GENERAL  information 


vl:. 


Your  assurance  of  better  store  display, 
larger  inventories  and 


The  (IhicafaJiM 
Consumer-Franchise  Plan! 


The  growing  trend  among 
rolailors  to  jxire  linos  to  fower 
brands  prosi'iits  a  major  prob¬ 
lem  for  iiiamifaoturers.  Cou- 
pltMl  with  I  lie  inoroasing  share 
of  the  market  enjoyed  by  chain 
and  private  lalnds,  the  move¬ 
ment  re<piires  aggressive  action 
towards  building  a  strong  con¬ 
sumer  franchise  if  you  are  to 
get  the  volume  you  want. 

If  your  efforts  to  open  and 
expiind  distribution  itre  Ixittle- 
neckeil  by  retail  practice,  you 
will  be  interestetl  in  a  proved 
procedure  developed  by  the 
Chicago  Tribune  from  first 
hand  knowledge  of  selling  and 


advertising  in  Chicago. 

Integrated  with  retail  think¬ 
ing  and  store  operations,  the 
Tribune  plan  earns  better  shelf 
position  and  store  display  for 
your  brand.  It  results  in  great¬ 
er  poxluct  ivit  y  from  your  sides¬ 
men  and  larger  onlers  without 
resort  to  special  discounts, 
deals,  premiums  or  price  cuts. 

Because  it  gets  for  your 
brand  a  greater  share  of  the 
day-to-day  buying  of  consum¬ 
ers  it  builds  for  you  a  market 
position  strongly  resistant  to 
competitive  selling.  It  meets 
today's  conditions  and  serves 
as  a  sound  basis  for  future 


expansion.  Rich  in  results  in 
Chicago,  the  plan  can  lx*  set  up 
in  any  market. 

Here  is  the  kind  of  a  specific 
program  that  makes  sense  to 
the  executive  who  seeks  a  con¬ 
structive  meth(xl  that  will  build 
high  annual  volume  and  con¬ 
tribute  to  continuerl  com{)any 
growth  and  financial  success.  A 
Tribune  representative  will  be 
glad  to  discuss  this  consumer- 
franchise  plan  with  you.  Ask 
him  to  call. 


Chicago  Tribune 

THE  world’s  greatest  NEWSPAPER 


} 


f  lORIDA 


FLORIDA 

3AZV 

*Based  on  Sales  Management  1951  Survey  of  Buying 
Power  figures  and  current  ABC  Reports,  using  these 
three  papers  gives  you  20^r  or  better  family  coverage 
in  the  52  counties  accounting  for  80^  of  Florida's 
Effective  Buying  Income,  81  of  food  sales,  82.8^ 
of  drug  sales,  81. 6<^  of  furniture  sales,  of  gen^ 

eral  merchandise  sales  and  81%  of  Florida's  total 
retail  sales.  You  also  get  above  30%  family  coverage 
in  42  counties,  above  50%  in  20  counties,  above  60% 
in  9  counties  and  above  70%  in  6  counties. 


The  use  of  more  power  means  more  industries, 
more  business,  more  appliances  in  use.  When  any 
market  increases  its  p>ower  consumption  328%  in  ten 
years — that  means  sales  for  you. 

Florida’s  three  big  morning  newspapers  give  you 
blanket  coverage  in  their  markets.  More  than  that, 
their  20%  or  better  family  coverage  in  those 
counties  producing  80%  of  Florida’s  sales  greatly 
strengthens  your  advertising  in  other  Florida  markets. 
What  is  the  first  choice  for  your  Florida  media  list? 
Florida’s  three  big  morning  newspapers,  of  course. 


Lowest  Cost  Covexaffo  in  Florida's  Top  Markets 


JACKSONVILLE 

National  Representative 
Reynolds-Fitzgerald,  Inc. 


National  Representative 
Story,  Brooks  &  Finley,  Inc. 


National  Representative 
Sawyer-Ferguson-Walker  Company 
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WHAT  OUR 
READERS  SAY 


Headlines: 

Charleston  (W.  Va.)  Gazette: 
“Woman  Improved  After  Shoot¬ 
ing.” 


For  the  Record 

To  THE  Editor:  “Dateline — 
Your  World”  (June  28,  page  52) 
was  conceived  and  launched  by  Si 
Freidin,  Bob  Shaplen  and  myself 
in  the  fall  of  1950.  We  wrote  the 
column  together  for  one  year,  be¬ 
ginning  Jan.  1,  1951 — with  Shap¬ 
len  reporting  from  the  Far  East 
and  Freidin  and  I  from'  Europe, 
the  Near  East  and  Africa. 

Last  December,  Shaplen  dropped 
out  of  the  team  in  order  to  write 
a  novel  and  I  left  to  take  my  pres¬ 
ent  job.  Freidin  then  asked  Bill 
Richardson  to  join  him  and  con¬ 
tinue  the  column  from  Europe. 

William  Attwood 
European  Editor, 

Look,  New  York  City. 


Albuquerque  (N.  M.)  Journal: 
“Bedrooms  Prove  Quite  Danger¬ 
ous.” 


Olney  (Ill.)  Daily  Mail:  “Find 
Body  of  Oblong  Youth.” 


Pawtucket  (R.  I.)  Times:  “Lec¬ 
ture  On  Alaska  Given  Busy  Bees." 

■ 

Boston  (Mass.)  Traveler:  “Min¬ 
gling  of  Sexes  in  College  Favored, 
18  to  7,  by  Girls  at  Boston  Lying- 
in  Hospital.” 


Green  Bay  (Wis.)  Press  Ga¬ 
zette:  “Policeman’s  Suit  Opened 
in  Court.” 


Use  That  DictionorYl 

To  THE  Editor:  Will  you  have 
the  chap  who  wrote  the  ABC  story 
(June  28,  page  83)  do  a  little  re¬ 
search  on  the  subject  of  insigne 
and  insignia?  Isn’t  there  some¬ 
thing  in  the  books  that  a  plural 
subject  takes  a  plural  predicate? 

Henry  Mead 
Editor  and  Publisher, 

Seward  (Nebr.)  Independent, 


Glendale  (Calif.)  News-Press 
‘City  Buys  Lot,  Ends  Dam  Row." 


Los  Angeles  (Calif.)  Times: 
“Giant  Phone  Book  Covers  Man¬ 
hattan.” 


Albuquerque  (N.  M.)  Journal 
“Ladies  of  Hope  Put  Faith  ii 
Charity  Uncle  Sam.” 

(Yes.  there  is.  We  thank  you 
and  W.  E.  Wines,  too,  for  re-  f 

minding  us  of  it. — Ed.)  ^ It  €  It  ,  *  » 

•  r\u  17  Years  Ago — It  is  rumored 

We  re  On  to  a  Farm  that  the  new  flatiron  building  at 

To  THE  Editor:  I  take  issue  Broadway  and  7th  Ave.  will  be 
with  you  on  the  Short  Takes  partly  occupied  by  a  morning 
(June  28)  item:  “For  Sale — ^Full  newspaper  (New  York  Times?) 
blooded  milking  Short  Horn  bull  .  .  .  Crowley  (La.)  Signal,  daily- 
calf.”  That  is  worded  exactly  weekly,  is  sold  for  $30,000,  the 
right!  There  are  two  types  of  largest  price  ever  paid  for  a  coun- 
Shorthorn  cattle,  beef  and  milking  try  newspaper  in  the  South, 
types  .  .  .  very  common  out  here  From  Editor  &  Publisher. 
west  of  the  Hudson  River. 

M  E  York  Years  Ago — ^Legislation  to 

Advertising  Manager,  '  '  suppress  Sunday  newspapers  and 

Rapid  City  (S.  Dak.)  Journal.  ^ar  from  the  mails  any  paper  wi4 

a  full-page  ad  is  advocated  by  i 
*  *  *  candidate  for  Congress  in  Okla- 

...  Us  big  city  fellows  have  homa. 
heard  of  milking  bulls,  but  as  an  From  Editor  &  Publisher. 
ex-farm  editor  I  can  assure  you  .  r.  . 

that  it  is  quite  possible  that  a  ^ Ye^s  Ago  -  Postma^« 
farmer  could  sell  a  milking  Short  ,  talker  Persuades  4 

Horn  bull  calf.  “  second-class 

Bruce  Lawrason 

There  has  long  been  an  histoa 
Oil  Editor,  policy  of  encouraging  by  lo» 

Lafayette  (La.)  Advertiser.  postal  rates  the  dissemination  ot 


And  there’s  a  big 
difference  between 
the  average  good 
newspaper  and  the 
Champion  Chronicle. 
Take  the  circulation 
figures  shown  below, 
for  instance  .  .  . 


ABC  Publishers'  Statements  six  months  ending  March  31,  1952 

CHRONICLE  POST  PRESS 

Doily  Sunday  Doily  Swndoy  Doily  Only 

City  Carrier .  114,684  115,151  89,929  89,644  67,813 

Total  City .  128,304  138,847  109,745  114,216  91,041 

City  and  Retoil ... .  168,117  183,291  157,733  168,610  111,655 

TOTAL .  184,828  204,856  173,342  190,786  122,606 

CHRONICLE  EXCESS  in  HOME  DELIVERED  CIRCULATION 
(the  heart  of  the  Houston  morket) 
over  POST  -  Daily  24,755  .  .  .  Sunday  25,507 
over  PRESS  — Doily  46,871 


.  .  .  Evidently  you  figure  that  tent  to  which  this  policy 
this  is  another  boner.  But  it  is  not.  proved  successful  must  not  be 
Pull  in  your  horn  and  apologize  to  minimized.” 
the  Indiana  Evening  Gazette.  From  Editor  &  Publisher. 

A.  L.  Lindbeck  a  !  /l/l 

Portland  Oregon  Journal.  .  iloUl 

*  *  *  Postmaster  General  Donaldson 

(There  are  no  Short  Horn  bull  tells  Congress  the  30  per  cen'- 
calves  in  a  Times  Square  flee  cir-  boost  in  second-class  rates  over » 
CMS. — Ed.)  period  of  three  years  isn’t  enough 


for  additional  facts  about  the  No,  I 
paper  in  the  South's  No.  I  market,  contact 
your  nearest  Branham  Company  Office. 


*^110  Houston  Chronicle 

lESSf  H.  JONES.  ruUithtr  R.  W.  MCCARTHY,  Advertising  Dircefw 

JOHN  T.  JONES  Jr.,  President  M.  J.  OIMONS,  NatiennI  Advertising  Meneger 


Vol.  »6,  No.  29.  July  12.  1962.  Editor  &  Publisher,  The  Fourth  Estate  » 
published  every  Saturday  with  an  additional  issue  in  January,  by  The  Editor* 
Publisher  Co.,  Inc.,  1475  Broadway,  Times  Tower,  Times  Square,  New  York  ^ 
N.  Y.  Enter^  as  Second  Class  Matter  at  the  Post  Office  at  Now  York.  N-  ' 
Annual  Subscription  $6.00  In  V.  S.  A.:  $5.60  in  Canada;  $6  in  other  countna 
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HoW  many 


When  you  plank  the  cash  on  the  coun¬ 
ter  for  a  slice  of  sirloin,  some  of  it  may 
represent  your  otcn  pay  for  the  part  you 
played  in  getting  that  steak  to  your 
table. 

We’ll  make  ourselves  clear. 

It  takes  a  lot  of  people  to  help  pro¬ 
duce  that  steak  in  this  mid -20th-cen¬ 
tury  economy  of  ours. 

The  people  we’ve  put  in  the  picture 
above,  for  instance.  And  many,  many 
others.  Though  you  may  not  realize  it, 
some  product  you,  yourself,  help  make 
or  sell  or  service  may  play  a  part  in 
producing  steaks. 


people  does  it  take 
to  produce  a  steak  ? 


1.  The  cowboy  or  ran^e  hand  who 
looks  after  the  cattle. 

2.  The  banker  who  finances  land,  herd 
and  equipment. 

3.  The  chemist  w  ho  makes  insecticides, 
serums  and  fertilizers. 

4.  The  oil  refiner  who  provides  the  fuel 
for  the  power  machinery  so  many 
ranchers  use. 

5.  The  steelmaker  who  provides  a  mid- 
titiide  of  items,  from  fencing  and 
hrandin;;  irons  to  filing  cahinets. 

)w'ho  furnish 
gome  of  the  by¬ 
products  used 
to  make  the 

8.  The  coHon  ginner  HyesUx^k  feeds 
A  •«.  «  •••  V  With  which 

9.  The  flour  miller  \  ranchers  and 
I  feeilers  supple- 
'  ment  grass. 

10.  The  veterinary  who  looks  after  the 
health  of  the  cattle. 


1 1.  The  blacksmith  who  shoes  the  horses 
and  re|>airs  ranch  machinery. 

12.  The  airplane  pilot  who  sprays  ranges 
and  fields,  destroying  pests. 

13.  The  lumberman  who  provides  the 
wood  for  corrals  and  hams  and  {tens. 

14.  The  windmiller  who  makes  the  ma¬ 
chinery  that  keeiis  man-made  ranch 
water  holes  working. 

15.  The  feeder  w  ho  takes  lean  range  cat¬ 
tle  and  puts  about  2.^%  more  beef  on 
them  hy  intensive  feeding. 

(who  haul  cat¬ 
tle  to  market 
and  meat  to 
you. 

18.  The  stockyards  man  who  provides 
"room  anti  hoard"  for  the  livestock, 
and  the  commission  man  who  is 
sales  agent  for  the  prixliicer. 

19.  The  meat  packer  who  processes  and 
distributes  the  beef. 

20.  The  retailer  who  is  the  final  link  be¬ 
tween  all  these  people  .  .  .  and  you. 


Amcricon  Mcot  InStitUtB  Headquarters,  Chicago  •  Members  througfiout  the  U.  S. 
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Ray  Eiwin's 


Every  market  and  every  news¬ 
paper  spells  out  its  own  individual¬ 
ized  story  of  excellence.  Both 
WORDS  and  ACTION  speak  elo¬ 
quently.  Here  is  the  practical 
story  of  Scranton  and  its  favorite 
newspaper; 


INEAGE 


Year  after  year — through  good  times 
and  bad,  the  total  lineage  record  of  this 
newspaper  is  significant.  It  spells  nota¬ 
ble  leadership  .  .  .  reader  resp>onse. 


NCOME 


Per  capita  buying-power  Income  Is  ex¬ 
ceptionally  high  throughout  Scranton 
and  its  Trade  Area  of  415,373.  People, 
home  owners,  are  sure  of  tJieir  jobs. 


ATIONAL 


75%  of  ALL  the  National  Advertising 
that  appears  in  Scranton’s  Daily  papers, 
is  published  in  The  Times .  And 
“National"  is  a  discriminating  analyzer 
of  values. 


NTERPRISE 


This  Scranton  area  has  an  up-and  golng 
Chamber  of  Commerce.  New  plants  are 
shown  WHY  they  should  come  here. 
Many  accept  the  invitation.  The  Times 
shares  in  this  eagerness  to  see  our  mar¬ 
ket  grow. 


NTHRACITE 


To  be  sure.  Scranton  Is  the  focal  point 
of  the  rich  coal  trading  area.  But — 
industry  has  grown  to  a  point  where 
the  market  does  not  wholly  depend 
upon  anthracite. 


ROWTH 

Newspapers  grow  In  popularity  and  im¬ 
portance  in  proportion  to  the  solid 
I  ^  growth  of  their  communities.  The 
Times  reflects  this  onward  stride.  It 
i  is  a  thorough-coverage  newspaper. 


CONOMICS 


That  “National”  pays  well, 
as  used  in  The  Times,  is 
proven  by  the  busy  stores, 
the  crowded  shopping  sec¬ 
tors  .  .  .  the  willingness  to 
answer  “TEST”  campaigns. 


SCRANTON,  PENNA. 

CEORGE  A.  McOEVITT  CO.,  NatIon»l  ReprM«nUtlvn 
•  N*w  York.  Chictit,  Pkllad«l|>hllf  Oitrolt 

RADIO  STATION  WQAN  —  AM  and  FM 


a 
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STREAKING  o’er  the  bounding  main  on  that  record-smashing  trai'j 
Atlantic  dash  of  the  superliner  United  States  was  an  exuberils 
corps  of  marine  reporters,  most  of  whom  had  made  maiden  voyar.-i( 
on  famous  liners  in  the  past. 

— Aboard  were  Norman  Miller,  New  York  Mirror;  Irving  Lib  < 
man,  New  York  Post;  Will  Grimsley,  Associated  Press;  Lynn  Leona;; 
International  News  Service;  Jeanne  Toomey,  Brooklyn  Eagle;  El: 
abeth  Toomey,  United  Press;  George  Horne,  New  York  Times;  Wah 
Hamshar,  New  York  Herald  Tribune;  James  Edmund  Duffy,  A( 
York  World-Telegram  and  Sun;  Ed  Tastrum,  New  York  Journal  ' 
Commerce. 

— British  papers  played  up  the  historic  crossing,  fastest  in  nun  i 
history,  which  brings  the  mythical  blue  ribbon  to  a  U.  S.  liner  kfi 
the  first  time  in  100  years,  capturing  it  from  Cunard's  Queen  Mary, 

— London  newsmen  on  the  voyage  were  David  Willis,  News  Chrc  m 
icle;  Jack  Frost,  Daily  Telegraph;  Leslie  Burch,  Reuters  Photos;  hi 
Heffernan,  Reuters;  Don  Iddon,  JTaily  Mail;  Monty  Lacey,  Daily  £  j 
press;  C.  Maugham,  Times;  Noel  Whitcomb,  Daily  Mirror;  a;4 
Rodney  Campbell  of  Kemsley  Newspapers  of  London’s  New  Yc| 
bureau,  representing  40  British  newspapers. 

— Incidentally,  Mrs.  Judith  Campbell,  daughter  of  the  Chicci 
Tribune’s  C.  M.  Campbell,  saw  her  husband  off  in  New  York,  toi 
a  taxicab  to  International  Airport,  and  flew  over  to  greet  the  supti 
liner  at  Southampton,  her  idea  of  winning  a  personal  Blue  Ribbc  | 

— When  Miss  Margaret  Truman,  a  passenger,  and  her  mother,  n;! 
was  seeing  her  off,  were  interviewed  on  the  Sun  Deck,  other  passengl 
and  visitors,  including  many  amateur  photographers,  almost  crowil 
the  press  off  the  deck.  Joseph  J.  Ryan,  recently  promoted  to  assisEB 
ship  news  editor  of  the  New  York  Times,  had  great  difficulty  in  pu!.| 
ing  through  the  milling  throng  of  spectators. 

— Harry  Manis,  New  York  Journal- American,  asked  the  F:1 
Daughter  of  the  Land  about  her  romances  and  got  a  hedging  yes-tl 
mebbe  type  of  answer.  “That  doesn’t  say  anything,  it  just  fills  J 
newspaper  space,”  he  remarked.  “Well,  isn’t  that  what  the  newspapf 
want?”  flashed  back  the  President’s  darling  daughter. 

— Pier  86,  home  of  flagship  of  the  United  States  Lines,  had  twi 
provided  with  a  new  and  modem  2-room  press  suit^.  Chairs  al 
trim  are  of  aluminum,  a  metal  much  used  in  the  ship.  An  outer  Ml 
ference  room  has  a  large  table  and  a  watercooler  and  an  inner 
is  equipped  with  two  long  desk-shelves  with  eight  telephones. 

— Independence  Day’s  freedom  message  was  brought  home  to  reJ 
ers  of  the  Charleston  (W.  Va.)  Gazette  by  means  of  a  phony  bM 
page  that  fairly  oozed  censorship  and  Government  control.  Un* 
the  line,  “If  We  Lived  in  a  Dictatorship,”  the  newspaper  faked  evt« 
news  story  and  headline  to  demonstrate  the  consequences  if  pJ 
freedom  should  die.  AP  dispatches  were  rewritten  and  slanted  unfl 
the  credit  line  of  an  OGPU-organized  Government  press  union.  i 
— The  genuine  front  page  ran  elsewhere.  Layouts  of  the  two 
identical.  '  J 

— Raymond  Lawrence,  in  his  Oakland  (Calif.)  Tribune  colual 
hammered  at  the  Alameda  County  Board  of  Supervisors  and  ifl 
Oakland  Park  Board  for  executive  sessions,  reminding  them 
“the  employers  of  these  officials  are  denied  information  to 
they  have  a  right.”  He  adds:  “The  public  is  entitled  to  know  «)|| 
their  officials  are  doing.” 

— A  vigorous  protest  against  secret  meetings  of  Colorado  boa  l 
commissions  and  committees  has  been  made  to  Gov.  Thornton  1 
the  Capitol  Press  Corps,  Denver,  " 

— A  2-year-old  Denver  Fire  Department  policy  of  censorship  aj  J 
fires  at  the  airport,  was  rescinded,  too,  after  the  Rocky  Mountain 
disclosed  the  cloak  of  secrecy.  .  jl 

— Another  battle  for  uncensored  distribution  of  news  was  won' 
the  Grass  Valley  (Calif)  Union,  after  several  weeks  of  contro^i'^ 
with  the  Nevada  Irrigation  District,  which  was  withholding  bt 
publication  part  of  an  auditor’s  report. 

— A  Plainfield  (N.  J.)  Courier-News  reporter  was  shoved  and  rf? 
manded  by  the  Mayor  at  a  Council  session  in  what  the  newsp? 
called  a  “gag  try.” 

— So  goes  the  press-politician  freedom  fight. 
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Idea  suggested  by  FRANK  ISAO  NISHIOKA 
Abbott  Kimball  Co.,  San  Francisco,  California 


In  Chicago,  it  takes  2- 

to  get  your  message  through 

BECAUSE  .  .  .  Chicago  has  outgrown  the  power  of  any 
single  daily  newspaper  to  reach  even  half  of  your  city 
and  suburban  prospects.* 

Today  it  takes  two  daily  newspapers  to  reach  a  majority 
of  the  market  — and  for  most  net  unduplicated  coverage, 
one  of  your  two  must  be  The  Chicago  Sun -Times! 

♦54"^  the  Publication  Research  Service  study,  "Chicago  Daily  Newspaper 
Coverage  and  Duplication,  1951,”  or  write  us  for  details. 


CHICAGO 

*^i-S/sUN-TIMES 


CHICAGO 


CONCENTRATED  WHERE  MOST  OF  THE  BUYING  IS  DONE 


211  W.  Wacker  Drive,  Chicago  6 


250  Park  Avenue,  New  York  17 
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Reporters  at  Convention 
Ask  TV  ‘Ground  Rules’ 


Press  Conference  Experiences 
Create  Resentment  at  Chicago 

By  Robert  U.  Brown  and  George  A.  Brandenburg 


Chicago  —  This  Republican 
Convention  has  been  covered 
from  A  to  Z  by  the  largest  con¬ 
tingent  of  press,  radio  and  tele¬ 
vision  in,  history. 

With  the  eyes  and  ears  of  the 
public  focused  on  the  hotly  con¬ 
tested  issues,  the  “eyes”  have  it, 
thanks  to  the  consistent  perform¬ 
ance  of  the  press  in  reporting  and 
clarifying  the  confusion  leading  up 
to  the  nomination  of  a  Presiden¬ 
tial  candidate  and  his  running 
mate. 

Veteran  newsmen  agreed  that 
TV  had  added  a  “third  dimension” 
to  convention  coverage,  putting 
an  added  premium  on  accurate 
reporting  and  careful  analysis.  But 
many  newspaper  reporters  ex¬ 
pressed  resentment  that  TV  tech¬ 
niques  were  threatening  to  “wreck” 
the  press  conference  system. 
Commercial  Breaks 
The  most  consistent  criticism  of 
television’s  marathon  performance 
was  the  lengthy  commercials 
which  often  interrupted  important 
proceedings,  including  roll  call 
votes.  Although  the  TV  sets  lib¬ 
erally  sprinkled  around  the  press 
headquarters  downtown  were 
watched  avidly  by  non-working 
press,  and  perhaps  monitored  in 
some  newspaper  sections,  they  did 
not  attract  reporters  who  had  to 
be  on  the  spot  particularly  at  the 
behind-the-scenes  developments. 

TV  coverage  was  sponsored  on 
the  major  networks  by  three  large 
radio  and  electronic  concerns — 
Westinghouse,  Philco  and  Admiral 
—at  an  estimated  cost  of  more 
than  $2,000,000  apiece. 

TV  coverage  on  the  convention 
floor  was  on  a  pool  basis  via  five 
cameras  ranged  around  the  hall 
on  overhead  platforms. 

Feud  Smolders 

Reporters  accept  television  as 
a  new  medium  here,  where  they 
make  the  best  of  kleig  lights  and 
fl|are,  but  when  it  comes  to  tele- 
press  conferences  the  feud 
between  press  and  camera  smol¬ 
ders. 

Some  reporters  say  the  intrusion 
of  television  is  coming  close  to 
'^recking  the  whole  press  confer¬ 


ence  system.  News  executives, 
however,  take  a  more  moderate 
view  and  say  these  technical  diffi¬ 
culties  can  be  overcome. 

James  (Scotty)  Reston  of  the 
New  York  Times,  who  has  been 
covering  General  Eisenhower  at 
the  Blackstone,  emphasized  there 
has  got  to  be  a  detailed  study 
made  of  the  whole  problem  to 
establish  “ground  rules”  and  it  is 


urgently  needed  before  the  next 
convention.  His  suggestions  were: 

(1)  There  must  be  rigid  control 
of  who  gets  into  the  conference; 
(2)  there  must  be  an  agreement 
that  the  subject  being  interviewed 
will  not  come  in  with  his  partisan 
claque;  (3)  there  must  be  a  way 
found  to  develop  the  “progressive” 
or  followup  question;  (4)  report¬ 
ers  must  discipline  themselves  to 
give  others  the  opportunity  to  de¬ 
velop  their  line  of  questioning. 

Variety  of  Complaints 

Complaints  as  to  the  bad  effect 
of  TV  coverage  on  the  press  con¬ 
ference  are  many.  They  fall  into 


FLUGFEST  at  the  Republican  Convention  found  Stanley  Tretick, 
U.P.  photographer,  on  the  receiving  end  of  some  punching  and  pound¬ 
ing  after  he  tried  to  take  picture  of  a  delegate  who  had  fainted. 
Camera  was  knocked  from  his  hand,  his  right  ear  got  cuffed,  and  then 
he  was  pushed  off  the  convention  floor. 
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Mr.  and  Mrs.  James  S.  Lyon, 
Washington  (Pa.)  Observer  and 
Reporter,  lake  their  seats  in  press 
stand. 

the  following  categories: 

1.  The  “balance  of  power” 
shifted  from  the  interviewer  to  the 
interviewee.  As  soon  as  an  im¬ 
portant  question  is  asked  the  sub¬ 
ject  is  taken  “off  the  hook”  by  a 
completely  different  question  on 
another  subject  and  evasive  an¬ 
swers  cannot  be  followed  up. 

2.  The  “showofT’  tends  to  dom¬ 
inate  the  questioning  while  the 
thoughtful,  reflective  reporter 
tends  to  sit  back  and  not  ask 
questions.  Also,  it  is  almost  im¬ 
possible  to  hear  anything  unless 
you  have  a  front  row  seat. 

3.  TV  men  using  amplifiers  can 
dominate  the  questioning  while 
newspaper  reporters  must  rely  on 
their  natural  voices. 

4.  Newspaper  reporters  arc  be¬ 
ing  “turned  for  free”  into  actors 
for  another  medium. 

5.  Newspapermen  do  the  “pick 
and  shovel”  work  seven  days  a 
week  and  untrained,  largely  inex¬ 
perienced  TV  men  move  in  and 
capitalize  on  the  big  stories.  Let 
them  meet  some  of  the  responsi¬ 
bility  of  the  day  to  day  original 
news  coverage,  it  was  emphasized. 

6.  The  once  frequently  used 
transition  from  on-the-record  to 
background  information  has  dis¬ 
appeared.  A  person  before  a  TV 
camera  cannot  turn  a  switch  and 
give  reporters  the  benefit  of  his 
background  information  off-the- 
record.  to  be  used  but  not  for 
attribution,  as  was  the  case  in  the 
“old  days.” 

Press  Integrity  Angle 

Mr.  Reston  raised  the  problem 
of  the  integrity  of  the  press  in  the 
minds  of  the  public.  When  rabid 
partisan  stooges  break  into  ap- 
{Continued  on  page  69) 
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CHICAGO! 


Arthur  Krock,  chief  Washington  correspondent,  keeps  busy  studying 
the  GOP  platform  as  the  photographer  visits  the  New  York  Times 
booth.  Next  in  line:  Gladwin  Hill,  Ernest  von  Hartz,  W,  H.  Lawrence, 

Press  Photographers 
Hampered  in  Work 


Gould  Lincoln  (center),  dean  of  the  Senate  Press  Gallery,  with  >^ash■ 
ington  Star  associates;  Left,  N'ewbold  Noyes,  Jr,,  Sunday  editor;  right 
B.  \1,  McKelway,  editor. 


so  high  that  a  picture  taken  from 
the  top  level  would  catch  only 
the  speaker’s  head  and  cameramen 
on  the  lower  level  couldn’t  see 
the  subject.  After  much  protest 
the  rostrum  was  cut  down  two 
feet  before  the  convention  started. 


Censorship  Plank 

The  ‘'Censorship”  Plank  in 
the  GPO  platform  slates: 

“We  pledge  not  to  infringe 
by  censorship  or  gag  order  the 


C HiCAGO  —  Newspaper  camera¬ 
men  had  one  of  the  most  difficult 
coverage  jobs  trying  to  take  pic¬ 
tures  on  the  floor  of  the  conven¬ 
tion  hall.  Not  only  were  arrange¬ 
ments  unsatisfactory  for  taking 
pictures  of  the  speakers’  rostrum, 
according  to  the  photographers, 
but  they  were  constantly  harassed 
by  ushers  and  police  when  trying 
to  get  shots  of  delegates  on  the 
floor.  This  was  the  result  of  the 
convention  chairman’s  repeated 
orders  that  “the  aisles  be  cleared.” 

Harold  Blumenfeld,  chief  editor 
of  United  Press  News  Photos, 
termed  the  “arrangements  for  pho¬ 
tographers  the  worst  ever  seen  on 
any  major  political  story.”  Other 
photo  men  agreed  in  varying  de¬ 
gree. 

All  felt  that  the  committee  on 
airangements  had  been  influenced 
by  the  glamor  appeal  of  television 
which  grabbed  off  the  choice  spots 
for  their  cameras  in  the  galleries 
of  the  hall. 
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In  all  there  were  12  platforms 
originally  built  for  cameramen  of 
all  types  to  use  at  the  gallery  level. 
Ten  of  these  were  assigned  to 
either  TV  cameras,  newsreels  or 
television  newsreels,  including  the 
two  largest.  Of  the  latter  two, 
one  was  occupied  by  six  35-miIli- 
meter  newsreel  cameras,  the  other 
by  four  small  16-millimeter  news¬ 
reel  TV  cameras. 

Eight  press  big  bertha  cameras 
were  assigned  to  two  platforms, 
one  on  each  side  of  the  hall,  and 
each  one  half  the  size  of  the  TV 
newsreel  platforms,  also  much 
closer  to  the  front  of  the  auditor¬ 
ium  so  that  pictures  of  the  ros¬ 
trum  taken  from  there  amounted 
mainly  to  profile  shots. 

U.P.  obtained  permission  to 
build  a  small  platform  next  to 

the  band  stand  at  the  far  end  of 
the  hall  from  the  rostrum.  AP 
picked  a  location  above  the  gal¬ 
lery  seats,  moved  one  of  the  35 
klieg  lights  and  moved  up  a  60- 
inch  lens  camera. 

Two  large  platforms  high  to 

the  rear  of  the  speakers’  stand 
were  occupied  by  only  two  or 

three  newsreel  and  TV  newsreel 

cameras.  The  other  two  assigned 
to  them  high  at  the  opposite  end 
of  the  hall  were  not  used  during 
the  early  days  of  the  convention 
because  of  the  heavy  smoke  pall 
that  cut  down  visibility. 

Greatest  difficulty  of  the  press 
cameramen  arose  on  the  floor  of 
the  convention  hall  and  on  the 
specially-built  stands  around  the 
rostrum.  These  two  stands  each 
had  positions  for  five  photogra¬ 
phers  on  the  upper  level  and  four 
on  the  lower  level.  The  lower 
level  was  about  a  foot  and  a  half 
off  the  floor,  the  upper  level 
about  two  and  a  half  or  three 
feet  with  an  iron  railing  a  foot 
high  around  the  top. 

When  first  built  the  rostrum  was 


This  improved  the  situation,  but 
not  much.  .At  best,  photographers 
could  only  get  the  head  and  shoul¬ 
ders  of  a  speaker.  Cameramen  in¬ 
dependently  moved  into  boxes  to 
perch  on  the  stands  to  get  a  better 
view,  but  this  lasted  only  Monday 
night  during  General  MacArlhur’s 
speech  as  authorities  removed 
them  before  the  Tuesday  sessions. 

Traditionally  the  White  House 
Photographers  Association  alloted 
the  locations  to  cameramen  on 
these  stands  with  the  three  large 
photo  agencies  usually  getting  pre¬ 
ferred  locations.  This  year  the 
allocation  was  left  up  to  a  com¬ 
mittee  in  Chicago  with  the  four 
newspapers  outnumbering  the 
three  services  and  getting  the  pre¬ 
ferred  spots,  rousing  animosities 
with  the  press  association  men. 

Chicago  police  were  called  in 
Monday  to  help  200  sergeants-at- 
arms  keep  the  aisles  cleared. 


right  of  a  free  people  to  know 
what  their  government  is  do¬ 
ing.” 


There  were  many  arguments  be¬ 
tween  photographers  and  police 
until  General  MacArthur  arrived 
to  give  the  keynote  speech.  He 
was  preceded  by  a  flying  wed^ 
of  policemen  who  bulled  their 
way  down  the  center  aisle.  One 
cameraman  was  knocked  dowT 
and  none  were  able  to  take  pic¬ 
tures  of  the  general’s  entrance. 
On  his  departure  an  “honor 
guard”  of  Chicago  police  com¬ 
pletely  hemmed  in  the  general. 

On  Tuesday  the  situation  wa< 
slightly  better  probably  because  of 
the  smaller  crowd  and  also  be¬ 
cause  of  the  protests  by  repre¬ 
sentatives  of  U.P.  and  Life  tOi 
convention  headquarters  at  rf- 
Conrad  Hilton  Hotel. 


Richard  E.  Berlin  (center),  president  of  Hears!  Publications,  greets  > 
pair  of  political  experts  from  the  Chicago  Herald-American:  Left- 1 
Elgar  Brown;  right,  John  Madigan,  political  editor. 
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Hard-Working  Press 
Injected  in  Party  Fight 


Chicago  —  Rarely  in  history 
shave  newsmen  had  to  cover  a  sus- 
*  tained  and  continuing  story  such 
jas  that  which  has  unfolded  here 
(for  10  days  before  and  during  the 
J  Republican  Convention.  With  the 
J'Big  Story”  developing  at  the 
1  downtown  convention  headquarters 
*^and  the  hearings  of  the  Creden- 
f  tials  Committee,  the  press  section 
I  at  the  hall  was  almost  deserted 
I  on  Tuesday.  But  on  Wednesday 
I  night  the  press  corps  was  back  in 
£  force  for  the  end  of  the  creden- 
tials  fight. 

j  Public  interest,  as  reflected  in 
I  the  record  daily  volume  of  more 
than  1,160,000  words  of  news 
filed,  mounted  as  the  convention 
gathered  momentum.  Represen¬ 
tatives  of  foreign  newspapers  and 
>  news  services  disseminated  the 
1  story  around  the  world, 
f  Bitterness  between  rival  GOP 
f  factions  resulted  in  speakers  ap- 
j  pearing  before  the  convention  and 
citing  newspaper  stories  as  stating 
;  that  certain  delegations  had 
i  reached  a  decision  before  hearing 
the  final  arguments  on  the  con¬ 
vention  floor. 

Reporters  and  photographers 
were  the  victims  of  open  warfare 
with  police,  guards  and  delegates 


Wednesday  night  during  debate 
on  seating  the  Georgia  delega¬ 
tion. 

Stanley  Tretick,  U.P.  photogra¬ 
pher,  tried  to  take  a  picture  of 
someone  who  had  fainted  and  was 
being  carried  off  the  floor.  An 
alternate  delegate  kmxrked  his 
camera  to  the  floor  and  as  he 
leaned  over  to  recover  it  another 
slugged  him.  The  photographer 
was  ejected  by  the  police. 

‘Everybody  Out’ 

About  the  same  time,  on  orders 
from  the  chairman  to  clear  the 
aisles  to  conform  to  fire  laws,  all 
newsmen  -who  had  been  contact¬ 
ing  delegates  were  forced  to  leave. 

For  almost  two  hours  neither 
reporters  nor  photographers  were 
permitted  to  roam  the  aisles  and 
whenever  a  photographer  left  his 
post  on  the  stands  in  front  of  the 
rostrum  he  was  not  permitted  to 
re-enter.  The  regulations  were 
gradually  relaxed. 

During  most  of  the  debate  on 
seating  the  Texas  delegation,  al¬ 
most  anyone  with  a  badge  could 
wander  anywhere  in  the  audi¬ 
torium  unmolested. 

One  photographer  dug  up  a 
Democratic  Convention  badge 


from  1948,  got  a  pretty  girl  to 
wear  it,  and  turned  her  loose  on 
the  convention  floor.  She  went 
unchallenged  as  she  mingled 
among  the  GOP  delegations. 

In  another  test  of  the  conven¬ 
tion  guards’  vigilance  a  reporter 
doffed  his  jacket,  tied  a  white 
apron  around  his  middle,  mumbled 
to  an  entrance  guard  that  he. had 
to  “see  about  a  keg  of  beer”  and 
got  into  the  hall. 

Ladies  of  the  Press 

Aside  from  the  hard  -  working 
press  gals  of  Chicago  dailies,  who 
shouldered  the  brunt  of  the  con¬ 
vention  sidelight  pieces,  the  press 
section  included  a  distinguished 
array  of  visiting  ladies  of  the 
press.  Included  in  the  feminine 
contingent  were: 

Mrs.  Ogden  Reid,  New  York 
Herald  Tribune;  Doris  Fleeson, 
Washington  columnist  for  the 
Bell  Syndicate;  Mrs.  Inez  Robb, 
International  News  Service  feature 
writer;  Dorothy  Thompson  of 
Bell  Syndicate;  Mrs.  Willie 
Snow  Ethridge,  noted  author  and 
wife  of ‘Publisher  Mark  Ethridge, 
doing  color  and  feature  stories  for 
the  Louisville  (Ky.)  Courier- 
Journal  and  Times;  Mrs.  Anne 
O’Hare  McCormick,  New  York 
Times;  Mrs.  Oveta  Culp  Hobby, 
Houston  (Tex.)  Post  publisher; 
•Mrs.  Alicia  Patterson  Guggenheim, 
publisher  of  the  Long  Island  (N. 
Y. )  Newsday  and  daughter  of  the 
late  publisher,  Joseph  Medill  Pat¬ 


terson,  and  Elizabeth  May  Craig, 
Guy  Gannett  Newspapers. 

Ladies  from  Loop 

Chicago’s  byline  ladies  included 
Virginia  Marmaduke,  Betty  Walk¬ 
er,  and  Ruth  Moore  of  the  Sun- 
Times;  Rita  Fitzpatrick  and  Ruth 
Moss,  Tribune;  Edan  Wright, 
Helen  Fleming  and  Shirley  Schu- 
ette.  Daily  News;  Trudy  Dyer  and 
Janet  Kern,  Herald-American. 

Was  Knight  Right? 

John  S.  Knight,  editor  and  pub¬ 
lisher  of  the  Knight  Newspapers, 
predicted  on  Wednesday  that  Gen¬ 
eral  Eisenhower  would  be  the  Re¬ 
publican  nominee  for  President 
with  Senator  Richard  Nixon  of 
California  as  his  running  mate. 

Senator  Taft  commented:  “Our 
friend  (Knight)  is  all  wrong.  He 
has  been  often.  He’s  completely 
wrong.” 

Gets  'Mac'  Photo 

With  all  the  big  league 
photographers  busy  shooting  pic¬ 
tures  of  the  Eisenhower  “victory” 
on  the  rules  change,  it  remained 
for  a  “countryboy”  photographer, 
John  Mills,  Moline  (111.)  Dispatch, 
to  get  the  only  picture  of  General 
MacArthur’s  arrival  at  Stock  Yards 
Inn  prior  to  the  keynote  address. 
Mills  got  the  tip  that  “Mac”  was 
soon  to  arrive  at  the  Inn  from  his 
managing  editor  in  the  press  stand. 
He  rushed  over  to  the  Stock  Yards 
hostelry  in  the  nick  of  time. 


Frederic  Collins,  Washington  chief.  Time  out  for  two  AP  staffers, 

and  Sevellon  Brown,  III,  associate  Arthur  Sears  Henning,  Chicago  Tribune’s  chief  Washii^ton  corres-  William  Arbogast  (left)*  and  Don 
editor,  covering  for  the  Providence  pondent  emeritus,  “sits  this  one  out”  with  Mrs.  Henning  in  a  balcony  Kovacic,  Washington  news  editor. 
Journal-Bulletin  at  the  Republican  convention. 


^ylc  Palmer,  Los  Angeles  Times,  Dave  Rush  (left).  Western  Union,  .4ugust  Heckscher,  Whitelaw  Reid,  Barry  Bingham,  Louisville  Courier- 
spares  notes  with  Truman  Felt,  takes  copy  from  Ralph  McGill,  and  Mrs.  Helen  R.  Reid.  New  Journal  and  Times,  and  Willie 
Cox  Newspapers.  Atlanta  Constitution.  York  Herald  Tribune.  Snow  Ethridge. 
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Ted  Lewis,  New  York  News,  has  Floyd  Borger  edits  the  copy  from  Hilton  Vaugh,  political  editor, 
a  hot  yam  in  the  works.  New  York  News  writers.  Boston  Post,  tries  a  new  lead. 


Special  Assignments 

The  United  Press  had  the  20 
“Quiz  Kids”  to  help  with  its  con¬ 
vention  coverage.  Ranging  in  age 
from  4V2  to  15  years,  they  were 
sent  into  the  press  section  individ¬ 
ually  at  each  session  to  write  a 
story  a  day  for  the  wire  services. 
Arrangements  were  made  with 
Lewis  G.  Cowan  who  owns  the 
radio  “Quiz  Kid”  show.  U.P.  ace 
correspondents  were  kidding  each 
other  as  to  who  was  writing  the 
better  stories — the  kids  or  the  ex¬ 
perienced  reporters. 


paign,”  wrote  a  daily  feature  for 
the  Chicago  Daily  News.  His 
comments  were  cited  as  reflecting 
“the  great  corn  belt”  instead  of 
Washington  and  New  York.  He 
was  also  busy  writing  for  his  own 
paper. 


their  respective  candidates  could 
win  in  November. 


POR 

John  O'Donnell  prepares  to  writ 
column  for  New  York  News,  tefom 
can  1 
tiuil. 

The 

opening  session  with  his  right  am 
in  a  sling,  having  injured  ht  I 
shoulder  .  .  .  Clifford  B.  Ward 


Dr.  George  Crane  (“Test  Your 
Horse  Sense”  columnist  for  the 
Chicago  Tribune  -  New  York 
News  Syndicate)  covered  con¬ 
vention  sidelights,  via  telephone 
recordings,  for  the  Anderson 
(S.  C.)  Independent. 


MacArthur,  Baillie  Meet 

When  General  MacArthur 
finished  his  keynote  speech,  he 
spotted  Hugh  Baillie,  president  of 
United  Press,  sitting  in  the  press 
box  below  him. 

The  general  shouted:  “It’s  not 
like  Korea,  is  it?” 


Norman  Thomas,  many  times 
Socialist  Party  candidate  for  Presi¬ 
dent,  was  covering  the  sessions  for 
the  Los  Angeles  Times-Mirror 
Syndicate. 


Colorful  Conditate 


Big  name  writers,  from  the 
literary  and  theatrical  fields,  sup¬ 
plemented  the  “front-line”  cover¬ 
age  by  International  News  Service 
staffers.  Included  in  the  Hearst 
lineup  were  William  Randolph 
Hearst,  Jr.,  Louis  Bromfield, 
famous  novelist;  Bob  Hope;  Jimmy 
Durante,  writing  exclusively  for 
Hearst’s  Chicago  Herald-American; 
Gene  Fowler,  author  and  novelist; 
and  an  H-A  feature  by  Horace 
Taft,  27-year-old  son  of  Senator 
Taft,  telling  why  his  father  should 
win  the  nomination. 


Hailed  as  the  first  four-color 
ROP  newsprint  ad  ever  published 
on  behalf  of  a  presidential  candi¬ 
date  was  the  Taft  advertisement  in 
the  Chicago  Tribune,  July  8, 
placed  by  the  Citizens  for  Taft 
Committee  through  the  Buchen 
Co.  The  ad  included  a  color  pic¬ 
ture  of  Senator  Taft  and  sum¬ 
marized  nine  points  of  his  record. 

All  Chicago  dailies  carried  a 
number  of  full-page  black  and 
white  ads,  sponsored  by  backers 
of  the  two  leading  candidates,  who 
employed  bold  type  and  plenty 
of  “reading  matter”  telling  why 


Publisher-Delegates 

Among  the  GOP  delegates  were 
several  newspaper  publishers. 
Prominent  in  the  group  was  Col. 
Robert  R.  McCormick,  Chicago 
Tribune,  who  underwent  minor 
surgery  recently.  Colonel  McCor¬ 
mick  was  unable  to  attend  the 
first  two  days  of  the  convention, 
although  he  sent  by  telejilhone 
personal  greetings  to  200  Republi¬ 
can  guests  at  his  Wheaton  home 
on  Sunday  .  .  .  Another  Illinois 
delegate  was  J.  Emil  Smith,  editor 
of  the  Springfield  Illinois  State 
Journal,  whose  friends  wore  “I’m 
for  Emil”  badges. 

Eugene  Pulliam,  Indianapolis 
(Ind.)  Star  and  News,  was  active 
in  support  of  General  Eisenhower. 
Mr.  Pulliam  appeared  at  the 


Fort  Wayne  News-Sentinel  editor,  ? 
was  in  the  Indiana  delegation.  f  | 
Joseph  O.  Ferguson,  Pawna  !■  , 
(Okla.)  Chief,  was  for  Genenl 
MacArthur  ,  .  .  From  Massacho- 
setts  Basil  Brewer,  New  Bedfcn  ^ 
Standard-Times,  an  alternate  r 
Republican  Leader  Joseph  Martin 
North  Attleboro  Chronicle,  whe  F 
Mr,  Martin  took  over  the  gave 
as  permanent  chairman  .  ■  Tf 
Charles  M.  Harger,/4bi7enc  (Kaa.1  |yj]j 
Reflector-Chronicle,  while  not  i 
delegate,  was  named  assistant  sec  ; 
retary  of  the  convention,  an  hoii 
orary  job  he  has  held  since  1908. 

He’s  an  Eisenhower  man  fron 
’way  back  when  he  obtained  younj  ^ 
Ike’s  appointment  to  West  Poiffi  • 

•  *  •  ■c? 


Raymond  A.  McConnell,  Jr., 
editor  of  the  Lincoln  (Neb.)  State 
Journal,  who  won  a  Pulitzer  prize 
in  1948  for  “spotlighting  issues 
early  in  the  presidential  cam- 


Well-Informed  Voter  Ge^ 

Jack  Mabley,  Chicago  Ddl;  Lj,  d 
News  TV  columnist,  told  ta  #mat( 
readers:  “The  voter  at  horn  iy” 
watching  the  show  on  televisk*  •somi 
and  getting  interpretation  from  hi 
newspapers  has  a  far  better  ido  "Ti 
of  what  is  happening  at  the  coo-  |e  wi 
vention  than  anyone  within  a  mik  wj 
of  the  amphitheatre.”  ioor 

♦  ♦  ♦  ii-,. 

Jidir 

(Far  away  in  Sayre,  Pa.,  read-  eote 
ers  of  the  Evening  Times  wen  yfiup 
given  a  crisp  account  of  the  cob-  ,  Vo 
vention  proceedings  in  a  colum  (onst 
written  by  City  Editor  Jack  B«a  ,  \ 
han,  covering  the  show  from  i  <ontT 
lounge  chair  at  home.)  fie  n 
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COVERING  THE  GENERAL  in  Chicago,  as  well  as  in  Korea,  has 
been  an  assignment  w'hich  Hugh  Baillie,  president  of  United  Press, 

W.  Earl  Hall,  Mason  City  (Iowa)  has  handed  himself  over  the  last  few  years.  Here  he  sits  at  type-  Allen  Duckworth  polishes  stdC 
GIohe-Gazette,  just  listens.  writer  as  General  MacArthur  delivers  the  GOP  keynote.  for  Dallas  (Tex.)  Morning  Nc«b 


keynote.  for  Dallas  (Tex.)  Morning  Nc*b 
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^uild  Debate  Flares  Up 
^ver  Local  Autonomy 


Powers  Sought  by  ANG  Officers 
Termed  Too  Broad;  Aid  for  Tacoma 
By  Campbell  Watson 


)  Portland,  Ore. — Proponents  of 
iiitonomy  for  local  guilds  clashed 
o  ^  Hiih  advocates  of  constitutional 
icws.  leform  here  July  9  at  the  Ameri- 
tan  Newspaper  Guild's  conven¬ 
tion. 

.  ,  The  convention’s  first  extended 

®  loor  debate  broke  in  the  discus- 
lion  of  the  last  of  a  group  of  five 
tonstitutional  amendments  de- 
Kribed  as  completely  revising  pro- 
tisions  governing  the  disciplining, 
„  ,  tial  and  appeals  system  for  mem- 

oenm  officers,  locals  and 

piternational  officers. 

'  j”  Maxwell  Pyle,  Washington,  D. 
'm  removal  of  a  sec- 

tion  providing  for  the  appoint- 
e,  wno  jjy  International  Execu¬ 
te  gavt  jjyg  Board  (the  guild’s  officers) 
’"(Kan.  administrators  for  locals  found 


red 
,  Want 
f  editot, 
on. 
Pawiui 


International  Federation  of  Jour¬ 
nalists,  the  Guild  deplored  “the 
shocking  decline  in  areas  of  the 
earth  where  freedom  continues’’ 
and  urged  a  vigorous  attack  to  end 
the  decline  of  a  world  free  press 
and  to  expose  restrictions  which 
dictatorial  governments  impose. 

Safeguards  for  liberties  were 
urged  in  a  resolution  commending 
President  Truman  for  his  defense 
of  civil  rights. 

“Warmest  affections”  were  tend¬ 
ed  the  International  Typographical 
Union  on  its  centennial  and  ANG 
set  up  a  special  committee  to  ob¬ 
serve  its  own  20th  anniversary. 

The  guild  voted  to  continue  to 
extend  its  resources  to  the  Cana¬ 
dian  locals  in  their  fight  for  recog¬ 
nition  by  the  Canadian  Press.  The 


not  1  offenses.  He  resolution  suggested  the  need  of 


termed  the  powers  “far  too  broad, 
w  section  was  defended  by 

Lapine,  Cleveland,  and 

f  no  Easton,  New  York,  both 

m  yicepresidents,  but  Adolph  Rahm, 
't  ^  k  deplored  “sudden  and 

“  'Capricious  action”  in  depriving  a 
'local  of  its  autonomy. 

4  George  Hutchinson,  Los  Ange- 
o  Dm!  Jes,  declared  the  provision  would 
told  lit  “materially  reduce  local  author- 
it  hoiK  jty”  pointed  to  the  fate  of 
lelevisw  “some  unions”  which  had  lost 

from  M  local  autonomy, 
tter  i«t  “Take  notice  and  take  heed,” 
the  cot  |e  warned, 
in  a  mik  With 


groups  appearing  at  the 
loor  microphones.  President 
Harry  Martin  permitted  a  recess  „ 

•a.,  read-  lote  and  the  matter  went  over  to  ^ 
les  wen  Thursday’s  session. 
the  COD-  Voice  votes  approved  all  other 
I  coluDi  constitutional  proposals, 
ack  Bea  \  tightened  policy  on  labor 
from  •  jtontract  approvals,  insisting  on 
ffre  inclusion  of  severance  pay  and 
/I  milar  clauses,  has  resulted  in  the 

1^  Rejection  of  35  of  the  more  than 
,  *00  contracts  presented  for  lEB 
I  Ipproval  last  year.  Executive  Vice- 
tr^ident  Ralph  Novak  reported. 

He  explained  that  the  board 
to  strengthen  its  contract- 
making  activities  and  that  its  pow¬ 
ers  arc  defined  by  the  Constitu- 
ton. 

TTie  convention  voted  to  send 
U5,000  defense  funds  to  the 
1  tnited  Steelworkers. 

I  Study  of  a  proposed  guild  of- 
home  memorializing  Heywood 
Icrwn  was  authorized  with  a  spe- 
Itial  committee  to  report  at  the 
■text  convention.  A  Broun  me- 
*rorial  postage  stamp  project  was 
fsaffirmed. 

J  Welcoming  the  newly  organized 


organizing  British  United  Press. 

The  Tacoma  unit  of  the  Seattle- 
Tacoma  'Guild  was  commended 
for  its  stand  and  for  solidarity  dis¬ 
played  during  the  Tacoma  News 
Tribune  Pressmen’s  strike,  now 
in  its  13th  week. 

President  Martin  and  other 
guild  leaders  took  time  out  of 
the  convention  to  visit  Tacoma 
and  study  the  situation  firsthand. 
They  reported  pledges  of  a  united 
stand  with  other  unions  and  Mr. 
Martin  foretold  on  Monday 
that  the  News-Tribune  would  not 
resume  publication  as  planned  that 
day,  despite  its  efforts  to  win  back 
mechanical  unions  with  a  $3.25 


les  sWJ 
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Strike  in  Nashua 

NASHUA,  N.  H.— Marking 
a  break  in  year-long  wage  ne¬ 
gotiations,  25  members  of  the 
newspaper  guild  went  on  strike 
July  10  against  the  Nashua 
Telegraph.  General  Manager 
Albert  Spendlove  said  super¬ 
visory  personnel  would  con¬ 
tinue  to  publish  the  paper. 

*  «  * 

The  ANG  convention  voted 
immediate  support,  implement¬ 
ed  by  a  contribution  of  $10,- 
000. 

Victor  Schlich  of  Portland, 
Me.,  said  New  England  Pub¬ 
lishers’  Association  has  been 
engaged  in  a  “diabolical  cam¬ 
paign”  against  the  guild. 


Describing  the  Tacoma  shut¬ 
down  as  a  92-day  lockout  of  the 
guild  and  printing  unions,  Mr. 
Martin  said  the  Tacoma  Reporter 
has  sold  out  every  copy  of  its  12 
issues  to  date  “despite  every  pos¬ 
sible  roadblock.” 

The  obstacles,  he  said,  included 
a  move  late  last  week  in  which 
the  management  “had  the  State 
of  Washington  cut  off  the  un¬ 
employed  on  the  ground  they  are 
now  employed  by  the  new  paper. 

Guild  officers  assured  the  Ta¬ 
coma  mambers  the  union  would 
pick  up  the  tab  for  unemployment 
payments. 

Management  “reckoned  without 
knowledge  of  the  inherent  strength 
of  the  guild,”  Mr.  Martin  de¬ 
clared.  At  one  time  during  a 
meeting  with  the  guild  and  me¬ 
chanical  union  leaders  at  Tacoma, 
he  related,  he  feared  the  guild 
proposal  for  a  united  union  stand 
would  be  rejected.  As  it  turned 
out,  the  mechanical  craft  chiefs 
there  only  wished  to  meet  with 
him  privately  to  assure  labor 
ranks  would  not  be  split,  he  ad¬ 
vised  the  convention. 

The  tabloid  Reporter  is  pub¬ 
lished  by  the  Newspaper  Unions 
Publishing  Co.,  Inc.,  capitalized 
at  $3,000  with  each  of  the  six 
unions  providing  $500. 

Job  Security  Haunts 
Guild  Despite  Growth 

Portland,  Ore. — “Job  security 
continues  to  haunt  newspaper  em¬ 
ployes  as  mergers  and  suspensions 
continue,”  stated  the  Officers  Re¬ 
port  issued  at  the  1 9th  annual 
ANG  convention  here  this  week. 

The  $3,000,000,000  industry,  the 
guild  convention  was  told,  is  “truly 
big  business,  and  no  longer  a 
game,  much  less  a  profession.” 
The  newcomer,  teletypesetting,  is 
increasing  in  use  every  day,  and 
“it  has  increased  the  responsibil¬ 
ities  and  enlarged  the  skills  of 
wire  service  newsmen,  who  believe 
this  should  be  reflected  in  higher 
salaries.” 

As  to  newsprint,  “self-interest 
alone  compels  us  to  continue  to 
press  through  every  means  at  our 
disposal  for  a  solution  of  this 
problem.” 

Equally  compelling,  the  officers 
said,  is  the  broader  aspect  of  free¬ 
dom  of  the  press. 

“A  continuing  decline  in  the 
number  of  newspapers,  with  an  at¬ 
tendant  reduction  in  divergent 
points  of  view,  would  be  a  serious 
blow  to  a  democracy  such  as  ours 
which  relies  so  heavily  upon  a  free 
flow  of  information,”  they  stated. 

On  the  bargaining  front,  more 
than  three  out  of  four  guild  mem¬ 
bers  now  are  working  under  con¬ 
tracts  providing  for  reporter  top 


SAFELY  over  the  Oregon  Trail, 
three  midwesterns  get  together  in 
Portland:  Left  to  right  —  Justin 
McCarthy,  Chicago;  Bill  White, 
Rockford,  III.,  and  Harold  Kles- 
sig,  Milwaukee. 

minimums  of  $100  or  more.  There 
are  26  such  contracts  among  the 
131  contracts  containing  reporter 
minimums  in  contrast  to  13  in 
1951.  The  first  such  reported 
came  in  1948,  with  eight  contracts. 

In  19  of  the  70  contracts  with 
stenographer  minimums,  the  em¬ 
ployes  obtain  $70  or  more  weekly. 
There  were  16  such  in  1951  and 
one  in  1950.  For  severance,  17 
contracts  raised  the  rate  beyond 
30  weeks. 

The  guild  now  has  203  contracts 
in  all.  This  compares  with  202 
last  year  and  197  in  1950,  the  low 
point  of  a  dip  which  followed 
1947’s  220. 

The  guild  officers  recommended 
that  full  union  security  be  the 
first  objective  in  this  year’s  bar¬ 
gaining;  urged  authorization  of  a 
special  committee  to  “conduct  a 
study  during  the  next  year  and 
make  recommendations  to  the  next 
convention  on  a  re-evaluation  of 
our  welfare  and  pension  plans," 
and  also  recommended  a  yardstick 
of  standards  to  judge  individual 
contracts. 

18  Groups  Signed 

Organizing  activities  resulted  in 
1 8  new  groups  of  workers  totalling 
1,080  persons  being  brought  into 
the  guild  since  the  last  convention, 
the  report  stated.  Nine  unorgan¬ 
ized  departments  having  guild  con¬ 
tracts  have  been  organized,  adding 
871  workers.  “Free  riders”  have 
been  picked  up  in  four  cities,  the 
report  stated. 

Finances  are  in  the  black  to  the 
tune  of  $15,522.48,  the  largest 
surplus  for  any  one  year  recorded. 
Receipts,  with  last  year’s  in 
brackets,  were:  per  capita  pay¬ 
ments,  $355,452  ($335,096);  in¬ 
itiation  fees,  $5,433  ($4,560),  and 
reinstatement  fees,  $635  ($580). 

The  average  per  capita  fees  for 
the  year  were  23,571  against  22,- 
811  last  year.  The  average  num¬ 
ber  employed  was  22,859  against 
22,074,  and  unemployed  declined 
712.  The  total  employed  memben 
advanced  2,519  over  April  30, 
1947,  it  was  reported. 

(Continued  on  page  70) 
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Langer's  Jabs 
At  Press  Mark 
Ballot  Victory 


News  men.  Vern 

charged  rewrite  man,  and  Darr 

Smith,  due  to  be  rehired  after  an 

economy  discharge  from  the  drama  '  flfl 

Both  men  have  been  named  as  ^  U  .  \ 

onetime  members  of  the  Commu- 

nist  Party  by  witnesses  before  the  J||k 

Un-American  Activities  Commit- 
in  Washington,  the  Daily 
News  management  gave  this  as  the 
for  the  of 

Mr.  Partlow  and  the  refusal  to  re- 
hire  Mr.  Smith. 

“Our  position  is  that  the  em- 
ployment  of  these  two  men  would 

be  detrimental  to  the  best  interests  ON  A  NEWSMAN’S  HOLIDAY  these  Scripps-Howard  fishermen 
of  The  Daily  News,”  explained  Lee  make  news  for  the  New  Brunswick  Travel  Bureau  (and  E  &  P) 
F.  Payne,  executive  editor  of  the  by  posing  between  catches  at  their  camp  on  the  Restigouchi  River. 
Daily  News.  Left  to  right,  in  front:  Jack  R.  Howard,  William  Philip  Simms  and 

“It  has  been  held  in  court  that  Robert  Ruark;  in  rear:  Roy  W.  Howard,  Fred  S.  Ferguson  and  Ray 
it  is  libelous  to  call  a  man  a  Trullinger. 

Communist.  We  feel  that  it  is  — ■ 

equally  damaging  for  a  newspaper  ^  ■  «  ■  T»  liT  1 

to  employ  men  who  have  been  GrinGi  Joins  Beover  Nomed 

identified  as  party  members.  i  ■■ 

Both  Mr.  Partlow  and  Mr.  Kiiight  Papers  To  Circulatioii 

Smith  refused  to  tell  on  the  wit-  _  ^  ^ 

ness  stand  at  the  arbitration  hear-  Aq  r-TlCfin^Ar  DirPCtOl*  PoQt 

ing  last  week  if  they  are  now  or  X'U&I 

ever  had  been  Communists.  Detroit — Appointment  of  Les-  Portland,  Ore. — Creation  o1 

Both  said  they  considered  the  Criner  as  production  mana-  the  new  position  of  circulatior 

question  immaterial.  Also,  they  8^*’  Detroit  Free  Press  and  director  and  appointment  of  Clay 

said,  to  answer  it  would  be  against  production  engi-  _ ton  J.  Beaver  to 

their  conscience.  neer  for  Knight  fbat  post  is  an-  .  i 

By  stipulation  the  Daily  News  Newspapers  was  "ounced  by  P.  L. 

management  agreed  that  the  work  announced  this  F  Jackson,  publish- 

of  both  men  had  been  entirely  sat-  week  by  John  S.  ^  er  and  editor  of  ^ 

isfactory.  Neither  man,  they  Knight,  publish-  Ij  the  Journal.  ^ 
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CABTOONISTS'  EYES  STAY  ON  CHICAGO  AS  CONVENTION  CONTINUES 


THE  MORNING  AFTER 


Morris,  AP  Newsfeatures 


SELF-APPOINTED  CHAUFFEUR 

Craig,  Brooklyn  (N.  Y.)  Eagle 


'NOW  ALL  TOGETHER,  BOYS!' 

Shanks,  Buffalo  (N.  Y.)  Evening  Nears 


Progressives' 
Parley  Given 
Scant  Coverage 

Chicago — In  contrast  with  four 
years  ago  w'hen  Henry  Wallace 
was  its  nominee  for  President,  the 
Progressive  Party  convention  here 
July  4-6  attracted  only  a  small 
press-radio  contingent. 

Some  Progressive  spokesmen  ad¬ 
mitted.  how-ever,  that  the  timing 
of  the  gathering  might  have  been 
disadvantageous  since  the  bulk  of 
the  newsmen  here  for  the  Repub¬ 
lican  convention  were  kept  busy. 

Bill  Price,  Progressive  public  re¬ 
lations  man,  said  89  reporters  and 
photographers  from  65  news  or¬ 
ganizations  attended  some  sessions 
of  the  convention,  the  largest 
group  (22)  being  from  foreign- 
language  papers  in  the  U.  S. 

He  listed  reporters  present  from 
10  out-of-Chicago  newspapers: 
Christian  Science  Monitor,  Rens¬ 
selaer  (Ind.)  Democrat,  Boise 
(Idaho)  Statesman,  Ludington 
(Mich.)  News,  New  York  Post, 
New  York  Times,  Ann  Arbor 
(Mich.)  DaNy,  Cleveland  (Ohio) 
Plain  Dealer,  Newark  (N.  J.) 
News,  and  the  Daily  Worker. 

Also  noted  in  the  press  section, 
he  said,  were  reporters  from  three 
college  newspapers,  two  from  the 
Negro  press,  three  from  labor 
press  services,  one  from  the  Kem- 
sley  Newspapers  of  England  and 
one  from  the  London  News. 

Pravda,  Tass,  Tanjug  (Yugo¬ 
slavia)  and  Politika  (Jugoslavia) 
had  representatives  there,  Mr. 
Price  said.  Also  there  were  two 
from  Latin  American  periodicals 
and  a  man  from  Time.  Each  of 
the  U.  S.  press  associations  had 
reporters  present  during  all  or 
some  of  the  sessions. 

Meeting  in  the  dingy  Ashland 


Auditorium  on  Chicago’s  near- 
westside,  the  1,700  convention 
delegates  cheered  the  announce¬ 
ment  that  the  party’s  fight  for  tele¬ 
vision  and  radio  time  had  been 
won  against  the  major  networks. 

The  Progressives  had  appealed 
to  the  FCC,  charging  they  were 
“discriminated  against’’  by  the  net¬ 
works’  convention  coverage  plans. 
In  a  letter  to  C.  B.  Baldwin,  Pro¬ 
gressive  Party  campaign  director, 
the  secretary  of  the  FCC  wrote 
that  a  network  which  “has  or  pro¬ 
poses  to  make  opportunities  avail¬ 
able  for  acceptance  speeches  by 
one  candidate  for  a  particular  of¬ 
fice,  is  under  firm  obligation  to 
make  equal  opportunities  available 
to  all  other  legally  qualified  candi¬ 
dates  for  that  office.” 

The  fact  that  Vincent  Hallinan, 
Progressive  candidate  for  Presi¬ 
dent,  is  serving  a  six-month  con¬ 
tempt  of  court  sentence,  resulted 
in  such  local  newspaper  headlines 
as:  “Progressives  Ratify  Convict 
for  President”  in  the  Chicago 
Tribune;  and  “Lawyer  in  Prison 
Is  Named  Progressive  Party  Can¬ 
didate”  in  the  Chicago  Sun-Times. 

The  vicepresidential  nominee  is 
Mrs.  Charlotta  Bass,  now  a  resi¬ 
dent  of  New  York  and  formerly 
editor  and  publisher  of  the  Cali¬ 
fornia  Eagle,  a  Los  Angeles  Negro 
newspaper. 

Mr.  Baldwin  charged  that  “in 
general,  the  Chicago  press,  which 
has  turned  over  tomes  of  space 
to  the  Republicans’  intra  -  mural 
fights,  has  failed  to  carry  out  the 
responsibilities  of  a  responsible 
press  in  giving  both  sides  of  every 
political  argument  to  the  public.” 

The  Progressive  Party  planned 
to  reach  the  “grass  roots”  press 
by  furnishing  convention  delegates 
with  a  press  release,  in  which  the 
delegates’  names  could  be  inserted, 
to  take  to  editors  of  hometown 
newspapers. 


'Worker'  Hits 
Olympic  Games 
Passport  Delay 

Wires  of  protest  went  out  to 
newspapers,  press  associations, 
sport  groups  and  government  of¬ 
ficials  from  the  New  York  Daily 
Worker  this  week,  charging  that 
its  sports  editor  has  so  far  been 
denied  a  passport  to  cover  the 
Olympic  Games  in  Helsinki. 

Sports  Editor  Lester  Rodney, 
who  says  he  has  been  accredited 
by  the  U.  S.  Olympics  Committee, 
applied  for  a  passport  June  9.  He 
was  scheduled  to  leave  for  Hel¬ 
sinki  July  12.  On  Thursday,  July 
10,  he  gave  up  the  fight. 

“It  seems  a  sports  writer  in  this 
country  of  ours  has  to  have  po¬ 
litical  views  acceptable  to  Mrs. 
Ruth  Shipley  of  the  State  Depart¬ 
ment’s  Passport  Division  or  he  is 
not  qualified  to  report  the  Olym¬ 
pics,  the  biggest  sports  event  of 
the  year,  for  his  newspapers,”  Mr. 
Rodney  said  in  a  front-page  story. 

The  New  York  World-Telegram 
and  Sun  commented  editorially 
that  “the  State  Department  should 
get  smart  and  lose  no  time  in  giv¬ 
ing  the  Commie  paper’s  sports 
editor  a  one-way  passport.” 

The  Daily  Worker  has  been 
asking  readers  to  contribute  to  a 
fund  to  mee^  Mr.  Rodney’s  ex¬ 
penses  in  covering  the  Olympics. 
He  expressed  concern  this  week 
that  these  contributions  would  be 
forfeited,  and  asked  readers  to 
protest  the  passport  delay. 

In  other  Olympics  develop¬ 
ments.  it  was  announced  this  week 
that  United  States  television  news¬ 
reel  agencies  would  not  be  per¬ 
mitted  to  cover  the  Games.  Rep¬ 
resentatives  of  the  newsreel  agen¬ 
cies  charged  that  this  was  due  to 
a  decision  by  the  Olympics  Com¬ 


mittee  to  “commercialize”  the 
games  by  making  a  feature  film 
for  “profitable  distribution.” 

Soviet  Russia  and  other  “Iron 
Curtain”  countries  let  down  the 
bars  at  their  isolated  Olympic  vil¬ 
lage  near  Helsinki  and  permitted 
American  newsmen  to  enter  and 
look  around.  Two  Associated 
Press  staffers  first  entered  the 
camp  without  authorization  July 
9,  and  shortly  thereafter  official 
passes  were  issued  to  other  corre¬ 
spondents. 

The  correspondents  were  given 
complete  access  to  all  parts  of  the 
village,  but  found  no  Russian  of¬ 
ficials  or  athletes  willing  to  talk 
to  the  press. 

■ 

Starrett,  Famed 
Cartoonist,  Is  Dead 

Phoenixville,  Pa — Cartoonist 
W.  Kemp  Starrett.  62,  died  July  9 
at  his  farm,  “The  Grind.stone,” 
near  here. 

His  first  cartoon  was  published 
in  the  Brooklyn  (N.  Y.)  Eagle 
when  he  was  18.  He  drew  the 
“Vignettes  of  Life,”  a  feature 
which  has  appeared  in  many  news¬ 
papers.  He  started  his  career  as  a 
political  cartoonist  on  the  Phila¬ 
delphia  Times  about  1916.  Later 
he  held  similar  positions  on  the 
New  York  Tribune  and  on  papers 
in  Albany,  N.  Y.,  and  Providence, 
R.  I. 

■ 

Tear  Gas  and  Rock 
Fell  Pair  in  Mexico 

Mexico  City  —  Two  members 
of  the  United  Press  staff  here  were 
casualties  of  the  clash  between 
police  and  street  crowds  July  8. 

Robert  Prescott,  U.P.  bureau 
manager,  was  overcome  by  tear 
gas;  and  John  Abney,  photogra¬ 
pher,  was  struck  on  the  head  by 
a  rock.  Both  continued  to  cover 
the  riot  story. 
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ANPA  Group  Begins 
Column  Width  Study 


Proposals  for  reduction  in  col¬ 
umn  widths  below  the  12-pica 
standard  which  has  prevailed  for 
many  years  and  problems  that 
might  arise  in  newspaper  produc¬ 
tion  and  in  cooperation  with  ad¬ 
vertisers  will  get  thorough  scru¬ 
tiny  by  a  committee  which  Charles 
F.  McCahill,  president  of  the 
American  Newspaper  Publishers 
Association,  has  just  appointed. 

The  men  charged  with  making 
the  study  are: 

W.  L.  Fanning,  Westchester 
County  Publishers,  Inc.,  chairman. 

Richard  W.  Slocuh,  Philadel¬ 
phia  (Pa.)  Bulletin,  vicechairman. 

Lynn  N.  Bitner.  Gannett 
Newspapers,  Rochester,  N.  Y. 

W.  G.  Chandler,  Scripps-How- 
ard  Newspapers. 

William  Dwight,  Holyoke 
(Mass.)  Transcript-Telegram. 

Charles  J.  Hentschell,  St. 
Louis  (Mo.)  Post-Dispatch. 

Richard  Lloyd  Jones,  Jr., 
Tulsa  (Okla.)  Tribune  and  World. 

Gene  Robb,  Hearst  News¬ 
papers. 

Russ  Stewart,  Chicago  (Ill.) 
Sun-Times. 

The  group  includes  men  from 
the  top-level  management  in  news¬ 
papers  of  large,  medium  and  small 
circulation,  both  chain-operated 
and  individually-owned. 

President  McCahill  acted  under 
the  authority  voted  by  the  ANPA 
Board  of  Directors  immediately 
following  the  ANPA  Mechanical 
Conference  in  San  Francisco 
where  the  question  of  narrower  or 
even  wider  pages  dominated  a 
day’s  discussion.  At  the  base  of 
the  problem  is  the  necessity  for 
most  newspapers  to  reduce  their 
consumption  of  newsprint  without 
diminishing  their  revenue  from 
advertising. 

All  Angles  Require  Study 
The  ANPA  directors  resolved: 
“That  the  President  is  directed  to 
appoint  a  committee  to  assemble 
the  facts  immediately  as  to  the 
proposal  of  newspapers  generally 
to  reduce  column  width  below  12 
picas  and  report  as  promptly  as 
possible.” 

Mr.  McCahill  said: 

“The  Board  feels  that  all  angles 
of  proposals  for  reduction  in  col¬ 
umn  width  below  12  picas  should 
be  studied  immediately  and  re¬ 
ported  to  the  membership.  The 
committee  will  gather  information 
on  the  mechanical  changes  needed; 
the  need  for  a  change  in  width  of 
mats  and  electrotypes  from  adver¬ 
tisers  and  the  effect  on  newsprint 
production.” 

At  the  ANPA  Mechanical  Con¬ 
ference  there  was  considerable  dis¬ 
cussion  of  reducing  the  generally 
used  column  width  of  12  picas  to 
a  narrower  measurement  with  a 
consequent  possibility  of  using 
either  8  column  or  9  column  pages 


with  narrower  or  wider  newsprint 
rolls  than  at  present. 

In  the  past  few  weeks,  the 
ANPA  Mechanical  Department 
headed  by  Vernon  R.  Spitaleri 
checked  available  information  and 
compiled  a  list  of  33  newspapers 
which  are  already  publishing  with 
less  than  12-pica  columns  on 
eight-column  pages. 

This  list  shows  the  wide  range 
of  circulation-size  among  those 
who  are  making  substantial  sav¬ 
ings  in  newsprint  by  running  on 
narrower  rolls.  There  are  four 
classes:  those  using  11.10,  11.9, 
11.8  and  11.6  (in  terms  of  picas 
and  points). 

The  larger  number  of  papers  is 
found  in  the  11.9  class,  but  the 
11.6  measurement  has  been  gain¬ 
ing  steadily  in  favor. 

The  list: 

11  picas,  10  points 
Richmond  (Calif.)  Independent 
San  Francisco  (Calif.)  Chronicle 
New  London  (Conn.)  Day 
Marshalltown  (Iowa)  Times-Re- 
publican 

New  Orleans  (La.)  Item 
St.  Louis  (Mo.)  Globe-Democrat 
Vancouver  (B.C.)  Sun 
Honolulu  (Hawaii)  Star-Bulletin 

11  picas,  9  points 
North  Hollywood  (Calif.)  Valley 
Times 

Oakland  (Calif.)  Tribune 
Santa  Rosa  (Calif.)  Press  Demo¬ 
crat 

Washington  (D.  C.)  Post 
Miami  (Fla.)  News 
Indianapolis  (Ind.)  Star  &  News 
Boston  (Mass.)  Globe 
Boston  (Mass.)  Herald  &  Traveler 
Boston  (Mass.)  Post 
Grand  Rapids  (Mich.)  Herald 
Grand  Rapids  (Mich.)  Press 
Kalamazoo  (Mich.)  Gazette 
Muskegon  (Mich.)  Chronicic 
Erie  (Pa.)  Times 
Pittsburgh  (Pa.)  Post  (iaze”e 
Nashville  (Tenn.)  Bann  ' 
Nashville  (Tenn.)  Tennessean 
Fort  Worth  (Tex.)  Star  Telegram 
Milwaukee  (Wis.)  Journal 

11  picas,  8  points 
Gary  (Ind.)  Post  Tribune 
(9  col.  page) 

Brooklyn  (N.  Y.)  Eagle 
Pittsburgh  (Pa.)  Sun  Telegraph 
Honolulu  (Hawaii)  Advertiser 

11  picas,  6  points 
Dallas  (Tex.)  Times  Herald 


Splitting  A  Nickel 

CHEYENNE,  Wyo.  — The 
Wyoming  State  Tribune  is  split¬ 
ting  a  nickel  increase  in  its 
home  delivered  price  over  two 
weeks.  The  carrier  will  collect 
60  cents  instead  of  55  cents 
for  each  two-week  period. 


NEWSPRINT  SAVING  is  in  mind  as  these  three  members  of  tin  • 
ANPA  Column  Width  Study  Committee  confer  Left  to  right— W.  L 
Fanning,  chairman;  W.  G.  Chandler;  and  Richard  W.  Slocum. 


Halifax  (N.  S.)  Chronicle-Herald 
and  Mail  Star 
Background  for  Discussion 
Going  back  over  the  record  of 
discussion  at  the  San  Francisco 
conference  will  provide  some  back¬ 
ground  for  consideration  of  the 
various  proposals.  Following  are 
excerpts  from  the  remarks,  chiefly 
by  production  experts: 

Stephen  J.  Lambert,  mechani¬ 
cal  superintendent,  Brooklyn 
(N.  Y.)  Eagle: 

Today  there  seems  to  be  a 
swing  toward  64"  rolls  and,  in  a 
few  cases,  to  as  low  as  62 Vi"  and 
63". 

In  determining  which  of  the 
two  methods  of  page  reduction  to 
pursue,  one  must  bear  in  mind 
that  both  treatments  are  not  with¬ 
out  individual  problems.  For  ex¬ 
ample,  if  the  setting  of  narrower 
columns  .s  selected  you  can  rest 
assured  there  will  be  some  “wide” 
advertisements  with  problems  of 
their  own.  Naturally,  sometimes 
assistance  from  the  Advertising 
department  is  required  regarding 
the  repositioning  of  an  extremely 
“wide”  advertisement  so  that  it 
may  be  shifted  to  an  outside  col¬ 
umn.  But  by  no  means  is  this  a 
daily  occurence  and  it  need  not  be 
considered  a  serious  obstacle  in 
deciding  to  employ  the  11-8  or 
1 1  -9  pica  column  width. 

Quality  With  Shrinkage 
To  those  who  believe  that  high 
s’’rinkaee  is  the  proper  method  of 
meeting  the  problem,  let  me  say 
that  several  papers  are  successfully 
printing  a  quality  job  with  shrink¬ 
age  as  high  as  11/16"  to 
IVs".  On  the  other  hand,  in  my 
discussions  with  numerous  me¬ 
chanical  men  in  the  East  I  have 
repeatedly  heard  it  stated  that 
their  department  troubles  have  in¬ 
creased  tremendously  since  the 
adoption  of  the  high  shrinkage 
mat. 

A  questionnaire  prepared  by 
Harry  Eybers  of  the  Washington 
(D.  C.)  Post  was  circulated  to  50 
representative  newspapers.  This 

EDITOR  & 


was  designed  to  permit  the  widest 
latitude  of  thinking  on  the  subject 
Our  survey  indicated  the  prefer¬ 
ence  of  17  members  for  the  11 
picas  6  pt.  standard. 

The  replies  were  extremely  in¬ 
teresting  although  it  is  regrettable 
that  all  the  papers  did  not  respond 
However,  of  the  36  answers,  we 
found  that: 

9  didn’t  favor  reducing  column 
width 

3  would  reduce  to  1 1  picas  10  pts. 

7  would  reduce  to  1 1  picas  9  pts. 

1 7  would  reduce  to  1 1  picas  6  pts. 
36  Total  Replies 
The  acceptance  of  the  3-point 
column  rule  by  the  majority  of]j 
those  favoring  the  narrow  mea^ 
lire  was  surprising.  Until  this 
study  was  completed,  one  got  the 
impression — ^based  on  conference 
talks  and  off-the-record  bar  dis¬ 
cussions — that  4  point  rule  was 
the  limit.  Yet,  here’s  how  the  vote 
for  the  column  change  turned  out: 
15  favored  the  3  pt.  column  rule 

4  favored  the  4  pt.  column  rule 

5  favored  the  6  pt.  column  rule 

and  11  of  the  original  35  papers 

expressed  no  preference. 

Idea  for  9-Column  Page 
(Mr.  Lambert  recited  the  fol¬ 
lowing  as  comment  received  in  the  ^ 
survey.) 

R.  F.  W.  Tranter,  mechanical 
superintendent,  Boston  (Mass.) 
Herald-Traveler: 

My  idea  is  that  if  we  run  a  9 
instead  of  an  8 — column  page  and 
maintain  a  standard  column  di¬ 
mension  of  approximately  the  size 
in  general  use  at  present,  we 
would  then  have  available  the 
same  number  of  columns  in  a  64- 
page  papser  that  now  require  71 
pages.  In  other  words,  there  art 
512  columns  in  a  64  page  paper 
on  an  8  column  page  basis,  ^ 
there  are  576  columns  in  a  W 
page  paper  on  a  9  column  basis, 
In  our  particular  case  we  no» 
require  3  additional  men  on  evetj 
press  when  we  go  from  a  64  page 
paper  to  a  72  page  paper,  and 
since  we  run  6  presses  on  dap 
(Continued  on  page  53) 
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Admen  Stack  Groceries 
For  J-A  Advertisers 

By  Lawrence  Forront 


In  the  New  York  metropolitan 
area,  sophisticated  advertising  men 
no  longer  ask  which  comes  first, 
the  chicken  or  the  egg.  They 
know  the  answer. 

For  more  than  a  generation, 
some  manufacturers  of  consumer 
products  have  worked  it  this  way: 
first  they  plan  an  advertising  cam¬ 
paign  in  a  newspaper  and  then 
the  newspaper’s  merchandising 
staff  sees  to  it  that  the  products 
are  on  retailers’  shelves  so  that 
consumer  demand  may  be  satis¬ 
fied. 

This  sort  of  thing  has  been 
going  on  for  about  30  years  at 
the  New  York  Journal  American. 
Back  in  1920,  William  G.  Hobson, 
now  general  sales  manager  for 
Hearst  Advertising  Service,  did  the 
leg  work.  Kurt  Brink,  national 
advertising  manager  of  the  J-A, 
began  22  years  ago  as  a  field  rep. 
Richard  W.  Myers,  director  of  re¬ 
search  and  marketing  for  the  J-A, 
came  up  the  ranks  too. 

The  J-A  has  a  staff  of  32 
persons  in  the  offices  of  Hearst 
Advertising  Service  whose  sole 
duties  are  to  merchandise  for  ad¬ 
vertisers.  There  are  21  J-A  field 
men  on  the  streets  of  the  New 
York  metropolitan  area  every 
weekday  to  service  accounts  or  to 
gather  facts  and  figures  on  adver¬ 
tised  and  competing  products. 

Despite  a  history  of  tens  of 
thousands  of  man-hours  devoted  to 
merchandising,  the  J-A’s  program 
is  the  utmost  in  logical  simplicity. 
Unlike  the  glamorized  jobs  by 
some  magazines  and  other  johnny- 
come-latelys,  the  J-A  aims  chiefly 
to  sell  the  advertised  product 
rather  than  the  advertising 
medium.  If  the  paper  succeeds — 
and  records  show  it  does,  the  J-A 
executives  know  the  advertisers 
will  give  credit  where  due. 

Any  of  the  Joumal-American’s 
national  advertisers  may  request 
this  service.  The  size  of  the  job 
done,  however,  depends  on  the 
amount  of  linage  involved. 

Who’s  in  First? 

Take  beer  advertising.  Field  men 
from  HAS  offices  are  serving  al¬ 
most  as  advance  agents,  like  Dex¬ 
ter  Fellows  for  the  circus.  When 
the  advertiser’s  own  salesmen  get 
around  to  every  section  in  New 
York  City,  they  find  there  was  a 
J-A  man  around  the  day  before. 

This  is  particularly  helpful  to 
a  salesman  when  he  comes  upon 
a  store  that  doesn’t  stock  his 
brand.  “The  Joumal-American 
field  man  was  in  yesterday  and 
gave  me  the  pitch,”  the  retailer 


may  say.  “Now  when  can  I  put 
in  an  order?” 

How  does  this  come  about? 
It’s  simple.  Dick  Myers,  heading 
up  the  J-A’s  merchandising  staff, 
works  closely  with  the  sales  mana¬ 
ger  of  each  advertiser.  He  knows 
what  days  each  beer  salesman  is 
scheduled  to  call  on  new  accounts. 
Foresightedly,  Dick  assigns  his 
staffers  the  day  before  to  call  on 
retailers  in  that  territory  to  talk 
up  the  advantages  of  handling  the 
advertised  brand. 

The  J-A  man  tips  the  retailer 
on  the  advertising  drive  behind 
the  brand,  just  to  show  how  much 
sales-assistance  was  being  over¬ 
looked  by  not  stocking  the  brand. 
The  retailer  hears  how  much 
profit-margin  he  could  count  on, 
what  point-of-purchase  materials 
were  available  for  displays,  what 
the  J-A  field  man  himself  would  do 
to  help. 

And  the  J-A  men  really  are 
trained  to  help  promote  sales. 
They’re  experts  in  setting  up  dis¬ 
plays  at  the  ends  of  aisles.  They 
have  a  way  with  attactive  displays 
at  check-out  points,  or  in  store 
windows,  or  at  other  traffic  loca¬ 
tions.  And  in  doing  this,  the  J-A 
men  carefully  make  sure  to  draw 
on  supplies  from  the  stock  room 
rather  than  from  the  shelves. 

The  shelves  themselves  get 
special  attention.  After  all,  that’s 
where  the  buying  impulse  and 
final  decision  on  brands  reaches 
its  top  level  in  most  shoppers’ 
minds.  The  J-A  field  men  see  to 
it  that  the  advertised  brand  gets 
a  considerable  representation,  not 


JOURNAL-AMERICAN  field  man 
Steve  Moore  persuades  a  grocer 
to  give  an  advertised  product 
more  space  on  the  shelf. 

only  deep  but  wide,  on  the  shelves. 

While  the  J-A  field  man  is  work¬ 
ing,  he  takes  notes.  He  carries 
an  information  pad  that’s  easy 
to  check.  Is  there  stock  on  hand? 
Is  the  retailer  temporarily  out  of 
the  brand?  If  the  brand  isn’t 
carried,  is  the  retailer  a  prospect 
for  the  line?  What  about  displays: 
window,  door,  interior  and  coun¬ 
ter?  The  field  man  even  notes  the 
size  of  each  display  and  the  item 
in  it. 

The  job  goes  considerably  be¬ 
yond  such  checking.  The  store 
manager  or  owner  is  interviewed. 
Can  he  use  more  stock?  Does  he 
do  a  good  job  on  displays?  What 
is  the  retailer’s  attitude?  And  what 
price  does  he  charge?  More  sig¬ 
nificant,  what  are  his  best  sellers 
among  competing  brands? 

The  information  pad  also  con¬ 
tains  space  for  additional  data, 
for  complaints,  for  suggestions  by 
the  retailer.  In  many  cases,  a  re¬ 
tailer  may  show  interest  in  a 
product  that  is  advertised  in  the 
J-,\  but  that  he  doesn't  carry  on 
the  shelves. 


“But  our  field  men  go  beyond 
talking  up  J-A  advertising,”  said 
Mr.  Myers.  “As  merchandising 
specialists,  they  discuss  an  adver¬ 
tiser’s  campaign  in  all  media.” 

When  the  field  work  is  com¬ 
pleted,  all  the  information  goes  to 
Mr.  Myers’  desk.  Statisticians 
round  up  the  figures.  Artists  and 
photographers  prepare  illustrations. 
It’s  all  put  together  in  handy 
form,  ranging  from  medium-sized 
reports  to  large-sized  volumes. 
Beer  Survey  This  Week 

This  week,  for  example,  the  76th 
quarterly  Beer  Survey  of  the  New 
York  Journal- American  was  pub¬ 
lished  almost  without  fanfare.  The 
work  put  into  it  was  thorough  and 
unquestionably  valuable  to  the  ad¬ 
vertiser.  Every  tenth  grocery  store 
licensed  in  the  .Tietropolitan  area 
to  sell  beer,  for  drinking  else¬ 
where,  was  interviewed.  The  sur¬ 
vey  ran  to  more  than  80  pages. 

Several  smaller  jobs,  about  a 
dozen  pages  each,  came  out  late 
in  June,  reviewing  the  marketing 
of  cottage  cheeses  in  the  New 
^  ork  area. 

Such  publications  are  personal¬ 
ly  delivered  to  sales  managers 
whose  firms  rely  on  the  J-A’s  ad¬ 
vertising  columns  and  merchandis- 
(Continued  on  page  68) 


SPREADING  THE  GOOD  WORD,  Parkay  sales  executives  and  Hearst  Advertising  Service  account 
executives  brief  New  York  Joumal-American  field  staffers  on  details  of  merchandising  service  to  be 
given  during  advertising  campaign  this  week. 
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A  Stitch  in  Time  Saved 
More  than  9  for  Necchi 

By  Robert  B.  McIntyre 

Looking  for,  and  finding,  a  needle  in  a  haystack  would  probably  be 
child’s  play  for  38-year-old  Leon  Jolson,  president,  Necchi  Sewing 
Machine  Sales  Corp.,  New  York  City,  who  once  combed  the  U.  S.,  let 
alone  a  haystack,  looking  for  10,000  needles.  He  found  them,  and  in 
so  doing  launched  a  multi-million  dollar  business. 

ADVERTISER'S  CASE  STUDY 


Mr.  Jolson  came  to  the  U.  S. 
in  1947  as  a  displaced  person,  and 
as  his  first  .American  venture 
(while  living  on  $90  a  month  from 
a  private  relief  agency)  borrowed 
enough  money  to  export  10,000 
sewing  machine  needles  to  Italy. 

It  was  a  case  of  a  stitch  in  time 
saving  more  than  nine. 

His  success  in  this  operation 
led  the  relief  agency  to  advance 
him  $2,000  with  which  to  import 
a  few  Necchi  (pronounced  Neck- 
ee)  machines  from  the  Italian  firm 
of  Vittori  Necchi  in  Pavia.  Twelve 
months  and  a  few  newspaper  in¬ 
sertions  later,  March  of  1949  to 
be  exact.  Mr.  Jolson  formed 
Necchi  Sewing  Machine  Sales 
Corp.;  officially  introduced  the  line 
with  a  swish  cocktail  party  featur¬ 
ing  a  sewing  race  (on  Necchi 
machines,  of  course)  among  18 
contestants. 

Growth  JA'as  Rapid 

At  the  time  Necchi  launched  its 
line  in  1949  it  was  importing  some 
500  machines  a  month.  By  the 
end  of  that  same  year  it  had 
brought  in  10.000;  is  currently 
importing  about  7,000  units  month¬ 
ly  and  sales  are  hovering  at  the 
$10,000,000  mark.  (First  quarter 
sales  for  this  year  hit  $5,000,000). 

Moreover,  the  firm,  which 
started  with  a  sales  force  of  six 
distributors  and  30  dealers,  today 
boasts  national  distribution  through 
40  distributors  and  1,700  dealers, 
and,  in  addition  to  its  New  York 
home  office,  maintains  sales  offices 
in  Chicago,  Los  Angeles  and  Can¬ 
ada. 

The  Necchi  line  consists  of  two 
household  sewing  machine  units, 
one  a  straight-stitch  machine 
(“plain-sewer”  to  the  trade),  the 
other,  a  zig-zag  machine  that  does 
many  things  without  attachments. 
Both  come  in  eight  varities  of 
cabinets  and  portable  cases. 

Prices  on  the  straight-stitch 
model  run  from  $148.50  in  the 
portable  to  $280.  The  zig-zag 
model  runs  from  $263.25  to 
$388.25,  depending  on  the  cabinet. 
(Singer’s  prices,  by  comparison, 
start  at  $89.50  for  a  long-shuttle, 
three-quarter  head  portable,  run 
to  $336  for  a  console  unit). 

Necchi  plays  up  one  feature  of 
its  fancy  line — the  machine’s  ability 
to  do  zig-zag  stitching.  Such  tasks 
as  buttonholing,  embroidering  and 


monogramming  are  done  with  this 
feature. 

Task  of  advertising  (via  Doyle 
Dane  Bernbach,  Inc.,  New  York) 
and  promoting  the  Necchi  line  falls 
to  Robert  M.  Phillips,  an  ex-school 
teacher  who,  because  of  his  non¬ 
advertising  background,  was  able 
to  join  the  Necchi  organization  as 
director  of  advertising  with  a  com¬ 
pletely  fresh  approach.  In  four 
years’  time  he’s  learned  the  ropes 
fast;  has  even  managed  to  avoid 
being  hung  by  them. 

Mr.  Phillips’  ad  budget  runs 
more  than  $1,000,000,  including 
Necchi’s  national  and  co-op  news¬ 
paper  ad  funds.  In  addition  to 
this  company  kitty,  distributors  and 
dealers  spend  about  $750,000  ad¬ 
vertising  Necchi,  of  which  between 
75-80  per  cent  goes  into  local 
newspapers. 

Bulk  of  Necchi’s  national  adver¬ 
tising  is  placed  in  18  women’s  and 
shelter  publications.  Exhibits  at 
state  and  county  fairs  are  consid¬ 
ered  a  prime  medium  for  demon¬ 
strating  the  wonders  of  Necchi 
sewing  machines.  In  markets  where 
Necchi  controls  the  sales  situation, 
as  in  New  York,  Chicago,  and  Los 
Angeles,  the  firm  runs  its  own 
schedule  of  newspaper  space  at 
the  national  rate. 

Radio-TV  spot  announcements 
aTe  used  regionally  on  a  co-op 
basis,  except  in  those  markets  con¬ 
trolled  by  Necchi.  There  the  firm 
buys  its  own  time  but  uses  it  to 
plug  local  dealers  in  general. 

Use  of  Newspapers 
While  a  dealer’s  use  of  co-op 
advertising  is  optional,  Mr.  Phillips 
takes  great  pains  in  explaining  to 
dealers  how  to  get  the  most  out 
of  newspaper  space. 

“We  have  found,”  he  told  Edi¬ 
tor  &  Publisher  this  week,  “that 
if  you  want  to  get  the  greatest 
benefit  from  local  newspaper  ad¬ 
vertising,  large  or  small,  you’ve 
got  to  squeeze  each  ad  dry.” 

By  way  of  explanation,  Mr. 
Phillips  went  on  to  tell  some  of 
the  ideas  suggested  to  Necchi  deal¬ 
ers  “to  make  every  advertising 
dollar  spent  produce  the  most 
sales.” 

Whether  it’s  a  small  or  large  ad 
— whether  it’s  one  of  the  ads  in 
the  Necchi  mat  service  or  an  ad 


size  and  paste  it  in  your  window  . . , 
The  blow-  up  makes  you  look  like 
a  large  advertiser  to  passers-by.” 

The  Necchi  mat  service  referred 
to  be  the  ex-school  teacher  offers 
dealers  20  newspaper  ads  ranging 
in  size  from  135  lines  on  one 
column  to  150  lines  on  three 
columns.  Proofs  of  these  ads  are 
bound  into  a  Necchi  merchandis¬ 
ing  series  prepared  by  the  agency 
and  entitled,  “How  to  Advertise 
Necchi  Locally.”  Tips  on  how  to 
tie-in  the  mats  with  radio-TV  spots 
and  direct  mail  are  included. 

Dealers  are  also  urged  to  follow 
up  their  newspaper  insertion  with 
a  telephone  call.  Mr.  Phillips  feels 
this  device  is  especially  useful  as 
a  reason  to  call  prospects  “who 
for  some  reason  or  other,  seem 
to  slip  out  of  a  dealer’s  hands  at 
the  last  minute.” 

Mail  Copies  of  Ad 
Among  other  things,  Necchi 
dealers  are  advised  to  get  repro¬ 
ductions  of  their  ads  from  their 
local  newspaper  for  mailing  to 
prospects.  This,  explains  adman 
Phillips,  is  a  good  way  to  make 
sure  that  a  prospect  sees  the  ad¬ 
vertising. 

Getting  consistency  into  adver¬ 
tising  is  a  “must”  as  far  as  Necchi’s 
advertising  department  is  con¬ 
cerned.  “There’s  a  build-up  about 
advertising,”  it  tells  dealers.  “Very 
often  your  third  or  fourth  ad  gets 
the  consumer  who  became  inter¬ 
ested  in  your  first  ad  but  didn’t 
do  anything  about  coming  in. 
Work  your  advertising  and  it  will 
work  for  you.” 

Publicity 

Dealers  are  indoctrinated  in  the 
dubious  art  of  getting  publicity  in 
their  local  newspapers  by  Mr. 
Phillips  who  is  of  the  opinion  that 
“when  you  run  ads  in  your  local 
newspaper  you  have  a  right  to 
ask  the  publication  to  put  in  special 
news  items  about  you,  your  store, 
or  the  Necchi. 

“Newspapers,”  he  continues,  “do 
give  publicity  to  their  advertisers. 
The  things  you  do,  the  people  you 
see,  are  news  in  your  home  town. 
If  a  club  group  comes  to  your 
store  for  a  demonstration,  put  a 
notice  about  it  in  your  local  news¬ 
paper.  If  some  prominent  person 
buys  a  Necchi,  that’s  also  news. 
If  you  give  a  Necchi  as  a  prize 
to  a  school  group  or  club,  that’s 
news.  If  you  can  say  that  an  ad 
you  ran  brought  a  great  many  peo¬ 
ple  to  your  store  on  a  certain  day, 
that’s  news,  too. 

“Look  for  news  in  your  own 
establishment,”  Mr.  Phillips  tells 
dealers,  “and  get  the  facts,  your 
name,  and  the  Necchi  name  before 
your  public.”  (Necchi’s  home  of¬ 
fice  retains  the  services  of  Bert 
Nevins,  Inc.,  New  York  public 
relations  firm.) 

Tie-in  with  National 
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How  Necchi  Needles  Sales 

“Check  the  Necchi  schedule  and  ^ 
mention  the  national  ads  in  your  . 
local  ads  with  lines  like  ‘As  ad¬ 
vertised  in  House  Beautiful,  Bet¬ 
ter  Homes  &  Gardens,  Good 
Housekeeping,’  making  sure  that 
you  mention  the  current  inser¬ 
tions,”  is  an  additional  bit  of  ad¬ 
vice  from  Necchi. 

Copy  Themes 

Necchi’s  newspaper  mat  service 
offers  ads  with  a  wide  range  of 
themes.  One  mat,  for  example,  is 
headlined,  “Look  who’s  here  to 
show  you  the  Necchi . . .”  Space 
is  provided  for  insertion  of  a  cut 
of  a  noted  home  economist  and 
official  Necchi  instructor. 

.Another  ad  in  the  series  permits 
mention  of  a  local  fair  and  puns; 
“Don’t  take  our  word  for  it!  Come 
and  sew  for  yourself  . . .  Visit  h 
booth  No.  00  ...”  A  more  general  ^ 
theme  points  out  that  “The  amaz¬ 
ing  Necchi  sewing  machine  that 
stitches  and  finishes  without  at¬ 
tachments  is  sold  and  serviced  in 
over  1,000  U.  S.  cities”  (see  cut). 
‘Short -Comings 

Despite  its  admitted  sales  success 
with  newspaper  space,  and  while 
it  is  anxious  to  encourage  news¬ 
paper  advertising  by  dealers,  since 
the  “newspaper  is  the  best  adver¬ 
tising  tool,”  Necchi  isn’t  too  happy 
about  the  way  newspapers  treat 
the  account.  Nor  is  it  bashful 
when  it  comes  to  “needling”  dailies 
about  it. 

Mr.  Phillips  and  Milton  Heim¬ 
lich,  treasurer,  who  despite  his  cor¬ 
porate  title  also  handles  special 
promotions,  both  feel  that  because 
of  “short-sighted  newspaper  policy,  ' 
or  sometimes  no  newspaper  policy 
at  all,  Necchi  has  found  itself  un¬ 
able  to  make  recommendations, 
or  has  had  to  withdraw  its  recom¬ 
mendations  for  newspaper  space, 
to  dealers.” 

To  be  specific,  Mr.  Heimlich 
says,  “our  co-op  advertising  plan, 
for  a  period  of  time,  stated  that 
Necchi  would  reimburse  dealers 
for  50  per  cent  of  their  advertising 
Tie-in  of  local  newspaper  copy  during  first  two  months  as  Necchi 
with  Necchi’s  national  magazine  dealers,  regardless  of  the  amount 
copy  is  advocated  as  an  extra-busi-  of  their  purchases, 
ness  producer  by  Mr.  Phillips,  who  “We  were  forced  to  drop  this 
prepared  by  the  dealer,  dealers  are  reminds  dealers  that  most  national  policy  because  we  discovered  that 
urged  to  “blow  up  the  ad  to  large  magazines  are  pre-dated.  (Continued  on  page  68) 
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14  branded  items  in  this  one  feature! 


Let  PD  advertising  pay  off  in  increased  sales 
results  for  your  brand.  Homemakers  in 
Cleveland  and  26  adjacent  counties*  stop 
regularly  to  read  about  dishes  such  as  these 
featured  by  Home  Economist  Helen  Robertson. 


Though  primarily  dairy  food  recipes,  these 
three  required  14  ingredients  that  could  be 
brand  identified.  So  be  sure  the  homemaker 
buys  your  brand... talk  to  her  when  she’s 
reading  the  food  pages  of  the  Plain  Dealer. 


HOW  MUCH  OF  THIS  BUSINESS  ARE  YOU  GETTING? 

(  Cleveland)  26  Adjacent 

Cuyahoga  Cy.  County  Area* 

Food  Sales . $458,874,000  $333,266,000 

*  Akron,  Canton,  Youngstown  not  includtd.  Figures  —  Sates  Management  Survey,  May,  I9J2 


CLEVELAND 

PLAIN  DEALER 


„  -  -I  Cleveland's  Home  Newspaper 

Creamer  &  Woodward,  Idc.,  New  York,  Chicago,  Detroit,  San  Francisco,  Los  Angeles,  Atlanta. 
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Want  Ad  Copy 
Copycat  Lures 
Happy  Buyers 


The  Advertiser  and  The  News, 


Friday  and  Saturday 
Grocery  Shopping  Days 


Salt  Lake  City — By  featuring 
classified  ads — humorous  and  ef¬ 
fective  “pluggers” — in  the  border 
(one-column  wide)  around  a  full 
page  display  ad,  Skaggs  Pay-Less 
Drug  store  literally  “boomed” 
trade. 

The  store  attracted  all  kinds  of 
attention,  and  had  customers  bring- 
ing  tearsheets  of  their  ad  to  the 
store  not  only  to  use  as  a  guide 
in  shopping— ^ut  also  to  re-read 
and  show  their  friends  some  of  the 
clever  “ads.” 

Of  course,  the  display  ad  car¬ 
ried  out  the  classified  idea  in  its 
display  ads  under  such  department 
heads  as  “Found,”  “Personals,” 
etc.  They  featured  prices. 

Examples  of  copy: 

“Travel:  Sun  lotion — Don’t  end 
up  your  trip  with  a  rosy-red  nose; 
Don’t  get  all  ‘Burned  up’  at  the 
beach.  Stop  at  Skaggs  Pay-Less 
first  and  get  a  bottle  of  Tartan 
Lotion,  for  a  smooth,  even  painless 
tan.  79c  for  4  ounces.” 

“If  you’ve  LOST  your  man,  we 
recommend  Matchabelli  Crown 
Jewel  Perfume  for  his  quick  re¬ 
turn — and  it’s  only  $3.00  per  dram, 
a  Skaggs  Pay-Less  cosmetic.” 

Or: 

“Lost:  10  pounds  of  excess 
weight  last  month,  by  taking  Junex 
Reducer  . . .  it’s  quick,  easy,  inex¬ 
pensive,  only  $2.98  a  box  of  60.” 

“Found:  A  way  to  satisfy  that 
sweet  tooth  without  breaking  up 
the  family  budget:  Milky-Way 
Candy  bars  in  Skaggs  Pay-Less 
Lobby — 85c  for  a  box  of  24.” 

Or: 

“John — You  may  come  back  if 
you  will  bring  a  one-pound  box 
of  Pay-Less  Veri  Fresh  candy  with 
you.  Only  costs  98c,  too. — Mary.” 

Store  officials  say: 

“The  classified  ad  approach  won 
us  scores  of  new  patrons — and 
stimulated  trade  as  well.” 


Springfield,  111. — C  o  n  s  u  m  er  Information  on  brand  prefer- 
preference  percentages  and  inde-  ences,  chain  and  independent  store 
pendent  and  chain  store  distribu-  distribution,  and  major  buying  days 
tion  figures  on  40  food  items  in  in  32  urban  markets  outside  of 
eight  major  product  classifications  Chicago,  is  included  in  the  survey, 
are  released  in  the  seventh  annual  Comparative  figures  on  brand  pref- 
consumer  analysis  prepared  by  the  erences,  covering  1950,  1951,  and 
Illinois  Daily  Newspaper  Markets,  the  current  year,  are  included. 

.  The  major  classifications  covered 

Figures  on  brand  preferences,  include  appliances,  baking  prod- 
buying  habits,  and  independent  and  nets,  beverages,  cleansers,  meat 
chain  store  distribution  are  avail-  products,  other  grocery  products, 
able  on  32  Illinois  markets  outside  toiletries,  and  miscellaneous, 
of  Chicago.  Address  inquiries  to  M.  F.  Bat- 

Friday  remains  the.  most  popular  terton,  General  Manager,  Illinois 
grocery  shopping  day,  with  51%  Daily  Newspaper  Markets,  Inc., 
of  the  housewives  indicating  this  505  East  Capitol  Avenue,  Spring- 
preference.  Saturday  is  second  fidj  Illinois, 
with  36.9%,  while  Monday  through  ’  n- f  < 
Wednesday  shows  up  wim  only  ,  ,  ,  . 

5.4%  of  the  women  saying  they  J"  vegetable 

prefer  these  days.  Snow  Crop 

Grocery  buying  at  chain  stores  dominate  the  share  of  the  Illinois 
has  dropped  slightly  among  house-  state  market.  In  the  frozen  fruit 
wives,  as  the  place  where  most  of  classification.  Birds  Eye,  with  a 
the  groceries  are  bought.  Last  share  of  the  market,  holds 

year’s  survey  indicated  55.4%  of  ^  substantial  lead  over  its  nearest 
the  women  bought  most  of  their  ,  Crop,  with 

groceries  at  the  chain  stores,  while  market.  Libby  s  is 

this  year,  53.6%  indicated  this  as  7.7%. 

the  place  where  most  purchases  same  two  leaders  command 

are  made.  greatest  share  of  the  frozen 


FLOOR  FASHIONS  .  .  .  Edward 
D.  Russell  (left),  fashion  group 
supervisor,  Bureau  of  Advertising, 
and  Harry  Bowser,  director  of 
sales  training,  Sloan-Blabon  Div¬ 
ision,  Alexander  Smith,  Inc.,  dis¬ 
cuss  fashions  and  floor  cover¬ 
ings.  Mr.  Bowser  told  sales  exe¬ 
cutives  fashion  is  the  No.  1  fac¬ 
tor  in  the  floor  covering  industry. 
His  firm,  he  said,  sells  “not  floor 
coverings,”  but  style,  color  and 
texture. 


Hills  Bros.,  with  a  consumer  pref¬ 
erence  share  of  the  market  of 
24%.  This  brand  of  coffee  shows 
distribution  only  in  about  one  half 
of  the  state. 

Other  leading  brands  of  coffee 
are:  Folger’s,  14.3%:  8  O’clock, 
8.8%;  Chase  &  Sanborn.  6.9%; 
Maxwell  House,  6.9%;  and  Manor 
House,  4.3%. 

The  tea  question  was  dropped 
from  this  year’s  survey,  and  instant 
coffee  was  reinstated  after  an  ab¬ 
sence  of  three  years.  Nescafe  leads 
in  this  field,  with  a  32  per  cent 
share  of  the  market.  Borden’s 
with  a  20.8%  share  of  the  market, 
follows  Nescafe.  Other  brands  of 
instant  coffee  and  their  consumer 
preference  •standings  are:  Chase  & 
Sanborn,  16.4%;Sanka,  13.8%;  G. 
Washington,  6.0%;  and  Maxwell 
House  4.4%, 


17th  in  EFFECTIVE 
BUYING  INCOME 
PER  FAMILY 


among  Saits  Management's 
162  Metropolitan  Areas 


If  your  advertising-  dollar  is 
seeking  the  quality  markets 
first — then  the  Quad-City 
area  belongs  close  to  the 
top  of  your  list.  Year  by 
year  this  community  rates 
higher  and  higher  among 
the  16tJ  standard  metropoli¬ 
tan  areas.  Good  ancestry, 
fine  geographical  location 
and  diversified  means  of 
livelihood  all  contribute  to 
a  high  standard  of  living 
among  Quad-Citians.  You 
cover  3  of  the  4  Quad- 
Cities  when  you  use  the 
Argus  and  Dispatch. 


Note:  V3  of  the  nation’s  ad  money* 
goes  into  NEWSPAPERS! 


*2,226,000,000 


NEWSPAPERS 
%  OF  TOTAl  34.0% 


2  TO  1  OViR 
DIRiCT  MAIL 


3  TO  1  OVER 
AU  RADIO 


4  TO  1  OVER 
MAGAZINES 


4  TO  1  OVER 
AUTV 


*920,500,000 


‘690,000,000 


‘562,300,000  *434,400,000 


DIRECT  MAIL 
14.0% 


ALL  RADIO 
10.5% 


MAGAZINES 

8.6% 


ALL  TV 
7.4%. 


It  takes  a  lot  of  confidence  and  all  kinds  of 
people  to  spend  two  and  a  quarter  billion 
dollars’  worth  of  advertising. 

It  takes  everybody  from  big  VP’s  with 
heavy  ad  budgets  to  housewives  with  rooms 
to  rent.  It  takes  chain-store  executives  and 
neighborhood  merchants. 

It  takes  local  business  people  —  those 
who  spend  only  their  own  money  for  ads, 
and  those  who  also  spend  the  important 
money  contributed  by  manufacturers. 

But  most  of  all  it  takes  an  advertising 
medium  that  can  do  the  job  —  the  medium 


that  can  do  a  complete  job:  NEWSPAPERS. 

Newspapers  can  give  you  full  value  for 
your  ad  dollar  because  only  newspapers 
reach  everybody  who  can  buy. 

^Miscellaneous  media,  25.5%  brings  total 
to  100%  —  6%  billion  dollars,  greatest  in  the 
nations  history.  Figures  include  production 
costs. 

Newspapers’  percentage  covers  dailies 
only  (weekdays  and  Sundays). 

Source:  Preliminary  estimates  for  1951 
published  by  Printers’  Ink,  January  11, 1952. 


BUREAU  OF  ADVERTISING 

American  Newspaper  Publishers  Association  •  570  Lexington  Ave.,  New  York  22  —  PLozo  9-6262 
360  N.  Michigan  Ave.,  Chicago  1 — STate  2-8681  •  240  Montgomery  St.,  San  Francisco  4 — EXbrook  2-8530 

.  Sponsored  by  The  Philadelphia  Inquirer  in  the  interests  ol  fuller  understanding  of  newspapers 
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The  Advertiser  and  The  Newspaper 


Having  been  brought  up  on  such  At  the  national  level,  AANR’s 
a  selling  policy  in  his  own  organ*  new  business  committees  are  at  ^ 
ization,  Jim  McAnulty  believes  work  on  special  presentations  ia 
that  newspapers  can  profit  by  in-  the  major  advertising  classifica- 
tensive  cultivation  of  the  “grass  tions  he  pointed  out.  Television 
roots”  program.  is  a  “particular  threat”  in  the  food, 

He  pointed  out  the  Allen-Klapp  beer,  tobacco  and  automotive  claj- 
company  maintains  an  auto  for  its  sifications,  said  Mr.  McAnulty. 
field  sales  representative,  who  calls  \fore  Spadework  Needed 
on  newspapers  and  district  sales-  ^  ^^ese  four  major 

men  coiistantly,  keeping  m  close  classifications  that  newspapers  must 
ouch  with  sales  problems  at  the  ^  spadework.”  he 

local  level.  The  company  car  j  ^  ..^here  is  need  for  more 
piles  up  about  30.0M  iniles  a  year  selling  to  keep  news- 

It  disturbs  Jim  to  find  dis^ict  forefront.” 

salesmen  and  managers  rating  {:,ewspapers  are  better  equipped 
newspapers  as  th^d  choice  among  ^  ^^re  when 

major  media  Such  people  just  ^  ascendency,  he 

don  t  know  the  power  of  the  news-  cooperation 

paper,  he  said,  or  they  would  between  the  Bureau  of  Advertising, 
rank  newspapers  in  first  place  Newspaper  Adver- 

where  they  belong  tising  Executives  Association. 

Part  of  this  is  the  fault  of  the  , 

newspaper  itself,  he  pointed  out.  “There  is  less  intra-newspaper 
Some  papers  fail  to  keep  in  close  competition  and  more  harmony  in 
touch  with  district  salesmen,  he  business  today,  said  Mr.  Mc- 
added.  “They  may  be  friendly  if  Anulty,  ‘  but  we  have  all  got  to  do 
the  district  salesman  walks  into  the  ®  digging  at  the  national  and 
newspaper  office,  but  they  don’t  go  levels  if  we  are  going  to  keep 

out  of  their  way  to  keep  such  sales-  newspapers  on  top  as  the  ^eat  pn- 
men  sold  on  newspapers.”  mary  advertising  medium. 

r-  D  u  1  Cl  Jim  McAnulty  took  time  out 

Can  Be  Helpful  duties  to  serve  in 

“All  of  us  must  do  more  aggres-  fog  U  §  Army  for  five  years  dui- 
sive  selling  and  be  more  helpful  j^g  world  War  II,  including  two 
to  the  field  sales  force  of  national  yc^fs  overseas  in  Africa  and  Italy, 
advertisers,”  said  Mr.  McAnulty.  jjg  a  lieutenant  colonel  of 
“Newspaper  advertising  staffs  artillery,  85th  Infantry  Di- 

should  be  more  familiar  with  the  vision. 

district  sales  manager’s  problems  fo  foe  pre-war  days,  he  played 
and  should  be  better  fortified  about  polo  for  12  years,  winning  two  na- 
the  marketing  problems  of  their  tfonal  low  goal  championships, 
local  communities  so  they  can  be  ^low  Jim  describes  himself  as  i 
of  intelligent  service.”  “psuedo  golfer.”  He  is  also  first 

Newspapers  and  their  representa-  vicecommander  of  Chicago  Post 
tives  need  to  recognize  that  many  jyg  American  Legion. 


McAnulty  Sees  Need 
For  Sharper  Selling 

•  By  George  A.  Brandenburg 


CHICAGO — When  Jim  McAnulty  for  newspapers  in  the  national  ad- 
graduated  from  the  University  of  vertising  field. 

Illinois  with  the  class  of  ’26,  he  James  S.  McAnulty,  vicepresi 
aspired  to  be  a  dent  and  secretary  of  Allen-Klapp 

copywriter.  Co.,  was  recently  elected  president 

He  took  his  of  the  Chicago  Chapter,  Americar 

prize  specimens  Association  of  Newspaper  Repre 

of  college  compo-  ■  sentatives.  He  has  been  identifiec 

sition  to  John  P. 

Roche,  now  presi-  TUT* 

dent,  Roche,  Wil-  _ illCi  firir _ 

liams  &  Cleary,  ^ifo  fog  Allen-Klapp  organizatior 

nc.,  C  n  1  c  a  g  o.  a  foj.  fog  23  years.  A  year  ago 

Mr.  Roche  asked  hg  his  partner,  E.  F.  (Gene) 

young  McAnulty  Binder,  purchased  the  Allen-Klapp 

o  leave  his  wnt-  vicAnultv  The  firm  was  established  by 

mgs  for  careful  McAnulty  ^ 

When  the  potential  copy-writer  re-  Later,  the  late  T.  L.  J.  (Tim) 
turned  for  the  verdict,  Mr.  Roche  ^Japp  joined  with  Mr.  Allen  ii 
inquired:  Jim,  how  would  you  fog ‘Organization  which  represent! 

Midwest  dailies  in  the  five-stat. 

■  area  centering  around  Chicago. 

New  Chicago  President  The  new  Chicago  AANR  chap 

Thus  a  young  would-be  copy-  ter  president  told  E  &  P  that  then 
writer  was  nipped  in  the  bud.  Jim  has  been  a  lot  of  talk  about  “gras: 
has  never  since  claimed  any  writ-  root  selling,”  but  too  few  news 
ing  talent,  but  he  has  developed  papers  and  their  representative 
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In  accordance  with  the  publisher’s  policy... 

^to  keep  pace  with  the  rapid  development  of  the  Roanoke  Trading  Area 
to  render  maximum  service  to  the  public 


the  ROANOKE  TIMES 


Will  distribute 
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The  Sunday  Picture  Magazine 


starting  issue  July  13,  1952 


9  out  of  10  city  dwellers 
plus 

1  out  of  3  country  dwellers 
in  the  entire 
Roanoke  Trading  Area 
read  The  Roanoke  Times  and 
World  News-Daily  &  Sunday— 
1950  Trading  Area  Population 
511,248 

1950  Trading  Area  Households 
129,909 


THE  ROANOKE  TIMES 


ROANOKE,  VIRGINIA 


Total  net  paid 

now  over  84,000  Daily,  78,000  Sunday 


NATIONAL  REPRESENTATIVES:  ■  SAWYER  •  FERGUSON -WALKER  COMPANY 
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The  No.  1  PeriodicaL 
The  fastest  and  most  com¬ 
plete  news — at  least  a  week 
ahead  of  the  field. 

News  resources,  personnel, 
and  a  battery  of  linotypes 
and  giant  presses — matched 
only  hy  first  magnitude  me¬ 
tropolitan  newspapers. 

[f  your  product  belongs  in 
super  markets  your  ad  be¬ 
longs  in  Supermarket  News. 
Closes  Thursday  .  .  .  prints 
Saturday  ...  in  20,000  read¬ 
ers’  hands  the  first  of  the 
week. 

Supennaiket^ws 

A  Fairchild  Publication 
7  East  12th  Street,  New  York  3. 

‘‘Da  SSntiN  OesMfe  U»M  ll«  Prirtav  tin 

Women’s  Wear  Daily 
Daily  News  Record 
Retailing  Daily 
Footwear  News 
Men’s  Wear 


The  Advertiser  and  The  Newspaper  chandised  to  the  trade^  Newspa 

- - ^ — I- -  pers  bring  quick  results.  , 

‘The  newspaper  audience  is 

Ensrud  Tells  Ad  Value 

day  it  appears  or  the  day  follow- 

of  Newspaper  Medium  ■ 

9  Sue  Duane  Jones 

Chicago — “Newspapers  are  not  proximately  65%  coverage  which  ei  J  r*  ♦ 

a  bale  of  statistics.  Newspapers  is  considered  by  most  newspaper  On  Olanaei  OOUntS 
are  live,  virile,  vivid  and  warmly  space  buyers  as  adequate.”  Nine  men  who  state  they  havt 

human.”  _  Advantage  No.  3:  Newspapers  held  positions  of  responsibility  and 

That’s  the  way  economical  medium.  “In  trust  in  the  advertising  business 

A.  G.  Ensrud,  gy  '  spite  of  rate  increases,”  he  said,  and  related  fields  have  filed  a  suit 

media  director,  HK  S  “newspapers  will  deliver  a  quarter  in  Supreme  Court,  Manhattan,  for 

J.  Walter  Thomp-  approximately  600  lines  $3,150,000  against  Duane  Jones, 

sisn  Co  summed  li  families  for  who  for  many  years  has  been 

To  hir’anmaTsal  li  ^  total  of  2c.  president  and  chairman  of  the 

of  newsna^rs  as  IX  Advantage  No.  4:  Newspapers  board  of  Duane  Jones  Co.,  Inc., 

.  ^  are  flexible.  This  characteristic  is  an  advertising  agency,  with  offices 

a  n  a  a  V  e  rtising  important,  he  explained,  because:  at  570  Lexington  Ave.,  New  York 

medium  m  a  re-  “jt  permits  the  advertiser  to  City.  Plaintiffs  charge  slander.  * 

cent  talk  before  select  markets  that  offer  the  best  Plaintiffs  in  this  action  are  Jo- 

members  of  the  opportunities.  This  is  usually  seph  Scheideler,  Donald  Gill,  Paul 

ad  agency.  Ensrud  where  the  advertiser  has  the  best  Werner,  Robert  Hayes,  Lawrence 

Mr.  Ensrud  discussed  the  posi-  distribution.  Hubbard,  Robert  Hughes,  Joseph 

tion  that  newspapers  hold  as  to  Fit  Market  Needs  Beck,  Philip  Brooks  and  Eugene 

size  and  importance  and  stressed  “jt  allows  the  advertiser  to  con-  Hulshizer.  According  to  the  corn- 

some  of  their  advantages  as  an  ad-  troj  expenditures  to  fit  the  needs  plaintiffs  were 

vertising  medium.  of  a  particular  market  Some  employes  and  others  were  formerly 

Telling  the  advantages  of  news-  mediums  do  not  permit  the  spend-  officers  of  the  Duane  Jones  agen- 
papers,  from  the  standpoint  of  the  ing  of  money  in  accordance  with  Papers  state  they  left  that 
advertiser,  he  said:  market  opportunities.  Long  term  ff'’"™’®  employ,  at  various  times, 

“Newspapers  have  universal  ap-  commitments  are  unnecessary  September, 

peal.  This  must  be  true  as  evi-  “Flexibleness  permits  quick  Existence  of  the  litigation  came 
denced  by  the  saturation  of  news-  change  in  copy  which  might  be  de-  Boyle  k 

papers’  paid  circulation.  sirable  because  of  competition  Beeves,  counsel  for  defendant, 

“Newspapers  could  not  sell  over  package  changes  legal  require-  ^  petition  to  remove  the  suit 

54,000,000  copies  each  day  (not  ments,  or  many  other  reasons  ”  Supreme  Court  to  U.  S. 

including  the  17  million  added  cir-  T7i,.»:K:i;tu  i  District  Court,  in  Manhattan,  be- 

culation  of  the  weeklies)  without  permits  copy  g^use  of  diversity  of  residence  of 

such  newspapers  having  something  ®  the  parties.  Seven  separate  caus« 

of  interest  for  each  member  of  the  ■*  of  action  are  listed  in  the  12-page 

family  and  all  classes  of  people.  ^  ll  complaint. 

WT  «  J.  campaigns,  giving  the  advertiser  «  •  * 

Use  Own  Medium  a  chance  to  try  out  a  proposition 

“Some  media  are  directed  to  on  a  small  scale  before  going  na-  The  Appellate  Division  of  the 
segments  of  our  population,  thus  tional  at  great  expense,”  he  said.  Supreme  Court  recently  awarded 


The  Appellate  Division  of  the 
Supreme  Court  recently  awarded 
Duane  Jones  Co.,  Inc.,  New  York 


dividing  and  limiting  the  potential  Easily  Adaptable  Duane  Jones  Co.,  Inc.,  New  York 

audience  to  fractional  groups,”  he  .  ,  City,  a  dismissal  of  the  suit 

pointed  out.  “Newspapers  are  adajtedto  S  brought  against  it  by  nine  former 

?,“■ 

.-.dvisedlybecau^ptople,  thegen-  'eK’‘'"Ne«pa~^  According  to  Milton  Pollact, 

eral  reading  public,  buy  the  col-  copy  can  be  geared  to  fir?mer-  ‘rial  counsel  for  the  Jones  agency, 
umns  of  a  newspaper  for  their  ^  Appellate  Division  reversed 


Mr.  Ensrud  also  told  how  news-  ®  dismissal  of  the  suit 


umns  of  a  newspaper  for  their 


VL  a  gencies  he  added  me  Appellate  uivision  reverseu 

own  advertising.  “Kraft  released  conv  lact  vear  ‘h®  decision  of  the  lower  court 

two  classified  ads  a  year  for  each  j  ^  •  m®"r*m®turer  recent  court  decision  re- 

persons  in  the  country.”  strms-^L  cutS"Vwn  ?  duled  fr^  fouTo  thr« 

Mr.  Ensrud  highlighted  the  in-  •  u  .  j  ngndinc  the  B®*"  court  actions  in  which  the 

finite  number  of  subjects  included  Lcome  of  a  ceS  event  ”  ^he  three 

in  each  day  s  issue  of  a  newspaper,  ,  ,,,  lam  cvem.  remaining  cases  are  expected  to 

adding:  “Not  only  are  the  sub-  Newspapers  come  to  trial  in  the  Fall.  '' 

jects  unlimited,  but,  excluding  syn-  P®rmit  self  scheduling  of  reading.  ^ 

dicate  columns,  the  treatment  ‘This  advantage  is  frequently  over-  .  _  ^  i  . 

given  each  is  individualized.*'  looked,”  he  asserted.  “It  is  not  Mctil  Order  Push  in  Works 

“This  individuality  is  what  we  always  practical  to  tie  an  audience  K  N  a  u  s  s  Quakertown  Smoke- 
mean  when  we  talk  about  the  down  to  a  specific  inomeiit  or  to  house,  Quakertown,  Pa.,  will  place 

character  of  a  newspaper,”  he  con-  specific  set  of  conditions  in  order  a  mail  order  campaign  (via  Tracy, 

tinned.  “The  intensity  of  reader-  ‘o  8®‘  yo“r  advertising  message  Kent  &  Co.,  Inc.,  New  York)  in 
ship  is  usually  the  reflection  of  ‘o  register.  The  reading  of  news-  newspapers  and  national  pubiica- 
those  who  guide  what  goes  into  papers  can  be  deferred  and  read  tions  for  its  Pennsylvania  Dutch 
a  newspaper.”  leisurely.  hams,  turkeys  and  bacons. 

Advantage  No.  2:  Newspapers  Under  miscellaneous  advantages,  ■ 

provide  intense  circulation  cover-  h®  explained  that  unhurried  read-  j  lui  j"  tv 

age.  “A  single  newspaper  will  in  ing  makes  possible  the  telling  of  Wtlliioa  IVlGaia  i/ir©CtOl 
some  instances  provide  almost  a  complete  advertising  message.  Miss  Kay  Chille  has  been  pro- 
100%  coverage,”  he  noted.  “In  a  Likewise,  he  said,  newspapers  are  moted  from  assistant  media  direc- 

large  proportion  of  markets,  a  in  preservable  form.  Newspapers  tor  to  media  director  of  Harold 

single  newspaper  will  supply  ap-  can  be  easily  and  effectively  mer-  Cabot  &  Co.,  Inc.,  Boston,  Mass. 
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yes,  but  one  directs  guns,  the  other  directs  telephone  calls! 


Each  of  these  units  of  electronic  equipment  is 
important  to  national  defense  in  its  own  way. 
Together  they  symbolize  the  double-barrelled 
defense  job  being  done  by  Western  Electric  — 
the  manufacturing  unit  of  the  Bell  Telephone 
System  for  the  past  seventy  years. 

With  the  help  of  thousands  of  sub-contractors, 
large  and  small  —  located  in  all  parts  of  the 
country  —  we’re  turning  out  special  military 


communications  and  electronic  equipment  for 
the  Armed  Forces.  For  example:  a  radar  fire 
control  system  for  anti-aircraft  guns,  a  part  of 
which  is  seen  in  the  left-hand  picture. 

Naturally,  we’re  also  busy  on  our  regular  job 
of  making  telephone  equipment  —  such  as  the 
dial  switching  unit  at  the  right  —  to  help  keep 
the  Bell  telephone  network  going  and  growing 
in  the  nation’s  service. 


MANUFACTURING  AND  SUPPLY  UNIT  OF  THE  BELL  SYSTEM 
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NEWSPAPERS 

Doinq 

in  A 
market 


The  Advertiser  and  The  Newspaper 

Men  *s  Wear  Promotion 
Kit  Released  by  Bureau 


I  loCAUTom*  ouviM  fttAfiOM  cm»l 


By  Robert  B.  McIntyre 


paign,”  the  executives  of  Browning 
King  instituted  regular  sales  meet-  » 
ings  with  all  sales  personnel.  Pur¬ 
pose  of  these  meetings — which  will 
continue  throughout  the  year — was 
to  “reawaken  the  art  of  selling” 
among  Browning  King  employes. 

That  this  program  has  payed  off 
can  be  seen  by  a  glance  at  the 
figures.  For  the  month  of  May, 
boy’s  clothing  sales  were  15  per 
cent  ahead  of  the  same  month  in 


First  service  of  its  kind  ever  Part  II  is  an  1 1-page  illustrated  *7“*  aneaa  or  me  same  monin  in 
made  available  to  men’s  wear  re-  booklet,  “How  to  Plan  Advertising  preceding  year,  with  a  13  per 
tailers  by  any  ad  medium  was  dis-  for  Greater  Profit  for  Men’s  Wear  ?  furnishings  and 

tributed  last  week  to  some  1,000  Merchandisers,’’  which  offers  1)  a  seven  p^  cent  increase  in  mens 

dailies  comprising  the  membership  a  description  of  the  three  basic  clothing.  The  mcre^e  in  June  sales 

of  the  Bureau  of  Advertising,  steps  to  be  followed  in  planning  ^’esulted  from  a  P®*  cent  in¬ 


effective  newspaper  advertising  pro- 


crease  in  men’s  clothing  and  two 


Cline -Westittff house 

DRIVE  EQUIPMENT 

ITfiit  and  Group  Press  Drives 

Controls _ Reels . . .  Tensions 

Speed  Pasters 

...provide  real  produaion  economy  in 
leading  newspaper  pressrooms  all  over 
America  and  throughout  the  world. 

Cline  Electric 

MANUFACTURING  COMPANY 
3405  W.  47th  St.,  Chicago  32 

San  Francisco  8  •  New  York  17 


SAYS... 

When  it  comes  to  house¬ 
work,  some  women  like  to 
do  nothing  better. 

And  speaking  of  housework, 
reminds  me  of  the  fact  that 
Rockford  people  go  in  for  home 
ownership  in  a  big  way.  Yes  sir, 
74%  of  them  are  thrifty  enough 
to  own  their  own  homes.  Com¬ 
pare  that  with  a  national  average 
of  51%  and  you  get  the  idea 
. . .  Rockford  is  a  doggone  good 
market  for  advertisers. 


ROCKFORD  MORNING  STAR 

fiorkforh  firgisfrr'Rrpublir 

Rockf. rd,  Illinois 


_  grams;  2)  an  array  of  key  facts 

PPTlin  an  CTTOXTTTV  ^bout  seasonal  fluctuations  in  the  furnishings  accounted 

RETAIL  AD  SURVEY  sales  of  men’s  wear  and  furnish-  ®  0“®  P®*‘  ®®“‘  ‘“"ease. 

Tii»  ings  during  1951 — on  both  a  total 

HarSld  S.  Barnes,  Bureau  director!  ®  departmental  basis.  VVbol  Bweau  Brochure 

followed  closely  a  previewing  of  contains  a  list  of  co-op  Offers  Retail  Points 

the  plan  before  the  Newspaper  Ad-  advertising  allowances  made  avail-  a  program  for  advertising  and 
vertising  Executives  Association’s  ®  ™®°®  '^®^^  retailers.  selling  all-wool  tropical  worsted 

summer  convention  in  Daytona  .  —  suits  is  contained  in  a  16-page 

Beach,  Fla.,  (E&P,  June  28,  page  Carpet  Institute  Awards  brochure  which  the  Wool  Bureau, 


Entitled,  “Your  Men’s  Wear 


Made  for  Best  Retail  Ads 
Awards  for  the  Carpet  Insti- 


selling  all-wool  tropical  worsted 
suits  is  contained  in  a  16-page 
brochure  which  the  Wool  Bureau, 
Inc.,  New  York  City,  has  distrib¬ 
uted  to  men’s  wear  retail  stores 


Market — Big,  Rich,  and  Going  tute’s  second  annual  retail  adver-  ^d  buying  offices. 

Begging,”  the  new  advertising  sell-  tising  and  display  contest  held  in  ^e  brochure  includes  selected 

ing  and  planning  package  was  de-  connection  with  the  1952  Carpet  tropical  worsted  ads  by  leading 

signed  by  the  Bureau  for  presenta-  Fashion  Opening  have  been  an-  retail  stores,  suggested  ad  themes 
tion  to  men’s  wear  retailers  by  nounced.  Eighteen  major  awards,  and  copy  for  tropical  worsted  pro¬ 
local  newspapers.  nine  for  winners  of  the  retail  ad-  motions,  and  explanations  by  out- 

Urging  men’s  wear  retailers  to  vertising  contest  and  nine  for  the  standing  retail  salesmen  of  tech- 

request  an  immediate  showing  of  retail  display  contest  were  made  niques  they  use  in  selling  wool, 
the  promotion  kit  by  their  local  by  the  judges. 

dailies,  Mr.  Barnes  declared:  In  the  newspaper  ad  contest  Dept.,  Specialty  Store 

“Today’s  men’s  wear  market  is  awards  for  first,  second  and  third  Profits  in  Sharp  Decline 
the  biggest  and  richest  in  the  his-  place  in  Class  A— specialty  stores  spyre  of  an  Increased  dollar  . 

tory  of  retailing  There  are  more  are  as  follows:  Gold  Award— Car-  volume  of  sales  in  1951,  net  profits  f 
prospects,  more  buying  power,  and  pet  Specialty  Shop,  Ashtabula,  achieved  by  the  nation’s  depart- 
more  clothing  needs.  But  despite  Ohio;  Silver  Award— Carpet  Mart  n,ent  and  specialty  stores  suffered 
this  biggest  and  richest  market  of  Hempstead,  Inc.,  Hempstead,  ^  serious  decline  from  their  1950 
ever,  men s  wear  sales  are  loafing.’  L  I.;  Bronze  Award— Woodrum’s,  rofit  showing.  This  is  revealed  in 

Mr.  Barnes  cited  as  the  chief  Charleston,  W.  Va.;  Class  C — de-  J952  edition  of  the  “Depart- 

reason  for  lag^ng  sales  the  fact  p^tment  stores:  Gold  Award—  Merchandising  and  Oper- 

ffiat  since  1948  men  s  wear  stores  Rich’s  Atlanta,  G  a.;  Silver  aUng  Results  of  Department  and 
have  been  outpromoted  and  out-  Award— Skinner  Chamberlain  &  Specialty  Stores,”  just  published  by 
sold  by  other  types  of  stores  ^  Co.,  Inc.,  Albert  Lea  Minn.;  j^e  Controllers’  Congress  of  the 
Be  ween  1948  and  1951,  he  Bronze  Award— Adam  Meldrum  &  National  Retail  Dry  Goods  Asso- 
said,  retail  newspaper  advertising  Anderson,  Buffalo,  N,  Y.  ciation 

of  all  apparel  and  homefumishings  The 'report,  compiled  from  data 

climbed  8.1  per  cent  .  .  .  Dunng  Newspaper  Ads  Credited  submitted  by  352  stores  with  aggre- 

venisr  oi  S  welrT/tur:  F"  8-11%  Soles  Increase  8..e  annual  sale*  of  some  four 
...  ® ,  o  and  lur  A  more  concentrated  newsnaner  billion  dollars,  states  that  after  pro- 

nishmgs  declined  8  per  cent.”  ^  more  concentrated  newspaper  federal  income  taxes  the 

The  Bureau  chief  exnlained  that  advertising  campaign  has  been  par-  vision  ror  leaerai  income  taxes,  me 
e  Bureau  cniet  explained  mat  .  ..  credited  for  a  two-month  typical  department  store  realized 
as  a  result,  sales  gams  by  other  “any  credited  tor  a  two  montn  e 

tvoes  of  stores  have  “outstrinned”  s^^es  increase  by  Browning  King  eenis  out  or  every  aoiiar  oi 
ypes  or  stores  nave  outstripped  .  shons  income,  compared  to  3.7  cents  in 

SvfSnr” Cha£%,o„.  prusiduu.,  au-  the  previous  year.  In  .he  ease  of 

The  Bureau’s  nerv  promotion  kit  jounced  last  week  that  the  Brown-  n’S  Mi?’after“tI!le‘s’e’S 

w»  deserilmd.hy  Mr.  Barnes  as  tng  Ktng  stores  m  Manhattan.  Sn.  “iS’ ■ 

being  the  primary  tool  m  the  BrooKiyn  and  iNewarx,  rs.  j.,  ^  .  ;  eqe/a 

forthcoming  drive  by  newspapers  showed  an  overall^  rise  in  sales  of  P 

to  help  refocus  the  attention  of  eight  per  cent  during  May  and  11 

men’s  wear  stores  upon  their  cur-  per  cent  during  June  over  the  Leads  lor  Lina^G 

rent  need  for  both  increased  adver-  same  period  last  year.  To  celebrate  the  changeover  to 


rent  need  for  both  increased  adver-  same  period  last  year.  To  celebrate  the  changeover  to 

tising  and  better  planning  of  adver-  In  making  the  announcement,  dial  telephone  service  in  Waukegan 
tising  for  greater  results.  Mr.  Hilton  said,  “We  realized,  for-  and  nearby  communities,  the  fVau- 

Part  I  of  the  kit — a  26-page  tunately,  in  the  early  months  of  kegan  (Ill.)  News-Sun  published  a 
illustrated  presentation  entitled  1952  that  the  ‘sleigh  ride’  in  retail  40-page  tabloid  section.  Advertis- 
“Your  Men’s  Wear  Market — Big,  selling  was  over  .  .  .  We  felt  that  ing  was  solicited  locally  on  basis 
Rich,  and  Going  Begging” — is  es-  selling  by  brand  identification  and  that  section  provided  an  op^rtuni- 
pecially  designed  to  dramatize  to-  store  reputation  was  no  longer  ty  to  advertise  each  firm’s  nw 
day’s  unprecedented  and  largely  possible  if  profits  were  to  stay  at  phone  number.  More  than  200 
unrealized  market  for  men’s  wear,  1951  levels  or  show  an  increase.”  new  accounts  bought  space.  Edi- 
and  to  document  the  need  for  In  addition  to  “a  more  concen-  torial  copy  was  prepared  by  Illin- 


and  to  document  the  need  for 
,  greater  promotion. 


new  accounts  bought  space.  Edi¬ 
torial  copy  was  prepared  by  Illin- 


trate  newspaper  advertising  cam-  ois  Bell  Telephone  Co. 
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Would  you  call 
this  the  world’s 
greatest  invention 


Perhaps  not.  For  you  recognize  it  instantly  as  peaches  in  Alaska,  American  meats  in  Norway, 
the  familiar  container  known  as  the  tin  can.  and  an  astounding  variety  of  canned  foods  in 


But 


think  for  a  moment  of  what  it  has 


far-distant,  little-known  lands. 


accomplished. 

It  has  changed  the  eating  habits  of  America 
. .  .  helped  raise  the  national  health  level.  It  has 
fed  our  armed  forces  all  over  the  globe  and  pro¬ 
vided  them  with  a  nutritious  and  a  balanced  diet. 

It  has  permitted  an  interchange  of  produce 
everywhere. 


Through  the  years  American  Can  Company  has 
pioneered  himdreds  of  uses  for  this  famous  con¬ 
tainer — not  only  for  food  but  for  such  diversified 
products  as  motor  oil,  beer,  coffee  and  ball 
bearings. 

The  miracle  of  the  tin  can  could  only  have 
happened  in  America  .  .  .  where  a  free  economy 
offers  such  unlimited  opportimity  for  a  progres- 


For  example,  Maine  farmers  can  eat  California  sive,  forward-looking  company  to  create  jobs  and 


frmts  and  Californians  can  enjoy  Maine  lobsters.  make  better  products  available  to  everyone  at 


You’ll  find  Hawaiian  pineapple  in  Canada,  lower  cost. 


American  Can  Company 

CONTAINERS  ...  to  help  people  live  better 


NEW  YORK 


CHICAGO 


SAN  FRANCISCO 


HAMILTON,  CANADA 
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Pouring  steel  into  America’s  production  from 
the  lai^est  open  hearth  fhrnaces  in  the  world 


The  great  bulk  of  America’s  steel  production — almost  nine 
tons  out  of  every  ten — comes  from  open  hearth  furnaces. 
In  the  volcanic  heat  of  these  giant  cauldrons,  pig  iron,  scrap 
steel  and  other  materials  are  refined  into  new  steel  .  .  . 
precision-made  for  its  many  thousands  of  uses  in  products 
ranging  from  tin  cans  to  army  tanks. 

The  world’s  largest  open  hearth  furnaces  are  in  the  plants 
of  National  Steel.  National’s  smallest  furnace  is  half  again 
as  large  as  the  average  furnace  in  the  steel  industry. 
Thirteen  of  its  total  of  thirty  furnaces  now  have  the  capac¬ 
ity  to  produce  550  tons  of  steel  in  a  single  heat  .  .  .  about 
twice  the  capacity  of  the  largest  furnaces  of  other  com¬ 


panies.  Two  of  the  other  furnaces  also  will  be  increased  to 
the  550-ton  size. 

National’s  enlargement  of  open  hearth  facilities  is  an 
important  part  of  its  general  program  to  expand  steel 
capacity  to  a  total  of  6,000,000  tons  by  the  middle  of  1953 
.  .  .  the  fastest  growth  of  any  major  steel  company  since 
the  war.  This  expansion  of  capacity  contributes  importantly 
to  America’s  assurance  that  it  will  have  plenty  of  steel, 
both  for  defense  and  for  steadily  increasing  civilian  use  in 
the  present  and  future. 

This  is  National  Steel — a  leading  steel  maker — completely 
integrated,  entirely  independent,  constantly  progressing. 


SERVING  AMERICA  BY  SERVING  AMERICAN  INDUSTRY 


NATIONAL  STEEL  CORPORATION 

GRANT  BUILDING  PITTSBURGH,  PA. 
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NATIONAL 
,  STEEL  i 


SEVEN  GREAT  DIVISIONS 
WELDED  INTO  ONE  COMPLETE 
STEEL-MAKING  STRUCTURE 


GREAT  LAKES  SHEl  CORP. 

Detroit,  Mich.  A  major  supplier 
of  standard  and  special  carbon 
steel  for  a  wide  application  in 
industry. 


WEIRTON  STEEL  COMPANY 

Weirton,  W.  Va.  World’s  larg¬ 
est  independent  manufacturer 
of  tin  plate.  Producer  of  many 
other  important  steel  products. 


STRAN-STKl  DIVISION 

Ecorse,  Mich,  and  Terre  Haute, 
Ind.  Exclusive  manufacturer  of 
world-famed  Quonset  building 
and  Stran-Steel  nailable  framing. 


NATIONAL  MINES  CORP. 

Supplier  of  high  grade  metal¬ 
lurgical  coal  for  National  Steel’s 
tremendous  needs. 


HANNA  IRON  ORE  COMPANY 

Cleveland,  Ohio.  Produces  ore 
from  extensive  holdings  in  the 
Great  Lakes  region. 


THE  HANNA  EURNAU  CORP. 

Blast  furnace  division  located 
in  Buffalo,  New  York. 


NATIONAL  STUl  PRODUCTS  CO. 

Houston,  Texas.  Warehouse  and 
distribution  facihties  for  steel 
products  in  the  Southwest. 


The  Adverfiser  and  The  Newspaper 

Agency  Execs  Wear 
More  Than  One  Hat 


By  Lawrence  Farront 

What  are  they  like,  these  ad¬ 
vertising  agency  executives,  who 
make  decisions  on  $6.5  billion 
worth  of  space  and  time  and 
ideas  each  year  and  who  have  a 
reputation  for  glamor,  money¬ 
making,  scotch-drinking  and  the 

GENERAL  AD-TOPlCS 

wearing  of  plaid  suits  fitted  by 
custom  tailors? 

Some  important  facts  about 
such  men  have  been  gathered  by 
the  magazine  Business  Week.  The 
magazine  tried  to  make  the  sur¬ 
vey  impartially  by  using  “blind” 
letterheads  when  mailing  ques¬ 
tionnaires  to  4,820  agency  execu¬ 
tives,  listed  in  the  Standard  Ad¬ 
vertising  Register  last  year.  Com¬ 
pleted  questionnaires  were  re¬ 
turned  by  892,  or  18.6  per  cent. 

Significantly,  19  per  cent  of 
these  men  had  their  fingers  in 
other  businesses.  The  largest 
group  of  these,  41  per  cent,  owned 
or  were  active  in  manufacturing. 
Another  big  segment,  13  per  cent, 
helped  run  wholesale  or  retail 
businesses.  Financial  firms  were 
tied  to  11  per  cent;  raw  material 
or  power  production  to  9  per  cent; 
business  services  or  hotels  to  8 
per  cent  and  government  and  edu¬ 
cation  to  4  per  cent.  Other  lines, 
some  unspecified,  were  listed  by 
13  per  cent. 

Altogether,  165  agency  execu¬ 
tives  had  some  interest  in  207 
businesses  outside  the  agencies. 
The  majority  of  these  posts  were 
in  top  management  of  the  outside 
businesses.  Titles  were:  director, 
22  per  cent;  owner  or  partner, 
20  per  cent;  president,  16  per 
cent;  vicepresident,  14  per  cent; 
treasurer  or  secretary-treasurer,  7 
per  cent;  other  positions,  13  per 
cent;  unspecified,  9  per  cent. 


And,  as  in  novels  about  ad 
agency  men,  they  belonged  to 
many,  many  clubs  and  other 
groups.  The  survey  indicated  that 
95  per  cent  of  the  840  men  an¬ 
swering  the  question  said  they 
were  active  in  business,  social  and 
civic  organizations. 

Half  of  them,  421,  ate  with 
lunch  clubs.  Almost  as  many, 
366  or  44 -per  cent,  spent  time 
on  the  links  of  golf  clubs.  Cham¬ 
bers  of  commerce  got  40  per  cent; 
college  clubs,  36  per  cent;  civic 
clubs,  30  per  cent;  school  or  hos¬ 
pital  boards,  13  per  cent;  and 
yacht  clubs,  11  per  cent. 

To  set  the  matter  straight,  the 
survey  pointed  out  that  these  busy 
fellows  weren't  all  from  Madison 
Avenue.  On  the  record,  just 
about  one-quarter  were  from  New 
York,  specifically  244.  They  came 
from  42  other  states.  Second 
largest  representation  came  from 
Illinois,  108;  third  was  California 
with  77;  fourth,  Ohio  with  71; 
fifth,  Pennsylvania  with  55;  sixth, 
Michigan,  36;  and  seventh,  Mis¬ 
souri,  35. 

The  amount  of  money  involved 
in  the  decision  of  these  men  ap¬ 
peared  to  be  in  line  with  what  is 
usually  believed  to  pass  under  the 
scrutiny  of  top  internal  revenue 
agents.  A  total  of  56  per  cent 
of  the  executives  reported  they 
had  placed  more  than  $500,000 
of  advertising  in  1951.  And  61 
per  cent  felt  they  would  handle 
that  much  this  year. 

Really  big  amounts,  more  than 
$5,000,000  a  year,  were  reportedly 
under  the  supervision  of  19  per 
cent. 

Macaroni  Ads  Urged 
To  Offset  Rice  Push 

Macaroni  makers  will  have  to 
use  more  advertising,  including 
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newspaper  space,  this  year  to  meet 
competition  from  rivals  for  the 
food  dollar,  according  to  C.  Fred¬ 
erick  Mueller,  retiring  president  of 
the  National  Macaroni  Manufac¬ 
turers  Association. 

Speaking  at  the  annual  meeting 
of  the  association,  Mr.  Mueller 
said,  “Competitive  industries  are 
coming  up  fast.  After  years  in  the 
doldrums  the  rice  people  are  spend¬ 
ing  millions  of  dollars  per  year 
to  sell  the  American  public  on  rice. 
There  is  no  questioning  the  fact 
that  the  per  capita  consumption  of 
rice  will  increase. 

“Per  capita  consumption  of  po¬ 
tatoes  has  been  steadily  decreasing 
but  one  of  these  days  the  potato 
growers  will  wake  up  and  start  a 
heavy  promotion  of  their  product. 
Then  the  competition  will  be 
tougher  for  all  of  us.” 

Macaroni  sales  of  1,100,000,000 
pounds  in  1951  topped  1950  by  10 
per  cent,  Mr.  Mueller  declared. 
Over  the  next  10  years,  the  indus¬ 
try  aims  at  another  40  per  cent 
boost  in  consumption. 

“Our  advertising  at  the  local 
level  must  be  expanded,”  he  said. 
“Local  newspaper,  radio  and  TV 
advertising  is  the  backbone  of  this 
business.  It  keeps  the  merchandise 
moving  off  the  retailer’s  shelves. 
We  must  never  become  complacent 
and  relax  our  effort  advertising- 
wise.” 

‘Free*  in  Ads?  FTC 
Soys  No,  BBB  Says  Yes 
The  cold  war  over  the  word 
“free”  in  advertising  turned  hotter 
this  week  as  the  National  Better 
Business  Bureau,  Inc.,  came  out 
against  the  Federal  Trade  Com¬ 
mission’s  decision  limiting  use  of 
the  word  to  those  rare  cases  when 
merchandise  is  offered  as  an  un¬ 
conditional  gift. 

“We  are  certain  that  the  public’s 
understanding  of  ‘free’  is  not  limit¬ 
ed  to  the  ‘definite  and  absolute 
meaning’  assigned  to  it  by  FTC,” 
said  Allen  E.  Backman,  editor  and 
vicepresident  of  NBBB.  “We  are 
equally  certain  that  the  public  has 
not  learned  to  interpret  the  word 
‘free’  as  the  Commission  has  de¬ 
fined  it  and  could  not  have  learned 
to  do  so  because  of  the  practical 
impossibility  of  advertising  a  free 
offer  in  compliance  with  the  Com¬ 
mission’s  interpretation.” 

In  a  revised  chapter  on  “free 
offers”  published  as  a  supplement 
to  “Do’s  and  Don’ts  in  Advertising 
Copy,”  NBBB  noted  that  the  FTC 
said:  “The  word  ‘free’  may  not 
be  used  in  advertising  to  designate 
merchandise  that  is  not  in  fact  a 
gift  or  gratuity;  an  article  that  is 
offered  conditioned  upon  the  pur¬ 
chase  of  another  article  or  the  per¬ 
formance  of  a  service  is  not  ‘free’.” 

The  NBBB  position  is  much 
more  liberal.  They  believe  an  offer 
may  properly  be  described  in  ad- 
j  vertising  as  “free”  if: 

1.  the  item  is  offered  without 
cost  of  obligation,  or 
I  2.  the  item  is  available  upon 


payment  of  no  more  than  actual 
mailing  costs,  or 
3.  the  purchase  of  another  iten 
is  required  to  obtain  the  free  article 
or  service,  provided  no  element  of 
deception  be  present. 

These  rules,  NBBB  indicated 
would  at  least  allow  advertisers  to 
use  the  critical  word.  “It  is  difB- 
cult  to  conceive  of  any  practical 
circumstances,”  NBBB  said,  “under 
which  merchandise  could  be  ad¬ 
vertised  as  ‘free’  within  the  con 
fines  of  FTC’s  interpretation  of 
that  word.” 

Here  are  some  cases  on  which 
the  FTC  and  the  NBBB  might  ^ 
divide.  Take  a  manufacturer  of 
vegetable  soup  which  sells  at  15  ^ 
cents  a  can.  The  firm  may  wish  to  j 
add  onion  soup  to  the  line.  As  1 
an  introduction,  it  offers  to  give  4 
a  can  of  onion  soup  to  all  those  * 
who  buy  three  cans  of  vegetable 
soup  at  the  regular  price.  May  the  I 
word  “free”  be  used  to  describe  E 
the  onion  soup  offer?  No,  accord-  | 
ing  to  what  FTC  seems  to  say.  | 
Yes,  according  to  NBBB.  f 

Or  “Free  Toothbrush  With  Each  || 
Purchase  of  Blank  Toothpaste."  i 
Yes,  says  NBBB.  No,  FTC  appar-  ■ 
ently  believes. 

Again,  there’s  the  case  of  a  gift 
offer  provided  the  taker  comes  to 
the  store  to  pick  up  the  gift.  Is 
the  visit  to  the  store  a  service  of 
benefit  to  the  advertiser — a  point 
made  in  FTC  rules  barring  use  of 
the  word?  NBBB  takes  a  practical 
stand  and  describes  any  ban  on 
“free”  in  such  cases  as  “ridiculous."  ■ 

A  strict  interpretation  of  FTC’s  | 
rule  would  also  bar  “Free  Home 
Trials.”  Although  there  might  be 
no  obligation  to  buy,  the  demon¬ 
stration  statistically  would  benefit 
the  advertiser’s  sales  volume.  If 
such  a  benefit  is  barred  by  FTC 
when  combined  with  the  word 
“free,”  according  to  NBBB,  it 
would  eliminate  all  such  offers. 

■ 

150  Merchants  Enjoy 
Tour  of  Port  Huron 

Port  Huron,  Mich. — Some  150 
merchants  enjoyed  an  all-day  tout 
of  Michigan’s  Thumb  District  as 
guests  of  the  Port  Huron  Times 
Herald  June  25.  Five  buses  were 
chartered  for  the  occasion.  Mer¬ 
chants  were  shown  through  two  in¬ 
dustrial  plants,  a  specialized  farm¬ 
ing  project  and  the  resort  districts 
of  the  area.  ' 

At  a  luncheon  Jack  Kent  and 
Charles  Pendray  of  Ward-GriflSth 
Company  gave  an  advertising  pres¬ 
entation,  “They  All  Read  News¬ 
papers.” 

The  Tour  was  the  10th  conduct¬ 
ed  by  the  Times  Herald. 

■ 

Pratt  Leaves  Y  &  R 

Curtis  O.  Pratt,  vicepresident 
and  contact  supervisor  of  Youni 
and  Rubicam,  retired  from  the  f 
agency  on  his  doctor’s  orders,  «f-  ' 
fective  June  30.  Mr.  Pratt  joined 
the  agency  in  1932  and  was  named 
a  vicepresident  in  1939. 
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this  family 

whom  I  do  not  know” 


On  a  May  morning,  Joseph  Mander  left  his  Philadelphia  home  and 
walked  unconcernedly  down  the  street.  He  was  going  fishing.  He  expeaed  to  come 
back  with  a  good  catch,  enough  for  Sunday  dinner  maybe,  for  himself  and  wife  and 
three  children.  He  never  came  back  at  all. 

Today  the  name  of  Joseph  Mander  is  famous  in  Philadelphia.  What 
happened  that  day— between  the  time  he  left  and  the  time  w'hen  they  came  and  told 
his  family  he  wouldn’t  return— was  something  unforgettably  gallant  and  inspiring. 
A  seven-year-old  boy  fell  into  the  Schuylkill  River  near  Mander’s  fishing  spot.  Mander, 
unhesitating,  jumped  into  the  cold,  rain-swollen  water  and  tried  to  rescue  the  boy. 
They  both  were  drowned,  these  two  strangers— but  at  the  final  moment  of  life  each 
was  struggling  to  reach  the  other. 

When  a  man  leaves  his  place  of  safety  and  acts  unselfishly  to  save 
another’s  life,  then  he  becomes  that  infrequent  thing,  a  hero. 

On  May  5,  the  morning  after  the  tragedy,  the  news  story  ran  in  The 
Inquirer.  Mander  was  39  years  old,  a  Negro,  an  electrician  at  the  Philadelphia  Navy 
Yard.  His  children  and  his  wife,  who  was  expecting  a  fourth  child,  were  shocked 
and  grieved  and  destitute.  The  head  of  this  family  had  rendered  an  exceptional  service 
to  humanity.  Would  it  go  unnoticed.’ 

One  of  the  first  reader’s  letters,  accompanied  by  a  $10  check,  said 
simply  "...  to  help  this  family  whom  I  do  not  know."  More  letters  and  more  money 
came  in.  On  May  8,  The  Inquirer  announced  that  it  would  accept  contributions  for 
a  fund  to  be  used  for  the  welfare  of  the  Manders. 

In  less  than  a  month,  $34,000  had  been  contributed  by  Inquirer  readers. 
The  Inquirer  had  published  a  story  and  its  readers  had  responded  magnificently. 

Some  day  the  Mander  children  will  get  over  expecting  their  father  to 
come  home.  The  fourth  child  will  soon  be  born.  And  the  mother  will  be  free  of 
worry  about  providing,  single-handed,  for  her  family’s  well-being. 

At  some  future  time,  another  man  will  lose  his  life  trying  to  save  some¬ 
body  else’s  life.  When  that  happens  again,  the  people,  as  soon  as  they  know  of  the 
need,  will  again  respond,  and  a  newspaper  will  record  the  event  and  stand  by— ready 
to  serve. 


to  help 
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3-Daily  Book  Charts 
New  York  Retail  Outlets 


anS  sute.  Tuno  Invasloii 

Each  of  the  116  neighborhood  r«  __l _ 

charts  for  New  York  City  con-  NjrlV0S  duUXlOn 
tains  a  street  map,  and  the  fol-  T  i  • 
lowing  information  about  the  JLnClUStiry  A  CTUSO 
neighborhood:  Seattle,  Wash. — When  the  sal- 

Population,  number  of  retail  ^oats  come  in  here  from 

stores,  total  annual  retail  volume. 


An  extensive  analysis  of  retail 
trade  in  the  New  York  market 
was  issued  jointly  this  week  by 
the  Sen'  York  Mirror,  New  York 
News  and  New  York  Times. 

Seven  months  in  the  making, 
the  160-page  book  covers  all  five 
boroughs  of  New  York  City,  and 
21  suburban  counties.  Each  of 
the  five  boroughs  is  broken  down 
into  neighborhoods,  116  of  them. 
The  study  shows,  street  by  street, 
block  by  block,  the  “primary”  and 
“secondary”  shopping  areas  in 
each  district. 

Also  shown  are  the  number  of 
retail  outlets  (by  type  of  store) 
and  their  annual  volume  in  232 
towns  of  2,500  population  and 
ever  in  the  21  suburban  counties. 

The  introd'jction  to  the  book 
points  out  that  this  book  charts 
for  the  businessman  for  the  first 
time  “the  nearly  limitless  forest 
of  customers  in  the  New  York 


area.  It  pinpoints  the  retail  out¬ 
lets  which  will  be  his  most  fertile 
fields  of  activity. 

"These  days,  it  is  not  enough 
to  know  that  14,232,161  people 
in  the  New  York  market  spent 
over  $14,000,000,000  a  year  in 
over  190.000  stores,  gas  stations, 
etc.  The  businessman  must  also 
know  where  the  most  profitable 
areas  are,  where  he  should  con¬ 
centrate  his  merchandising,  his 
point-of-sales  displays,  his  dealer 
cooperation,  his  advertising  ef¬ 
forts.” 

The  three-paper  study  gives  the 
details  on  the  overall  potential 
for  any  product,  tells  where 
the  best  outlets  are,  how  many 
there  are,  and  what  volume  of 
business  they  do. 

To  get  many  of  the  facts  in  the 
book,  every  avenue,  street  and 
lane  in  the  metropolitan  area  was 
checked.  Every  statistic  has  been 


COMBINO- CUSHION  CORK’  TOP-CUSHION  CORK -FOUNDATION? 

FEIT- FOUNDATION?  TOP-TINGUCORK-FOUNDATION’  STERUNG-KORKER 
FOUNDATION?  GOLD  TYMPAN-FELT -FOUNDATION’  COMBINO  TINGUCORK’ 


•  I  • 


The  greatest  group  of  packing  offered 
stands  ready  to  solve  your  blanket  problems 


Check  this  complete  line  of  press  pack¬ 
ing  which  offers  the  proper  gauges  or 
combination  of  gauges  for  every  press 
rondition. 

COMBINO  —  An  extremely  durable 
clean  printing  laminated  blanket. 
Gauges  .062".  .083",  .093". 
"TINGUE”  COATED  FELT— For  those 
who  prefer  a  softer  packing. 
Gauges  .083"  .093". 

UNCOATED  WOOL  FELT  —  GaugeJ 
.063",  .072",  .083". 

TOP  *  Drawsheet  is  firm,  durable,  eco¬ 
nomical  and  of  long  life,  Gauges 
.0I6’,  .025",  .030". 

GOLD  TYMPAN — Drawsheet  —  An  old 
favorite  for  flat  bed  presses.  Gauge 
.012". 

/MPROVED  SATISFACTION— A  fabric 


impregnated  with  "Neoprene"  and 
coated  with  "Calvaprene."  Gauges 
.024",  .026".  .030'  . 

STERLING— The  latest  plastic  draw- 
sheet.  Gauge  .025 '. 

CUSHION  CORK*— A  hinhiy  -esiHent 
underpacking.  Gauge  .059",  to  .086". 

7INGUCORK*  much  firmer  than  "cush- 
Ion  Cork"  and  preferred  where  pre¬ 
cision  plates  are  available.  Gauges 
.032",  .055".  .086  '. 

XORKER*— Under  blanket  for  older 
type  presses  or  where  an  unfavorable 
mechanical  condition  exists.  Gauges 
.058",  to  .070". 

FOUNDATION — A  firm,  durable  oil 
proof  under  packing  laminated  by 
duPont  with  "Neoprene."  Gauges 
.032",  .040",  .053",  to  .085",  .120". 


siores.  loia.  i^nnua.  rcia..  vu.uujc  ^  industry’, 

number  of  stores  in  each  of  23  ^  V* 

retail  classifications,  and  the  an-  _  - 

nual  volume  of  business  done  by  There'*  h  ^  ampaign. 
each  2rouD  There  s  been  no  industry-wide 

Grocery  Stores  Listed  ^ 

.  -  1  u  I  •  Today  more  case  lots  of  tuna  are 

A  ^cal  breakdown  also  IS  sold  here-“right  in  our  own  back 
g^ven  for  the  grocery  field.  This  yard”-than  cases  of  salmon, 
shows  the  number  of  stores,  and  Economic  factors  are  coupled 
sales  for  all  grwery  stores;  number  ,^5,  realization  of  the  power- 
of  independent  and  chain  stores  fu,  growth  of  the  tuna  inLstry 
and  their  business  volume  for  the  ^  continuous  advertising 

year;  number  o  stores  classified  ^  *- 

by  the  volume  of  business  they  do  .« 

d.ui,ea  inf—  ’ 

Cii^nd  °»b— "a,  to  ..Satoon-adymising  ialk  d„ad, 

New  York  City,  for  each  of  the 

five  boroughs,  and  for  each  of  the  r  .h  ■  h  »  ^ 

21  suburban  counties.  industry,  smilar  support 

Much  of  the  statistical  informa- 

tion  in  the  new  book  was  supplied  ^  advertising  Prog^^ 

by  the  U.  S.  Department  of  Com-  $2.000,0(W 

merce’s  Bureau  of  Business  Census.  space.  Atop  that  would 

So  detailed  is  the  material  in  be  surveys  and  expenses 
the  book  ($10  a  copy)  that  it  can  Y  ^  salmon  was  a  king,  sales 
be  applied  to  all  kinds  of  products,  advertising-wise,  the  industry 
its  sponsors  say.  P.“.‘  “P  a  .case  for  adver- 

“It  will  aid  in  samplings  and  Advocates 

special  sales  tests.  It  will  help  in  o*  '"e  $.,000,000  campaign  point 
allocating  salesmen  to  areas.  It  °ut  that  aggressive  merchandising 
presents  valuable  information  for  pust  be  restored  too  if  the  industry 
jobbers,  distributors  and  whole-  recoup  from  the  inroads  made 
salers  .  .  .  retailers  who  want  to  by  tuna  during  the  period  when 
know  where  to  locate  their  stores  salmon  advertising  has  been 

(facts  on  how  much  business  is  done  by  brand  names.  ^ 

being  done  in  their  line,  and  what  . ,  'P  ^  "'dl  rest  with  the 

the  competition  might  be  in  any  Alaska  Salmon  Industry,  Inc.,  here, 
civen  area”)  which  has  named  a  committee  for 

^  '  m  study  of  the  situation. 

S'l  PacfPQ  Devoted  ‘de  Alaska  Salmon  In- 

m  *btute,  promotive  group  of  ASI, 

To  TVA  S  Birthday  Inc.,  is  William  Calvert  of  San 

Knoxville,  Tenn. — To  com-  -luan  Fishing  &  Packing  Co.,  Inc. 
memorate  the  19th  birthday  of  A  heavier  pack  from  Alaska  is 
TVA,  the  Knoxville  News-Senlinel  under  way  this  year,  and  when 
published  its  largest  section  since  leaders  reassemble  here  from  the 

the  war  June  29.  .Maskan  activities  a  decision  on 

Titled  “TVA  in  the  Greatest  advertising  can  be  expected. 

Valley  on  Earth,”  the  53-page  sup-  Meanwhile  salmon  reflects  the 
plement  carried  105,000  lines  of  impact  lost  during  more  than  a 
advertising.  Advertising  Manager  decade  of  cancelled  linage.  And 
Frank  B.  Powers  announced  that  even  here  in  salmon's  own  coun- 
the  paper’s  advertising  staff  “han-  try,  advertising-promoted  tuna 
died  selling  the  section  without  out-  threatens  the  long  reign  of  King 
side  assistance.”  .Salmon. 


died  selling  the  section  without  out-  threatens  the  long  reign  of  King 
side  assistance.”  .Salmon. 

The  88  columns  of  news  and  ■ 

picture  material  were  compiled  and  AlUli'Versary  IsSUe 

Tor  Portland  Journal 

There  were  two  sections  of  24  Portend,  Ore.-  The  Journal 
pages  each,  plus  a  five-page  pre-  bas  designated  the  issue  of  Sept.  9, 


cede  in  the  magazine  section. 

■ 

Rate  Change 
Announced 


1952,  as  its  Golden  Anniversary 
issue.  Advertising  will  be  charged 
for  at  regular  rates  and  that  phase 
of  the  promotion  is  under  the  di¬ 
rection  Of  James  A.  Manin  of  the 


TINGUE,  BROWN  &  CO. 

723  E.  Washington  Blvd..  Lot  Angeles  21,  Calif.  PRospect  6023 
507  Bishop  Street,  N.  W.,  Atlanta,  Georgia.  ATwood  3864 
1227  Wabash  Avenue,  Chicago  5,  Illinois.  HArriton  7-0083 
1765  Carter  Avenue,  New  York  57,  N.  Y.  CYpress  9-8800 


Effective  September  1,  the  com-  national  advertising  department, 
bination  rate  per  line  for  the  The  regular  edition  will  be  sup- 
Bristol  (Va.-Tenn.)  Herald  Courier  plemented  by  four  special  sections 
and  Virginia-Tennessean  will  be  .with  color  covers,  dealing  with 
15  cents  daily  and  Sunday.  The  past,  present  and  future  of  the 
paper  will  allow  a  two  per  cent  Oregon  Country.  Bob  Morse,  of 
discount  effective  with  the  July  the  paper’s  news  staff,  is  directing 
statement.  the  editorial  content. 
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500  livestock  cars  of  which  400  are 
double  deck. 

500  ore  cars  equipped  with  roller  bear¬ 
ings,  especially  designed  for  ore  ship¬ 
ments. 

500  52-foot  gondolas  for  steel,  coal, 
gravel  or  any  open-top  commodities. 

1 00  65-foot  gondolas,  with  drop  ends, 
for  handling  excessive  length  shipments. 
500  all-purpose,  40-foot  box  cars  of 
50-ton  capacity. 

This  extensive  building  program  is 
planned  for  completion  during  1953. 
Thus,  Union  Pacific  keeps  abreast  of 
shippers’  requirements  for  adequate^ 
dependable  transportation. 


Do  I  understand  that  we’re  getting 
3,600  additional  new  freight  cars  to 
build  up  our  service  to  shippers?” 

That’s  correct,  young  man,  and  at  a 
cost,  incidentally,  of  more  than  27  mil¬ 
lion.  Included  in  the  new  cars  are— 

500  covered  hopper  cars  for  bulk  com¬ 
modities  requiring  closed-car  transpor¬ 
tation. 

500  hopper-bottom  cars  that  can  be 
used  for  coal,  ore,  sand,  gravel  and 
similar  shipments. 

500  all-purpose,  50-foot  automobile 
cars  with  special  nailable  steel  floors 
designed  to  withstand  heavy  loading. 


(Offices  in  70  cities  throughout  the  U.  S.  A.) 
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Esso  Is  Telling  Daddy 
Not  to  Drive  So  Fast 


After  traffic  deaths  set  a  new 
high  record  for  a  three-day  Fourth 
of  July  weekend,  the  Esso  Stand¬ 
ard  Oil  Co.  this  week  began  a 
new  series  of  cartoon-type  adver¬ 
tisements  urging  safer  driving  to 
appear  in  400  newspapers  in  18 
states  and  District  of  Columbia. 

Each  ad,  two  columns  wide  and 


CAMPAIGN  ROUNDUP 

100  lines  deep,  carries  children’s- 
type  drawings  and  lettering  in  a 
friendly,  semi-humorous  approach 
to  the  safety  campaign.  It’s  a  job 
that  Esso  has  done  successfully  for 
several  years. 

The  campaign  will  run  through¬ 
out  Esso’s  marketing  area:  the 
New  England  states.  New  York, 
New  Jersey,  Pennsylvania,  Mary¬ 
land,  Delaware,  Virginia,  West 
Virginia,  Tennessee,  North  and 
South  Carolina,  Arkansas  and 
Louisiana. 

“The  ads  afford  a  natural,  logi¬ 
cal  way  to  advise  motorists  to 
drive  carefully  by  featuring  chil¬ 
dren’s  drawings  and  copy  which 
we  believe  will  result  in  high 
readership  and  interest,”  said 


Robert  M.  Gray,  manager  of  the 
advertising-sales  promotion  depart¬ 
ment  of  Esso. 

The  campaign  will  run  through 
the  summer,  supported  by  adver¬ 
tising  in  other  media. 

“Our  1951  safe  driving  effort 
was  given  special  recognition  by 
the  National  Safety  Council,”  said 
Mr.  Gray.  “We  hope  our  present 
and  future  efforts  will  be  helpful 
in  reducing  traffic  fatalities — even 
one  life  saved  or  one  accident 
avoided  is  ample  encouragement 
for  us  to  continue  this  effort  in  the 
public  interest.” 

Formiit  Plans  Fall  Drive 
In  170  Papers,  22  Mags. 

The  Formfit  Company,  Chi¬ 
cago,  will  spend  more  than  $300,- 
000  for  newspaper  and  magazine 
space  (via  MacFarland,  Aveyard 
&  Co.)  during  the  Fall. 

Walter  H.  Lowy,  first  vicepresi¬ 
dent,  said,  in  announcing  the 
record  ad  budget: 

“We  plan  to  blanket  the 
women’s  market  with  Formfit  ads 
during  the  coming  Fall.  Twenty 
two  magazines  and  170  newspapers 
are  included  on  our  schedule.  .  .  . 


NOW  AVAILABLE! 


1952  EDITION 

American 
Racing  Mannal 


publl(h«cl  by 


There  is  no  other  publication  like  this 
intemotionally  famous  encyclopedia 
of  the  turf.  More  than  1,000  pages  of 
facts  and  figures.  Answers  every  query  on  racing !  Order  your  copy  now. 


In  sturdy,  deluxe  binding  —  $7.50  including  postage  j 


■FILL  IN  THIS  COUPON 


DAILY  RACING  FORM,  731  Plymouth  Court,  Chicago  5,  III.  Encloted  find  $7.50  Ipoitogo 
includodi  for  which  ploace  tend  mo  a  copy  of  the  1952  Amtricon  Racing  Manual. 

Hama— - .................... - - - - - Dato - - - ... 

AddiM*. . 

. . . . ..Zono  No . . .  Slalo - ........ 

Wa  win  not  ha  rotpantlMa  for  coth  toni  wilb  ardari.  PImm  um  Paotal  Maiiey  Ord«r  , 
•r  chMk.  Ne  C.O.D.  ••rvl««,  E-P. 


Our  advertising  budget  has  more 
than  doubled  in  the  past  five  years 
which  is  concrete  proof  that  we 
know  our  approach  to  the  con¬ 
sumer  is  not  only  a  right  one  but 
also  a  profitable  one  sales-wise.” 

Admiral  Dealer  Ads  Pu^ 

3  Convention  Specials 
A  three-pronged  political  con¬ 
vention  promotion,  effective  July 
7-31,  was  announced  this  week  by 
Seymour  Mintz,  advertising  direc¬ 
tor  of  Admiral  Corporation,  Chi¬ 
cago. 

Newspaper  ads  by  thousands  of 
dealers  throughout  the  U.  S.  plus 
radio-TV  commercials  will  pro¬ 
mote  the  following  three  offers: 
1)  a  free  set  of  four  glasses  to 
consumers  asking  to  see  a  demon¬ 
stration  of  Admiral  TV  or  refrig¬ 
erator;  2)  a  free  three-speed 
record  changer  to  ever  purchaser 
of  a  TV  set  with  built-in  radio; 
and  3)  three  tins  of  Armour  Star 
canned  hams  to  purchasers  of  Ad¬ 
miral’s  1 1  cu.  ft.  refrigerator. 

RCA  Launches  Major  Push 
In  109  Newspapers 
Radio  Corporation  of  Ameri¬ 
ca’s  Magic  Monitor  TV  receiver 
will  receive  one  of  the  largest  cam¬ 
paigns  in  the  industry  in  Sunday 
and  daily  newspapers  and  national 
magazines. 

The  drive  broke  July  9  with 
full  pages,  with  copy  running  to 
teasers  until  July  13  when  sched¬ 
uled  newspapers  will  carry  special 
sections  throughout  the  country. 
Cooperating  dealers  reportedly 
have  ordered  more  than  1,000,000 
reprints  in  the  New  York  area 
alone. 

At  the  national  level,  the  special 
sections  will  run  to  12  pages  in 
48  newspapers,  mostly  Sunday, 
backed  by  single  and  double  pages 
in  some  69  newspapers. 

■ 

Parade  Adds  4  Papers, 
Boosts  Rates  10.8% 

Parade,  a  picture  magazine 
supplement  for  Sunday  newspa¬ 
pers,  will  boost  its  advertising  rates 
about  10.8  per  cent,  effective  Oct. 

Since  the  supplement’s  last  rate 
change  in  October,  1951,  four  ad- 
tribution  of  Parade:  the  Columbus 
ditional  papers  have  started  dis- 
(Ga.)  Ledger-Enquirer,  the  Macon 
(Ga.)  Telegraph  &  News,  the 
Albuquerque  (N.  M.)  Journal  and 
the  Roanoke  (Va.)  Times.  This 
brings  the  number  of  papers  dis¬ 
tributing  Parade  to  35,  increasing 
circulation  by  274,000  and  bring¬ 
ing  current  total  circulation  to 
more  than  5,000,000. 

Under  the  present  card,  full 
pages,  black-and-white,  cost  $12,- 
265.  Under  the  new  card,  the 
same  ad  will  cost  $13,250,  a  rise 
of  10.8  per  cent. 

The  increase  is  made  up  of  two 
parts.  Parade  said.  A  rise  of  5.7 
per  cent  covers  the  increased  cir¬ 
culation  and  the  additional  5  per 
cent  partially  covers  the  recent 
$10  a  ton  increase  in  newsprint. 
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Dance  Studio  , 
Put  on  Its  Feet 
By  Personal  Ads 

Portland,  Ore. — By  using  hand- 
tailored,  personalized  newspaper 
advertising,  the  Portland  Arthur 
Murray  Dance  Studio  has  made 
Portland  “the  dancingest  city  in 
America,”  according  to  Mr.  Mur¬ 
ray. 

H.  Richard  Seller,  account  ex¬ 
ecutive  for  Don  Allen  &  Associates, 
prepared  the  current  series  of  testi¬ 
monial  ads  appearing  in  Portland 
metropolitan  papers.  These  fol¬ 
lowed  sound  prestige-building 
newspaper  advertising,  in  line  with 
iris  theory  that  no  “gimmicks" 
should  be  used  until  prestige  had  ^ 
been  established. 

Credit  has  been  given  the  ad¬ 
vertising  campaign  for  Portland’s 
studio’s  winning  top  place  in  June 
in  the  Arthur  Murray  national 
dancing  derby,  in  which  220  stu¬ 
dios  competed. 

The  agency  has  now  been  asked 
to  handle  the  advertising  for  the 
Arthur  Murray  studios  in  Seattle, 
Tacoma,  Bremerton,  Pasco  and 
Spokane,  Wash.,  and  Billing. 
Mont.  Regional  newspapers  will 
be  used. 

In  addition,  Mr.  Seller  was  called 
to  the  Arthur  Murray  sales  and 
advertising  conference  held  in  June 
in  Mexico  City  and  Acapulco  to 
explain  his  successful  advertising 
techniques  to  the  meeting. 

■ 

» 

'Home  of  the  Week' 

Open  for  Inspection 

Portland,  Ore. — ^The  Journal 
with  the  cooperation  of  the  port- 
land  Home  Builders  Association 
and  the  Portland  Realty  Board, 
has  started  a  novel  real  estate  pro¬ 
motion. 

On  June  22  it  inaugurated  a 
series  of  “open  house”  visitations, 
in  the  manner  of  Western  hospi¬ 
tality,  to  afford  home  owners  and 
prospective  home-owners,  oppor¬ 
tunity  to  see  for  themselves  and 
at  their  own  convenience,  the  most 
modern  developments  in  residen¬ 
tial  design,  construction,  equip¬ 
ment  and  decoration. 

Each  Sunday  the  Journal  will 
lun  a  “New  Home  of  the  Week," 
featuring  a  new  house  that  is  open 
for  inspection  that  day.  A  two- 
column  cut  of  the  house  will  run, 
with  a  line  drawing  showing  floor 
plans  and  dimensions.  Address  and 
directions  for  driving  to  the  home 
will  be  given,  as  well  as  the  name 
of  the  builder  and  architect. 

Sam  Raddon,  retired  member 
of  the  Journal’s  editorial  staff,  h 
writing  the  weekly  descriptive 
matter,  highlighting  the  outstand¬ 
ing  features  of  that  week’s  home. 

There  is  no  advertising  tie-in  | 
with  the  feature  and  the  home  of  I 
the  week  is  chosen  impartially.  I>  I 
runs  a  full  half  page  in  the  Sun-  : 
day  paper  just  preceding  the  class-  k 
ified  advertising  pages.  I 
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what  is  a  media 


His  title  varies.  In  big  agencies  he  is  a  full-time 
media  man  and  may  be  an  officer  of  the  company 
In  small  agencies  he  is  usually  a  “part-time”  media 
man  and  may  be  the  owner. 

Sometimes  “he”  is  a  woman  . . .  doing  a  man- 
sized  job! 

He  finds  the  best  vehicles  to  carry  the  messages 
of  the  seller  to  the  most  buyers,  at  reasonable  cost. 

Within  a  given  budget  he  selects  the  most  appro¬ 
priate  of  1,049  magazines  and  farm  publications, 
2,247  newspapers,  2,885  radio  and  TV  stations, 
2,140  business  publications,  and  511  transporta¬ 
tion  advertising  facilities. 

He  works  with  thousands  of  individual  facts  — 
sifting,  sorting,  analyzing,  assembling,  presenting, 
defending.  Though  his  job  is  mainly  to  buy  media, 
he  also  has  to  sell  media ...  to  others  in  his  agency; 
to  the  client. 

He's  busy.  Before  9,  from  9  to  5,  and  after  5, 
week-ends,  he  needs  reliable,  up-to-date  informa¬ 
tion  on  markets  and  media. 

He  has  many  sources  of  information,  and  uses 
them  all  when  time  permits.  But  always  he  has 
within  reach  the  organized  media  and  market  in¬ 
formation  in  Standard  Rate  and  Consumer 
Markets.  And.  increasingly,  he  has  in  these  same 
books  the  useful,  supplementary  information  as¬ 
sembled  for  him  by  publishers  and  station  mana¬ 
gers,  in  the  form  of  Service-Ads. 


Selling  to  HW  or 
I  mothers?  I 


HIT  THf  BULL’S-EYE  MA^Ktr 

A/to  you  HtACH  m 

Of  U  S  POOOUCT/O/t 


¥fHO  IS  YOUR 
BEST  "BUY” 

M  IOWA  PLUS!  rrzr.r: - 


WHO 


To  the  users  of  SRDS,  Service-Ads  like  these  ore  not  "pro¬ 
motion"  in  the  ordinary  sense.  They  ore  port  of  a  familiar 
"buying  tool".  So,  to  the  publishers  or  station  managers 
they  are  Service-Selling  tools  that  help  buyers  buy. 


standard  rate  &  DATA  SERVICE,  INC. 

Waltar  E.  Botthof,  Publisher 

the  national  authority  serving  the  media-buying  function 
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CLASSIFIED  CLINIC 


ANCAM  Committee 
Heads  Named  by  Witte 

By  Daniel  L  Lionel 

CAM,  Brooklyn  (N.  Y.)  Eagle 

“We  hope,”  said  ANCAM  Pres-  Promotion  —  Robert  Tushing- 


ident-elect  Robert  Witte,  Minne¬ 
apolis  (Minn.)  Star  k  Tribune 
“that  we  can  continue  to  build  on 
the  foundation  laid  during  the  last 
administration.”  which  he  described 
as  “outstanding”  in  the  annals  of 
ANCAM. 

Mr.  Witte,  who  spoke  during  the 
wind-up  session  of  the  ANCAM 
Convention  in  Atlantic  City  last 
week,  cited  ANCAM’s  link  with 
the  Bureau  of  Advertising  and  the 
Newspaper  Action  Committee  as 
well  as  the  inclusion  of  classified 
rate  information  in  “Standard  Rate 
k  Data"  as  examples  of  progress 
made  under  Lester  P.  Jenkins, 
Seattle  (Wash.)  Times. 

Describing  himself  to  this  writer 
as  “strictly  a  local  boy,  born  and 
raised  in  Minneapolis.”  the  new 
ANCAM  president  attended  Min¬ 
neapolis  schools  and  the  University 
of  Minnesota.  His  first  job  was 
street  salesman  in  the  Journal’s 
Classified  department,  from  which 
he  was  eventually  moved  to  the 
retail  display  staff.  In  1946  he  was 
named  CAM. 

His  career  in  ANCAM  began 
with  the  Chairmanship  of  the  Pro¬ 
motion  and  Education  Committees 
after  which  he  was  elected  to  third 
vicepresident,  and  the  following 
year  first  vicepresident. 

President  Witte  named  the  fol¬ 
lowing  committee  heads: 


ham,,  Camden  (N.  J.)  Courier- 
Post. 

In  a  special  drive  for  weekly 
newspaper  membership  in 
ANCAM,  J.  H.  Curtis,  editor  of 
the  St.  James  (Minn.)  Plain  Deal¬ 
er  and  Courier,  was  named  to  head 
such  a  committee. 

Highlight  of  the  convention  for 
many  were  the  question  and  answer 
sessions  during  which  newspapers 
in  different  categories  exchanged 
information  on  the  handling  of 
ticklish  problems.  At  the  meeting 
of  the  group  led  by  Walter  Camp¬ 
bell,  Detroit  (Mich.)  Free-Press, 
the  question  of  ways  and  means  of 
catching  up  with  “first”  newspa¬ 
pers  was  paramount.  It  was  in¬ 
dicated  that  there  is  a  far  greater 
gap,  in  most  cities,  between  the 
“first”  newspaper  in  classified  and 
the  “second”  paper  than  there  is 
between  the  “first”  and  “second” 
in  either  retail  or  general  advertis¬ 
ing. 

Some  of  the  CAMs  said  second 
and  third  newspapers  could  do  a 
more  effective  job  of  educating  pro¬ 
fessional  advertisers  in  the  advan¬ 
tages  of  setting  up  a  schedule  to 
include  several  papers  in  a  city 
rather  than  placing  all  their  eggs 
in  one  basket. 

William  Carr,  Philadelphia 
(Pa.)  Bulletin,  said  that  second 
newspapers  could  make  headway 


For  your  publisher’s  “Outstanding  contribution  to  classified”  says  ' 
Wayne  Pittman,  Greenville  (S.  C.)  News-Piedmont  (left)  as  he  pre¬ 
sents  the  McGovern  Award  to  Homer  Bendinger,  Milwaukee  (Wis.) 
Journal,  who  receives  it  on  behalf  of  his  pnblisher,  Irwin  Maier. 


LAST  OFFICIAL  ACT — ^Retiring  President  Jenkins  (right)  presents 
the  EDITOR  &  PUBLISHER  plaque  for  the  “Outstanding  Classified 
Promotion  Exhibit”  at  the  ANCAM  Convention  to  Joseph  R.  Hop¬ 
kins,  Philadelphia  (Pa.)  Inquirer. 


with  real  estate  accounts  by  having 
their  representatives  cultivate  real 
estate  salesmen  as  well  as  the  prin¬ 
cipals  of  the  concerns. 

Speaking  of  the  value  of  “Prin¬ 
ciples  &  Practices  of  Classified 
Advertising”  Ray  Beckman  attrib¬ 
uted  the  “large  turnover  in  classi¬ 
fied  departments”  to  “too  little 
knowledge  of  what  classified  really 
is.”  He  said  that  “the  large  news¬ 
papers,  as  a  rule,  employ  some 


Sales — Eldred  Garter,  Madison 
(Wis.)  Newspapers. 

Ethics — Arthur  Mochel,  Colum¬ 
bus  (Ohio)  Citizen. 

Public  Relations — Worth  Wright, 
San  Diego  (Calif.)  Union-Tribune. 

Principles  &  Practices  —  Ray¬ 
mond  Beckman,  Springfield  (Ohio) 
Republican. 

Education — Gilbert  Gillett,  Flint 
(Mich.)  Journal. 


BALTIMORE 
revolves 
1  around 


miB'EVENING  SUNOir 


nTwsp'aPER  NEWS->1 


Australia 

*  Th«  only  {eumal  giving  >li* 
nawi  of  advorfitors,  advartii- 
fng  agants,  publishing,  print¬ 
ing  and  commareial  raaio  in 
Australia  and  Now  Zaaland. 
If  you  ara  planning  salas 
eampaigns  or  ara  intarastad 
in  thaso  torritorias  road 

NEWSPAPER  NEWS 

IS  Hamilton  Stroot 
Sydnoy.  Aastrallo 

PVtbtlfllMd 

On*  SabMTlpttM  fftJU 


WANT  AD  Week  Award  Winners,  Carl  R.  Lehman,  Jr.,  Santa  Ross 
(Calif.)  Press  Democrat  (left)  and  Harold  W.  Deadman,  Londos 
(Ont.)  Free  Press,  receive  ANCAM  trophies  from  Robert  Tushint' 
ham,  Camden  (N.  J.)  Courier-Post.  Not  present  was  winner  J.  F 
Klouda,  Davenport  (Iowa)  Democrat-Times. 


kind  of  regular  training  program 
but  the  majority  of  the  medium 
and  the  smaller  newspapers  run 
on  a  sort  of  hit-and-miss  system 
with  the  result  that  salesmen  are 
ill  prepared  to  do  a  good  selling 
job  . .  .“No  wonder  they  become 
discouraged  and  look  to  other 
fields  for  employment.” 

Mr.  Beckman  suggested  that 


“Principles  &  Practices,”  which  i| 
the  1952  streamlined  version  ot 
the  former  “Classified  Encyclo¬ 
pedia,”  be  incorporated  into  regu 
lar  sales  meeting  by  taking  a  por 
tion  of  each  chapter  until  ttej 
entire  book  is  covered.  He  also 
pointed  out  that  CAMs  shoulij 
offer  it  as  a  prize  for  various  coo-' 
tests. 
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Association  of  American  Railroads 

TRANSPORTATION  BUILDING 
Washington  6,  D.  C. 

T.  FARICY 


July  12,  1952 


To  the  PRESS  and  RADIO: 


Subject;  WHEN  "NET"  IS  NOT  PROFIT 


Railroad  financial  results  and  operating  statistics,  reported 
each  month  to  the  Interstate  Commerce  Commission,  are  compiled  in  accordance 
with  the  Commission's  prescribed  accounting  procedures  and  under  its  in¬ 
spection  and  supervision.  The  figures  of  no  other  industry  are  subject  to 
more  careful  public  supervision  and  scrutiny  to  insure  their  accuracy.  The 
railroad  figures  are  matters  of  public  record  and  are  periodically  reported 
to  the  press  and  the  public. 

The  terms  used,  however,  sometimes  fail  to  convey  to  those  not 
familiar  with  them  a  correct  understanding  of  their  meaning.  Take,  for 
example,  the  term  "net  railway  operating  income,"  a  familiar  item  in  state¬ 
ments  of  railroad  accounts.  The  use  in  the  same  phrase  of  the  words  "net" 
and  "income"  might  make  it  seem  that  this  is  a  measure  of  the  profit  avail¬ 
able  to  the  owners  of  a  railroad,  rather  than  just  an  intermediate  step  on 
the  way  toward  finding  out  what  that  profit  is. 

"Net  railway  operating  income"  represents  what  is  left  after  sub¬ 
tracting  from  total  revenues  from  the  sale  of  services  the  amounts  paid  out 
for  operating  expenses,  taxes,  the  use  of  joint  facilities,  and  hire  of 
freight  cars  and  other  equipment.  The  resulting  figure  is  the  base  on  which 
the  rate  of  return  earned  on  property  investment  or  valuation  is  calculated. 
"Net  railway  operating  income,"  however,  should  not  be  confused  with  the 
terms  "net  income"  or  "net  profits,"  for  the  railroads  have  other  obligations 
to  meet  before  arriving  at  such  end  results. 

To  find  the  profit  it  is  necessary  to  go  two  steps  farther — first, 
to  add  any  income  received  from  outside  sources;  and  then  to  subtract  fixed 
charges,  principally  interest  on  bonds,  equipment  trust  notes  and  other 
indebtedness,  and  rentals  for  leased  roads,  which  amovint  to  nearly  one-half 
as  much  as  the  "net  railway  operating  income." 


These  necessary  fixed  charges  must  be  met  before  any  true  profit 
can  be  arrived  at.  And  even  this  profit  is  by  no  means  all  available  for 
dividends,  for  out  of  it  must  come  the  funds  to  sustain  the  credit  neces¬ 
sary  to  carry  forward  the  program  of  additions  and  betterments  so  essential 
to  continued  improvement  in  railroad  service. 


Sincerely  yours. 


editor  &  PUBLISHER  for  July  12,  1952 
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Heiskell  Paid  Tribute 
As  Truly  Great  Editor 


Little  Rock,  Ark. — N.  Heis¬ 
kell  was  honored  the  other  night 
with  a  memorable  event  in  his 
career. 

A  cross-section  of  the  state’s 
distinguished  citizens — more  than 
100  of  them — gathered  at  the 
Country  Club  of  Little  Rock  to 
express  their  joint  appreciation  of 
his  50  years  as  editor  of  the 
Arkansas  Gazette. 

The  observance  was  arranged 
by  a  committee  of  five.  Answer¬ 
ing  their  invitations  came  the 
clergy,  merchants,  bankers,  utility 


that  the  paper  he  works  on  is  more 
enduring  that  the  newsprint  of 
today’s  issue. 

“He  hopes  that  the  news  it  prints 
is  fairly  told;  that  its  editorial  po¬ 
sitions  are  its  own,  uncomipted 
and  incorruptible;  tiiat  its  editor 
has  enough  knowledge  and  wis¬ 
dom,  understanding  of  and  com¬ 
passion  for  the  human  race,  that 
he  will  give  the  paper  the  author¬ 
ity  and  the  sympathy  that  come 
with  those  things. 

“There  must  be  a  strong  editorial 
policy  that  doesn’t  shout,  but  per- 


executives,  newspaper  men,  physi-  suades  and  reasons. 


cians,  jurists  and  other  old  friends. 
Filing  System  Provokes  Laughs 

They  laughed  when  Mark  Eth¬ 
ridge,  publisher  of  the  Louisville 
(Ky.)  Courier-Journal,  described 
the  famous  Heiskell  office  desk 
and  its  unique  filing  system. 

They  applauded  when  Mr.  Eth¬ 
ridge  said: 

“I  began  a  long  time  ago  to  try 
to  analyze  the  Gazette  and  Mr. 
Heiskell — to  try  to  understand 
what  it  was  that  made  the  Gazette 


and  him  a  truly  regional  newspaper  tion. 


“There  must  be  mutual  respect 
between  the  editor  and  the  public. 

“We  in  the  newspaper  profession 
know  that  you  have  that  here — 
and  we  know  how  fortunate  you 
are  to  have  it.” 

Temperate  Policy  Cited 
Mr.  Ethridge  said  the  Gazette 
has  a  sense  of  responsibility,  that 
the  Gazette  is  an  institution;  that 
it  is  not  a  crusader  in  the  classic 
sense,  but  in  a  civilized  and  tem¬ 
perate  way  with  a  lack  of  emo- 


His  conclusion  brought  stand¬ 
ing  applause:  “Newspapermen 

know  Mr.  Heiskell  as  a  pro¬ 
ponent  of  good  things  for  Arkan¬ 
sas  and  as  one  who  has  blocked 
the  paths  of  things  not  so  good.” 

‘Faulty’  Memory  Corrected 
Among  the  visitors  was  Walter 
C.  Johnson  of  Chattanooga,  man¬ 
ager  of  the  Southern  Newspaper 
Publishers  Association. 

“I  gave  Mr.  Heiskell  his  first 
pay  check  when  he  joined  the  staff 
of  the  Knoxville  Sentinel  about 
the  time  he  was  graduated  by  the 
University  of  Tennessee,”  Mr. 

Johnson  said.  “His  envelope  con¬ 
tained  $12  a  week.  He  always  unchanging  virtues  and  unbending 
said  it  was  $15 — but  I  believe  my  moral  concepts  of  his  people  as  a 
memory  serves  me  better.”  whole  he  may  find  himself  on  the 

Newspaper’s  Duty  Defined  rocks  and  suffer  mockery  from  his 
After  giving  as  his  “great  eth-  o"'*'  vanity, 
ical  service”  his  rule  that  nothing  “The  man  responsible  for  the 
for  which  pay  was  received  should  destiny  of  a  newspaper  must  make 


Jf.  N.  Heiskell 


with  an  equally  great  editor. 

“I  came  to  understand  it  in  terms 
of  newspapermen. 

“Every  newspaperman  hopes 


"A  story  of  which 
newspapermen  will 
always  be  proud"* 

DEFENSE 
OF  FREEDOM 

By  the  Editors  of 

LA  PREN5A 


“In  the  story  here  being  told  one 
feels  the  heartbeat  of  the  real 
La  Prensa;  one  listens  again  to 
the  voices  that  Peron  stilled. 
The  tale  is  told  with  eloquence 
and  emotion,  but  with  great 
dignity  ...  a  grim  warning  on 
how  a  free  press  can  be  killed 
by  a  slow  and  devious  strangu¬ 
lation.” 

—•HERBERT  L.  MATTHEWS, 
N,  Y.  Times  Book,  Review 


At  all  bookstores  $4.00 

THE  JOHN  DAY  COMPANY 


He  added:  “Everyone  listens 
when  Mr.  Heiskell  speaks  at  news¬ 
paper  publishers’  conventions.  He 
is  judicious  and  soft-spoken.  He 
is  considered  as  an  elder  states¬ 
man  whose  sincerity  is  coupled 
with  humor. 

“1  remember  when  he  even 
dared  to  criticize  his  own  profes¬ 
sion  in  a  resolution  he  offered  at 


be  published  unless  it  were  identi 
fied  as  an  advertisement,  Mr. 
Heiskell  in  response  to  an  intro¬ 
ductory  statement  by  Robert  H. 
Brooks,  Little  Rock  advertising 
executive,  said: 

“A  newspaper  is  indeed  pri¬ 
marily  and  properly  a  moral  insti¬ 
tution  even  though  it  has  a  com¬ 
mercial  function  in  its  sale  of 
papers  and  advertising. 

“I  believe  that  a  newspaper, 
more  than  any  other  enterprise, 
can  be  compared  to  an  individual. 
I  say  this  b^ause  the  newspaper’s 
power  and  influence,  the  respect  it 
commands  and  sound  and  desir¬ 
able  financial  success  are  built  on 
its  moral  standing  and  its  repu¬ 
tation. 

“It  is  true  that  a  newspaper 
may  dominate  its  field  in  circula- 


ers’  Association  convention  in 
Florida  in  1948.  He  said  that 
Southern  newspapers  as  a  group 
failed  to  recognize  the  importance 
of  editorial  columns;  that  they 
pursued  a  short-sighted  and  un¬ 
enlightened  policy  in  the  matter 


daily  accounting  to  his  community 
and  to  his  own  conscience.  And 
at  last  he  will  have  written  the 
record  of  his  stewardship  and  he 
must  make  final  accounting.  He 
cannot  use  as  a  means  of  measure¬ 
ment  the  financial  success  he  has 
had  or  the  size  of  circulation  or 
volume  of  advertising.  It  is  as  if 
he  entered  the  confines  of  a  tri¬ 
bunal  where  sat  judges,  stern  in 
judgment  but  just  and  righteous 
and  tolerant  within  the  bounds  of 
conscience  and  duty. 

The  One  Question 
“The  one  question  then  is 
v/hether  he  must  be  adjudged 
guilty  of  default  on  his  obliga¬ 
tion  to  a  community  and  betrayal 
of  his  mission  and  his  opportun-  ( 
ity;  or  whether  he  can  look  his  : 
judges  in  the  eye  and  ask  dis¬ 
charge  from  his  labors  with  the 
words: 

“  ‘I  have  fought  a  good  fight.  1 
have  finished  my  course.  1  have 
kept  the  faith.’” 

Bom  at  Rogersville,  Tenn.,  Mr. 
Heiskell  began  his  newspaper  ca¬ 
reer  at  Knoxville  and,  after  a  term 
as  city  editor  of  the  Knoxville 


the  Southern  Newspaper  Publish-  advertising  when  its  in 

tegrity  and  decency  are  notori¬ 
ously  suspect.  But  there  is  a 
leaden  character  about  the  dollars 
it  piles  up.  Or,  as  the  Scripture 
says,  ‘its  gold  and  silver  are 
cankered.’ 

“Another  thing  distinguishes  a 
of  allocating  proper  and  adequate  newspaper.  It  is  the  legal  property  became  a  reporter  and 

expenditures  for  their  editorial  of  one  or  more  individuals,  but  in  .  j  Memphis  Corn- 

writers.  spite  of  their  legal  title  they  hold  _ ,  .i,. 

ii  as  trustees  for  the  public.  If 
they  fail  to  fulfill  their  character 
of  trustees  their  paper  will  be 
merely  tolerated  rather  than  re¬ 
spected. 

Humility  an  Essential 
“No  matter  how  strong  and  se¬ 
cure  a  place  an  editor  may  seem 


writers 

“He  said  that  too  many  pub¬ 
lishers  made  unreasonable  de¬ 
mands  on  an  editor’s  time  and  re¬ 
sources  and  thus  made  their 
papers  suffer  in  the  character  and 
content  of  their  editorials;  that 
publishers  habitually  failed  and 
refused  to  provide  sufficient  man¬ 
power  and  ability  for  editorial 
columns  and  then  complained 
that  editorials  were  not  read  and, 
therefore,  no  money  should  be 
spent  on  them. 

“He  said  it  was  a  reproach  to 
Southern  newspapers  that  so  com¬ 
paratively  few  of  them  had  their 
own  editorial  page  cartoonists. 

“To  my  great  surprise,  the  As¬ 
sociation  adopted  the  resolution.” 

Address  in  Senate  Recited 

Mr.  Ethridge  recalled  the  time 
when  Heiskell  called  for  tolerance 
when  delivering  an  address  while 
a  member  of  the  United  States 
Senate  for  a  brief  term. 


mercial  Appeal.  He  joined  tht 
Associated  Press  at  Chicago  in 
1899  and  then  he  went  to  Louis-  , 
ville  as  the  head  of  the  AP  in  the 
South. 

The  Heiskells — J.  N.  and  his 
brother,  Fred,  and  his  father, 
Judge  Carrick  W.  Heiskell  of 
Memphis  —  and  J.  M.  Allsopp 


to  have  won,  no  matter  what  bought  the  Gazette  in  1902  when 
power  and  influence  he  may  seem  jt  had  about  6,000  subscribers 


to  wield,  he  must  walk  humbly, 
for  error  will  always  stalk  his 
footsteps  and  the  hazard  of  un¬ 
fortunate  misjudgment  will  lie  in 
wait  like  an  ambush. 

“It  has  not  been  given  to  him 
to  have  a  mind  endowed  with  the 
power  of  divination  or  one  that 
functions  with  sure  vision  and 


When  he  became  the  principal 
stockholder,  J.  N.  Heiskell  waived 
the  title  of  publisher  to  concen¬ 
trate  on  directing  the  editorial 
operation. 

J.  V.  Satterfield,  Jr.,  acting  in 
behalf  of  the  editor’s  friends,  pre¬ 
sented  a  Paul  Revere  silver  bowl 
as  a  tribute  “by  your  fellow  men 


certitude.  He  cannot  be  wiser  in  recognition  of  50  years  of  sen'- 
than  the  collective  intelligence  of  ice.” 


his  community  or  possess  a 
greater  moral  sense  than  its  col¬ 
lective  conscience.  If  he  does  not 
I  check  and  prove  his  course  by  the 


‘‘Your  career  has  been  one  of: 
inspiration,”  Mr.  Satterfield  said- 
“You  have  blended  a  successful 
career  with  a  full  life.” 
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The  C7.S.C.G.  Cutter  Courier  —  armed  with  Truth*  not  guns  ~ will  use  its  RCA  transmitter  to  beam 
messages  of  hoi^e  to  Iron  Curtain  countries*  and  will  also  be  a  good-will  ambassador  to  the  free  nations. 


Freedoms  clear  voice  goes  to  sea 


When  broadcasting  Freedom’s  message  to  Iron  Cur¬ 
tain  countries,  transmitters  must  contend  with  deUb- 
erate  radio  interference,  created  to  “jam”  the  air. 
Aboard  the  Truth  Ship  Courier,  a  powerful  RCA 
transmitter  fills  most  of  one  cargo  hold,  while  a  sec¬ 
ond  hold  contains  Diesel  generators  which  produce 
1,500,000  watts  of  electrical  power,  Amidship,  a  spe¬ 
cial  deck  is  the  launching  platform  for  a  barrage  bal¬ 
loon  which  carries  the  antenna  high  aloft. 

In  operation,  the  Couriers  radio  voice  will  follow  regu¬ 
lar  schedules,  so  that  listeners— often  tuning  in  at  serious 
risk— will  know  when  broadcasts  are  coming  through. 


These  people  are  seeking  to  learn  the  Truth,  and  want  to 
hear  it  despite  the  thousand  jamming  stations  built  in  an 
effort  to  keep  Freedom’s  messages  from  penetrating  the 
Iron  Curtain. 

Development  of  broadcast  equipment  for  use  on  land  and  sea 
is  only  one  example  of  RCA  pioneering  in  research  and  engi¬ 
neering.  It  is  your  assurance  of  finer  performance  in  all  prod¬ 
ucts  and  services  of  RCA  and  RCA  Victor. 


See  the  latest  in  radio,  television,  and  electronics  in  action 
at  RCA  Exhibition  'Uall,  36  West  49th  Street,  N.Y,  Admission 
is  free.  Radio  Corporation  of  America,  RCA  Building,  Radio 
City,  New  York  20,  N.Y. 


Radio  Corpoiiatiox  of  A  merica 

tforld  leafier  in  radio — first  in  television 
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Before  you  choose  any  pressroom  equipment . . . 
look  at  WOOD!  There’s  nothing  finer  built  and 
the  “Inside  Story”  of  the  materials  and  crafts¬ 
manship  that  go  into  the  production  of  WOOD 
presses,  reelroom  and  stereotyping  equipment  is 
important  to  you. 

High  alloy  steel  gears  .  .  .  self-aligning  pre- 
loaded  roller  bearings _ precision-made,  accu¬ 

rately  balanced  moving  parts  ...  a  lubricating 
system  that  is  positive  and  dependable  and  the 
famous  WOOD  ink  motion  are  combined  to  pro¬ 
duce  machinery  and  equipment  that  operates 
quietly,  efficiently  and  economically. 

Many  of  America’s  foremost  newspapers  are 
printed  on  WOOD  presses  ...  all  of  the  nation’s 
best  equipped  stereotype  rooms  use  WOOD 
equipment.  It’s  the  kind  of  machinery  and  equip¬ 
ment  that  newspaper  plants  can  depend  upon, 
day  in,  day  out,  for  unfailing,  top  flight  per¬ 
formance. 


Send  for  illustrated  literature 
describing  WOOD  pressroom  and 
stereotyping  machinery  and  equipment 


SOME 

PROMINENT 
NEWSPAPER 
PUNTS  USING 
wood"  PRESSES 
AND  PRESSROOM 

EQUIPMENT 

/ 


•  New  York  Times 


Jit.  Louis  Post-Dispcrtch 

•  Cincinnati  Times-StfK' 

•  St.^c^yi  DisfKitch  ■ 
and  Pidneer  Press 

•  Indianapolis  Star 
and  News 


•  Philadelphia 
Evening  Bulletin 

•  Philadelphia  Inquirer 


[ 


( 


•  Boston  Record 

•  Providence  Journcd 
and  Bulletin 

•  Hartford  Courant  H 


•  Newsdoy— Long  Island 

•  Daytona  Beach 
News-iournal 

•  Columbus  Ohio 
Hilltop  Record 

O 
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LIMITED  SIZE 

THERE  has  been  some  discussion  in  recent 

months  of  the  alleged  desirability  of  limit¬ 
ing  the  size  of  newspapers — and  therefore 
limiting  or  rationing  advertising  space  at  pre¬ 
sumably  higher  rates — in  order  to  reduce  the 
consumption  of  newsprint. 

We  think  the  adoption  of  such  a  practice 
in  this  country  would  have  a  deleterious  effect 
on  our  whole  economy.  Fortunately,  the 
possibilities  of  its  application  here  are  ex¬ 
tremely  remote  even  if  it  has  been  practiced 
successfully  by  newspapers  in  a  few  other 
countries. 

In  those  places  where  newspapers  and  ad¬ 
vertising  have  been  limited  in  size  it  has  been 
forced  on  them  by  a  shortage  of  newsprint 
and  has  been  feasible  only  because  of  the 
relatively  small  demand  for  advertising  in 
those  countries  compared  to  our  own. 

According  to  testimony  from  New  Zealand, 
for  instance,  display  space  in  a  paper  running 
12  to  16  pages  per  day  is  sold  12  months  in 
advance.  We  know  this  to  be  true  in  other 
countries.  If  that  condition  existed  in  the 
United  States  we  would  automatically  destroy 
one  of  our  newspapers’  greatest  selling  points 
— one  of  its  greatest  assets — flexibility.  And 
in  turn  we  would  impair  the  opportunity  of 
our  present  large  advertisers  to  conduct  their 
businesses. 

In  recent  weeks  we  have  seen  large  scale 
newspaper  space  bought  to  launch  new  denti¬ 
frices,  new  cigarettes  and  other  products. 
Even  if  these  advertisers  bought  smaller  space 
to  do  the  same  job  it  would  have  been  help¬ 
ful.  But  if  they  were  confronted  with  the 
necessity  of  contracting  space  large  or  small 
6  or  12  months  in  advance  their  chances  for 
timing  a  nation-wide  splash,  their  chances  for 
getting  over  their  selling  points,  would  be 
strictly  limited. 

Our  whole  economy  is  geared  to  a  large 
scale  use  of  promotion  to  keep  the  pipelines 
of  trade  open.  If  newspapers  denied  them¬ 
selves  the  opportunity  to  participate  fully  in 
this  vital  movement  of  goods,  the  chances  are 
great  that  the  pipelines  would  clog  and  the 
economy  suffer. 

Furthermore,  in  order  to  make  it  econom¬ 
ically  possible  for  a  publisher  to  limit  the  size 
of  his  newspaper  and  restrict  the  space  al¬ 
lotted  to  advertisers,  he  would  have  to  in¬ 
crease  his  advertising  rates  exorbitantly.  In 
doing  so  he  would  make  newspaper  advertis¬ 
ing  a  rich  man’s  luxury  item  removing  it  from 
the  range  of  the  small  merchants  who  find 
frequent  use  of  small  space  profitable. 

The  economics  of  the  newspaper  business 
eventually  may  bring  its  own  shrinkage 
through  higher  rates  and  the  law  of  supply 
and  demand. 

But  let’s  not  contemplate  doing  the  job 
artificially  to  our  own  detriment. 

RUSSIAN  DRESSING 

WALTER  KOTSCHNIG,  Deputy  U.  S.  Rep¬ 
resentative  in  the  UN  Economic  and  So¬ 
cial  Council  (ECOSOC),  has  prepared  a 
recipe  to  be  remembered  by  U.  S.  editors. 
Tired  of  the  hundred  thousandth  attack  on 
the  U.  S.  press  by  Soviet  representatives,  Mr. 
Kotschnig  said  that  the  recipe  for  preparing 
these  speeches  is  simple:  “Toss  well  a  heap 
of  assorted  clippings  from  western  newspapers, 
add  a  dash  df  Marxist  dialectics,  and  serve 
with  plenty  of  Russian  dressing.” 


How  beautiful  upon  the  mountains  are  the 
feet  of  him  that  bringeth  good  tidingsj  that 
publisheth  peace;  that  bringeth  good  tidings 
of  good;  that  puhlisheth  salvation. — ^Isaiah, 
HI;  7. 


STILL  CONFUSED 

A  JOINT  Senate-House  conference  committee 

threw  out  a  proposal  to  exempt  radio  and 
television  stations  from  libel  suits  stemming 
from  libelous  material  uttered  by  political 
candidates  (E&P,  June  21,  page  34).  The 
provision  was  contained  in  an  amendment  to 
the  Federal  Communications  Act. 

Now  broadcasters  are  right  where  they  were 
before — in  the  soup.  Under  the  law  radio 
stations  are  forbidden  to  censor  political 
speeches  by  candidates  over  the  air  even  if 
they  contain  libelous  material.  The  stations, 
therefore,  are  in  an  untenable  position  being 
forbidden  by  federal  law  to  do  something 
which  may  bring  them  penalties  under  state 
libel  laws.  The  amendment  would  have  ex¬ 
empted  them  from  libel  suits  incurred  under 
such  circumstances. 

As  we  pointed  out  previously,  if  the  amend¬ 
ment  had  been  approved  it  would  have  dis¬ 
criminated  against  other  media.  Radio  sta¬ 
tions  would  have  been  protected  from  libel 
suits  but  newspapers  and  magazines  publish¬ 
ing  the  same  material  that  was  broadcast 
would  be  subject  to  penalties.  We  would  have 
a  situation  where  radio  could  biuadcast  mate¬ 
rial  which  newspapers  couldn’t  print. 

There  is  only  one  way  to  resolve  the  situ¬ 
ation:  the  FCC  prohibition  against  editing 
speeches  of  political  candidates  should  be 
eliminated.  Broadcasters  should  be  held  re¬ 
sponsible  for  what  they  disseminate  just  as 
publishers  are — regardless  of  who  the  au¬ 
thor  is.  We  believe  most  broadcasters  would 
prefer  it  that  way. 

There  is  no  justification  for  making  a  po¬ 
litical  candidate  libel-proof  just  because  he 
speaks  over  the  air.  There  is  no  reason  why 
a  political  candidate  should  be  libel-proof 
under  any  circumstances. 

TIME  TIPS 

TIME  counts  in  the  composing  room  these 
days — even  minutes  and  seconds — ^because 
of  high  wages. 

Last  week  an  E  &  P  article  by  Hugh  Scott 
revealed  that  23  seconds  can  be  saved  in  Tele¬ 
typesetter  operation,  and  8  seconds  in  manual 
operation,  setting  a  five-paragraph  news  item 
in  “down”  style  as  opposed  to  using  the  “up” 
style  with  many  capital  letters. 

This  doesn’t  sound  like  much,  offhand.  But 
figure  it  in  a  35-hour  week  multiplied  by  the 
number  of  machines  operated  and  it  represents 
dollars  instead  of  cents. 


FLOW  OF  NEWS  > 

LESTER  MARKEL,  Sunday  editor  of  the 

New  York  Times,  recently  returned  from  ^ 
Europe,  has  contributed  an  analysis  of  atti¬ 
tudes  and  concepts  held  by  Americans  about 
Europeans,  and  vice-versa,  that  is  worth  the 
attention  of  all  editors.  In  the  Times  Sunday 
Magazine,  June  29,  he  clearly  outlined  the 
distorted  ideas  held  on  each  side  which  have 
led  to  misunderstandings,  and  which  must  be 
corrected  for  greater  harmony  and  the  future 
progress  of  the  world  community. 

The  problem  of  information  is  basic  in  the 
solution,  he  stated.  Official  propaganda  and 
the  Voice  of  America  have  their  place  but 
they  have  failed  to  do  the  trick.  “There  must 
be,  more  importantly  and  in  addition,”  he 
wrote,  “the  constant  communication  through 
the  unofficial,  the  more  normal  channels— 
the  press,  the  radio,  the  movies,  exchange  of  , 
persons,  exchange  of  ideas. 

“Especially  the  press,”  he  emphasized.  Here 
is  his  thinking: 

*  *  * 

“A  vast  responsibility  rests  upon  those  who 
report  what  goes  on  in  foreign  lands  and  upon 
those  who  handle  these  rep>orts.  If  the  re¬ 
porters  are  careless  with  the  facts,  the  editors 
are  sensational  in  their  selection  of  news,  if 
both  do  not  have  always  in  mind  the  need 
for  understanding,  then  they  can  be  more 
dangerous  than  the  most  vicious  of  the  Rus¬ 
sian  Fifth  Columns. 
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“The  fact  is — it  needs  to  be  faced  frankly 
— that  much  international  reporting  is  bad  and 
that  the  editing  fails  to  correct  it — even,  for 
circulation  reasons,  encourages  it. 

“The  observer  is  distressed  that  so  much 
of  this  international  news,  news  that  may 
mean  life  or  death  for  people,  is  inadequately  ■* 
and  ununderstandably  presented.  He  is  dis¬ 
tressed  at  the  immaturity  of  some  of  the  re¬ 
porting,  the  lack  of  background,  the  blitheness 
with  which  the  correspondent,  with  neither 
the  language  nor  the  perspective,  will  plunge 
into  a  complex  issue.  He  is  distressed,  in 
sum,  that  the  reporting  on  the  whole  does  not 
give  a  fair  and  accurate  pictui%  of  events  and 
peoples. 

“This  is  the  vital  thing — the  flow  of  the 
news.  If  it  can  be  improved,  there  is  likely 
to  be  a  vast  upward  surge  in  understanding. 
There  is  a  basic  common  sense  among  people 
and  if  they  are  given  the  facts,  fully  and 
frankly,  they  will  act  as  they  need  to  act. 

“For  discouraging  as  some  of  the  facts  may 
be,  the  balance  is  good,  very  good.  Democ¬ 
racy  is  still  doing  all  right.  The  democratic 
way  of  life,  based  as  it  is  on  man’s  individ¬ 
uality  and  his  right  to  speak  up,  is  surviving. 

“The  cold  war,  after  all,  is  not  an  inventi(» 
of  the  Pentagon  or  Downing  Street  or  the  ^ 
quai  d’Orsay;  it  is  the  inevitable  struggle  be¬ 
tween  those  dedicated  to  democracy  and  those 
who,  having  surrendered  to  the  state,  must 
follow  the  totalitarian  path.” 

*  *  * 

There  will  be  some  who  will  dispute  Mr. 
Markers  analysis  of  our  foreign  reporting, 
others  will  dislike  his  criticism  of  the  editing 
and  treatment  of  that  news.  Nevertheless,  his 
arguments  about  the  importance  of  that  news 
— the  vital  role  it  plays  in  international  under¬ 
standing — are  fundamental  and  call  for  close 
scrutiny  of  the  weaknesses  he  outlined. 
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PERSONAL 

MENTION 


Robert  M.  McKinney,  editor 
and  publisher  of  the  Santa  Fe 
(N.  M.)  New  Mexican,  has  been 
nominated  by  President  Truman 
to  be  Assistant  Secretary  of  the 
Interior,  succeeding  William  E. 
Warne. 

*  *  * 

Joseph  Pulitzer,  publisher  of 
the  St.  Louis  (Mo.)  Post-Dispatch, 
was  named  the  winner  of  a  week’s 
free  fishing  on  the  famed  Resti- 
gouche  River  in  northern  New 
Brunswick,  as  the  result  of  his 
contribution  to  the  Damon  Run¬ 
yon  Memorial  Fund  for  Cancer 
Relief  having  been  the  highest 
within  a  given  period. 

*  *  * 

A.  Matt  Werner,  editor  of  the 
Sheboygan  (Wis.)  Press,  while 
vacationing  in  Northern  Wisconsin, 
lanced  a  12-pound,  33-inch  muskie 
in  Clear  Lake,  Manitowish  waters. 
He  thus  became  a  member  in  good 
standing  of  the  “Grand  Order  of 
Muskieteers  of  Manitowoc 
Waters,”  and  received  a  pocket 
card,  certificate  and  gold-plated 
hook. 

*  *  * 

Frank  Howe  of  the  Benning¬ 
ton  Banner  is  the  newly  elected 
president  of  Vermont  Press  Asso¬ 
ciation. 


On  the  Business  Side 

Ralph  E.  Powell  has  been  ap¬ 
pointed  advertising  manager  of  the 
Imperial  Valley  Press  and  Morn¬ 
ing  Post,  El  Centro,  Calif.,  suc¬ 
ceeding  Albert  R.  DeVore. 

*  *  * 

Ed  Schneider  has  been  named 
general  manager  of  the  Tucumcari 
(N.  M.)  American  Leader. 

*  *  * 

Mrs.  H.  J.  Boccella  has  joined 
the  advertising  staff  of  the  Las 
Cruces  (N.  M.)  Sun-News. 

*  «  « 

Don  Peterson,  back  from  Navy 
duty,  has  resumed  his  position  as 
circulation  manager  of  the  Steu¬ 
benville  (Ohio)  Herald-Star,  and 
Harold  Wise,  who  filled  in  for  the 
two-year  period,  has  been  named 
city  circulation  manager  of  the 

Canton  (Ohio)  Repository.  Both 

are  Brush-Moore  newspapers. 

*  «  * 

Ralph  Erickson,  formerly  an 
advertising  salesman  for  Station 
KOMO  at  Seattle,  Wash.,  the 
Seattle  Post-Intelligencer  and  the 
Spokane  Spokesman  -  Review,  has 
joined  the  display  advertising  de¬ 
partment  of  the  Yakima  (Wash.) 
Morning  Herald  and  the  Yakima, 
Daily  Republic. 

«  *  * 

Crarles  W.  Delk,  Jr.,  has 
joined  the  display  advertising  de¬ 
partment  of  the  Yakima  (Wash.) 
Morning  Herald  and  the  Yakima 
Daily  Republic.  For  the  last  two 
years  he  has  been  in  Army  service. 


serving  in  the  field  of  public  in¬ 
formation. 

*  *  * 

Don  G.  Kelly  and  Gene  Wen- 
DORF  have  joined  the  advertising 
staff  of  the  Manitowoc  (Wis.) 
Herald-Times.  Mr.  Wendorf  for¬ 
merly  was  with  the  Milwaukee 
(Wis.)  Sentinel  and  was  assistant 
advertising  manager  of  the  Charles 
City  (Iowa)  Daily  Press. 

m  *  * 

Harry  D.  Keefer,  a  member  of 
the  local  advertising  staff  of  the 
Wichita  (Kan.)  Eagle  for  12 
years,  retired  July  1.  He  will  de¬ 
vote  his  time  to  operating  a  hous¬ 
ing  project  in  Oklahoma. 


In  the  Editorial  Rooms 


Herbert  M.  Knowlton,  who 
will  graduate  in  August  from  the 
Syracuse  University  school  of 
journalism,  will  join  the  staff  of 
Geneva  (N.  Y.)  Daily  Times  as 
deskman-reporter  Aug.  11. 
m  *  * 

C.  R.  Roseberry  has  rejoined 
the  reporting  staff  of  the  Buffalo 
IN.  Y.)  Evening  News. 

*  «  « 

Ann  Wilkinson  Coner,  for¬ 
merly  with  the  San  Francisco 
(Calif.)  Chronicle,  the  Washing¬ 
ton  (D.  C.)  Star  and  the  Kansas 
City  (Mo.)  Star,  has  joined  the 
rewrite  battery  of  the  Cincinnati 
(Ohio)  Post.  Another  new  mem¬ 
ber  of  the  editorial  staff  is  Senta 
Katz,  formerly  New  York  Herald 
Tribune  campus  correspondent  at 
Hunter  College. 

*  *  « 

Leonard  U.  Kreuger,  assistant 
city  editor  of  the  Buffalo  (N.  Y.) 
Evening  News,  has  been  appointed 
executive  financial  editor,  succeed¬ 
ing  Jerome  B.  Wood. 

«  *  * 

Mrs.  Alice  Gruver,  managing 
editor  of  the  Las  Cruces  Citizen, 


has  been  elected  president  of  the 
New  Mexico  Women’s  Press  Club. 

*  *  « 

Arthur  D.  Mackie  has  resigned 
from  the  staff  of  the  Jersey  Jour¬ 
nal,  Jersey  City,  N.  J.,  after  29 
years  of  service  including  the 
positions  of  telegraph  editor,  mo¬ 
tion  picture  editor,  drama  critic, 
food  editor,  society  editor  and 
acting  managing  editor.  He  pre¬ 
viously  worked  on  a  number  of 
newspapers  in  Pennsylvania,  Vir¬ 
ginia  and  North  Carolina. 

«  «  * 

Edmund  Rucker,  star  reporter 
of  the  San  Diego  (Cal.)  Union, 
has  retired  after  54  years  in  the 
newspaper  business,  9  of  them 
with  the  Union.  A  native  of  Louis¬ 
ville,  Ky.,  he  worked  on  papers 
there,  in  Chicago,  Atlanta,  Phila¬ 
delphia,  St.  Louis,  Elkhart,  Ind., 
and  Honolulu.  He  will  settle  down 
on  his  half-acre  citrus  orchard  in 
El  Cajon  Valley,  near  San  Diego. 
«  *  * 

Nick  Hennessee,  formerly  a 
student  at  Duke  University,  has 
joined  the  city  staff  of  the 
Winston-Salem  (N.  C.)  Sentinel 
as  a  reporter. 

’  *  *  * 

William  McHale,  state  editor, 
has  been  named  assistant  city  edi¬ 
tor  of  the  Miami  (Fla.)  Daily 
News.  Leland  Swarts  is  the  new 
state  editor  and  Keith  Ball  is 
assistant  news  editor. 

*  *  « 

Carl  H.  Keyser,  news  editor 
of  the  Fond  du  Lac  (Wis.)  Com-' 
monwealth  Reporter,  has  received 
the  Broughton  award  in  conser¬ 
vation  from  the  Wisconsin  Divi¬ 
sion,  Izaak  Walton  League  of  Am¬ 
erica.  He  was  cited  for  his  editor¬ 
ials  on  behlaf  of  good  conserva¬ 
tion.  The  award,  given  by 
Charles  E.  Broughton,  retired 
Sheboygan,  Wis.,  editor  and  pub¬ 
lisher,  was  made  at  the  league’s 
spring  conference  in  Fond  du  Lac. 


Win  a  place  in  the  hearts  of  the  ladies  with 

cJHooh  ^est 


OllP 

by  Colette 

Tell  every  woman  how  she  can 
choose  clothes  wisely  to  glamorize 
her  figure  and  minimize  its  faults! 
With  pipelines  to  Paris,  New  York, 
Holl>’wood  and  other  fashion  cen¬ 
ters,  Colette  offers  authoritative 
“Do”  and  “Don’t”  fashion  advice 
to  school  girls,  business  women, 
career  girls  and  socialites.  See  how 
her  6-times-weekly,  one  column 
fashion  feature  can  build  reader- 
ship  for  you.  Send  for  samples! 


DO  blouse  bodice 
of  summer  garb 


DON'T  reveal 
in  two-piece 


CHICAGO  SUN-TIMES 

21 1  W.  Wocker  Drive,  Chicago  6 
Harry  B.  Baker,  Gen.  Mgr. 
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iVs  nutty 
iVs  fresh 
it’s  hahit-forming 

PEANUTS 

by  Charles  Schulz 


A  crackerjack  strip  with 
peppermint  freshness  .  .  . 
readers  gobble  it  up  and 
ask  for  more! 


As  a  strip . 8*  by  1%* 

As  a  p-onel . 4'  by  4* 

Vertically  . 8*  by  6%* 
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(Wis.)  Star  and  the  Juneau  Coun- 
Personal  fy  chronicle. 

continued  from  page  41  ... 

- -  Thomas  Jamieson  has  joined 

Mark  Ashley  has  left  the  the  Kaukauna  (Wis.)  Times. 
Harrisburg,  (Pa.)  bureau  AP  staff  ♦  *  ♦ 


THE  FOURTH  ESTATE 

(7) 


By  Trent 


tT  join  the  editorial  department  of  David  W.  Bowman  has  left  as 
the  Toledo  (Ohio)  Blade.  Schenley  Distilleries  house  organ 

*  ♦  •  editor  to  return  to  the  Cincinnati 

Paul  Walton  has  moved  up  (Ohio)  Enquirer  copy  desk.  He 

from  city  editor  to  news  editor  of  assistant  telegraph  editor  of 
the  East  Liverpool  (Ohio)  Review  that  paper  and  later  telegraph  edi- 
and  Alton  O.  Foutts  is  now  tele-  tor  of  the  Times-Star. 
graph  editor  after  having  served  as  ♦  •  * 

reporter,  photographer  and  district  Calvin  S.  Cowan,  who  resigned 
editor.  recently  from  a  general  assign- 

*  ♦  ♦  ment  post  with  the  Lima  (Ohio) 

Janet  Local,  a  1952  graduate  News,  has  joined  the  editorial  staff 

of  the  University  of  Wisconsin  the  Stockton  (Calif.)  Daily 

School  of  Journalism,  has  joined  Record. 

the  women’s  staff  of  the  Minne-  ♦  *  • 

apolis  (Minn.)  Tribune.  Edward  D.  Williams,  formerly 

*  *  ♦  on  the  editorial  staff  of  the  She- 

Donald  Thompson,  who  re-  f'oygan  (Wis.)  Press,  is  now  a  re¬ 
ceived  his  master’s  degree  in  jour-  on  the  Chicago  Daily 

p.alism  at  the  University  of  Wis-  News. 

consin  in  June,  has  been  named  *  *  * 


news  editor  for  the  Mauston 


EDITOR  &  PUBUSHER 


Tkt  Oldest  Puilislurs’  and  Adiertistrs’ 
Nmspaptr  in  Amtrica 

With  which  hat  been  merfred:  The  Joarnaliit, 


I’m  not  covering  the  Convention;  I’m  covering  the  wives  of  the  dele* 
Rod  Sparrow,  long-time  Asso-  gates  from  this  county! 

ciated  Press  staffer,  is  now  editor  - 

of  the  Natchez  (Miss.)  Times,  ter’s  degree  at  the  Pulitzer  School  Donald  A.  Drennen,  a  former 

He  succeeded  Hal  Foreman,  who  of  Journalism  at  Columbia  Uni-  editorial  writer  for  the  Westchester 

rejoined  United  Press  in  Denver,  versity.  New  York,  has  resumed  County  newspapers.  White  Plains, 
♦  *  *  her  city  staff  reporting  for  the  N.  Y.,  has  been  appointed  makeup 

Dick  Fuqua,  staff  reporter  and  Akron  (Ohio)  Beacon  Journal.  editor  of  Business  Week  mag- 


editor  of  Business  Week  mag¬ 
azine. 


Editor&PubiUher,  December?,  1901;  Ad ver-  (W.  Va.)  Daily  Telegram,  left  Collier  Keathley,  who  for-  *  *  ♦ 

Bluefield  June  23  for  Anchorage,  merly  worked  on  the  Birmingham  Mendell  Davis,  one-time  city 
E^or  a  Publi«her*Co*.  ^  Alaska,  where  he  will  assume  a  Post-Herald  dead  XYie  Shades  editor  of  the  Jackson  (Miss.) 


The  Editok  a  Publishek  Co.,  Inc.  similar  post  on  the  editorial  staff  Valley  (Ala.)  Sun,  has  joined  the  Daily  News  has  been  named  man- 
James  Weict^Beown  of  the  Anchorage  Daily  Times.  Montgomery  (Ala.)  Advertiser  ager  of  the  Jackson,  Miss., 

- Ginnai  Plication  offic- -  *  *  ♦  State  desk.  JORDAN  Alexbank  was  Chamber  of  Commerce. 

Seventeenth  Floor,  Timet  Tower  BiLL  JoNES,  former  news  editor  promoted  to  assistant  state  editor.  ♦  ♦  ♦ 

42nd  St.  End  Broadway  New  York  36.  N.  Y  for  the  Tuscaloosa  (Ala.)  Times,  *  *  *  JOSEPH  E.  Hanson,  Jr.,  former 


Gfntral  Publieation  OffUts: 
Seventeenth  Floor,  Times  Tower 


Telephones:  - -  mv  j  lucuiwju  ^  JOSEPH  E.  HaNSON,  Jr.,  former 

BRyant  9-3052,  305.3,  30.54,  3055  &  3056  has  resigned  to  take  a  post  with  Willard  Yarbrough,  assistant  loember  of  the  New  York  Herald-  > 

^BEET  u.  Brown,  Editor;  Jerome  h.  the  Tuscaloosa  News.  city  editor  of  the  Knoxville  Tribune  advertising  staff,  has 

^  *A  *  *  .  joined  the  New  York  advertising 

Erwin,  Erwin  Knoll,  Featurts;  Lawrence  ChaRLES  AnDERSON  haS  re-  head  Of  the  KnOXVille  Newspaper  j^Jes  staff  of  Country  Gentleman 
V  McIntyr^  Adrertising  signed  his  post  as  city  editor  of  Guild.  He  succeeds  James  C.  magazine. 

Restock  Manager;  u^iTHUi.t.^^t^arian.  the  Pierre  (S.  D.)  Daily  Capital  Ward,  courthouse  reporter.  New-  *  ♦  ♦ 

Charles  T.  Stuart,  PuWi/Acr;  Leach  Laney,  Journal,  to  assume  a  similar  posl-  BILL  WILLIAMSON  is  viceprcsident,  -pgo  WiGET,  San  Francisco  Pen- 

wT' l:  O"  .the  Iowa  City  (Iowa)  and  Frank  Weirich,  sports  writer,  newspaper  editor  and  for- 


Lakned,  Art-Copy— Creative;  Robert  pI  P^css  Citizen,  was  re-elected  secrctary-treasurer.  agency  account  executive,  has 

*  *  *  ♦  *  ♦  opened  his  own  advertising-public 

Koloiat,  Classified Managnf"'  ARTHUR  T.  Thomas,  who  joined  .  CoNG,  former  state  cap-  relations  agency  in  Palo  Alto,  Cali- 

^arAinirmB  4,  D.  c.  Bureau,  James  L  Butler,  the  Staff  as  a  reporter  in  1936  ’t^l  reporter  for  the  Montgomeiy  fornia.  For  the  last  three  years 

after  graduating  from  Ohio  Uni-  )  r4t/vcr//ser,  has  joined  the  he  has  been  editor  of  the /Idvonw 

Chita^Bureau,  sio  London  Guaranut  W  versity.  has  Succeeded  Wayne  Alabama  Journal  in  the  same  ca-  pf  Burlingame  and  the  San  Mateo 

Accidrnt  Bldg.,  360  North  Michigan  Ave.,  Chi-  PaULSON  aS  editor  of  the  East  PaCity.  CLIFF  OwSLEY,  Alabama  Star. 

l^i^erpool  (Ohio)  Review.  Mr.  Journal  courthouse  reporter,  has  *  *  ♦ 

Advertising  Representative, _ * _ *  Paiilson  resigned  to  be  publisher  I’csigned  to  do  civilian  work  at  Jimmie  McDowell,  former 

Phil^lphia  Bureau,  1046  Commercial  Trust  of  his  own  weekly.  Craig  Air  Force  Base,  Selma,  Ala.  sports  editor  of  the  Meridian 

li‘^*’TTiUnenio“u«  ♦  ♦  ♦  ♦  *  ♦  (Miss.)  Star  and  assistant  sports 

Deagonetti.  ■  Alan  Randal,  formerly  Cana-  Alan  J.  Leland  has  joined  the  editor  of  the  Jackson  (Miss.) 

Paci/U  Coast  Editw,  CnwBEt.t.'NKTson,  Mills  dian  Press  Bureau  Chief  at  news  staff  of  the  yaA'//na  (Wash.)  Daily  News,  has  been  appointed 

ptc%^‘‘’coafi“''ydtnti7ing  ^Re^fsenMi^e'  Montreal  Gazette  as  news  editor.  Morning  Herald  as  general  assign-  director  of  atheltic  publicity  for 

Duncan  A.  Scorr,  Suiu  2,  Pe^mse  Mills  *  *  ♦  ment  reporter.  He  is  a  1952  grad-  Mississippi  Southern  College. 

Dean  Richmond  has  returned  uate  of  the  University  of  Washing-  ,r  *  * 

Dunkirk  8-4151.°'"^'''^  ’  '  *  from  the  local  staff  of  the  Bu0alo  ton  school  of  journalism.  p  Murphy,  State  House 

London,  England  ofice:  Allan  Delafons,  (N.  Y.)  Evening  News  to  the  fi-  ♦  *  ♦  Correspondent  for  the  Springfield 

nancial  department.  Jack  Lee  has  Ralph  Hutto,  former  public  (Mass.)  Daily  News,  with  which 
>arir,~France,  Editor,  G.  Langelaan,  48,  J’^come  a  reporter  for  the  News,  relations  man  for  Millsaps  Meth-  he  has  been  associated  for  10 

Av^ue  de  Paris,  Vincennes  (Seine).  (Copies  US  have  Alvin  Popiel  and  DoMi-  odist  College  in  Jackson,  has  years  has  been  appointed  by 

Wicrinfofratb\“s:rvV«.»*.™e^  BoNAFEDE.  joined  the  Staff  of  the  Jackson  President  Truman  as  postmaster 

Pans  (ler),  France. _  (Miss.)  Daily  Ncws.  of  Nocthampton,  Mass. 

Charter  Member  Audit  Bureau  of  OirculRtioDi.  BruCE  WILLIAMS  haS  jolncd  thc  ♦ 

Net  Paid,  incl.  itandi,  Nov,  3,  1951. ...  18,450  renortorial  ^taflP  of  tbf*  Srhpnpc^  .  \ 

Average  renewal  for  7  years . 81.69%  .  j  / x?  v  wr  WVloro  TVlOV  Arts  NoW  JaMES  A.  ROWAN,  formerly  ID- 

For  Subscription  Rates  see  Page  2  tady  (N.  Y.)  Union-Star.  He  was  wnere  iney  /\re  INOW  r  p:,„hureh 


:mericrinfo;ratb\“s:rvV«.»*.™eDuU  BoNAFEDE.  joined  the  Staff  of  the  Jackson  PRESIDENT  Truman  as  postmastei 

^s  (ler),  France;^ _  (Miss.)  Daily  News.  of  NoEthampton,  Mass. 

Tiarter  Member  Audit  Bureau  of  Circulations.  BruCE  WILLIAMS  has  joined  the  ♦ 

Paid,  incl.  itandi,  Nov,  3,  1951. ...  18,450  renortorial  ^taflP  of  tbf*  Schptipr^  .  ^  ' 

Lverage  renewal  for  7  years . 81.69%  .  j  / x?  v  wr  WVloro  TVlOV  Avfs  NoW  JaMES  A.  ROWAN,  formerly  ID-  ; 

kr  Subscription  Rate,  see  Page  2  Wv  (N.  Y.)  (7mon-5/ar.  He  was  WhOre  ineyAreiNOW  Pittsburgh 

DISPLAY  ADVERTISING  RATES  recently  discharged  from  the  - - -  w^n^oino  pditor  - 

—  1 - 6 - 13 - W  52-  United  States  Army.  In  Korea  George  Goodwin,  Atlanta  (Pa  and  managing  e  , 

Sizes  Time  Times  Times  Times  Times  he  served  as  combat  correspondent  (Ga.)  Journal  staff  writer  and  ^  a^^^^ 

1  pg.  $415  $355  $330  $305  $275  with  the  Second  Infantry  Division.  Pulitzer  Prize  winner  is  leaving  ’  Comoration  New  i 

Hpg.  235  195  185  175  155  *  *  *  the  newspaper  field  to  become  ex-  Development  corporation,  ^  . 

&  ‘i  'll  'fo  ^  Hope  MacLeod,  who  took  a  ecutive  director  of  the  Cental  At-  York  public  and  community  rela  p 

Viipg.  50  43  39  36  33  ^  leave  of  absence  to  get  her  mas-  lanta  Improvement  Association.  (Continued  on  page  43)  ‘ 
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•  Population;  3,144,400 

—  more  than  '/}rd  of 
Texas'  population 

•  Number  of  Families:  939,000 

•  Effective  Buying  Income: 
$4,006,738,000 

—  40%  of  the  State  s  total 

•  Buying  Income  per 
family;  $4,266 


•  Retail  Sales:  $3,264,267,000 

•  Fooct  Sales:  $707,800,000 

•  General  Merchandise; 
$492,690,000 
•  Furniture,  Household, 
Radio:  $159,108,000 

•  Drug  Sales:  $105,605,000 

•  Automotive  Sales: 
$709,455,000 

SM.  Mor  10,  1957 


•  NEWS  CIRCULATION: 
Weekdays  —  172,305 
Sundays  —  1  82,547 

ABC  t 

March  3t,  1953 


Personal 
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tions  counsellors, 
the  board. 


as  chairman  of 


risburg,  Pa.,  bureau  staff  of  the 
Associated  Press,  has  resigned  to 
take  a  public  relations  post  with 
Allied  Public  Relations  Associates, 
Inc.,  of  New  York  City. 

*  *  • 

H.  E.  Conway,  former  Paris 
correspondent  for  the  Detroit 
(Mich.)  News,  has  joined  the 
editorial  staff  of  the  IBM  World 
Trade  News  in  New  York. 


Harry  J.  O’Donnell,  Albany, 
N.  Y.,  legislative  correspondent  for 
the  Associated  Press,  has  resigned 
to  become  public  information  offi¬ 
cer  for  the  New  York  State  De¬ 
partment  of  Audit  and  Control. 

*  *  e 

Nadeen  Whiteman  has  resigned 
as  editor  of  the  women’s  and 
church  news  of  the  Milwaukee 
(Ore.)  Review  to  join  the  staff 
of  Adolph  L.  Bloch  Advertising, 
Portland,  Ore.,  as  copywriter  and 
account  executive. 


Influence 

, . .  an  added 

attraction  of 
THE  DALLAS  NEWS 


H.  Brad  Atwood,  formerly 
managing  editor  of  the  Burbank 
(Calif.)  Daily  Review,  has  been 
named  assistant  public  relations  di¬ 
rector  of  the  Pacific  Electric  Rail¬ 
way  Co. 


•  Like  the  subtle  touch  of  perfume 
to  be  straightened 


that  causes  ties 
.  .  .  or  the  elusive  spices  that  makei 
an  apple  pie  delicious  .  .  .  the  reli-1 
ability  and  prestige  of  The  Dallas  | 
News  add  an  effective  ingredient  to  | 
paper  and  ink. 

•  Call  it  influence  .  .  .  sway  ...  or 
confidence  .  .  .  it  s  an  extra  some¬ 
thing  that  adds  strength  and  sell  to 
any  product  advertised  In  The  News. 

•  The  area  of  this  influence  is  wide 
and  large,  for  The  News  is  the 
breakfast  time  visitor,  the  family 

of  72  North  Texas  coun- 


May  Schupack,  one-time  fea¬ 
ture  writer  for  the  Inquirer, 
Record  and  Bulletin  in  Philadel¬ 
phia,  has  been  appointed  editorial 
representative  in  New  York  of 
Philadelphia’s  TV  Digest. 


rmer 

raid- 

has 

ising 

’man 


Wedding  Bells 


Edward  C.  Manogue,  manager 
of  the  Ballston  Spa  Bureau  of  the 
Saratogian,  Saratoga  Springs,  N. 
Y.,  and  Miss  Jeane  S.  Nichols  of 
WUton,  N.  Y.,  receptionist  in  the 
Saratoga  Springs  office  of  the 

Saratogian. 

*  *  ♦ 

Frederick  E.  Hennick,  adver¬ 

tising  manager  and  secretary  of 
the  Naugatuck  (Conn.)  Daily 
News,  to  Janet  Meyers,  in 
Waterbury,  Conn.,  June  15. 

9  9  « 

Miss  Ingrid  Richter,  Berlin, 
Germany,  who  has  been  studying 
American  educational  methods  at 
Wisconsin  State  College,  Milwau¬ 
kee,  and  Stuart  Evans  Hoyt,  re¬ 
porter  for  the  Milwaukee  (Wis.) 
Journal  June  14. 

♦  •  ♦ 

Miss  Carol  Sturm,  society  edi¬ 
tor  of  the  Milwaukee  (Wis.)  Jour¬ 
nal,  and  Herbert  G.  Jensen, 
Honululu,  H.  I.,  student  at  the 
Milwaukee  School  of  Engineering, 
June  20. 

♦  *  ♦ 

Bertram  Brandt,  United  Press 
Newspictures  photographer.  New 
York,  and  Miss  Elizabeth  Baker, 
at  Lamed,  Kans.,  June  28. 

editor  &  PUBLISHER  f( 


newspaper 
ties— a  market  of  more  than  a  third 
of  Texas’  population  and  wealth. 

•  With  the  News’  larger  circulation 
and  larger  market,  plus  the  News’ 
impelling  influence,  yt>u’ve  a  right 
to  expect  greater  return  when  your 
advertising  is  in  The  Dallas  News. 


OiyeAr  ♦  4  bitli/yKe  tb-  A/peAuLf 
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How  Limited-Size 
Newspaper  Works 

By  George  A.  Brandenburg 


Chicago — ^Will  present  or  future 
newsprint  prices  force  American 
newspapers  to  limited  size? 

In  an  editorial  last  Fall  in  the 
Hutchinson  (Kan.)  News-Herald, 
John  P.  Harris,  editor,  pointed  out 
that  publishers  might  be  relieved 
of  the  pressure  of  paper  prices 
which  were  (and  are)  pinching 
many  of  them  to  the  point  of 
extinction  if  they  controlled  the 
size  of  their  papers. 

When  the  latest  $10-a-ton  in¬ 
crease  was  announced,  we  queried 
Mr.  Harris  on  whether  he  was 
thinking  of  adopting  a  limited- 
size  newspaper.  Upon  his  return 
from  Europe  this  month,  Mr. 
Harris  replied:  “In  theory  I  am 
still  for  the  limited-size  newspa¬ 
per,  but  $10  a  ton  is  hardly  enough 
of  a  prod  to  start  the  revolution.” 

Works  in  New  Zealand 

Meanwhile,  E.  H.  Whiting,  ad¬ 
vertising  manager,  Auckland  New 
Zealand  Herald,  having  noted  Mr. 
Harris’  advocacy  of  a  limited-size 
newspaper,  writes  the  Herald  has 
been  a  limited-size  paper  since 
1941,  when  limits  were  imposed 
as  a  result  of  government  restric¬ 
tions  on  the  amount  of  newsprint 
available.  When  the  war  was  at 
its  worst,  the  Herald  was  limited 
to  38  pages  a  week,  six  pages 
Monday  through  Friday,  and  eight 
pages  on  Saturday. 

At  the  present  time,  the  Herald 
is  running  80  pages  per  week:  12 
pages  Monday,  Tuesday,  Friday; 
14  pages,  Wednesday,  Thursday; 
and  16  pages,  Saturday. 

The  size  of  the  New  Zealand 
Herald,  with  a  net  paid  circulation 
in  excess  of  150,000,  has  always 
been  controlled  by  the  advertising 
department,  Mjr.  Whiting  ex¬ 
plained.  The  policy  of  deciding  the 
proportion  of  space  allocated  to 
editorial  and  advertising  is  laid 
down  by  the  board  of  directors, 
based  on  the  maximum  volume  of 
advertising  that  can  be  carried, 
at  the  same  time  producing  a  good 
newspaper. 


“Standard  sized  papers  mean 
standard  sized  advertisements,” 
says  Mr.  Whiting.  “For  a  long 
time,  we  ran  only  8  inch  by  3 
column  and  6  inch  by  2  column 
sizes,  but,  within  the  last  few 
monAs,  we  have  accepted  4  inch 
single  column  spaces.  Our  page 
is  made  up  of  8  columns,  13  ems 
wide  and  24  inches  deep,  and  the 
reason  why  we  fixed  on  the  8 
inch  by  3  column  and  the  6  inch 
by  2  column  sizes  was  that  the 
advertisements  were  more  or  less 
in  perfect  balance  with  the  rest  of 
the  page.” 

Advertising  space  is  split  on  a 
fixed  proportion  between  display 
and  classified  advertising,  said  Mr. 
Whiting,  who  adds: 

“Working  on  this  system,  we  sell 
all  our  display  space  12  months 
in  advance.  The  classified  classi¬ 
fications  do  not  all  appear  every 
day.  When  there  is  not  sufficient 
classified  received  on  a  particular 
day,  advertisements  that  would 
normally  appear  on  the  following 
day  are  used  to  fill  the  space. 
Conversely,  when  the  volume  of 
classified  advertising  is  greater 
than  we  are  able  to  accommodate, 
then  the  classifications  are  held 
and  carried  forward  to  a  future 
date.” 

A  newspaper  planned  as  the 
New  Zealand  Herald  is,  enables 
the  publisher  to  estimate  to  within 
a  very  narrow  margin  the  total 
amount  that  will  be  received  in 
advertising  revenue  for  the  ensu¬ 
ing  12  months,  he  pointed  out. 

Few  Full  Pages  Sold 

“Admittedly,  this  method  of 
newspaper  production  requires  a 
specialized  type  of  space  selling,” 
said  Mr.  Whiting.  “Because  we 
limit  the  number  and  size  of  ad¬ 
vertisements,  all  advertisers  get  a 
fair  share  of  reader  attention  and, 
consequently,  better  results  from 
their  advertising.  All  our  display 
space  is  sold  on  one  flat  rate. 

“Many  advertisers  are  limited 
to  one  insertion  (24  inches)  per 


This  picture  of  Hugh  Baillie  as  he 
spoke  to  clieuts  iu  Japan  w.is 
beamcast  to  Tokyo  at  the  open¬ 
ing  of  a  new  United  Press  ser¬ 
vice  this  week. 


month  and  the  dates  are  fixed  12 
months  in  advance.  During  the 
last  few  years,  we  have  sold  about 
four  full-page  advertisements.  As 
advertising  over  a  full  page  space 
dominates  the  whole  of  the  paper, 
it  is  charged  at  about  50%  more 
than  the  ordinary  flat  rate.” 

The  Herald,  with  a  circulation 
of  150,000,  serves  a  territory  with 
a  city  of  3()0,000  and  an  additional 
population  of  about  300,000  with¬ 
in  a  radius  of  about  200  miles, 
he  explained. 

■ 

Court  Backs  Mayor 
In  Private  Inquiry 

Erie,  Pa.  —  An  injunction  re¬ 
straining  Mayor  Thomas  Flatley 
from  conducting  closed  hearings  in 
a  probe  of  alleged  police  depart¬ 
ment  irregularities  was  dismissed 
July  5  by  President  Judge  Elmer 
L.  Evans  of  the  Common  Pleas 
Court. 

The  injunction  had  been  ob¬ 
tained  by  the  Erie  Dispatch,  Erie 
Times,  and  Television  Station 
WICU,  affiliated  with  the  Dispatch. 

On  May  29,  the  injunction  was 
granted  after  the  mayor  banned  re¬ 
porters  and  the  public  from  a  pub¬ 
lic  hearing  on  the  police  depart¬ 
ment.  The  mayor  has  been  con¬ 
ducting  a  private  investigation  of 
the  department. 

In  his  opinion.  Judge  Evans 
ruled  that  the  news  media  had  not 
lost  any  personal  or  property  rights 
by  the  mayor’s  action. 


Photo  Beamcast 
Service  to  Japan 
Begim  by  U.  P. 

The  United  Press  inaugurated 
the  first  regularly  scheduled  photo 
beamcast  of  newspictures  to  the 
Orient  on  July  8. 

The  beamcast,  from  San  Fran¬ 
cisco  to  Tokyo,  sends  pictures  by 
leased  radio  channels. 

The  first  client  is  Sun  Photo,  a 
nation-wide  newsphoto  agency  in 
Japan. 

Sadakichi  Odajima,  president  of 
the  Japan  Publishers  and  Editors 
Association,  congratulated  the 
U.P.  on  the  new  service.  He  said: 
“Each  step  forward,  like  this  new 
U.P.  service,  puts  Japan  higher  on 
the  ladder  of  progress  in  the  im¬ 
portant  job  of  keeping  the  people 
fully  informed.” 

The  first  photo  transmitted  on 
the  new  circuit  was  a  picture  of 
U.P.  President  Hugh  Baillie  read¬ 
ing  a  message  to  U.P.  clients  in 
Japan. 

“This  U.P.  service  forges  an¬ 
other  strong  link  in  the  network 
of  news  facilities  between  Japan 
and  the  rest  of  the  world,”  said 
Mr.  Baillie. 

“The  collaboration  and  support 
of  the  Japanese  press  is  an  essen¬ 
tia;  element  in  the  development 
and  strengthening  of  the  flow  of 
news  across  the  Pacific.  All  of 
us  in  the  United  Press  are  proud 
to  take  part  with  our  clients  in 
continuing  to  widen  and  increase 
the  trans-Pacific  news  channels.” 

Kenichiro  Matsuoka,  president 
of  Sun  Photo,  said  his  organiza¬ 
tion  was  “very  proud  to  join  with 
U.P.  in  this  historic  undertaking.” 

“This  new  service,  the  first  of 
its  kind  in  this  part  of  the  world, 
will  enable  Japanese  publications 
to  have  many  more  fresh  and  up- 
to-the-minute  newspictures,”  he 
said. 

The  new  photo  beamcast  was 
planned,  installed  and  tested — and 
v/ill  operate — under  general  super¬ 
vision  of  Earnest  Hoberecht,  U.P. 
general  manager  for  Asia,  assisted 
by  Edwin  Hoffman,  Asia  division 
photo  editor;  and  Rutherford 
Poats,  chief  correspondent  and 
manager  for  Japan. 

■ 

Georgia  Paper 
Sued  for  $300,000 

Albany,  Ga.  —  City  Attorney 
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A.  D.  Durden  is  suing  James  H. 
Gray,  publisher  of  the  Albany 
Herald,  and  the  Herald  Publishing 
Co.  for  $300,000,  charging  he  had 
been  libeled  in  an  editorial,  which 
appeared  shortly  after  he  had  is¬ 
sued  an  opinion  on  whether  city 
commissioners  legally  could  do 
business  with  the  city  government 
Mr.  Durden  asked  $100,000  gen¬ 
eral  damages  and  $50,000  punitive 
damages  in  each  of  two  cases.  The 
suit  was  set  for  hearing  at  the 
September  term  of  the  Dougherty 
County  Superior  Court. 
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G.E.  SAVES 
CUSTOMERS 
^200  A  YEAR 

New  Filgment  Doubly 
Tube  Life 


Good  news  for  all  | 
TV  stations  using 
G-E  low  and  high 
channel  transmit¬ 
ters  was  announc¬ 
ed  this  week  by 
Frank  P.  Barnes, 
sales  manager  of 
General  Electric  broadcast  equip¬ 
ment.  The  company  is  making 
available  at  moderate  cost  a  mod¬ 
ification  kit  for  conversion  of  the 
final  video  stage  to  permit  use  of 
thoriated  filament  GL-6039  tubes. 

Multiple  Advantages 

With  an  expected  life  of  6,000 
hours  or  more,  better  than  twice 
that  of  the  9C-24  it  replaces,  the 
new  tube  makes  possible  annual 
user  savings  of  approximately 
$1260.  “Based  on  a  15-hour  oper¬ 
ating  day,”  Mr.  Barnes  said,  “the 
conversion  saves  in  one  year  more 
than  twice  the  cost  of  the  modifi¬ 
cation  kit  itself.  Components  of 
the  kit  can  be  installed  by  a  sta¬ 
tion  engineer  in  less  than  4  hours.” 

Still  Operating  After  3  Years 

Two  experimental  tubes  installed 
at  WRGB,  Schenectady  in  1949 
have  given  over  14,000  hours  of 
satisfactory  service  to  date,  Mr. 
Barnes  reported.  In  addition, 
WKTV  Utica  has  operated  these 
tubes  on  Channel  13  for  more 
than  6300  hours  without  evidence 
of  deterioration.  This  product 
improvement  reflects  the  G-E  en- 
Kmeering  principle  of  continuing 
Mrvioe  to  broadcast  customers. 


Frank  P.  Bamea 


KPIX  GETS  NEW  ANTENNA  BY  AIRLIFT 


Performance-engineered  antenna  is  run  through  rigorous  U-E  checks  at 
factory.  To  simulate  operating  conditions,  special  tower  at  Syracuse  was  rigged 
to  run  exhaustive  in-service  tests  before  antenna  was  flown  to  customer. 


G.E.  Ships  Pre-tested  Unit 
From  Electronics  Pork 

Pending  FCC  authorization  to  | 
boost  its  effective  radiated  power  i 
to  100  kilowatts,  KPIX  San  Fran- 
cisco  has  purchased  advanced-de-  { 
sign  General  Electric  equipment.  ! 
A  special  side-mounted,  3-bay, 
low  channel  VHF  antenna,  rushed 
by  air  freight  from  Syracuse  re¬ 
cently,  will  be  placed  atop  Mount  I 
Sutro,  in  the  heart  of  San  Fran¬ 
cisco.  The  antenna  will  be  mounted 
on  a  tower  shared  with  KGO-TV. 

Order  includes  amplifier 
In  moving  from  its  present  loca¬ 
tion,  KPIX  will  replace  existing 
transmitting  facilities  with  a  com¬ 
plete  General  Electric  installation. 
This  will  include  an  air-cooled  5 
kw  transmitter,  already  installed, 
and  a  35  kw  amplifier  to  be  added 
when  authorized. 

On  the  air  July  1 
KPIX  will  be  on  the  air  with  its 


Binary  Scalers  in 
G-E  Sync  Generators 

Because  Cal  Ellis,  design  engineer 
at  Electronics  Park,  had  seen  them 
in  action  on  gunfire  computers  in 
World  War  II,  he  incorporated 
binary  scalers  in  this  popular  new 
pulse  generator,  45  of  which  are 
now  in  use  in  TV  stations. 

These  tiny  scalers  provide  the 
most  acctirate  known  method  of 
coimting  electronically.  Twelve 
neon  lamps  are  built  into  each 
sync  generator  to  indicate  proper 
tube  operation.  The  stability  of 
binary  scalers  minimizes  the  ne¬ 
cessity  for  adjustment  of  the  G-E 
unit  at  the  station. 


new  equipment  by  July  1.  Similar 
unusual  antenna  problems  solved 
by  General  Electric  engineers  prior 
to  the  KPIX  installation  include 
those  at  WHAS  Louisville,  and 
WBZ  Boston. 


TV  Advisory  Service 
Set  Up  in  Washington 

Broadcast  officials  visiting  attor¬ 
neys  or  consulting  engineers  in  the 
nation’s  capital  are  invited  to  make 
use  of  General  Electric’s  new  'TV 
Advisory  Service  at  777  14th  St. 
NW,  phone  Executive  3600. 

Established  to  save  time  and 
provide  fast,  accurate  answers  on 
equipment  and  operating  prob¬ 
lems,  the  service  is  staffed  by  G-E 
specialists.  On  hand  to  welcome 
yoiur  inquiries  are  Bob  Brown, 
Jack  Painter,  Ralph  Yeandle,  Sam 
Morse  and  “Sherifr’  Prescott. 
These  men  have  had  broad  TV 
experience  in  engineering,  field 
service,  and  applications. 


All  Plug-in  Audio 
Console  Announced 


The  “pay  as  you  go”  policy  will 
trim  equipment  costs  for  TV  or 
radio  broadcasters  who  install 
G.  E.’s  unique  plug-in  audio  con¬ 
sole.  Buy  only  the  amplifiers  you 
need;  add  more  as  station  require¬ 
ments  grow— these  are  the  big 
reasons  behind  a  predicted  run¬ 
away  success  for  this  new  unit. 

Nine  mixers  and  seven  input 
preamplifiers  provide  all  combina¬ 
tions  for  normal  production  needs. 
Ihial  channel  output  facilities  and 
ready  made  plug-in  moimting  con¬ 
nections  are  built  in  at  the  factory. 
Color  coded  control  knobs  permit 
swift,  simple  operation. 


GENERAL 


ELECTRIC 
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Danton  Walker  Puts  Out 
^One-Man  Newspaper* 


By  Erwin  Knoll 

Danton  Walker  was  scooped 
before  he  ever  got  started.  When 
the  New  York  News  appointed 
him  to  the  cov¬ 
eted  spot  of 
Broadway  c  o  1  - 
umnist  in  1937, 

Louis  Sobol  of 
the  opposition 
broke  the  story 
before  Mr. 

Walker  had  even 
heard  the  news. 

He  hasn’t  been 
scooped  often 
since,  though, 
and  has  scored  Walker 
beats  on  his  colleagues  on  more 
than  one  occasion. 

Today  his  “Broadway”  column, 
distributed  by  the  Chicago  Trib¬ 
une-New  York  News  Syndicate, 
reaches  millions  of  readers  five 
times  weekly  with  one-sentence 
bits  of  news  and  gossip  from 
Washington.  Hollywood,  Miami 
and  the  European  capitals,  and 
with  even  an  occasional  Broadway 
item.  Mr.  Walker  considers  the 
whole  world  fair  game  for  his 
typewriter. 

Busy  Schedule 

In  addition  to  the  daily  column, 
he  writes  a  weekly  piece  for  Sun¬ 
day  supplements  which  sticks 
more  closely  to  the  night-life  beat. 
There  are  also  occasional  maga¬ 
zine  pieces,  a  regular  network 
radio  commentary  program 
(“Twin  Views  of  the  News”  in 
collaboration  with  the  Herald 
Tribune  Syndicates  Hy  Gard¬ 
ner),  and  frequent  guest  appear¬ 
ances  on  television  shows.  All  in 
all.  Mr.  Walker  is  a  busy  man. 


But  his  first  concern  is  his  daily 
newspaper  column,  which  he  re¬ 
gards  as  “a  serious  responsibility.” 

“A  column  is  a  one-man  news¬ 
paper,”  he  says.  “It  is  the  last 
stand  of  personal  first-hand  jour¬ 
nalism.  The  columnist’s  a  i  m 
should  be  to  present  readers  with 
interesting  news  before  it  appears 
elsewhere  in  the  newspaper.”  Mr. 
Walked  is  pleased  to  note  that 
newspapers  and  magazines  often 
pick  up  ideas  for  full-length  fea¬ 
ture  stories  from  “quickie”  items 
in  his  column. 

Theatre  Start 

Though  he  has  been  columning 
now  for  15  years,  and  doing  news- 
oaper  work  for  nearly  20,  Mr. 
Walker  backed  into  the  fourth  es¬ 
tate  by  way  of  the  theatre.  In  the 
early  twenties  he  acted  with  the 
Theatre  Guild  and  a  number  of 
other  theatrical  organizations. 
Playing  bit  parts  in  off-Broadway 
productions  was  as  impecunious  a 
career  then  as  it  is  today,  and  to 
continue  eating  Mr.  Walker  reluc¬ 
tantly  answered  a  classified  ad  and 
landed  a  job  as  part-time  secretary 
to  Alexander  Woollcott.  (“1  still 
think  I  would  have  made  an  exc<;l- 
lent  director,”  he  says  today.) 

The  Woollcott  job  led  to  a  brief 
stint  on  the  staff  of  the  New 
Yorker,  but  Mr.  Walker  soon 
joined  the  swollen  ranks  of  staf¬ 
fers  fired  by  the  late  Harold  Ross. 
He  was  working  for  Billboard  in 
1932  when  an  employment  agency 
came  up  with  a  temporarv  job  as 
secretary  to  the  editor  of  the  New 
York  News.  His  first  two  letters 
in  this  position,  he  now  recalls, 
were  one  to  Walter  Winchell  re- 


Louder  &  funnier. . . 

A  robust  roughneck,  he  chews  up  stogies 
and  the  King’s  English,  goes  in  for  both 
kinds  of  derbies,  is  equally  popular  with 
the  social  set  and  the  gas  house  gang... 

Moon  Mnllins... 

by  Frank  Willard  has  a  who’s-zoo  of  friends.  Miz  Flighty. 
Senator  Snortle.  Lord  Plushbottom.  Uncle  Willie,  Mamie,  and 
Kayo... a  laugh-making  team  whose  antics  run  the  gamut 
from  absurdity  to  zany . . .  rates  high  with  both  sexes,  all  ages ...  in 
the  current  sequence  is  louder  and  funnier  than  ever!  For 
proofs  and  prices,  phone,  wire,  or  w  rite  Mollie  Slott,  Manager . . . 

Chicago  'Fribune^JVeu?  Yorh  JVewcs 


BY  THE  LIGHT  OF  A  GOOSENECK  LAMP  or  less,  Gladys  Parker 
helped  to  cheer  our  soldiers  in  Korea  by  doing  sketches  of  Mops), 
her  comic  strip  creature.  The  Associated  Newspapers  artist  lugg^ 
her  drawing  board  to  a  different  base  or  hospital  each  day,  traveling 
with  armed  guards  because  of  guerrilla  warfare. 


Syndieaie 


.V«ira  Mtulltlln0,  .Wir  York 
Tribune  Toir^r.  0'bi^aiio 


gretting  that  he  had  signed  a  con¬ 
tract  with  King  Features  Syndi¬ 
cate,  and  one  to  Ed  Sullivan,  hir¬ 
ing  him  as  the  News’  first  Broad¬ 
way  columnist. 

Jack  of  All  Trades 
In  1933,  for  no  reason  that  he 
can  think  of,  he  was  sent  for  and 
assigned  as  part-time  assistant  to 
the  financial  editor  of  the  News. 
Shortly  thereafter,  part-time  work 
in  the  drama  department  was 
added  to  his  duties,  and  when  the 
late  Captain  Patterson  decided 
that  the  News  should  cover  musi¬ 
cal  events,  this  too  was  added  to 
the  Danton  Walker  bailiwick.  As¬ 
signments  in  the  radio  department 
and  on  the  night  club  beat  fol¬ 
lowed.  and  in  1937,  when  Ed 
Sullivan  went  to  Hollywood  for  a 
time.  Mr.  Walker  was  chosen  to 
do  the  Broadway  column.  It  was 
syndicated  immediately. 

(Shortly  after  starting  the  col¬ 
umn,  Mr.  Walker  dropped  in  at 
Carnegie  Hall.  “Where  have  you 
been  lately?”  an  usher  asked.  Mr. 
Walked  explained  that  he  was  no 
longer  on  the  music  beat  and  was 
now  writing  a  Broadway  column. 
“Too  bad.”  the  usher  said,  “but  1 
guess  we  all  have  to  make  a  living 
somehow.”) 

Mr.  Walker  now  rarely  drops  in 
at  the  News  offices  or  at  syndicate 
headquarters.  He  writes  his  col¬ 
umn  in  his  mid-Manhattan  bach¬ 
elor  apartment  which  well-matches 
the  columnist’s  man-of-distinction 
appearance.  Mr.  Walked  is  one 
of  the  few  newspapermen  who 
can  look  comfortable  in  a  tuxedo. 

When  Mr.  Walker  goes  on  va¬ 
cation — he  always  goes  abroad — 
his  column  is  usually  discontinued. 


“1  hate  to  see  the  space  filled  with 
press  agents’  puffs,”  he  says.  Bu: 
his  occasional  travel  pieces  about 
Europe  and  Latin  America  have 
scored  with  readers  and  have 
earned  him  citations  from  the  gov-  ^ 
ernments  of  Puerto  Rico  and 
Cuba.  Another  popular  change- 
of-pace  is  a  series  of  nostalgic 
pieces  on  old  New  York,  backd 
by  the  columnist’s  careful  re¬ 
search.  “From  reading  those  stor 
ies  I  thought  you  had  a  long  grav 
beard.”  a  Broadway  chorus  gir 
once  told  him. 

Speaking  of  scoops — we  were, 
up  at  the  top  of  this  page — Mr 
Walker  was  the  first  columnist  K 
predict  President  Truman’s  reelec 
tion  in  1948,  and  this  year  wi' 
first  with  the  news  that  the  Presi¬ 
dent  would  decline  to  seek  an¬ 
other  term.  But  success  in  crystal 
ball-gazing  hasn’t  gone  to  hn 
head.  When  we  spoke  to  him  re¬ 
cently,  he  flatly  declined  to  pid 
winners — or  even  candidates — in 
1952.  Wise  man. 

■ 

EHord  Eddy  Haled 
To  Court  for  Praise 

San  Francisco — Elford  Edd) 
for  36  years  with  the  San  Fran¬ 
cisco  Call-Bulletin,  retired  June 
27.  His  departure  was  marked  by 
a  special  court  session,  to  whid 
he  was  summoned  from  his  CiP 
Hall  beat,  for  official  tributes. 

H  is  reporting  exploits  includd 
an  interview,  in  Mexico, 
Francisco  Villa;  the  coverage  « 
20  hangings  at  San  Quentin  pr^ 
and  two  years  as  the  weekly  biof ' 
rapher  of  prominent  San  Fran¬ 
ciscans.  ■ 


45 


EDITOR  &  PUBLISHER  for  July  12,  195^' 


consistent  newspaper  advertising  builds 
peak  distribution  for  FLAKO 

In  1940  Flako  pie  crust  mix  had  52%  distribution*  in  New 
England  grocery  stores.  By  1950  Flako  was  up  to  95%, 
led  all  other  mixes,  and  was  31  percentage  points  over  its 
nearest  competitor. 

A  distribution  pattern  like  Flako’s  doesn’t  come  about 
overnight  nor  does  it  materialize  by  the  waving  of  a 
magic  wand.  It  takes,  among  other  things,  steady  news¬ 
paper  advertising — like  the  type  that  Flako  has  been 
doing  these  past  years.  Flako  knows  the  value  of  using 
New  England’s  strong,  local  newspapers.  Flako  know's 
that  consistent  advertising  in  these  excellent  newspapers 
introduces  Flako  into  more  stores  and  entices  more  cus¬ 
tomers  into  these  retail  outlets. 

If  your  distribution  is  not  all  that  you’d  like  it  to  be,  or  if 
it’s  good  and  you  w’ant  it  to  stay  that  w'ay,  it  will  pay  you 
handsomely  to  get  into  New  England’s  strong,  lively  local 
newspapers.  They’re  the  finest  contacts  between  you  and 
the  consumer  and  the  retailer  that  you  could  ever  hire. 

*  Survey  of  “Retail  Distribution  of  Grocery  Products” 
compiled  by  New  England  Newspapers  Advertising 
Bureau. 

Sell  New  England  with  newspapers 

editor  4  PUBLISHER  for  July  12,  1952 


MAINE — B«ngor  0<ily  Nawt  (M) 

VERMONT— Barra  Timas  (E),  Ban- 
ninqton  Bannar  (E),  Burlington 
Fraa  Brass  (M). 

MASSACHUSEnS— Boston  Globa 
(MBE),  Boston  Globa  (S),  Boston 
Post  (M),  Boston  Post  (Sj,  Brock¬ 
ton  Entarprisa  B  Timas  (E),  Capa 
Cod  Standard  Timas,  Hyannis 
(E).  Fall  Rivar  Harald  Naws  (E). 
Fitchburg  Santinal  (E),  Gardnar 
Naws  (E),  Havarhill  Gaxatta  (E), 
Lawranca  Eagla-Tribuna  (MIE), 
Lynn  Itam  (E),  Naw  Badlord 
Sunday  Standard-Timas  {S),  Naw 
Badford  Standard-Timas  (E),  North 
Adams  Transcript  (E),  Pittsfiald 
Barkshira  Eagla  (E),  Taunton 
Gaxatta  (E),  Waltham  Naws 
Tribuna  (E),  Worcastar  Talagram 
and  Evaning  Gaxatta  (MiE), 
Worcastar  Sunday  Talagram  (S). 

NEW  HAMPSHIRE  —  Concord 
Monitor-Patriot  (E),  Manchastar 
Union  Laadar  and  Naw  Hamp- 
shira  Sunday  Naws  (M,EBS). 

RHODE  ISLAND— Wast  Warwick 
Pawtuxat  Vallay  Daily  Timas  (E), 
Providanca  Bullatin  (E),  Provi- 
danca  Journal  (M),  Providanca 
Journal  (S),  Woonsockat  Call  (E). 

CONN  ECTICUT  —  Ansonia  San¬ 
tinal  (E),  Bridgaport  Post  (S), 
BrIdgapoH  Post-Talagram  (MAE), 
Bristol  Prau  (E),  Danbury  Naws- 
Timas  (E),  Hartford  Durant  (M), 
Hartford  Courant  (S),  Hartford 
Timas  (E),  Maridan  Racord-Jour- 
nal  (MAE),  Naw  Britain  Harald 
(E),  Naw  Havan  Ragistar  (EAS), 
Naw  London  Day  (E),  Norwich 
Bullatin  and  Racord  (MAE)  Tor- 
rington  Ragistar  (E),  Watarbury 
Rapublican  A  Amarican  (MAE), 
Watarbury  Rapublican  (MAS). 


17 


TAPPING  A  VOLCANO.  There’s  a  power  short¬ 
age  in  Italy.  And  one  interesting  method  of 
helping  to  alleviate  it  is  with  volcanic  steam. 
Here  is  an  “Oilwell”  drilling  rig,  made  by 
U.  S.  Steel  for  use  in  the  oil  fields,  being  used 
to  drill  an  Italian  volcanic  steam  well.  One 
of  these  rigs  recently  brought  in  a  record- 
breaking  well  which  is  producing  at  the  rate 
of  650,357  pounds  of  volcanic  steam  per  hour. 


SPRING  SONG.  The  pleasant  music  of  speed,  accuracy  and  effi¬ 
ciency  which  is  played  on  the  keys  of  countless  machines  for 
office  and  home,  is  made  possible  only  by  small  and  usually 
unseen  springs  of  steel.  Almost  without  exception,  the  spring’s 
the  thing  that  keeps  the  mechanism  singing.  U.  S.  Steel  makes 
millions  of  American  Quality  Springs  for  such  uses  every  year. 


ERASING  13  YEARS.  A  boiler  house,  located  in 
an  extremely  corrosive  industrial  atmosphere, 
was  built  with  roof  and  siding  of  U'S'S  Stain¬ 
less  Steel  13  years  ago.  This  picture  shows  an 
ordinary  gum  eraser  easily  removing  the  13- 
year  accumulation  of  mill  dirt  on  the  building 
to  reveal  that  the  stainless  steel  beneath  is 
still  bright,  shining,  unmarred. 


MORE  THAN  160  kinds  of  steel  are  supplied  to  auto  makers  by  U.  S.  Steel .  • 
each  one  designed  to  do  a  particular  job,  to  make  your  car  safer,  stronp- 
better.  But  even  a  fine  piece  of  machinery  like  a  modern  car  can’t  think  i’ 
itself.  You  have  to  do  that.  So  be  careful  when  you  drive  .  .  .  the  life  you  sa* 
may  be  your  own! 
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trade -mark  is  your  guide  to  quality  steel 


oiso  many  jobs  so  well 


COTTON  SEED  PILER.  This  new  machine,  the  hrst  of  its  kind,  piles  cotton  seed  50  feet 
high  on  both  sides  of  the  track  it  travels  on.  The  seed,  unloaded  from  trucks,  is 
carried  on  bucket  elevators  up  the  perpendicular  columns,  then  on  belts  out  to  the 
ends  of  the  horizontal  arms.  This  efficient  cotton  seed  piler  was  built  by  U.  S.  Steel. 


Steel . 


stronr 


think 


you 


FACTS  YOU  SHOULD  KNOW  ABOUT  STEEL— In  1951,  approximately  1,365  pounds  of  steel  ingots 
and  castings  were  made  by  the  American  steel  industry  for  every  man,  woman  and  child  in  the  continental 
United  States. 


CAN  BRIDGE.. AMERICAN  STEEL  &  WIRE  and  CYCLONE  FENCE.. COLUMBIA  GENEVA  STEEL.. CONSOLIDATED  WESTERN  STEEL.. GERRARD  STEEL  STRAPPING .. NATIONAL  TUBE 
U  SUPPLY  . .  TENNESSEE  COAL  &  IRON  .  .  UNITED  STATES  STEEL  PRODUCTS  . .  UNITED  STATES  STEEL  SUPPLY  .  .  DMwom  tl  UNITED  STATES  STEU  COMPANY,  PITTSBURGN 


UNITED  STATES  STEEL 


to  a  ^^elter yJ/j, 


'menca 


GUNNISON  HOMES.  INC.  •  UNION  SUPPLY  COMPANY  •  UNITED  STATES  STEEL  EXPORT  COMPANY  •  UNIVERSAL  ATLAS  CEMENT  COMPANY 
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CIRCULATION 


Graham  Says  Carriers 
Develop  Best  Business 


Newspapers  Read 
More  in  Atlanta 


Tohnson  Soj^s 
U.  S.  Officials 


By  George  A.  Brandenburg 


Russell  Graham,  Albany  (N. 
Y.)  Knickerbocker  News,  believes 
that  business  obtained  through 
carriers  is  slower,  but  of  better 
quality. 

Discussing  the  relative  merits  of 
public  vs.  carrier  promotion,  Mr. 
Graham  declared  that  carrier- 
obtained  circulation  practically 
eliminates  all  possibility  of  unfa¬ 
vorable  public  reaction. 

“I  believe  there  is  no  sounder 
circulation  method  for  securing 
new  business,”  he  said,  “than 
through  the  desire  instilled  in  the 
newspaperboy  to  present  the  prod¬ 
uct  to  a  potential  subscriber  in  a 
forceful  and  business-like  man- 


“While,  for  the  duration  of  a 
public  offer,  the  pace  is  fast  and 
furious,  I  firmly  believe  that  there 
is  a  greater  need  than  ever  before 
for  sound  judgment;  also,  great 
care  should  be  exercised  in  the 
checking  of  the  business  obtainer, 
to  make  sure  that  it  is  of  the 
best  quality  possible  under  the 
existing  circumstances.  This  in¬ 
volves  a  very  rigid  and  thorough 


Print  it  m 
the  West  V 

5  WISTIRN 


DISTRIBUTION 


Sa\  e  time  and  money  ...  let  us 
print  your  magazine,  newspa¬ 
per,  catalog,  comic  book,  adver¬ 
tising  circular,  etc.,  on  news¬ 
print.  Black,  color  or  process 
colors.  Fast,  modern  rotary 
presses.  Fly  us  the  copy  and  lay- 
outs,  mats  or  plates.  Let  us 
quote  on  your  needs. 


Rodgers  & 


McDonald 


PUBLISHERS,  INC. 
Rotary  Printing  Spocialitts 
Exclusively  on  Newsprint 


I  Exclusively  on  Newsprin* 

2621  West  54th  Street 
Los  Angeles  43,  California 


Ternporery  paper  shortage  may 
limit  our  ability  to  serve  you  now. 
But  please  write  for  samples  any¬ 
way.  Press  time  is  available. 


NAME  ... 
ADDRESS 


verification  of  all  orders.  While 
it  is  certainly  not  desirable. to  have 
unpleasant  experiences  with  poten¬ 
tial  subscribers,  it  often  becomes 
necessary  in  order  to  make  sure 
that  the  public  is  not  attempting 
to  take  advantage  of  the  various 
loopholes  which  can  prevail.  A 
good  percentage  of  the  business 
obtained  through  public  offers  is 
usually  from  families  who  are 
more  interested  in  prizes,  guessing 
games,  gimmicks,  etc.,  than  they 
are  in  reading  a  good  newspaper. 

“I  also  believe  that  a  certain 
amount  of  favorable  publicity  can 
be  derived  from  a  public  offer 
campaign,  but  just  what  lasting 
effect  for  good  this  may  have  for 
your  newspaper,  is  problematic, 
t^nless  carefully  supervised,  the 
offer  can  have  a  bad  influence  on 
the  morale  of  a  carrier  organiza¬ 
tion,  especially  when  a  large  num¬ 
ber  of  the  orders  turned  in  are 
from  subscribers  in  the  poor-pay 
category.  A  high  percentage  of 
the  business  obtained  from  a 
Home  Delivery  public  offer  comes 
from  the  so-called  low  rental 
areas.  Orders  are  received  in  such 
volumes  that  the  routes  in  these 
sections  become  too  large  for  the 
boys  to  handle  and  it  is  often  nec¬ 
essary  to  split  them.  However, 
this  class  of  business  does  not  have 
a  tendency  to  hold  up  too  well 
and,  after  a  while,  the  stops  begin 
to  come  in  and  the  routes  diminish 
to  such  an  extent  that  they  must 
again  be  combined.  This  is  na¬ 
turally  very  discouraging  to  the 
carrierboys. 

“In  any  public  campaign  for 
Home  Delivery,  great  thought 
should  be  given  as  to  where  it 
should  be  encouraged.  It  may  be 
advisable  to  eliminate  certain  ter¬ 
ritory  where  the  news  content  of 


Atlanta,  Ga. — Do  you  read  less 
since  you  bought  a  television  set? 
This  was  one  question  posed  to 
Atlanta  families  last  year  in  a  study 
made  by  the  research  section  of 
the  Division  of  Journalism  at 
Emory  University. 

The  researchers,  directed  by 
Raymond  Stewart,  peered  into  the 
private  lives  of  200  families  and  re¬ 
ported  that  reading  the  daily  paper 
has  increased  in  the  past  three  years 
in  Atlanta  homes,  whether  or  not 
they  have  television.  Television 
homes  read  more  books,  take  more 
magazines,  and  own  more  radios 
than  non-television  homes  but 
those  in  television  homes  read  less 
books  and  attend  less  movies  than 
they  did  before  TV.  Although 
reading  the  newspaper  has  in¬ 
creased  for  all,  it  has  increased 
more  in  homes  that  do  not  boast 
TV  sets. 


Wink  at  'Gouge' 
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SPOT  PICTUW 
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The  Associated  Press 


your  paper  is  not,  due  to  neces¬ 
sity,  in  a  position  to  compete  with 
a  strong  local  newspaper.  In  my 
opinion,  it  is  better  and  far  more 
profitable,  if  possible,  to  confine 
the  offer  to  that  part  of  your  ter- 
litory  where  the  business  obtained 
has  at  least  a  reasonable  possi¬ 
bility  to  become  permanent  and 
the  subscribers  have  not  ordered 
your  paper  for  the  reward  alone.” 


Go  to  Little  Merchants 


Carriers  of  the  Lancaster  ( Pa. ) 
New  Era  and  Intelligencer  Journal 
have  transferred  to  the  Little  Mer¬ 
chant  plan.  They  are  known  as 
Junior  Merchants  in  the  Lan¬ 
caster  Newspapers’  promotional 
ads.  .  .  .  Forty-three  Lancaster 
newspaper  carriers  recently  en¬ 
joyed  a  three-day,  sightseeing  ex¬ 
cursion  via  steamboat  to  Virginia. 
The  newspapers  picked  up  the 
check. 


New  Type  Honor  Box 

Milwaukee  Metal  Products 
Co.,  has  developed  a  new  honor 
box,  called  the  “News  Vendor,” 
which  can  be  mounted  on  poles, 
stands  or  walls.  Features  of  the 
vendor  include  a  sight  hole  pro¬ 
vided  in  the  back  so  that  a  passing 
glance  from  any  approach  indi¬ 
cates  an  empty  box;  four-point 
support  of  the  paper  against  the 
glass  by  oil  tempered  springs 
means  headlines  are  in  clear  view. 


Wichita,  Kan _ Some  winks 

from  United  States  officials  encour¬ 
age  Canadian  newsprint  manufac¬ 
turers  to  “gouge”  American  news¬ 
paper  publishers,  U.  S.  Senator 
Ed.  C.  Johnson  of  Colorado 
charges  in  a  letter  to  Louis  Levand, 
publisher  of  the  Wichita  Beacon. 

The  Senator  stated: 

“People  in  the  United  States, 
more  than  other  people  in  all  his¬ 
tory  want  this  to  be  a  live  and 
let  live  nation.  The  good  neighbor 
policy  is  a  passion  with  us.  Wc 
are  willing  to  share  our  market 
with  Mexico,  Cuba,  South  Am¬ 
erica  and  Canada.  I  think  in  these 
respects  we  are  generous  to  a 
fault,  but  there  is  one  thing  which 
citizens  of  this  country  are  quick 
to  resent,  and  that  is  gougen, 
either  at  home  or  abroad. 

“Canadian  newsprint  producen 
have  been  and  are  gouging  the 
newspapers  of  this  country  for 
everything  the  traffic  will  bear, 
and  the  Government  of  the  United 
States  is  not  lifting  a  finger.  In  my 
opinion  they  are  even  encouraging 
the  Canadian  newsprint  monopoly 
to  continue  to  advance  the  price 
of  Canadian  newsprint. 

“These  Canadian  monopolists 
would  not  dare  pursue  the  reckless 
course  of  gouging  they  are  follow¬ 
ing  without  some  nicely  inserted 
winks  from  high  United  States 
Government  officials. 

“To  be  a  good  neighbor  does 
not  mean  to  forsake  our  own  for 
others,  nor  does  it  mean  to  en¬ 
courage  neighboring  states  to  kick 
our  people  around. 

“With  every  boost  of  newsprint 
some  additional  American  papen 
fold  up  and  quit,  and  every  time 
another  American  newspaper  folds 
up  democracy  takes  another  back¬ 
ward  step.  It  is  just  as  simple  as 
that.” 


Quick  Promotion 

The  Abilene  (Tex.)  Reporter- 
News,  F.  J.  Pruitt:  “Ever  try  the 
endorsed  check  deal?  Print  or 
mimeograph  a  voucher  made  pay¬ 
able  to  {carrier's  name),  non- 
negotiable,  non-transferable.  When 
it  is  endorsed  by  four  customers 
the  carrier  ‘cashes’  it  with  the  cir¬ 
culation  manager  for  a  dollar.” 

Subscribers  who  sign  up  see  the 
whole  deal  and  are  glad  to  help. 
Cost — 25c  per  customer. 


457  Dailies  Cover  ■ 
All  Counties  in  U.  S. 

Advertisers  in  newspapers  may 
reach  every  county  in  the  United 
States  by  using  a  minimum  of 
457  dailies  with  a  total  circulation 
of  28,798,364,  under  the  Nation¬ 
wide  Newspaper  Formula  prepared 
by  J.  P.  McKinney  &  Son,  it  wa< 
announced  this  week. 

To  run  one  line  in  each  paper 
would  cost  a  combined  $89.55  [ 
compared  with  the  1945  cost  of 
$60.06  covering  465  papers  witk 
a  circulation  of  22,844,987. 

Thp  formula  was  prepared  by  j 
the  firm  to  determine  the  mini- 1 
mum  number  of  dailies  which  in 
combination  will  afford  a  required 
merchandisable  coverage  of  every 
U.  S.  county.  The  average  cover¬ 
age  of  households  was  68.1  ptC 
cent  against  the  1940  census  coun-' 
ty  figures  of  occupied  dwellini 
units. 
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NEWSPAPER  LAW 

‘Unfair  to  Labor*  Given 
New  Twist  in  Kentucky 

By  Albert  Woodrufi  Gray 

A  PAID  advertisement  was  car-  A  petition  by  the  theater  owner 
ried  by  the  Paducah  (Ky.)  Sun  for  an  injunction  against  the  dis- 
Democrat:  “Notice.  Members  of  play  of  this  banner  was  denied 
Labor.  Wise’s  Cream  Castle,  6th  by  the  Minnesota  court,  which 
and  Jackson  Sts.,  and  Lawrence’s  said:  “The  term  ‘unfair’  as  used 
Lunch  Stand,  Lovelaceville  Road,  by  organized  labor  has  come  to 
Are  Unfair  to  You.  Paducah  have  a  meaning  well  understood. 
Central  Labor  Union.’’  It  seems  that  the  person  so  desig- 

The  owner  of  the  Cream  Castle,  r.ated  is  unfriendly  to  organized 
when  he  first  opened  his  place  of  labor,  or  that  he  refuses  to  recog- 
business  had  directed  his  one  nize  its  rules  and  regulations.  It 
employe  to  paint  a  strip  around  charges  no  immoral  shortcoming 
the  outside  door.  A  month  or  six  and  no  want  of  business  capacity  ; 
weeks  later  the  advertisement  ap-  or  integrity. 

peared  in  the  Sun  Democrat.  “Whether  a  publication  that  an 

The  owner  of  the  ice  cream  employer  is  ‘unfair’  is  or  is  not 
parlor  sued  for  libel,  recovered  a  unlawful  depends  on  the  circum- 
judgment  for  $1,000  and  in  May  stances  of  each  case.  A  notifica- 
the  Supreme  Court  of  the  United  tion  to  customers  that  an  em- 
States  denied  an  application  by  the  ployer  is  ‘unfair’  may  portend  a 
Sun  Democrat  for  its  review.  threat  or  intimidation  in  which 

The  contrast  of  this  decision  case  it  will  constitute  a  boycott 
with  those  of  other  courts  of  the  and  is  unlawful,  but  a  mere  noti- 
country  suggests  the  lines  of  Bret  fication  of  that  sort  without  more 
Harte,  is  not  unlawful.” 

“If  of  all  sad  words  of  Held  Not  Actionable 

tongue  and  pen.  Twenty  years  later  in  West  Vir- 

The  saddest  are,  ‘It  might  ginia  a  newspaper,  the  Labor 

have  been,’  Union,  published  of  a  dairy  com- 

More  sad  are  these  we  pany  that  it  was  “unfair  to  organ- 
daily  see,  ^  i^ed  labor,”  and  that  it  was  deal- 

7/  is  but  it  hadn’t  ought  ing  with  a  “company,”  “bogus”  or 
to  be.’”  ‘phony”  union. 

Reprehensible  Conduct  The  publisher  was  sued  by  the 

The  basis  of  the  charge  against  dairy  company, 
this  newspaper,  said  the  Kentucky  The  Supreme  Court  of  that  state 
Court  of  Appeals,  was  that  it  had  suid  the  word  unfair  as  common- 
published  a  false  statement.  tised  by  labor  unions  .  .  .  ap- 

“The  wrong  doing,  if  any,  con-  pears  to  be  merely  a  word  of  dis- 
sisted  in  causing  the  owner  of  this  approbation  or  invective,  loosely 
business  injury  by  the  malicious  applied  to  any  person  or  practice 
publication  of  words  which  falsely  which  fails  to  meet  the  approval 
charged  him  with  what  may  be  time  being  of  the  protect- 

considered  reprehensible  conduct,”  'tig  labor  organization.’ 
said  that  court.  “The  great  weight  of  authority,” 

“We  do  not  decide  that  the  pub-  this  court  found,  “is  to  the  effect 
lication  in  the  present  case  was  that  the  word  ‘unfair’  as  used  in 
libelous  as  a  matter  of  law.  What  the  parlance  of  organized  labor  is 
we  do  declare  is  that  labor  unions,  not  actionable  either  at  law  or  in 
as  others,  may  be  civilly  liable  equity.” 

when  they  falsely  charge  an  em-  Four  years  later  a  California 
ployer  with  being  ‘unfair’  where  court  held  likewise  that  the  term 
there  exists  no  controversy  or  “unfair”  carries  no  odious  con- 
other  circumstances  which  would  notation  that  an  employer  is  guilty 
reasonably  justify  the  intentional  of  fraud  or  dishonorable  conduct 
amage  to  the  employer’s  busi-  but  connotes  only  that  the  em- 

ployer  is  conducting  his  business 
ffc-  j  Of  publisher,  reading  under  conditions  that  the  union 

nis  decision  against  a  background  considers  unfair  to  its  members 
01  the  judicial  interpretations  of  .  .  ,  “a  technical  meaning”  .  .  . 

I  L  “unfair”  and  “unfair  to  understood  by  all  parties  con- 

labor  made  during  the  past  35  cerned. 

years,  finds  himself  walking  in  a  \  few  years  ago  the  Supreme 
g  oomy  wood  astray.  Court  of  the  United  States  va- 

Contrasting  Decision  cated  an  injunction  granted  by 

A  trade  union,  failing  to  con-  Ihe  New  York  courts  and  said: 
Vince  a  Minnesota  movie  theater  “To  use  loose  language  or  in¬ 
owner  he  should  hire  only  union  definite  slogans  that  are  part  of 
operators  at  union  wages,  dis-  the  conventional  give-and-take  in 
played  on  the  street  in  front  of  our  economic  and  political  contro- 
the  theater,  banners,  “This  theater  versies — like  ‘unfair’  or  ‘fascist’ — 
■s  unfair  to  organized  labor.”  is  not  to  falsify  facts.” 
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10-ton  capacity  pot  shown 
obovo  has  resulted  in  fuel  savings  of 
fram  40%  to  for  many  users. 


Eliminate  unnecessary  shutdowns,  lower 
room  temperatures  as  much  as  25  degrees 

Join  the  many  newspaper  publishers  who  already 
depend  on  Kemp  Immersion  Heating  for  contin¬ 
uous,  trouble-free  performance.  Kemp  pots,  un¬ 
like  many  underfired  pots,  melt  metals  quickly, 
efficiently  .  .  .  without  the  threat  of  periodic 
shutdowns  from  breakage.  And  getting  rid  of  un¬ 
sightly  external  pipes  and  ducts  improves  the 
appearance  and  working  conditions  of  your  shop. 

Efficiency  with  Economy 

When  you  install  Kemp  melting  equipment,  you 
are  assured  maximum  melting  efficiency  .  .  . 
plus  an  estimated  savings  in  fuel  alone  of  up  to 
40%  and  more.  You  get  relief  from  excessive  room 
temperatures,  faster  heat  recovery,  greater  heat¬ 
ing  surface,  lower  dross  formation.  At  the  same 
time  you  eliminate  temperature  override  and 
dangerous  open  flame  fire  hazards. 

Easy  to  Use  . . .  Easy  to  Maintcnn 

The  Kemp  Carburetor,  part  of  each  installation, 
delivers  complete  combustion  .  ,  .  without  waste 
.  .  .  without  tinkering.  One-pipe  air  and  fuel  feed 
reduces  installation  costs,  simplifies  maintenance. 


Kemp  service  also  includes  a  staff  of  trained  tech¬ 
nicians  who  are  instantly  available  at  all  times. 


KEMP  I 

OF  BALTIMORE 


IMMERSION  MELTING  POTS 


for  technical  informatian  pnd  facts  on  how  we 
can  help  you  cut  your  melting  costs,  write; 

THI  C.  M.  KEMP  MFC.  CO. 

405  E.  Oliver  Si.,  Ballimer*  2,  Md. 
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Thinking 

about  HIGH-SPEED 
Typesetting? 


LET’S  LOOK 
AT  THE 
RECORD 


Positive  Assembler  handles  increased  flow  of  mat¬ 
rices  with  unmatched  smoothness  and  precision. 

Direct  Acting  Keyrods  eliminate  lost  motion  between 
keyboard  and  magazine. 

Automatic  Mold  Cooling  Blower  maintains  correct 
mold  temperature  at  peak  production  speed. 

PLUS  THESE  EXCLUSIVE 
HIGH-SPEED  FEATURES! 

Unmatched  Flexibility.  One,  two,  three  or  four  mag¬ 
azine  models  are  available  to  suit  both  your  current 
and  future  type  production  requirements. 

Visilite®  Magazines.  For  really  fast  matrix  travel 
and  easy  checking  of  matrices  at  a  glance  while  they 
are  in  the  magazine  channels. 

Extra  Heavy  Pedestal  Base  lowers  the  machine  cen¬ 
ter  of  gravity  and  provides  maximum  stability  which 
means  minimum  vibration  and  smoother  operation. 


•  There  has  always  been  plenty  of  speed  to 
spare  in  the  streamlined  Intertype®  line  com¬ 
posing  machine.  That’s  why  the  basic  Inter¬ 
type  is  easily  adapted  to  present  high-speed 
requirements. . .  .These  Intertype  firsts  have 
been  “on  the  record”  for  years. 

Three-Pitch  Distributor  Screws  assure  dependable 
distribution  by  handling  a  large  volume  of  matrices 
per  minute  at  normal  traverse  speed. 

Proportional  Channel  Entrances,  tailored  to  vari¬ 
able  matrix  widths,  insure  positive  drop  of  matrices 
into  their  proper  magazine  channels. 

One-Piece  Escapements  assure  dependable,  instant 
release  of  matrices  from  the  magazines. 

Extra  Large  Metal  Pot  holds  more  metal  and  keeps 
it  at  a  more  even  temperature  for  high-speed  casting. 


Century  Schoolbook  and  Futura  Bold 


Intertype  Corporation,  Brooklyn  3,  Chicago  10,  Los  Angeles  15,  San  Francisco  II,  New  Orleans  10,  Boston  10 
In  Canada:  Toronto  Type  foundry  Co.  Ltd.:  Toronto,  Montreal,  Winnipeg,  Vancouver,  Halifax 


i 

i 

1 


For  HIGH-SPEED  TYPESEniNG...Lool(  to  Progressive  INTERTYPE 
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Column  Width  Study  Begun  hy  ANPA 


continued  from  page  14 
and  4  on  nights,  this  is  an  addi¬ 
tional  cost  of  30  men  in  pay.  At 
the  same  time,  each  press  on  a 
72  page  paper  has  5  units,  whereas 
each  press  on  a  64  page  paper  has 
only  4.  You  will  readily  see  that 
where  automatic  pasters  are  not  in 
use,  that  the  additional  unit  also 
slows  down  production  because 
there  is  an  additional  roll  of  paper 
to  change  in  a  S  roll  press. 

Carried  further,  we  could  also 
get  in  32  pages  (using  a  9  column 
page)  the  same  number  of  col¬ 
umns  that  now  occupies  a  36  page 
paper.  Increasing  a  paper  from 
32  to  36  pages  means  a  jump  in 
the  number  of  press  units  and 
therefore  an  increase  in  the  num¬ 
ber  of  men  used  in  our  particular 
case,  an  increase  of  2  men  per 
press  for  10  presses. 

Wider  rolls  of  newsprint  would 
be  required,  of  course,  than  now 
in  general  use.  On  the  basis  of  1 
inch  stereotype  shrinkage,  a  70 
inch  roll  would  be  required.  But 
we  now  use  a  64  inch  roll  for  4 
pages  or  32  columns,  whereas  the 
9  column  page  would  give  us  36 
columns  across  a  70  inch  web. 

If  this  idea  could  be  standard¬ 
ized  throughout  the  business  I 
think  that  many  cities  would  gain 
considerable  advantage  in  their 
press  manning  tables. 

There  are,  of  course,  some  dis¬ 
advantages  insofar  as  the  local  ad¬ 
vertisers  are  concerned.  Much  of 
the  advertising  today  is  released 
on  an  8  column  rather  than  a  full- 
page  basis,  so  that  there  might  be 
some  explanations  necessary  on 
the  part  of  newspapers  adopting 
this  system  unless  it  were  uni¬ 
versal.  It  would  certainly  have  to 
be  universal  in  any  town  with  sev¬ 
eral  competitive  newspapers. 

Standards  Necessary 


ardization  in  this  regard.  Let  us 
make  it  easy  for  the  advertiser 
to  spend  his  money  with  us.  We 
must  have  standardization? 

Advertisers  Will  Go  Along 

Alfred  Tennyson,  composing 
room  superintendent,  Los  Angeles 
(Calif.)  Times  and  Mirror: 

We  made  a  study  for  11.9  and 
11.6.  In  conjunction  with  our 
study  we  measured  the  national 
ads  in  one  of  our  jumbo  editions 
of  82  or  86  pages.  There  were  a 
total  of  281  national  advertise¬ 
ments,  and  figuring  on  an  llVi- 
pica  basis  all  but  38  would  have 
fit.  Of  those  38  we  made  no  study 
since  we  were  interested  only  in 
percentages.  I  have  noted,  how¬ 
ever,  that  even  some  single-col¬ 
umn  ads  are  now  coming  out  of 
agencies  with  white  space.  I  have 
further  noted  through  a  few  years 
in  the  business  that  white  space 
has  never  hurt  any  ad.  We  would 
rather  see  more  of  it  in  our  papers. 

We  have  a  strong  feeling  that  if 
any  newspaper  of  importance  goes 
to  11  Vi.  national  advertisers  will 
prepare  their  copy  within  that 
range.  I  know  of  one  very  potent 
newspaper  in  the  South  that  is 
right  now  in  the  process  of  chang¬ 
ing  to  11  Vi. 

Favors  4-Pt.  Column  Rule 

S.  P.  Cromie,  vicepresident, 
Vancouver  (B.C.)  Sun: 

We  went  to  the  11.10  column 
on  what  I  call  the  San  Francisco 
Chronicle  formula,  and  we  have 
been  very  satisfied.  We  shall  be 
very  willing  to  go  down  to  the 
11.6  column  and  with  that  use  a 
4-point  column  rule.  By  using  a 
3-point  column  rule  we  are  squeez¬ 
ing  just  a  little  too  much  air  out 
of  the  newspaper.  We  have 
strongly  urged  advertisers  to  use 
white  space  in  their  copy. 


Press  Problem 

John  W.  Park,  production  man¬ 
ager,  Chicago  (Ill.)  Tribune: 

To  reduce  your  paper  size  you 
should  reduce  your  column  widths 
instead  of  trying  to  get  more 
shrinkage.  Our  real  purpose,  of 
course,  is  to  save  paper. 

Our  problem  is  in  the  press¬ 
room.  We  can  reduce  our  roll 
width  one  more  inch  without  a 
major  change  of  any  kind  and  not 
too  much  expense.  However,  if 
we  go  below  that  it  is  going  to  cost 
us  hundreds  of  thousands  of  dol¬ 
lars  to  do  it.  I  think  that  is  what 
is  keeping  us  4rom  all  going  down 
to  a  narrower  web. 

Savings  in  Handling 

J.  Harold  Mintun,  production 
manager,  Pittsburgh  (Pa.)  Press: 

Most  of  us  are  printing  on  older 
presses  originally  designed  for  a 
72-inch  web.  Some  of  the  more 
modern  presses  I  realize  have  been 
narrowed,  but  basically  the  opera¬ 
tion  is  based  on  the  72-inch  web. 
All  this  shrdinkage  and  all  this 
roll  width  reduction,  has  been 
relaively  reducing  the  complete 
efficiency  of  our  press  equipment. 
In  other  words,  we  have  machines 
designed  to  use  a  72-inch  web  and 
we  use  a  64-inch  web. 

With  that  in  view  we  started 
investigating  the  9-column  page.  I 
discovered  that  in  our  particular 
operation  we  used  37  cars  of 
paper  on  a  64-inch  8-column  basis. 
Had  that  been  changed  to  a  9- 
column  basis,  ignoring  the  reduc¬ 
tion  of  the  column — just  9  col¬ 
umns  versus  8 — we  would  reduce 
the  number  of  cars  of  paper  re¬ 
quired  by  more  than  5. 

We  also  have  a  paper-handling 
and  storage  problem  and  that 
meant  we  would  have  5  Vi  less 
cars  of  paper  to  store  for  that  cur¬ 


Leon  a.  Link,  production  man¬ 
ager,  Cleveland  (Ohio)  Plain 
Dealer: 

I  would  much  rather  see  this 
result  accomplished  by  a  reduction 
in  column  widths  than  by  a  con¬ 
tinual  increase  in  shrinkage.  I 
happen  to  be  one  of  those  people 
who  is  not  so  sure  that  you  can 
print  just  as  well  on  extreme 
shrinkage  as  you  can  on  moderate 
shrinkage  and  there  is  plenty  of 
evidence  throughout  the  country 
to  substantiate  that  statement. 

It  is  important  that  we  must 
not  make  it  difficult  for  the  na¬ 
tional  advertisers  to  patronize  our 
newspapers.  Let  us  not  confuse 
the  advertiser  by  every  newspaper  MOVING  UPHILL,  the  Rolla  (Mo.)  Daily  News  and  Weekly  New 

having  different  requirements  for  Era,  published  hy  Edward  W.  Sowers,  have  taken  possession  of  this 

size  of  material  to  go  in  the  news-  new  plant  with  5,000  square  feet  of  floor  space.  It  was  huilt  in 

paper.  We  ought  to  realize  the  three  months.  The  original  plant  on  the  site  of  the  new  building 

importance  of  some  sort  of  stand-  was  destroyed  by  fire  in  1939. 


rent  week's  operation.  We  also 
have  to  truck  our  paper  into  the 
plant.  The  9-column  page  would 
h^ve  permitted  us  to  operate  ap¬ 
proximately  33  less  truck  trips. 

In  the  stereotype  department, 
naturally  there  was  the  same 
12Vi%  reduction  in  the  total  num¬ 
ber  of  plates  cast.  The  composing 
room  had  to  close  that  many  less 
pages. 

As  to  many  of  those  things  you 
cannot  figure  precisely  how  much 
you  would  save,  but  you  all  know 
that  if  you  handle  fewer  items  it 
costs  you  less  money.  In  our 
plant  I  figured  going  from  an  8-  to 
a  9-coIumn  page  would  save  us 
approximately  $200,000  a  year. 

64-In.  Page  Since  1945 

George  Woodman,  mechanical 
superintendent.  Fort  Worth  (Tex.) 
Star-Telegram: 

We  had  (in  1945)  three  octuple 
presses  which  were  originally  con¬ 
structed  for  72-inch  paper.  We 
used  one  of  them  on  the  old  7-col¬ 
umn  (13-pica)  papers  with  very 
wide  margins.  Therefore,  we  have 
gone  from  72-inch  papier  using  7 
columns  (13  picas)  down  to  66. 
That  was  our  first  drop  when  we 
reduced  to  8  columns,  using  12 
pican  columns  and  4-px)int  column 
rules.  Then  we  reduced  further 
from  66  down  to  64  using  11.9 
with  3-point  column  rules  and  no 
indention. 

The  reason  we  went  to  the  11.9 
instead  of  11  Vi  was  because  our 
other  neighbor,  the  Dallas  Times 
Herald,  was  using  11  Vi  and  they 
were  having  considerable  trouble. 
They  were  sneaking  that  little  2- 
point  rule  down  there,  or  slug  or 
lead,  alongside  the  column  rule  to 
take  care  of  those  overhanging 
ads.  To  avoid  that  we  went  to 
1 1 .9,  and  have  been  running  on 
1 1 .9  with  64-inch  papier  since  Sepi- 
tember  1945. 

Now  then,  I  think  that  the  prob¬ 
lem  rests  pretty  much  with  the 
p.-ople  who  have  press  equipment 
that  is  not  quite  as  new  as  some  of 
the  rest  of  us  are  fortunate  enough 
to  have. 

We  found  that  we  could  get 
down  to  the  page  size  we  require 
with  ll/16ths  shrinkage.  We  in¬ 
creased  our  moisture  content  from 
16  to  18  pier  cent. 

Questionable  Saving 

W.  Watson  Southam,  execu¬ 
tive  assistant,  Southam  News¬ 
papers,  Canada; 

If  we  do  get  down  to  11.6,  11.9 
or  11.10  and  standardize  on  that, 
we  are  still  going  to  have  the  same 
reason  for  going  down  to  10.9,  or 
something  like  that.  It  will  al- 
( Continued  on  page  54) 
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EQUIPMENT  REVIEW 

Lethbridge  Herald 
In  $500,000  Plant 

Half  a  million  dollars  has  gone 
into  the  new  home  of  the  Leth¬ 
bridge  (Alberta)  Herald,  pub¬ 
lished  by  Senator  W.  A.  Buchanan, 
past  president  of  the  Canadian 
Press,  and  for  60  years  a  working 
Canadian  newspaperman. 

The  new  air-conditioned  plant 
was  officially  opened  June  23  by 
Lieut.-Gov.  J.  J.  Bowlen  of  the 
province  of  Alberta  and  during  the 
simple  ceremony,  the  publisher’s 
minister,  the  Rev.  Nelson  R. 
Mercer,  pronounced  a  dedicatory 
prayer. 

The  Herald’s  new  plant,  is  a 
closely  integrated  business.  The 
building  of  brick,  steel,  and  con¬ 
crete  is  100  feet  by  106  feet  with 
full  basement,  two  floors  with  pro¬ 
visions  for  a  third.  It  has  a  floor 
space  of  31,800  feet  all  used  by 
the  newspaper.  The  main  en¬ 
trance  facing  east  gives  access  to 
the  general  offices,  classified  and 
display  advertising  departments 
and  the  circulation  end,  the  latter 
adjoining  a  carrier  boys’  room 
and  the  mailing  section. 

Another  entrance  on  the  north 
leads  to  the  commercial  printing 
department  and  to  the  employe’s 
stairways,  all  wide  and  well 
lighted.  On  the  second  floor, 
reached  by  staircase  from  the 
main  lobby,  is  the  news  room, 
directly  over  the  general  offices. 
Off  the  news  room,  are  the  offices 
of  the  publisher  and  that  of  his 
son,  Hugh  Buchanan,  managing 
editor. 

The  news  room  occupies  more 
than  half  the  space  on  the  floor. 
It  has  a  specially  designed  uni¬ 
versal  desk,  desks  for  the  re¬ 
porters,  an  office  for  the  sports 
department,  a  section  for  the  wo¬ 
man’s  editor  and  one  for  the 
Canadian  Press  wires,  and  an  in¬ 
terview  room.  There  are  17  mem¬ 
bers  on  the  editorial  staff  but  there 
is  accommodation  for  twice  the 
number  or  more.  The  proof  read¬ 
ers  have  an  office  adjacent  to  the 
composing  room,  and  there  is  a 
morgue-library  in  charge  of  a 
trained  librarian. 

The  Herald  for  some  years  has 
had  a  one-man  engraving  plant 
combined  with  the  staff  camera¬ 
man’s  job.  The  combination  is 
being  continued  although  the  old 
“cubby  hole”  has  been  replaced 
by  a  large,  modemly  equipped  de¬ 
partment.  Several  of  the  reporters 
carry  cameras  on  special  assign¬ 
ments,  but  the  staff  photographer 
covers  most  of  the  jobs,  then  re¬ 
turns  and  makes  his  cuts. 

Half  of  the  paper’s  circulation 
is  rural,  the  Herald  for  years 
making  a  feature  of  its  district 
and  agricultural  news.  Its  general 
manager,  H.  G.  Long,  is  also  its 
_  farm  editor,  an  honorary  life  mem¬ 


The  new  home  of  the  Lethbridge  Herald  in  Alberta. 


Old  press  is  twinned  with  the  new  Goss  Unitubular  unit. 


ber  of  the  Agricultural  Institute  of 
Canada. 

Leading  from  the  news  room  is 
the  composing  room  with  a  staff 
of  18  directed  by  T.  Earl  Morris, 
superintendent,  who  worked  for 
Senator  Buchanan  back  in  1915 
as  a  “devil”  when  the  Herald  was 
a  weekly.  It  became  a  daily  in 
1907.  Many  of  the  newspaper’s 
family  are  25,  30  and  40-year 
men — one  of  the  boasts  of  the 
Herald  Company  and  its  chief.  A 
battery  of  seven  “linos” — two  new 
machines  were  purchased  at  the 
time  of  the  “Big  Push”  to  the  new 
building — now  handle  the  flow  of 
news  and  advertising  copy.  Off 
the  composing  room  is  the  stereo 
department. 

In  the  basement  the  Herald 
houses  its  newspaper  presses.  The 
move  from  the  old  building  to  the 
new  was  a  tricky  undertaking  but 
the  job  was  carried  out  without  a 
hitch.  The  24-page  press  could 
not  be  dismantled,  moved  and  set 
up  again  over  a  long  weekend. 
The  answer  was  a  new  press. 

The  decision  was  made  to  buy 
a  press  of  16-page  capacity,  strip 
the  top  8-page  deck  from  the  old 
press  and  “twin”  the  two  presses 
in  the  new  building,  thus  giving 
the  shop  two  16-page  presses 
which  would  enable  the  printing 
of  the  paper  in  two  sections,  a  job 
not  heretofore  done.  A  new  Goss 
Unitubular  unit  was  installed. 

By  reducing  the  number  of  pages 
on  the  old  press  with  its  40-five 
horse  power  motor,  its  speed  was 
also  increased  so  that  when  the 
two  presses  are  running  “twinned” 
a  two-section,  32-page  paper  can  be 
produced  at  a  speed  of  25,000  to 
30,000  per  hour,  to  be  carried  to 


the  mailing  room  above  by  the 
usual  system  of  conveyors. 

The  new  press  is  38  feet  long 
and  to  accommodate  it  and  any 
future  installations,  a  room  78 
feet  long,  28  feet  wide  and  14 
feet  high  was  built.  In  it  the  press 
foundations  of  reinforced  concrete 
were  built  as  separate  units  in  no 
way  connected  with  the  founda¬ 
tions  or  concrete  floors  of  the 
building.  Thus  vibration  is  reduced 
to  a  minimum. 

Papers  Checking 
Mutual  Aid  Program 

Two  Canadian  papers  60  miles 
apart  have  started  consultations  re¬ 
garding  help  to  one  another  should 
disaster  strike. 

The  foreman  and  assistant  fore¬ 
man  of  the  London  (Ont.)  Free 
Press  recently  visited  the  Hamilton 
(Ont.)  Spectator,  bringing  with 
them  one  of  the  page  forms  from 
the  Free  Press.  A  mat  was  cast 
and  the  plate  taken  back  to  Lon¬ 
don.  However,  it  was  found  that 
there  was  a  slight  deviation  in  the 
size,  and  although  the  details  have 
not  yet  been  worked  out,  James 
Lithgow,  Hamilton  stereo  depart¬ 
ment  foreman,  said  that  in  an 
emergency  both  papers  could  get 
by. 

Picture-Minded 

Associated  Press  Wirephoto 
equipment  is  being  installed  at  the 
Hamilton  (Ont.)  Spectator.  Chief 
Photographer  Harold  Ballantine 
will  be  in  charge  of  the  machine 
as  well  as  the  Fairchild  Scan-a- 
graver. 


Column  Width  Study  i 

continued  from  page  53 

ways  cost  money  to  buy  paper.  It 
depends  on  the  time,  whether  we 
think  it  is  expensive. 

Suppose  you  were  to  reduce 
your  roll  from  66"  to  64".  That 
is  about  a  3-l/3rd%  reduction 
and  a  saving.  It  also  is  about  a 
3-l/3rd%  increase  in  the  charge  ; 
you  are  making  for  the  white 
space  to  the  advertisers.  If  you 
check  it  with  your  revenue  pic¬ 
ture,  I  think  you  will  find  that  you 
are  only  saving  the  equivalent  of 
approximately  1%  increase  in  ad¬ 
vertising  rates.  Therefore,  you  are 
only  getting  a  third  of  your  in¬ 
crease  into  the  till. 

W.  R.  CoDDiNGTON,  mechanical 
superintendent,  Des  Moines* 
(Iowa)  Register  and  Tribune: 

I  am  willing  to  wager  that  if 
we  settle  on  1 1 .9  or  11 .6,  five 
years  from  now  the  papers  will  be 
down  to  1 1  picas  by  some  method. 
Where  are  we  going? 

The  newspaper  business  must 
meet  very  stiff  competition — from 
the  magazine  field  mainly  ... 
Magazines  maintain  their  printing 
quality  ...  I  think  we  are  making 
a  mistake  by  trying  to  cut  the 
quality  of  our  papers  ...  If  we 
had  art  directors  to  show  us  how 
we  could  make  a  better  looking 
paper  rather  _than  to  squeeze 
everything  in,  we  would  all  be 
better  off. 

Charles  J.  Bentschell,  busi¬ 
ness  manager,  St.  Louis  (Mo.) 
Post-Dispatch:  | 

“Bill’s  idea  is  a  very  logical  one. 
However,  most  of  the  papers 
would  go  out  of  business  if  we 
were  to  follow  that  line  of  rea¬ 
soning.  We  are  not  thinking 
about  11.6  columns  because  vt 
want  to.  We  are  thinking  about 
them  because  it  is  an  economic 
necessity. 

‘Shrinkitis’  in  Profits 

Russ  Stewart,  general  man¬ 
ager,  Chicago  Sun-Times: 

The  shrinkage  which  is  really 
serious  (somebody  said  “shrink- i 
itis”)  is  the  “shrinkitis”  which  has 
occurred  in  newspaper  operating 
profits  due  to  these  spiraling  costs 
and  due  to  the  very  monotonous 
telegrams  we  get  annually  froic 
our  friends  across  the  border. 
Something  has  to  be  done  about  it 

In  this  discussion  about  column 
width  reductions,  I  think  it  is  the 
intent  of  the  publishers  of  the  ^ 
country  who  are  interested  in  this  - 
move  not  to  ask  you  to  take  > 
12-pica  advertisement  and  shririi 
it  to  1 1.6  or  1 1.3,  but  to  very  seri¬ 
ously  consider  whether  or  not  yon  i 
as  gsroduction  men  of  America  i 
newspapers  will  be  able  to  satfri  i 
factorily  print  an  11.6  column  if  ; 
the  advertising  agencies  of  Amer- 1 
ica  were  to  standardize  on  an  1|^  | 
column;  and  if  your  press  equip- 1 
ment  is  such  that  you  cannot  j* 
come  down,  then  to  very  seriously  y 
consider  what  a  9-column  news-,| 
paper  would  look  like.”  j 
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equipment  review 


Replace  DROSS  LOSSES 

...  by  using  the 

fEDERATED  MOR-YIN®  PL  AN 


Ned  Heiskell's 
Editor  Retires 


Elmer  Upchurch  “Ma”  Grant, 
dean  of  Arkansas  printers  who 
began  work  during  the  era  of  the 
label  headline  and  the  golden  age 
of  the  tramp  printer,  has  retired. 

The  salty  78-year-old  veteran 
piled  up  63  years’  experience.  He 
went  to  work  in  1889  for  the 
/I  rkansas  Methodist  and  the 
Arkansas  Democrat,  before  join¬ 
ing  the  Arkansas  Gazette  in  1900. 

“Ma”  Grant’s  retirement  in  his 

.S2nd  priority  year  was  celebrated  . . .  . . , 

with  900  four-page  copies  of  a  set  some  kind  of  record  for  swift 
special  edition  of  the  Gazette,  production  vJhen  it  published  June 
passed  out  at  a  testimonial  dinner  ■ 


The  Federated  MOR-TIN  plan  replaces  your  dross  from 

Stereotype,  Linotype  or  Intertype.  Monotype  or  Ludlow, 
pound-for-pound  with  a  high-tin  adjusting  alloy. 


Elmer  Grant 


Here’s  how  the  HOR-TIN  plan  works 


30  a  48-page  tabloid  section  urg- 
attended  by  400  fellow  workers  jng  readers  to  enjoy  July  Fourth 
and  top  brass,  including  Gov.  Sid  holiday  week-end  at  the  nearby 
McMath.  Gulf  of  Mexico  Beaches. 

Mr.  Grant  pre-dated  Editor  Times  Editor  Nelson  Poynter 
I.  N.  Heiskell  by  two  years  on  suggested  the  tab  at  an  editors’ 
the  Gazette.  meeting  June  17.  City  Editor  Stan 

Enjoying  a  rare — albeit  hard-  witwer  passed  out  assignments 
earned— position,  “Ma”  Grant  re-  June  18.  On  June  26,  dummies 
fe^ed  to  Editor  Heiskell  (also  were  delivered  to  the  composing 
principal  stockholder)  as  “Ned’  room  containing  70  columns  of 
and  injected  comments  via  his  news  material  and  2,200  inches  of 
keyboard  in  galley  proofs.  advertising. 

Once,  he  set  the  cap-line  “FREE 
ADVERTISEMENT”  over  all  the  ||k|u«  ftrAlinc  FIaaI 
Sunday  book  reviews,  scattering  lUWO  vIvUpj  Llwl*l 
lines  of  “WHO  THE  HELL  WILL  Officers  elected  at  the  silver  ju- 
READ  THIS?”  through  the  copy,  hilee  session  of  the  Iowa  News- 
I  One  time,  the  story  goes,  “Ma”  paper  Mechanical  Conference  are; 
sent  an  editorial  proof  back  to  Mr.  President,  Glen  Meloy  of  the  Da 
Heiskell  with  the  outraged  query —  Moines  Register;  first  vicepresident. 
“NED,  DO  YOU  REALLY  BE-  l.  E.  Richards,  Des  Moines  Trib- 
LIEVE  THIS?” — set  right  in  the  une;  second  vicepresident,  James 
middle  of  it.  McLaughlin  and  Paul  F.  Kamler. 

But,  as  an  editorial  in  the  special  secretary-treasurer. 

'  edition  pointed  out:  “He  was  an  Iowa  Linecasting  Machinists  As- 
excellent  printer,  and  if  he  strayed  sociation  elected  Wilbur  Porter, 
off  into  occasional  editorialization,  Des  Moines  Tribune,  president: 
he  always  did  it  in  caps,  so  even  Carl  Bloomburg,  Des  Moines 
the  stupidest  of  editors  couldn’t  Tribune,  vicepresident  and  James 

fttti  trt  _ onri  /fE»lAfA _ W  ** 


You  store  your  dross  in  the  drum 


it  to  Federated’s  nearest 


H  H  the  country) 


ou  in  return  MOR-TIN  metal 


small  charge  to  cover  the 


difference  between  the  value  of  the  dross 


and  that  of  the  new  MOR-TIN  correction  metal, 


Add  MOR-TIN  to  your  metal 

pound-for-pound  as  dross  is  removed,  and  .  .  c 

1.  Insure  sound,  close-grained  casts  which  print  with  hair¬ 

line  sharpness. 

2.  Eliminate  recasting. 

3.  Save  time. 

4.  Maintain  metal  inventory  at  a  constant  level. 

5.  Save  downtime  for  repairs  and  adjustments. 

For  more  information  on  the  MOR-TIN  plan,  talk  to  your 
Federated  salesman  on  his  next  call  or  write  Federated’s  Type 
Metal  Department.  For  type  metals  ...  for  Savaloy,  a  new  stick- 
type  flux,  or  Savemet,  the  dry  powder  flux  , . .  see  Federated  first. 

Amarican  Smelling  and  Refining  Company*  120  Broadway,  New  York  5,  N.  V- 


Foreman  Retires  Change  in  Buffalo 

After  52  years  of  service  to  the  William  Obenauer  retired  June  1 
paper,  Joseph  P.  Will  retired  last  as  composing  room  foreman  of  the 
•nonth  from  the  position  of  press-  Buffalo  (N.  Y.)  Evening  News 
I  room  foreman  at  the  Jersey  City  after  28  years.  His  successor  is 
1  (N.  J.)  Jersey  Journal.  l  ewis  Cramer. 
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Why  the  Moline  Dispatch  staff 
likes  their  SCAN-A-GRAVERS 


"TWICE  AS  MUCH  PIOURE  SPACE  at  ulxnit  half 
tlie  cost  per  inch  in  the  past  year  is  oiir 
record  with  two  Scan  -  a  -  gravers,”  says 
General  Manag<T  Marry  A.  Sward.  “\Ve 
now  print  direct,  with  very  good  results.” 


"NEWSSTAND  SALES  HAVE  INCREASED  and  circil- 
Lition  generall>'  is  up  because  we  get  more 
and  later  pictures  in  our  final  edition  — 
made  jiossible  by  our  Scan-a-gravers,”  says 
Circulation  Manager  Mel  Kapplcr. 


"ECONOMY,  PRODUaiON  SPEED,  better  quality 
are  notable  benefits  derived  from  our 
Scan-a-gravers,”  says  Editor  Jack  Sundine. 
“In  our  opinion,  this  pnK'css  takes  news¬ 
paper  engraving  out  of  the  luxury  class.” 


"TODAY'S  PiaURES  IN  TODAY'S  PAPER  is  a  real¬ 
ity  sinee  we  got  our  Scan-a-gravers,”  says 
City  Editor  Jack  Thompson.  “We  take  pic¬ 
tures  later  than  our  competition;  repro¬ 
duction  is  as  good  or  better.” 


"SCAN-A-CRAVINGS  HOLD  THE  FAST  AHION  in 

sports  pictures  very  well,”  says  Sports  Edi¬ 
tor  Russ  Kicsele.  “Because  the  prcK-ess  is 
fast  we  use  more  and  later  pictures,  and 
we  can  do  a  better  layout  job,  t<K).” 


"WE  GET  BETTER  REPRODUCTION  than  originally 
submitted  photographs  by  obtaining  nega¬ 
tives,  getting  our  own  prints,  and  making 
Scan-a-gravings,”  says  Lynn  Calkiway, 
Outd«K)r  and  Feature-Page  Editor. 


"EASY  AND  OUlCK  CUTTING  is  a  very  helpful 
feature  of  Scan-a-gravings,”  says  State  and 
Farm  Editor  Clin  Lant.  “Thus,  mortises 
to  overcome  space  problems  are  simple 
and  so  are  last-minute  layout  adjustments.” 


"PinURES  LOOK  ALMOST  AS  ALIVE  as  the  sub¬ 
jects  when  they  appear  in  the  paper  by 
means  of  the  Scan-a-graver,’  says 
Women’s  Editor  Mabel  W’iesc.  “We  also 
appreciate  the  speed  of  the  process.” 


"SCAN-A-GRAVINGS  HELP  QUALITY  because  the 
photographer  can  control  the  picture  from 
exposure  to  press,”  says  Photo  Chief  John 
A.  Mills.  “Our  costs  now  make  pictures 
an  economy  instead  of  a  lu.xury.” 


*  You  con  gel  these  advantages  for  your  paper  loo!  Write  today 
for  complete  information  about  the  Scan-a-graver,  and  learn  how  you 
can  save  money  artd  give  your  readers  better  service  with  it.  And  ask 
for  your  copy  of  "Impressions,"  Fairchild's  quarterly  publication  that 
will  help  you  exploit  the  techniques  artd  possibilities  of  photo  journalism. 
Fairchild  Camara  and  Initrumant  Corporation,  BAGS  Van  Wyck  Boulo- 
vard,  Jamaica  I,  Naw  York.  Dapartmant  IOO-3AAI. 


SCAN-A-GRAVER 
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EQUIPMENT  REVIEW 


Tension  Control 
Device  (or  Dinkier 


Fror 
forema 
daily 
that’s 
Hamer: 
Daily  i 


In  August,  1951,  Columbus 
(Ga.)  Ledger  began  using  tape  on 
the  United  Press  wire.  Early  the 
next  year  it  added  both  the  Asso¬ 
ciated  Press  AAA  (overnight  na¬ 
tional  wire)  and  the  AP-K  (State 
wire)  on  tape.  International  News 
Service,  a  fourth  wire,  is  still  han¬ 
dled  under  the  old  system. 

The  first  week  of  1952  the 
Columbus  Enquirer  began  using 
tape  on  Associated  Press  A  and  K 
wires,  the  market  report  and  on 
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NEWSPAPER  PLANTS 


Complete  Architectural  and  Engineering 
services  for  the  design  and  construction 
of  new  buildings,  remodeling,  production 
layouts,  and  plant  locations. 

Our  new  brochure  on  request. 


composing  room. 

Editing  the  copy  under  the  TTS 
system  presents  no  problem  what¬ 
soever.  The  same  proves  so  with 
writing  and  handling  heads.  Edit¬ 
ing  the  tape  is  no  concern  to  the 
editor.  This  phase  is  handled  in 
the  composing  room. 

Under  the  peg  system,  various 
colors  of  tape  are  used  to  distin¬ 
guish  AAA  wire  tape  from  UP 
and  AP  state  wire,  etc.  The  same  jj  ^  graduate  of 
color  tape  is  used  in  the  machines  rniipuf 

each  day  to  avoid  any  mixup.  ^  Lieu- 

Columbus  papers  have  found  tenant  Comman- 
TTS  has  enabled  them  to  move  der  during  World 
back  their  deadlines  an  hour.  II,  serving  as  a 

Flight  Officer 

Machinery  Exempt 

From  Stale  Sales  Tax  re7n°"’wuh"  thi 

The  Alabama  State  Supreme  Flint  organiza- 
Court  has  ruled  that  newspaper  t'on  for  years 
presses,  paper  and  ink,  along  with  Julian  Carmich 
other  machinery  or'  equipment  Flint,  branch  mai 
used  in  publishing,  are  exempt  He  has  spent  2() 
from  the  state’s  3  per  cent  sales  industry,  beginnii 
tax.  opment  and  prod 

The  Supreme  Court  also  agreed  John  Millward 


Flint  Ink  Company 
Promotes  Salesmen 


HORTON  L.  PEREIRA  &  ASSOCIATES 


Architects  &  Engineers 


Chicago  3,  III. 


100  West  Monroe  St, 


pOLI-ERS 


Print  classifieds  and  halftones  com 
parable  with  commercial  printing. 

Outstanding  front  pages 
for  quick  newsstand  sale. 


w 


Snni-  INI) 

HUDSON  •  NEW  YORK 

NEW  YORKjl/,  NY  SI  lOUIS  ).  MO  CHICAGO  6,  ILL 

420  Lexington  Ave  Railway  Exchange  BuilcJiitg  565  W  Washington  Street 

WHEN  you  JHINK  Of  wATfRiAtS  HANDl/NG  TH/NK  OF  GIFFORD  WOOD 


EQUIPMENT  REVIEW 


Baumnicker  Talk 
On  SNPA  Program 


Apprentice  at  21 
Foreman  al  27 


From  apprentice  stereotyper  to 
foreman  of  the  department  in  a 
daily  newspaper 


coating.  The  new  process  is  still 
in  its  infancy,  but  the  plates  that 
have  been  tested  hold  up  satis¬ 
factorily,  say  Tribune  mechanical 
men. 

The  iron  plating  method  was 
adopted  last'  December  when  the 
nickel  shortage  became  acute. 
The  Tribune  was  one  of  the  first 
newspapers  to  experiment  with 
iron  as  a  substitute. 

Formerly,  a  coating  of  nickel 
was  applied  to  the  color  stereotype 
plates  to  protect  them  from  wear 
while  on  the  presses.  The  color 
plates  need  this  extra  protection 
because  they  remain  on  the  presses 
during  an  entire  run  of  all  edi¬ 
tions. 

The  iron  plating  process  re¬ 
quires  the  same  equipment  used  in 
the  nickeling  operation.  Only  the 
solutions  in  the  vats  are  changed 
and  iron  anodes  are  substituted 
for  nickel  anodes  used  in  the  elec¬ 
troplating  process. 

“If  the  shortage  continues  and 
Joe  Natolis  has  succeeded  the  F.  V.  Krummrich,  export  sales  our  present  nickel  supply  becomes 
late  Ed  Morgan  as  foreman  of  the  manager  for  Fairchild  Camera  and  exhausted,  we  will  convert  corn- 
stereotype  department,  M  i  a  in  i  Instrument  Corp.,  flew  to  Europe  pletely  to  the  iron  plating  process,” 
(Fla.)  Daily  News.  Joe  has  been  July  1  to  expand  the  Scan-a-graver  said  Irwin  Giannoni,  stereotype 
m  News  stereo  for  27  >earj.  market  throughout  14  countries,  superintendent. 


years — 

that’s  the  record  of  Robert  R. 
Hamerstrom  of  the  Lynn  (Mass.) 
Daily  Evening  Item,  at  the  age  of 


Mr.  Hamerstrom  displayed  such 
skill  at  the  job,  and  ability  to  get 
along  with  his  fellow  workers  that 
the  publisher,  Ernest  W.  Lawson, 
hesitated  hardly  at  all  in  offering 
him  the  foremanship  when  the 
previous  head  of  the  department 
resigned  to  move  to  another  city. 

Mr.  Hamerstrom  entered  the 
Army  two  weeks  after  his  gradua-  McCall  after  53  years  in  the  news- 
tion  from  high  school  in  1943  and  paper  business, 
served  with  a  combat  engineer  Aloysius  Karcher  is  the  new 
outfit  in  France  and  Germany,  foreman  at  the  Tribune.  Percy 
Three  months  after  his  discharge  Virgin  has  the  same  job  at  the 
from  the  service,  he  was  hired  by  Democrat.  Mr.  Karcher  began  as 
the  Item  and  started  his  appren-  apprentice  in  1915;  Mr.  Virgin 
ticeship.  in  1928. 


Robert  Hamerstrom 


E”A"S~Y  does  iti 

with  the  G-W  Pneumatic  Drop 


No  more  bxilling  ton-rolls  of  newsprint  from  truck  to 
storage,  or  storage  to  pressroom.  For  a  Gifford-Wood 
Pneumatic  Drop  handles  a  roll  through  a  15'  drop 
smoothly,  easily,  cushioned  on  air— without  danger  to 
employees  or  damage  to  paper. 

The  roll  is  simply  fed  on  to  floor-level  lowering  carriage 
which  eases  it  to  basement  level  for  storage  in  seconds— 
speed  of  descent  controllable  by  vtdve;  carriage  return  to 
load  position  automatic.  The  least  expensive  lowering 
unit  ever  manufactured— used  by  leading  printers  and 
publishers  throughout  the  country. 

Gifford- Wood  also  manufactures  electric  roll-handling 
units  for  raising  and  lowering,  as  well  as  complete  engi¬ 
neered  conveying  systems  for  paper  stock,  stereos,  mail 
sacks,  other  printing  plant  items.  For  specialized  help  in 
solving  your  problem,  write  today,  without  obligation,  to: 


EQUIPMENT  REVIEW 

Paper  Storage 
Above  Pressroom 

The  Meriden  (Conn.)  Record 
Company  has  just  completed  an 
addition  to  its  building  and  the 
remodeling  of  the  old  building. 

The  new  part  provides  space 
for  executive  offices,  conference 
room,  micro-film  reader  room, 
loading  platforms  for  the  circula¬ 
tion  department,  locker  room, 
storage  room  for  newspaper  files, 
and  a  floor  for  paper  storage. 

In  remodelling  the  original 
building,  provision  was  made  for 
a  new  perforator  room  in  connec¬ 
tion  with  the  Teleteypesetter  in¬ 
stallations,  new  proofroom,  photo¬ 
graphic  dark  room,  and  a  Fair- 
child  Scan-a-graver  department. 


In  combining  two  newspapers  Roller  conveyor  and  traveling  crane  erected  above  press  bring  news- 
into  one  building,  the  Meriden  print  from  storage  room  on  upper  level. 


bridge  over  the  Hoe  Simplex  pro  | 
on  the  same  level  with  the  nn 
paper  storehouse  located  over  the ) 
garage.  The  two  were  connected  I 
by  a  recessed  V-type  floor  rollHl 
conveyor  by  which  the  paper  was' 
rolled  onto  the  bridge  and  then 
picked  up  by  an  electric  travellio{ 
conveyor  which  extended  flx 
length  of  the  pressroom. 

The  picture  (see  cut)  shows 
press  foreman  Sylvester  Markow-i 
ski  in  the  foreground  on  the  floor 
of  the  pressroom  operating  tht; 
crane,  and  his  two  assistants, 
George  Vesey,  right,  and  Edwanii 
Burdacki,  left,  on  the  bridge  i 
above.  The  device  has  worked 
out  ideally  and  doubtless  is  adapt¬ 
able  in  small  plants  where  there 
is  insufficient  pressroom  storage. 

2  Colors  in  La. 

Addition  of  a  Color  Unit  and' 
Master  Router  enables  the  Lafm  i 
ette  (La.)  Daily  Advertiser  tooffcl 
advertisers  two  colors  on  a  page  i 


f 


composition  is 
truly  profitable 
composition. 


LUDLOW  TYPOGRAPH  CO. 

2032  Clybourn  Ave.,  Chicago  14 


nmERicRn  steel 

(HRSE  (0  J  O'  ' 


Save  Newsprint^  Get  Better 
Quaiity  With  High  Shrinkage 
Mats  ,,,Use 

Alieo  Evenrag  3iat  Dryer 


The  Alico  Mat  Dryer  has  been  dev'eloped  to  dry  high  mois¬ 
ture  content  mats  uniformly  while  preshrinking  and  to  set 
the  mould  depth  to  improve  printing  quality.  Final  .shrink¬ 
ages  up  to  D  s"  per  page  now  obtained  with  Alico  Evenray. 

After  the  mats  are  rolled  or  moulded  they  are  inserted  into 
the  Dryer  in  a  vertical  position.  After  the  cover  has  been 
•closed,  an  electronic  timer,  pre-set  to  desired  timing  period 
(usually  from  30  to  60  seconds) ,  automatically  turns  on  12 
infra-red  lamps.  These  are  mounted  in  special  gold-plated 
reflectors  shaped  to  direct  the  heat  rays  with  equal  intensity 
to  every  portion  of  the  mat’s  surface,  (see  illustration) . 


DC 

THEY/5fe7;&W 


Just  a  minor  mechanlcil 
^ad^et?  That’*  an  une^ 
nomical  way  to  look  at  it.  iw 
.  .  .  not  iuBt  Irames  to  loci 
up  your  forms. 

They  are  neoegsary.  accurM* 
equipment.  Correct  chassj 
mean  saving-  of  time.  <* 
money,  and  perfect  mats.  AM 
any  mechanical  engineer. 


THE  ALICO  EVENRAY'S  new  principle  in  injra-red 
drying  uses  patented  gold  reflectors  vfith  eflective  air 
drculation  at  both  sides  of  mat,  which  is  in  a  vertical 
position  between  the  heat  lamps.  This  provides  uw-- 
restricted  escape  for  the  moisture  or  steam  leaving 
the  mat. 

Results???  More  uniform  drying  and  sharper 
and  clearer  printing  of  type  and  halftones. 
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PHOTOGRAPHY 


Long  Time  Exposures 
Possible  on  Superliner 

By  A1  Aiimuller 

Picture  Editor,  New  York  World-Telegram  and  Sun 
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A  CITY  condensed  into  a 
block  area  12  decks  high, 
was  my  impression  of  the 
United  States. 

And  from  a  pho¬ 
tographer’s  view 
that  concentrates 
the  focus  but  in¬ 
creases  the  up 
and  down  hike  to 
ferret  out  pic¬ 
tures. 

I  was  fortunate 
enough  to  be  one 
of  the  newspaper¬ 
men  invited  to 
ride  the  vessel  Aumuller 
from  Newport  News,  \'a.,  to  New 
York  recently. 

There  weren’t  any  restrictions  as 
to  what  pictures  could  be  made. 
Passengers  wandered  at  will  over 
the  entire  length  of  the  ship.  The 
bridge  where  the  brains  of  the 
mammoth  vessel  percolate,  was 
also  a  hive  of  photographic  indus¬ 
try.  The  ship  was  put  through  a 
series  of  maneuvers  during  which 
the  officers  took  readings  and  the 
passengers  took  pictures.  The 
helmsman  was  picture  subject,  the 
heated  crow’s  nest  intrigued  the 
camera  snappers.  Pennants  were 
snapping  in  the  breeze,  and  if  the 
angle  was  right  an  excellent  view 
of  the  Stars  and  Stripes  flying 
against  a  background  of  sky  and 
the  brilliant  red  of  huge  smoke¬ 
stacks  made  obvious  composition. 

There  were  so  many  obvious 
pictorials  just  begging  to  be  taken 
that  it  became  my  problem.  Every 
picture-minded  man  on  board  re¬ 
acted  to  these  scenes  the  same  way. 
As  far  as  I  was  concerned  it 
would  become  old  stuff  before  the 
page  of  pictures,  for  which  1  was 
shooting,  could  be  printed.  It  soon 
was  obvious  that  if  I  was  to  get 
something  different  I  would  have 
to  dig  for  it. 

Conceding  the  news  of  the  day 
to  be  the  arrival  in  New  York  of 
America’s  newest  challenge  to  sea 
competition,  it  was  necessary  to 
hunt  for  second-day  subject  mater¬ 
ial. 

^  Roaming  on  a  curiosity-and-Iook- 

11  see  tour  through  the  innards  of 

it  the  great  ship  uncovered  the  great 
amount  of  necessary  services  that 
is  required  for  the  smooth  running 
of  a  ship’s  day.  The  baker,  the 
butcher,  the  grocer  and  the  printer 
were  found  lodged  down  deep  in 
Ihe  ship.  Not  unusual  on  any  large 
well  managed  vessel  but  a  neces¬ 
sary  part  of  a  complex  whole.  And 
I  figured  of  interest  to  all  curious 


So  they  had  to  become  part  of  the 
picture  story. 

Showing  them  at  work  was  not 
easy.  They  labor  under  conditions 
quite  different  from  their  col¬ 
leagues  ashore.  Rough  seas  and 
lack  of  space  make  a  handicap. 
A  photographic  one  too.  The  ma¬ 
chines.  tables,  benches  are  all  bolt¬ 
ed  to  the  deck.  Boards  arc  erected 
on  the  edges  to  prevent  items  from 
sliding  off.  And  cramped,  take  for 
example  the  bakery.  Five  men 
were  busy,  the  day  1  visited  it, 
preparing  the  day’s  rolls.  They 
were  rolling  the  dough,  greasing 
and  loading  bake  pans  and  feeding 
them  into  a  huge  oven.  All  this 
action  was  taking  place  inside  an 
area  no  bigger  than  an  ordinary 
stateroom  or  the  average  photo 
printing  room. 

It  had  to  be  broken  down  into 
three  sections  for  me  to  be  able 
to  picture  the  action,  for  it  would 
be  impossible  to  take  the  entire 
scene  even  with  an  extreme  wide- 
angle  lens.  So,  the  man  at  the 
linecasting  machine  was  subject 
one,  the  makeup  bench  was  two, 
and  the  flat  bed  printing  press  was 
three.  (There  were  two  sizes  of 
these  presses.) 

This  was  typical  of  nearly  every 
interior  picture  with  the  exception 
of  the  large  general  rooms,  such  as 
lounge,  dining  rooms,  ballroom 
etc. 

Using  a  Rollci  for  all  the  shots 
made  it  a  lot  simpler  to  explore 
the  ship  and  to  have  the  camera 
at  the  right  moment. 

There  were  close  to  1,300  pass¬ 
engers  on  board  and  I  think  there 
must  have  been  close  to  2,000  cam¬ 
eras,  all  recording  the  trip. 

The  ship  herself  is  surprisingly 
clear  of  vibration.  I  made  a  dozen 
shots  that  required  long  time  ex¬ 
posures  and  only  two  of  the  nega¬ 
tives  showed  any  noticeable  move¬ 
ment  due  to  this  effect.  Found  my 
night  shots  were  best  made  about 
2  a.m.  when  most  of  the  passen¬ 
gers  had  retired  for  the  night.  The 
ship’s  lights  were  strong  enough 
and  well  placed  to  light  the  funnels, 
decks  and  all  the  areas,  inside  or 
out.  Occasionally  some  one  would 
stroll  through  the  picture  but  with 
all  the  exposures  1  made  there  was 
only  one  shot  where  a  ghost  image 
appeared. 

Jack  W  a  s  s  e  r  m  a  n,  the  ship’s 
photographer,  was  worried  over 
the  possibility  of  not  fitting  his  en¬ 
larger  into  the  spot  allowed  for  it 
in  his  eight  by  eight  foot  combina¬ 
tion  printing  and  developing  room, 
about  the  ship  and  its  workings.  Air  conditioning  will  definitely  help 

editor  &  PUBLISHER  for  July  12,  1952 


him  during  the  summer  or  under 
tropical  conditions.  Jack  figures  he 
will  be  able  to  do  a  good  job  on 
the  ship  using  a  Speed-Graphic,  a 
Rollei  and  a  Leica.  The  size  of 
his  working-quarters  has  him  hesi¬ 
tating  about  being  able  to  handle 
film  rolls  for  the  passengers.  Space 
is  his  big  trouble  for  the  dark¬ 
room  has  only  two  unbroken  wall 
spaces.  One  is  where  his  sink  is 
located,  the  other  is  only  six  feet 
long.  With  me  the  big  problem 
would  be  height  for  my  six-feet- 
two  had  my  hair  brushing  the  ceil¬ 
ing. 

So  after  two  days  of  labor  I  was 
able  to  say  that  1  knew  the  new 
ship.  Two  days  of  work  which  the 
boss  had  offered  as  a  couple  of 
days  for  a  nice  junket. 

Quick  Film-to-Print 

Rochester,  N.  Y. — V  i  s  i  t  i  n  g 
NEA  editors  and  publishers  saw 
a  new  offset  printing  process  yield 
a  print  within  four  minutes  after 
the  shutter  clicked  during  a  dem¬ 
onstration  at  Kodak  Park. 

When  a  photograph  of  one  of 
NF.A’s  members  was  taken,  the  ex¬ 
perimental  presensitized,  offset, 
plastic  printing  plate,  now  under 
development,  was  used  in  the  cam¬ 
era  instead  of  the  usual  photo¬ 
graphic  film  or  plate.  After  the 
exposure,  the  printing  plate  was 
taken  immediately  from  the  cam¬ 
era,  processed,  placed  on  a  Multi¬ 
graph  press  and  prints  were  run 
off  for  the  audience. 

One  Copy  Boy, 

One  Brownie 

St.  Petersburg,  Fla. — When  a 
giant  waterspout  appeared  in 
Tampa  Bay  in  the  Summer  of 
19.S0,  St.  Petersburg  Times  photog¬ 
raphers  had  a  field  day.  But  when 
selection  of  a  Page  I  picture  was 
made  the  choice  fell  to  a  snap¬ 
shot  made  with  a  Brownie  camera 
by  Dick  Hauber,  a  copy  boy. 

When  another  big  spout  ap¬ 
peared  two  weeks  ago,  staff  cam¬ 
eramen  shot  it  from  every  vantage 
point  with  everything  from  Rollei- 
flexes  to  a  Graflex  with  15-inch 
telephoto  lens.  But  the  editors’ 
choice  for  Page  1  was  one  made 
with  a  Brownie  used  by  another 
boy.  Bob  Brzozowski. 

’Drecrni  Picture' 

St.  Paul,  M  i  n  n. — A  “press 
photographer’s  dream”  came  true 
for  Dick  Magnuson  of  the  St. 
Paul  Pioneer  Press  on  the  night 
of  June  23  when  a  picture,  one  of 
his  best,  literally  fell  right  in  front 
of  his  previously-focused  lens.  And 
not  only  that,  but  the  picture  en¬ 
abled  police  to  apprehend  a  hit- 
run  driver. 

The  city  editor  had  ordered  Dick 
out  into  a  driving  rain  and  wind¬ 
storm  to  “shoot  some  weather.” 

After  covering  a  number  of 
storm  damage  scenes  in  outlying 
residential  areas,  Magnuson  decid¬ 
ed  to  stop  at  a  busy  downtown 
intersection  for  a  few  shots  of 


late  shoppers  battling  the  elements. 

Because  of  the  rain,  he  was 
taking  pictures  from  inside  his  car, 
rolling  down  a  window  just  long 
enough  for  a  shot,  then  rolling 
it  up  again.  Suddenly,  and  almost 
simultaneously  with  his  next  flash, 
he  saw  it — a  woman  down  on  her 
knees  on  the  rain-swept  street, 
holding  a  red  umbrella  in  one 
hand  and  glaring  at  the  car  which 
had  just  knocked  her  off  her  feet. 

The  whole  vivid  scene  was  re¬ 
corded  on  )iis  film,  including  the 
license  number  of  the  hit-run  car. 

Fellowship  Winner 

Robert  Jennings,  19-year-old 
staff  photographer  for  the  Scranton 
(Pa.)  Times,  is  the  winner  of  the 
1952  Graflex-INP  Press  Fellow¬ 
ship  which  provides  a  week  in  New 
York  City  working  with  INP 
cameramen,  editors,  and  specialists 
in  every  phase  of  press  photog¬ 
raphy.  Jennings  was  'selected  on 
the  basis  of  being  the  most  out¬ 
standing  young  photographer  com¬ 
peting  in  the  1952  Graflex  Photo 
Contest.  There  were  15  candi¬ 
dates. 

Jennings  literally  started  at  the 
bottom  as  a  photographer.  His 
first  job  was  sweeping  darkroom 
floors.  This  year  he  was  the  out¬ 
standing  prize-winner  in  the  an¬ 
nual  Graflex  photo  contest,  taking 
second  prize  and  two  honor  awards 
in  the  Teen-Age  Action  division. 
He  was  the  only  winner  to  take 
three  prizes. 

‘Pathfinder'  Out  Soon 

Cambridge,  Mass.  —  Polaroid’s 
first  “Pathfinder”  picture-in-a-min- 
ute  camera  are  scheduled  to  roll 
off  the  production  line  in  August. 

The  “Pathfinder”  is  designed 
specially  to  fit  the  requirements  of 
press  and  commercial  photogra¬ 
phers,  industrial  users  and  ad¬ 
vanced  amateurs.  While  the  new 
camera  retains  the  reliability  of 
Model  95  it  features  a  completely 
redesigned  optical  system  including 
f/4.5  Wollensak  Raptar  coated  lens 
of  5-inch  focal  length;  Wollensak 
Rapax  Shutter  with  speeds  of  1 
sec.  to  1  /400  sec.;  and  coupled 
range-finder  providing  direct  focus¬ 
ing  from  3  feet  to  infinity. 


That's  right . . .  put  it  in  big 
bold  caps— the  wide  range 
. . .  modern,  complete  lice 
ol  GOSS  STEREOTYPE 
EQUIPMENT. 
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newspapers.  But — ^because  many  newspapers  did  not  use 
these  forms — it  will  thus  contain  more  data  from  more 
papers  than  ever  previously  available  from  any  source. 

It  is  being  streamlined  for  maximum  efficiency.  Now 
advertisers  and  agencies  can  put  their  finger  on  market 
data  fast  and  accurately.  The  Market  Guide  will  be 
the  complete  newspaper-market  reference  book. 
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JOURNAUSM  EDUCATION 

Disbelieving  President 
Killed  Emory  Program 

By  Dwight  Bentel 

President  Goodrich  C.  White  to  succeed  Dr.  White  to  the  presi- 
of  Emory  University  just  doesn’t  dency,  shares  the  latter’s  attitude 
believe  in  professional  education  toward  journalism  education. 


News  in  Advance 
For  the  Holiday 


Readers  Prefer 
Pendleton  EO's 


Kankakee,  Ill.  — Readers  who  Olrl  TV/T rrgt Vl 
read  beyond  the  customary  head-  1  IVAOlXi^ViAU 

line — “No  Journal  This  Friday”  Pendleton,  Ore.  —  Readers  of 
— were  startled  by  the  newspaper’s  the  East  Oregonian  recently  came 


prediction  of  bad  news. 


to  the  rescue  of  the  publication’s 


“Due  to  the  observance  of  the  proud  old  masthead  when  a  poll 
Fourth  of  July  holiday  there  will  was  taken  on  a  proposed  change 
be  traffic  accidents  in  Illinois  dur-  to  something  more  modem. 


ing  the  three-day  weekend,”  it 
stated. 


Readers  were  asked  to  clip  and 
send  in  their  choice  of  three  new 


for  journalism.  So.  when  oppor¬ 
tunity  came  to  swing  the  axe  on 
Emory's  division  of  journalism  .  .  . 
he  swung. 


So  .  .  .  Dr.  Nixon  took  the  job  The  two  lines  beginning  “traffic  designs  drawn  by  typographical  ex- 
at  Minnesota.  accidents”  came  from  another  perts.  Each  of  the  new  name- 

Personal  animosities  played  no  item.  In  their  place  should  have  plates  appeared  twice  on  page  one 
rt  in  the  situation.  Dr.  Nixon  been  “no  paper  on  Friday.”  of  the  newspaper  during  a  week, 

portedly  was  on  good  terms  with  -  The  response  was  fast  and  era- 


part  in  the  situation.  Dr.  Nixon  been  “no  paper  on  Friday 


.\s  simple  as  that,  apparently,  reportedly  was  on  good  terms  with  -  The  response  was  fast  and  era- 

is  the  explanation  for  the  recent  the  administration,  and  he  had  has  been  successfully  achieved  in  phatic.  By  letter,  postal,  telephone 

action  by  Dr.  White  discontinuing  been  offered  other  important  posi-  journalism  under  Dr.  Nixon’s  and  through  employes  of  the  news- 

the  Emory  journalism  program —  tions  in  the  university.  guidance.  paper  came  the  chorus;  Keep  the 

one  of  40  accredited  by  the  Am-  Situation  seemed  wise,  therefore,  to  old  masthead, 

erican  Council  on  Education  for  t-v  •,  .u  •  i  •  j  withdraw  offerings  in  professional  The  old  masthead  is  of  an  un- 

Journalism— as  soon  as  “commit-  Despite  the  considerable  window  journalism.  .  .  .  The  decision  is  usual  design  in  which  the  words 
ments  to  students  now  enrolled  m  President  White  s  state-  further  justification  by  the  “East  Oregonian”  are  encircled  by 

have  been  properly  met.”  fact  that  there  is  at  the  University  the  letters  “E”  and  “O”  respective- 

The  Emory  president  takes  a  thought  would  have  been  given  to  Georgia  an  accredited  school  of  ly-  It  identifies  a  newspaper  with 

dim  view  of  occupational  instruc-  dtscontinuance  of  this  program  so  journalism.  .  .  .  and  Emory  Uni-  u  history  dating  back  to  its  found- 

tion  in  the  libeml  collepe.  and  he-  long  as  Dr.  NlXOn  directed  it,  key  „„  „  Noe  in  1875  hv  M.  P.  Bull. 


tion  in  the  liberal  college,  and  be 


versity  as  a  general  policy,  has  >n  1875  by  M.  P. 


lieves  a  straight  liberal  program  1°  situation  apparently  is  found  gommitted  itself  to  the  avoidance  In  its  infancy  the  paper’s  mast- 


is  the  best  preparation  for  journal¬ 
ism.  Apparently  he  long  awaited 


in  these  two  paragraphs: 

“We  believe  that  the  college  and 


of  needless  duplication  of  effort  in  head  was  simply  “E.O 


a  propitious  moment  to  kill  the  graduate  school  will  continue  to 
division  of  journalism.  provide  for  students  looking  into 

journalism  as  a  career  opportunity 

Protest  Ineffective 


highly  specialized  fields.” 
Disagrees  with  Philisophy 
In  a  reply.  Dr.  Nixon  said: 


which  led  its  publisher  to  boast  it 
as  “The  only  newspaper  in  the 
world  with  initials  for  a  headline.” 
Of  the  new  designs,  a  bold  sans- 


he  announced  the  decision  that  has  on  the  basic  disciplines.” 


kind  of  medieval  scholasticism  ad- 


jolted  journalism  education  into  a  The  statement  said  further:  “Dr.  vocated  by  former  Chancellor 


but  not  without  protest  and  a  sad¬ 
ness  of  heart. 

“Why  should  we  change  the 


realization  that  it  has  not  yet  won,  Nixon  has,  over  the  years,  devel-  Hutchins  of  the  University  of  Chi-  masthead  of  our  county  paper—  i 

in  some  areas  at  least,  the  battle  oped  the  University’s  program  in  cago.  I  respect  their  right  to  follow  national  eagle,  the  coat  of  [ 

for  acceptance  on  the  liberal  arts  journalism  and  brought  it  to  a  such  a  policy  even  though  I  think  a^^is  our  beloved'  emblem,  the  { 


campus.  place  of  recognition  and  distinc-  they  are  wrong.  stars  and  stripes  representing  the  j 

Those  who  would  have  protested  tion.  .  .  .  (He  has)  patiently  ac-  “What  disturbs  me  most  is  the  j3  colonies  _  all  of  which 

the  action,  or  marshalled  forces  cepted  the  limitations  under  which  manner  in  which  the  administra-  sq  much  to  everyone 

against  it,  learned  of  the  meeting  he  had  to  work.  The  University  tion  made  its  decision  to  abandon  b 


stars  and  stripes  representing  the 


(He  has)  patiently  ac-  “What  disturbs  me  most  is  the  j3  colonies  _  all  of  which 


when  Dr.  White  announced  the  de-  has  not  been  able  to  command  the  journalism.  The  very  least  that 
cision.  Journalism  students  wore  resources  necessary  to  further  con-  should  have  been  done  was  to  con- 
black  arm  bands.  The  student  tinning  development  and  expansion  suit  the  faculty,  students,  and 
newspaper  blasted  editorially.  Many  of  the  program  in  journalism  with  alumni  of  the  division,  and  to  talk 


Governor's  Daughter 
Tallies  Vote  for  U.P. 

Bismarck,  N.  Dak. — Although 


newspaper,  radio  and  advertising  adequate  staff  and  facilities  for  a  with  leaders  in  the  profession  who  Helen  Brunsdale  was  on  the  j^ 
e.xecutives  and  others  commented  comprehensive  program.  .  .  .  know  from  direct  experience  what  manning  United  Press  election 
unfavorably,  and  Dr.  Nixon  voiced  “With  Dr.  Nixon’s  resignation  the  Emory  type  of  education  for  bureau  phones  far  into  the  night  | 
a  protest  which  reflected  the  ang-  the  University  was  confronted  with  journalism  has  meant  and  could  following  North  Dakota’s  primar- ' 


uish  of  a  man  who  sees  a  quarter  the  necessity  of  deciding  policy  as  mean  to  the  nation. 


ics  June  24,  it  wasn’t  until  the 


of  a  century  of  effort  yanked  out  to  the  future.  It  has  been  clear  to  “The  matter  was  not  even  re-  early  morning  that  she  had  time 


by  the  roots. 


the  administrative  officers  con-  ferred  to  the  University  Senate’s  to  slack  off  and  check  the  totals 


But  there  was  no  indication  that  cerned  that  to  replace  Dr.  Nixon  Committee  on  Educational  policy,  in  the  Governor  race  in  which  bet  t 
protest  would  cause  Dr.  White  to  with  a  man  of  his  calibre  and  his  “If  the  administration  could  have  father,  Norman  Brunsdale,  was  j 
rescind  his  action.  academic  and  professional  quali-  acted  with  a  fraction  of  this  speed  re-nominated  to  run  for  a  second  * 

Despite  rumor  to  the  contrary,  fications  would  be  impossible  with-  on  recommendations  which  have  term  as  Governor  of  Nortii  • 
Dr.  Nixon  did  not  resign  under  out  commitments  to  a  program  of  been  made  to  it  over  the  years  for  Dakota. 

pressure  or  because  he  had  learned  expansion  of  staff  and  facilities  the  strengthening  of  journalism  and  Miss  Brunsdale,  who  formeriv 
the  division  of  journalism  was  which  would  require  large  expend!-  for  a  better-balanced  development  work’ed  on  the  editorial  staff  w 


marked  to  go.  He  long  had  been  tures. 


of  the  whole  university,  then  it  the  Great  Bend  (Kans.)  Tribuni, 


dissatisfied  with  the  administra-  “Without  such  commitments  would  not  now  have  any  reason  for  recently  completed  a  month  *s 
tion’s  support  of  his  program,  final-  there  would  be  grave  danger,  to  saying  that  tragedies  like  this  are  vacation  reliefer  for  the  U.P.  hert- 
ly  concluded  there  would  be  no  say  the  least,  that  the  character  necessary  because  of  ‘financial  She  is  a  graduate  of  Vassar  ^ 


improvement.  Particularly  when  and  quality  of  the  program  would  limitations.’  ’ 


took  graduate  work  in  joumaliso 


Dr.  Ernest  Colwell  came  to  Emory  deteriorate  and  that  the  work  in  President  White’s  decision  will  at  the  University  of  Minnesott 

from  the  University  of  Chicago  to  the  field  would  not  be  maintained  go  down  as  one  of  the  extraordin-  During  collegiate  years,  she  served 

take  over  the  deanship  of  faculties,  on  the  level  of  excellence  to  which  ary  occurences  in  the  history  of  for  a  time  as  copy  girl  on  the 

'  Dr.  Colwell,  reportedly  scheduled  Emory  is  committed  and  which  journalism  education.  Washington  Daily  News. 


Washington  Daily  News. 
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Protest  Ineffective  to  secure  the  kind  of  education  that  “While  I  do  not  question  the  popular  with  the  [ 

Resignation  of  Dr.  Raymond  B.  is  most  fundamental  to  success,  motives  of  those  responsible  for  but  it  was  snowed  under  by  ' 

Nixon,  director  of  the  division,  to  and  that,  by  many  experienced  this  amazing  action,  I  do  disagree  ^  margin  of  three  to  one  in  favor 
accept  a  professorship  at  the  Uni-  journalists,  is  emphasized  as  most  with  their  educational  philosophy,  masthead.  ^ 

versity  of  Minnesota,  provided  it.  important  ...  ,  I  have  always  believed  in  a  pro-  Typifying  the  opposition  to  the  ' 

While  Dr.  White  reached  for  the  “Continuance  and  expansion  of  gram  of  liberal  education  centered  gbange  was  this  letter  to  Editor 
resignation  with  one  hand  he  the  program  in  professional  jour-  realistically  around  the  needs  and  j  Forrester  Jr.: 
grabbed  with  the  other  for  a  tele-  nalism  is  not  in  accord  with  the  interests  of  students  living  in  to-  '  elders  who  have  taken  the  } 

phone  to  call  a  Sunday  meeting  of  university’s  policy  of  limiting  its  day’s  world,  whereas  the  present  £q  more  than  50  years  have  : 
like-minded  university  officials — all  undertakings  to  vocational  and  pro-  Emory  administration  apparently  submitted  to  many  modern  ideas,  I 
his  personal  appointees.  Next  day  fessional  fields  and  concentrating  has  determined  to  adhere  to  the  v,,,.  nrr>fc«t  m.l  a  sad-  I 


on  the  level  of  excellence  to  which  ary  occurences  in  the  history  of  for  a  time  as  copy  girl  on  thti 
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East  falls  into  three  parts: 

“( 1 )  Korea. 

“(2)  Japan. 

“(3)  Taiwan — or  Formosa  or 
Nationalist  China — call  it  what 
you  will. 

“As  to  Korea,  I  was  deeply  im¬ 
pressed  with  the  morale  of  our 
troops.  They  are  well  armed,  well 
clothed  and  well  fed.  More  than 
most  Americans  back  home  they 
know  why  they  are  where  they  are 


Sulzberger  Discusses 
His  Far  East  Survey 

Arthur  Hays  Sulzberger,  pub-  ingenuity.  In  my  judgment,  we 
lisher  of  the  New  York  Times,  are  called  upon  to  use  those  funds 
home  from  a  hazardous  tour  of  wisely  for  the  benefit  of  all  of  us 
the  Korean  War  front  and  the  who  would  be  free.  Savings  are 
Far  East,  believes  our  troops  are  of  little  use  to  a  man  in  jail  for 
doing  a  fine  job  and  that  the  U.  S.  life. 

should  help  Nationalist  China  “More  than  that,  I  believe  that 
make  needed  social  reforms.  our  young  men  must  accept  the 

Mr.  Sulzberger  discussed  his  responsibilities  of  universal  mili- 
five-week  trip  with  his  staff  at  a  tary  training  and  realize  that  free- 
get-together  July  8.  He  reported:  dom  is  not  a  heritage  which  can 
“My  too  brief  trip  to  the  Far  be  passed  on  to  us  by  our  fathers. 

“1  was  pleased  to  note  how  well 
our  rotation  policy  is  functioning, 
although,  since  1  am  not  running 
for  office,  I  would  prefer  to  see 
the  period  of  service  extended. 
Our  ‘Northwest’  frontier  is  indeed 
far  from  us  these  days  and  I 
trust  it  may  be  kept  there,  but 
the  farther  it  is  away,  the  more 
reason  there  is  not  to  rotate  on 
too  short  a  radius  of  time. 

“As  to  Japan,  I  hope  and  be- 
,  ,  ...  lieve  that  we  are  following  the 

and  they  have  confidence  m  their  course,  just  as  I  hope  and 

ability  to  do  their  job.  I  saw  brieve  that  we  are  doing  so  in 
many  officers  and  men  from  Gen-  Germany.  Seven  years  is  a  long 
eral  Clark  and  General  Van  Fleet  period  in  the  lives  of  my  grand- 

children,  but  to  me  only  ‘a  watch 
with  the  First  Marine  Division,  {j,e  night.’  I  stand  ready  to 
I  saw  and  talked  with  mernbers  offer  Japan  and  Germany  every 

*  assistance  1  can,  but  1  find  my- 

with  Koreans  and  other  UN-  unable  to  forget  that  just  a 

member  forces  on  the  peninsula,  years  ago  the  people  of  both 

I  found  them  all  on  their  toes  and  these  nations  had  no  concept  of 
leaning  forwarch  and  if  a  second  democracy  and  no  background  of 
lieutenant  of  Field  Artillery  of  freedom.  I  would  extend  to  them 
mirty-four  years  ago  is  any  judge,  every  aid  in  my  power  if  they  will 
they  will  ^  able  to  deal  with  really  turn  their  faces  away  from 
whatever  situation  they  may  be  the  past.  I  believe  they  will  and 
called  upon  to  meet.  Americans  j  would  play  it  that  way,  but  1 
may  well  be  proud  of  our  troops  shall  be  everlastingly  watchful. 

Md  their  brilliant  leaders  in  all  “And  as  for  Nationalist  China, 
branches  of  our  services.  much  that  I  have  said  about  Japan 

First  Sane  War  and  Germany  applies  to  them. 

“1  came  away  with  the  feeling  Our  Western  conception  of  democ- 
that  here  possibly  was  the  first  racy  is,  1  fear,  but  little  under- 
sane  war  in  history,  since  here  stood.  We  should,  however,  do 
for  the  first  time  free  nations  vol-  i"  our  power  to  spread  com- 
untarily  banded  together  and  went  prehension  of  it.  The  Nationalist 
to  war  to  resist  aggression.  I  also 
brought  back  with  me  the  feeling 
1  took  over, — that  if  we  were  not 
involved  in  resisting  Communist 
aggression  in  Korea,  we  would 
be  called  upon  to  do  so  in  some 
other  part  of  the  world  and  per¬ 
haps  with  a  greater  expenditure 
of  life  and  national  resources. 

“1  am  happy  to  say  that  I  have 
never  been  an  isolationist.  Possibly 
the  fact  that  my  parents  took  me 
abroad  first  at  the  age  of  four 
and  a  half  helped  me  to  over¬ 
come  that  natural  tendency  among 
people  whose  ancestors,  like  my 
own.  fought  against  the  tyrannies 
of  colonialism.  But  never  before 
have  I  been  so  certain  that  we 
must  not  permit  the  direction  of 
cur  country  to  fall  into  isolation¬ 
ist  hands.  A  heavy  mantle  of 
responsibility  has  been  dropped 
ypon  our  unwilling  shoulders  and 
in  the  j^kets  of  that  mantle  are 
the  savings  of  our  industry  and 


army,  if  properly  equipped,  would 
be  second  to  none  in  my  judg¬ 
ment.  The  men  I  saw  were  hard 
and  fit  and  the  leaders  qualified 
and  able.  If  I  were  to  make  any 
criticism,  it  would  be  that  I  would 
prefer  to  see  their  loyalty  first  to 
their  country,  rather  than  as  I 
grasped  it — first  to  the  General¬ 
issimo,  second  to  the  Party  and 
then  to  the  nation. 

“But  in  this  I  may  be  entirely 
wrong.  I  went  out  to  the  Pacific 
in  1944  objecting  to  General  Mac- 
Arthur’s  statement,  ‘I  shall  re¬ 
turn.’  I  came  back  convinced  that 
the  personal  approach  was  correct 
and  carried  great  weight  at  the 
time.  Perhaps  the  same  applies 
now  on  Taiwan. 

Favors  Ambassador 

“At  the  moment,  we  are  rep¬ 
resented  in  Formosa  by  a  Min¬ 
ister.  I  should  like  to  see  this 
raised  to  the  rank  of  Ambassador. 
Nationalist  China  now  possesses 
the  greatest  force  in  the  Far  East 
with  which  we  are  allied.  We 
should  treat  them  with  the  great¬ 
est  dignity  in  our  power  and  seek 
to  help  them  in  making  the  social 
reforms  which  will  pave  the  way 
for  an  understanding  of  democ¬ 
racy.” 

Mr.  Sulzberger  and  his  son.  2nd 
Lt.  Arthur  Ochs  (Punch)  Sulz¬ 
berger,  on  duty  as  assistant  PIO 
in  the  First  Marine  Division,  and 
Harold  Hinton  of  the  Times 
Washington  bureau,  were  passen¬ 
gers  on  a  Marine  10-seat  helicop¬ 


ter — “Flying  Eggbeater” — when  it 
made  a  forced  landing  near  Seoul. 

This  description  of  the  adven¬ 
ture,  was  supplied  by  Mr.  Hinton: 

“Suddenly,  there  was  consider¬ 
able  vibration  followed  by  a  sink¬ 
ing  feeling  among  the  passengers 
as  if  the  ship  were  in  an  air 
pocket — an  air  pocket  that  had 
no  bottom.  Just  as  it  looked  as  if 
we  were  going  to  slither  into  a 
hillside,  the  pilot  brought  the  ship 
gently  to  rest  in  a  plowed  field. 
He  stopped /the  motor,  jumped  out 
and  explained  that  the  Servo  en¬ 
gine,  which  helps  to  operate  the 
controls,  had  gone  out,  making 
the  machine  too  hard  to  operate 
manually.  He  and  the  co-pilot 
both  had  to  grapple  with  the  con¬ 
trols  to  set  the  machine  down. 

“Next  day  we  set  out  again 
with  the  same  pilot  in  a  different 
helicopter  to  visit  a  mobile  Army 
surgical  hospital.  We  made  it 
without  incident  but  when  the 
visit  was  finished  the  pilot  took  the 
helicopter  for  a  record  flight  (two 
feet  altitude  and  five  feet  laterally) 
and  set  the  machine  down.  He 
reported  the  controls  were  acting 
up  again  and  he  did  not  want  to 
risk  flying  us. 

“In  a  few  minutes  the  publisher 
received  a  cable  message  from 
Mrs.  Sulzberger,  saying  she  was 
worried  about  the  forced  landing 
of  the  day  before.  Mr.  Sulzberger 
toyed  with  the  idea  of  cabling  her 
that  his  forced  landings  were  get¬ 
ting  better  every  time — but  decided 
against  it.” 
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Community  Paper  Data 


By  Prof.  Roscoe  EUord 

Graduate  School  of  Journalism,  Columbia  University.  New  York 


WEEKI,Y  NEWSPAPER  MANAGE- 
MKNT.  By  Thomas  F.  Barnhart. 
New  York :  Appleton-Century-Crofts. 
In«*.  5.*?n  pp.  ^5. 


Eight  ways  to  arrive  at  a  fair 
purchase  value  for  a  weekly  news¬ 
paper  business  are  suggested  in 
this  meaty,  comprehensive,  and 
authentic  book.  The  author  warns 
wisely  that  no  rule  is  apt  to  please 
both  a  buyer  and  seller.  The 
eight  rules  applied  to  one  news¬ 
paper  ranged  the  values  from  $14,- 
000  to  $60,000. 


previous  owner  was  losing  money 
through  mismanagement,  or  be¬ 
cause  an  heir  with  no  yearning 
for  the  hard  work  of  a  weekly 
newspaper  wants  to  sell.  Some  of 
the  biggest  newspaper  properties 


of  Michigan,  was  chiefly  inter¬ 
ested  in  analyzing  and  measuring 
the  contribution  of  the  community 
newspaper  to  nourishing  the  social 
roots  of  those  who  live  in  large 
cities.  In  this  study,  done  when 
he  was  a  faculty  member  of  the 
University  of  Chicago,  he  found 
the  contribution  considerable. 

In  this  academically  expressed 
but  factual  and  scholarly  book,  he 
analyzes  content  of  community 
news  colums,  the  economic  organ¬ 
ization,  the  reader-interest  and 
family  attributes  of  readership, 
and  the  cooperation  with  com¬ 
munity  leaders.  And  he  does  so 


Press  Receives 
'So-So'  Rating 
On  Obligations 


San  Francisco  —  Newspapen 
rated  only  “so-so”  in  meeting  their 
obligations  to  society,  in  a  busi¬ 
nessmen’s  poll  conducted  here. 
More  than  one  in  four  rated  the 
press  “poor”  in  that  respect. 

A  •  majority  reported  them¬ 
selves  as  more  influenced  by  news 
commentators  than  by  editorials, 
a  study  of  replies  to  25  questions 
asked  members  of  the  Harvard 
Club  shows.  The  poll  was  made 


PRO! 


way  that  throws  valuable 
today,  and  some  of  the  most  light  on  professional  techniques  of  by”  F.^  Boum  Hayne "  crub”  016$^ 
profitable  weeklies,  have  risen  weekly  newspapers  in  metropoli-  architect, 

from  just  such  ashes.  Those  op-  tan  neighborhoods  as  well  as  upon  questionnaires  were  filled 

the  community  paper  as  a  social  ^ 

institution. 

In  1950,  when  his  research  was 
in  progress,  181  community  papers 
were  being  published  in  the  Chi- 


n 

Ot 


portunities  are  rare 

Any  rule  should  follow  an  effi¬ 
cient  survey  of  the  area.  You 
can’t  make  money  in  a  bad  news¬ 
paper-business  community,  no 


of  the  club 


That  doesn’t  mean  the  rules  are  A"®.  ?  VO"  P'1*  cago  metropolitan  disrict— 82  of  expressing 


in  by  65  per  cent 
membership  of  436. 

9  Per  Cent  Commend 
The  replies  were  unanimous  in 
belief  the  press  has 


idle.  It  means  that  when  buyer 
faces  seller  in  newspaper  bargain¬ 
ing.  they  maneuver  for  advantage 
in  a  trade — as  with  horses  in  Tex¬ 
as.  Those  who  have  bought  or 
sold  weeklies,  or  advised  others — 
and  this  reviewer  has  done  all 
three — will  agree  with  Clyde  Knox, 
the  newspaper  broker,  quoted  ap¬ 
provingly  in  Mr.  Barnhart’s  vol¬ 
ume.  that  a  newspaper  is  worth 
on  the  market,  “whatever  it  will 
bring,  no  more,  no  less.” 

All  eight  rules  are  good  yard¬ 
sticks.  Any  of  them  would  keep 


out.  Do  advertising  and  printing 
opportunities  really  exist?  Will 
they  grow?  Does  the  prospective 
owner  recognize  a  reader-appetite 
which  the  prospective  seller  had 
failed  to  cultivate?  Is  the  shop 
over-adequately,  or  under¬ 
equipped  for  the  field? 


them  within  the  city  limits  with  a 
total  circulation  of  983,000. 

Dr.  Janowitz  found  a  strong 
personal  tie  between  community 
papers  and  their  readers.  It  was 
a  tie  and  a  reader-interest  inde¬ 
pendent  of  interest  in  other  media. 
“It  is  clear,”  Dr.  Janowitz  writes. 


moral  obligations  to  society.  On 
the  question  of  how  these  are  ful¬ 
filled,  only  9  per  cent  replied 
“well.”  The  “So-so”  classification 
drew  55.6%,  “poorly”  28.5%  and 
6.4%  failed  to  designate. 

Replies  to  the  question  “are  you 
influenced  more  by  commentaton 


Jason  Rogers,  publisher  of  the  plays  an  important  social  role  and 
old  New  York  Globe,  warned  in  constitutes  an  effective  medium  of 
his  “Newspaper  Building”  in  1912:  communication.” 

“Don’t  underestimate  your  costs 

and  losses  your  first  year.  And  For  Free,  Jewish  Words 


that  the  community  newspaper  editorial  Pojjcy.  re¬ 

plies  were:  yes,  43.5%  and  no, 
50%.  On  the  question  of  confi- 


don’t  count  on 


an  owner  from  selling  too  low  predecessor’s  business  unless  you 


increasing  your  ^  ^  ^  ^ 

in^cc  imlAcc  \rr%^J  ^  ^  9 


because  he  had  piled  up  money 
and  years  to  retire,  or  because  he 
had  concluded  it  would  be  easier 
to  work  in  an  iron  factory.  And 
any  of  the  eight,  preferably  a 


realistically 


see  specifically  and 
how  it  can  be  done.” 

Just  as  many  of  Rogers’  princi¬ 
ples  of  daily  newspaper  manage¬ 
ment  applied  to  weekly  papers. 


THE  JOSEPH  JACOBS  HANDBOOK  OF 
FAMILIAR  JEWISH  WORDS  AND 
EXPRESSIONS.  By  Joseph  Jacob*. 
New  York:  Joseph  Jacobs  Orraniz- 
ation.  S6  pp.  Free. 


dence  in  editorial  content,  48% 
voted  yes  and  42%  no  with  5.9% 
“yes  and  no.”  A  similar  query 
on  confidence  in  the  news  content 
showed  68.5%  yes,  19.8%  no  and 
10.6%  “yes  and  no.” 

Continuing  to  ignore  varying 
percentages  who  skipped  specific 
questions,  the  percentage  figures 
on  other  questions  were: 

featuring  sensational  news, 
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combination  of  them,  would  keep  much  of  Barnhart’s  know-how  and  Here’s  a  metziah  (bargain)  for  I"  featuring  sensational  ne^ 
a  buyer  from  losing  his  shirt,  example  in  his  “Weekly  Manage-  the  newspaper  feature  writer,  the  ® 

provided  he  brought  good  manage-  ment”  can  be  adapted  to  dailies,  advertising  salesman  in  a  Jewish  ooiigations.  res,  /J.a.  ino,  z  , 

He  carefully  analyzes  methods  neighborhood  and  the  librarian  sensational  news  poison  Je 

for  studying  the  newspaper  poten-  who  occasionally  gets  a  call  for  niind  of  youth  and  others,  yes,  , 

tialities  of  a  community,  and  for  special  color  in  writing  or  conver-  "o*  “O  you  think  sensation 
soundly  compromising  between  sation. 


ment  and  good  editing  to  a  good 
town. 

The  paper  cited  had  $10,000 
worth  of  equipment  and  $20,000 
in  gross  receipts  a  year.  After 
years  of  reasonably  profitable  op¬ 
eration,  the  publisher  would  have 


advantageous  seller-formulas  for 
evaluation  and  buyer-formulas. 
Thereafter  he  discusses  weekly 


got  his  money  out  at  $14,000.  And  management  problems  of  advertis- 
at  $60,000 — three  times  the  aver-  ing,  circulation,  cost  accounting, 
age  annual  receipts  which  is  one  job  printing,  newspaper  bookkeep- 
of  the  rules — a  buyer  with  ability  ing,  and  trends  in  the  weekly  pub- 
would  have  a  fairly  good  proposf-  fishing  field, 
tion,  provided  he  and  the  town  For  years,  Barnhart  of  the  Uni- 


were  good  enough  to  increase  the 
receipts. 

A  compromise  price  of  $30,000 
would  give  the  retiring  pubilsher 
a  sizeable  profit,  and  it  ought  to  fished  in  1936, 
provide  a  younger  buyer  with:  management  and 


versity  of  Minnesota  has  been  a 
leading  counsellor  in  the  weekly 
newspaper  field.  This  new  re¬ 
vision  of  his  older  volume,  pub- 
brings  weekly 
promotion 


This  handbook  wittily  runs 
through  the  most  common  Jewish 
words  and  expressions,  some  of 
which  are  in  everyday  use  in  Eng¬ 
lish  but  do  not  appear  in  Web¬ 
ster’s  Unabridged.  English  equiv¬ 
alents  are  fisted  alphabetically  with 
each  corresponding  Jewish  word, 
followed  by  a  phonetic  pro¬ 
nunciation  guide  and  an  example 
of  use. 

Here  are  a  couple  at  random: 
DOPE.  schlemiel.  (SHLE 


news  increases  crime?  yes,  70;  no, 
18.7. 

On  readership:  do  you  read 
your  daily  paper  carefully?  yes, 
59.8;  no,  38.8.  Do  you  miss  your 
paper  when  you  fail  to  read  itl 
Yes,  70;  no,  21.8. 

On  monopoly:  do  you  believe  in 
one  ownership  for  all  the  newspa¬ 
pers  of  one  locality?  Yes  0;  no, 
97;  if  one  ownership  prevaib 


But 
covera 
it  to  n 
ers— tl 
TV  b 
From 
ploitat 
least, ' 
tell  wt 
saw  it 
tion,  n 
for  SOI 
Nov 
field  I 
newsp: 
as  an 
the  T 
it— the 
come 
tainme 
standii 
and  w 
it  won 
newsp: 
?tum  tl 


ought  the  “voice  of  the  opposi¬ 
tion”  be’ given  every  courtesy  and 
consideration  to  be  heard?  Yes 


MEEL)  A  fool,  simpleton,  one  95.5;  no,  1.28;  do  you  think  this 


a.  6%  annual  interest  on  his  in-  abreast  of  the  field.  It  is  authen- 


year  for  mainte- 


tic,  detailed,  and  practical  —  a 
weekly  newspaper  publisher’s 
bible. 


vestment. 

b.  $1,000 
nance. 

d.  $2,200  a  year  in  dividends. 

e.  Plus  the  profit  on  whatever  A  Sociologist  Researches 
increase  he  could  bring  in  the  busi-  Weeky  Commnity  Papers 
ness. 


The  ideal  way  to  buy  a  news¬ 
paper  is  to  pay  junk  prices  for 
equipment  in  a  good  newspaper 
town,  and  pay  nothing  for  good 
-will  or  circulation,  because  the 


THE  COMMUNITY  PRESS  IN  AN  UR¬ 
BAN  SETTING.  By  Morri*  Janowitz. 
Glencoe.  Illinois:  The  Free  Press.  266 
pp.  S.3.50. 


Dr.  Janowitz,  as  a  sociologist 
on  the  faculty  of  the  University 


who  always  does  the  wrong  thing 
at  the  right  time.  Example:  (Yid¬ 
dish  saying)  “A  Schlemiel  falls  on 
his  back  and  breaks  his  nose.” 

WISE  ACRE,  c  h  o  c  h  e  m  . 
(KHUKH-EM)  Literally:  Sage  or 
wise  man.  Also  used  derisively. 
Example:  “He’s  such  a  Chochem! 
He  thinks  Cheder  (Hebrew 
school)  is  a  cheese.” 

Free  copies  are  available  when 
requested  on  business  letterheads. 
Write  to  Joseph  Jacobs  Organiza¬ 
tion,  1  East  42nd  Street,  New 
York  17,  N.  Y.— L.F. 


is  ever  done?  Yes,  32;  no,  53.5. 

Do  you  think  the  press  of  Cali¬ 
fornia  is  fair  to  the  majority? 
Yes,  65;  no,  18.6;  do  you  think 
the  press  is  greatly  influenced  by 
the  ’advertisers?  yes,  55.5;  na 
29.4;  is  accuracy  of  reporting 
more  important  than  speed,  ye*- 
95.5;  no,  1.93. 

Also,  does  “Freedom  of  tht 
Press”  still  prevail  in  the  U.  S.? 
Yes,  75.5;  no,  14.7;  does  the  pro* 
still  give  a  clear  picture  of  na¬ 
tional  and  world  events?  Yes- 
47.5;  no.  38. 
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TV  Scoops  Newspapers 
On  Convention  Boost 


Journal- American  makes  effective 
use  of  it  in  a  current  trade  paper 
ad.  Shows  size  of  growing  mar¬ 
ket,  and  size  of  J-A’s  market. 


ll3rialtt  ^di 


ead 


By  T.  S.  Irvin 


Yakima  (Wash.)  Republic  and  Hobby  Page 
Herald  out  with  a  most  attractive  The  Syracuse  (N.  Y.)  Herald- 
booklet  telling  ‘The  Story  of  Your  American,  Sunday  edition  of  the 
Yakima  Dailies.”  Beautifully  Herald-Journal,  is  running  a  page 
printed,  well  designed,  profusely  headed  by  a  banner,  ‘  Find  Time 
illustrated  with  good  photos,  in-  ^  Hobby,’  with  a  story  of  ^ 


terestingly  written — this  is  one  of  unusual  hobby  or  hobbist  in  its 
We’ve  laid  off,  until  now,  say-  motion  that,  it  seems  to  us,  at  better  productions  of  its  kind  circulation  area,  hobby  news,  in- 


ing  anything  about  newspaper  pro-  least,  provides  an  effective  answer  '  formation  and  tips  for  hobbyists, 

motion  of  Chicago  convention  to  TV.  And  if  we’re  right,  and  it  “Smart  fishermen  fish  where  nnd  advertiifing  by  local  stores 
coverage,  waiting  and  hoping  to  answers  it  so  far  as  editorial  cov-  fishes  bite”  is  what  the  Honolulu  dealing  in  merchandising  for 

see  some  newspaper  come  up  with  erage  is  concerned,  it  answers  it  Star-Bulletin  captions  a  neat  folder  hobbyists, 

something  really  hot  in  this  di-  also  so  far  as  advertising  effective-  containing  a  map  of  Honolulu 

rection.  ness  is  concerned.  TV,  like  radio,  showing  where  its  circulation  goes,  Faniily  Album 

Unfortunately,  so  far  as  we  is  a  highlight  medium,  a  surface  by  districts.  Also  reports  a  sur-  The  Bellflower  (Calif.)  Herald- 

know,  and  judging  from  what  medium.  To  get  real  depth,  to  get  ygy  qJ  newspaper  reading  by  fam-  Enterprise  has  a  popular  once-a- 

we’ve  heard  and  what  we’ve  seen  real  impact— you  need  the  daily  jiy  income.  Useful  for  media  week  feature  called  the  “Family 


in  the  stuff  that  hits  our  desk  newspaper.  executives.  Album”  in  which  an  entire  family 

every  week,  the  newspapers  seem  It’s  true,  of  course,  that  the  *  *  *  is  interviewed  and  photographed, 

to  have  let  this  one  go  almost  by  newspapers  did  promote  their  con-  Grand  Rapids  (Mich.)  Press 

default  to  television.  vention  coverage.  But  unless  we  out  with  a  handy  booklet  listing  Newspaper  Bus  Line 

Promotionally,  that  is.  And  are  grievously  mistaken,  most  of  beer  distributors  and  dealers  in  Finding  that  lack  of  public 

only  promotionally.  this  promotion  was  conventional  Gmnd  Rapids  and  Kent  counties,  transportation  in  its  territory  was 

(no  pun)  and  routine.  There  was  *  ♦  ♦  South  Bend  (Ind.)  Tribune  hindering  delivery  of  newspapers. 


So  far  as  coverage  is  concerned,  (no  pun)  and  routine 


And  are  grievously  mistaken,  most  of  beer  distributors  and  dealers  in 
this  promotion  was  conventional  Grand  Rapids  and  Kent  counties. 


including  background,  foreground,  no  real  zest  to  any  of  it,  no  real  reports  1,900  plant  visitors  during  the  Williston  (N.  D.)  Daily  Her- 
skielights  and  highlights,  as  well  conviction,  no  oomph.  brst  six  months  of  1952  to  newlv  aid  annlied  for  and  cot  a  oermit 


sidelights  and  highlights,  as  well  conviction,  no  oomph.  brst  six  months  of  1952  to  newly  aid  applied  for  and  got  a  permit 

as  actual  factual  coverage  of  this  ^'ot  Too  Late  remodeled  building,  most  of  them,  to  operate  a  bus  line.  ’The  Willis- 

wMks  Republican  convention  and  That’s  too  bad.  Because  the  709,  in  May.  *  *  ♦  And  Clarence  ton  Herald  Co.  is  now  authorized 
what  lead  “P  5°  fn®  newspapers,  every  newspaper,  had  Allen,  PM,  Tulsa  (Okla.)  World  to  do  business  as  the  Herald  Bus 

issues  surrounding  it  and  emerg-  ^  Tribune,  is  off  on  a  tear  Line  with  a  Class  A  certificate  to 

mg  from  it  so  far  as  actual  cov-  There’s  another  conven-  against  modem  art.  He  wants  to  carry  passengers,  newspapers  and 

erage  is  concerned,  we  firmly  be-  coming  up.  And  then  there’s  know  “Are  you  fed  up  on  modem  express  from  Williston  to  Watford 
lieve  the  newspapers  are  still  the  ^  period  of  campaigning  com-  art?”  Seems  he’s  assembling  re-  City,  N.  D.,  covering  the  inter- 


ing  up  It  mi 

TV  Had  the  Drop  three  items  c 

But  so  far  as  promoting  this  right  now 

_  .  _ _ _  l»t>e  f, 


coverage  is  concerned — promoting 
it  to  readers  as  well  as  to  advertis¬ 


ing  up.  It  might  be  smart  to  jot  actions  for  a  book,  wants  to  do  mediate  points  of  Alexander,  Raw- 
three  items  on  your  work-to-do  something  to  restore  faith  in  and  son  and  Amegard.  As  a  result, 
pad  right  now.  preserve  “sane  art.”  Why  not  the  Herald  is  establishing  carrier 

First,  let’s  tell  our  readers  what  write  and  tell  him  what  you  think?  delivery  routes  in  the  four  towns. 


we’re  doing  to  keep  them  hep 


ers — there,  we  sadly  believe,  the  about  this  important  political  cam- 
TV  boys  had  the  drop  on  us.  Pa>g".  ihe  candidates,  the  issues. 
From  the  TV  promotion  and  ex-  Let’s  get  them  to  read  newspaper 
ploitation  we  were  exposed  to,  at  reporters  in  the  newspapers — and 
least,  we  had  the  idea  you  couldn’t  t*®!  hear  them  on  the 

'  tell  what  was  going  on  unless  you  many  TV  programs  that  are  built 
saw  it  on  TV.  And  this  promo-  around  newspaper  talent. 

I  tion,  mind  you,  has  been  going  on  Second,  let’s  get  the  newspaper 
i  for  some  weeks  now.  story  over  to  the  various  candi- 

Now  it’s  true  that  "TV  is  in  a  dates  and  their  campaign  man- 
field  all  its  own,  and  that  the  agers  and  make  them  realize  that 
newspapers  cannot  compete  with  it  newspaper  advertising — and  not 
as  an  entertainment  medium.  And  radio  and  TV  advertising — is 
the  TV  people  will  have  to  face  worth  the  money  they  spend  on  it 
it— their  convention  coverage  must  results  obtained, 

come  under  the  heading  of  enter-  Third,  let’s  make  sure  to  tell  ad- 
tainment.  For  real,  deen  under-  vertisers  and  agencies  this  story. 


come  under  the  heading  of  enter-  I  nird,  let  s  malce  sure  to  tell  an- 
tainment.  For  real,  deep  under-  vertisers  and  agencies  this  story, 
standing  of  what  was  going  on,  too.  Let’s  make  sure  they  realize 
and  why  it  was  going  on,  and  what  that  the  voters,  the  people,  the 
it  would  all  mean  to  the  average  customers  depend  upon  the  infor- 
newspaper  reader — you  had  to  mation  they  get  from  their  news- 


turn  to  your  daily  newspaper.  paperes  to  make  up  their  minds — 

and  not  necessarily  the  highlights 
Slow  Medium  jbey  get  from  TV  or  radio. 

As  a  medium  of  information, 

TV  is  a  slow  medium.  It’s  slower,  Round-Up 
as  any  news  broadcaster  will  tell  The  Detroit  (Mich.)  News  has 
you,  than  radio.  Consequently,  been  consistent  for  some  years 
escept  for  the  thrill  of  actually  now  with  an  ad  campaign  featur- 
seeing  the  convention  proceedings,  ing  DMB — Detroit  Means  Busi- 
the  viewer  could  get  from  TV,  at  ness.  Current  ad  is  a  smasher — 
peat  expense  of  time,  only  the  a  big  clenched  fist  hitting  you 
highlights.  Even  the  long  explana-  square  in  the  eyes  right  off  the 
lory  and  interpretative  TV  sessions  page  with  the  message  on  it,  “De- 
only  brushed  the  highlights.  And  troit  Means  Business.”  Copy,  as 
here  was  an  event  of  concern  in  always,  is  packed  tight  with  sup- 


the  daily  lives  of  citizens  too  im¬ 
portant  to  brush  off  with  more 

h'ghlights. 


porting  facts. 

«  «  * 

“In  New  York  City — a  baby 


Editor  &  Publisher 

CENSUS  SUPPLEMENT 

to  the  MARKET  GUIDE 

including  Index  to  Market  Guide  Maps 


This  helpful  48-page  supplement  contains  a  complete 
tabulation  on  the  1950  Official  U.  S.  Census  of  Popu¬ 
lation  for  all  cities  and  urban  places  with  1000  or 
more  population.  In  addition,  it  includes  all  unincor¬ 
porated  towns  and  villages  of  more  than  1000  popu¬ 
lation. 

The  supplement  also  serves  as  a  handy  index  to 
Market  Guide  Maps.  By  means  of  simple  key  you 
can  immediately  locate  the  position  of  any  county  or 
any  place  over  1000  population. 

Users  of  the  Market  Guide  will  avoid  much  tiresome 
searching  by  having  this  handy  reference  book. 

Prie«  $3.00  postpaid 

Editor  &  Publisher 

1700  Times  Tower,  Times  Sq.,  New  York  36,  N.  Y. 


.  Juried  in  here,  dear  colleagues,  every  3  minutes”  is  hard  to  beat 
■s  fhe  germ  of  a  newspaper  pro-  as  an  intriguer,  and  the  New  York 

editor  &  PUBLISHER  for  July  12.  1952 


Steel  Ads  Omit 
Some  Steeltown 
Papers  in  East 

Advertising  managers  of  dailies 
in  several  big  eastern  “steel  towns” 
were  puzzled  this  week  as  their 
papers  were  by-passed  on  sched¬ 
ules  for  full-page  space  taken  by 
the  “Steel  Companies  in  the  Wage 
Case”  telling  why  the  dispute  re¬ 
mained  unsettled. 

The  ads  ran  in  more  than  250 
dailies  and  weeklies  across  the 
country,  many  in  cities  with  major 
steel  plants.  But  the  ads  were  not 
scheduled  for  dailies  in  Buffalo, 
N.  Y.;  Baltimore,  Md.;  and  Johns¬ 
town,  Bethlehem.  Lebanon  and 
Williamsport,  all  in  Pennsylvania. 

In  each  of  these  cities  and  towns, 
Bethlehem  Steel  Co.  operates  a 
plant. 

.\n  answer  was  given  at  mid¬ 
week  by  Hill  &  Knowlton,  Inc., 
the  New  York  agency  handling  the 
account.  “Strictly  a  budgetary 
matter,”  the  agency  said. 

.\nother  answer  was  given  to 
the  advertising  manager  of  one 
steel-town  paper  which  did  not 
carry  the  ad.  He  was  told  by 
Bethlehem  that  the  ad  was  run 
only  in  “metropolitan  newspapers.” 

Purees  close  to  the  company 
told  Editor  &  Publisher  that, 
because  the  full-page  ads  were 
simply  repetitions  of  earlier  copy, 
Bethlehem  had  decided  to  hold 
ofl  on  its  share  of  financing  the 
ads  in  several  Bethlehem  locations. 
Paradoxically,  however,  the  ad  ran 
in  Pittsburg,  Calif.,  and  several 
other  West  Coast  areas  where  the 
company  operates. 

Admen  noted  that  Bethlehem 
Steel  was  reportedly  ready  to  dis¬ 
cuss  settlement  of  the  strike  on 
the  basis  of  a  “modified”  union 
shop.  But  both  company  and 
agency  officials  denied  this  and 
traced  the  report  to  officials  of  the 
CIO  Steelworkers  Union. 

In  the  ad  run  this  week  over 
the  name  of  the  Steel  Companies 
in  the  Wage  Case,  the  headline 
was  “Demand  for  Compulsory 
Union  Membership  Still  Bars 
Settlement  of  Steel  Strike.” 

But,  Hill  &  Knowlton  said,  no 
special  significance  should  be  read 
into  the  omission  of  eastern  Beth¬ 
lehem  plant  towns  from  the  na¬ 
tional  schedule. 

■ 

Iowa  Newspaper 
Names  Editor 

Waterloo,  Iowa — Appointment 
of  Robert  J.  McCoy,  31,  as  editor 
and  general  manager  of  the  fVa/er- 
loo  Daily  Courier  was  announced 
by  the  board  of  directors  of  W.  H. 
Hartman  Co.,  publishers. 

Mr.  McCoy  succeds  his  father, 
Jackson  McCoy,  who  died  June 
27.  Karl  C.  von  Lackum  was 
named  vicepresident  and  Mr.  Mc¬ 
Coy  became  secretary-treasurer  of 
the  company.  Mr.  McCoy  has 
been  service  manager  of  the 
Courier,  which  he  joined  in  1946. 


Stitch  in  Time 

continued  from  page  16 


local  newspapers  connived  with 
local  dealers  to  make  out  bills  to 
Necchi  at  national  rates  while 
charging  the  dealers  local  rates, 
with  the  result  that  the  dealer  paid 
practically  nothing  for  his  adver¬ 
tising,  while  the  newspaper  re¬ 
ceived  the  benefit  of  space  taken, 
and  Necchi  footed  the  entire  bill.” 

Still  Not  Sure 

Today,  adds  Mr.  Phillips,  “Nec¬ 
chi  will  pay  only  up  to  12  per 
cent  of  the  purchases  for  the  first 
two  months  of  a  dealer’s  advertis¬ 
ing  and  restricts  dealers  to  four 
per  cent  of  purchases  thereafter. 
Even  then,  we  feel  that  we  have  no 
real  control  over  billings  and  are, 
therefore,  still  suspicious  of  the 
prices  charged.  We  feel  that  at 
least  we  are  not  paying  out  more 
than  we  want  to,  but  we  are  cer¬ 
tainly  not  sure  that  we  are  getting 
our  money’s  worth.” 

An  additional  source  of  annoy¬ 
ance  comes  in  group  ads,  accord¬ 
ing  to  Messers  Phillips  and  Heim¬ 
lich.  They  say  that  when  a  group 
of  dealers  in  a  metropolitan  area 
want  to  advertise  Necchi  together 
with  a  listing  of  their  names  and 
addresses,  “most  newspapers  insist 
on  charging  the  national  rate.” 

Some  papers,  the  Necchi  execu¬ 
tives  continue,  charge  national  rates 
for  the  Necchi  part  of  the  ad  and 
local  rates  for  the  listing.  “In  both 
cases,  the  result  has  been  to  dis¬ 
courage  group  advertising,”  Mr. 
Phillips  says. 

.'“The  fact  is,”  Mr.  Heimlich 
asserted,  “that  Necchi  planned  a 
series  of  such  ads  in  one  of  the 
New  York  dailies  but  was  forced 
to  drop  the  project  because  of  pro¬ 
hibitive  cost.  This  short-sighted 
policy  results  in  loss  of  linage  for 
newspapers,  since  most  dealers 
could  not  afford  to  advertise  in  a 
large  circulation  medium  by  them¬ 
selves,  but  are  only  too  glad  to 
get  the  prestige  and  sales  that 
result  from  a  group  ad.” 

Raps  ‘Borax  Ads' 

A  third  source  of  irritation 
caused  by  newspapers  comes  from 
what  Necchi  terms  “encourage¬ 
ment,  or  at  least  lack  of  dis¬ 
couragement,”  of  the  cheap,  borax 
advertiser — “the  kind  who  empha¬ 
sizes  low  price  and  then  uses  the 
switch  in  his  sales.” 

Both  Mr.  Phillips  and  Mr.  Heim¬ 
lich  admit  that  their  experience 
is  not  unique. 

“Perhaps  we  are  more  aware 
of  it  than  others,  since  we  are  a 
new  firm  that  has  grown  rapidly 
through  its  successful  use  of  ad¬ 
vertising.  It  bothers  us  not  to  be 
able  to  make  the  most  effective 
use  of  any  media.  The  newspapers, 
we  feel,  have  not  given  us  a  proper 
opportunity  to  use  them  effective¬ 
ly.” 

Market  Potential 

According  to  Mr.  Heimlich,  the 
market  potential  for  Necchi  is 


huge.  He  says  that  94  per  cent 
of  .American  women  sew  at  home; 
that  about  64  per  cent  own  sewing 
machines,  and  that  30  per  cent  of 
these  machines  are  10  years  or 
older.  He  stressed  that  by  the  end 
of  this  year,  Necchi  hopes  to  get 
at  least  10  per  cent  of  the  Amer¬ 
ican  sewing  machine  market. 

Because  of  these  ambitious 
plans  for  the  immediate  future, 
Necchi  executives  wish  that  news¬ 
papers  would  straighten  out  their 
rate  structures. 

“The  newspaper  is  still  the  best 
local  advertising  tool,”  concludes 
Mr.  Phillips.  “We  need  it  to  reach 
our  market  potential.  But  if  pro¬ 
hibitive  cost  practices  continue,  we 
are  going  to  have  to  approach  our 
market  through  other  channels.” 


Stacking  Groceries 

continued  from  page  18 


ing  know-how.  The  sales  mana¬ 
gers  also  get  tips  from  the  field 
men’s  reports  on  individual  stores. 
The  speed  and  thoroughness  of  the 
entire  operation  often  helps  na¬ 
tional  advertisers  to  increase  vol¬ 
ume  of  business,  not  only  in  regu¬ 
lar  outlets  but  also  in  places  where 
they  previously  had  no  distribu¬ 
tion  al  all. 

All  told.  80  oer  cent  of  the 
T-A’s  merchandisine  activities  go 
into  the  grocery  line.  The  re¬ 
mainder  covers  liquor,  beer,  drugs, 
electrical  aopliances  and  the  auto¬ 
motive  field. 

It  sounds  like  a  big  job,  an 
expensive  iob — and  it  is.  But 
H  AS  executives  manage  to  keep 
costs  within  reasonable  bounds. 
This  is  done  by  choosing  the  re¬ 
tail  outlets  so  that  statistical  re¬ 
sults  give  an  adequate  picture  and 
so  that  merchandising  activities 
lead  to  important  increases  in 
sales. 

In  groceries,  for  example,  only 
independent  supermarkets  are 
covered.  Otherwise  the  field  staff 
would  have  to  top  its  present  21 
men.  But  the  share  of  total  New 
York  grocery  volume  done  by 
these  stores  makes  the  results  sig¬ 
nificant. 

Chains  .Arc  Covered 

At  the  same  time,  the  J-A  does 
not  miss  any  chance  to  improve 
an  advertiser’s  business  with  chain 
stores.  Special  J-A  reps  regularly 
visit  top  offices  of  chains  doing 
business  in  the  city.  Among  other 
things,  the  reps  suggest  to  the 
chains  that  they  tie-in  “price  copv” 
with  the  manufacturers’  advertis¬ 
ing  and  merch.indising  campaigns. 

As  a  special  aid  to  manufac¬ 
turers  who  advertise  in  the  J-A, 
a  series  of  “route  lists”  have  been 
prepared.  Dick  Myers  considers 
these  the  best  in  the  city. 

“See  this,”  he  said,  “we  not 
only  give  names  and  addresses  in 
convenient  geographical  order  so 
that  salesmen  can  do  their  work 
with  a  minimum  of  traveling  but 
we  also  list  each  store  according 
to  the  amount  of  business  it  does.” 


One  list  contains  names,  ad¬ 
dresses  and  dollar  volume  of 
14,023  groceries  located  in  the  five 
boroughs  of  New  York  City.  Wift 
it,  a  busy  salesman  may  avoid 
spending  part  of  his  day  visitim 
“hole-in-the-wall”  stores  that  won^ 
add  much  to  his  volume. 

Significantly,  the  merchandising 
work  by  HAS  staffers  shows  up 
more  on  sales  books  of  advertisen 
than  in  publicity  releases.  Know¬ 
ing  this.  Bill  Hobson  got  out  a 
special  job  to  emphasize  sales. 

This  is  the  “Sales  Control" 
manual  covering  the  New  York 
Market.  Editor  &  Publishh 
gave  this  manual  a  top  award  in 
the  promotional  field  in  1948. 

With  one  of  these  manuals,  the 
sales  director  of  a  manufacturer 
may  keep  a  close  check  on  his 
staffs  sales  operations  involving 
every  retail  outlet  within  a  50- 
mile  radius  of  Manhattan,  l! 
divides  the  city  itself  into  115 
divisions.  These  divisions  made  up 
sc  that  they  may  be  checked 
against  Census  data.  In  addition, 
they  tend  to  represent  racial 
groups  and  traditional  communi¬ 
ties  within  the  city. 

Does  all  this  activity  pay  off! 
Paul  Jones,  HAS  promotion  man¬ 
ager,  gave  this  answer:  “We  kno» 
cur  advertisers  and  their  sales 
staff  liked  it.  At  the  beginning  of 
each  campaign,  the  adverti^ 
send  their  best  sales  executiv^ 
to  our  merchandising  conferences. 
And  they  keep  coming  back  evers 
time.” 

■ 

Strip  Runs  in  Color; 
Rest  of  Page  for  Ad 

Philadelphia — Beginning  July 
14,  the  Philadelphia  Inquirer  will 
begin  publication  of  Walt  Disney's 
“The  Adventures  of  Robin  Hood' 
in  full  color.  The  feature  wiE 
continue  each  Monday  for  26 
weeks. 

The  strip  will  occupy  a  hal: 
page,  skyline,  and  the  other  half 
page  is  for  sale  to  advertisers.  Al¬ 
ready  signed  is  Del  Monte,  i 
California  packing  house. 

Incidentally,  Del  Monte  was  thi 
first  advertiser  to  sign  up  when  tht 
Inquirer  inaugurated  ROP  cote 
in  February,  1950. 

Scheduled  to  follow  “Robii 
Hood”  in  daily  full’  color  is  “Pete 
Pan”  and  so  on  through  tlii 
Treasury  of  Classic  Tales  by  Wat 
Disney. 

■ 

Stanton  Elected 
By  Oregon  Group 

Gearhart,  Ore.  —  Charles  V 
Stanton,  publisher  of  the  Rosebm 
News-Review,  was  elected  preside* 
of  Oregon  Newspaper  Published 
Association  at  its  recent  conv» 
tion.  He  succeeds  J.  W.  (Bud' 
Forrester,  Jr.,  Pendleton  East  Ort 
gonian. 

Other  officers  are:  W.  Arth# 
Steele,  Clatskanie  Chief,  vicepte» 
dent;  Lucien  P.  Arant, 
Democrat-Herald,  treasurer,  aK 
Carl  C.  Webb,  Eugene,  secretin 
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Jack  Bell,  veteran  Associated  Aaron  Benesch,  Washington  Chief, 
Press  Washington  reporter,  writes  St.  Louis  Globe-Democrat,  and 
a  few  thousand  more  words  on  the  Justin  L.  Faherty,  assistant  to 
subject  of  politics.  the  publisher. 


Bert  Brandt,  U.P.  photographer,  INS  Trio:  Bob  Considine,  William 
and  Mrs.  Brandt — on  their  honey-  Theis  of  Washington  bureau,  and 
moon — wear  what  it  takes  to  Philip  G.  Reed,  managing  editor, 
cover  a  convention.  confer  on  news  development. 


5(v  TV  'Ground  Rules' 

l!  continued  from  natte  7 

115  - 

^  televised  press  con- 
:cked  ference  what  does  the  little  man 
litm  silting  at  home  think  of  the  press’ 
impartiality  and  objectivity,  he 
I  asked.  He  noted  that  Walter  Wil- 
iliams,  head  of  the  Citizens  for 
i Eisenhower  Committee,  when  on 
man-  j\  program  this  week,  pointed 
know  jom  ijjm  applause  from  exper- 
^''^iiienced  newsmen  in  a  press  con- 
"8  j ference  indicated  approval  of 
rti^rs  Lome  point. 

utw  1  Reston  observed  that  some 
ences.  'newspaper  publishers  were  guilty 
jin  this  respect.  He  recalled  that 
'  in  Texas  recently  some  publishers 
■;  partial  to  Eisenhower  attended  a 
i  press  conference  and  adopted  a 
partisan  attitude  there. 

1  In  Washington,  Mr.  Reston  said 
the  situation  has  arisen  where  an 
7  .  official  will  withhold  news  from 

the  press,  make  an  arrangement 
for  appearance  on  one  of  the 
®  many  TV  programs  and  announce 
‘  his  news  there  where  he  obtains 
more  personal  publicity  and  is  not 
^  hli  serious  questioning. 

press  conference  is  an  in- 
fs-  ^  strument  vital  to  democratic  proc- 
ntC’  ‘  esses  and  it  is  being  overwhelmed 
by  paraphernalia,”  he  said. 

V3S  tv 

len  thi  Victory 

'  cokr  coverage  of  the  Credentials 
Committee  hearings  on  contested 
tobii  ‘^^'osates  marked  another  victory 
“Pete  tbe  new  medium  which  caused 
jh  thi  ®  commotion  last  week  when 
jy  Wat  GOP  National  Committee 
.  barred  television  cameras,  news- 
reel  and  news  photographers  from 
Its  sessions  dealing  with  disputed 
delegates. 

The  Credentials  Committee  de¬ 
fies  '  cided  unanimously  in  favor  of 
osebmt  permitting  its  hearings  to  be  tele- 
reside*  vised  in  the  Gold  Room  at  the 
iblisb®  Congress  Hotel.  Barring  of  TV 
conv(»’  cameras  last  week  was  bitterly 
(Bod  assailed  by  Eisenhower  forces.  The 
ast  Ort  Credentials  Committee  hearings 
progressed  smoothly  after  the  TV 
Arth*  cameras  were  assigned  to  the  bal- 
icepR^  looking  down  on  the  com- 
Beif  ®<ttee  proceedings, 
er,  ^  William  S.  White,  New  York 
fcretat?  Times  Washington  reporter,  said 


his  complaint  is  not  against  TV 
as  a  news  medium,  but  in  the 
complicated  techniques  of  TV  re¬ 
porting.  “It  is  not  our  desire  to 
go  back  to  the  ox  cart,”  said  Mr. 
White,  “but  there  is  an  urgent 
need  to  simplify  the  television  side 
of  covering  these  serious  and  com¬ 
plicated  press  conferences.  It  is 
difficult  to  pursue  your  question¬ 
ing.  when  someone  is  insisting  on 
a  phony  entertainment  angle.  Such 
methods  change  the  nature  of  a 
press  conference.  TV  needs  to  re¬ 
duce  its  gear  and  to  exercise  self- 
restraint.” 

Hard  to  Ask  Oiieslinns 

Gerald  Griffin.  Baltimore  (Md.) 
Sunpapers,  remarked:  “.\t  these 
big  mass  press  conferences  we 
have  been  attending  here  at  the 
Conrad  Hilton  Hotel,  it  is  hard  to 
ask  questions  and  to  get  any  real 
serious  answers.  Such  conferences 
produce  a  lot  of  oratorical  ques¬ 
tions  and  permit  planted  questions 
from  persons  of  very  doubtful 
journalistic  affiliation.” 

Erank  Conniff.  Hearst  Newspa¬ 
pers.  said  that  basically  there  is 
not  much  room  for  conflict  be¬ 
tween  press  and  TV.  “There  is 
still  the  opportunity  for  the  press 
to  ‘boil  down'  what  has  been  said 
to  the  significant  facts,”  he  said. 
“People  are  still  turning  to  their 
newspapers  for  clarification  after 
viewing  televised  press  conferen¬ 
ces.” 

Mr.  Conniff  added,  however, 
that  televised  press  conferences  are 
Betting  out  of  hand.  “They  are  too 
large  and  some  of  the  questions 
asked  haven’t  reflected  credit  on 
the  press,  radio  or  TV,”  he  said. 

Ken  Crouse,  St.  Paul  (Minn.) 
Dispatch  Washington  correspond¬ 
ent,  who  had  an  unhappy  time  of 
it,  along  with  hundreds  of  other 
reporters  who  attended  General 
Eisenhower’s  press-TV  conference 
at  Abilene,  told  E&P: 

“Newspapermen  don’t  like  be¬ 
ing  actors  for  TV.  When  press 
conferences  are  televised,  it  is 
difficult  for  newsmen  to  pursue  a 
point.  We  find  the  person  holding 
the  press  conference  inclined  to 
‘perform’  for  the  public  and  to 
pay  less  attention  to  reporters. 
The  ideal  situation  would  be  to 
hold  two  conferences,  one  for  the 


press  and  another  for  TV-radio.” 

Harry  Boyd.  Cedar  Rapids 
(la.)  Gazette  editor,  said .  that 
most  televised  press  conferences 
react  to  the  favor  of  the  press  in 
the  eyes  of  TV  viewers.  “They 
have  more  respect  for  newsmen,” 
he  said.  “But  TV  must  be  in  there 
with  brains  as  well  as  equipment. 
TV’  shouldn’t  ride  on  the  backs  of 
the  press.” 

Gideon  Seymour,  executive  edi¬ 
tor  of  the  Minneapolis  (Minn.) 
Star  and  Tribune,  (papers  with¬ 
out  a  TV  affiliation)  said  there 
are  several  questions  of  technique 
to  be  ironed  out  between  the 
press  and  television.  “Newspaper¬ 
men  are  always  going  to  resent 
being  used  as  TV  actors  and.  in  a 
sense,  scooping  themselves,”  he 
stated. 

“However.”  said  Mr.  Seymour, 
“if  newspapers  ever  take  the  po¬ 
sition  that  any  medium  should  be 
barred  from  reporting  the  news, 
they  will  jeopardize  their  own 
freedom.  After  all,  the  press  still 
has  difficulty  in  getting  cameramen 
into  court  trials.  The  press  must 
lean  strongly  in  favor  of  admitting 
TV  to  all  press  conferences  and 
public  hearings.” 

Both  Have  Their  Place 

Frank  Taylor,  Milwaukee  (Wis.) 
Sentinel  publisher,  declared  that 
both  media  have  their  place.  “Poli¬ 
ticians,  however,  seemed  to  be 
overawed  when  appearing  before 
a  press  conference  that  is  televised. 
They  should  remember  that  while 
some  people  see  TV.  and  some  peo¬ 
ple  hear  such  conferences  over  the 
radio,  everybody  reads  newspapers. 
People  are  going  to  judge  them 
on  what  they  actually  said,  based 
on  the  printed  record,  and  not 
from  what  the  people  may  think 
they  said  in  listening  to  a  televised 
version.  Newspapers  still  have  a 
job  to  do — to  interpret  and  clarify 
the  news.” 

Merton  T.  Akers,  United  Press, 
believes  the  two  media  can  learn 
to  live  together,  but  sees  the  need 
for  television  improving  its  report- 
orial  techniques.  “As  it  stands  to¬ 
day,”  he  said,  “newspapermen  are 
asking  the  questions  over  and 
above  the  hub-bub  of  TV  techni¬ 
cians  who  seem  to  delight  in  giving 
orders.” 


Barry  Farris,  International  News 
Service,  asserted  that  press  and 
television  complement  each  other 
so  neatly  that  the  two  actually  aid 
each  other.  “TV  whets  the  pub¬ 
lic's  appetite  for  the  newspaper’s 
story.  Press  and  TV  together  can 
work  out  the  technical  problems 
at  the  coverage  level.” 

Opens  News  Sources 

.Alan  Gould,  executive  editor  of 
Associated  Press,  said  TV  has 
helped  to  open  up  more  news 
sources,  giving  the  public  more 
access  to  more  news.  “The  tech¬ 
nical  problems,”  he  said,  “offer 
no  unsurmountable  barriers.  These 
can  be  ironed  out.  They  are  a  mat¬ 
ter  of  detail  and  organization.  TV 
puts  a  premium  on  better  reporting 
and  more  careful  analysis  of  the 
news.  TV  still  cannot  give  the 
broad  background.” 

Some  press  association  reporters, 
although  vociferously  in  agreement 
with  their  newspaper  colleagues, 
declined  to  be  quoted  directly  be¬ 
cause  of  their  associations’  tieups 
with  the  TV  news  field. 

Chicago  Hospitality 

Under  the  general  heading  of 
“Be  Kind  to  Reporters”  were  a 
number  of  items  that  added  up 
to  old-fashioned  hospitality.  At 
Convention  Hall,  the  Railroad 
Press  Lounge  proved  to  be  an 
“oasis”  to  the  hot  and  thirsty 
newsmen,  who  could  stop  for  a 
cool  drink  and  still  keep  a 
weather-eye  on  the  convention, 
via  three  TV  sets. 

Illinois  Bell  Telephone  Com¬ 
pany  provided  a  telephone  direc¬ 
tory  and  guide  for  news  “guys 
and  gals”  and  the  Chicago  Press 
Club  published  a  press  directory 
and  handbook.  Free  bus  trans¬ 
portation  to  and  from  the  amphi¬ 
theatre  was  provided  by  the  City 
of  Chicago,  in  cooperation  with 
General  Tire  &  Rubber  Company. 

Trans-World  Airlines  did  their 
bit  for  delegates  and  newsmen  by 
flying  out-of-town  newspapers  from 
30  cities  on  TWA  routes  to  Chi¬ 
cago  daily.  Papers  were  distribut¬ 
ed  free  of  charge.  Another  TWA 
service  was  the  photographing  of 
state  delegates  and  the  flying  of 
such  pictures  to  local  honnetown 
papers. 


12,  19£PDIT0R  &  PUBLISHER  for  July  12,  1952 


63 


Guild  Convention 

continued  from  page  1 1 

Total  ANG  assets  of  $123,- 
062.12  compared  with  $98,908.33 
a  year  ago.  The  International  Ex¬ 
ecutive  Board  recommended  exten¬ 
sion  of  the  10-cent  per  capita  de¬ 
fense  fund  be  extended,  that  funds 
above  estimated  income  go  for  or¬ 
ganizing,  and  that  $25,000  be  con¬ 
tributed  to  the  Steelworkers  Union. 
It  was  pointed  out  that  this  union 
donated  $25,000  to  the  guild  strike 
fund  during  the  New  York  World- 
Telegram  and  Sun  strike. 

The  report  on  legal  activities 
notes  that  a  libel  suit  against  the 
Salt  Lake  Tribune  for  a  statement 
by  the  late  Eugene  Mackinnon  is 
still  pending. 

Union  Strength  Effort, 
Political  Campaign  View 

Portland,  Ore. — Leaders  of  the 
American  Newspaper  Guild  in 
convention  here  this  week  flexed 
muscles  in  preparation  for  union 
strength  and  political  campaign 
activities. 

This  last  has  been  a  year  of 
“complete  harmony’*  at  home. 
President  Harry  Martin  reported. 
He  predicted  the  upcoming  20th 
year  of  the  guild  “may  become 
well  known  as  the  year  factual 
differences  disappeared.” 

It  also  was  a  year  of  special 
significance  internationally,  he 
said.  He  termed  the  founding  of 
the  International  Federation  of 
Journalists  “a  full  success”  and 
observed  that  “it  is  primarily 
through  the  United  Nations  that 
we  have  some  hope  for  the  preser¬ 
vation  of  freedom  of  information 
in  this  troubled  world.”  He  ex¬ 
pressed  hope  the  IFJ  will  make  a 
reversal  of  the  trend  toward 
shrunken  freedom.  , 

As  a  20th  birthday  program, 
Mr.  Martin  suggested  considera¬ 
tion  of  a  “twin  idea — a  home  of 
our  own  and  a  memorial  to  Hey- 
wood  Broun.”  Guild  rental  now 
costs  $8,500  yearly,  he  pointed  out. 

Taft,  Ike  Rejected 

On  the  political  front,  Mr.  Mar¬ 
tin  rejected  both  Taft  and  Eisen¬ 
hower  as  candidates.  He  suggested 
that  among  Republicans,  only 
Wayne  Morse,  Oregon  ^nator, 
would  be  acceptable  to  him  and 
added  he  did  not  expect  a  miracle 
to  result  in  Chicago,  scene  of  “an¬ 
other  simultaneous  convention 
“only  by  purest  coincidence.” 

While  observing  it  is  not  guild 
custom  to  do  more  than  inform 
its  members  and  get  out  the  vote, 
Mr.  Martin  said  Senator  Taft  had 
made  his  own  choice  by  the  Taft- 
Hartley  bill  and  General  Eisen¬ 
hower  had  taken  similar  action  by 
indicating  agreement  with  the  steel 
decision. 

Winning  applause  in  his  praise 
for  Philip  Murray  and  the  steel¬ 
workers  “engaged  in  a  showdown 
fight  for  you  and  me  to  bargain 
•  collectively,”  Mr.  Martin  charged 


OFFICIAL  GREETER— Owen  S.  “Pop”  Cowling  welcomes  New 
York  guildsmen:  Left  to  right — ^Larry  Benjamin,  Times;  M.  Michael 
Potoker,  secretary  of  New  York  guild;  J.  Frank  Lockhard,  Mirror; 
Mr.  Cowling;  I.  Kaufmann,  Brooklyn  Eagle;  and  Art  Rosenstock,  Post. 


steel  owners  “really  are  on  a  sit- 
down  strike.” 

Among  Democrats,  Mr.  Martin 
said  there  are  four  candidates  who 
are  outstanding  liberals.  He  gave 
no  names,  but  expressed  hope  for 
a  clearcut  election  choice  in  No¬ 
vember. 

Novak  Urges  Strength 

Ralph  B.  Novak,  executive  vice- 
president,  followed  Mr.  Martin  to 
the  rostrum  and  declared  the 
guild’s  assumption  of  responsibil¬ 
ity  was  not  enough  and  to  warn 
that  “we  have  got  to  become 
strong  to  impose,  if  necessary,  our 
desires  on  those  who  oppose  our 
objectives.” 

Calling  for  complete  organiza¬ 
tion  “all  the  way,  from  top  to 
bottom,”  Mr.  Novak  said  that 
“only  when  fully  organized  can 
we  expect  to  be  fully  protected.” 
His  reference  was  to  national  pol¬ 
icy. 

Discussing  comparative  expense 
reports  from  newspapers  of  50,000 
circulation,  Mr.  Novak  said  paper 
and  ink  cost  17  per  cent  of  total 
expense  in  1945,  and  23  per  cent 
in  1951  while  editorial  expense 
was  17.9  per  cent  in  1945  and  but 
14.6  per  cent  in  1951.  He  de¬ 
scribed  editorial  expense  as  “chief¬ 
ly  salaries.” 

A  cost  analysis,  contained  in  de¬ 
tail  in  the  Officers’  Report  to  the 
convention,  showed  editorial  ex¬ 
pense  went  from  $165,617  in  1945 


to  $311,466. 

The  total  operating  expenses 
for  the  50,000  circulation  news¬ 
paper  grew  to  $2,135,579  in  1951 
from  $924,239  in  1945,  the  guild 
report  quoted  from  Editor  &  Pub¬ 
lisher  surveys. 

A  Smaller  Cut 

“We  are  taking  a  smaller  cut 
for  showing  responsibility,  “Mr. 
Novak  declared.  “That’s  because 
we  are  not  organized  and  not 
tough  enough.”  He  asserted  an 
unnamed  eastern  publisher  had 
told  him  he  was  going  to  meet  the 
latest  newsprint  cost  rise  by  cut¬ 
ting  editorial  expenditures.  Ex¬ 
penses  are  down  in  editorial  and 
“all  departments  which  the  guild 
has  organized,”  he  declared. 

William  J.  Farson,  secretary- 
treasurer,  followed  with  his  report 
which  included  the  proposal  that 
$5,000  of  this  year’s  record  sur¬ 
plus  go  into  the  guild  defense  fund. 

Messages  to  the  convention  in¬ 
cluded  those  of  President  Truman, 
Secretary  of  Labor  Tobin,  union 
leaders  and  unions.  The  United 
Paper  Makers  of  America,  CIO, 
proposed  government  -  sponsored 
newsprint  cooperatives  in  its  mes¬ 
sage. 

Jay  Walton,  president,  Mult¬ 
nomah  Typographical  Union,  told 
the  convention  that  friendship 
of  the  ITU  and  the  guild  is  a 
natural.” 

Ronald  Reagan,  president. 


CROSS-COUNTRY  handshake  shows  Larry  Howes,  left,  of  Portland, 
Ore.,  and  Victor  Schlich,  right,  of  Portland,  Me.  at  ANG  session. 


Screen  .Actors  Guild,  urged  tha: 
the  two  unions  shoulder  their  mu¬ 
tual  responsibility  of  keeping  alivt 
American  ideals. 

Evidencing  the  harmony  of  this 
non-guild  election  year,  the  Free 
Guild  group  formed  at  San  Fran¬ 
cisco  four  years  ago  decided  to 
end  its  separate  session  and  joined 
top-guild  deliberations. 

Sept.  1  Deadline  Set 
For  Notional  Daily 
Portland,  Ore.  —  Moves  to 
start  publication  of  the  Nariouli 
Reporter  by  Sept.  1  were  disclosed  i 
as  the  ANG  met  here  in  annua!] 
convention.  ! 

The  efforts  of  Sam  B.  Eubanks! 
to  establish  a  national  daily  an! 
now  about  to  achieve  success,  i 
convention  report  stated.  , 

Four  members  of  the  guild’s 
International  Executive  Board 
have  been  named  to  cooperate  with 
the  special  CIO  committee  which 
will  meet  in  Chicago  July  IL 
The  Sept.  1  date  has  been  rec¬ 
ommended  because  of  the  forth¬ 
coming  national  elections.  Tht 
guild  report  forecast  success  ii| 
obtaining  a  subsidy  loan  from  iu-j 
ternational  unions.  f 

“At  the  present  time  there  seens; 
no  immediate  prospect,  howeve* 
of  making  the  publication  a  joiiit| 
venture  of  the  CIO  and  AFL  ill 
ownership  and  operation,”  tht 
guild  report  stated.  | 

The  lEB  recommended  to  tbt| 
convention  that  the  guild  continue  | 
to  hold  stock  in  the  Newspaper; 
Unions  Publishing  Company,  lnc| 
f 

No  Jobs  Lost  in  Tape 
Operation,  Survey  Shows 
Portland,  Ore. — Reports  free 
80  publishers  to  a  guild  surve; 
showed  no  job  losses  had  resulted 
to  date,  as  a  result  of  tape  coo- 
position,  Ellis  T.  Baker,  ANG  di¬ 
rector  of  research  and  infonuf 
tion,  reported  here. 

While  the  ITS  study  brou^  - 
good  returns,  results  appear  if 
conclusive  other  than  to  indicss 
the  tape  operation  has  thus 
had  little  material  effect  on  day 
to-day  operations,  Mr.  Baker  sa:r 
The  80  publishers  told  the  guild 
it  is  too  early  to  assess  the  sj’ 
ings  from  TTS  operation. 

In  a  case  study,  conventiesi! 
circuit  material  beat  the  TTS  siort 
'  into  the  newspaper  wire  room  b 
45  minutes,  the  guild  reporKl 
In  addition,  the  53-words-per-ffiif[ 
ute  TTS  speed  is  seven  minuKf 
slower  than  the  printer.  ^ ; 

The  guild  found  publishers  li*H 
TTS  but  included  in  their  repo.^ 
complaints  of  slowness  of  opeff 
tioq,  editorial  inflexibility  and  stk 
chanical  failure.  Some  wire  ei- 
tors  expressed  concern  over  stau^ 
ardization,  and  a  few  used  ^ 
term  “stereotyped,”  the  sut^' 
showed. 

The  guild  noted  that  most  ; 
tions  of  the  wire  telegraph  d©  ; 
and  some  managing  editor  fof  a 
tions  shift,  under  TTS,  to  a  w'*  ’ 
filer  in  a  distant  city. 


CZ  Petitions  John  I>wight  Brewer 
U-  1  -I-  Ad  Man,  Dies 

ITlQiier  ^eiimo  John  Dwight  Brewer,  63,  mem- 
iKw  ■  her  of  the  firm  of  Small,  Brewer 

On  Newsprint  &  Kent  of  New  York,  newspaper 
^  ^  ,  representatives,  died  July  7  after 

Crown  Zellerbach  Co^.  has  pe-  ^  jQjjg  iHness. 
titioned  the  Office  of  Price  Stabili-  Brewer  was  national  adver- 

zation  to  amend  its  ceiling  price  tjsjng  manager  of  the  old  New 
to  $128.48  a  ton  for  newsprint  York  World  for  four  years,  begin- 
produced  at  West  Linn  and  Port  ^jng  1926.  In  January,  1931, 
Angeles  mills.  he  joined  the  firm  with  which  he 

This  would  effect  an  increase  of  ,(,35  associated  at  his  death.  He 
$5  a  ton  for  the  West  Linn  mill  ^35  3  major  in  World  War  I. 
and  a  decrease  of  29  cents  a  ton  «  *  * 

for  Port  Angeles.  -  Manuel  Costenla,  70,  general 

manager  of  the  newspaper  La 
Prensa  of  Buenos  Aires  until  its 
confiscation  by  the  Peron  govern¬ 
ment  last  year,  July  2. 

♦  ♦  ♦ 

Arthur  F.  Irwin,  53,  formerly 
on  the  news  staff  of  the  World, 
Brooklyn  Eagle,  Mirror,  Journal 
and  World-Telegram  in  New  York 
and  the  Sacramento  Union  and 
Los  Angeles  Examiner  in  Cali¬ 
fornia,  July  5. 

•  *  • 

Miss  Cleora  Forth,  32,  a 
member  of  the  women’s  features 
staff  of  the  New  York  Herald 
Tribune,  July  3. 

ill  *  m 

Carlton  A.  Shively,  61,  stock 
market  analyst  and  columnist  for 
the  New  York  World-Telegram 
and  Sun  and  formerly  financial 
editor  of  the  New  York  Sun, 
July  8. 


World-Telegram  ineasures  advertising  for  all  news- 

advertising,  for  the 

»  *  UIllo  VJrUliU  first  five  months  of  1952  compared 

ri^r  nil  with  thc  samc  period  of  1951,  the 

wll  UlCreOSeS  W-T&S  loss  amounted  to  820,135 

f  lines — 342  less  pages  of  adver- 

Negotiations  for  a  new  con-  TisiMr 
tract  between  the  New  York 

World-Telegram  and  Sun  and  the  ...  Fewer  Paps 

Guild  have  begun.  ^  comparison  of  the  first  five 

-  .  *  .  ,  months  of  this  year  with  the  same 

The  2*ycar  contract  signed  p  period  in  1950  shows  an  even 
"-^eek  Strike  in  decrease  in  total  adver- 

1950  will  expire  Aug.  23.  ^^ing  Qur  loss  amounted  to 

Letters,  siped  by  Lee  B.  Wood,  1,541,398  lines— 642  less  pages 
executive  editor,  and  N.  S.  Mac-  of  advertising. 

“Cautious  public  buying  and  A  checkup  at  OPS  disclosed 
V*  mounting  operating  costs  for  thatmostdomesticmillshaveau- 
that  nav^  ®  manufacturers  have  thorized  ceiling  prices  above  the 

circumstance.  But  $126  price  now  charged  by  Can- 
fill  L  Z'  a  •  r  'management  hopes  to  turn  the  adian  manufacturers, 
tn  Ka  situation  around  by  continued  These  ceiling  prices  are  on  rec- 

f  11  ^  and  aggressive  promo-  ord:  Coosa  River,  $137.25;  Great 

agement  read  as  follows:  Northern,  $153;  Inland  Empire, 

First  Letter  “Meanwhile,  like  every  practi-  $114.40  and  $116.44;  Pejepscot, 

“We  have  great  concern  about  cal  business,  we  must  live  within  $114.92;  Publishers  Paper,  $157- 

the  present  situation.  But  we  present  means.  .34;  St.  Croix,  $163.85;  Southland, 

know  that  it  can  be  overcome  by  “Some  people  say  we  should  $128.41;  West  Tacoma,  $135.48; 
teamwork  and  an  understanding  keep  raising  our  rates,  keep  pass-  Shawene,  $210;  West  Linn,  $122- 
of  the  problems  involved.  ing  along  our  increased  costs  of  .72;  Port  Angeles,  $128.77. 

“This  property  has  been  ad-  fo  advertisers.  Our  next  Newsprint  has  begun  to  flow 

versely  affected— as  have  many  Jetter  will  relate  what  the  W-T&S  from  the  new  Elk  Falls  Co.,  Ltd. 

other  newspapers by  unprece-  experience  has  been  in  this  con-  mill  in  British  Columbia. 

dented  incrPaQPC  Jn  nection.”  Pacific  Mills,  Ltd.,  a  partner  in 

the  Elk  Falls  venture,  reported 
net  income  of  $4,035,431  for  the 
year  ending  April  30,  as  com¬ 
pared  with  $4,238,433  in  the  pre- 


'media  and  Contempt  Charges 

by  several  developments  which  we  r  ■3 

will  go  into  later  Federal  Judge  Edward  J.  Di- 

“Management  has  fulfilled  its  "lock  ha*  investiga- 

contract  obligations  with  the  'T  ?®‘®™  'f.  ^  eonteinpt 
unions  and  the  Guild  despite  this  warranted 

unexpected  cluster  of  economic 

blows.  You  have  been  protected  °  have  published 

bj  guarantees  pertaining  to  salar-  *®®"®‘  '"a**®"  •"  the  current 

i«,  working  conditions  and  other  8°!!) conspiracy  trial  m 

benefits.  ^®,'*^  York.  . 

.  In  a  closed  hearing  June  30, 

No  such  protection  exists  for  the  case  of  Mrs.  Marion  Bachrach, 
management.  We  have  to  keep  one  of  16  defendants  on  trial  for 

taking  sudden  rises  in  operating  violation  of  the  Smith  Act,  was  — _ 

costs  and  losses  in  revenue.  And  severed  from  the  others  because  Ontario  broke  down  this  week, 

wc  do  so  with  the  full  realization  sjjg  is  Yjie  record  of  the  hear-  the  unions  want  a  40-hour  week 

**  business.  ing  was  ordered  sealed.  The  na-  with  the  same  take-home  pay  as 

The  question  is — How  long  can  ture  of  her  illness  was  not  di-  they  get  for  48  hours.  Negotia- 

we  go  on  with  this  drain?  vulged.  tions  began  in  April. 

“The  hard  inescapable  fact  is  Judge  Dimock  said  this  week 
that  this  newspaper  has  no  private  it  has  come  to  his  attention  that 
mint  to  replenish  its  resources,  matters  that  were  the  subject  of  a 
It  is  imperative  that  we  maintain  closed  hearing  were  divulged.  He 

a  practical  balance  of  revenue  and  filed  an  order  appointing  Alfred 
expense.  C.  Bickford,  a  lawyer,  to  invest!- 

“Where  employers  and  employes  gate  and  to  prosecute  “if  prosecu- 
were  blind  to  this  fundamental  of  tion  shall  appear  to  be  justified.’ 
successful  business  operation,  the  ■ 

results  have  been  disastrous.  Under  L.  H.  Dingman  Dies 
untenable  conditions,  it  is  a  ToRONTO-iewis  Hervev  Dine 

matter  of  record  that  many  news-  „  *  07  fnnLiicK!, 

nan-,.,  u  ..  .  e  j  .  man,  87,  president  and  publishei 

SE  of  the  5r.  Tbomas  (Ont.)  Times 

“  U?'  tv  .  tK  ^  v,  t"  and  Stratford  (Ont.] 

It  IS  something  to  think  about  j^.^^on-Herald,  died  July  5.  H. 

Second  Letter  had  been  a  newspaperman  foi 

“In  this  second  letter,  we  want  more  than  70  years,  and  was  i 

to  make  known  one  of  the  major  member  of  a  family  well  knowr 

problems  faced  by  this  newspaper,  in  Canadian  newspaper  circles. 

It  is  loss  of  advertising.  ■ 

Cemury  Plugs  Pic 

tising,  too.  But  let  us  spell  out  Newspapers  in  138  major  mar 
for  you  exactly  how  the  World-  kets  will  be  used  by  20th  Century 

Tsiegram  and  Sun  is  affected,  as  Fox  Film  Corp.  within  the  nex 

reported  by  Media  Records,  thc  few  weeks  to  promote  its  lates 

independent  organization  which  picture,  “Diplomatic  Courier.' 

editor  &  PUBLISHER  for  July  12,  1952 


RATES— consecutive  insertionB — 

3  line  minimum. 

AIX  OTHER  C1.A88IFICATION8 
Insertions  Uno  Rnto 

1  SI  .00 


BITTATIONS  WANTED 
Insertions  Une  KaM 

1  S.M 

2  JiO 

3  .4S 

4  and  over  40 


Situation  Wanted  Ads  parable  Inquire  for  26  and  52  time  rates. 
In  advance.  Charge  Orders  Accepted. 

Add  ISe  for  Box  Serrlee 

ADVERTISINO  AGENCIES  ehanred  at  onr  National  Claoslfled  rate 
lees  commission.  I  Inquire  for  rates.  I 

Count  80  units  per  line  (add  1  Une  for  Informatloo).  No 
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ANNOUNCEMENTS 
_ Newspaper  Brokers _ 

MAY  BROTHERS,  Bing^hamton,  N.  Y,  ’ 
Established  1914.  Newspapers  boaght 

and  gold  without  pnblicity. _ 

FOR  better  newspaper  properties. 
Oood  selection  dailies,  weeklies. 

ODETT  &  ODETT,  Brokers 
P.  0.  Box  527.  San  Fernando.  Caiit. 
C.4LIF0RXIA  D.ULTES.  IVEEKLIES 
J.  A.  Snyder.  3570  Frances  Avenue. 
Venice.  California 

★  ★  30  years  on  the  Pacific  Coast.  | 
•Irthur  \V.  Stypes,  625  Market  Street, 

San  Francisco  5.  California. _  , 

GOOD  Middle  West  papers  sold  ri(cht.  | 
No  other  kind  handled.  Larry  Towe  ] 
Agency,  1807  South  Shore,  Holland.  . 

Michigan. _ I 

FOR  31  YEARS — We  have  dealt  in  | 
nothing  bnt  newspapers.  Nation  wide.  I 
Honest  service  to  both  buyer  and  i 
seller.  i 

LBN  FEIGHNER  AGENCY 
Box  192  Mt.  Pleasant,  Michigan 

OWN  A  NEW"SPAPER 
ON  Pacific  Coast  where  business  and 
climate  are  good! 

J.  R.  GABBERT  : 

3937  Orange. _ Riverside,  Calif.  | 

CONFIDENTIAL  INFORMATION 
Daily  Newspaper  Properties 
W.  H.  Glover  Co.,  Ventura,  California 


_ Newspaper  Appraisers _ 

Appraisers — Liquidators 
PRINTCRAPT  REPRESENTATIVES 
2T7  Broadway.  New  York  7,  N.  Y. 

PublisUng  and  Printing  Plants 
STAXr  \RD  APPRAISAL  CO. 

6  Church  Street 

_ 7ew  York.  N.  Y. _ 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  Ave.,  New  York  Ofl,  N.  Y. 


NEWSPAPER  VALUATIONS 
Tax  and  all  other  purposes. 

A.  S.  VAN  BENTHUYSEN 
446  Ocean  Avenue,  Brooklyn.  N.  Y. 

NEWSPAPER  APPRAISALS 
MAY  BROTHERS 
Binghamton,  New  York 


Publication  Representatives 


GET  YOUR  SHARE  OF 
NATIONAL  ADVERTISING 
TWO  experienced  sales  executives 
forming  own  representative  firm.  Ex¬ 
cellent  contacts  Chicago.  Detroit,  New 
York.  Will  represent  successful  trade 
publications  or  newspapers.  Box  2716 
Editor  &  Publisher. 


Publications  for  Sale 


TOLOR.\DO — Two  County  Seat  Exclu¬ 
sive  Weeklies,  game  plant,  gross  now 
above  .$42,000;  net  near  $15,000  in¬ 
cluding  publishing.  Price:  $37,600, 
about  $11,500  down,  balance  monthly. 
Bailey-Krehbiel  Newspaper  Service, 
Box  88,  Norton,  Kansas. 


FLORIDA  WEEKLY.  Well  estab¬ 
lished,  low  operating  cost,  ideal  loca¬ 
tion.  Price  $8,500  with  $5,000  cash, 
balance  terms.  Box  2734,  Editor  & 
Publisher. 


WASHINGTON  WEEKLY.  Well 
equipped.  Gross  $38,000.  One  of  the 
finest  in  the  state.  Good  terms.  Jack 
L.  Stoll  k  Associates.  4958  Melrose 
Ave.,  Los  Angeles  29,  California. 

72 


ANNOUNCEMENTS 
Publications  for  Sale 


LOOK  SOUTH! 

THE  NEXT  25  years  may  well  belong 
to  the  Soutli.  There  is  much  expan¬ 
sion  and  growth  aiiead  for  publishing 
properties  in  all  sections  of  “Dixie I” 

TWO  WEEKLIES.  For  lease  without 
investment. 

SHOPPING  NEWS.  Money-maker. 
No  plant.  $5,000. 

H.4.LF-INTEREST.  Opposed  weekly 
but  superb  market.  Beal  chance  for 
management  -  advertising  go  -  getter. 
$5,000. 

SMALL  WEEKLY.  In  Virginia  spa- 
land,  near  Hot  Springs  and  White  Sul¬ 
phur  Springs.  Successfully  operated  for 
50  years.  Ideal  living  conditions.  Owner 
8J,  retiring  for  “20  years  of  leisure  1” 
Suited  for  man-wife  operation.  Should 
know  printing  equi]>ment  operation. 
Here  you  will  never  be  rich — and  nev¬ 
er  poor — and  a  dollar  is  worth  nearly 
a  dollar.  Building  and  equipment  can¬ 
not  be  duplicated  for  total  cash  price 
of  $15,000. 

EXCELLENT  WEEKLY.  Man-wife 
team  can  make  $10,000-$12,000  yearly 
now — more  lated.  $10,000  mash,  bal¬ 
ance  of  $30,000  already  financed. 

SEMI-WEEKLY.  Gross  of  $80,000 
and  earnings  of  $15,000  can  be  in¬ 
creased.  Can  be  handled  for  about 
$25,000. 

GOOD  WEEKLY.  Now  making  small 
profit  but  fine  growth  potential.  $30,- 
000.  all  cash. 

SOLID  D.4ILY.  Growing  market. 
Building  and  good  equipment.  $125,000 
all  cash. 

M.A.TURE  WEEKLY.  Priced  at  $15,- 
000.  Terms. 

ABUSED  WEEKLY.  Plant  worth 
price  asked.  Fine  potential.  $12,500, 
all  cash. 

WEEKLIES-JOB  PLANT.  In  boom¬ 
ing  section,  headed  for  daily  field. 
Requires  $50,000  cash. 

JOB  SHOP.  Reasonably  priced,  in 
good  area. 

WRITE  about  these  properties,  if 
interested,  or  tell  us  what  you  want 
and  where.  Listings  of  other  proper¬ 
ties  for  sale  invited. 

P.  T.  HINES 

PUBLISHERS  SERVICE 

P.  O.  Box  3132,  Greensboro,  N.  C. 


★★MAGAZINE - Serves  richest  sec¬ 

tion  of  the  West  with  99%  coverage 
in  its  special  field.  Long  established. 
Nets  better  than  $100,000  annnally. 
Opportunity  of  a  lifetime  for  the  right 
man  who  can  finance  a  big  proposition 
and  wants  to  live  on  the  west  coast. 
Write:  Arthur  W.  Stypes,  625  Market 
Street,  San  Francisco  5,  California. 
OOIjORADO — County  seat  exclusive 
weeklv,  only  paper  in  county,  town 
of  1,400.  Priced  at  $25,000.  maybe 
le.ss  to  good  operator.  .\t  least  half 
down  in  cash.  Bailey-Krehbiel  News- 
paper  service.  Box  88,  Norton,  Kansas. 
PROFITABLE  Central  Pennsylvania 
weekly  for  sale;  also  two  excellent 
Western  Pennsylvania  weeklies.  Write 
PNPA.  207  Telegraph  Bldg.,  Harris¬ 
burg^^ _ _ 

WYOMING  NE.4R  $100,000  CLASS 
top  earner.  Equipment  excellent.  Re¬ 
quires  $30,000  cash  down;  references. 
Bailey-Krehbiel  Newspaper  Service, 
Box  88  Norton,  Kansas. 


_ Publications  Wanted _ 

WEEKLY  NEWSPAPER  and  job  shop 
with  plant.  Ready  and  able  to  act 
now.  Give  details  in  first  letter.  Box 
2504,  Editor  &  Publisher. _ 


EXPERIENCED  Publisher  will  pur¬ 
chase  profitable,  established  publica¬ 
tion,  published  in  or  around  Chicago. 
Principle  will  hold  replies  in  confi- 
dence.  Box  2631,  Editor  &  Publisher. 

WANTED  DAILY  NEWSPAPER 
Not  less  than  30,000  circulation.  Pre¬ 
ferred  location  New  York.  New  Jersey 
or  Pennsylvania.  Please  write  in  strict 
confidence  to  principal.  Box  2603, 
Editor  &  Publisher. 


_ Job  Plants  For  Sale _ 

BUSY,  Modem  equipped  job  shop  for 
sale  due  to  illness.  Priced  for  quick 
sale.  Webster’s  Print  Shop,  Farm¬ 
land,  Indiana. 


ANNOUNCEMENTS 
Promotion  Services 


HOW  TO  STIR  MORE  LINAGE 
FROM  USED  CAB  DEALERS 

THE  Howard  Parish  Service  has  pre¬ 
pared  a  powerful  “Plus  Value  Used 
Car”  promotion  to  help  you  stir  more 
used  car  linage  by  helping  dealers  stir 
more  sales. 

Kit  includes  cuts  of  “Plus  Value  Used 
Car”  emblem  in  sizes  from  1-inch  to 
22-inch  pennant,  colorful  presentation 
folder,  8-ad  promotion  campaign  and 
suggestion-packed  “How  to”  section. 
Available  to  one  paper  at  following 
fees  in  cities  without  a  subscriber  to 
the  Howard  Parish  Service:  Up  to  25,- 
000  population,  $15;  25-000-50,000. 
$20;  50,000-100,000,  $25;  over  100,- 
000,  $30.00. 

Order  the  “Plus  Value  Used  Car” 
promotion  kit  by  wire  or  airmail  NOW. 


HOWARD  PARISH 

Tested  Want  Ad  Selling  Plans 
2900  NW.  79th  St.,  Miami  47.  Fla. 


GET  MORE  $$$$ 

by  using  JAY-BEE  ad  promotions  that 
WORK  (One  publisher  doubled  pre¬ 
decessor’s  gross).  Introductory  offer 
— (full  year.  $10;  summer  and  fall 
issues.  $6.  Send  check  today  to  the 
JAY-BEE  NEWSPAPER  AIDS 
Spring  Park,  Minnesota 
AERONAUTICAL  Seryices 
Gain  Ayiation  Support  Through  Arti¬ 
cles  or  Columns.  For  further  informa¬ 
tion,  Box  2321,  Editor  &  Publisher. 


Business  Opporftinities  Wanted 

WANT  TO  BUY  newspaper  distribu¬ 
tion  agency.  Young,  fully  experienced. 
Prefer  Little  Merchants  Plan.  Cash 
deal.  Box  2612,  Editor  k  Publisher. 


Personals 


“DEWEY  DEFEATS  TRUMAN”— 50 
copies  of  Noy.  3,  1948_  Chicago  Trib¬ 
une.  .$2.50  each  postpaid.  Anna  Rob¬ 
bins.  P.  O.  Box  172,  Grand  Rapids, 
Michigan. 


Pre&s  Encineers 


E.  P.  WALLMAN  k  CO 
Machinists.  Moyers,  Erectors,  Repairs 
Maintenance.  Erections,  all  types  of 
presses  Coast  to  Coast. 

Tel.  3-4164.  975  N.  (Niurch  Street 
Rockford  Illinois 


Maintenance,  Service.  Repairs.  Erection 
SAM  S.  PUNTOLILLO 
311  Lincoln  Avenue.  Lyndhnrst.  N.  J. 
SPECIALIZING  in  Duplex  and 
Goss  Flat-Bed  Webs 
On  Vacation  ’til  July  19th. 


CENTRE-AMMON  CO..  Inc. 

(Div.  of  Centre  Trucking  Co.,  Inc.) 
Machinists  —  Riggers  —  Hauling 
For  the  Allied  Printing  Trades. 

Dismantling  ■  Moving  -  Erecting 
Single  Machines  or  Entire  Plants. 
LOCAL  AND  LONG  DISTANCE 

575  Washington  St..  N.  Y  14.  N.  Y 
PHONE  WATKINS  4-2010 


LOYAL  S.  DIXON  CO. 

NEWSPAPER  PRESS  ERECTORS 
Dismantling — Moving — Erecting 
Newspaper  Conveyor  Installations 
Service  Nationwide 

11164  Saticov  St..  Sun  Valley,  Calif. 
SUnset  1-4576 


MACHINISTS — Dismantling,  moving, 
assembling,  entire  newspaper  plants. 
Repairs,  maintenance,  service  nation¬ 
wide. 

LORENZ  PRINTING 
MACHINE  CO..  INC. 

$626 — 31  St..  Long  Island  City  1,  N.Y. 
STillwell  6-0098-0099 


Cline  Systems  Serviced 
ALBERT  L.  PETERSON 
Registered  Professional  Engineer 
References  Furnished 
5728  W.  Superior,  Chicago  44,  111. 

EDITOR  & 


ANNOUNCEMENTS 

_ Press  Engineers _ 

MASON-MOORE-TRACY,  Inc. 
Printing  Press  Engineers 
Machinists  and  Movers 
Web,  Offset,  Flat  Bed  Experts 

We  will  move,  erect  or  repair  presisi 
ANYWHERE 

28  East  4th  St.,  New  York  3.  N.  T. 
PHone  SPring  7-1740 


NATIONAL  PRINTING  EQUIPMENT 
CO.,  Printing  Machinery,  Dismantled 
— moved — erected.  Ridgewood,  New 
Jersey.  RI  6-4252. 


MACHINERY  and  SUPPLIES 
Binders — Files 


ROUTE  BOOK  COVERS 
OARRIER  RECEIPT- 
ROUTE  BOOKS— TAG  RINGS 

NEWSPAPER  FILES 

Mannfactnred  by 

HAARVIG  LOOSE  LEAF  DEVICES 
1822  N.  Kedvale  Ave.,  Chicago  39,  III. 


Composing  Room 


LINOTYPES 

32-31-30-27-22-14-8-5 

INTERTYPES 

G  -  H  -  D  -  eSM  -  0  -  B  -  X 

Either  reconditioned,  “as  is”,  or 
Rebuilt  -  Guaranteed,  as  desired.  | 

BEN  SHULMAN  ASSOCIATES  J 

500  Fifth  Avenue,  New  York  36,  N.  T.  > 


BARGAIN  IN  TYPE  ^ 

18  FONTS  of  Ionic  type  as. follows:  I 
2  FONTS  5'/4A42— 5)^  pt.  Ionic  No.  ' 
5  with  black  face  No.  2. 

14  FONTS  7A122 — 7  pt.  Ionic  No.  5 
with  black  face  No.  2. 

1  FONT  8A384  —  8  pt.  Ionic  No.  5 
with  Italic  and  small  caps  < 

1  PONT  9A112  —  9  pt.  Ionic  No.  5  ' 
with  black  face  No.  2. 

ALL  of  the  above  are  1,200-mat  fonts. 

ALL  are  Matrix-Contrast  treated  for 
better  visibility  and  handling  is 
the  machine.  If  sold  together  these 
may  be  had  for  $100.00  a  font.  , 
separately  they  may  be  had  for  * 
$115.00  a  font.  They  are  all  cots-  L 
plete  and  in  first  class  condition,  j 
Raymond  B.  Bottom.  Business  i 
Manager,  The  Daily  Press.  Inc..  ^ 
Newport  News,  Va. 


Our  Metal  Sides  enable  yon  to 
BUILD  YOUR  OWN 
Galley  Cabinets — Type  Cabinets 
^nd  for  Descriptive  Circular  ■ 
L.  Beecher,  1150  Diversey,  Chicago  14  . 

LINOTYPES  and  Intertypes.  ModeU  1 
5,  8,  14.  26.  Intertypes  B — C — CSll  f 
thoroughly  rebuilt,  also  many  _go«  i 
used  machines  available  attractivolj 
priced.  Eight  page  Goss  Comet.  North¬ 
ern  Machine  Works,  323  North  Fourth 
St..  Philadelphia  6,  Pennsylvania. 


MONOTYPE  14  pt  thru  36  pt  tjj« 
casting  machine,  220  AC  motor  and  15 
fonts  mats.  Molds  for  all  sizes,  n^ 
style  core  molds.  Machine  ip  go« 
mechanical  condition.  Erie  Dispatch. 
Erie,  Pennsylvania. 


FULL  PAGE  all  steel  newspaper  tur¬ 
tles  (8  with  steel  casters.)  $50  escl. 
Composing  Room  Superintendent,  Ni- 
sgara  Falls  (New  York)  Gazette.  ■ 

LINOTYPE  MACHINE— No.l4.  sei^l 
No.  39481,  now  running,  equipped-  j 
Best  offer  over  $3,200.  W^ite  Plsiid  I 
(N.  Y.)  9-3011. 


FOR  SALE — One  Model  18,  one  model  f 
14  Linotype.  Large  quantity  ( 

Excelsior  mats,  118.1  count  for  Tew  , 
typesetter  operation  (like  new).  AlJJ 
large  quantity  used  55-ipt  and  TP* 
mats.  Few  fonts  of  8  and  9pt.  AIM ; 
one  6  col.  and  one  8  col.  flat  castini  • 
box.  C.  B.  Capps.  Charlotte  Ohservsf-  > 
Charlotte,  North  Carolina.  | 
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MACHINERY  and  SUPPLIES 


_  s.  Newsprint 

nc.  F  ■ 

:  MILL  CONTRACT 

AVAILABLE 

pl.  FOR  standard  quality  Canadian  News- 

print  at  mill  contract  price. 

-  ANT  size  rolls  in  carload  and  pool  car 
quantities. 

'  FOR  full  details  write 

Box  2607,  Editor  k  Fnblisher 

HAVE  UP  to  5.000  tons  Canadian 

_  Standard  newsprint  available  remain- 

der  1952  and  2,000  tons  first  part 
1953.  Will  consider  offers  based  on 
-•  delivery  New  York,  Box  2636,  Editor 

__  ft  Publisher. 

NEWSPRINT  AVAILABLE 

I  DUE  to  change  of  roll  sizes,  Pennsyl- 

^  I  vania  publisher  lias  a  supply  of  Stan- 

!ES  I  dard  Canadian  white  newsprint  in 

Ill.  '  65J4,  49!^  and  32fi  available  at  cur- 

__  I  rent  contract  price  f.o.b. 

—  .  Box  2729  Editor  and  Publisher. 

NEWSPRINT  AVAILABLE  j 
Box  9000. 

5  EDITOR  k  PUBLISHER 

•  Press  Room  I 


3  UNIT  HOE 

22%',  Reels,  tensions,  pasters,  color 
fountain,  rubber  rollers,  complete 
stereotype  equipment.  1 

BEN  SHULMAN  ASSOCIATES' 

500  Fifth  Avenue,  New  York  86.  N.  T.  ! 


IMMEDIATE  DELIVERY 
64-Page 

GOSS  HIGH  SPEED 
UNIT-TYPE  PRESS 
21^5"  sheet  cut 
*  *  * 

4  Units — 2  Pairs  of  Folders 
1  Double  Upper  Former 
1  Color  Half-deck 
4  Reels  and  Tensions 
Substructure 
125-Hd.  AC  Motor 
*  *  * 

All  equipment  can  be  seen 
in  operation 

THE  GOSS  PRINTING 
PRESS  COMPANY 

1585  S.  Paulina  Street 
Chicago  8,  Illinois 


GOSS  PRESS  I 

1  Goss  4-plate  wide  Sextuple  Straight  j 
Line  Decker  Press  with  double  deliv¬ 
ery  folder  and  Jenny  110-V  'DO  con-  I 
trol,  regular  Cutler-Hammer  control 
stations.  1  auxiliary  color  fountain.  | 
Prints  24  pages  straight  or  48  collect. 

THIS  press  is  in  good  condition  and 
is  in  constant  nse  now.  No  stereotype 
equipment.  Available  September  15th. 
Clyde  W.  Sneer.  Business  Manager 
Wichita  Eagie, — ^Wichita.  Kansas  ‘ 


MACHINERY  and  SUPPLIES 


Press  Room 

6  UNIT  HOE  PRESS  | 

VEIRTIOAL  type  21^$'  cut-off.  2 
double  folders,  robber  rollers;  serial 
No.  2594.  Available  immediately.  Can 
be  divided. 

500  Fifth  Aveooe,  New  York  36.  N.  Y. 

BEN  SHULMAN  ASSOCIATES 

DUPLEX 
5  UNIT  PRESS 

Plus  Color  Cylinder  j 

LENGTH  cut-off  224^".  Double  folder.  1 
rubber  rollers.  125  HP  and  60  HP  mo-  | 
tors,  jog  motors,  control  panels,  spare  ! 
arm.utures,  extra  gears,  etc.  Press  in 
excellent  operating  condition.  Avail¬ 
able  immediately.  | 

2  r.H.  conveyors.  Pony  Autoplate,  i 
8,700  Go.ss  Metal  Furnace,  9  G.E.  im-  i 
mer.sion  units,  attached  roll  rewinder,  j 
41  steel  chases. 

Lancaster  Newspapers,  Inc. 


T»*lf*|>honp  5251 
Mr.  Petwilcr. 


Lancaster.  Pa.  i 


MACHINERY  and  SUPPLIES 


_ Press  Room _ 

HOE 

5  UNIT  PRESS 


LENGTH  cut-off  23-9/16'  j 

5 — 16  PAGE  Balcony  type  units 
Rubber  Roller,  Ink  Pumps 
Substructure  with  Roll  Stands 
2 — C-H-Oonveyora,  1  double  Folder 
2 — AC  Motor  Drives  Full  Automatic 

For  further  information  write 

JOHN  GRIFFITHS  CO..  Inc. 

11  West  42nd  St..  New  York  86,  N.  Y. 

Stereotype _ 

EXCELLENT  STEREO  EQUIPMENT 

Color  Plate  Preregister  machine 
Automatic  Autoplatei 
Junior  Autoplates 
Antoshavers 

8-10  Ton  furnaces;  gas  or  electric 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  Avenue,  New  York  36,  N.  Y. 


24-PAOE  TUBULAR 

TWO-to-One  model  with  stereotype 
equipment.  $30,000  cash 

GEORGE  C.  OXFORD 

Box  903  Boise.  Idaho 


SCOTT  ! 

4  UNIT  PRESS  j 

22%'  cut-off,  double  folder,  roller 
bearings,  steel  cylinders. 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  Avenue,  New  York  36.  N.  Y.  i 


1 — 7i4 — 100  H.  P.  Westinghonse  two 
motor  drive  400-1200  R.P.M.  230 
volts  D.C.  with  controller. 

1 — 754 — 100  H.  P.  Wcstinghonse  two 
motor  drive  400-1200  R.P.M.  230 
volts  D.C.  with  controller. 

The  Cunen  Press.  Tor.  of  Indiana 
1125  East  Vaile  Ave..  Kokomo,  Indiana 


DUPLEX 
8-Page  Press 


Model  A  ser.  no.  over  1600 
Less  than  4  years  old 


With  16  Chases,  damns.  Rubber 
Rollers,  10  H.P.  A.C.  Motor 


-Available  within  2  months.  We 
are  installing  a  24-Page  Rotary 

THOMAS  W.  HALL  CO. 

Stamford,  Conn. 


GOSS 
2  UNIT  PRESS 


Length  cnt-off  22%'.  I 

FT.OOR  nnits.  end  roll  feed.  | 

HEAVY  duty  double  folder. 
rUTLER-Hammer  conveyors.  I 

FULL  antomstie  AO  motor  drive. 

JOHN  GRIFFITHS  CO..  Inc.  i 

11  West  42nd  St.,  New  York  36.  N.  T. 


WANTED  TO  BUT 
Dt’PLEX  Rotary  newsnaner  POLDER. 
Box  2701  Editor  k  Publisher. 

6  Kohler  paper  reels 
Flat  Shaver 

Metal  pot  and  pump  4.500  lbs. 
Pony  Antoplate  2154'  length. 

Curved  routers  any  length. 
40-50-60-75-100  Hn  motor  drives. 
George  C.  Oxford 
Boise,  Box  903.  Idaho 


MODEL  AB  Duplex  fiat-bed  preii. 

ROTOGRAVURE  PRT5SS  24  page 
TAB.  with  complete  acceiaoriet. 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  Avenue,  New  York  86.  N.  T. 


FURNACES  and  PROOF  PRESSES 
FOR  SALE 

300  lb.  Combustion  Lino  Purusce. 

800  lb.  Combination  Furnace. 

1,000  lb.  Automatic  'Quick.' 

1.500  Ib.  Monarch  Furnace. 

2,000  lb.  G.E.  Furnace  with  a.O.  elec¬ 
tric  heating  nnits. 

2  —  1-Ton  Kemp  Immersion  Fur¬ 
naces. 

2.500  lb.  No.  5  Hoe  Stereo.  Pot. 

5.000  lb.  No.  7  Hoe  Furnace. 

WESEL  Electric  Galley  Proof  Press. 
No.  14  Vsndercook  Half-tone  Proof 

Press,  like  new.  I 

No.  23  Vsndercook  full  page  Power  ! 

Proof  Press.  j 

19  X  25  Potter  Proof  Press.  i 

No.  25  Vsndercook.  , 

Also  Shavers — routers — Casting  Boxes  i 

THOMAS  W.  HALL  COMPANY.  INC.  ! 
120  W.  42nd  St.,  New  York  18 
(Plant  at  Stamford,  Conn.) 


GOSS  MAT  ROLLER  in  good  condi¬ 
tion,  3  phase.  5  H.P..  in  Cline  motor. 
Purchased  new  in  1925.  Submit  offer.  | 
News-Herald.  Hutchinson.  Kansqa.  ’ 

CENTRIFUGAL  SCORCHER,  excellent 
for  tubular  press  use.  Model  SE. 
American  Publishers  Supply,  used  but 
in  good  condition.  220-yoIt.  3-nhaie. 
AC.  completely  automatic.  $700.  All 
or  part  of  14  chaset.  used,  serviceable, 
for  tubular-press  pages.  $35  each. 
FOB  Athens.  Ohio.  The  Messenger. 
STEREOTYPE  EQUIPMENT 
FOR  SALE 

7200  POT.  Goss  H.snd  Casting  Box, 
Tail  Cutter.  Shaver  and  some  spare 
parts.  Motors  included.  2244  inch 
rut-off.  $2, .500.  Write  The  Bakersfield 
Californian.  Bakersfield,  California. 

_ Wanted  to  Buy 

WANTED — A  newsprint  rewindar,  fiO* 
roll,  36'  diameter.  Alao.  direct  prea- 
snre  mat  roller.  Box  2532,  Editor  k 
Publiaher. 


HELP  WANTED 


Adminlrtnrthre 

CONTROLLER  building  for  future. 
Job  requires  excellent  background  and 
ability  in  cost  accounting,  budgeting, 
taxes,  insurance.  In  return:  open 
pathway  to  top  with  major  southern 
newspaper.  Tell  in  confidence  about 
your  training,  experience,  ambitiona. 
Box  2735,  Editor  &  Publisher. 

BOOKKEEPER.  Weekly,  job  printing. 
Good  salary.  American,  Tucumcari, 
New  Mexico. 

EXPERIENCED  MANAGER,  weekly, 
job  plant.  Salary,  bonus  American, 
Tucumcari,  New  Mexico. 

Artists — Cartoonists 

CARTOONIST  WHO  has  proved  kU 
ability  is  wanted  by  one  of  Califor¬ 
nia’s  major  daily  newspapers.  Appli¬ 
cation  should  contain  complete  back¬ 
ground,  experience  and  names  of  for¬ 
mer  employers.  Box  2514,  Editor  ft 
Publisher. 

_ Circulation _ 

FAST  GROWING  Morning  and  Sunday 
Newspaper  in  South  needs  a  good  road¬ 
man.  Prefer  man  with  experience  in 
opening  a  new  territory.  Excellent 
opportunity  for  advancement.  Write 
giving  age,  previous  experience  and 
salary  requirements.  Box  2639,  Editor 
k  Publisher 

C1RCUL.ATION  .MAN.AGER  and  dis¬ 
trict  manager  for  11.000  circulation 
.-V.M.  paper  in  ea.st.  Highly  competi¬ 
tive,  nominal  .salary,  attractive  incen¬ 
tives.  Write  fully.  Box  2716,  Editor 
&  Publisher. 
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NEWSPAPER  PRESSES  ! 

COMPOSING  ROOM  EQUIPMENT 
j  COMPLETE  PLANTS  ' 

1  BEN  SHULMAN  ASSOCIATES  | 

I  500  Fifth  Avenue,  New  York  86.  N.  T  ’ 

I - 

WANT  16  OR  24  PAGE  Duplex  Tn  I 
I  bnlar  Presi.  Want  good  press  with  AC  I 
motor  equipment  and  complete  itereo- 
'  type  equipment.  Will  Inspect.  Box  j 
I  2119.  Editor  ft  Publisher. 

W.ANTED:  used  Ludlow  cabinets  and  j 
:  matrices;  steel  type  and  make-up  cabi- | 
'  nets.  Please  detail  proofs,  condition.  ! 
'  etc.  Box  272^  Editor  ft  Publisher.  1 


EXPERIENCE 

PART  TIME 
CORRESPONDENT 

FOR  a  Newspaper  Syndicated 
column  pay  per  items  used. 

PLEASE  state  present  and 
past  jobs,  age,  education, 
type  of  data  with  which  you 
have  greatest  possible  con¬ 
tact. 

Box  2439.  Editor  ft  Publisher 

_ Display  Advertising 

CAPABLE  ADVERTISING  MANA¬ 
GER  wanted.  Sell,  service  accounts, 
build  linage.  Good  on  layouts.  Three 
in  Department.  Ten  thousand  circula¬ 
tion  daily  good  town.  Write  com¬ 
pletely.  Reference.  Box  2548,  Editor 
ft  Publisher. 

$75 — $100 — $125!  You  can  earn  it  on 
our  "New-Biisiness  Bonui.”  $75 
salary  and  from  $2.50  with  50c  a 
month  for  a  year  on  a  new  1  inch  con¬ 
tract  (not  in  the  paper  for  3  months) 
to  $30  with  $10  a  month  on  a  page 
contract.  Also  special  bonus  of  $300 
possible.  Evening  and  Sunday  in  a 
competetive  market  with  a  huge  po¬ 
tential  in  a  city  of  50,000.  This  is  a 
real  deal  for  a  man  with  at  least  3 
yeari  experience  that’s  on  the  ball 
and  likes  to  work,  tell  and  make 
money.  This  ii  not  a  replacement. 
Write  fully  to  Box  2535.  Editor  ft 
Publisher  stating  when  available  and 
telephone  number. 

YOUNG  MAN  with  experience  In 
newspaper  advertising  selling,  willing 
to  fit  into  a  5-man  department  in  an 
Ohio  daily  of  18,000.  bnt  doesn’t  have 
to  be  manager  nntll  he  deserves  It 
Write  fully  first  letter.  Box  2551.  Edi¬ 
tor  and  Pnbliaber. 

RETAIL  DISPLAY  SALESMAN  — 
above  average  in  tales,  copy  and  lay- 
oots.  State  experience,  age.  referencsa. 
salary  expected.  W.  M.  Fuller,  Elk¬ 
hart  Truth.  E.--art.  Indiana. _ 

ALASKA’S  LARGEST  DAILY  baa 
opening  for  asleaman  who  can 
good  iayonta.  write  good  copy,  lell 
space  end  can  pay  own  transportation 
to  Alaska.  Write  Air  Mail,  to  Kenneth 
Laughlin,  Anchorage  Timee,  Anchor¬ 
age,  Alaska. 


HELP  WANTED 


Display  Advenfaing 


EXCELX.ENT  OPPORTUNITY  for  ex¬ 
perienced  above-average  display  or 
classified  salesman  at  Grand  Forks 
(North  Dakota)  Herald.  Prefer  some¬ 
one  with  year  or  two  on  weekly  or 
small  daily.  Will  train  person  with 
proper  background.  Good  starting  pay; 
incentive  program,  boapitalization  and 
life  insurance.  40  h./ur  week.  Give 
complete  details  first  letter  to  H.  A. 
Dibbern,  Advertising  Manager. _ 


TWO  POSITIONS  OPEN  on  retail  staff 
of  leading  evening  newspaper.  3  to  5 
years  experience  copy  and  layout. 
Prefer  man  accustomed  to  competitive 
selling.  Major  accounts.  Substantial 
starting  salary  plus  bonus  on  contracts 
and  linage  increases.  Excellent  oppor¬ 
tunity  for  future.  Reply  Box  2t>38, 
Editor  &  Publisher. 


LARGE  FLORIDA  DAILY  has  opening 
for  experienced  Display  Advertising 
Salesman,  capable  of  writing  and  pre¬ 
paring  copy  and  layout.  If  you  are 
between  30  and  35  and  are  now  work¬ 
ing  for  some  smaller  paper  and  would 
like  to  make  a  change,  write  us  giving 
your  qualifications  and  where  yon  can 
be  reached  by  phone  or  letter.  Address 
Box  2635,  Editor  &  Publisher. 


AD\TiRTISlNG  and  layout  man  for 
leading  Illinois  weekly.  Position  now 
open  is  permanent.  Modern  shop  in 
a  fine  little  city.  Box  2703,  Editor  & 
Publisher. 


ADVERTISING  MANAGER  for  Green¬ 
wich  Time.  Write  fully  to  Mr.  E.  A. 
Pearson.  Greenwich  Time.  Greenwich 
Connecticut. 


HELP  WANTED 


Editorial 


MANAGING  EDITOR  for  afternoon 
paper,  college  town,  population  20,000. 
seeks  man  in  thirties  with  solid  back¬ 
ground  of  reporting,  city  and  wire 
desks,  knowledge  of  photography.  Mid¬ 
west  or  southwest  experience  essential. 
Good  pay,  excellent  future.  Give  full 
details  background,  experience,  refer¬ 
ences,  earnings.  Box  2630,  Editor  & 
Publisher. 


FARM  AND  FEED  PUBLICITY 


HELP  WANTED 


Promotion — Public  Relations 


PROMOTION  MAN  with  limited  ex¬ 
perience  for  Midwest  newspai>er  of  70,- 
000  circulation.  One-man  operation  to 
start.  Real  future  for  someone  who  is 
aggressive.  Box  2420,  Editor  A  Pub¬ 
lisher. 


NATION-WIDE  Feed  company  seeks 
experienced  reporter  with  farm  back¬ 
ground.  Should  have  several  years 
small  daily  experience,  know  farm 
problems  and  be  able  to  write  news 
and  feature  releases.  Camera  ability 
helpful.  Opportunity  for  man  with 
initiative  and  creative  ability  to  help 
build  long-range  public  relations  pro¬ 
gram  with  top-grade  Midwest  concern. 
$4,000  to  $5,000  year  to  start.  Replies 
acknowledged.  Box  2611,  Editor  A 
Publisher. 


ADVERTISING  SALESMEN  for  trade 
journal  representing  Plumbing  &  Heat¬ 
ing  Industry.  Magazine  has  nation¬ 
wide  controlled  circulation.  Work  in¬ 
volves  soliciting  advertising  from  man¬ 
ufacturers  in  the  Industry.  The 
NEWS,  185  Devonshire  St.,  Boston  10, 
Massachusetts. 


DISPLAY  SALESMAN,  no.  1  staff 
position,  progressive  19,000  combined 
daily.  Excellent  opportunity  for  clean, 
aggressive  man.  University  City,  fine 
community.  Write  all  details  in  first 
letter.  R.  F.  Sowers,  Morgantown 
Post,  Morgantown,  West  Virginia. _ 


ENERGETIC,  friendly  young  adver¬ 
tising  man  wanted  by  a  leading  mid- 
western  daily.  Must  be  fully  qualified 
in  selling,  layout  and  copy  writing, 
with  a  friendly  personality  and  an 
ambitious  attitude  toward  his  own 
future.  Modern  plant,  ideal  working 
conditions,  growing,  high  desirable 
community.  Starting  salary  $85  to 
$90.  Top  opportunity,  excellent  future 
for  the  right  man.  Write  Box  2711 
care  of  Editor  A  Publisher,  giving 
full  details  of  training,  experience, 
background. _ 


semi-weekly, 

3,500  prosperous  agricultural  area, 
wants  experienced  young  newspaper¬ 
man  for  top  news  spot;  must  be  able 
and  willing  to  use  camera  as  well  as 
typewriter;  managerial  responsibilities 
when  ability  proven  to  publisher  who 
does  not  expect  miracles  but  appreci¬ 
ates  hard  work  and  rewards  results. 
Apply  Mayon  Parker,  Herald,  Ahoskie, 
North  Carolina. 


OLD  INDUSTRIAL  firm  with 
young  ideas  in  Graphic  Arts 
field  wants  newsman  25-30 
for  Public  Relations  work. 
Must  be  good  feature  writer, 
photographer,  picture  editor. 
Should  know  industrial  edit¬ 
ing.  New  York  Ares.  Sub¬ 
mit  resume,  salary  require¬ 
ments.  Confidential.  No  press 
agents  wanted.  Good  oppor¬ 
tunity  for  the  right  man. 
Box  2717,  Editor  A  Publisher. 


Mechanical 


LINOTYPE  OPERATOR  WANTED; 
night  shift;  sick  benefits;  vacations; 
life  insurance;  group  hospitalisation; 
union.  Address  Russell  B.  Miller.  The 
Daily  Pantagraph,  Bloomington,  Ill. 


MANAGING  EDITOR  for  weekly 
chain  in  Philadelphia,  Pennsylvania. 
66.7  readership  25,000  class,  only  top 
level  need  apply.  Excellent  opportu¬ 
nity  for  the  man  with  ambition.  Guide 
Newspapers.  2911  “0”  Street,  Pbila- 
delphia,  Pennsylvania. _ 


COLLEGE  OPENING 


LARGE  New  England  College  seeking 
director  expanding  news  service  de¬ 
partment.  Requirements;  experienced 
journalist,  over  30,  coming  immediate¬ 
ly  from  active,  successful  newspaper 
career,  especially  interested  college 
work,  and  living  small  New  England 
town.  Apply  giving  biography.  Box 
2730.  Editor  A  Publisher. 


STEREOTYPE  FOREMAN 


LEADING  morning  and  Sunday  news¬ 
paper,  largest  advertising  and  circula¬ 
tion  in  northeastern  New  York,  seek 
ing  best  available  union  stereotype 
foreman.  Beautiful,  new,  modern  plant 
fine  stereotyping  department  with 
most  modern  equipment.  Pine  living 
and  working  conditions.  Permanent 
position.  Phone,  wire,  write  TIMES- 
UNION.  Albany.  New  York.  H.  P 
Haas,  Business  Manager. 


Salesmen 


WANTED:  Advertising  Solicitor,  sal¬ 
ary  to  be  determined  by  ability  to 
produce  and  sell  advertising.  In¬ 
surance,  hospitalization,  and  paid  va¬ 
cation,  plus  real  opportunity  for  right 
man.  Box  2732,  Editor  A  Publisher. 


WANTED  —  DISPLAY  advertising 
salesman  on  Arkansas  daily  with  cir¬ 
culation  of  9,000.  Experienced  man 
or  recent  graduate  of  journalism 
school.  Work  includes  servicing  estab¬ 
lished  accounts,  writing  copy,  making 
layouts,  selling  new  accounts.  State 
salary  required.  Address  Box  2724, 
Editor  A  Publisher. 


WANTED — Young  lady  for  advertising 
department  who  has  had  experience 
in  making  layouts,  servicing  regular 
accounts  and  selling  new  accounts. 
State  salary  expected.  Write  Jones- 
boro  Evening  Sun,  Jonesboro,  Ark. 
YOUNG  MAN  or  woman  now  working 
in  advertising  department  of  daily 
newspaper  or  large  semi-weekly  should 
be  interested  in  splendid  opening  on 
semi-weekly  in  city  5,000.  Salary  or 
commission.  Journal.  Waseca,  Minn. 


EDITOR  and  AD  MAN  for  Northern 
California  Weekly.  Good  salary.  Good 
fishing  and  hunting.  Logger-Tidings, 
Fall  River  Mills,  California. 


EDITOR— employee  publication  of 
Pennsylvania  Utility.  Must  write  well, 
be  able  to  handle  features,  edit  and 
read  copy.  Knowledge  of  photography 
helpful.  Salary  above  average.  Give 
complete  details  of  education  and  ex¬ 
perience  and  submit  samples  to  Box 
2722,  Editor  A  Publisher. 


FEATURE  WRITER — with  progres¬ 
sive  organization  of  young  men.  An 
excellent  opportunity  for  contacts  and 
advancement.  Recent  college  graduate 
preferred.  Write  for  appointment.  Box 
2718,  Editor  A  Publisher. 


MAN  OR  WOMAN  reporter-editor  un¬ 
der  30  with  solid  educational  back¬ 
ground  and  some  experience.  Must  be 
accurate,  know  make-up,  able  to  write 
editorials  and  possibly  assume  com¬ 
plete  editorial  direction  and  respon¬ 
sibility.  Car  necessary.  Write  publish¬ 
er  ABC  semi-weekly,  News-Times, 
Morehead  Citjf,  North  Oarolina. 


NEWS — Experienced,  young  man  to 
contact  editors.  Constant  travel.  Give 
experience  and  salary.  Box  2704,  Edi 
tor  A  Publisher. 


HELP  WANTED 


Salesmen 


UNUSUAL  OPPORTUNITY:  for  mu 
experienced  in  sales  and  distribution 
of  syndicated  features.  Income  and 
position  determined  by  your  own  abil¬ 
ity.  Please  give  full  details  about  your¬ 
self  when  answering.  Box  2602,  Edi- 
t<-ir  ft  ruPttsher. 


INSTRUCTION 


Linotype— Prtntliig 


MIDLAND  LINOTYPE  SOHOOL 
Charles  City,  Iowa.  Handicap,  Oiviliu. 
Veteran  courses.  Free  Placement. 


SALES. 

CARTOON  SYNDICATE 

Experienced  Mat  Men  ONLY  as 

Sales  Managers  _ 

LIFE  LONG  OPPORTUNITY  with 
America’s  foremost  mat  company  open¬ 
ing  new  territories.  20  best  merchant 
services  endorsed  by  leading  dailies. 
Publishers  cooperate.  Highest  commis¬ 
sion-bonus.  We  hire  men  for  you.  Re¬ 
ply  in  full  details.  Same  held  confiden¬ 
tial.  _ 

EXPERIENOED  MAT  MEN  ONLY 
NEED  APPLY 

1537  North  La  Brea,  Hollywood  28. 
(Talifornia. 


CAN  YOU  SELL 
ADVERTISING  SERVICES  t 


WELL  established,  rapidly  expanding 
firm  offers  rare  opportunity  for  quali¬ 
fied  retail  ad  man  to  take  over  terri¬ 
tory  from  Denver  West.  Revolutionary 
ned  Art-by-Mail  Service,  Complete 
line  of  Mat  Services  for  Department 
Stores,  furniture  stores,  ready-to-wear 
stores,  copy  service,  headline  service. 
Commission,  small  draw.  Car  required. 
RALPH  HEINEMAN.  INC..  32  W. 
Randolph,  Chicago,  Illinois.  Write  full 
experience  background. 


ARVERTISING  SALESMAN— by  11,- 
000  circulation  morning  daily  in  com¬ 
petitive  field.  Write  fully  to  Ernest 
L.  Swanson,  Jamestown  (New  York) 
Sun. 


Editorial 


AGGRESSIVE  young  lady  reporter  for 
social,  women’s  news,  column  of 
briefs,  local  features.  Air  Mail  replies 
Daily  News,  Box  1660,  Anchorage, 
Alaska. 


NEWS  EDITOR — afternoon  daily,  AP 
wire,  stress  local  news,  good  makeup. 
Must  be  steady,  sober,  reliable.  Op¬ 
portunity  to  advance.  Harlan,  Ken- 
tncky.  Daily  Enterprise.  _ 


REPORTER,  feature  writing  experi¬ 
ence,  state  experience,  references. 
Photography  helpful.  Star  Courier.  Ke- 
wanee,  Illinois. _ 


REPORTER,  journalism  education  or 
equivalent  training,  permanent  posi¬ 
tion  starting  immediately,  give  all  de¬ 
tails  in  frst  application.  Niagara 
Falls  Gazette.  Niagara  Falls,  N.  Y. 


’FOP  NOTCH  newsman  who  can  han¬ 
dle  sports  and  general  assignment 
and  act  as  second  in  command  in 
newsroom  of  five.  Air  Mail  replies  to 
Daily  News,  Box  1660,  Anchorage, 
Alaska. 


OPPORTUNITY 

KNOCKING... 


WITH  the  world’s  leading  newspaper 
syndicate  for  a  salesman  who  has 
proven  himself  a  star  performer  and 
can  work  as  a  member  of  an  alert, 
enterprising  sales  staff. 


SITUATIONS  WANTED 
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Understand  promotional  and 
Publisher  problems. 


Box  2500,  Editor  &  Publisher 
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I'Box  2714 


THE  MAN  we  are  looking  for  has  had 
experience  in  selling  to  newspapers, 
or  in  allied  publishing  fields  and  now 
wants  a  position  with  an  organisation 
that  can  offer  adequate  rewards  for  his 
productivity. 


TELL  US  about  yourself.  Yonr  reply 
will  be  held  in  confidence.  Box  2742 
Editor  ft  Publisher. 


’THOROUGHLY  experienced  newspa¬ 
per  man  with  extensive  and  TalusDli 
knowledge  of  advertising,  clrculstloa 

and  production,  applicable  to  any  siM 
operation  np  to  largest  metropolitan. 
Actnal  experience  np  to  100,000  circi- 
lation.  Excellent  record  as  advertising 
director  nnd  general  manager  open  for 
cloneit  innpeotion.  Best  pemonnl  rsn- 
sons  for  making  change.  Age  47, 
Protestant,  perfect  health.  Would  pre¬ 
fer  South  or  Mid-west.  For  completi 
information,  write  Box  2646,  Editor 
ft  Publisher. 


WOMAN — 15  years  experience  diversi¬ 
fied,  administrative,  seeking  interesting 
opportunity.  Salary  eommenanrats  wits 
aDiIity.  Prefer  New  York  area.  Box 
2.547.  Editor  A  Pnhliaher. 


FORMER  MANAGING  EDl'POR.  edi¬ 
tor  and  publisher  to  be  released  froa 
the  Navy  this  Fall.  Published  out¬ 
standing  profitable  newspaper  for  tan 
years  until  recalled.  Desires  to  mas- 
age  5,000  to  25,000  circulation,  newt- 
paper  for  salary  and  percent  of  prof¬ 
its.  Could  invest  later  if  mutuaUT 
agreeable.  Looking  for  something  po^ 
manent  with  possibilities  for  improve¬ 
ment  by  conscientioua,  hard  work.  Mid- 
westerner  but  location  ii  not  impor¬ 
tant.  Age  35,  wife  and  three  cbiidrsn, 
community  and  family  man,  universi^ 
graduate,  best  references.  Write  M.  M. 
Ferguson,  R.  R.  1,  Box  165,  Norfolk. 
Virginia. 
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OIROULATION  MANAGER:  14  yonn 
experience  nil  phases.  Desires  small  to 
medium  paper.  Young,  aggresoivo, 
married,  references.  Resnlts  guaran¬ 
teed.  Box  2543,  Editor  ft  Publisher. 


ASSIST 
Btltimoi 
on  dnil 
moooped 
futile.  8 
t  weeks 
rnbliihe 


NEWiSPAPER  EXElCUTIVES 
CIROULA'TION  alone  can  supply  i*‘ 
creased  newsprint  costs.  I  offer  factual 
proof,  wbility,  plus  25  years’  experi¬ 
ence.  Now  handling  near  2  millios 
revenue  paper.  Contact  in  strict  cos- 
fidence.  Available  about  Oct.  1.  Box 
2706,  Editor  ft  Publisher. 


niiriliil  AdwtrUttn 


CLASSIFIED  MANAGER— pro¬ 
ducer,  now  employed  large  weotem 
daily.  Desires  position  with  pnhlisner 
looking  for  increased  business,  not 
alibis  nnd  Ions  statistics.  Box  2706. 
Editor  ft  Publisher. 


EDITOR  &  PUBLISHER  for  July  12,  195^ 
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SITUATIONS  WANTED 


Classified  Advertfaing 


CLASSIFIED  MANAGER 


SITUATIONS  WANTED 


Editonal 


DESK  0PBNTNO1  Newsman  7  yean, 
all  beats,  features,  column,  soma  part- 


srruATioNS  wanted 


Editorial 


SITUATIONS  WANTED 


Editorial 


Hsrd  hitting— 100%.  sales  minded.  B.  S.  draft-free  ret,  85,  marriad  child! 

Straight  classined  or  Display.  car,  raforoncas,  now  on  PM,  naad  ^75, 
steady  lineage  —  ad  count  increase.  South  or  East.  Box  2502,  Editor  A 
Available  at  once.  Publisher. 

Write  Box  2736,  Editor  &  Publisher. 


ACXIURATE  REPORTER,  five  years 
experience,  all  beats.  Now  deskbound. 
Prefer  East.  Married,  30,  vet,  draft 


EDITOR-OORRE8PONDENT,  top  re- 
OOPTHEADER  with  general  report-  searcher;  wide  U.S. -European  experi- 
ing  and  state  desk  experience,  some  re-  ence,  leaving  New  York  post  for 
write,  seeks  to  relocate  in  East  or  Britain.  Available  London  Correspond- 
Midwest.  Now  with  250,000  daily,  ent.  Interviews  in  New  York  Area 


,  Married  veteran.  20,  with  journalism  until  July  25th.  Box  2706.  Editor  A 
IDTERTISINO  MANAGER  who  will  degree.  Box  2626,  Editor  A  Publisher.  Publisher. 


KIXIOO — Writer  -  photographer  team 
vill  act  as  Mexican  Correspondents. 
Assignments  on  speculation  welcomed. 
Ogden  A  Todd,  Tetela  $20,  Cuerna- 
Tscs,  Mexico. 


HEALTH  OF  OHILD  makes  return  to 
South  or  Southwest  noooosary  tm 
competent,  experienced  reporter,  desk- 
man  former  city  editor  50,000  paper, 
age  36.  Available  at  once;  all  repliet 
answered.  Box  2625,  Editor  ft  Pub¬ 
lisher. 

SPORTSMAN  looking  for  job  with  op¬ 
portunity  for  advancement.  Three 

years’  experience  as  sports  deskman, 
reporter,  photographer.  Now  night 
sports  editor  on  prominent  Midwest 
daily.  Missouri  grad,  27,  draft-free. 

Box  2712,  Elditor  ft  Publisher. 

OOPYREADER,  4-year  man,  some 
beat,  rewrite,  wants  $80-week  job, 
fnture  anywhere.  Ready  now.  Veteran, 
33,  single,  journalism  degree.  Box 

MAN,  31,  5  years  editorial  experience. 

Author  of  novel,  short  stories.  Seeks 
opportunity  newspaper  or  magasine. 

Box  2741,  Editor  ft  Publisher. 

2713,  Editor  ft  Pnblisher. 

REPORTER  with  brief  expeirtouce 

bt  s  credit  and  an  asset  to  your  _ 

orgsniiation.  Has  qualifications  most  —  _  ,  —  ,  EXPERT  HEADLINE  WRITER,  fast, 

sought  after  by  publishers  seeking  F  D  T  O  R  S  I  accurate  copyreader,  now  wire  editor 

linage  gains  and  a  strong,  co  ordinated  i_  i  i  ix  .  on  well  known  midwest  daily.  4  years’ 

department.  Young,  but  with  14  years  experience,  handling  local  and  rewrite, 

,  competitive  advertising  experience  and  NEWSMAN,  28  raised  in  the  draft -free,  Missouri  grad,  married. 

1  fall  working  knowledge  of  promotion  business  and  trained  _  all  phases  Box  2708.  Editor  A  Publisher. _ 

ind  circulation.  Sincere,  enthusiastic  small  town  journalism.  Back-  vrnxtf.ajnv  wav-icipb 

hsrd  worker  interested  {n  joining  ag-  ground  includes  2  years  all  edi-  YANKEE  seeks  spot 

greiiive  newspaper  team  in  small  to  tonal  jobs  25.000  daily,  2  years 

modium  size  city.  Would  be  permanent.  reporting  top  metropolitan  dailies  li' wof '  \r s' 

Ssliry  open.  Interview  can  b^  arranged.  in  East  and  Midwest,  wire  serv-  n.u  Snv 

Box  2423.  Editor  A  Publisher.  ice.  Big  Ten  school  grad,  college  “sh.  SDX.  years  weekly  and  “ally 

- editor,  vet.  Now  employed  desk  as  reporter  -  rewrite -cartoonist;  16 

.ADVERTISING  SALESMAN,  26.  job  but  no  future.  Want  manag-  months  present  job  as  Government  edi- 
irekz  permanent  position  with  reliable  ing  or  City  Editor  spot  good  tor.  Box  27..7,  Editor  A  Publisher. 

pzper  offering  job  future  and  ad-  small  daily  or  responsible  re-  MAGAZINTl  man  with  4  years’  expe- 

rmement.  BS  degree.  4  years’  experi-  porting  job  top  metro  paper.  reporting,  writing  and  edit- 

ence  2  years  on  30,000  daily.  Expert  Strong  on  local,  Vst  references.  national  trade  journal  seeks 

on  layout  and  copy  Top  references.  go  anj^here.  Box  2610,  Editor  A  opportunity  in  news  or  mass  cir- 

dilation  publication.  Veteran.  20; 

Box  .714,  Editor  &  Publisher. _ MS  in  journalism;  trained  in  photo 

oioni  .AT  Ar,A.,  „  ,  _  _  .  editing  and  all  phases  of  production. 

DISPLAY  MANAGER  or  Salesman  EXPERIENCED  REPORTER,  rewrite  Excellent  university  and  job  records, 

miny  years  experience  with  large  man,  with  wire  service  desires  change,  jjow  employed  and  currently  free 

ind  small  dailies.  Above  average  in  Will  take  salary  cut  for  good  locution,  lancing  in  fiction.  Complete  resume  on 

rj?'  2728.  Single.  28,  car.  Box  2624,  Editor  A  request.  Box  2720,  Editor  *  Publisher. 

Editor  A  Publisher.  Publisher  — ^ - 

- - -  - - : - MANAGING  EDITOR  wants  to  ad- 

VATIftVAl  ATiVTi'nT'TCTiun  XT  A  V  A  n  feature  WRITER,  top-grade,  seeks  yunce;  years  as  managing  editor 
FB  advertising  MANAG-  Maff  spot  with  magamne  newspaper.  4  qoo  circulation  daily,  yi  year  as 

vTaau  ^  experienced.  West  Coast  preferred.  Wants  place  weekly.  3yi  years  as  report- 

i?=  i,''’”'®!®  which  encourages  development  of  er  (city  hall,  police,  county,  general 

w  ><’cas.  Ten  years  waiting,  editing  ex-  beats)  and  rewrite  on  papers  of  5.000 

in  perience,  with  articles  in  w  de  yarirtv  oqq  circulation;  AB  in  journal- 

secondary  spot,  or  of  national  regional  publications.  Owns  references.  Box  2710,  Editor  & 

Jtrsight  media  selling  position.  Must  car,  camera.  College  degree,  good  ref-  Pnbii.h.. 

M  south,  preferably  central  or  east,  erences.  Box  2616.  Editor  A  Publisher.  - : - 

Box  2733,  Editor  A  Publisher.  MISSOURI  GRAD,  3  years’  experi- 


EDITORS 


NEWSMAN,  28  _  raised  in  the 
business  and  trained  all  phases 
small  town  journalism.  Back¬ 
ground  inclndes  2  years  all  edi¬ 
torial  jobs  25,000  daily,  2  years 
reporting  top  metropolitan  dailies 
in  East  and  Midwest,  wire  serv¬ 
ice.  Big  Ten  school  grad,  college 
editor,  vet.  Now  employed  desk 
job  but  no  fnture.  Want  manag¬ 
ing  or  City  Editor  spot  good 
small  daily  or  responsible  re¬ 
porting  job  top  metro  paper. 
Strong  on  local,  best  references, 
go  anywhere.  Box  2610,  Editor  A 
Publisher. 


South.  Can  handle  camera,  wire  deak, 
heads.  Single,  25,  B.A.  vet  Box  2744, 
Editor  A  Publisher. 


YOUNG  (26),  capable  editor  prise- 
winning  weekly  2  years  wants  report¬ 
ing  or  editing  job.  Good  on  ads, 
photography,  features  too.  Daily  ex¬ 
perience.  (graduate  Missenri.  Veteran, 
stable,  willing.  Am  marrying,  want 
spot  to  prove  self,  build  future.  Ref¬ 
erences.  John  R.  Stanley,  Princeton, 
Missouri. 


experience — 16  years  of  it.  Family 
msn,  35,  top-notch  metropolitan  copy-  I 
reiser,  with  secure  ten-year  slot  spot. 


IS  THIS  THE  MAN 
YOU  NEED! 


— ...e  ww,  irwp-uuwii  uivirvyulivBU  cup/*  KEEN  Sense  of  news  values.  Well- 1  vEwqPAPFRwriM AV  vi  wishes 
reader,  with  secure  ten-year  slot  spot,  versed  in  all-around  newspaper  opera-  wisnes  re¬ 
time  on  smaller  dailies,  wishes  return  tion.  Able  writer,  experienced  in  all  J*/. 

t»  the  good  life  on  afternoon  daily  in  types  of  reporting,  Oopyreading.  re-  ®' 

tow  of  25.000  to  50,000  or  there-  iwite.  and  can  do  a  public  relations  Box  2719.  Editor  A  Pnblisher. _ 

ibonts  made  for  raising  four  children  Job  for  yon.  Veteran,  married,  age  80.  RnOPOBTER-IFeature/Writer-Deskman 
old  standards.  Would  like  to  man-  presently  employed.  Prefer  Midwest  or  offe„  experience,  reliability,  common 
•«^it  your  daily.  Present  sala^  Sonthwest.  bnt  will  listen  to  any  sound  ggngg  i„  return  for  challenging  spot 
1185.  Nice  town,  decent  living  main  proposition.  References,  all  details  snp-  fatnre.  8  years’  dailies  on  top 

•Mire;  anywhere  in  country  that  meets  pliM  upon  request.  Box  2606.  Editor  g .^ith  journalism  honors.  Sal- 
j  offers  perms-  A  Publisher.  gry  secondary  to  opportunity  bnt  fair 


MISSIGURI  GRAD,  3  years’  experi¬ 
ence,  seeks  reporting  or  desk  job  on 
large  daily.  Features  a  specialty.  Vet¬ 
eran,  married.  Box  2709,  Editor  A 
Pnblisher. 


S»»at  roets-down  position  considered. 
Box  2244,  Editor  A  Publisher. 


return  asked.  Know  graphic.  Vet.  26, 
MANAGING  EDITOR  available  due  to  I  single,  draft-exempt.  Box  27W».  Editor 


able  reporter  -  REWRITE.  20  change  of  ownership  of  daily.  Highly  A  Publisher. _ 

TMM  city  and  rural  dailies  all  beats;  REPORTER,  toip-notch  writer.  One 

wtiTs  New  Yorker;  draft  exempt  vet-  "'Aed  daily,  backed  with  26  years  expe- 1  , 

*p*n.  Thoroujfhly  enterpritinff.  R6ftd7  rlenc^  in  all  phases  of  editor^l  wora. 

'nme  d  i  a  f  f»  1  V  PIpakp  Rtptp  »«!.  Fast  conacientiona  woricer,  sober,  con* 

•ri.  Box  2618,  Editor  *  pSbiisher.  fenial  can  handle  personnel  and  pnb- 
- — _ _ lie  relations  minded.  Employer  will 


PHOTOGRAPHER 

Newspaper,  magasine,  or  indnatrial 
firm.  Mve  years  experience  including 
two  years  as  Naval  Photographer.  Now 
employed  at  Newspaper  of  30.000  in 
high  ranking  University  town.  Own 
equipment  and  automobile.  20  years 
old,  married,  no  children.  Desire  West¬ 
ern  part  of  U.  S.,  preferably  North- 
West.  Wife’s  health  makes  change 
necessary.  Box  2508,  Editor  A  Pub- 

lisher. _ 

YOUNG  VETERAN  Press  Photojpra- 
pher  5  years’  experience  on  dailies. 
Excellent  references,  desires  change. 
Will  travel.  Box  2421,  Bditor  A  Pub¬ 
lisher; _ 

EX-NAVY  FOTOG;  magasine  associate 
editor;  1  year  daily,  news,  features 
and  photoa  with  B3-J  now  available. 
25,  married.  Box  2614,  Editor  A  Pub¬ 
lisher; _ _ _ _ 

PHOTOGRAPHIEBReporter  long  of 
syndicate  desires  change  to  paper. 
Ardent  emissary.  Family,  age  40,  My 
references.  Paul  C.  Wagner,  7747  13th 
Ave.,  N.W.,  Seattle  7,  Washington. 


Promotion— Public  Rclationa 


PUBLIC  RELATIONS  MAN  with  1* 
years’  newspaper,  radio  news  experi¬ 
ence  nhia  graduate  atudy  seeks  pimtion 
with  progressive  firm.  Box  2402,  Editor 
A  PuDlisher.  _ 


PUBLIC  RELATIONS 
EXECUTIVE 

20  years’  Company,  Agency  ExpMi- 
ence;  Wants  Change  to  Growing  Or¬ 
ganisation  Planning  Expansion 
eral.  Employee  Or  Community  Rela¬ 
tions.  Box  2737,  Editor  A  Publisher. 


A«eion..v,m  _ _  recommend  highly.  C.  H.  Edwards.  SPORTS  EDITOR— 13  years’  experl- 

assiSTANT  EDITOR  13  months  top  Herald-News,  Durango.  Colorado.  enre.  Desires  post  eastern  city  60,- 

oiitimore  weekly  seeks  news  spot  x, - ^ - 1 - S - T  000  100,000.  Currently  employed  p.m. 

5  -f.®  “"’®*  Philadelphia.  WANT  JOB  News  Reporter.  Sports  ^,5,^  35.000.  Knowledge  all  sports, 
dailies  on  too  local  story  Ver-  editor  daily  now.  25,  Single.  J-grad,  handle  sports  announcing.  Will 

’1“’  I'®  accept  any  spot  on  sports  staff.  Box 

PoblVh  "®*‘®®‘  ®®*  2605,  Editor  ft  ^Mire^  to  learn.  Box  2615,  Editor  A  2702.  Editor  ft  Publisher. 


Easterner  25,  now  on  Southern 
“•uy,  like  return  to  East.  Police. 
•I'*Jts,  general,  heads,  layont.  Oar. 
"Mt-exenipt.  Box  2507,  Editor  ft 
reWiiher. 

WANTS  MATE,  Sports  editor  with 
future  seeks  similarly  inclined  job.  4 
years’  experience,  vet.  family,  college 
grad.  Relocate  for  right  spot.  Box 
2601,  Editor  ft  Pnblisher. 

IMPORTER  experienced  in  oil  eov- 
2*4*  seeks  position  with  trade  journal 

PRACTICE  ACCURATE,  thorough  re¬ 
porting.  Vet,  80,  2  years’  experience 

"  nswspaper  interested  in  Petroleum 
Box  2505.  Editor  ft  Publisher. 

.59th  'Road,  Msspeth.  New  York, 
DAvenport  6-7174. 

XARRied  team.  BAs.  ear.  Want  run 
■’Mkiy,  small  daily,  news  bureau, 
Mrtheast;  travel  series,  larger  publi- 
iH'v  •  Experienced:  Wife  8  years. 

3-WTRE  Wire  Editor  wants  to  relocate 
in  Northeast  area.  4  years  big,  small 
dailies.  Can  edit,  write  any  type  copy. 
Box  2032.  Editor  ft  Pnblisher. 

^•»Iy.  photography,  city  beat,  so- 
™>y.  features;  copy,  sports,  tslegrapb 
wiwr;  wire  service.  Salary  impor- 
|J‘jjBot^ critical.  Box  26.17,  Editor  ft 

OAREER-MINDED  gal  reporter.  5H 
years’  experience  Metropolitan  daily, 
all  beats.  Single,  dependable,  accurate. 
Will  relocate.  Box  2725,  Editor  ft 
Publisher. 

TOP  REPORTER  desires  relocate  in 
New  York  or  Washington  in  editorial 


ing.  seven  trips  to  Europe,  top  refer¬ 
ences.  clear  writer,  age  45,  good 


WRITER — 10  years  skill  fact,  fancy. 
Will  cover  any  phase,  field  or  media. 
Box  2721.  Editor  ft  Publisher. 


sciences,  minor  jonrnalism  one  year 
reporting  4.000,  one  year  125.000 
daily.  Searching  for  small  city  in 
which  to  settle  after  marriage.  Prefer 
general  news  and  mixture  of  sports. 


PROMOTION-Display  Advertising  Dy¬ 
namo — Public  Relations.  Long  experi¬ 
ence  in  all  phases.  Top  copy  writer, 
idea  man,  lineage  builder,  31.  Box 
2743,  Editor  ft  Publiaher. 


THINKING  ABOUT  ’TTSf  Don’t  atum- 
ble  into  a  complicated  and  ineffleient 
operation.  5  year  record  of  suecesaful 
achievement  in  the  industry  astnree 
yon  of  a  close-knit,  highly  productive 
department.  Age  80.  married  eoUege, 
presently  employed.  Full  details  on  re¬ 
quest.  All  repllee  held  in  etrictest  con¬ 
fidence.  Box  2406,  Editor  ft  Publiahor. 

PRBSiSROOM  FOEEMAN.  Broad  ox- 
perienee  all  makes  prosssa.  Expori- 
enced  large  and  small  pressrooms.  Also 
aa  combination  press  and  €Uereotyps 
Superintondent.  Excellent  backgronnd. 
Union  or  nnorganised.  Salary  open. 
Box  251)1,  Editor  ft  Publiahor. 
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Shop  Talk  at  Thirty 


By  Robert  U.  Brown 


Chicago — Entering  through  a  How  many  other  ways  there 
maze  of  steel  framework,  support-  were  of  getting  in  we  have  no 
ing  the  temporary  boxes  above,  idea.  But  the  guards  followed 
you  gain  access  to  the  working  their  orders  to  the  letter.  If  you 
press  section  at  the  Republican  made  the  big  mistake  of  leaving 
"National  Convention  in  the  Inter-  the  building  for  some  reason  you 
national  Amphitheatre — providing  couldn’t  get  back  in  unless  you 
you  have  the  proper  credentials  walked  back  to  the  entrance  gate 
and  the  approving  eye  of  numer-  numbered  on  your  ticket — even  if 
ous  guards.  it  was  on  the  other  side  of  the 

This  correspondent  unfortunate-  hall.  And  although  the  guards 
ly  had  neither.  Assigned  a  seat  acknowledged  the  fact  that  you 
in  the  Periodical  Gallery,  it  was  could  walk  up  two  flights  and  then 
one  removed  from  the  last  row  in  down  two  more  to  get  on  the  main 
the  second  balcony  section  which  floor,  they  made  you  do  it.  It  was 
was  the  extension  of  the  press  sec-  a  long  walk  for  a  sandwich, 
tion.  The  press  section  ran  “up  hill” 

Without  the  much-coveted  white  to  the  speakers  rostrum  on  both 
badge  for  working  press — plus  a  sides.  It  was  sort  of  an  inverted 
seating  ticket  for  that  section — we  movie  theater  arrangement.  There 
might  as  well  have  stayed  at  the  was  a  middle  aisle  which  ran  up 
Conrad  Hilton  Hotel  as  far  as  to  the  rostrum,  underneath,  and 
talking  to  the  newspapermen,  then  down  the  other  side  so  corre- 
whose  names  make  news  for  spondents  could  move  from  one 
E  &  P.  is  concerned.  They  looked  side  to  the  other.  Seats  and  long 
good  from  the  peanut  gallery —  tables  faced  the  speakers  stand, 
but  there  was  no  one  to  talk  to.  Naturally,  those  nearest  the  out- 
.^fter  a  few  hours  of  frustration  rail  toward  the  delegates  had 

— many  futile  requests  to  those  the  best  view  of  the  proceedings 
few  friends  one  could  meet  in  the  on  the  floor.  Whenever  activity 
corridors:  “Do  you  have  any  broke  loose  on  the  floor  all  the 

extra  tickets?” — we  finally  finagled  press  followed  the  usual  custom  of 
a  white  badge  from  “properly  con-  standing  first  on  their  scats,  then 
stituted  authorities.”  But  no  seat  on  the  tables,  with  the  result  that 
ticket.  They  were  all  assigned —  those  reporters  seated  20  positions 
but  more  on  that  later.  from  the  rail  rarely  could  see  any- 

thing  that  happened  on  the  floor 
of  the  convention.  As  is  custom- 
The  entrances  both  to  the  hall  ary.  the  wire  services  and  large 
and  to  the  seating  arrangements  newspapers  had  the  rail  positions, 
within  the  hall  were  better  guard-  *  4,  * 

ed  than  they  were  four  years  ago 

in  Philadelphia.  In  fact,  they  were  Previously  we  mentioned  plenty 
so  well-guarded  it  was  sometimes  of  empty  seats.  Also  it  should  be 
to  the  annoyance  of  both  dele-  mentioned  that,  as  in  the  past, 
gates  and  press.  At  times  there  there  were  many  spectators  present 
appeared  to  be  more  police  and  — mostly  women  and  young  ladies, 
ushers  than  there  were  delegates.  At  the  same  time  there  were  a 
Four  years  ago  there  were  four  number  of  reporters  who  wanted 
different  ways  to  get  into  the  press  a  seat  but  couldn’t  get  it — includ- 
section  and  unauthorized  persons  ing  yours  truly.  One  correspond- 
frequently  wandered  in  and  out  at  ent  for  a  London  daily  arrived 
will.  This  year  there  are  only  two  Sunday  and  found  no  credentials 
entrances  and  two  “check  points”  waiting  for  him.  And  he  couldn’t 
at  each.  The  white  badge  would  get  them.  By  Monday  afternoon 
get  you  by  the  two  ushers  at  six  different  sets  had  been  offered 
■“check  point”  number  one;  but  to  him  by  friends  who  had  extras, 
only  a  seating  ticket  would  get  you  Something  must  be  done  about 
by  the  second  pair  of  ushers  into  this  situation  in  future  years.  But 
the  press  section.  what?  Many  large  newspapers 

Therefore,  our  routine  for  en-  would  like  to  have  more  seats  for 
trance  went  like  this:  enter  gate  their  working  reporters,  but  they 
four  with  original  tickets,  up  two  are  limited.  Many  small  town 
flights  of  stairs  to  first  balcony  editors  would  like  to  report  the 
then  down  some  other  stairs  in-  convention  for  their  papers,  but 
side  the  hall,  flash  white  badge  at  if  they  are  under  10,000  circula- 
first  “check  point.”  catch  the  “eye  tion  they  have  a  hard  time  getting 
of  authority”  inside  the  press  sec-  in.  The  press  section  ought  to  be 
tion  and  yell  something  like  limited  in  some  way  to  those  who 
“Benny  sent  me.”  If  you  were  need  to  do  a  job,  and  who  will 
successful  you  got  in  and  stayed  use  it. 

in — there  were  plenty  of  empty  It  may  sound  un-American,  but 
seats.  If  you  wanted  to  leave  tern-  we  have  a  suggestion,  and  it’s  prac- 
porarily  you  had  to  borrow  a  tical.  Every  correspondent  who 
ticket.  But  if  you  were  unsuccess-  obtained  h  i  s  living  quarters 
ful,  you  were  ushered  out,  walked  through  the  national  committee 
over  to  the  other  entrance  and  had  to  put  up  a  $50  deposit  to  se- 
.  tried  again.  cure  the  room  in  advance.  Why 


E  &  P  CALENDAR 

July  10-12— Alabama  Press 
Association,  Summer  recrea¬ 
tion  convention.  Cove  Hotel, 
Panama  City,  Fla. 

July  17-19 — North  Carolina 
Press  Association,  annual  con¬ 
vention,  Blowing  Rock,  N.  C. 

July  25-26 — Western  Daily 
Newspaper  Advertising  Man¬ 
agers’  Association  of  Canada, 
annual  convention,  Jasper  Park 
Lodge,  Jasper,  Alta. 

Aug.  8-9 — Virginia  Press  As¬ 
sociation,  Summer  meeting, 
Roanoke,  Va. 

Aug.  8-9 — Maryland  Press 
Association  and  Virginia  Press 
Association,  Roanoke.  Va. 

Aug.  8-9  —  Chesapeake 
(Maryland  and  Washington) 
and  Virginia  Associated  Press 
members,  joint  meeting.  Ro¬ 
anoke.  Va. 

Aug.  16— International  Typo¬ 
graphical  Union,  meeting,  Cin¬ 
cinnati.  Ohio. 


not  do  the  same  thing  with  the 
press  section?  The  deposit  to  be 
redeemed  when  and  if  his  ticket 
for  the  press  seat  is  turned  in. 

Some  will  squawk  that  there 
cannot  be  any  monetary  charge 
for  news  coverage  of  an  event  like 
this.  Under  such  a  system  there 
wouldn't  be  any  charge.  There 
would  merely  be  a  penalty,  a  for¬ 
feiture,  for  not  picking  up  the 
reservations. 

There  have  been,  and  are,  too 
many  VIPs  and  ordinary  spectators  replied 


Reporter  Prods 
Officials  Until 
He  Gets  Budget 

Winston-Salem,  N.  C. — Tl* 
complete  budget  of  Forsyth  Com. 
ty  is  now  available  to  the  press, 
thanks  to  some  fast  work  by  staf 
members  of  the  Winston-Sakw. 
Sentinel. 

When  the  Forsyth  County  Com¬ 
missioners  finished  work  on  thr 
budget  this  year,  they  put  a  cop 
of  it  in  the  office  of  the  Register 
of  Deeds  as  required  by  law.  Bit 
this  was  only  a  summary,  group::: 
many  important  expenditu:? 
under  generalized  headings. 

The  full  budget  was  put  in 
office  of  County  Accountant  H 
N.  Schultz.  North  Carolina  lai! 
says  the  budget  is  a  “puKj| 
record.” 

But  when  Sentinel  reporter  F 
Friedenberg  approached  M: 
Schultz,  he  said  he  would  not  re 
lease  a  copy  without  permisve: 
from  the  commissioners. 

Mr.  Schultz  agreed  the  budg 
was  a  public  record  and  said  th: 
anyone  who  wanted  to  come  an. 
see  it  was  free  to  do  so. 

“Well,  I’m  here,”  Mr.  FrieJe: 
berg  said. 

“But  you’re  from  the  newsp; 
per  and  it  shouldn’t  be  plastere. 
in  the  newspaper,’  Mr.  Schu': 


That  afternoon,  the  Sentinel  r: 
porter  took  his  fight  before  a  ni« 
ing  of  the  commissioners.  He  di 
covered  that  the  reluctance  v 
allow  the  budget  to  be  seen  » 
based  on  the  commissioners 
wanting  salaries  disclosed. 

Commissioner  Bill  Sim 
said.  “After  all,  a  m.''n’s  ino 
Anybody  any  belter  is  about  the  last  private  thing 
got  today.” 

■  Commissioner  Carl  Ogburn 

Gannett  Picnic  “H  the  public  doesn't  underst; 

Rochester,  N.  Y. — The  Gan-  man  s  duties,  they  can  t  und.. 
nett  Newspapers  here  entertained  stand  his  salary. 

2,880  employes  of  the  Democrat  But  Commissioner  Wally  Di: 
and  Chronicle  and  the  Times-  ham  and  County  Attorney  N 
Union  at  the  group’s  fourth  annual 
picnic  recenfty.  Publisher  Frank 
Gannett  and  Mrs.  Gannett  at¬ 
tended. 


cluttering  up  the  press  sections  of 
these  political  conventions  to  the 
detriment  of  those  editors  and  re¬ 
porters  who  want  to  be  in  there 
doing  a  job  for  their  readers. 

Isn’t  it  important  to  weed  out 
those  who  just  want  to  see  a  show 
and  admit  those  who  honestly  want 
to  work  and  write  about  what 
they  .■>ee? 
ideas? 


Crews  did  not  agree. 

Shortly  afterward,  a  compk 
budget  was  made  available  to  tl«] 
attended.  r 


Park  fioW! 

A  DIFFERENT  KIND  OF  MOTION  PICTURE 
DEDICATED  TO  AMERICAN  JOURNALISM 

SAMUEL  FULLER 

Productions 

RELEASED  THROUGH  UNITED  ARTISTS 
8741  SUNSET  BLVD.  HOLLYWOOD  46.  CAUF. 
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The  liRht  over-all  eolor  and  open 
design  of  Linotype  Paragon  gives 
newspapers  a  refreshing  change. 
This  eye-pleasing  text  face  takes 
the  strain  out  of  reading,  and 
gives  the  printed  page  a  soft  tex¬ 
ture  that  wins  the  enthusia.stic 
approval  of  subscribers.  Paragon’s 
big  letter  forms  are  well-rounded 
and  full,  with  j)lenty  of  contrast 
for  good  legibility.  It  has  carefully 
weighted  contours  that  give  it 
distinctiveness  and  balance. 

Pi'odiiclioii  advantages  of  Para¬ 
gon.  This  type  can  take  the  heavy 
inking  that  is  often  used  when 


V.  s.  A. 


formats  contain  a  large  number 
of  halftones,  without  heavying- 
up  or  filling-in.  It  saves  ink  when 
a  moderate  number  of  engravings 
are  used,  and  when  subjected  to 
severe  stereotype  mat  shrinkage 
Paragon  tioes  not  lose  its  clarity 
and  its  attractive  design  charac- 
teri.stics.  You  will  find  that  it 
needs  less  leading,  because  of  its 
light  color  and  open  design. 

.All  popular  text  sizes.  Paragon 
has  been  cut  with  Italic  and  Small 
caps  in  (i.  7.  T’-j.  8, !).  and  10  point 
sizes.  It  al.so  comes  with  Paragon 
Hold  in  the  .same  sizes,  plus  a  512 


pt.  Available  for  Teletypesetter 
use  on  standard  and  off-standard 
newspaper  column  widths.  If  you 
are  searching  for  a  very  clean¬ 
printing,  open  l)ody  dre.ss,  you’ll 
find  Paragon  is  just  your  type. 
Mergenthaler  Linotype  Company, 
29  Ryerson  Street,  Brooklyn,  N.  Y. 
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Three  Days  In  Adyjl![life««The  Beat  df  the  Year! 


CHICAGO  DAILY  NEWS 


WARMER 


It  An  Indfptndtnt  Newspaper  it 
TTTH  TEAB— 1(1  »*  at-»~  auA  WEDNESDAT.  JVLV  ».  1(1*. 


M  PACES 


Probable  Runninsf  Mate:  Sen.  Nixon 


Delegate  Row 
Turned  litie 


>forai  Issue  Shrrv>dly  Exploited; 
Toll*!  BVoIrness;  .\o  Rtterret 


It's  ell  ever  but  the  voting. 

Gen.  Dwight  D.  Eisenhower  wiU  be  the  next 
RepuMicen  nominee  for  President  with  Sen.  Rich* 
erd  Nixon  of  Celifomia  as  his  probable  running 


It’s  all  over  but  the  voting, 


The  658  to  MU  defeat  handed  the  barkers  of 
Sen.  Taft  on  the  first  test  of  convention  strength 
was  a  severe  setback  for  "Mr.  Republican." 


“Gen.  Dwight  D.  Eisenhower  will  be 
the  next  Republican  nominee  for  President 
with  ’Sen.  Richard  Nixon  of  California  as 
his  probable  running  mate.” 

With  these  voords  Daily  News  Editor  and 
Publisher  John  S.  Knight  accurately  predicted 
the  outcome  of  the  Republican  National  Conven~ 
tion  three  days  before  the  balloting. 


Chicago**  Independent  Newspaper 


Publisher 
Afford  an 
Obsolete 
Composing 
Room? 


SCOTT 


Ideal  Matrix  Rolling  Machines 


The  Scott  Ideal  Matrix  Moulding  Machine 
rolls  any  kind  of  matrix.  The  form  is  started 
under  the  upper  cylinder  hy  the  application 
of  a  crossed  belt  drive  which  permits  the  cyl¬ 
inder  to  vary  its  surface  speed  between  1"  and 
lH"  without  slippage.  This  drive  allows  the 
upper  cylinder  to  find  its  own  float  without 
strain  on  the  matrix.  Powerful  rolling  mill 


effect  and  straight  line  pressure  assures  easy 
operation. 

With  the  Scott  free  moulding  cylinders  all 
imperfections  are  eliminated,  thus  produc¬ 
ing  sharp,  full  depth  rolled  mats  free  from 
mechanical  buckling. 

Your  inquiry  regarding  these  Scott  Ideal  Mat¬ 
rix  Machines  is  invited. 


Buy  with  Confidence . . .  Buy  |5  T  T 


WALTER  SCOTT  &  CO.  INC. 

PLAINFIELD,  NEW  JERSEY 


edit 


When  the  Big  Boss  says:-  \  What  Our  l^eaden  Sc 


Moviegoer 


so-called  spokesman  for  the  press 


—Test  it  In 

SYRACUSE^  N.  Y. 

Give  your  ideas  the  best  possible  opportunity  by 
first  selecting  the  Test  Market  that  has  everything. 
This  key  Central  New  York  Market  is  the  ideal  cross- 
section,  U.  S.  A.  Every  basic  industry  is  represented 
here  in  the  heart  of  a  great  agricultural  region. 

This  diversity  insures  consistent  high  level  purchas¬ 
ing  power.  When  you’re  testing  new  products,  sales 
promotion  or  merchandising  ideas,  the  Central  New 
York  Market  can  give  you  the  right  answers — econ¬ 
omically,  too — when  you  choose  The  SYRACUSE 
NEWSPAPERS. 

Your  Budget  in  Newspaper  Advertising 

Buys  Complete  Coverage  of  this 
Important  Market  at  ONE  LOW  COST 

For  solid  coverage  and  highest  returns  per  adver¬ 
tising  dollar  in  this  responsive  market,  The  Syracuse 
Newspapers  are  consistently  tops.  Here’s  why! 


Ul  MISMESS 

»L0CAL! 


To  THE  Editor:  Enjoyed  your  ‘he  United  State  you  may  rep-  | 
June  21  piece  on  motion  picture  ‘^sent  a  .°n  th  s  wn, 

reviewers  hut  there  is  a  vigorous  minority 

I,  too,  find  myself  seeing  movies  ‘h«‘  ‘***^8ree  with  you  com- 

on  non-working  days,  and  just  for  P  ®  nodti^n 


pleasure. 


The  government’s  position  on 
monopoly  in  the  newspaper  field 


I  cover  8-12  first-run  openers  y  .  .  ^ 

^o  more  VICIOUS  that  its  position 


every  week,  a  minimum  average 
of  400-plus  a  year. 

That’s  a  few  more  than  the 


on  monopoly  in  any  other  field. 
The  practices  of  the  Times- 


1  iiai  a  a  icw  ijiuic  man  me 

published  average  per  critic,  wot?  to  .  ^^minnino  f™ 


Norman  Shavin 
Amusement  Editor 
Louisville  (Ky.)  Times. 

.lEditor  Urges  Better 
Local  Coverage 


detrimental  to  a  continuing  free  I 
press  in  its  coverage  area,  and  ’ 
through  the  use  of  enforced  com¬ 
bination  rates  it  was  merely  a 
question  of  time  before  the  Item 
would  have  been  required  to  cease 
operations  or  to  tie-in  with  its 


To  THE  Editor:  For  the  very  competition.  f 

fine  editorial  (June  28)  on  my  it  is  becoming  increasingly  evi-  L 
speech  in  Arkansas  and  the  news  dent  that  chain  and  combined  J 
coverage  as  well,  I  send  you  my  newspapers  are  going  to  have  more 
thanks  and  best  regards.  I  feel  to  do  with  destroying  a  free  press 
deeply  on  the  subject  I  discussed  than  any  governmental  edicts  I 
before  the  Arkansawyers.  You  against  those  newspapers  coercing  I 
have  brought  out  the  points  with  advertisers  to  use  a  medium  they  I 


great  force. 

I  tried  to  point  out  to  the 


don’t  want  and  can’t  afford.  ! 
The  Charleston  Gazette  pub- 


I  Arkansas  publishers  a  danger  they  fishes  in  a  city  where  all  three 


■■MDioiiniiiiiiiiiinn^  . . 


can  overcome  overnight.  This  is  (Continued  on  page  4)  I 
their  tendency  to  ignore  their  own 

powers.  Until  the  newspaper  pub-  (((BnorailllllimilllllM^^  . . 

fishers  give  the  word  for  better 

local  coverage,  their  newspapers  ^^7  / 

are  losing  a  golden  opportunity  to  /  /  /»  i 

brace  themselves  against  any  out- 
side  competition. 

1  have  had  letters  from  over  the 

country  concerning  this  matter  V"c  ‘  S’ I 

since  Editor  &  Publisher  dealt  ^ork  Wrnld-Telegram  &.  Sun.  Ah.  I 
with  it  and  professionally  I  am  ^  Sunday  dinner  o  \ 

h<>peful  that  we  can  stir  the  pub-  1?“*/  ,  | 

fishers  up.  Yorkshire  pudding. 

Editor  and  Manager,  Course  of  politics  described  by  • 

Pittsburg  (Kan.)  Sun-Headlight  (N.  C.)  News- 

Herald:  The  governors  said  in  a  I 

Maybe.  Some  Day?  statement  that  any  other  curse  I 

.  u  .  1.  would  put  the  party  under  a  sen- 

To  THE  Editor:  I  hate  to  rush  _ _  » 


hopeful  that  we  can  stir  the  pub¬ 
lishers  up. 

F.  W.  Brinkerhoff 
Editor  and  Manager, 

Pittsburg  (Kan.)  Sun-Headlight 


.  .  ,  ous  moral  cloud.” 

into  correspondence  on  an  error  , 

in  such  a  pleasantly  laudatory  ar-  age  described  by' 

tide  but  to  say  that  we  run  three  ,f,e  Topeka  (Kan.)  Daily  Capital: 
million  fines  monthly  is  a  dozen  ^  ^ 

imes  exaggeration-three  million  ,95,  They  have  an  18-month-old  | 
fines  annually  is  correct.  If  I  ran  daughter  ”  * 

36  million  fines  advertising  a  year  , 

1  would  be  the  most-sought-after  municipal  meeting  announced 
man  in  San  Francis^.  j^e  Muncie  (Ind.)  Star:  “A 

AH  u  •  special  meeting  of  the  City  Pan- 

Advert, sing  Manager  Commission.” 

The  Emporium  , 

San  Francisco  3,  Calif.  observation  by  the  Ro- 

in:  X  f  X-  Ti  Chester  (N.  Y.)  Democrat  4 

Lhsputes  £•  &  F  on  Chronicle:  “Some  people  wait 

Anti-Trust  Case  years  to  receive  the  gift  of  > 

To  THE  Editor:  Regarding  your  witch.” 
editorial  statement  (July  5)  that  ■ 

the  Federal  Court  decree  against  Accident  described  by  tht 
the  Times-Picayune  was  “a  vicious  Louisville  (Ky.)  Times:  “Blant 
ruling”  and  that  “government  con-  was  treated  for  head  cuts  received 
trol  is  reaching  further  and  further  when  his  automobile  swerved 
into  the  newspaper  business,”  I  through  a  witch  into  a  concrete 
would  like  to  point  out  that  as  a  abutment.” 

IVoI.  86.  No.  30.  July  19.  1963.  Editor  &  Publisher.  The  Fourth  Eststo  b 
:  published  every  Saturday  with  an  additional  iasue  in  January,  by  The  Editoi^ 

I  Publisher  Co..  Inc..  1476  Broadway.  Times  Tower.  Time%  Square,  New  York  w- 
N.  Y.  Entered  as  Second  Class  Matter  at  the  Post  Office  at  New  York.  N. 

■  Annual  Subscription  $5.00  in  U.  S.  A.;  $6.60  in  Canada;  $6  in  other  countries 

EDITOR  <S  PUBLISHER  for  July  19, 


Number  of  Family  Units. .  .181,650 
Newspaper  Circulation 

DAILY . 209,229 


SUNDAY . 320,864 


SYRACUSE 

HERALD  JOURNAL  -  POST  STANDARD 

(Evening)  (Morning) 

HERALD-AMERICAN  POST-STANDARD 

(Sunday)  ,  Sunday) 


SINIIAl  ADVIITISINS  IIP*ISMTATIVE$  MOLONEY.  REGAN  &  SCHMIH 


Municipal  meeting  announced 
by  the  Muncie  (Ind.)  Star:  “A 
special  meeting  of  the  City  Pan¬ 
ning  Commission.” 

■ 

Sage  observation  by  the  Ro¬ 
chester  (N.  Y.)  Democrat  i 

Chronicle:  “Some  people  wait 
years  to  receive  the  gift  of  > 
witch.” 


Women  love  fo  talk,  and  Sara  Ellen  Merritt, 
Food  Editor  of  The  Miami  Daily  News  is  no 
exception  .  .  .  at  the  drop  of  a  pan  she’ll  talk 
about  food  .  .  .  her  collection  of  recipes  .  .  . 
and  cook  books  that  date  back  to  the  time 
when  HER  mother  was  a  young  girl. 


Sara  Ellen  Merritt  combines  a  vast  nutri¬ 
tional  background  with  the  practical  experience 
of  the  housewife  in  the  kitchen.  Her  kitchen 
workshop  not  only  feeds  her  own  family,  but 
serves  to  bring  to  readers  of  The  Miami  Daily 
News  the  latest  in  culinary  news  —  and  well- 
balanced  meals. 


Sara  Ellen's  father  was  a  country  doctor  in 
Arkansas,  and  one  day  she  heard  him  say, 
"They've  got  this  thing  backwards.  The  thing 
to  do  is  to  prevent  people  from  getting  sick, 
and  food  is  one  of  the  most  important  ways 
of  maintaining  health."  That  started  her  off, 
and  with  food  as  her  "Holy  Grail"  she's  been 
at  it  ever  since. 


Home  economics  graduate  of  the  Univer¬ 
sity  of  Wisconsin,  Sara  Ellen,  for  12  years,  was 
educational  director  of  the  Wisconsin  Alumni 
Research  Foundation  which  conducted  research 
in  nutrition  and  vitamins.  In  1941  she  was  one 
of  500  nutritionists  called  to  Washington  by  the 
late  President  Roosevelt  to  participate  in  the 
National  Nutrition  Conference  and  today  is  a 
life  member  of  the  American  Dietetic  Associa¬ 
tion;  member  of  the  Miami  Dietetic  Association; 
past  president  of  the  Wisconsin  Dietetic  Asso¬ 
ciation;  member  of  the  American  Home  Eco¬ 
nomics  Association. 


The  alert,  hustling  staff  of  The  Miami 
Daily  News  is  comprised  of  many  experts  such 
as  Sara  Ellen  Merritt.  Every  day  these  versa¬ 
tile  specialists  combine  their  efforts  to  deliver 
into  the  homes  of  America's  Fastest  Growing 
Community  the  most  news-worthy  newspaper  in 
all  of  South  Florida:  — 


I 

I 
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(Advertisement) 


An  "Impressive 
Collection" 


Dutch  Miller,  from  Cookstown  up 
in  the  hiUs,  was  in  town  yesterday  to 
collect  his  “library.”  He’s  teacher  up 
there — in  a  one-room  schoolhouse. 


Several  weeks  ago  Dutch  wrote  a 
letter  to  me — asking  if  I  could  possibly 
lay  my  hands  on  some  books  so  his 
school  could  start  a  library. 

Well,  just  about  everybody  pitched 
in.  Slats  Foster  painted  a  sign,  “Books 
for  Cookstown” — and  put  it  on  Sandy 
Johnson’s  truck.  Then  Sandy  drove 
all  over  collecting.  We  wound  up  with 
453  books  —  textbooks,  workbooks, 
and  plain  good  reading  matter. 

From  where  I  sit,  this  was  a  fine 
demonstration  of  how  people  with  dif¬ 
ferent  abilities  can  work  together.  It’s 
too  bad,  though,  there  are  still  some 
among  us  who  don’t  respect  the  other’s 
right  to  have  preferences  for,  say,  polit¬ 
ical  candidates  or  a  choice  of  bever¬ 
ages.  You  may  be  a  Democrat  and 
like  buttermilk,  I  may  be  a  Repub¬ 
lican  and  prefer  a  glass  of  beer — but 
in  my  ''book,”  tolerance  of  these  differ¬ 
ences  is  what  makes  America  great  I 


Copyright,  1952,  United  States  Brewers  Foundation 


Wliat  Our  l^eaJerd  Sc 


From  where  I  sit 
Jy  Joe  Marsh 


(Continued  from  page  2) 


newspapers  are  competitive  in 
every  way.  I  think  this  is  a  healthy 
situation,  and  I  believe  that' our 
community  benefits  from  such  a 
situation.  Unfortunately,  Charles¬ 
ton  is  becoming  more  and  more 
unique,  as  newspapers  all  over  the 
nation  combine,  are  bought  out  or 
become  part  of  chain  operations. 

I  for  one  applaud  the  govern¬ 
ment’s  actions  in  the  case  against 
the  Times-Picayune,  and  I  think 
owners,  members,  and  the  buying 
public  associated  with  the  real  in¬ 
dependent  press  feel  that  it  is  a 
definite  step  in  the  right  direction 
to  halt  multiple  newspaper  owner¬ 
ship  by  an  individual  or  a  group  of 
individuals  all  reflecting  one  seg¬ 
ment  of  opinion. 

W.  E.  Chilton,  3rd 
Promotion  Manager, 

Charleston  (W.  Va.)  Gazette 


Publishers  and  Dee  I 

To  THE  Editor:  That  was  an 
excellent  piece  in  the  June  14* 
Shop  Talk. 

In  spite  of  the  declining  profit 
picture  in-  the  newspaper  business,  j 
I  have  been  thinking  of  havinj 
some  special  plastic  drooling  ciq» 
made  for  the  publishers  of  certain , 
newspapers  who  are  showing  allj 
the  impartiality  in  their  news  col- 1 
umns  re  Eisenhower  that  a  17- 
year-old  does  when  he  first  dis- . 
covers  what  love  is  all  about.  j 
William  Loeb  | 
President,  1 

Manchester  (N.  H.)  Union-Leader\ 


It  e  It  •  •  • 


Correction  on  Owner 
To  THE  Editor:  I  have  noted 
with  considerable  interest  “Shop 
Talk”  June  7,  as  the  article  is  well 
written  and  certainly  will  be  a  help 
to  trade-mark  owners. 

I  regret  that  I  have  to  call  at¬ 
tention  to  a  misstatement  where 
reference  is  made  to  “Teletype 
printer”  as  being  a  proper  desig¬ 
nation  “for  the  Western  Elec¬ 
tric  product.”  “Teletype  printer” 
is  a  proper  designation  for  the 
product  of  Teletype  Corporation. 
While  it  is  true  that  Teletype  Cor¬ 
poration  is  a  subsidiary  of  West¬ 
ern  Electric  Company,  Incorpo¬ 
rate,  the  Trade-mark  “Teletype” 
I  is  the  property  of  Teletype  Corp. 

H.  B.  Whu FIELD 
General  Patent  Attorney, 
teletype  Corporation. 


50  Years  Ago — ^Newspapermeii 
covering  President  T  h  e  o  d  o  r  e  [ 
Roosevelt  at  his  summer  White 
House  refer  to  local  tradesmen  as, 
the  “Pirates  of  Oyster  Bay.” 

From  Editor  &  Publishei 
30  Years  Ago— A  Supreme  | 
Court  justice  in  New  York  State  | 
distinguishes  between  motion  pfc-i 
ture  newsreels  and  the  press  ini 
upholding  the  state’s  censorship.  1 
From  Editor  &  PuBLismt 
10  Years  Ago — Congressional  | 
bill  allocates  $26,500,000  for  op-j 
eration  of  the  Office  of  Censor- : 
ship.  I 

From  Editor  &  Publishb  f 


TIoi 


Ohio  theaters  propose  test  of  the  ; 
state's  censorship  of  newsreels,  in-j 
voking  Supreme  Court  decision.  I 


THE  FOURTH  ESTATE  . . . 


By  Trent 


“State  School  of  Journalism!” 


EDITOR  &  PUBLISHER  for  July  19,  19K|EDn 
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A  BRAND  NEW 
PLANT  FOR 


The  News  and  Courier 
The  Charleston  Evening  Post 


The  News  and  Courier  and  The  Charleston  Evening  Post  proudly 
announce  the  opening  of  their  new  plant  ...  a  brand  new 
building,  every  inch  designed  for  efficient  newspaper  operation. 
Color  dynamics,  daybrite  lighting,  acoustic  ceilings  and  spa¬ 
cious  air  conditioned  working  areas  have  abolished  the  clamor 
and  clutter  usually  associated  with  newspaper  operation.  A 
beautiful  new  Hoe  super  production  press  speeds  our  papers  to 
over  75,000  daily  subscribers.  From  basement  to  roof  the  build¬ 
ing  offers  an  array  of  the  latest  and  most  modern  mechanical 
equipment,  enabling  us  to  better  serve  our  subscribers  and 
advertisers  in  every  way! 


CLIMAXING 
207  YEARS  OF 
ACCUMULATED 
SERVICE  TO 
SOUTH  CAROLINA 
AND  SURROUNDING 
LOWCOUNTRY 


(Tbj  anh  (Unurtfr  The  Charleston  Evening  Post 


CHARLESTON, S.C 


Just  off  the  press 
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An  important  new  fact  book  ^ 
about  the  world*s  greatest  market 


NEW  YORK  MARKET  ANALYSIS 

VOLUME  ONE:  RETAIL  SALES 


For  each  of  the  116  districts  and  suburban 
counties  there  is  a  full-page  of  sought-after 
information,  including  shopping  area  maps 
and  Census  of  Business  information  for  each 
of  the  New  York  City  districts. 

VVYite  now  for  your  copy  of  this  valuable  aid 
to  profitable  sales  planning  in  the  world’s 
greatest  market.  On  company  letterhead, 
please,  to  the  research  department  of  one  of 
these  newspapers: 

The  New  York  Mirror 

235  East  45th  St.,  New  York  17,  N.Y. 

The  New  York  News 

220  East  42nd  St.,  New  York  l1 ,  N.Y. 

The  New  York  Times 

229  West  43rd  St.,  New  York  30,  N.Y. 


Prepared  by  three  leading  New  York  news¬ 
papers  —  Mirror,  News  and  Times  —  this  160- 
page  book  gives  you  a  detailed  view  of  the 
entire  New  York  retail  picture. 

Seven  months  in  the  making,  it  supplies  the 
answers  to  many  key  merchandising  and  sales 
problems.  Here  is  important  but  little-known 
information  that  can  be  practically  applied  by 
manufacturers  of  all  kinds  of  products ...  in¬ 
formation  for  advertising  agencies,  jobbers, 
distributors,  wholesalers. 

It  shows,  street  by  street,  block  by  block,  the 
“primary”  and  “secondary”  shopping  areas. 
It  covers  all  five  boroughs  of  New  York  City, 
breaks  them  down  into  1 16  districts.  It  covers 
the  retail  outlets  in  every  town  of  2,500  popu¬ 
lation  and  over  in  21  suburban  counties. 
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Editor  &  Publisher 


Every  Saturday  Since  1884 

THE  SPOT  NEWS  PAPER  OF  THE  NEWSPAPER  AND  ADVERTISING  FIELDS 


Doily,  Sunday  Circulations 
Decline  1%  from  Year  Ago 

EdP  Cross  Section  Study  of  ABC  evening  totals  revealed  a  I. 

■*  increase,  while  186  Sunday  p£ 

Figures  Show  Drop  declined  .79%. 


continued  throughout  the  first  half 
of  this  year  and  is  being  greatly 
accelerated  by  the  latest  $10-a-ton 
increase  in  newsprint,  effective 
July  1.  Sunday  papers  have  also 
been  raising  their  prices,  going 
from  10  to  15  cents,  with  many 
now  raising  from  15  to  20  cents, 
outside  the  retail  trading  area. 

_ ^ _  ^ _ ^  Higher  subscription  prices,  both 

both  home  delivery  and  newsstand  daily  and  Sunday,  tend  to  reduce 
single  copy  prices,  are  apparently  duplication  of  newspapers’  circu- 
one  cause  for  the  slight  dip  in  lations.  The  fact  that  U.  S.  news- 
U.  S.  daily  and  Sunday  circula-  papers  have  continued  to  nearly 
tions.  The  impact  of  television  in  maintain  their  record-high  circula- 
metropolitan  cities  having  TV  out-  tions  in  a  year  of  mounting  costs 
lets  may  also  be  a  factor,  inas-  and  price  increases  is  proof  of 
much  as  it  is  generally  conceded  their  vitality  in  the  eyes  of  the 
that  TV  has  cut  into  early  evening  reading  public, 
newsstand  sales  of  metropolitan  Below  is  a  comparison  of  1952 
morning  papers.  and  1951  cross-section  circulation 

The  trend  to  35-cents  a  week  figures  for  the  pieriod  ending 
six-day  papers,  home  delivered  has  March  31: 

Circulation  Circulation  %  Decrease 
March  31, 1952  March  31, 1951  Under  1951 
17,668.829  0  8.')',, 

19.443,296  1  31'i 


By  George  A.  Brandenburg 


Chicago — For  the  first  time  made  by  Editor  &  Publisher  of 
since  pre-World  War  II  days,  U.  S.  publishers’  statements  to  the  Audit 
daily  newspaper  circulations  show  Bureau  of  Circulations  for  the  six- 
a  slight  decrease  for  the  preriod  month  preriod,  ending  March  31, 
ending  March  31,  1952,  as  com-  1952,  with  those  of  the  same 
pared  with  the  same  period  a  year  p>eriod  in  1951. 
ago.  Sunday  papers  likewise  re-  The  E&P  1952  study  covers  141 
veal  a  small  loss,  continuing  a  morning  newspaprers;  198  evening 
trend  that  began  two  years  ago.  pap>ers  and  183  Sunday  papiers. 
Morning  paprers  showed  the  representing  a  substantial  cross- 
smallest  decrease,  .85%  under  section  of  the  total  U.  S.  weekday 
1951.  Evening  papiers  were  down  and  Sunday  circulations. 

1.31%  for  the  same  period.  Com-  \  year  ago,  the  cross-section 
bined  morning-evening  dailies  were  survey  of  ABC  figures  showed  that 
off  1.09%.  Sunday  papers  were  142  morning  paprers  had  an  in- 
1%  under  the  1951  figures.  crease  of  .96%  over  1950;  201 

Percentages  are  based  on  the  evening  papjers  showed  a  2.15% 
annual  cross-section  comparison  gain  and  the  combined  moming- 


141  Morning . 

198  Evening . 

399  Morning-Evening 

TOT.^LS . 

18.3  Sunday’ . 

*  Decrease 


E  &  P — ABC  Cross-Section  Survey  of  Circulation  Trends 


Period  Endinn  Merch  31. 1952  Period  Endini  March  31, 1M1 

(M)  fE)  fS)  (M)  (E)  (8) 

.  156.142  .  161.754 

154  ..372  .  271.096  152.672  .  K0,.02 

221,670  .  570,031  228,200  .  .58.5,109 

I25,.354  .  125,549  . 

376.042  281,496  841,127  .380,872  287,303  855,811 

21,881  21,870  21,762  21.795 

.  21,881  21,870  .  21,762  21,795 


Period  Ending  March  31, 1952  Period  Ending  March  31, 1951 

'M)  (E)  (8)  (M)  (E)  (8) 

ALABAMA 


SAN  FRANCISCO 

Call-Bulletin _ 

Chronicle . 

Examiner . 

New* . 

City  Total . 

SANTA  BARBARA 

News-Preae . 

City  Total . 


BIRMINGHAM 

Poet-Herald,  New*. . . . , 

ritv  Total . . 

MOBILE 

Reiiiter,  Preea,  A.  Pregs 

Regiiter . 

City  TotU . 

TUSCALOOSA 

New* . 

CHy  Totj . 

PHOENIX 

Republic  dt  Gaiette _ 

Citv  Total . 

TUCSON 

Star,  CitUen . 

City  Total . 


14.328  14303 

14J28  14303 

ARIZONA 


COLORADO 


DENVER 

Post . 

Rocky  Mountain  New*  . 
Citv  Total . 

PUEBLO 

Chieftain  A  Star-Journal 
City  Total . 


70.099  51,555  100,447  75,673 

70.099  51,555  100,447  75.673 

24.505  27,978  40,404  22.893 

24,504  27,978  40,404  22,893 

ARKANSAS 


CONNECTICUT 


fort  smith 

Soothwest  American,  Time*- 
Record,  Southwest  Times- 

Reeord . 

,  City  Total . 

tlTTlE  ROCK 

Arkanaa*  Democrat . 

Aikaneae  Gaiette . 

t^rIcana* . 

Gmrtte  Newe . 

City  Total . 


BRIDGEPORT 

Telemam  Poet . 

Sunoay  Herald . 

City  Total . 

HARTFORD 

Courant . 

Times . 

City  Total . 

WATERBURY 
Republiean.  American 
City  Total . 


15.948  18,758  32,195 

15.948  18,758  32,195 

.  80,538  91,507 

89.940  .  99,652 

89.940  80,538  191,159 


72,007  .  117.159  67,464  .  114,153 

.  103,308  .  100,138  . 

72,007  103,308  117,159  67.464  100,138  114,153 

19,978  38,772  41,785  19.745  .38,657  41322 

19,978  .38,772  41,785  19,745  38,557  41322 


DELAWARE 


WILMINGTON 
News-Joumsl-Eyery  Evening 

Star . 

City  Total . 


20,706  62,302  . 

.  20315 

20,706  62302  20.315 


21,522  64325  . 

.  20,427 

21,522  64325  20,427 


“Miiner  .  323,938  .  729354  352,942  780,064 

Berild  *  Expreea .  305,056  .  340,781  . 

JW .  203325  .  187.980  . 

gNiy  Newi .  190345  .  224339  . 

Tnm .  396,112  .  779,155  396,969  775,748 

**CRAilENTO .  720.048  697,728  1308,609  749,901  753,000  1,555,812 

.  136,584  .  121,095  . 

.  34398  41376  32,294  39,018 

**II^DiEQO** .  39,018 

.  59,875  .  131,425  63,468  126341 

TnRuae .  100,201  .  108351  . 

CHy  Total .  59,875  100,201  131,425  63,468  108.561  126,541 
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DISTRICT  OF  COLUMBIA 


WASHINGTON 

News . 

Poet . 

Star . 

Timet  Herald. 

Ci^  Total.. 
*  All-day  paper 


135,061 

mn4 


.  141372 

.  191,294  . 

.  226,101 

.  *259327  . 

.  #191,294  367,973 

#  Does  not  include  Timea-Herald. 


198,630 

255,979 

308,540 

758,149 


201,949  190,767 

261386  . 

304345  *385.684 
767.880  #190,767 


(Continued  on  page  46) 
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Democrats  O.E. 
'Front  View' 

For  Television 

C  H  I  c  \  G  o — Exit  GOP.  Enter 
Democrats. 

As  press,  radio  and  television 
re-formed  their  ranks  to  cover  the 
Democratic  national  convention 
here  the  week  of  July  21,  it  was 
indicated  that  request  of  TV  net¬ 
works  to  construct  a  camera  plat¬ 
form  either  in  the  center  of  the 
Amphitheatre,  or  on  the  band¬ 
stand  at  the  rear  of  the  hall,  would 
be  granted  by  the  Democratic  Na¬ 
tional  Committee. 

The  center  aisle  camera  plat¬ 
form  will  hold  one  pool  TV  cam¬ 
era.  one  newsreel  camera  and  one 
pool  still  camera. 

This  would  eliminate  the  poor 


‘  CONVENTION  CONFUSION’ 
was  further  multiplied  in  the  press- 
radio-TV  ranks  by  the  “three 


‘he, speakers  and  {?hn  covering  ^the 

fh.  V  (right),  Chicago  Herald- 

tpl^vUion  American  political  editor,  com- 

teleyision  director  of  the  Demo-  j^hn  Madigaii 

cratic  National  (Tommittee  pointed  New  York  regional  mana- 

out.  It  would  alw  do  away  with  for  United  Press-Radio;  and 
tne  moving,  background  of  the  John  Madigan,  manager  of  news 


“shirt-sleeve”  press  section  a 
work,  he  explained. 

Arrangements  in  the  press  sec 


and  special  events,  ABC-TV. 


State  Department  Suspends  Soviet  Publication  I 

The  State  Department  has  suspended  publication  of  Amerikil 
magazine,  Russian  language  publication  produced  by  its  International 
Information  Administration  for  circulation  in  the  ^viet  Union,  and 
at  the  same  time  directed  the  Kremlin  to  put  an  end  to  its  publications 
in  the  United  States — the  USSR  Information  Bulletin,  and  pamphlets. 
The  Russian  Government  has  not  reciprocated  in  permitting  publica¬ 
tion  and  circulation  rights  and  until  it  does  so  the  non-publication 
edict  will  continue,  the  State  Department  informed  the  Soviets. 

Shortly  after  the  ban  on  the  Soviet  Information  Bulletin  and  sus¬ 
pension  of  “Amerika”  the  Department  announced  that  it  will  immedi¬ 
ately  step  up  its  radio  activities  to  reach  peoples  behind  the  iron  cur¬ 
tain.  Fifteen  new  high-powered  radio  transmitters  will  go  into  service 
in  the  near  future,  the  Department  said,  adding  that  they  will  be  able 
to  get  by  the  radio  lamming  now  practiced  by  the  Soviet  Government 

Harrimon  Would  Study  Access  to  Gov't  News 

Averell  Harriman,  candidate  for  the  Democratic  Presiden-  i 
tial  nomination,  has  said  if  nominated  and  elected  President  \ 
he  would  study  the  possibility  of  setting  up  a  civilian  group 
to  keep  under  constant  review  any  news  withheld  from  the 
press  by  government  agencies  to  determine  whether  such  ac¬ 
tion  is  justified.  Mr.  Harriman' s  views  on  a  free  press  were 
expressed  in  a  telegram  to  Richard  F.  Pourade,  managing  edi¬ 
tor  of  the  San  Diego  Union,  in  response  to  Mr.  Pourade’s 
telegraphed  inquiry. 

‘‘Free  and  open  access  to  news  is  one  of  the  essentials  of 
democracy,"  Harriman  said.  ‘‘If  anyone  has  any  doubt  about 
about  that,  /  suggest  he  take  a  trip  behind  the  Iron  Curtain. 

I  saw  at  firsthand  during  my  service  at  Moscow  how  govern¬ 
ment  press  censorship  is  one  of  the  means  of  reducing  people 
to  slavery.” 


/virangcmems  in  me  press  sec-  jory  died  down,  the  hotly  con-  H  ^“^^^ry. 

^  TJ  u’’  Co"-  tested  issues  seemed  to  clarify  .  _  ,  .  _ 

vention  Hall  remain  the  same  for  themselves  due  largely  to  the  Trade  Bill  Is  Signed  by  Trumcm 

the  upcoming  meeting  as  they  efforts  of  press  radio  and  TV  to  Small  business  breathed  easier  this  week.  President  Truman  signed 
were  for  the  Republican  conven-  p.-psent  both  sides  of  the  bitter  McGuire  “fair-trade”  bill,  restoring  the  right  of  manufacturen 

tion.  The  Conrad  Hilton  Hotel  and  wholesalers  to  set  the  price  of  brand-name  products  at  retail,  even 

continues  as  convention  headquar-  "  wpctom  Union  renorted  that  the  goods  are  shipped  across  state  lines.  Included  in  the  law 

ters  with  press  associations  and  ,h  Jr,  «  non  non  worH<t  were  “non-signer”  clause  which  provides  that  a  manufacturer  need 

metropolitan  newspapers  mainfain  6,uuu,uuu  woras  were  retailer  in  a  state  to  fix  the  price  for  the  entire  state, 

ino  maimain-  transmitted  to  domestic  newspapers 

mg  arge  work  rooms  in  Exhibition  u„  eorrecnonHents  „  «  «  . 


by  their  special  correspondents  Secretary  "Selected" 

.  covering  the  Republican  conven-  ,  ,  .  ...  .j  „  . 

Wire  services  maintained  skele-  tion  Another  300  000  words  were  T/iey  re  already  picking  President  Eisenhower's  press  sec- 

ton  staffs  at  convention  headquar-  cabled  to  foreign  ’countries.  This  James  Haggerty,  Jr.,  well  known  New  York  newsman 

ters  this  week  to  cover  the  early  volume  was  greater  than  any  other  and  political  publicist  is  being  installed  in  the  White  House 
arrival  of  Democratic  candidates  Republican  convention.  Total  vol-  to  a  quadrennial  national  event  which  occurs  in  N<^ 

and  committees  Wnshinnf^.,  rscpumitiu  tun  cui  u  vember  of  this  year.  Reason  for  the  selection  is  Haggerty  s 

u  commiuees.  Washington  ume  of  words  filed  by  press  asso-  nnnnintmpnt  as  nrpss  adviser  tn  Ike  for  the  duration  of  the 

newsmen  were  expected  back  here  c'ations  was  estimated  at  about  appointment  as  press  adviser  to  IKe  for  the  duration  of  the 

hecinnino  ThnrcHo.,  .  c.aiions  was  esiimaiea  ai  aooui  campaign.  He  held  a  like  job  and  figured  in  the  same  specu- 

to  he  onenTn^  lA  1,500,000  words.  lation  four  years  ago  when  Dewey  Ls  the  GOP  nominee. 

to  t^  opening  of  the  convention  John  S.  Knight’s  prediction  that 

did  not"antirinate''^thi^"’  Gen.  Eisenhower  and  Sen.  Nixon  Hossett  Had  Long  Newspaper  Career 

did  not  anticipate  the  same  heavy  would  head  the  GOP  ticket  stood  u  -.i 

pre-convention  coverage  as  was  the  test  of  Fridav’s  roll  call  William  D.  Hassett,  a  White  House  aide 
caused  by  the  Republicans’  fac-  Siting  in  his  sLmJday  “Editor’s  '^ho  reigned  this  week,  had  a  long 

ti/sriQl  VI  ruing  in  ins  oaiuiuay  nuiiui  s  u/hirh  heoan  near  the  turn  of  the  eenti 


caused  by  the  Republicans’  fac¬ 

tional  fight. 

As  the  din  of  Republican  ora- 
E  &  P  INDEX 

Advertising  News  . 15-24 

Books  in  Review .  43 

Cartoons  .  J3 

Circulation  .  42 


iT:  eaU  William  D.  Hassett,  a  White  House  aide  during  two  administra- 

Je  test  of  Friday  s  roll  call  ^ 

va  ®  °  K  career  which  began  near  the  turn  of  the  century  as  a  reporter  for  the 

Notebook,  the  editor  and  pub-  Burlington  (Vt.)  Free  Press.  From  1909  to  1921  he  was  on  the 
lisher  of  the  Knight  Newspapers  Washington  scene  with  the  Associated  Press,  Washington  Post  and  as 
said  Sen.  Taft  s  presidential  am-  Washington  correspondent  for  the  Cincinnati  Enquirer  and  the  New 
bitions  passed  into  history  at  the  York  Telegram. 

opening  Monday  session  when  From  1921  to  1925,  Hassett  was  in  London  as  correspondent  of 
delegates  voted  to  amend  the  con-  the  Philadelphia  Public  Ledger,  covering  the  rebellion  against  the 
vention  rules,  658  to  548.  Irish  Free  State  and  adoption  of  the  Free  State  constitution.  During 

The  Chicago  Herald- American  ^^is  period,  he  alsq^  covered  the  international  conference  held  in 


Classified  riinir  sa  The  Chicago  Herald- American  pti.uu,  i.c  a.au  ...iv.i.aL.u.ia.  " 

Editorial  .  .  30  “scooped”  its 

Journalism  Education  .  ^  a  r  tv,,.  After  serving  with  various  alphabetical  agencies  of  early  New  Deal 

Mechanical  . .  41  of  the  convention  Hassett  moved  to  the  White  House  in  1944  as  one  of  the  late 

Newspaper  Law  .  39  within  minutes  after  the  verdict  secretaries  with  “a  passion  for  anonymity,”  and  has  been  there 

Personals  .  31  was  reached.  Headlines  and  stories  jjnee 

Promotion  .  40  created  a  sensation  among  the 

Radio  and  TV  . .  45  Eisenhower  leaders  who  displayed  j  Set  jor  Pearson  Assailant 

Ray  Erwins  Column .  26  the  H-A  extra  gleefully  while  TV  31  has  been  set  as  the  date  for  jury  trial  of  Charles  Patrick 

^  it  ®‘!l'  recorded  Q^rk,  Washington  attorney,  charged  with  assault  in  a  warrant  sworn 

P  .  the  scene.  The  Chicago  Sun-  columnist-commentator  Drew  Pearson.  Clark,  former  associate 

c  H*  *.^*‘®*  .  ,0  Times  and  Daily  News  followed  counsel  of  the  old  Senate  Truman  Investigating  Committee,  punchw 

WK  . .  with  convention  extras,  containing  Pearson  in  the  lobby  of  the  Mayflower  Hotel  here  on  June  18,  accord- 

wnat  Readers  bay  .  2  the  boxscore  of  the  final  voting,  ing  to  the  columnist’s  charge. 

Any  article  appearing  in  this  pub-  Chicago  Tribune  published  a  j  »  te*  1  ' 

lication  may  be  reproduced  pro-  fi'l'-page-  four-color  picture  of  Former  Newspaperman  Named  at  State 

vided  acknowledgment  is  made  Gen.  Eisenhower  in  its  first  edition  John  Durford  Jernagan  has  been  appointed  Deputy  Assistant 
of  the  Editor  &  Publisher  copy-  as  the  delegates  left  the  Secretary  of  State  for  the  Bureau  of  Near  Eastern,  South  Asian,  and 

right  and  the  date  of  issue.  convention  after  the  general’s  ac-  African  affairs.  He  served  “briefly”  as  a  sports  writer  for  the  Oak- 

' _  ceptance  speech.  land  Tribune. 
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Radio  and  TV  .  45 
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Syndicates  .  38 
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right  and  the  date  of  issue. 


TV  Convention  Coverage 
Stimulates  Street  Sales 

Normal  Newsstand  Increases 
Not  Affected  by  Television 


Television  coverage  of  the 
GOP  National  Convention  in  Chi- 
ca|o  actually  stimulated  interest  to 
the  extent  that  it  increased  news¬ 
paper  sales  in  several  cities  but  in 
most  cities  apparently  had  no 
effect. 

Editor  &  Publisher  tele¬ 
graphed  this  inquiry  to  circulation 
managers  of  newspapers  in  25 
cities  from  Coast  to  Coast: 

“What  effect  has  television  cov¬ 
erage  had  on  sales  of  your  paper 
during  GOP  Convention?  Please 
dte  in  letter  or  telegram  actual 
figures  and  comparison  with  1948, 
if  possible.” 

Replies  indicated  that  TV  view¬ 
ing  of  the  convention  sessions  ac¬ 
tually  stimulated  sales  in  Memphis, 
Washington,  Philadelphia  and 
sume  other  cities. 

Most  of  the  circulation  men, 
however,  reported  that  TV  ap¬ 
parently  had  no  effect  at  all  and 
that  their  newspapers  had  normal 
convention-time  increases  in  their 
street  sales. 

The  replies: 

Not  Affected 

Milwaukee  Journal  sales  have 
not  been  affected  during  GOP 
(^nvention.  Most  of  our  circula¬ 
tion  is  home  delivery. 

E.  H.  SCHROEDER 
Milwaukee  (Wis.)  Journal. 

Some  Increase 

Cannot  compare  with  1948 
due  to  shortage  of  newsprint  at 
that  time.  Have  had  some  in¬ 
crease  on  GOP  Convention. 

John  F.  Brennan 
Cleveland  (Ohio)  Plain  Dealer. 

400-CopY  Increase 

1948  Republican  Covention 
had  no  visible  effect  in  our  street 
sales.  1952  convention  effect  is 
negligible.  Street  sales  up  only 
about  400  copies  average. 

Arthur  Daniel 
Atlanta  (Ga.)  Newspapers,  Inc. 

Normal  Sales 

Current  sales  normal.  Pitts¬ 
burgh  area  affected  by  steel  strike. 
Television  had  no  effect — good  or 
bad.  Comparison  with  1948,  cir¬ 
culation  held  even  until  last  days. 
Sales  increased  10,000  one  day. 

George  Hicks 

Pittsburgh  (Pa.)  Post-Gazette. 

4  Per  Cent  Increase 

Comparing  sales  prior  to  GOP 
Convention  in  1948  with  the  con¬ 
vention  week  sales,  we  showed  an 


increase  of  about  3  per  cent.  Sales 
in  1952  convention  week  com¬ 
pared  with  previous  week  showed 
an  increase  in  sales  of  about  4  per 
cent. 

T.  E.  Lee 

Houston  (Tex.)  Chronicle. 

No  Noticeable  Effect 
Television  coverage  GOP  Con¬ 
vention  has  had  no  noticeable 
effect  on  circulation.  We  are  run¬ 
ning  ahead  of  last  year,  but  vaca¬ 
tion  stops  are  heavier  than  ever,  a 
condition  that  may  be  attributed  to 
steel  strike  and  other  plants  clos¬ 
ing  for  two-week  vacation  period 
due  to  shortage  of  steel. 

George  Erb,  Jr. 
Buffalo  (N.  Y.)  Evening  News 

Street  Sales  Up 
TV  coverage  of  convention  has 
not  affected  evening  paper  street 
sale  at  all.  Has  hurt  bulldog  sale 
of  morning  Star  approximately  10 
per  cent.  However,  morning  sale 
of  Star  is  up  about  10  per  cent. 
Over-all  picture  street-salewise  on 
Star  up  slightly. 

Raymond  E.  Houk 
Indianapolis  (Ind.)  Star  and  News. 

Convention  Gains 
Convention  gains,  1948  morn¬ 
ing  increase  1,411,  evening  783. 
1952  morning  increase  1,325,  eve¬ 
ning  1,099. 

J.  P.  White 
Oklahoma  Publishing  Co.,  Okla¬ 
homa  City. 

No  Comparison 

Unable  to  give  you  effect  tele¬ 
vision  had  on  sales  during  GOP 
Convention  because  we  have  no 
basis  of  comparison.  In  1948,  the 
New  York  Sun  and  World-Tele¬ 
gram  were  separate  papers. 

A.  D.  Wallace 
New  York  World-Telegram  &  Sun. 

No  EHect 

Your  telegram  asked  what 
effect  has  television  coverage  had 
on  sales  during  GOP  Convention. 
The  answer  is  none. 

H.  T.  Troetschel 
Miami  (Fla.)  Herald. 

TV  Stimulated  Soles 

1948  political  conventions 
had  very  little  effect  on  Memphis 
street  and  newsstand  sales.  Cur¬ 
rent  GOP  Convention  has  in¬ 
creased  morning  sales  11  per  cent 
and  afternoon  sales  7  per  cent. 
Public  interest  in  the  convention 
is  tremendous  in  this  territory  and 


greatly  aided  by  TV  viewing  of 
day  and  night  sessions.  Really  be¬ 
lieve  TV  has  stimulated  sales. 

G.  W.  Bevinger 
Memphis  (Tcnn.)  Publishing  Co. 

2  Price  Raises 
No  BASIS  of  comparison  on  con¬ 
vention  sales  re  television  against 
1948  as  we  have  had  two  price 
raises  since  then — one  of  them 
just  went  into  effect  10  days  ago. 
Sorry  can’t  give  you  more  infor¬ 
mation. 

J.  B.  Casaday 
San  Francisco  (Calif.)  Examiner. 

75  Per  Cent  Gain 
Sometime  ago,  when  we  started 
lining  up  our  coverage,  we  antici¬ 
pated  that  the  TV  broadcasts 
would  have  the  attention  of  a 
large  portion  of  the  public  during 
the  convention  period.  Our  man¬ 
aging  editor,  Walter  Lister,  in¬ 
structed  his  Chicago  reportorial 
force  to  write  their  stories  in  such 
a  vein  as  to  augment  what  was 
seen  at  the  convention  with  inter¬ 
pretations  and  explanations.  Our 
promotion  prior  to  the  convention 
was  projected  to  that  type  of 
coverage. 

Our  entire  effort  during  the 
convention  was  to  be  informative 
as  well  as  interpretive  in  our  col¬ 
umns,  even  going  into  explana¬ 
tions  of  various  rhubarbs  and  the 
Porto  Rican  humorous  incident 
on  the  night  of  the  Georgia  dele¬ 
gates’  vote. 

Since  we  were  host  to  both  con¬ 
ventions  in  1948,  the  comparison 
of  sales  gains  during  these  two 
periods  would  not  be  a  true  pic¬ 
ture.  Thousands  of  delegates, 
alternates  and  the  curious  who 
were  guests  in  the  city  during  the 
convention  naturally  provided  sales 
that  were  not  available  this  year. 

Taking  into  consideration  this 
factor  along  with  another,  that  the 
’48  convention  was  approximately 
one  month  earlier,  prior  to  the  va¬ 
cation  period,  we  believe  that  our 
increased  sales  during  the  ’52  con¬ 
vention  were  approximately  75 
per  cent  of  that  of  ’48  during  the 
days  prior  to  Friday  when  the  ac¬ 
tual  balloting  took  place. 

However,  on  Friday,  the  inter¬ 
est  in  the  convention  that  had  been 
developed  by  both  the  newspapers 
and  TV,  created  a  demand  for 
papers  far  in  excess  of  that  in  ’48 
on  the  balloting  day. 

L.  Trupin 

Philadelphia  (Pa.)  Bulletin. 

Small  Street  Sales 

I  RECEIVED  your  telegram  ask¬ 
ing  what  effect  television  coverage 
has  had  on  sales  of  the  Star  and 
Times  during  the  GOP  convention. 
We  have  noticed  no  appreciable 


Ike  Gets  GOP  Bride 
Taft  Left  at  Altar 

Houston,  Tex. — ^The  Houston 
Press  tried  for  an  Ike  banner 
“with  a  roll  to  it.”  This  is  what 
it  ran  in  different  size  lines: 

Stassen  “Best  Man." 

One- Act  Love  Story: 

GOP  Elopes  With  Ike. 

Taft  was  Left  Waiting  at  the 
Political  Altar. 


difference  on  our  street  sales  one 
way  or  the  other  on  account  of 
television. 

Our  sales  are  so  small  in  com¬ 
parison  with  our  grand  total  cir¬ 
culation  that  we  do  not  believe 
our  figures  would  be  a  typical  ex¬ 
ample.  Our  average  daily  city 
circulation  sale  on  the  Star  for 
June,  1952,  was  14,187,  and  on 
the  Times  5,935. 

Our  total  average  circulation  for 
the  month  of  June,  1952,  was 
353,544,  on  the  Star,  and  346,277 
on  the  Times. 

Therefore,  you  will  see  that  our 
sales  copies  represent  only  a  small 
percentage  of  our  total  circulation 
as  the  majority  of  our  circulation 
is  home  delivery. 

Hugh  Dasbach 
Kansas  City  (Mo.)  Star  and  Times. 

No  Adverse  Effect 

It  is  difficult  to  apprise  the 
effect  that  television  had  on  sales 
as  a  result  of  the  Republican 
Convention. 

The  increase  in  street  sales  is 
equal  to  and  slightly  better  than 
the  same  period  four  years  ago. 
Whether  or  not  more  sales  would 
have  been  made  had  television  not 
been  in  the  picture  this  years  is 
strictly  problematical. 

It  is  our  belief  that  the  television 
coverage  did  not  serious  effect 
street  sales  adversely. 

Morris  J.  Schiffman 
New  Orleans  (La.)  Item. 

3  Per  Cent  Gain 

Have  your  telegram  addressed 
to  Mr.  Jae,  who  is  on  vacation. 

While  we  are  quite  sure  that 
television  coverage  of  the  conven¬ 
tion  has  affected  our  sales,  it  is 
difficult  to  determine  the  extent. 
Our  records  for  1948,  indicate  that 
our  sales  did  not  increase  during 
the  convention  week  but  remained 
normal.  During  this  week  pur 
sales  have  increased  about  3  per 
cent,  and  this,  no  doubt,  can  be 
attributed  to  the  fact  that  the  im¬ 
portant  convention  sessions  were 
continued  until  as  late  as  1:30 
a.  m.,  long  after  a  majority  of  the 
television  viewers  had  retired. 

We  are  sure  this  has  stimulated 
our  sales  on  our  morning,  or  final, 
edition. 

The  sale  of  our  first,  or  night, 
edition  has  held  up  to  the  average 
of  the  week  before,  and  this  is  the 
edition  which  is  seriously  affected 

(Continued  on  page  50) 
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Evansville,  Ind 
Courier  Sold 
To  R.  C.  Enlow 

Evansville,  Ind.  —  The  con¬ 
trolling  block  of  stock  in  the 
Evansville  Courier  was  sold  July 
9  by  Ed.  J.  Fehn,  president  and 
treasurer  of  the  Courier  since 
1939,  to  Robert  C.  Enlow.  The 
board  of  directors  accepted  the 
resignation  of  Mr.  Fehn  as  presi¬ 
dent  and  treasurer  and  elected  Mr. 
Enlow,  who  had  been  vice-presi¬ 
dent,  president. 

Mr.  Fehn  acquired  controlling 
interest  in  the  Courier  from  Mrs. 
Anna  Bosse  at  her  death  in  1939 
under  an  option  given  him  many 
He  became  a  part- 


Newspopers  Get 
One  out  of  18 
New  TV  Permits 

W.ASHiNGTON  —  Of  the  eighteen 
new  commercial  TV  stations  au¬ 
thorized  by  Federal  Communica¬ 
tions  Commission  this  week,  the 
first  since  the  “freeze”  was  lifted 
in  April,  only  one  was  a  news¬ 
paper-owned  station — that  of  the 
Vindicator  Printing  Co.,  Youngs¬ 
town.  O.,  which  was  granted  UHF 
Channel  73. 

Several  other  newspaper  appli¬ 
cations  for  channels  were  set  down 
for  hearings  at  some  future  date. 

.Among  them  were: 

Tampa-St.  Petersburg  area,  a  hear¬ 
ing  was  ordered  in  the  applications 
on  The  Tribune  Co.,  Pinella 
Broadcasting  Co.,  and  the  Tampa 
Bay  Area  Broadcasting  Corp.,  all 
seeking  channel  8;  and  the  Tampa 
Times  Co.,  Orange  Television 
Broadcasting  Co.,  and  Tampa 
Broadcasting  Co.,  applicants  for 
channel  13.  In  the  same  area, 
the  commission  set  a  hearing  for 
the  Empire  Coil  Co.  and  the  City 
of  St.  Petersburg  for  Channel  38. 

Hearings  Ordered 
In  the  Flint,  Mich,  area,  the 
application  of  Advertisers  Press, 

Inc.,  was  dismissed,  while  hear¬ 
ings  were  ordered  for  the  Booth 
Radio  &  TV  Stations,  Inc.,  Trebit 

Corp.,  and  WJR,  the  Good  Will  Minneapolis  Sunday  Tribune. 

Station,  for  Channel  12;  and  W.  S.  Price  of  the  Sunday  Tribune  in  from  Finnish  "officials 
Butterfield  Theaters,  Inc.,  and  North  and  South  Oakota  was  in-  aging  but  later  it  became  most  ap- 
Trendle -Campbell  Broadcasting  creased  to  20  cents  early  in  the  parent  that  outside  influences 
Co.,  for  Channel  16.  spring.  caused  a  reversal  of  the  attitude 

D  ordered  for  the  Announced  July  14  was  an  in-  originally  existing.  The  result  is 

Brush-Moore  Newspapers,  Inc.,  crease  in  the  mail  subscription  that  Press  Wireless  will  not  be 
and  Stark  Broadcasting  Co.,  ap-  price  of  the  daily  Minneapolis  able  to  assist  the  Press  in  getting 
plicams  for  Channel  29  in  Can-  Morning  Tribune  and  evening  fast  service  from  Finland.  The 
'  b  •  Minneapolis  Star  in  Minnesota,  Finns  admitted  they  have  had  no 

Likewise,  in  Waterbury,  Conn.,  North  Dakota,  South  Dakota,  experience  in  handling  volume 
ordered  for  Amer-  lowa  and  Wisconsin.  Effective  press  copy  and  as  of  this  time  it 
lean  Republican,  Inc.,  and  WATR,  j^ly  14,  subscription  price  in  this  would  appear  that  a  lack  of  fa- 
Inc.,  applicants  for  Channel  53.  area  was  increased  from  20  to  30  cilities  and  experience  will  cause 
A  conscuidated  hearing  will  be  cents  a  week,  or  $15.60  a  year,  undue  delay  in  transmitting  copy 
held  in  the  applications  of  the  for  either  the  Tribune  or  the  Star,  to  the  Press  of  the  United  States. 

enterprise  Co.  (Beaumont,  Tex.),  _  “Despite  the  opposition,  it  is 

the  ^aumont  Broadcasting  Corp.,  clear  that  Press  Wireless  is  respon- 

and  KTRM,  for  Channel  6.  FntAmricoc  reduction  in  the  Press 

Also  set  for  consolidated  hear-  ^  ?  .  rates,  inasmuch  as  it  had  pro- 

mj.  were  the  applications  of  Me-  SgII  Rciclio  StCltlOnS  posed  to  the  Finnish  Government 

Broadcasting  Co.,  Sacra-  Portland,  Ore. — Sale  of  radio  tf'at  the  6V2C  rate  should  be  the 
t  ^  ’  stations  KOIN  and  KOIN-FM  has  one  which  is  now  in  effect,”  Mr. 

lelecastes  Inc  for  Channel  10.  been  announced  by  Marshall  Field  McCambridge  added. 

Enterprises,  Inc.,  together  with  sta-  A  similar  situation  existed  in 
V  ^  tion  KJR,  Seattle,  for  a  total  con-  Lisbon  prior  to  the  NATO  Con- 

•  sideration  of  $1,500,000.  Field  ference  in  February.  In  that  case 
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In  the  110,000,000  OF  THESE  Newspaperboy  Commemorative  stamps 

"  (st  Office  Department.  They  will  be 
4  at  Philadelphia.  _ 


years  earlier. 

time  employe  of  the  Courier  in  j 
1899.  The  retiring  president  and 
majority  owner  has  served  under 
four  publishers,  all  of  whom  have 
Press  Wireless  announced  this  passed  on.  He  became  business 
week  that  “as  a  result  of  its  effort”  manager  in  1920,  vice-president 
the  Press  rate  from  Helsinki  to  and  general  manager  in  1924  and 
New  York  has  been  reduced  from  president  and  treasurer  in  1939. 

1 1  and  one-fifth  cents  per  word  to  Mr.  Fehn  was  bom  in  Evans- 
6  and  one-half  cents  per  word.  ville,  has  been  a  life-long  resident 
“PREWI  has  tried  for  the  past  of  the  city.  “After  50  years  in  the 
year  and  a  half  to  make  arrange-  newspaper  business,  which  is  vers 
nients  with  the  Finnish  Govern-  confining,  I  felt  I  needed  more 
ment  to  operate  a  circuit  during  leisure  time  in  which  to  do  some 
the  Olympic  Games  in  order  to  of  the  things  I  have  been  unable 
transmit  news  and  pictures  to  the  to  do  in  the  past,”  Mr.  Fehn  said, 
United  States,”  said  Wm.  J.  Me-  in  announcing  his  decision  to  r^ 
Cambridge,  president.  “At  the  be-  tire.  “I  have  a  great  many  good 
ginning  of  negotiations,  the  reports  books  piled  up  that  I  want  to  read. 

“  ■  .5  were  encour-  I  want  to  travel  more  and  work 


Ed  J 
there  w 
that  the 
locals  I 
gaining 
reasons 
“One 
gram  0 
adminis 
in  whic 
that  in 
standan 
chairm: 
mittee. 

The 
bargain 
to  give 
a  Cons 
ing  sub 
sals  to 
tee  ai 
liaison 
tiations 


Don  Seism  has  been  editor  of 
the  Courier  since  1924. 


Sessi 

Boston 

Under 

conven 

vance, 

1954. 

Beat 


L 


^  I 

con- ! 
th( 
July 
and 
since 
The 
the 
Tea- 
Mr 
iresi- 

illing 
Mn. 
1939 
lany 
part-j 
r  in  1 
and  ‘ 
nder 
have 
ines 
dent 
and 
9. 

am- 
dent 
I  the 
very 
nore 
ome 
able 
said. 

I  le- 
;ood 
ead. 
vork 
Duld 


the 


jeen 

ary, 

gree 

in 

In¬ 


here 

also 

for 

na. 

here 

'S. 

r  of 


Ly- 
of 
leci- 
City 
tion 
)r  i 
per- 
:ncy 
ran. 
nes. 
the 
mas 
ford 
.  J. 

ford 

teen 

eas- 

nnes 

rec- 


Guild  Votes  Disciplinary 
Code  on  Local  Officers,  Units 


New  Rules  Provide  for  Trials  of 
Members,  Revocation  of  Charters 
By  Campbell  Watson 


Portland,  Ore. — New  union 
rules  covering  the  punishment  and 
trial  of  members,  officers  and 
locals  were  adopted  at  the  19th 
annual  convention  of  the  American 
Newspaper  Guild  here  July  1 1-17. 

Disciplinary  provisions  were  set 
up  whereby  the  international  board 
may  revoke  the  charters  and  ap¬ 
point  administrators  to  take  over 
local  unions.  The  constitutional 
section  providing  for  regulation  of 
locals  resulted  in  the  longest  floor 
fight  of  the  convention,  but  won 
overwhelming  approval. 

The  authority  granted  the  inter¬ 
national  union  to  take  over  locals 
for  disciplinary  purposes  strength¬ 
ens  the  lEB’s  announced  intention 
of  taking  an  even  firmer  stand  in 
contract  making.  The  international 
rejected  35  contracts  during  the 
past  year. 

Bargaining  Use  Told 

Ed  Marcineak,  Chicago,  said 
there  was  no  use  hiding  the  fact 
that  the  section  for  disciplining  of 
locals  applies  to  collective  bar¬ 
gaining  “and  that  is  one  of  the 
reasons  for  it.” 

“One  way  to  enforce  the  pro¬ 
gram  of  the  guild  is  to  appoint 
administrators  and  one  of  the  areas 
in  which  that  could  be  done  is 
that  in  which  a  local  signs  a  sub¬ 
standard  contract,”  added  the 
chairman  of  the  constitution  com¬ 
mittee. 

The  newly-adopted  collective 
bargaining  program  instructs  locals 
to  give  “careful  consideration”  to 
a  Constitutional  section  “concern¬ 
ing  submission  of  contract  propo¬ 
sals  to  the  lEB  Contracts  Commit- 
tM  and  subsequent  continuing 
liaison  with  the  lEB  during  nego¬ 
tiations.” 

Boston  L.  A.  Named 

Sessions  closed  with  selection  of 
Boston  as  the  next  convention  city. 
Coder  a  new  provision  of  naming 
convention  sites  two  years  in  ad- 
’'ance,  Los  .Angeles  was  named  for 
1954. 

Bearing  the  signatures  of  all 
but  one  of  its  43  members,  the 
collective  bargaining  committee’s 
report  reached  the  convention  floor 
®u  the  final  day  of  sessions  after 
long  hours  of  discussion.  Four 

the  signers  were  dissatisfied  with 
»nie  features  of  the  report  but 
<lecided  to  abide  with  the  commit- 
instead  of  bringing  their  views 
the  convention  floor,  W.  E. 
Bade,  Twin  Cities,  said. 

The  minority  report,  signed  by 
B*n  Rose,  Toronto,  Canada,  was 


brought  to  the  floor  after  a  par¬ 
liamentary  skirmish  in  which 
Rollin  H.  Everett,  St.  Louis  and 
committee  chairman,  denied  he 
was  making  an  effort  to  suppress 
the  minority  report.  Its  admissa- 
bility  had  been  questioned  because 
the  only  other  signer  was  C.  Jo¬ 
seph  Beauclerc,  vicepresident  for 
Canada,  who  also  approved  the 
majority  report. 

Home  Rule  Stand 

Charging  from  the  floor  that 
“this  kind  of  program  with  manda¬ 
tory  proposals”  has  blunted  the 
interest  of  locals.  Rose  moved  to 
amend  the  majority  report.  He 
said  he  was  not  attempting  to 
weaken  guild  bargaining  and  that 
his  proposal  contained  “nothing 
which  would  give  ease  and  com¬ 
fort  to  any  publisher.” 

The  Rose  report  declared  that 
“a  set  of  proposals  on  wages  and 
working  conditions,  ideally  suited 
tc  the  area,  conditions,  bargain¬ 
ing  traditions  and  aspirations  of 
the  local”  and  as  set  up  by  the 
local  union’s  negotiating  commit¬ 
tee,  would  best  maintain  the  mem¬ 
bership  interest  at  a  high  pitch 
throughout  negotiations  and  to  a 
successful  conclusion. 

Chairman  Everett  retorted  that 
the  effect  of  the  minority  report 
would  be  to  take  out  provisions 
of  collective  bargaining  program 
which  should  be  included  in  all 
contract  proposals.  He  forecast 
that  united  action  would  enable 
the  guild  to  repeat  recent  gains, 
and  even  improve  on  them.  The 
minority  report  amendment, 
stressing  home  rule  in  bargaining, 
lest  on  a  voice  vote. 

35-Hour  Week  Urged 

A  motion  to  include  the  35- 


hour  week  in  the  list  of  essentials 
which  must  be  in  contracts  to  win 
the  international’s  approval — “un¬ 
less  the  lEB  gives  specific  permis¬ 
sion” — was  defeated  in  a  voice 
vote.  M.  M.  Potoker,  New  York, 
described  the  35-hour  week  as  “a 
bulwark  against  economy  dismis¬ 
sals.”  Chairman  Everett  retorted 
there  are  many  things  the  guild 
cannot  hope  to  attain  in  any  one 
year. 

The  report  as  adopted  specifies 
that  the  international  must  give 
specific  permission  for  any  con¬ 
tract  failing  to  provide  the  guild 
shop,  severance  pay,  ‘adequate 
job  security,”  and  not  more  than 
the  five-day,  40  hour  week;  “nor 
shall  any  contract  fail  to  provide 
for  the  incorporation  of  the  full 
amount  of  any  general  increase  in 
the  new  minimums;  nor  shall  any 
contract  contain  a  no-strike 
clause.” 

Locals  Admonished 

“It  is  essential  to  the  guild’s 
continuing  success  in  effectuating 
bargaining  gains  under  the  wage 
stabilization  program  that  all  locals 
adhere  rigidly  to  the  rule  of  pro¬ 
cessing  all  stabilization  matters 
through  ANG,”  the  report  assert¬ 
ed.  The  committee  reported  ex¬ 
tensive  discussion  of  the  lEB’s 
contracts  committee  action  “in 
holding  or  withholding  approval.” 

The  new  collective  bargaining 
program  calls  for  nine  Holidays 
instead  of  eight,  with  election  day 
added;  incusion  of  “surgical”  in 
health  and  hospitalization  insur¬ 
ance;  the  expression  of  minimum 
wage  scales  in  “1952  dollars”  and 
the  specification  that  “all  con¬ 
tracts  shall  include  payment  of  all 
expenses  of  employes  in  the  per¬ 
formance  of  their  duties.” 

Wire  Service  Dispute 

A  proposal  for  wire  service  rep¬ 
resentation  almost  snubbed  its  toe 
on  the  clause  specifying  the  seat¬ 
ing  of  eight  delegates  to  “the 


Ralph  B.  Novak,  (left)  executive  vkepresident;  William  J.  Farson, 
secretary-treasurer,  and  Harry  Martin,  (right)  president,  American 
Newspaper  Guild,  confer  on  rostrum  of  guild’s  19th  annual  conven¬ 
tion  in  Portland,  Ore. 


editor  &  PUBLISHER  for  July  19,  1952 


ITU  Told  to  Quit 
Using  'Lockout' 

Norristown,  Pa. — ^The  Phila¬ 
delphia  Suburban  Newspapers 
won  a  victory  in  court  here  July 
14  when  a  judge  ruled  that  the 
International  Typographical  Union 
had  no  right  to  use  the  word 
“lockout”  in  picketing  signs. 

The  decree  was  handed  down 
by  Judge  Arnold  E.  Forrest  in 
Montgomery  County  Common 
Pleas  Court.,  A  preliminary  in¬ 
junction  enjoined  the  ITU  from 
using  the  word  during  the  strike 
at  the  Admore  plant  of  the  weekly 
group.  The  strike  continues,  how¬ 
ever,  pending  further  negotiatron, 
and  the  papers  are  still  publish¬ 
ing.  . 

The  company  publishes  the 
Main  Line  Times,  the  German¬ 
town  Courier  and  the  Upper 
Darby  Sews. 


1953  convention  only”  despite  a 
Wire  Service  Council  statement 
that  “unless  wire  service  members 
immediately  get  full  justice,  the 
guild  may  have  to  stand  by  while 
wire  service  members  drop  out 
of  the  guild  in  disgust,  individually 
or  as  a  group.  “This  was  described 
as  not  a  threat,  but  an  earnest  re¬ 
quest.” 

A  roll  call  vote  to  delete  the 
clause  providing  for  eight  dele¬ 
gates  was  rejected,  183  22/55  to 
121  23/55.  The  entire  plan  was 
then  voided  overwhelmingly. 

The  proposal  will  result  in  for¬ 
mation  of  a  council  which  will 
process  grievances,  give  advice  on 
contract  drafting,  and  “act  as  the 
executive  body  of  the  wire  ser¬ 
vices.”  It  will  have  its  own  ad¬ 
ministrative  staff,  meet  on  two 
days  preceding  the  next  conven¬ 
tion,  and  have  a  national  commit¬ 
tee  composed  of  5  from  Associ¬ 
ated  Press,  5  from  United  Press- 
NEA,  an  additional  delegate  from 
U.P.  Pictures  during  the  integra¬ 
tion  period,  and  four  from  Inter¬ 
national  News  Service-INP-Cen- 
tral  Press.  Weekly  per  capita  dues 
set  at  $2.30  effective  August  1  for 
all  employes  earning  more  than 
$45  weekly.  An  estimated  1700 
guild  members  affected. 

Lively  Floor  Debate 

The  measure  was  advanced  here 
by  Douglas  Lovelace,  San  Fran¬ 
cisco.  It  was  assailed  as  a  danger¬ 
ous  precedent  which  would  lead  to 
similar  actions  by  Hearst  and 
Scripps-Howard  chain  councils  by 
William  Ware,  Cleveland  and  as  a 
grant  of  dual  representation  by 
William  Burgess,  New  York.  Don 
McMillan,  Denver,  lauded  the 
plan  as  evidencing  a  “democratic 
spirit.”  James  Egan,  New  York, 
said  no  better  plan  had  been  pre¬ 
sented.  Bernard  Casserly,  Twin 
Cities,  said  claims  the  wire  ser¬ 
vice  members  were  “peasants”  and 
“Alaskans”  were  ridiculous,  but  the 
roll  call  decided  the  issue. 

Authority  to  revoke  local  union 
(Continued  on  page  12) 
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Guild  Discipline 


1,  V.  «€■  pnti»r  “vellow  doe”  '”8  3-week  vacations.  There  are  peared  a  few  weeks  ago  conti*|  mrj^p 
in  struck  shops,  enter  yellow  dog  b  contracts  providing  30  ing  a  statement  of  policy  namm|  iiMC. 

contracts  disclo^toempl^^^^^^^^  Ss  or  rSS?e  Sev^f^rply  in  all  six  unions  party  to  its  P^ 


continued  from  page  11 


fidential  matter  of  me  guim,  •  ..u  50  during  1951  cation,  the  unemployment  ca» 

collusively  with  employer  take  showi  hi  coni  mission  investigated  the  statu.  H 

rt  action  against  the  guild  be-  Oains  al^  were  sno^^  m  individual  under  a  clw 


charters  and  place  locals  guilty  remedies  oro-  tracts  containing  guild  shop  clauses  each  individual  under  a  clut 

of  disciplinary  offenses  undefad-  oihcL  °*8ht  differential  previsions  specifying  “ff  the  mdivi^  u  . 

mini«traf/->rc  _ _ vided  by  constitution,  pariicipairag  n  otouo  and  class  paralleling  at 


minis'tr'a^o;rwVgVa^^^^^^^  ^v^TeSS^n  ^  imJreveSor  adde7“^ 

a  roll  call  vote  and  two  ballots  ^dJfeat  the  euild’s  bargaining  setting  up  constitutional  pro-  position  of  t^  mdustiy  on  ^ 
recorded  by  a  show  of  hands.  u/'thHrau/i^  desicnation  of  'isions  for  the  wire  service  mem-  he  also  is  party  to  a  la^r  ‘*Pt* 

During  the  heat  of  the  debate  fu  ’  r  f  Kgahiing  bers  under  the  new  provision  for  at  the  plant  of  the  emidoyer  ^ 

no?  wiSrom  ^  ^gcntf^ung  to  chcumvent,  defeat  s«P“ate  clawiffcation,  rht  monthly  hence  would  be  denied  comp«i*| 

not^wipe  out  the  locals  complete-  bargaining,  or  dues  for  all  employed  members  tiom  - 

Termed  Evil  lTTs2M.  thore  who^e^r^Tthe  r^: 

n,  *1  j  1.  ■  as  a  group  or  class  were  disquifr  , 

me  ^bate  centered  about  the  The  convenUon  revoked  the  _  a^A  from  rw^ivine  comoensatkt  i 


right  of  the  lEB  to  appoint  ad-  charters  of  locals  at  Montgomery,  XciCOITlCf  iJClilv 

ministrators  to  take  over  a  local  Ala.,  Little  Rock,  Ark.,  and  at  *'-'''^***'* 

umon.  Vem  Partlow,  Los  An-  Butte  Co.,  Calif.,  where  Oroville  KyfmOQ 

geles,  said  such  an  action  ‘could  was  lost  through  a  decertification  *^* '<***'*»  v^a***VA 

be  a  terrible  evil,  greater  than  election  and  Chico  was  lost  before  ^VirrrrrAC 

the  evil  it  seeks  to  correct.”  He  an  initial  contract  had  been  se-  X  UloV 

declared  the  lEB  could  “move  in”  cured.  Tacoma,  Wash. — ^New  prop 


fied  from  receiving  compensatiot  |  ^ 
Mr.  Russell  explained.  ^ 


Two  Units  Leave 
"Hearst  Council" 


me  evil  II  seeits  10  correct."  He  an  initial  contract  naa  oeen  se-  — Pran  iion  Ore  _ Meetings  oil 

declared  the  lEB  could  “move  in”  cured.  Tacoma,  Wash.— New  propos-  Tje-rst  Chain  Council  represeati-f 

an  administrator  and  said  he  had  The  financial  budget  of  $383,150  als  contingent  on  the  resumption  -  j  jjjg 
reen  that  done  by  an  international  for  the  next  year,,  virtually  un-  of  publication  of  the  Tacoma  .  officials  were  scheduled  hot 

changed,  was  approved.  This  pro-  News-Tribune  July  21  have  been  foiio^ine  council  sessions  marked, 

BUI  Bade  submitted  an  vides  $37,960  for  wire  service  ad-  made  by  union  employes,  it  was  .  ?».-  of  two  units  of  the'« 

amen^dment  clarifying  the  language  ministration,  $28,430  for  research  learned  here.  V  .  .y-u  withdrawing  unto 

of  the  disputed  clause,  but  this  and  information,  $11,650  for  bar-  Meanwhile  George  Russell,  „nresented  the  New  York  lout- 
lost  on  a  voice  vote.  Arthur  gaining,  $60,990  for  administra-  business  manager,  branded  as  s  and  New  York  Mir  i 

Rosenstock,^  New  York,  suggested  tion  and  $96,910  for  organizing  false  guild  charges  made  at  the  ’ 

assurances  “against  that  time  in  the  and  servicing.  The  10  cent  per  Portland  convention  that  manage-  mnnril  members  nartki-i  PiiV 

future  when  all-sweeping  clauses  capita  defense  fund  was  continued  ment  “had  the  state  of  Washing-  Hearst  National  Memo- 

could  be  abused.”  Ralph  B.  No-  for  a  year.  ton  cut  off  the  unemployment  W  SneJ^  ate  C*« 

vak,  executive  vicepresident,  de-  “Full  and  complete  financial  and  compensation  rolls  on  the  grounds  .  ,  o.mnnffi  Chicago  strike  ii 

dared  “we  have  no  intention  what-  moral  support”  was  pledged  the  they  are  now  employed  by  the  ,q,j,  og*  p _ 

soever  of  using  this  indiscrimin-  Nashua  (N.  H.)  guild  following  new  paper,”  the  Tacoma  Reporter.  '  *  '  Rernrd-Americrn  TCTC 

development  of  a  strike  there  Any  “roadblocks”  in  the  paper’s  all  re-  i)«„. 


— IV,;.,.  me  aeveiopmeni  or  a  sirixe  mere  Any  roaaoiocxs  in  me  paper  s  /-eillina  nn  all  re-  _ _ 

William  E.  Oliver,  Los  Angeles,  July  10.  A  later  convention  report  path  “were  of  their  own  making,”  units  to  “continue  the 

inferred  “some  secret  v.,,  vir  o..co»ii  ..aa^a  maining  units  to  continue  la  of  jev 


“some  secret  agreement’’  by  John  Thompson,  Boston,  ex-  Mr.  Russell  added  in  answer  to  {?l^'pfi?,fn„”'!.'f,hesion”  of  the  Na-  ?  c  ^ 
and  Pres  dent  Martin  r,T.;r.vu.  „  r»nr»f  .iTot  tK-  non»r  1,0.1  .of  benefitting  cohesion  01  me  g.  Eul 


and  President  Martin  quickly  re-  pressed  regret  that  the  paper  had  charges  of  Harry  Martin,  guild  vf/moranrtnm  was  nresented  L.  t 

torted  there’s  no  secret  agreement  been  able  to  publish  following  the  president,  that  “every  possible  '  pUai-  council  sessions  here 

here,  adding  an  official  caution,  crossing  of  picket  lines  by  press-  roadblock”  had  been  placed  in  the  .  whethi 

Joseph  F.  Collis,  a  vicepresident,  men  and  printers.  path  of  the  Reporter  by  News-  rmincil  decided  against  L 

declared  the  proposal  “simply  a  Another  strike  resolution  ex-  Tribune  management.  ^ -no  a  onilH  hndnet  loss  off  ^*Tk 

We  have  no  pressed  sympathy  for  members  of  The  state  unemployment  office  nreviously  appropriated  an- ' 

Idea  of  usurping  power.”  the  Tacoma  (Wash.)  News-Trib-  refused  to  discuss  the  unemploy- 

Bargaining  Need  Told  tine  and  declared  management  ment  pay  situation  when  it  devel-  * ,  ninman*  San  Fran-  «. 

“One  reason  for  the  section  is  oped,  Mr.  Russell  explained.  “We  I-  re-elected  chairman  j  ,^p 

to  care  for  situations  where  locals  '?«'"befship  in  Tacoma  of  were  told  we  will  not  even  ta^k  ’  ^ 

are  not  living  up  to  collective  bar-  unemployment  compen-  to  you  about  it  and  that  we  would  »  vicechairman  with  F.  K  souiy 

gaining  agreements  set  up  by  the  Riv^tt  T  i-CUy  Tec?etS  S 

Constitution,”  declared  ChaJmaS  terminates’  were  sent  us,”  he  said.  Tri-City,  secretary. 

Marclniak  of  the  constitution  com  conyention  adopted  a  re-  A  determinate  is  issued  those  in-  ■»»  1  n*-  ni«i«, 

mittee.  William  J.  Farson  secre"  information  committee  dividuals  determined  by  the  state  New  Yoik  TUIieS  P  8 

tary-treasurer,  pointed  to’“situa  P''0P<’sal  for  preparation  of  “a  commission  to  be  disqualified  ^eets  Dealer  Crisis  unj-- 
O.;  Harris-  A  segment  of  news  dealers,.  luffici 


burg,  Hazelton  and  Syracuse  where  operating  daily  newspapers  in  compensation  “when  the  claimant  A  segment  01  ne  . 

the  measure  would  havrproven  ^'"ergency  situations.  “This  will  is  no  longer  employed  because  Offered  S 

beneficial.  He  declared  the  nro  labelled  confidential  research  of  a  labor  dispute,”  state  regula-  half-cent  per  P^P^t  ’vork  timi 

vision  “good  for  ^Section  ”  ^  only  in  event  of  an  emer-  tions  show.  carrying  on  what  ‘he  New  to 

The  roll  -  gency.  Mr.  Russell  explained  that  when  Times  termed  a  “boycott  an  que 

to  strike  nut  the  d  a  motion  p  3005*5  pressmen  struck  April  12  the  what  the  newsdealers  ca 

ncti  authorizing  ^  .  News-Tribune  laid  everybody  off  “protest”  in  the  sale  of  the  Sunday  do, 

local  administrators  “with  instruc-  summarizing  bargaining  gams  „„Ki;ckcr  Hnu/n”  /.-r  Times 

tions  to  follow  an  indicated  course  scored  in  the  past  year  the  con-  janitors^  telephone  operators  The  Sunday  paper  went  up  to  pro 
of  conduct  appropriate  to  remedy  vention  was  advised  wage  increases  {  stenographers  He  ex-  20c  on  June  22.  When  the  pn«  ti« 

Zln=d  ?hi  wa,  1 5c,  .he  dealers' profit  w..  *  p,. 

ceoe  me  local  officers.  It  ost  234  vide  total  payroll  increases  of  , _ _ Anr.r/,irimnfp  v  250  dealers  out  ot 


;gula-  half-cent  per  paper  offered,  are  “W 
carrying  on  what  the  New  Yon  tune 
when  Times  termed  a  “boycott”  and  quest 
u,'hat  the  newsdealers  called  >  aheai 


cede  the  ir..-.,!  .,«•  -  r--  plained  mis  action  was  taxen  alter  was  . . 

to  69  A  T-  *‘>°*‘  234  vjde  total  payroll  increases  of  u  became  apparent  a  second  shift  Approximately  250  dealers  out  d 

clau^’  lolt  on  k°  °  t  $5,500,000  annually.  Prog-  /P  ^  20,000  refused  to  handle  he  Ju« 

86  to  33  The  'i  A  copy  of  the  letter  announcing  this  22  issue.  The  sale  in  the  ar 

for  Denaliies  m  ®  f  described  as  steady,  if  ,  forwarded  the  state  un-  affected  fell  about  38  000.  whd 

th?n  rdon  eH  Q3  t  not  spectacular.  employment  commission,  which  elsewhere  throughout  the  city 

of  handT'  ^  Contracts  providing  top  mini-  issued  a  determination  that  all  suburbs  sales  were  at  the  seasonal 

.  mums  of  $100  or  more  for  re-  employes  but  pressmen  were  un-  average  or  higher.  , 

Disciplinary  Code  porters  now  cover  an  estimated  employed  “because  of  lack  of  The  Classified  Departmem 

The  detailed  constitutional  workers,  and  improved  work”  and  hence  entitled  to  com-  ground  floor  office  in  Times  Tow 


amendments  voted  include  pro-  working  conditions  are  even  more  pensation.  Pressmen  were  on  for-  and  the  publication  counter  o 
visions  for  disciplining  of  members  impressive  than  money  gains,  the  mal  strike  and  ineligible  for  bene-  43rd  Street  were  converted 


who  violate  the  constitution  or  by-  bargaining  committee  advised.  fits.  improvised  newsstands, 

laws,  make  false  statements  in  There  are  now  45  contracts  con-  The  employers  had  10  days  to  The  dispute  has  not  ^ 
membership  applications,  disobey  taining  provisions  for  4-week  vaca-  appeal  this  determination  and  tirely  resolved,  altnoug 

lawful  ANG  orders,  misappropri-  tions.  Twenty  two  contracts  were  made  no  appeals,  Russell  stressed,  dealers  are  now  refusing  i 

ate  guild  money  or  property,  work  added  to  the  list  of  those  includ-  When  the  Tacoma  Reporter  ap-  die  the  Sunday  Times. 
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TIME  OUT  FROM  POLITICS  FOR  A  NEW  RECORD  AND  A  WORTHY  CAUSE 


GIVING  HIM  A  HAND  THE  NEW  QUEEN  NO  STALEMATE  FOR  THEM 

Rogerson,  Hempstead  (N.  Y.)  Newsday  Packer,  Hew  York  Mirror  Graham,  Little  Rock  (Ark.)  Gaaette 


Eubanks  States 
Start  of  Labor 
Paper  Uncertain 

Portland,  Ore. — After  a  year 
of  developmental  activity,  Samuel 
B.  Eubanks  reported  to  the  ANG 
here  that  he  cannot  now  predict 
whether  or  not  plans  for  a  na¬ 
tional  labor  daily  will  come  to 
pass. 

The  frank  report  was  made  to 
the  national  guild  convention 
here  late  last  week.  He  formerly 
was  executive  vicepresident  of  the 
newspaper  union. 

Efforts  to  finance  such  a  paper 
solely  by  subscriptions  have  pro¬ 
vided  a  “measure  of  success,”  Eu¬ 
banks  reported.  But  to  date  the 
pledges  of  subscription  support  re¬ 
ceived  from  1,200  individual  local 
unions  and  individuals  are  not 
sufficient  to  insure  a  successful 
daOy,  he  explained. 

.  “Within  a  reasonably  short 
time  1  will  have  an  answer  to  the 
question  of  whether  we  are  going 
ahead  or  not,”  he  said.  “If  we 
do,  it  will  be  but  one  step  in  a 
necessarily  long-range  program  to 
protect  or  re-establish  the  prac¬ 
tice  of  the  principles  of  a  free 
press.” 

Sees  Other  Needs 

“I  feel  a  growing  demand  for 
not  one  but  many  newspapers 
from  a  growing  body  of  citizens 
who  want  a  new  press,”  he  de¬ 
clared.  Such  a  want  “must  be 
provided  by  ourselves,”  he  added, 
declaring  it  would  not  come 
tlirough  free  enterprise. 

His  plans  for  the  National  Re¬ 
porter  call  for  a  daily  directed 
primarily  to  “the  hard  core  of 
trade  union  leaders”  and  call  for 
approximately  50,000  circulation, 
tie  reported.  This  group  consists 


Typo  Strike  Closes 
Dublin  Papers 

Dublin,  Ireland  —  Dublin  went 
without  daily  Irish  newspapers  for 
the  fourth  day  July  14  with  no 
sign  of  a  settlement  of  a 'printers’ 
strike. 

Three  morning  newspapers  and 
two  evening  editions  suspended 
publication  July  11  when  4,000 
printers  struck  for  a  30  shilling 
($4.20)  a  week  pay  increase.  The 
printers  have  been  offered  a  12 
shilling,  six  pence  ($1.75)  a  week 
increase,  but  the  proposal  was  re¬ 
jected. 


largely  of  CIO,  AFL  and  “nei¬ 
ther”  groups,  ail  by  and  large  in 
agreement  on  a  political  program, 
candidates,  issues,  international 
policy  and  the  kind  of  government 
they  would  like  to  see,  he  de¬ 
clared. 

■ 

Court  Frees  Reporter 
Who  Shields  His  Source 

Amsterdam  —  A  Netherlands 
court  of  justice  gave  up  its  attempts 
to  compel  a  reporter  to  reveal  die 
source  of  his  information  and  re¬ 
leased  him  June  24  from  the  jail 
cell  he  had  occupied  since  May  6. 

Ben  Hommerson,  39,  had  re¬ 
fused  to  identify  for  a  questioning 
magistrate  the  source  of  a  report 
in  his  newspaper,  Het  Vrije  Volk, 
dealing  with  the  arrest  of  a  man 
said  to  be  under  suspicion  of  mur¬ 
der.  The  story  was  erroneous  and 
the  paper  printed  a  retraction  the 
next  day.^ 

Dutch  newspapertnen’s  organiza¬ 
tions  seized  upon  the  case  to  de¬ 
fend  the  right  of  reporters  to 
safeguard  the  source  of  their  in¬ 
formation.  This  right  is  not  rec¬ 
ognized  under  Dutch  law. 


Guild  Strike 
Foils  to  Halt 
Nashua  Daily 

Nashua.  N.  H. — The  Nashua 
Telegraph  is  continuing  its  record 
of  120  years  of  unbroken  publica¬ 
tion  in  the  face  of  a  strike  called 
July  10  by  the  Nashua  Newspaper 
Guild,  an  affiliate  of  the  Ameri¬ 
can  Newspaper  Guild,  CIO. 

The  newspaper  and  union  have 
been  negotiating  for  many  months 
in  an  attempt  to  reach  mutually 
satisfactory  agreement  on  an  ini¬ 
tial  collective  bargaining  contract. 

Issues  for  which  the  strike  was 
called  involve  Guild  shop,  30 
weeks  maximum  severance  pay, 
three  weeks  vacation  annually,  re¬ 
duced  hours,  increased  wages,  cre¬ 
ation  of  new  jobs,  retroactivity  of 
all  contract  conditions  for  more 
than  one  year  past,  and  others. 

Fewer  than  20  full-time  em¬ 
ployes  in  the  editorial,  advertising, 
circulation  and  business  depart¬ 
ments  and  mail  room  are  involved, 
according  to  Albert  Spendlove, 
general  manager  of  the  Telegraph. 
The  ITU  and  Pressmen,  AFL, 
represent  the  mechanical  workers 
and  their  members  are  crossing 
Guild  picket  lines,  continuing  to 
work  and  fulfill  their  contracts. 

Will  Replace  Staff 

“With  the  cooperation  of  its 
other  employes  and  supervisors, 
for  which  the  Telegraph  is  deeply 
grateful,  the  newspaper  will  con¬ 
tinue  to  publish  and  serve  the 
community,”  said  Mr.  Spendlove. 
“It  will  move  to  replace  employes 
who  do  not  return  to  their  joibs. 
We  regret  the  unnecessary  action 
on  the  part  of  the  Guild  which 
compels  us  to  consider  such  steps. 
Under  the  circumstances  we  have 
no  choice.  The  Nashua  Police 


Department  will  see  that  picketing 
is  orderly  and  that  anyone  desir¬ 
ing  to  enter  our  plant  may  do  so 
without  hindrance.” 

Mr.  Spendlove  said  the  Tele¬ 
graph  Publishing  Co.  offered  im¬ 
mediate  wage  increases  ranging 
from  10%  weekly  to  38.4% 
weekly  depending  upon  job  classi¬ 
fication  and  length  of  service  of 
various  employes.  He  said  these 
immediate  increases  would  range 
up  to  $16  weekly. 

“The  Guild  has  spurned  the 
pioposed  contract  just  as  it  has 
spumed  during  negotiations  man¬ 
agement’s  repeated  requests  to 
carry  on  with  its  established  pro¬ 
gram  of  reviewing  the  payroll  and 
granting  increases  within  the  de¬ 
partments  affected  every  six 
months,”  said  Mr.  Spendlove. 
“Management  asked  for  permis¬ 
sion  to  carry  on  this  program,  es¬ 
tablished  prior  to  organization  of 
the  Guild,  without  prejudice  to 
the  negotiations.  Each  such  re¬ 
quest  was  refused  by  the  union.” 


WU  Rate  Hike  to  Ease 
Alter  ANPA  Objection 

Western  Union  will  this  week 
request  further  revision  of  pro¬ 
posed  changes  in  press  rates  (^P, 
June  14,  page  69)  to  meet  ob¬ 
jections  of  the  Committee  on  Press 
Communications  of  the  American 
Newspaper  Publishers  Association. 

Under  the  new  request,  the  re¬ 
vised  tariff  of  50  word  minimum 
will  be  eliminated  and  the  1951 
minimum  charge  of  50  cents  will 
be  retained.  Day  Press  Rate  will 
hold  closely  to  the  level  of  one- 
half  of  full  rate  messages  and 
Night  Press  Rate  at  one-quarter. 
The  amount  of  total  increase  on 
dispatches  will  be  slightly  lower 
than  originally  request^. 
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Texas  Dailies 
Name  Murphy# 
Open  NewOffice 

H  o  u  s  T  o  N — ^The  Texas  Daily 
Newspaper  Association  has  em¬ 
barked  on  a  program  of  action  de¬ 
signed  to  help  the  daily  newspapers 
of  the  Lone  Star  State  meet  the 
challenge  of  ever-increasing  prob¬ 
lems  in  the  industry. 

TDNA’s  new  program  got  under 
way  June  1,  when  Ray  L.  Powers, 
president  of  the  Association  and 
business  manager  of  the  Houston 
Press,  announced  the  appointment 
of  John  H.  Murphy  of  Houston 
as  secretary-manager  of  TDNA. 
Coincidentally,  Mr.  Powers  an¬ 
nounced  that  the  Association  had 
opened  offices  at  808  Milam  Build¬ 
ing  here.  Previously  TDNA  had 
maintained  joint  offices  with  the 
Southern  Newspaper  Publishers 
Association  in  Dallas. 

“The  appointment  of  John  Mur¬ 
phy  and  the  opening  of  our  offices 
in  Houston,”  Mr.  Powers  said, 
“means  that  TDNA  is  going  to 
vigorously  pursue  its  purpose  of 
uniting  the  daily  newspapers  of 
Texas  into  a  voluntary,  coopera¬ 
tive  association  to  promote  and 
protect  the  welfare  of  the  news¬ 
paper  industry  and  to  maintain  a 
hi^  standard  of  integrity  in  the 
operation  of  daily  newspapers  in 
the  State  of  Texas.” 

Newspaper  Veteran 

Murphy  joins  TDNA  after  re¬ 
signing  as  general  manager  of  the 
Shamrock  Publishing  Company, 
one  of  oilman  Glenn 
McCarthy’s  enterprises.  A  veteran 
of  some  20  years  in  the  newspaper 
field,  he  began  with  the  Galveston 
News  in  1931  as  a  sports  writer. 
Before  leaving  the  News  in  1937 
he  had  advanced  to  news  editor. 
He  resigned  in  September  1937, 
to  join  the  news  desk  of  the  Hous¬ 
ton  Post. 

After  a  year  in  Houston.  Mur¬ 
phy  was  assigned  to  Galveston  as 
a  one-man  news  bureau  for  the 
Post.  He  remained  on  that  assign¬ 
ment  until  he  entered  the  Air 
Force  in  November,  1942.  Mur¬ 
phy  served  three  years,  as  a  public 
relations  specialist. 

Following  his  discharge  in  De¬ 
cember,  1945,  Murphy  returned 
to  the  Post  as  real  estate  and  busi¬ 
ness  news  editor.  In  May,  1946, 
he  joined  two  of  his  associates  on 
the  Post  to  form  Suburban  News¬ 
papers,  Inc.,  a  group  of  weekly 
community  papers  in  Houston’s 
Heights  area.  After  several  months 
of  successful  operation,  the  group 
was  purchased  by  Glenn  McCar¬ 
thy  and  rapidly  expanded  into  a 
chain  of  14  neighborhood  papers, 
known  as  The  Citizen  Newspapers. 
Murphy  was  named  vicepresident 
and  editorial  director  of  the  group. 
He  served  in  that  position  until 
April,  1951,  when  the  Shamrock 
Publishing  Company  was  formed 
and  he  was  placed  in  charge  of  its 
operation. 


Cincy  Times-Star  Three  Executive 

Names  Exec.  Editor  Changes  on 

Cincinnati — ^Joseph  Sagmaster  rp  1  J 
has  been  promoted  to  the  new  J,  OieaO  maae 
position  of  executive  editor  of  the  _  -t-u 

Times-Star  Toledo,  Ohio — The  promotwt 


Announcing  the  appointment,  three  management  executive 
'Toff  c,  of  the  Toledo  Blade  was  an- 


Hulbert  Taft,  Sr.,  editor  and  pub-  ‘ 
lisher,  said  Mr.  Sagmaster,  con-  ° 
tinning  as  a  columnist  and  editor- 


n  o  u  n  c  e  d  last 


ial  writer,  will  have  general  super- 


L  e  R  o  y  F. 


vision  with  Mr.  Taft  over  the  edi-  Newmyer,  vice- 
torial  page.  president  and  ad- 

Mr.  Sagmaster,  a  University  of  y^riismg  direc- 
Cincinnati  alumnus,  joined  the  j  ® 

Times-Star  in  1928  after  gradua- 
Ray  L.  Powers,  left,  president  from  Oxford  University,  Eng- 


Texas  Daily  Newspaper  Associa 


where  he  was  a  Rhodes 


tion,  and  John  H.  Murphy,  scholar.  He  belongs  to  the  Ameri-  ^  o  n  a  1  d  A. 

secretary-manager,  TDNA  Society  of  Newspaper  Editors  produc- 

.  .  and  is  a  frequent  contributor  to  f*®”  manager,  has  TVewmver  t 

To  back  up  Its  stepped-up  activi-  London  Economist.  In  1930  been  named  busi-  Newmyer 

ties  the  membership  of  TDNA  re-  became  a  Times-Star  associate  manager, 

cently  agreed  to  a  substantial  in-  which  he  writes  a  ,  _ 

crease  in  dues  to  provide  tor  a  column  on  the  foreign  ^ 

full-time  secretary-manager.  situation  Ir 

Two  of  the  most  successful  _  I 

activities  now  being  carried  on  by  ^ 

TDNA  are  its  annual  news  semin-  Statesman;  Mechanical  Schools,  s" 
ars  and  a  continuing  internship  Pat  Taggart,  IVaco  News-Tribune; 
program.  The  first  of  the  news  Membership,  Frank  Mayborn,  , 

seminars,  held  last  January,  was  lemple  Telegram;  New  Activities 
so  successful  that  the  second  one,  and  Promotion,  Millard  Cope,  ^ 

scheduled  for  October,  will  be  Marshall  News-Messenger;  News- 
broader  in  scope  in  every  way.  print,  B.  N.  Honea,  Fort  Worth 
Walter  Humphrey,  editor  of  the  Star-Telegram;  Program,  David  C. 

Fort  Worth  Press,  is  chairman  of  I-eavell,  Galveston  News-Tribune;  Hamish  Wiley 

the  seminar  committee.  The  Octo-  Seminar,  Walter  R.  Humphrey, 

ber  seminar,  like  the  first  one,  will  ^orth  Press;  Schools  of  Jour-  Amos  Harnish,  who  has  serve! 

be  held  at  the  University  of  Texas  nalism.  Ward  C.  Mayborn,  Sher-  in  the  executive  offices  of  tlx 
school  of  journalism,  and  will  be  nian  Democrat.  Blade  both  in  Toledo  and  Ne» 

for  women’s  news  writers  and  edi-  Other  officers  besides  Mr.  York  for  many  years,  has  beet 
tors.  Powers  are  E.  C.  Palmer,  vice-  appointed  treasurer  of  the  com 

The  Association’s  internship  pro-  president,  Texarkana  Gazette;  and  pany. 


Newmyer 


for  women’s  news  writers  and  edi-  utner  otticers  besides  Mr.  York  for  many  years,  has  bccc 
tors.  Powers  are  E.  C.  Palmer,  vice-  appointed  treasurer  of  the  com 

The  Association’s  internship  pro-  president,  Texarkana  Gazette;  and  pany. 
gram  functions  under  TDNA’s  Oavis,  treasurer.  ^j.  Newmyer  has  been  will 

committee  on  journalism  schools,  "  the  Blade  since  1929.  A  nativ; 

headed  by  Ward  Mayborn,  pub-  LqS  AngeleS  Papers  o*  Washington,  Mr.  Newmyr 

lisher  of  the  Sherman  Democrat.  T«*  ■  p-onri  came  to  Toledo  from  Chicago  an; 

Working  in  conjunction  with  vari-  JOinea  HI  VarOUp  served  the  Blade  as  classifie; 

ous  colleges  and  universities  in  Los  Angeles — ^The  West  I^s  advertising  director,  assistant  ad 
Texas,  the  program  places  junior  Angeles  Independent  Publishing  vertising  director,  public  relation' 
journalism  students  on  jobs  with  has  acquired  control  of  the  director,  and  was  president  c 
various  dailies.  The  students  take  Westwood  Hills  Press  and  West  Toledo  Tomorrow,  Inc. 

on  full-time  jobs  in  any  depart-  Los  Angeles  Star  and  their  plant  w  vviipv  was  horn  in  tlx 

ment  of  the  paper  they  choose,  f ®  newspaper  business,  the  son  o 

On  completion  of  their  training  Y?®  the  late  William  F.  Wiley,  Ion? 

period  with  the  paper,  they  return  also  publishes  the  Southbridge  publisher  of  the  Cincinm: 

to  sch^l  for  their  senior  year,  Educated  at  Miami  an; 

taking  back  to  their  classmates  the  stockholder  and  director.  Columbia,  Mr.  Wiley  first  servw 

benefits  of  their  practical  training.  corporation  Washington  Post  anJ 

The  eventual  form  and  scope  of  are  Dillon  Thomas,  president;  ^usi 

the  Associations  activities  will  be  Robert  D.  Thomas,  treasurer;  and  manager  in  193i.  In  194' 

decided  upon  only  after  Secretary-  Henfy  Hoffman,  vicepresident.  ^  ® 

Manager  Murphy  has  visited  every  William  C.  Stewart,  general  man-  publishers  and,  as  produc 

member  of  the  paper.  What  the  ager  of  the  Westwoc^  Hills  news-  manager  in  recent  years,  hi 

papers  want  and  need  from  the  papers,  remains  in  that  capacity,  supervised  modernization  of  th; 

association  will  be  discussed  at  All  of  the  newspapers  involved  m  building  and  installation  oi 

TDNA’s  annual  summer  meeting  1"^  merger  remain  in  publication,  speed  Goss  Headline 

ir  Galveston  on  August  8-9  at  the  "  press. 

Galvez  Hotel.  Ne-wsmeii  on  Tour  Mr.  Harnish  joined  the  Bladij 

New  Chairmen  Richmond,  Va. — ^Thirty-five  organization  about  30  years 

To  help  inaugurate  the  Asso-  men  and  women  of  the  Georgia  when  the  late  Paul  Block  pw 
ciation’s  broadened  activities.  Pres-  Press  Association  arrived  in  Rich-  chased  the  Lancaster  (Pa.)  Si* 
ident  Powers  has  named  the  fol-  mond  July  13  on  a  tour  of  the  Eiw.  For  many  years  Mr.  HarnHl 
lowing  committee  chairmen:  By-  Seaboard  and  were  entertained  was  elected  secretary  of  the  Bl»<k 
Laws,  D.  A.  Greenwell,  Dallas  during  their  stay  in  Virginia  by  the  headquarters  of  Paul  Block 
Times  Herald;  Finance  and  New  Virginia  Press  Association  and  the  Associates.  More  than  a  year  ajc 
Printing  Processes  and  Equipment,  Virginia  State  Chamber  of  Com-  he  moved  his  office  to  Toledo 
E.  C.  Davis,  Beaumont  Enterprise-  merce.  was  elected  Secretary  of  the  Blidf 

Journal;  Forestry,  W.  R.  Beau-  The  Georgia  newsmen  were  on  He  was  named  treasurer  at  dn, 
mier,  Lufkin  News;  Legislative,  a  tour  following  their  annual  recent  meeting  of  the  board 
Louis  Goldberg,  Austin  American-  State  convention.  directors. 
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Memphis  Merchandising 
Crosses  the  Color  Line 


By  Lawrence  Farront 

When  a  manufacturer  sells  a 
product  in  the  South,  sometimes 
he  worries  about  traditions  that 
might  hamper  his  advertising  and 
merchandising.  But  he  doesn’t 
have  to  worry  when  the  Memphis 
(Tenn.)  Commercial  Appeal  and 
the  Press-Scimitar  carry  the  adver¬ 
tising  and  service  him  merchandis¬ 
ing-wise. 

The  Memphis  Publishing  Co., 
which  puts  out  the  C-A  every 
morning,  including  Sunday,  and 
the  P-S  every  evening,  except  Sun¬ 
day,  takes  into  account  the  chang¬ 
ing  traditions  but  covers  the  en¬ 
tire  market,  white  and  colored, 
with  statistical  impartiality. 

The  merchandising  job  in  the 
Memphis  marketing  area,  covered 
exclusively  by  the  two  papers 
under  one  Scripps-Howard  owner¬ 
ship,  begins  logically  with  studies 
of  consumer  preferences.  The  in¬ 
formation  thus  gathered  is  avail¬ 
able  to  manufacturers  and  dis¬ 
tributors  who  may  then  plan  their 
campaigns.  And  once  the  adver¬ 
tising  campaigns  are  underway, 
the  papers  stand  ready  to  add 
special  service  to  stimulate  sales. 
Scripps-Howard  know-how  and 
years  of  experience  go  into  each 
pioject.  Moreover,  in  Memphis 
itself,  a  staff  of  nine  in  the  pro¬ 
motion  and  research  department 
of  the  two  newspapers  carries  out 
the  work  tailored  to  local  needs 
and  conditions.  The  department 
is  headed  by  Robert  C.  Berkeley. 

“Probably  our  most  important 
project  along  this  line,”  said  Mr. 
Berkeley,  “is  the  Memphis  Con¬ 
sumer  Panel  Study.” 

The  panel  study  provides  a  con¬ 
tinuous  record  of  the  purchases 
cf  300  Memphis  families.  They 
are  selected  to  represent  a  cross- 
section  of  the  city  on  the  basis 
of  income  and  other  factors. 

Every  Comer  Covered 

“Close  to  40  %  of  the  popula¬ 
tion  of  Memphis  is  colored,  and 
since  the  purchases  of  this  race 
are  very  important  to  the  econo¬ 
my  of  Memphis,”  Mr.  Berkeley 
said,  “the  consumer  panel  is  com¬ 
posed  of  171  white  families  and 
129  colored  families.” 

Unlike  the  pantry  shelf  inven¬ 
tories  conducted  by  many  other 
newspapers  across  the  country,  the 
panel  study  tends  to  give  advertis¬ 
ers  an  opportunity  to  test  special 
sales  and  merchandising  efforts. 
It  shows  how  economic  conditions 
change  inasmuch  as  the  reports 
come  out  every  six  months.  The 
fourteenth  study,  covering  the  last 


six  months  of  1951,  has  just  been 
released  in  brochures  on  groceries, 
drugs,  apparel  and  house  furnish¬ 
ings. 

In  1949,  Editor  &  Publisher 
awarded  the  Memphis  newspapers 
a  citation  for  the  best  research  on 
the  basis  of  excellence  of  the 
method  for  a  continuous  consumer 
panel  study. 

The  drug  study  revealed  some 
highly  significant  data  on  brand 
preferences  and  consumer  habits. 
For  example,  the  129  colored  fam¬ 
ilies  bought  683  packages  of  de¬ 
odorants  during  July  through  De¬ 
cember,  1951.  At  the  same  time, 
the  171  white  families  bought  450 
packages.  But  the  colored  group 
favored  the  Nix  brand  to  the  ex¬ 
tent  of  47.7%.  The  white  group 
preferred  Arrid  with  a  high  of 
36.2%.  This  put  Nix  in  the 
lead  as  the  preferred  brand  on  an 
over-all  basis  with  29.5%  com¬ 
pared  with  21.1%  for  Arrid. 

In  addition  to  deorodants,  the 
drug  study  covered  other  popular 
products  used  by  both  men  and 
women.  The  grocery  survey  in¬ 
cluded  foods  and  kitchen  ma¬ 
terials.  The  department  store  ap¬ 
parel  summary  listed  apparel  for 
men,  women  and  children  as  well 
as  linens. 

Advertisers  and  agencies  may 
draw  special  conclusions  by  com¬ 
paring  the  Memphis  results  with 
other  cities — particularly  because 
13  Scripps-Howard  markets  use 
similar  survey  methods. 

The  Commercial  Appeal  and  the 
Press-Scimitar  also  do  a  job  on 
advertised  products  after  the  sur¬ 
vey  is  published.  As  an  advertiser 
schedules  space  in  the  papers,  his 


campaign  is  given  advance  pub¬ 
licity. 

“We  try  to  harmonize  the  sales 
efforts  of  both  the  national  adver¬ 
tiser  and  the  local  merchant,”  Mr. 
Berkeley  said. 

Mailmen  Kept  Busy 

The  department  keeps  up-to- 
date  its  addressograph  tray  files 
listing  the  Memphis  beer,  grocery, 
drug,  liquor  and  retail  stores.  By 
mail,  bulletins  are  sent  out  almost 
daily,  notifying  dealers  of  new  ad 
campaigns  and  reminding  them  of 
continuing  campaigns.  Store  tie- 
ins  are  suggested. 

“Giant  and  regular-size  post¬ 
cards  are  frequently  used  for  this 
purpose,”  Mr.  Berkeley  said. 
“When  the  advertiser  furnishes  re¬ 
prints  they  are  mailed  together 
with  a  letter  from  our  national  ad¬ 
vertising  manager.  Color  mimeo¬ 
graph  letters  on  our  own  ‘splash’ 
letterhead  are  most  often  used.” 

A  few  weeks  ago.  a  leading  beer 
distributor  planned  to  introduce  a 
new  brand  into  the  market.  The 
merchandising  staff  sent  out  nine 
separate  mailings — teaser  cards, 
broadsides  and  other  announce¬ 
ments — to  a  list  of  more  than  1,500 
dealers,  announcing  the  newspaper 
campaign.  Forty  “teaser”  ads 
whetted  the  curiosity  of  Memphi¬ 
ans.  A  full-page  ad  capped  the 
campaign. 

“The  usual  merchandising  ser¬ 
vice,  however,”  Mr.  Berkeley  said, 
“involves  one  mailing  to  the  trade 
plus  a  story,  perhaps  with  art,  in 
Memphis  Market  News.  But  we 
have  never  limited  ourselves,  or 
our  advertisers,  to  a  set  pattern. 
Governed  by  the  size  of  our  staff, 
any  reasonable  request  is  worked 
into  our  schedule.” 

The  Memphis  Market  News, 
published  by  the  promotion  de¬ 
partment  of  the  two  papers,  runs 
to  four  to  six  pages.  It  carries 
stories  about  ad  campaigns  to  ap¬ 
pear  in  the  two  Memphis  papers. 

And  that’s  not  all,  either.  A 


Staffmen  Stanley  Gates,  left,  and  Frank  Ratliff,  Jr.,  pose  for  a  picture 
featuring  “Copper  Brite”  display  for  the  “Memphis  Market  News,” 
merchandising  publication  of  the  Memphis  papers. 


Virginia  Lee  Robinson,  promotion 
department  artist,  looks  over  n 
model  super  market  display  of 
Blue  Plate  Mayonnaise  for  an  ad¬ 
vertisement  to  appear  in  the  food 
section  of  the  Commercial  Appeal. 

newsletter,  called  “Memphisizing.” 
goes  out  even  oftener  than  the 
market  news,  to  keep  national  ad¬ 
vertisers  posted  on  doings  in  the 
Memphis  market. 

In  this  way  salesmen  on  the 
road  may  keep  abreast  of  possible 
new  accounts. 

“Each  year,”  said  Mr.  Berkeley, 
“we  publish  a  complete  grocery 
route  list  of  Memphis  dealers,  plus 
drug,  beer  and  liquor  route  lists, 
in  convenient  pocket-sized  editions 
tc  supply  the  numerous  requests 
from  salesmen  calling  on  the  trade 
in  this  city.” 

In  May,  six  staffmen,  in  teams 
of  two,  spend  more  than  a  month 
checking  every  brand  on  the 
shelves  of  78  stores. 

“Over  the  years,”  Mr.  Berkeley 
added,  “our  merchandising  activi¬ 
ties  have  included  everything  from 
posting  broadsides  in  store  win¬ 
dows  to  making  door-to-door  calls 
on  housewives  asking  them  to  try 
a  new  soap.” 

The  staff  has  also  made  tele¬ 
phone  surveys  on  special  products 
to  gather  facts  wanted  by  national 
advertisers  in  test  campaigns. 

“We  have  scheduled  sales  meet¬ 
ings  with  slide  presentations  from 
time  to  time  for  special  groups,” 
the  merchandising  executive  said. 
“Often  we  cooperate  with  nearby 
colleges  and  universities  in  fur¬ 
nishing  speakers  for  merchandising 
and  research  classes.” 

Lastly,  the  significant  question: 
Does  all  this  pay  off? 

Here’s  what  they  say  in  Mem¬ 
phis:  “Merchandising  cooperation 
helps  the  national  advertiser  bene¬ 
fit  most  from  his  use  of  our  ad¬ 
vertising  columns — and  it  boosts 
business  on  a  local  level.  It  re¬ 
sults  directly  in  increased  adver¬ 
tising  linage. 
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The  Advertiser  and  The  Newspaper  o  ono  tx/  t  i-  ^  Charged  Editorial 

— - — - — - —  8.892  Weeklies  Put  Was  "Advertising" 

In  New  Uliectoiy  Kennewick,  wash.  —  Case  dis- 

XXi JXViy  C  V^V^XXVXwXXXiXwVX  jjjg  jojjjj  directory  ever  missed,  a  Justice  of  Peace  ruled 

_  II #*|  ■  •  99  published  on  weekly  newspapers  Wednesday  after  hearing  charges 

li  c  r  1*0  QG  rSTni^irllTV  has  just  been  released  by  the  new  against  Glenn  Lee,  Tn-City  HenM 

^^X  1 1X^^X\AX  X  jj  Weekly  Newspaper  Representa-  publisher  who  had  been  arrested 

,  .  ,  .  ,  v.j  ..u  tives,  Inc.,  (  a  merger  of  the  and  placed  under  $250  bail  on  i 

Chicago — Excessive  mat  shrink-  m  far-reaching  damage — to  the  y^^erican  Press  Association  and  charge  of  advertising  “that  signa- 

age  by  newspapers  has  caused  advertising  agency,  to  its  clients,  isjevvspaper  Advertising  Service  tures  would  be  solicited  and  s^ 

C.  Wendel  Muench  &  Co.,  adver-  and  to  the  newspaper  which  prac-  ^  33*^  y^nnuai  cured  on  a  recall  petition.”  Tbe 

tising  agency,  to  take  steps  to  tices  it.  We  do  not  dispute  the  Edition,  combining  all  the  infor-  advertising  consisted  of  editorials 
guard  against  “the  ruin  of  the  right — even  the  wisdom — of  news-  nation’  and  features  previously  and  news  stories,  Mr,  Lee  said, 
reproductive  quality”  of  their  papers  to  reduce  their  page  widths  published  in  the  APA  and  NAS  'The  incident  here  is  an  out- 

clients’  ads.  to  help  offset  the  tremendous  in-  directories  during  the  past  32  growth  of  charges  placed  against  ' 

Beginning  this  week,  the  agency  crease  in  newsprint  costs.  But  we  y^^Lts.  fwo  members  of  the  school  board 

is  attaching  the  following  “warn-  emphatically  condemn  a  newspa-  ^  g  g52  weekly  news-  following  an  audit  of  board  funds, 

ing”  on  its  orders  to  newspapers:  per  that  prints  its  specifications,  p^pg^s  are  listed,  all  with  net-paid  Mr.  Lee  said.  The  two  refused 
“Art,  plates  and/or  mats  fur-  on  which  every  production  man  circulation,  published  in  the  United  *0  resign  and  the  newspaper  (k- 
nished  you  for  this  advertisement  in  the  country  must  rely,  and  Sfjjtgs  Al^ka  weeklies  and  a  spe-  manded  they  step  out  of  office.  I 
were  prepared  to  give  good  repro-  then  deliberately  departs  from  Canada  Weeklies  are  He  was  arrested  July  12  on  1 

duction  when  used  in  accordance  those  specifications.  Obviously  a  included.  Total  circulation  is  warrant  sworn  by  Don  C.  Ishaa 

with  your  mechanical  specifica-  shrinkage  of  an  inch  to  an  inch  ]7,269,183,  Average  circulation  electrical  contractor.  An  old  la* 
tions  as  published  in  Standard  and  a  half  in  page  width  changes  pg’  newspaper  is  1,943,  and  the  designed  to  curb  corrupt  practice 
Rate  and  Data.  If  you  intend  to  completely  the  reproduction  qual-  average  national  rate  per  news-  m  obtaining  recall  sipatures  was 
vary  your  specified  page  or  col-  ity  of  artwork  or  mats.  p^pgj.  column  inch  or  the  basis  of  the  action,  and  the 

umn  width  beyond  established  in-  “Furthermore,  to  add  insult  to  0435  per  agate  line.  Herald  stories  and  editorials  were 

dustry  shrinkage  tolerances,  and  injury,  these  newspapers  continue  ’  construed  as  advertising  for  signa- 

thus  deteriorate  the  reproductive  to  bill  at  a  rate  based  on  their  Ki  tures. 

quality  of  the  advertisement,  do  printed  specifications — not  on  their  Iney  Ask  WYU  N©grO©S  If  a  newspaper  cannot  print  edi- 
not  publish  this  advertisement,  and  print  page.  As  the  page  shrinkage  Favorit©  Bronds  torials  under  such  circumstances 

notify  us  accordingly.”  seems  to  be  in  width,  and  not  in  August,  the  Amster-  as  these,  “then  we  are  operating 

Hits  ‘Nefarious  Policy’  depth,  they  justify  this  as  being  a  News,  Negro  weekly  pub-  a  vacuum,”  Mr.  Lee  told  E4P. 

Mr.  Muench  is  particularly  con-  since  when  has  a  ij^bed  in  New  York  City,  will  re-  ■ 

cerned  over  newspapers  which  re-  \  same  as  jg^^g  survey  on  the  shopping,  Hadacol  Coill©back? 

duce  column  widths  without  warn-  “  .  .  j  •  .  economic  and  reading  habits  of  *  In  thp  hue 

ing  advertisers.  Such  a  “nefari-  ,  standpoint,  jbe  New  York  Negro  community.  H^acS  man^?  ^olorM  S 

1*  or  course,  tiic  most  serious  orob*  t?  t^*  j  a  •  *.  t  rtsflacoi  msiiiier#  coiorxui  hdu 

ous  policy’  is  ruining  costly  art-  fg^  ?s7hg  rdn  0°^^  Associates,  Inc.,  including  spot  radio 

work,  he  contends.  “It  is  time,”  ^  ",  ure  reprouuciivc  which  began  work  on  the  survey  ^  for 

he  said,  “for  agencies  to  write  in  ‘laahty  of  their  carefully  and  ex-  ^fay,  has  trained  a  special  cg-tembeT  bv  Harr^  Goldsmith 
demanding  that  newspapers  stop  Planned  campaigns,  espe-  jqegro  staff  to  interview  2,000  _-wlv  annoimed  nr^ident  of  the 

their  unannounced  changes  of  col-  containing  halftones  of  housewives  from  the  747,000  Ne-  igBianc^^m  He  was  formerly 

umn  and  page  widths;  to  stop  ruin-  high  priced  ^otographs  and  wash  ^ving  in  the  five  boroughs  Sd"",  of^’Orile  L^bSatoite  1 


iTAi.  ivtuciivii  lulu  CrOtr  inai  nis  .*  t  cAuciiuiiuica  uu  luuu 

recent  “blast”  against  mat  shrink-  completely  changing  the  half-  ^eek,  style  and  brand  of  work  , 

age  had  caused  numerous  agency  ‘O"®  clothes  purchased,  and  the  type  of  nr**  ^  wx  n _ 

production  men  to  applaud  his  »»  variety  and  department  stores  R«H  Op©nS  N©W  Beer 

outspoken  efforts.  “Newspapers  ^"hnued  Mr.  Muench,  a  1,500-  patronized.  Announcement  of  Crown  Pre¬ 
can  at  least  tell  us  what  their  col-  a  study  also  plans  to  estab-  mium  beer  by  the  Rubsam  4 

umns  widths  are,”  he  said.  columns.  It  was  a  test  ad,  and  jj^h  preferences  among  75  differ-  Horrmann  Brewery  will  appear  in 

Mr.  Muench  told  E&P  that  In  one  city  gj,t  brands  of  food,  beverages,  35  newspapers  in  Ae  Greater  New 

newspaper  advertising  representa-  |he  newspaper  specified  a  16  5/16  drugs,  soaps,  automotive  prod-  York,  New  Jersey  and  Connecticut 
tives  and  engravers  also  have  en-  1"®"  Page  width— and  every  page  tobacco  and  general  items  markets,  k  was  announced  this 

thusiastically  endorsed  his  open  P“hhcation  was  lymfed  jjy  New  York  Kegroes.  week  by  Sullivan,  Stauffer,  Colwell 

attack  on  mat  shrinkage  and  nar-  *0  shrinkage  of  9/16  r.  Clyde  Hunt,  advertising  &  Bayles,  Inc.,  ad  agency  for  R4H. 

rowing  column  widths.  The  latter,  j”.  '  V”  ^  large  halftone  manager  of  the  Amsterdam  News,  Insertions  are  scheduled  for  once 

he  said,  are  constantly  being  ^his  ad,  our  engravers  tell  ^.jjj  send  free  copies  on  request  to  a  week,  with  sizes  ranging  from 

blamed  for  poor  reproduction  of  i"  printing  the  screen  is  advertisers  and  ad  agencies.  1,000  to  1,500  lines, 

halftones,  when  the  real  fault  lies  .70-  .  "  l 


in  mat  shrinkage. 


2"„  tcisrf  Treadwell  to  Burnett  New  Ayer  Editor 


Newsoaoer  reBre«n„iiv«  i„  «•'»”  specifieJ  a  l6V4-inch  page,  ••=uuwe.i  lu  aauiuBii  a.cw  ,  ,  „ 

unison  declared-  “Thank  booH  and  printed  to  15 14 -inch — a  shrink  .  Treadwell,  whose  middle  Philadelphu—-R.  Bruce  Jo 
.  ,  ■  ,  Thank  good-  iV4-inch!  initial  is  “tea,  has  resigned  as  di-  has  been  appointed  editor  of 


ness,  somebody  has  spoken  up. 


rector  of  information  of  the  Tea  N.  W.  Ayer  &  Son’s  Directory  oj 


We  don  t  approve  of  this  policy.”  From  the  standpoint  of  ^  bead  up  the  new  public  Newspapers  and  Periodicals,  sw- 

•  r  ‘'xi  K  '  V  relations  department  of  Leo  ceeding  the  late  J.  Percy  H.  John- 

print  costs,”  Mr.  Muench  said,  think  this  unannounced  shrin^ge  ^  P  ^be  agency  son.  Mr.  Jones  has  been  a  mem- 

some  newspapers  are  reducing  policy  is  crass  s  upidity  They  ^bich  handles  the  tea  advertising  ber  of  the  Ayer  staff  since  1934 

print  page  widths  by  as  much  as  spend  tremendously  on  their  edi-  recently  has  been  busines 

an  inch  and  a  half  through  exces-  tonal  staffs  to  build  a  reputation  ,  manager  of  the  Art  Bureau, 

sive  shrinkage  of  mats.  When  the  for  crusading  for  the  right — they  —  Q  “  ■ 

change  is  not  announced,  as  has  like  to  be  known  as  the  commun-  k^Onaiaat©  OU©S  •  _  ’-ari 

been  the  case  in  at  least  two  re-  ity  champions  for  honest  govern-  Rioimond,  Va.  —  Howard  H.  Ag©ncy  Ii©organizea 

cent  instances,  the  result  is  that  ment,  stoppers  of  crime  waves,  Carwile,  unsuccessful  candidate  for  Atlanta,  Ga.  ■ —  The  Nonntf 
the  reproductive  quality  of  many  workers  for  city  welfare.  Yet  their  City  Council,  has  filed  a  $150,000  Frankel  Advertising  Agency, 

plates  and  mats  which  were  pre-  shortsighted  and  completely  un-  libel  suit  against  Richmond  News-  organized  into  a  partnership 

pared  for  use  under  the  newspa-  necessary  page  shrinkage  pcdicy  papers,  Inc.,  as  the  aftermath  of  a  posed  of  Warren  H.  Bearoefi. 

pers’  announced  column  and  page  lays  them  open  to  accusations  of  story  in  the  Richmond  Times  Dis-  Merle  Thompson,  and  Nom^ 

widths  is  completely  destroyed.  thievery,  conspiracy,  and  just  patch  relating  a  phase  of  a  Grand  Frankel,  is  now  known  as  Beam- 

‘This  nefarious  policy  results  plain  dishonesty."  Jury  probe  of  police  corruption.  en-Thompson-Frankel  Co. 
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SEC  Proposal  May 
Increase  Financial  Ads 


A  NEW  GIMMICK  that  may  lead 
to  increased  financial  advertising 
in  newspapers  was  last  week  pro¬ 
posed  by  the  Securities  &  Exchange 
Commission. 

The  proposal  will  permit  brok¬ 
en  to  advertise  the  prospective 
offering  of  securities  with  copy 
containing  a  coupon  or  tear-off 
blank. 

.  Because  of  strict  regulations  in 
the  sale  of  stocks  and  bonds,  such 
I  advertised  offerings  up  to  the  pres- 
I  ent  have  not  contained  such  cou¬ 
pons.  Reason  for  the  strictness 
historically  was  to  prohibit  adver¬ 
tising  of  securities  in  any  way  that 
might  reduce  protections  sur¬ 
rounding  potential  investors. 

Two  years  ago,  the  SEC  made 
a  suggestion  similar  to  the  current 
plan.  It  was  abandoned  because 
of  reluctance  on  the  part  of  the 
securities  industry.  The  industry 
has  until  August  4,  1952,  to  com¬ 
ment  on  the  new  proposal. 

Approval  by  brokers  is  antici¬ 
pated  this  time  because  the  new 
rule  is  expected  to  help  in  the 
marketing  of  new  securities. 

Under  current  practices,  brok¬ 
ers  may  advertise  that  they  have 
available  an  official  prospectus 
about  the  new  offering.  This  offi- 
y  cial  prospectus  must  first  have 
SEC  approval.  Consequently  the 
current-type  ad  has  to  wait  until 
approval  is  given.  Meanwhile, 
however,  the  brokers  may  put  out 
a  “red  herring”  prospectus— con¬ 
spicuously  marked  as  “not  an  of¬ 
fer  to  sell”  but  which  may  be  used 
to  promote  interest  in  the  pos¬ 
sible  offering. 

The  SEC  now  proposes  that 
brokers  may  advertise  that  this 
“red  herring”  prospectus  is  avail¬ 
able.  The  coupon  or  tear-off 
blank  will  provide  potential  in¬ 
vestors  with  a  form  on  which  to 


request  a  copy  of  the  “red  her¬ 
ring.” 

Without  advertisements  an¬ 
nouncing  the  availability  of  such 
a  preliminary  prospectus,  distri¬ 
bution  of  it,  according  to  Wall 
Street  circles,  has  been  limited 
chiefly  to  other  brokers,  rather 
than  to  potential  investors.  With 
the  ads,  it  is  felt,  the  potential  in¬ 
vestors  may  have  notification  to 
get  acquainted  with  the  possible 
offering  a  considerable  time  ahead 
of  the  issuance  of  the  official  pros¬ 
pectus. 

■ 

Penn.  Dept,  of  Revenue 
Plans  Traffic  Safety  Ads 

Harrisburg,  Pa. — ^The  Pennsyl¬ 
vania  Department  of  Revenue  on 
July  21  will  launch  a  statewide 
traffic  safety  advertising  campaign 
in  129  of  the  state’s  daily  news¬ 
papers.  A  series  of  six  500-line 
ads  are  scheduled. 

The  safety  campaign  will  re¬ 
volve  around  two  themes:  1. 

Speed  is  the  killer.  2.  Threat  of 
enforcement. 

The  state’s  paid  advertising 
space  on  safety  is  designed  to 
supplement  a  local-sponsored  ad 
campaign  conducted  by  the  Penn¬ 
sylvania  Newspaper  Publishers’ 
Association,  and  is  in  addition  to 
the  twice  yearly  advertising  placed 
by  the  Department  of  Revenue  in 
every  weekly  and  daily  newspaper 
in  the  state  on  compulsory  in¬ 
spection  of  motor  vehicles. 

■ 

F&S&R  Promotes  Two 

John  S.  Manuel  has  been  ap¬ 
pointed  assistant  to  the  president, 
marketing  and  research,  and 
George  E.  Piper  Jr.,  has  been 
made  manager  of  marketing  re¬ 
search  for  the  Cleveland  office  of 
Fuller  &  Smith  &  Ross  Inc. 


EXECUTIVE  BOARD  takes  over  the  plans  and  creative 
vork  in  the  John  C.  Dowd,  Inc.  advertising  agency  at  Boston:  Left 
1*>  right — Fxigar  R.  Emery,  copy  chief;  Gerald  Higgins,  account 
nccutive;  Edward  D.  Parent,  chairman;  Robert  E.  Bousquet.  Media 
and  research;  and  T.  Frank  Duffy,  art  director. 
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Senator,  Read 
All  About  It 
In  Star  Ads 

Long-distance  calls  took  hours 
getting  through  to  Chicago  last 
week  but  the  Washington  (D.  C.) 
Star  figured  out  a  quick  way  to 
put  ideas  through  to  congressmen 
via  institutional  advertising. 

In  a  12-page  brochure,  the  Star 
notified  businessmen  and  advertis¬ 
ing  executives,  “When  you  want 
political  action,  put  your  message 
in  the  newspaper  that’s  read  reg¬ 
ularly  by  more  members  of  Con¬ 
gress,  and  more  voters  who  know 
them  than  any  other  newspaper 
in  the  country.” 

Wesley  Hanford,  national  ad¬ 
vertising  manager  of  the  Star, 
worked  up  the  idea.  William  E. 
Coyle,  promotion  manager, 
brought  out  the  booklet. 

“We  have  attempted  to  point 
out  that  the  metropolitan  Wash¬ 
ington  area,  althou^  the  greater 
portion  of  it  has  long  been  con¬ 
sidered  voteless,  in  fact  has  a  con¬ 
siderable  degree  of  political  po¬ 
tency  that  grows  out  of  the  un¬ 
usual  congregation  of  200,000  em¬ 
ployes  and  residents  whose  polit¬ 
ical  ties  are  still  maintained  ‘back 
home,’”  Mr.  Coyle  said. 

“Having  maintained  these  im¬ 
portant  ties,  they  are  especially 
well  qualified  to  present  their 
views  on  certain  pertinent  issues 
to  their  congressmen  who  can  be 
reached  simply  by  dialing  the 
Capitol. 

“We’re  attempting  to  highlight 
the  value  of  the  Star  as  a  medium 
for  reaching  not  only  this  tre¬ 
mendously  large  group  of  absen¬ 
tee  voters  but  their  congressmen 
as  well.” 

The  story  was  advertised  last 
week  in  the  Chicago  (Ill.)  Trib¬ 
une  and  the  Chicago  (Ill.)  Daily 
News. 

■ 

Joins  Wildroot 

Buffalo,  N.  Y. — Earl  J.  Ober- 
meyer,  an  account  executive  with 
Batten,  Barton,  Durstine  &  Os¬ 
borne  Inc.  since  1945,  has  been 
appointed  assistant  to  Advertising 
Director  Director  J.  Ward  Maurer 
or  the  Wildroot  Co.,  here.  He 
succeeds  Donald  J.  Atkinson,  who 
has  been  named  to  the  new  posi¬ 
tion  of  market-research  director 
after  joining  Wildroot’s  advertising 
department  seven  years  ago. 

■ 

Travel  Edition 

As  the  result  of  a  study  by  Al¬ 
fred  Politz  Research  Inc.  revealing 
a  high  percentage  of  readers  who 
travel  during  their  vacations,  the 
New  York  Mirror  Magazine  is  in¬ 
stituting  the  annual  publication  of 
an  issue  devoted  to  European 
travel.  The  publication  of  the 
first  of  these  travel  issues  was  on 
July  6. 


“ONE  SWELL  GUY’  is  accolade 
given  H.  Russell  Van  Gunten 
(center),  retiring  vicepresident  in 
charge  of  media  in  Chicago  of¬ 
fice  of  Foote,  Cone  &  Belding,  by 
newspaper  and  magazine  adver¬ 
tising  men.  Shown  with  ‘*Van” 
is  Ed  Hughes  (left)  of  Newsweek, 
representing  Chicago  Agate  Club, 
and  James  McAnulty,  president, 
Chicago  Chapter,  American  News¬ 
paper  Representatives  Association. 
The  silver  platter  presented  bore 
the  inscription;  “Given  by  Chicago 
magazine  and  newspaper  repre¬ 
sentatives  to  the  man  who  will  be 
known  by  all  as  ‘Mr.  Swell’.” 

Hussey  Succeeds 
Russ  Van  Gunten 

Chicago — Robert  F.  Hussey, 
assistant  director  of  media,  has 
succeeded  H.  R.  (Russ)  Van 
Gunten,  who  has  retired  as  vice- 
president  and  media  director  in 
the  Chicago  office  of  Foote,  Cone 
&.  Belding. 

Mr.  Hussey  joined  FC&B  five 
years  ago,  having  previously  been 
head  of  media  market  analysis 
with  Dancer-Fitzgerald-Sample.  He 
has  been  elected  a  vicepresident 
in  charge  of  media  in  the  Chi¬ 
cago  office  of  FC&B. 

Mr.  Van  Gunten  entered  the 
agency  business  with  John  H.  Dun¬ 
ham  Company  here  in  1920.  In 
1933,  he  joined  Lord  &  Thomas 
as  media  director.  He  continued 
v/ith  that  agency  and  its  successor, 
FC&B,  without  interruption. 

Mr.  Van  Gunten  plans  to  make 
his  home  in  the  Lake  Worth  area 
in  Florida.  He  will  be  near  his  re¬ 
cently-retired  friend.  Larry  Meyer, 
longtime  advertising  manager  of 
International  Cellucotton  Products 
Co. 

• 

Babbitt  Splits  Accounts 

B.  T.  Babbitt,  Inc.,  New  York 
City,  has  split  its  Bab-O  and  Glim 
accounts  between  Dancer-Fitz¬ 
gerald-Sample  and  Harry  B.  Cohen 
respectively,  effective  Aug.  1. 
During  1951  Babbitt  spent  more 
than  $2,300,000  on  the  two  prod¬ 
ucts  with  more  than  half  going  to 
network  radio. 

■ 

Paris  HT  Linage  Up 

The  U.  S.-placed  advertising  in 
the  European  edition  of  the  New 
York  Herald  Tribune  showed  a 
linage  gain  of  62  per  cent  during 
the  first  six  months  of  1952  over 
a  like  period  in  1951.  Revenue  in¬ 
crease  was  75  per  cent. 
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Merchandising  Awakens 
Pajama  Firm  Sales  32% 


By  Robert  B.  McIntyre 

Helping  retailers  merchandise 
its  line  of  man-tailored  pajamas 
and  leisurewear  for  women  has 
enabled  Tommies,  Inc.,  New  York 
City,  to  register  a  32  per  cent 
sales  increase  for  the  first  six 
months  of  1952  over  the  same 
period  last  year.  What’s  more, 
June  sales  were  up  100  per  cent 

RETAIL  AD  SURVEY 

over  June  1951,  according  to 
Harry  Berger,  president. 

Mr.  Berger  cited  other  factors 
responsible  for  this  pajama-sale 
awakening  (entertain  -  at  -  home 
trend,  greater  birth  rate,  etc.)  but 
placed  particular  emphasis  on  his 
firm’s  merchandising  service 
dubbed  “Planned  Operation” 
which  stresses  the  use  of  news¬ 
paper  space  and  is  tailored  to 
meet  the  individual  needs  of  re- 

What  Plan  Offers 

The  “PO,”  presided  over  by 
Rosemary  Meyer,  Tommies  ad 
director,  includes  newspaper  ad¬ 
vertising,  publicity,  store  promo¬ 
tions,  mail  enclosures,  special 
packaging,  display  stands,  book¬ 
lets,  counter  cards,  fashion  shows 
and  training  books  for  year  ’round 
sales  personnel  training  and  inven¬ 
tory  control. 

“We  feel,”  Mr.  Berger  said, 
“that  our  responsibility  to  the  re¬ 
tailer  just  starts  after  the  mer¬ 
chandise  has  been  put  into  stock. 
That’s  why  we  supply  the  retailer 
with  a  ‘Planned  Operation.’” 

How  ‘PO’  Operates 

Tommies  “PO”  not  only  pays 
off  for  retailers  but  for  local  news¬ 
papers  as  well.  For  example,  take 
the  Ernest  Kern  Co.,  Detroit, 
which  reported  an  800%  sales  in¬ 
crease  in  the  Tommies  line.  In 
1950  Kem  did  $2,300  at  cost  on 
Tommies.  In  1951  it  used  the 
“PO”  and  sales  skyrocketed  to 
$17,163  at  cost  with  about  95  per 
cent  of  this  volume  increase  com¬ 
ing  in  the  Fall,  after  adoption  of 
Tommies’  merchandise  service. 

Three  steps  were  taken  in  the 
Kcm-Tommies  “PO”;  1)  A  Tom¬ 
mies  representative  met  with  Kem 
salespeople  and  instructed  then  in 
the  selling  features  of  Tommies; 
2)  Kem  began  placing  local  news¬ 
paper  ads  for  Tommies  climaxed 
by  a  full-color  roto  ad  in  the  De¬ 
troit  (Mich.)  News  Pictorial;  3) 
Kem  supported  these  newspaper 
ads  with  interior  and  window  dis¬ 
plays.  Result:  Local  dailies  got 
the  linage;  Kern  sold  $17,163 
worth  of  Tommies  in  one  Fall 
season. 


According  to  Mr.  Berger,  who 
founded  the  company  in  1933, 
more  than  60  per  cent  of  his  trade 
customers  use  this  free  “PO”  serv¬ 
ice  which,  he  claims,  “insures 
maximum  sales  with  minimum  in¬ 
ventory  and  eliminates  surplus 
stock  without  causing  merchandise 
shortages.” 

That’s  a  lot  of  local  retail 
linage  when  you  consider  that 
Tommies  are  nationally  distributed 
and  sold  in  over  75  per  cent  of 
some  4,000  retail  outlets  that  carry 
kingerie. 

McNair  Dept.  Store  Study 
Shows  Ad  $  Up  for  1951 

With  the  pressure  to  obtain 
sales  volume  in  1951,  advertising 
dollar  outlays  by  department  stores 
expanded,  and  the  typical  percen¬ 
tage  moved  up  to  2.85  per  cent, 
highest  since  1941,  according  to 
the  32nd  annual  report  of  the 
Harvard  study  of  department  store 
margins,  expenses,  and  profits  by 
Malcolm  P.  McNair,  Lincoln 
Filene  professor  of  retailing. 

In  the  grouping  according  to 
sales  volume  the  highest  advertis¬ 
ing  expense  ratios  characterized 
the  two  classifications  between 
$5,000,000  and  $20,000,000,  while, 
as  usual,  the  stores  under  the 
$500,000  exhibited  the  lowest 
common  figures. 

In  terms  of  cents  per  sales 
transaction,  the  study  points  out, 
advertising  outlays  amounted  to 

12  cents,  twice  as  much  as  in 
1944.  Of  the  total  amount  spent 
for  newspaper  space,  direct  mail, 
radio-TV,  and  other  advertising 
(but  not  including  payroll,  sup¬ 
plies,  or  other  publicity  expense), 
85-90  per  cent  commonly  was  de¬ 
voted  to  newspaper  space. 

Texas  A&M  Ad  Survey 
Shows  Retailer  Ad  Habits 

A  SURVEY  of  advertising  poten¬ 
tials  in  Bryan  and  College  Station, 
Texas,  conducted  under  direction 
of  the  Department  of  Journalism, 
Texas  A&M  College,  turns  up 
some  interesting  figures  on  the  use 
of  advertising  by  small  retailers. 

Of  148  businesses  asked  if  they 
advertised,  95  per  cent  said  they 
did  and  five  per  cent  did  not.  And 
of  this  total  using  advertising,  16 
per  cent  use  a  daily  budget  plan; 
16  per  cent  budget  by  the  week; 
20  per  cent  use  a  monthly  plan; 
seven  per  cent  use  a  13-week  plan; 

13  per  cent  budget  by  the  year; 
and  28  per  cent  use  no  plan  at  all. 

In  describing  how  their  adver¬ 
tising  is  distributed  among  various 
media,  68  per  cent  reported  they 


Chi.  Convention 
Nets  $77,131  in  Ads 

Chicago — A  total  of  $77,131 
was  spent  for  political  ad  linage 
in  four  Chicago  newspapers  by 
Taft  and  Eisenhower  delegations. 
Here’s  how  the  total  broke  down: 

Herald  American,  19,100  lines 
for  $25,447;  Daily  News,  15,230 
lines  for  $19,038;  Sun-Times,  6,- 
000  lines  for  $8,100;  and  the 
Tribune,  14,418  lines  for  $25,546. 

Sen.  Taft  was  the  only  candidate 
to  use  full  color.  He  bought  a 
four-color  ad  in  the  Tribune, 
which  the  daily  described  as  being 
the  first  color  ad  ever  to  be  used 
for  a  political  candidate. 

chose  newspapers;  17  per  cent 
chose  radio;  four  per  cent  pre¬ 
ferred  direct  mail;  two  per  cent 
liked  movie  advertising;  two  per 
cent  chose  handbills;  while  seven 
per  cent  chose  other  than  these 
media. 

Of  particular  interest  were  the 
answers  received  to  the  question, 
“What  do  you  expect  from  your 
ads?”  Of  the  total  number  of 
businesses  interviewed  70  per  cent 
want  mass  coverage;  24  per  cent 
want  readership;  and  seven  per 
cent  want  services  rendered. 

Among  other  things,  the  survey 
found  that  of  141  advertisers 
queried,  the  trend  is  to  use  last 
year’s  gross  sales  as  a  basis  for 
setting  up  an  ad  budget.  The  per¬ 
centage  breakdown  looks  like  this: 
42  per  cent  use  last  year’s  gross 
sales;  24  per  cent  use  estimated 
gross  sales  for  the  present  year;  .5 
per  cent  use  net  profit  for  last 
year;  and  33.5  per  cent  use  some 
other  method. 

Percentage  of  gross  sales  set 
aside  for  ad  budgets  varied.  Fif¬ 
teen  per  cent  set  aside  one  per 
cent  of  last  year’s  gross  sales;  20 
per  cent  set  aside  two  per  cent;  10 
per  cent  allotted  three  per  cent; 
seven  per  cent  took  four  per  cent; 
14  per  cent  set  aside  five  per  cent; 
1.5  per  cent  used  six  per  cent;  .75 
per  cent  set  aside  seven  per  cent 
and  a  like  amount  set  aside  eight 
per  cent;  five  per  cent  set  aside  as 
much  as  10  per  cent;  and  26  per 
cent  said  they  had  no  budget. 

■ 

New  Bendix  Agency 

Chicago — ^Bendix  Home  Appli¬ 
ances,  a  division  of  Avco  Manu¬ 
facturing  Corporation,  has  ap¬ 
pointed  Earle  Ludgin  &  Company, 
Chicago,  to  handle  advertising  for 
its  line  of  home  appliances.  Tat- 
ham-Laird,  Inc.,  Chicago,  who  re¬ 
cently  resigned  the  account,  had 
handled  Bendix  advertising  since 
1946. 

■ 

Ruthraulf  on  Council 

F.  Bourne  Ruthrauff,  vicepresi¬ 
dent  of  Ruthrauff  &  Ryan,  Inc., 
has  been  elected  to  the  board  of 
directors  of  the  Advertising  Coun¬ 
cil.  He  will  serve  as  one  of  the 
directors  representing  agencies. 


BiUion  Taxes; 
But  for  Ads 
Not  One  Cent!  ' 

Richmond,  Va. — ^The  president 
ot  a  major  tobacco  company  an¬ 
grily  reported — and  rejected — a 
suggestion  that  the  nation’s  cigar¬ 
ette  companies  drop  their  adver¬ 
tising  here  this  week. 

O.  Parker  McComas,  president 
of  Philip  Morris  &  Company,  Ltd., 
made  the  report  during  the  annual 
stockholder’s  meeting,  held  Tues¬ 
day  in  Richmond. 

At  a  recent  hearing  on  increased 
cigarette  taxes,  McComas  said, 
“One  congressman  even  suggested 
that  the  industry  could  absorb  the 
tax  increases — now  112  per  cent 
of  the  manufacturer’s  net  selling 
price — ^by  dropping  its  advertising 

“He  was  completely  ignorant  of 
the  fact  that  the  industry  average 
for  advertising  is  about  two-flfths 
of  a  cent  per  package. 

“And  it  is  that  advertising  which 
has  built  and  expanded  our  great 
industry  to  the  point  where  it  is 
the  second  largest  source  of  gov¬ 
ernment  tax  monies  in  America 
today!” 

McComas  added,  “Such  indus¬ 
tries  as  chemicals,  beverages,  fur¬ 
niture,  motion  pictures  and  apparel 
expend  a  greater  percentage  of 
their  sales  on  advertising  than  we 
do  in  the  cigarette  business. 

“Yet,  this  congressman  suggests 
we  drop  the  very  advertising  which 
has  been  the  lifeblood  of  our  in¬ 
dustry  and  has  built  and  expanded 
our  sales  to  the  great  benefit  of 
the  farmer,  consumer  and  tax  col¬ 
lector.” 

What  the  industry  needs,  said 
McComas,  is  an  end  to  “discrim¬ 
inatory  taxes,  which  have  caused 
a  rapid  increase  of  bootlegging  of 
cigarettes  from  States  with  low 
tax  rates  to  high  tax  States.” 

Today,  McComas  said,  state 
taxes  range  from  nothing  in  Vir¬ 
ginia  to  8-cents  per  pack  in 
Louisiana. 

“Racketeers  have  entered  the 
cigarette  business  and  are  com¬ 
peting  with  legitimate  wholesalers 
and  retailers.  And  in  some  states, 
even  revenue  stamps  have  been 
counterfeited,”  he  said. 

McComas  reported  sales  for  the 
first  quarter  of  the  company’s  fis¬ 
cal  year,  ending  June  30,  were 
$78,655,192  as  compared  to  $77,* 
868,855  for  the  first  quarter  last 
year. 

■ 

Ties  for  Tie-In  Ads 

Corsair  jacquard  ties,  manu¬ 
factured  by  Best  Corp.,  New  Or¬ 
leans,  will  push  “the  most  exten¬ 
sive  campaign  in  the  history  of 
the  neckwear  industry”  throu^ 
co-operative  newspaper  advertti- 
ing,  24-sheet  posters,  animated 
window  displays  and  point-of- 
purchase  materials,  to  cover  ^ 
styles,  beginning  this  month. 
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In  Philailelphia  nearly  everybody  reads  The  Bulletin 


Evening  and  Sunday 


Advertising  Offices:  Pkilaitlpkia,  Filbert  and  Juniper  Streets 
National  AdvertiainI  Repreaentstivea:  Sawyer  Frrtuson  Walker  Company  •  Chicailo 


New  York,  285  Madiaon  Avenue 
Detroit  •  Atlanta  •  Lot  An|elet 


San  Pranciaoo 
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I  onuiz-fAg- 


3  A  V  "/ 


it’s  BIG  Local  News  when 

"LITTLE  LEAGUE” 

Baseball  is  Played! 

The  word  gets  around  .  • .  for  days,  the  Local- 
news  Daily  has  printed  a  display  feature  about 
“Little  League”  dates  and  what  team  is  best.  Fath¬ 
ers  get  itchy  with  interest;  mothers  and  sisters 
and  little  brothers  find  pride  reaching  the  fever- 
point.  Everybody— yes,  everybody  in  town— makes 
a  date  with  the  park. 

Why  this  intense  concern  over  a  mere  local 
game  of  baseball?  Why  does  it  seem  to  mean  more 
than  all  the  National  League  stories  in  the  coun¬ 
try?  The  answer  is  simple  —  the  event  and  the 
news,  are  Local.  Your  hoy  and  mine  are  in  it.  Your 
grocer  and  editor  and  real  estate  man  and  garage 
chap  and  Chamber  of  Commerce  enthusiast  will 
he  sitting  alongside,  rootin’  to  beat  the  hand. 

This  “Little  League”  plan  has  become  widely 
popular  right  across  the  map.  It  fires  ambition, 
puts  patriotism  into  Youth;  motivates  ambition 
and  the  proper  mood  for  achievement. 

Any  time  there’s  a  purely  LOCAL  aim  in  a  plan, 
it  is  certain  to  put  the  hall  across  the  plate.  Every 
newsboy  is  popular  because  he  makes  a  daily 
“home  run”. . .  to  YOL'R  home  and  mine. 


‘‘LOCALNEWS  DAILIES  —  basic  advertising  medium” 

The  Julius  Malhews 
Special  Agency,  Inc. 

NEWSPAPER  REPRESENT  ATI  EES 

NEW  YORK  •  DETROIT  •  CHICAGO  •  BOSTON 
SYRACUSE  •  PHILADELPHIA  •  PITTSBURGH 
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Druggists  Concoct  Yule 
Gift-Buying  Prescription 


Twenty-one  leading  Christmas  ' 
gift  manufacturers  will  combine 
with  Druggists’  Supply  Corp.  to 
spend  more  than  $500,000  in  a 
two-week  promotion  campaign 
(via  Ruthrauff  &  Ryan,  Inc.)  start¬ 
ing  early  in  December. 

Full-page  space  will  be  used  in 
55  daily  newspapers  and  color 

CAMPAIGN  ROUNDUP 

spreads  will  appear  in  Sunday 
supplements.  Purpose  of  the  drive 
is  to  promote  the  nation’s  49,000 
drug  stores  as  Christmas  gift¬ 
buying  centers. 

To  promote  maximum  drug 
store  traffic,  all  ad  copy  will  in¬ 
clude  a  consumer  premium  which 
also  will  be  featured  in  stores. 
Emerson  Plugs-in  110 

Dailies  to  Plug  '53  Line 

Emerson  Radio  &  Phonograph 
Corp.  plans  to  plug-in  110  news¬ 
papers  in  84  cities  to  plug  its 
1953  line  of  TV  and  radio  sets 
this  Fall.  A  total  of  1,400  ads 
(via  Grey  Advertising  Agency) 
will  be  used  plus  a  schedule  in 
national,  service  magazines. 

Described  as  the  most  extensive 
advertising  and  promotional  cam¬ 
paign  in  Emerson  history,  plans 
call  for  a  national  outdoor  poster 
showing  along  with  point-of-pur¬ 
chase  and  window  display. 

Wine  Industry  Ferments  * 
$400,000  Ad  Campaign 

Wine  sales  in  the  month  of  Oc¬ 
tober  will  feel  the  impact  of  $400,- 
000  applied  by  the  Wine  Advisory 
Board  to  large-space  industry  ad¬ 
vertising  in  138  newspapers  and 
three  national  magazines. 

Wineries,  bottlers  and  distrib¬ 
utors  will  boost  the  total  ad-dollar 
concentration  locally  and  reinforce 
the  drive  nationally  with  tie-in  ad¬ 
vertising  on  the  “Wine  Discovery 
Month”  theme. 

Edmund  A.  Rossi,  WAB  man¬ 
ager,  said  that  the  copy  will  reach 
more  than  26,000,000  families 
through  the  newspaper  advertising 
and  11,500,000  through  double¬ 
truck  ads  in  Collier’s,  McCall’s, 
and  Women’s  Home  Companion. 

Blafz  in  Major  Drive 
To  Boost  New  Label 

To  introduce  its  new  triangular 
label  and  its  new  packages  across 
the  U.  S.,  Blatz  Brewing  Co.,  Mil¬ 
waukee,  Wis.,  will  launch  a  multi¬ 
million  dollar  ad  campaign  (via 
William  H.  Weintraub  &  Co.)  this 
month  with  an  extensive  national 
magazine  color  schedule,  newspa¬ 
per  program  and  the  “greatest  12- 
month  billboard  showing  in  its 
history.” 


Dulany  Replaces  Radio 
Show  with  Newspapers 

A  regular  weekly  newspaper 
campaign  (via  W.  Earl  Bothwell, 
Inc.)  in  all  principal  distributor 
point  cities  is  replacing  John  H. 
Dulany  &  Son’s  radio  network 
show  for  the  summer  months. 
According  to  Roger  M.  Kirk,  Jr, 
Dulany’s  sales  manager,  a  different 
Dulany  product  will  be  promoted 
each  week  featuring  a  recipe. 

“We  decided  on  the  recipe  tech¬ 
nique,”  Mr.  Kirk  said,  “because 
of  the  many  inquiries  received 
from  consumers  and  because  all 
recent  reader-interest  surveys  defi¬ 
nitely  show  that  reader  interest 
is  there.  For  example,”  he  con-  ^ 
tinned,  “in  one  city  a  recent  j 
reader-interest  survey  showed  that 
85  per  cent  of  the  women  readers 
of  the  newspapers  glanced  at 
recipes  in  newspaper  ads  and  that 
54  per  cent  read  the  recipes  thor-  { 
oughly.”  ; 

Mr.  Kirk  also  revealed  that 
simultaneously  with  the  release  of  t 
the  Dulany  newspaper  schedule,  a  | 
barrage  of  recipe  materials  will  | 
be  sent  to  all  food  editors. 

Melrose  Perys  Premium 

Sixty-three  newspapers  from 
Maryland  to  Massachusetts  will 
carry  a  10-week  campaign  (via 
Peck  Advertising  Agency)  for 
Melrose  Distillers,  Inc.  The  com¬ 
pany  is  paying  premium  rates  for 
page  two  preferred  positions. 

Karaghusiem  Buys  Color 

Full-page,  full-color  ads  in  44 
leading  Sunday  newspapers  on 
October  26  will  mark  the  begin¬ 
ning  of  a  Fall  campaign  by  A.  & 
M.  Karagheusian,  Inc.,  for  its  new 
“Trianon”  carpet.  Home  and 
fashion  magazines  and  trade  pa¬ 
pers  will  also  be  used. 

Chester  Times  Ad 
Pulls  Java  Query 

An  ad  for  the  Sonotone  Corp. 
in  the  July  7  Chester  (Pa.)  Times 
drew  a  response  from  the  Far 
East,  11,000  miles  away. 

A  card  postmarked  Pemang- 
gung,  Java,  was  received  by  Louis 
Legrest,  manager  of  the  Sonotone 
office,  in  Chester.  The  card,  from 
a  Javanese,  was  written  in  Englisfi 
in  a  feminine  hand  and  requested 
a  free  booklet. 

Mr.  Legrest  said  he  believed  the 
Times  may  have  been  passed  on  to 
natives  by  Chester  soldiers  who  re¬ 
ceive  the  paper  in  the  vicinity  of 
i  Java. 
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IT  TAKES 


IN  TEXAS 


-TO  DO  THE  JOB  RIGHT! 


!•  LARGEST  AND  RICHEST  MARKET 
IN  THE  LARGEST  STATE 

2.  LARGEST  CIRCULATION  IN  TEXAS 
.  .  ..242,072  NET  PAID,  COM¬ 
BINED  DAILY  (M&E)  AND  221,231 
SUNDAY 

When  you  see  the  $2,418,313,000  market  in  the  100  county  (552,- 
100  families)  Fort  Worth-West  Texas  area  covered  by  the  Star- 
Telegram,  you’ll  agree  you  want  to  do  your  selling  job  RIGHT !  And 
the  right  way  to  SELL  these  prosperous  West  Texans  is  through 
the  newspaper  they  read  and  believe  in . . .  the  Fort  Worth  Star- 
Telegram.  Here’s  why: 


The  DAILY  Star-Telegram  reaches . . . 
20%  or  more  families  in  55  counties 
30%  or  more  families  in  31  counties 
40%  or  more  families  in  21  counties 
50%  or  more  families  in  10  counties 


The  SUNDAY  Star-Telegram  reaches 
20%  or  more  families  in  62  counties 
30%  or  more  families  in  36  counties 
40%  or  more  families  in  19  counties 
50%  or  more  families  in  6  counties 


‘\3 


WRITE  Amon  Carter,  Jr., 
National  Advertising  Direc¬ 
tor,  for  complete  market 
and  circulation  analysis. 


AND — 98%  of  the  families  in  Fort  Worth 
(Tarrant  County)  read  the  Star-Telegram! 

Need  more  facts  on  how  YOU  can  sell  your 
products  or  services  through  TexasUargest 
newspaper?  We’ll  be  happy  to  provide  them ! 


The  FORT  WORTH 
STAR-TELEGRAM 

AMON  G  CARTER  publ.ihef 


LARGEST  CIRCULATION  IN  TEXAS 

.  . .  without  the  use  of  schemes,  premiums  or  contests — “Just  a  Good  Newspaper" 


editor  &  PUBLISHER  lor  July  19,  1952 


I 


The  Advertiser  and  The  Newspaper 

LaBounty Answers  Girvin 
On  Local  Tie-in  Appeal 


The  questions  and  answers  fol- 


By  George  A.  Brandenburg 


Chicago  —  Questioning  whether 
20%  is  “merchandisable  cover¬ 
age,”  Perry  J.  LaBounty,  Bloom¬ 
ington  (Ill.)  Pantograph  national 
advertising  manager,  takes  issue 
with  charges  that  non-metropoli¬ 
tan  newspaper  advertising  sales¬ 
men  lack  initiative. 

Mr.  LaBounty  referred  to  the 
question  recently  raised  by  Rich¬ 
ard  W.  Girvin,  advertising  mana¬ 
ger,  Englander  Co.,  who  com¬ 
mented  upon  reluctance  of  non¬ 


metropolitan  newspapers  to  sell 
local  space  in  order  to  tie-in  with 
advertising  placed  by  Englander  in 
This  Week  and  Parade  supple¬ 
ments.  (E&P,  June  7,  page  24.) 

Answers  Given  Criticism 
Mr.  Girvin  had  criticized  the 
lack  of  response  he  had  received 
(six  out  of  655  papers  canvassed) 
in  offering  newspapers  local  ad¬ 
vertising  tie-ups  for  Englander 
mattress  dealers.  Englander  used 
full-page  color  ads  in  June  in  the 


two  supplements.  Mr.  Girvin  had  was  based  on  the  general  question, 
written  to  newspapers  outside  the  “Is  20%  coverage  enough?”  The 
immediate  territories  covered  by  study  was  made  by  Illinois  Daily 
the  newspapers  carrying  the  supple-  Newspaper  Markets  and  coven 
ment  advertising.  four  specific  situations. 

“We  do  not  care  to  debate  Q  and  A 

whether  20%  coverage  is  really  j^e  questions  and  answers  fol- 
LaBounty  ^^der  of  situations  pre- 

told  E&P,  but  we  can  assure  Mr. 

Girvin  Aat  merchants  in  non-  “Situation  1.  Assuming  that 
metropolitan  markete  don  t  want  you  have  an  entirely  new  product, 
any  part  of  20%,  30%,  or  40%  jjjjjg  po  established  corn- 

coverage.  What  they  are  accus-  -gtitjon,  and  you  want  to  me 
tomed  to  getting  fr(^  their  noiM  newspapers  to  do  the  job  of  estab> 
newspapers  is  from  90%  to  100%  jj^hing  the  product  in  a  market 
coverage,  and  they  just  wont  what  MINIMUM  per  cent  of  city 
spend  a  nickel  to  boost  someone  ^one  circulation  coverage  of  fam- 


else’s  game.' 


ilies  would  you  insist  a  newspaper 


WORCESTER’S 

"FEATURE 

PARADE" 

A  Best-Seller 
for  Your  Product, 
52  Times  a  Year 


You  can  see,  at  a  glance,  why  these 
typical  "Feature  Parade"  pages  from 
Worcester's  Sunday  Magazine  hold  the 
rapt  attention  of  100,000  Central  New  England  families.  Week 
after  week,  keen,  constant  readers  of  "Feature  Parade"  pore 
over  the  twenty-four  pages  of  timely  articles,  stories  and 
features  about  local  events  and  people  —  o  best-seller  for  many 
a  current  advertiser. 

You  can  depend  on  your  product  getting  this  same  atten- 
^  tion  from  the  rich,  concentrated  Central  New  England  Market, 
by  consistent  advertising  in  the  Sunday  Telegram  "Feature 
Parade". 

WORCESTER'S  1.  High  Buying  Power 

WONDROUS  TWINS:  2.  Intensive  Newspaper  Coverage 

Sunday  circulation  104,542  •  Daily  circulation  153,234 


^  VfORCtSTtu’  \ 


WOICESTER,  MASSACHUSETTS 
MOlOlffY,  REGAN  I  SCHMin,  he. 

Noh'enof  Iteprtsenfotfvcs 
Otorg#  F.  BoolK  Fub/isher 


In  answer  to  why  Mr.  Girvin  j,ave  in  order  to  do  a  selling  job, 
and  other  advertisers  fail  to  arouse  gn^big  tj,  estabM 

enthusiasm  in  any  respectable  yQUf  product  before  some  othe 
number  of  newspaper  who  do  not  advertiser  started  “muscling  in 
carry  supplements,  Mr.  LaBounty  ^  product  in  the  same  field? 
asserted  the  Englander  ad  execu-  answers:  100%,  9;  90%, 

tive  had  apparently  failed  to  take  j2.  8o%,  39-  70%,  45;  60%,  12; 
into  consideration;  ^0^  2 

Takes  Personal  Interest  Situation  2.  Or,  say  you  were 

“1.  The  fact  that  on  most  non-  engaged  in  a  battle  to  capture  * 
metropolitan  newspapers,  the  local  market  for  your  product  over  the 
advertising  salesman  not  only  product  of  another  advertiser,  wifli 
writes  about  50%  of  the  local  ad-  both  products  filling  the  same  need 
vertising  carried,  but  also  serves  for  the  consumer,  both  products 
as  advisor  on  the  amount  of  space  having  been  established  in  the 
to  be  used,  on  the  merchandise  market  about  the  same  period  of 
to  be  featured  and  as  to  the  days  time,  and  both  products  enjoyint 
of  insertion.  approximately  equal  sales.  MTiat 


of  insertion.  approximately  equal  sales.  What 

“2.  That  on  non-metropolitan  MINIMUM  percentage  of  city 
newspapers  advertising  salesmen  circulation  coverage  of  fann- 

cannot  afford  to  lose  accounts,  would  you  want  a  newspapa 

and  leaving  all  moral  questions  1°  have  to  give  you  the  sales  texd, 

aside,  just  cannot  afford  to  be  or  advertising  tool  you  need  to 

personally  guilty  of  making  recom-  swing  the  balance  of  sales  to  your 
mendations  or  advocating  prac-  product? 

tices  that  do  not  promise  the  “The  answers:  100%,  21; 
maximum  of  return  for  the  ad-  90%,  30;  80%,  42;  70%,  24 
vertiser’s  dollar.  60%,  9;  50%,  3. 

“3.  That  asking  local  advertis-  “Situation  3.  Here’s  another: 


vertiser’s  dollar.  60%,  9;  50%,  3. 

“3.  That  asking  local  advertis-  “Situation  3.  Here’s  another: 
ers  to  tie-in  with  advertising  car-  Suppose  your  product  was  the 
ried  in  mediums  having  only  a  ‘under-dog’  in  a  market,  and  was 
skeleton  coverage  of  the  local  just  hanging  on.  And  suddenly 
market  would  smack  of  petty  lar-  new  blo^,  and  new  money  made 
ceny  and  truly  be  a  sucker  truck  it  possible  to  start  an  aggressive 
on  the  part  of  the  salesmen,  sales  and  advertising  campaign  de 
Sucker  truck  because  it  would  signed  to  capture  the  market  for 
cause  his  clients  to  lose  confidence  your  product.  What  MINIMUM 
in  the  salesman’s  judgment  and  per  cent  of  city  zone  circulation 
integrity.”  coverage  of  families  would  you 


integrity.”  coverage  of  families  would  you 

Mr.  LaBounty  added  that  he  tustst  that  a  newspaper  have  be 
does  not  question  the  judgment  of  lore  you  felt  that  you  could  ef- 
advertisers  who  choose  metropoli-  fectively  use  it  for  that  purpose, 
tan  newspaper  supplements  as  their  ‘The  Answers:  100%,  21; 
medium,  but  he  added  “It  would  90%,  18;  80%,  42;  70%,  21; 


be  a  most,  serious  reflection  upon 
our  judgment  if  we  recommended 


?),  9;  50%,  18. 

Situation  4.  Your  product  is 


that  our  local  merchants  tie-in  established  ‘at  the  top  of  the  heap’ 
with  advertising  that  will  not  be  iq  a  market,  through  aggressive 
read  by  80  per  cent  or  85  per  cent  sales  and  advertising  promotion. 


of  their  potential  customers. 


Naturally  you  want  to  keep  it 


He  asserted  that  newspaper  ad  there.  There  are  always  corn- 
salesmen  do  not  lack  selling  in-  petitors  waiting  to  edge  in  when 
itiative.  “Unfortunately  for  Mr.  you  give  them  the  slightest  chance. 
Girvin,  they  are  about  the  world’s  Maybe  you  can  cut  down  on  si» 
best  at  analyzing  opportunities,”  copy,  or  other  ways,  but  still  you 
he  said,  “and  they  want  no  part  must  have  some  sort  of  newspaper 
of  the  old  shell  game.”  coverage.  What  is  the  MINIMUM 

Cites  Coverage  Survey  per  cent  of  city  zone  circulation 

To  further  substantiate  his  posi-  coverage  of  families  you  would 
tion,  Mr.  LaBounty  presented  re-  >°s»st  that  a  newspaper  have  to 
suits  of  a  survey  among  agency  keep  your  copy  doing  the  job  yon 
space  buyers,  account  executives  intend  for  it  to  do  in  the  market’ 
and  advertising  managers  for  man-  “The  Answers:  100%,  3; 

ufacturers  on  the  adequacy  of  cir-  90%,  15;  80%,  30;  70%,  3<: 
culation  coverage.  The  survey  60%,  24;  50%,  18;  40%,  3. 
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Recordak  Newspaper  Service  gives  you  this  choice  in 


de- bulking  your 
newspaper  files 


OUU  Newspaper  Pages 

on  a  lOO-ft.  roll  of  35mm.  Recordak  Microfilm.  This 
choice  enables  you  to  view  your  film  editions  at  large, 
convenient  size  in  your  Recordak  Film  Reader. 


I4UU  Newspaper  Pages 

on  a  lOO-ft.  roll  of  35mm.  Recordak  Microfilm. 
This  choice  enables  you  to  put  your  current 
papers  and  files  on  film  at  lower  cost.  Images 
are  smaller  when  viewed  in  a  Recordak  Film 
Reader — but  photographically  accurate  and 
complete  . . .  entirely  suitable  for  the  require¬ 
ments  of  many  newspapers. 


Fast,  Convenient  Service.  To  better  serve  publishers 
everywhere,  Recordak  is  now  microfilming  newspapers  in 
Chicago,  Los  Angeles,  New  Orleans,  and  New  York.  Simply 
send  your  newspaper  files  to  the  nearest  Recordak  Micro¬ 
filming  Center  .  .  .  and  in  short  order  you’ll  receive  compact, 
film  records  in  the  desired  size. 


Cost  is  surprisingly  low — advantages  are  great,  as  more 
than  400  newspapers  know:  Recordak  Microfilm  editions 
will  give  you  valuable  extra  protection  .  .  .  cut  your  stack 
space  requirements  98%  .  .  .  simplify  routines  for  your  writers 
and  library  staff.  Write  today  for  complete  details.  Recordak 
Corporation  {Subsidiary  of  Ekistman  Kodak  Company), 

444  Madison  Avenue,  New  York  22,  N.  Y. 


l^£C€PDf)l( 

{SubsidiarY  of  Eattman  Kodak  Company) 


originator  of  modern  microfilming —  and  its  newspaper  application 

^Recordak"  is  a  trade-mark 
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The  Advertiser  and  The  Newspaper 

Big  Insurance  Market 
Seen  -  Needing  Drive 


A  huge  potential,  waiting  to  be 
tapped  by  well-planned  advertis¬ 
ing,  exists  in  the  field  of  life  in¬ 
surance  sales,  according  to  the  Bu¬ 
reau  of  Advertising,  AN  PA. 

The  statement  was  made  as  the 
Bureau  released  this  week  to  its 
1,000  member  newspapers,  “Seed 
for  More  Leads,”  a  study  of  the 
life  insurance  market  and  how  to 
reach  it. 

Preview 

In  a  “preview”  showing  of  the 
presentation,  it  was  described  to 
Benjamin  N.  Woodson,  managing 
director  of  the  National  Associa¬ 
tion  of  Life  Underwriters,  as  “not 
only  a  simple  and  accurate  ap¬ 
praisal  of  the  life  insurance  mar¬ 
ket  but  also  a  helpful  review  that 
gives  a  better  understanding  of 
how  newspapers  may  be  used  in 
this  field.”  Also  present  at  this 
showing  was  Wilfrid  E.  Jones, 
public  relations  director  of  the 
association  (see  cut). 

“Seed  for  More  ‘Leads’  ”  will 
be  shown  locally  by  newspapers 
throughout  the  country,  the  Bu¬ 
reau  said,  to  life  insurance  agents, 
brokers,  district  and  branch  office 


heads,  home  office  executives  and 
others. 

Below  Pre-war 

Despite  the  current  all-time  high 
in  total  coverage,  the  Bureau’s 
study  points  out,  protection  is  well 
below  that  of  the  prewar  years  in 
relations  to  personal  income.  Pur¬ 
chases  of  ordinary  life  insurance 
in  1950  ($17,600,000,000)  were 
160%  higher  than  those  of  1940, 
it  is  noted.  However,  in  1950, 
Americans  carried  only  74  cents 
of  ordinary  life  insurance  for 
every  dollar  of  disposable  per¬ 
sonal  income,  compared  with 
$1.05  for  every  dollar  of  income 
in  1940.  Figures  covering  all 
types  of  life  insurance,  including 
group,  federal  and  others,  show 
a  similar  trend — $1.38  per  income 
dollar  in  1950,  against  $1.56  in 
1940. 

Another  indication  of  the  po¬ 
tential  for  life  insurance  sales,  the 
Bureau  added,  is  the  ^ct  that 
while  prices  generally  rose  71  per 
cert  in  the  10-year  period,  dis¬ 
posable  family  income  increased 
115  per  cent. 

“So  it  isn’t  a  question  of  ability 


o  niy  the 

PRESS-TELEGRAM 
covers  the  Lonj^  Reacli 
market  effectively 

97.5%  greater  circulation  in 
the  Long  Beach  city  zone  than 
all  5  Los  Angeles  dailies 
combined. 

SresS'^eU^ram 

LONG  BEACH,  CALIFORNIA 

Represented  nationally  by  Cresmer  &  Woodward.  Inc. 

Audit  Bureau  of  Circulations.  March  31.  1951 


“SEED  FOR  MORE  LEADS,”  a  study  of  life  insurance  market  b' 
the  Bureau  of  Advertising,  ANPA,  is  studied  by  (L  to  R):  Wilfrii 
E.  Jones,  public  relations  director,  National  Association  of  Life  Undtr- 
writers;  Benjamin  N.  Woodson,  NALU’s  managing  director;  ui 
Bruce  Robinson,  Bureau’s  insurance  group  supervisor.  The  stod; 
will  be  shown  to  insurance  men  ttiroughout  the  country  by  Dk 
Bureau’s  1,000  member  newspapers. 


to  buy  life  insurance,”  the  Bureau 
adds;  “it’s  a  matter  of  being  sold 
on  buying.” 

The  selling  is  most  effective 
when  performed  at  the  local  level, 
the  presentation  indicates,  with 
newspaper  advertising  as  the  basic 
promotion  tool. 

Newspapers  are  well  adapted  to 
life  insurance  sales  promotion,  the 
study  says,  bacause  of  their  local 
character.  Insurance  advertising 
ill  newspapers,  it  adds,  is  success¬ 
ful  because  it:  1.  Identifies  the 
local  agent  closely  with  the  people 
in  his  community.  2.  Builds  their 
confidence  in  his  dependability  and 
integrity.  3.  Gives  the  insurance 
salesman  an  advance  personal  in¬ 
troduction  which  opens  more  doors 
and  conserves  his  time  in  develop¬ 
ing  applications.  4.  Gives  him  his 
own  special  local  campaign,  which 
sparks  his  enthusiasm  and  re¬ 
doubles  his  efforts.  5.  Reaches 
everybody  in  town  who  might  be 
a  prospect.  6.  Can  be  tied  in  to 
every  type  of  policy. 


[ViRYTHING  IN 
BAlTIMORf 


MORKIHG  [VENING  SUNDAY 
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Two-Color  Ads  Offer 
Used  Cars  for  Vacatioc 

Portland,  Ore. — The  Portlar^ 
Oregonian  last  week  carried  a  t»c- 
color,  full-page  of  used-car  bu)' 
in  the  main  news  section  of 
paper. 

Built  around  an  “It’s  Vacaiic:^ 
Time”  theme,  the  page  spotligh!;^ 
the  best  used-car  buys  of  16  Po.r  l 
land  new-car  dealers.  All  9tr 
inches  were  entirely  plus  adverj| 
ing,  additional  to  each  dealer’s  nor  ‘ 
mal  classified  space. 

Idea  man  for  the  page  wij 
salesman  George  Simpson  of  i-r; 
Oregonian’s  General  Advertisi:; 
department.  He  adapted  the  ti»c- 
color  page  promotion  from  i 
Stamps-Conhaim-Whitehead  mat 

Car  dealers’  response  to  the  sui  : 
gestion  was  enthusiastic.  No 
cial  sales  deals  were  made.  Eaci:| 
dealer  paid  the  same:  slight! 
more  than  twice  the  regular  autni 
motive  open  rate  for  single  cdof  i 

Sixteen  dealers  participated  witlt| 
an  equal  six  inches  of  space  eadi 
Even  type  size  was  kept  equal 
Every  dealer  was  asked  to  spot- 
light  late  model  cars  only,  to  g^- 1 
antee  every  used-car,  and  to  pris 
the  cars  attractively.  ^ 

■ 

Norge  Appoints 

Harshe  -  Rotman,  Inc.,  Chic^ 
and  New  York,  has  been  appoin'-' 
ed  to  conduct  a  public  relatkxis 
and  publicity  program  for  the 
Norge  Division,  Borg-Waric 
Corporation. 


Philco  Names  Nistol 

Gerard  E.  Nistal  has  been  >l'| 
pointed  advertising  and  sales  pi’’' 
motion  manager  for  the  goven- 
ment  and  industrial  division  of  thi 
Philco  Corporation. 
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JUST  BECAUSE  YOU  THINK  YOU'RE  GROWIN6  OLD. 


YOU  HAVE  NEVER  BEEN  MORE  NEEDED  THAN  TODAY. 

The  lines  below  are  Longfellow’s  on  the  occasion  of 
his  fiftieth  class  reunion  at  Bowdoin  College: 

“The  night  hath  not  yet  come;  we  are  not  quite 
Cut  off  from  labor  by  the  failing  light; 

Something  remains  for  us  to  do  or  dare; 

Even  the  oldest  tree  some  fruit  may  bear; 

•  •  • 

For  age  is  opportunity  no  less 

Than  youth  itself^  though  in  another  dress, 

And  as  the  evening  twilight  fades  away 
The  sky  is  filled  with  stars,  invisible  by  day.” 

ALLEN  KANDER 

Negotiator 

Ar  tie  pmtiase  and  sah  of  daily  newspapers 

BARR  BUILDING,  WASHINGTON,  D.  C.  •  LINCOLN  BUILDING,  NEW  YORlRt 
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Because  .  .  .  we’re  special¬ 
ists  in  this  advanced  meth¬ 
od  of  newspaper  micro- 
photography  ,  ,  ,  Because 
...  for  over  five  years 
we've  pioneered  in  the  de¬ 
velopment  and  perfection 
of  new  techniques  and 
equipment  needed  to  pro¬ 
duce  better,  sharper  prints 
...  at  less  cost.  Because 
...  we  are  now  serving 
over  250  of  the  nation's 
leading  dailies,  with  a 
plant  geared  to  process 
over  6  miles  of  film  a  day. 
The  complete  money-saving 
story  on  2-PAGE  micro¬ 
filming  is  yours,  without 
obligation.  Write  today. 

MICRO-PHOTO  SERVICE  BUREAU 


4614  Prospect  Ave. 


EDITORIALLY,  from  a 
standpoint  of  news  coverage, 
special  features,  syndicated 
writers  and  comics,  the  Courier- 
Express  has  the  strength  which 
compels  thorough  readership 
and  insures  the  effectiveness  of 
your  sales  message  throughout 
the  great  8-County  Western 
New  York  Market. 

COLOR  for  ADDED  POWER 

Full  ROP  color  weekdays  gives 
your  message  still  greater  impact 
in  this  powerful  newspaper. 

BUr»L0 

COHRIER-EXPRESS 

•'Wetfern  N#w  York's 
Only  Morning  and  Sunday  Newspapor 
REPRESENTATIVES: 
SCOLARO,  MEEKER  &  SCOH 


Ray  Erwin's 


olumn 


LJOT  WEATHER,  politics  and  baseball  are  inextricably  mixed  and 
••  muddled  during  these  sultry  mid-July  days. 

Managing  Editor  Jean  Paulson,  Falo  Alto  (Calif.)  Times — out  in 
Herbert  Hoover’s  old  home  diggings — happily  combined  the  two  great 
national  sports  of  the  hour  in  this  streamer  headline: 

IKE’S  SAFE  ON  FIRST! 

They  say  the  reporters  telegraphed  more  than  8,000,000  torrid 
words  about  the  GOP  gabfest  and  probably  will  equal  that  mark  at 
the  Democratic  donnybrook  next  week.  Record  coverage  was  at  the 
21 -day  Democratic  meeting  in  1924  (Smith-McAdoo  battle  that  re¬ 
sulted  in  the  John  W.  Davis  compromise),  when  reporters  telegraphed 
9,576,000  words — some  of  ’em  bitter. 

The  Monroe  (Mich.)  Evening  News,  in  its  booth  at  a  fair,  plans 
to  set  up  an  AP  news  machine  and  also  a  voting  machine,  to  poll 
Presidential  preference. 

Your  Dog,  a  national  magazine  for  dog-owners  published  at  Harris¬ 
burg.  Pa.,  has  come  out  in  favor  of  a  dog-owner  for  President.  If  its 
advice  is  ignored,  the  publication  states  it  will  consider  putting  up  its 
own  candidate  on  an  independent  Dogowners  Party  ticket.  Bow-wow, 
dog  daze  draw  near! 

★  -A-  ★ 

It's  the  Humidity! 

Hot  in  the  city  room?  Heat  make  it  hard  to  compose  and  write? 
Wish  you  were  somewhere  else  during  “dog  days?” 

Ammon  McClelland  and  Joe  Malpas,  publishers  of  Florida  weekly 
newspapers,  have  the  answer  for  you. 

Last  week’s  issue  of  Mr.  McClelland’s  Okeechobee  News  carried 
two  columns  of  clean  white  space  under  the  masthead,  where  the 
editorial  usually  appears,  with  this  message  in  caps: 

What,  no  editorial.’  It  is  simply  too  dang  hot  to  write  an 

EDITORIAL  THIS  WEEK!  A.  Mc. 

Five  columns  of  white  space  under  the  fold  on  the  front  page  of 
Mr.  Malpas’  WakuUa  County  News  carried  his  formula  to  beat  the 
heat: 

EVERY  SO  OFTEN  ...  IT  BECOMES  NECESSARY  THAT  A 
MAN  TAKE  TIME  OUT  AND  GO  FISHING.  SUCH  A  TIME 
HAS  ARRIVED  THIS  WEEK  AND  SO  .  .  .  READ  INTO  THIS 
FAT  HOLE  ALL  THE  GOOD  THINGS  YOU  WOULD  LIKE  TO 
HEAR  ABOUT.  AS  FOR  US,  WELL.  WE  WILL  BE  FISHING. 
’TIS  AN  EMERGENCY!!!  YE  EDITOR. 

Warm  weather  chatter  reminds  of  that  hot  holiday,  the  Fourth, 
on  which  the  Gainesville  (Ga.)  Daily  Times’  front  page  headline 
read:  “Declaration  of  Independence  Signed  by  American  Colonies — 
Three  Georgians  Ink  Names  On  Document  of  Freedom.’’  Under 
the  head  was  a  news  story  datelined:  “Independence  Hall,  Philadel¬ 
phia.  Pa.,  July  4,  1776.”  Adjacent,  set  3-column  width,  appeared 
the  Declaration  of  Independence  with  its  familiar  John  Hancock. 

tAt  ★  ★ 

Postscripts 

— A  United  Press  dispatch  from  Concord,  N.  H.,  reminds  that 
New  Hampshire  natives  are  credited  with  founding  four  newspapers 
of  national  note:  Horace  Greeley,  New  York  Tribune;  George  W. 
Kendell,  New  Orleans  Picayune:  Stilson  Hutchins,  Washington  Post, 
Charles  G.  Greene,  Boston  Post. 

— William  Randolph  Hearst,  Jr.,  recalls  in  his  publisher’s  column 
in  the  New  York  Journal- American  that  his  late  father  once  was 
a  candidate  in  a  close  political  race,  ending  at  newspaper  deadline 
time  and  one  Hearst  editor  solved  the  difficult  situation  by  sending 
out  duplicate  editions  to  be  held  at  newsstands  until  the  results 
were  known.  Their  streamer  headlines:  “HEARST  WINS”  and 
“FRAUD!” 

— Dwight  B.  Hicks,  city  editor,  Pensacola  (Fla.)  Journal,  and  his 
wife  and  their  year-old  son,  David,  were  pleasant  callers  at  the 
E  &  P  offices.  Master  David  captivated  the  hearts  and  attention  of 
all  the  girls  in  the  office. 

— ^“Breakfast  In  Bedlam”  is  the  title  of  the  third  collection  in 
booklet  form  of  columns  of  Cliff  Taylor,  Erie  Times. 

— Prof.  Louis  L.  Snyder,  City  College  of  New  York  history  prof 
and  co-author  of  “A  Treasury  of  Great  Reporting”  and  other  books 
on  the  historical  significance  of  journalism,  in  an  article  on  “An 
Historian  Views  the  Press”  in  the  current  City  College  Alumnus 
Magazine,  observes:  “In  the  final  analysis,  history  is  news  reporting 
in  slow  motion.” 

EDITOR  (S 
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Cameraman  Cited 
For  His  Love  of  Dogs 

Greensboro,  N.  C.  —  James 
Wommack,  staff  photographer  of 
the  Greensboro  Daily  News  and 
outdoor  columnist,  has  been  award¬ 
ed  a  citation  by  the  National  Com¬ 
mittee  of  Canine  Awards  for  “out¬ 
standing  service  to  dogs.” 

The  citation  was  awarded  for  his 
“loyal  and  untiring  efforts  to  in¬ 
sure  more  humane  treatment  for 
dogs  through  his  newspaper  writ¬ 
ing  and  for  his  efforts  toward  mak¬ 
ing  North  Carolina  laws  pertain¬ 
ing  to  the  protection  of  dogs  more 
stringent.” 

Mr.  Wommack’s  love  for  dogs 
was  also  demonstrated,  the  com¬ 
mittee  said,  by  his  helping  organize 
a  permanent  humane  society  in  | 
the  state  similar  to  organizations 
in  other  states. 

10  More  Papers 
Follow  Gannett 
Voter  Campaign 

Rochester,  N.  Y. — The  In¬ 
formed  Voter  Campaign  launched 
by  the  Rochester  Times-Union  and 
the  Democrat  and  Chronicle  in 
mid-May  is  now  being  widely 
adopted. 

Ten  other  members  of  the  Gan¬ 
nett  Group  of  Newspapers  have 
taken  up  the  idea  and  are  spon¬ 
soring  similar  get-out-the-vote  ef¬ 
forts  in  their  communities. 

In  addition,  inquiries  about  the 
project  have  come  from  25  states, 
the  District  of  Columbia  and  Can¬ 
ada. 

Within  the  Gannett  Group,  other 
newspapers  that  have  taken  up  the 
“Read  . . .  Think  . . .  Vote”  program 
are  the  Hartford  (Conn.)  Timet, 
Danville  (Ill.)  Commercial-New 
and  these  in  New  York  State: 
Binghamton  Press,  Olean  Timet- 
Herald,  Utica  Observer-Dispatch, 
Utica  Press,  Newburgh  Beacon 
News,  Elmira  Star-Gazette,  Elmira 
Sunday  Telegram  and  Ogdenburf 
Journal. 

In  Rochester  the  campaign  is 
divided  into  two  phases:  (1)  To 
help  readers  inform  themselves 
about  the  candidates  and  issues  in 
the  election,  and,  (2)  To  get  the 
largest  possible  turnout  of  voters 
to  the  polls  in  November.  Both 
the  Times-Union  and  the  Demo¬ 
crat  and  Chronicle  are  publishing 
special  Informed  Voter  Pages 
daily. 

■ 

Paper  for  Los  Alamos 

Santa  Fe,  N.  M. — ^The  Santa 
Fe  News  has  begun  printing  an 
edition  for  Los  Alamos,  home  of 
the  atom  bomb.  Los  Alamos  per¬ 
sonnel  directs  publication.  Mo- 
Mary  Caveglia  and  Mrs.  Virgin 
Wilcoxon  are  news  and  society 
correspondents.  Robert  Gilmore  is 
in  charge  of  sports,  and  adver^ 
ing  representative  for  the  edition 
is  Mrs.  Mary  Gilmore. 
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Alabama  Press 
Gets  Senator's 
Help  on  Secrecy 

Talladega,  Ala _ A  “Freedom 

of  Information  Action  Commit¬ 
tee”  has  been  set  up  by  the  Ala¬ 
bama  Press  Association  for  the 
purpose  of  “guarding  Alabamians 
in  Aeir  right  to  be  fully  informed 
on  public  matters.” 

ft-esident  Cecil  Hornady,  pub¬ 
lisher  of  the  Talladega  News, 
named  James  E.  Mills,  Birming¬ 
ham  Post-Herald  editor,  as  chair¬ 
man,  and  George  M.  Cox,  execu¬ 
tive  editor  of  the  Mobile  Press- 
Register.  vicechairman. 

Other  members  of  the  commit¬ 
tee  are:  W.  E.  Brooks,  Jr.,  Brew- 
ton  Standard;  Grover  C.  Hall,  Jr., 
Montgomery  Advertiser;  Reese  T. 
Amis,  Huntsville  Times;  Nat  C. 
Faulk,  Dothan  Eagle;  Neil  O. 
Davis,  Lee  County  Times;  Ed¬ 
mund  Blair,  Pell  City  News- Aegis; 
Don  Wasson,  Gadsden  Times; 
Norman  Bassett,  Tuscaloosa 
Times;  J.  W.  Oakley,  Centreville 
Press;  Harold  S.  May,  Florence 
Herald. 

Immediately  after  announce¬ 
ment  of  the  appointments.  State 
Senator  J.  M.  Bonner,  author  of 
an  Alabama  law  prohibiting 
closed-door  meetings  of  most  pub¬ 
lic  bodies,  said  he  hoped  to  plug 
up  some  of  the  loopholes  when 
the  1953  legislature  meets.  He 
asked  state  capitol  reporters  for 
suggestions. 

The  present  law  makes  it  illegal 
'  for  any  body,  board,  or  commis¬ 
sion  in  the  state  to  hold  executive 
or  secret  sessions  as  long  as  it 
is  charged  with  handling  public 
funds  or  if  it  exercises  judicial  or 
legislative  function.  The  only  ex¬ 
ception  is  when  it  involves  “the 
character  or  good  name  of  a  man 
or  woman.” 

It  has  been  revealed  that  some 
boards  used  the  “good  name” 
clause  to  get  around  the  law,  and 
Senator  Bonner  will  make  an  ef¬ 
fort  to  clarify  the  fact  that  this 
applied  only  when  a  person’s 
uioral  character  or  a  woman’s 
chastity  was  concerned. 


Newspapers  South 
Enjoined  by  Court 

Little  Rock,  Ark. — Charles 
Dan  and  Newspapers  South,  Inc., 
of  which  Mr.  Dan  is  president  and 
gweral  manager,  has  been  en-  r  “ 
joined  by  Chancellor  L.  D.  Be-  1  ^  w 

jach  from  soliciting  or  inducing  i 

customers  to  breach  existing  con-  I  j 

tracts  with  Arkansas  Dailies,  Inc.  |  _  ^ 

Arkansas  Dailies  previously  ob-  | 

tained  a  temporary  injunction  re-  i 

straining  Mr.  Dan  and  his  com-  i 
Pany  from  soliciting  business  from 
any  customers  who  had  ever  done 
business  with  the  firm  while  Mr. 

Dan  was  in  its  employ.  Mr.  Dan 
left  Arkansas  Dailies  April  31, 

1932;  subsequently  formed  News- 
Papers  South. 
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PUniHG  EXTRA  POWER  AND  MILEAGE 
INTO  All  AUTOMOTIVE  ADVERTISING 

Here  are  just  a  few  of  the  national  advertisers  in  the  automotive 
field,  with  proof  that  the  intimacy  and  the  immediacy  of  newspaper 
advertising,  reach  straight  to  the  pocket-book  of  prospects.;  Their 
Trade  Marks  are  familiar:  their  sales  huge,  and  their  importance, 
world-wide,  in  the  field  of  industrial  service. 

They  sell  a  busy  people-on-wheels,  not  alone  pleasure  can ;  and 
trucks,  but  the  varied  products  keyed  to  the  top  performaiKX*  jof 
these  means  of  transportation.  They  interlock  with  American  'pros¬ 
perity.  They  have  given  America,  through  their  own  vitality, !  ^tter 
roads;  swifter  delivery  of  goods  and  passengers.  j 

Many  millions  of  dollars  have  been  expended  by  them,  tO'inpiakle 
these  Trade  Marks  widely  recognizable  and  to  acquaint  the’ Nation 
with  the  excellence  of  Our  Way  of  Production.  And  always,  for 
many  years,  they  have  found  that  localized  newspaper  advertising  Js 
invaluable,  plus  an  unexcelled  method  of  cooperation  with  locsl 
dealers. 

■  '  :  I 

AUTOMOTIVE  SELLING  IS  PROFITABLE  IN  THIS; OVER 
100,000  MARKET 

Although  the  Topeka  market  is  an  exceptionally  fine  one  for  ^^|ust 
Regular  Advertising” — and  sales,  there  are  far  more  vital  economic 
considerations:  21  rich  Counties  ringed  around  Topeka  are  agricul¬ 
turally  prosperous.  Finest  farms  anywhere:  rippling  wheat  a  familiar 
legend.  Farm  people  earn  well,  buy  generously.  Then  again,  this 
area  has  become  increasingly  important  in  an  industrial  sense.  In 
every  significant  economic  department — building,  bank  balances,  enter¬ 
prise,  employment,  high  wages,  etc.,  the  Topeka  market  zooms  along 
at  top  speed. 

Here  are  two  newspapers,  one  with  State-wide  popularity  .  .  . 
where  TEST  campaigns  prove  their  worth.  A  NEW  product  or  a 
NEW  idea  connected  with  an  OLD  automotive  product.  Our  people 
are  instantly  INTERESTED— and  RESPONSIVE. 
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“In  my  opinion,  EDITOR  &  PUBLISHER 
provides  a  most  efficient  and  economical  medium 
for  our  promotional  advertising,” 


SAYS 


Publisher,  The  Los  Angeles  Times 


From  its  inception  on  December  4,  1881,  The  Los  Angeles  Times  has  never 
relaxed  its  determination  to  disseminate  the  news  fairly,  accurately,  and  im¬ 
partially.  It  has  also  been  equally  forceful  in  promoting  the  progress  of  Los 
Angeles  and  Southern  California. 

The  history  of  this  newspaper  is  a  colorful  one,  marked  by  crusades,  disaster, 
hard  times,  good  times,  and  a  fabulous  success  that  comes  from  an  unswerving 
faith  in  its  ideals.  When  The  Times  was  scarcely  seven  months  old,  it  was 
taken  in  hand  by  Editor  Harrison  Gray  Otis,  a  man  of  firm  convictions  and 
outstanding  ability,  under  whose  leadership  the  newspaper  rose  to  greater  and 
greater  prominence  in  the  publishing  field.  Upon  Otis’  death  in  1917,  the  reins 
passed  on  to  son-in-law  Harry  Chandler  who  capably  carried  on  the  tradition 
of  The  Times,  turning  over  active  management  in  1934  to  his  son,  Norman 
Chandler,  present  President  of  The  Times-Mikhoh  Company  and  Publisher  of 
The  Los  Angeles  Times  which  is  now  located  in  one  of  the  most  modem  news¬ 
paper  plants  in  the  world. 

With  brothers  Philip  and  Harrison,  Norman  Chandler  has  maintained  the  leader¬ 
ship  of  The  Times  in  both  editorial  and  advertising  superiority.  Recipient  of 
awards  and  national  recognition,  including  the  Pulitzer  Prize  Medal,  for  out¬ 
standing  service  to  journalism.  The  Times  is  also  a  leading,  potent  advertising 
medium. 

Maintaining  this  advertising  leadership  depends  in  large  measure  upon  successful 
promotion.  Naturally,  Editor  &  Publisher  is  chosen  as  an  indispensable  tool  to 
reach  adv’ertisers.  That’s  why  Norman  Chandler  is  moved  to  state,  “In  my 
opinion.  Editor  &  Publisher  provides  a  most  efficient  and  economical  medium 
for  our  promotional  advertising.” 
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WHERE  DO  WE  STAND? 

THE  ways  of  diplomacy  are  devious,  and 
there  are  those  who  will  applaud  our  State 
Department’s  suspension  of  the  USSR  Infor¬ 
mation  Bulletin  in  retaliation  for  the  So¬ 
viet’s  censorship  and  restraint  on  the  U.  S. 
magazine  Amerika. 

However,  taking  a  cold  and  practical  look 
at  this  maneuver,  where  does  the  press  of 
America  stand  after  it  is  all  over? 

Our  query  to  the  State  Department  through 
our  Washington  office  was  answered  thus: 
“Diplomatic  agreements  with  all  countries 
are  based  on  understandings  that  neither 
country  shall  attempt  to  propagandize  in  an 
unfriendly  manner.  Russia  has  insisted  on 
reviewing  our  publications  before  release  but 
has  been  “unfriendly’  in  its  releases  here. 
So  it  was  decided  to  stop  both.  State  De¬ 
partment  insists  there  is  no  domestic  censor¬ 
ship  involved,  that  the  publications  are  in¬ 
spired  and  drafted  abroad  and  don’t  conform 
to  diplomatic  understandings.” 

Technically,  perhaps,  this  might  not  be 
called  “domestic  censorship.”  And  yet,  we 
cannot  recall  an  instance  in  peacetime  when 
our  State  Department  has  assumed  the  au¬ 
thority  to  suspend  a  publication  of  foreign 
origin  in  this  country.  Certainly,  it  is  “in¬ 
spired  and  drafted  abroad.”  All  Soviet  pub¬ 
lications  are. 

So  let’s  carry  this  reasoning  of  the  State 
Department’s  a  little  further. 

If  we  admit  that  our  government  has  the 
power  to  “crack  down”  in  this  case,  are  we 
to  admit — or,  does  our  State  Department  con¬ 
tend — that  it  has  the  authority  to  prevent  im¬ 
portation  of  publications  from  Russia  be¬ 
cause  they  are  “inspired  and  drafted  abroad 
and  don’t  conform  to  diplomatic  understand¬ 
ings?”  These  publications  are  an  important 
peephole  for  us  to  see  what  is  going  on  inside 
that  Iron  Curtain. 

Let  us  suppose  that  a  really  friendly  na¬ 
tion — and  Russia  is  not  yet  a  belligerent  in 
the  technical  sense — should  publish  something 
in  this  country  unpalatable  to  the  State  De¬ 
partment  and  our  American  sensibilities.  Are 
we  going  to  apply  the  same  reasoning  and 
censor  it?  Can  the  State  Department  prevent 
importation  of  unfriendly  publications  from 
England,  France,  Italy  on  the  grounds  they 
are  “inspired  and  drafted  abroad  and  don’t 
conform  to  diplomatic  understandings?” 

Take  the  case  of  the  Daily  Worker  pub¬ 
lished  here.  Without  question  it  is  “inspired 
and  drafted  abroad,”  if  not  by  direction  cer¬ 
tainly  by  indirection.  What  happens  to  it 
under  such  logic? 

Distasteful  as  the  USSR  Information  Bul¬ 
letin  may  be,  it  seems  to  us  that  its  suppres¬ 
sion  by  our  government  is  not  only  an  ad¬ 
mission  of  weakness  where  none  exists,  but 
is  also  a  negation  of  our  often  expressed 
belief  in  world  freedom  of  information  and 
freedom  of  the  press. 

Conceding  that  the  action  might  be  sound 
as  diplomatic  retaliation,  it  strikes  us  as 
being  unsound  propaganda-wise  and  in  its 
implied  threat  of  government  authority  over 
publications  of  any  kind  in  this  country.  It 
does  not  strengthen  our  hand  in  the  world¬ 
wide  struggle  for  freedom  of  information  and 
will  ultimately  be  used  against  us.  It  sets  a 
precedent  for  censoring  publications  of  for¬ 
eign  governments  and  carries  a  dangerous 
threat  of  censorship  against  non-government 
publications  which  in  the  final  analysis  comes 
pretty  close  to  domestic  censorship. 


EDITORIAL 


What  shall  we  then  say  to  these  things? 
If  God  be  for  us,  who  can  be  against  us? — 
Romans,  VIII;  31. 


TV  AND  PRESS 

A  LOT  of  words  have  been  written  and 
spoken  about  the  job  television  did  in 
covering  the  Republican  National  Conven¬ 
tion  last  week.  Much  of  it  has  been  lauda¬ 
tory.  But — 

Whether  you  think  the  TV  coverage  was 
good  or  bad  there  is  one  important  point 
about  it  that  reflects  to  the  credit  of  news¬ 
papers  and  newspapermen  —  and  it  should 
provide  a  good  promotion  piece  for  the  press. 

If  you  had  8  to  10  hours  a  day  for  five 
days  to  stay  glued  to  your  set,  and  not  ac¬ 
complish  another  thing,  you  would  have  got¬ 
ten  a  fairly  complete  picture  of  the  conven¬ 
tion — except  for  those  brief  periods,  and 
occasionally  important  ones,  when  commer¬ 
cials  prevented  you  from  seeing  the  unfold¬ 
ing  picture. 

But  how  many  people  could  do  that?  And, 
if  they  missed  one  or  two  sessions,  could 
they  re-run  the  picture? 

However,  those  who  watched  any  or  all 
the  sessions  got  a  good  look  at  the  hard 
working  newspaper  reporters  sitting  in  the 
press  section  at  convention  hall,  or  in  the 
front  row  seats  at  the  committee  hearings. 

It  probably  didn’t  occur  to  the  viewers,  but 
those  reporters  followed  the  proceedings  for 
8  or  10  hours  putting  the  vital  news  into  a 
story  that  may  have  taken  five  minutes  to 
read.  And  a  half  hour  with  a  newspaper 
would  give  a  reader  everything  of  importance 
that  transpired  at  the  sessions  continuing  all 
afternoon  and  evening. 

Newspapers  reported  the  frequent  hour  de¬ 
lays  in  a  sentence.  If  you  watched  TV  it 
took  you  an  hour  to  learn  the  same  thing. 
Newspapers  reported  the  roll  call  votes  in 
a  matter  of  a  few  minutes  reading  time.  A 
TV  viewer  had  to  spend  almost  an  hour  to 
get  the  same  result. 

Sure,  it’s  glamorous  and  sometimes  excit¬ 
ing  to  be  able  to  sit  at  home  and  watch  a 
convention  scene  unfold  in  front  of  you  that 
is  taking  place  a  thousand  miles  away.  It  is 
a  colorful,  albeit  oftentimes  dull,  event  to 
watch.  But  every  viewer  has  to  be  a  full¬ 
time  reporter  in  order  to  analyze  and  catch 
the  significance  of  such  a  marathon  event. 

The  newspapers  do  all  that  for  the  reader 
— and  here  is  a  point  on  which  all  news¬ 
papers  should  capitalize:  “Watch  if  you 
want  to,  gentle  reader,  the  hours  of  confu¬ 
sion  being  shown  on  your  TV  set.  But  if 
you  want  to  know  what  is  happening — ^what 
happened  before  you  turned  it  on  and  after 
you  turned  it  off — ^what  is  going  on  in  the 
headquarters  rooms  and  behind  the  scenes 
where  the  camera  can’t  go — then  read  your 
daily  paper.” 

ED 


GROUND  RULES 

THE  experiences  of  newspaper  reporters  and 
photographers  at  the  GOP  convention  in 
Chicago  last  week  indicate  strongly  there 
should  be  some  firm  “ground  rules”  estab¬ 
lished  for  future  and  similar  events  of  this 
kind. 

The  glamorous  appeal  of  television  to  the 
delegates  and  political  bigwigs  was  respon¬ 
sible  for  press  photographers  getting  the  short 
end  of  the  deal  in  convention  hall  arrange¬ 
ments  and  reporters  being  made  to  partici¬ 
pate  in  so-called  “press  conferences”  that 
bore  more  relation  to  political  rallies. 

We  suggest  that  the  American  Society  of 
Newspaper  Editors,  the  National  Press  Pho¬ 
tographers  Association,  the  AP  Managing 
Editors  Association,  White  House  Corre¬ 
spondents  Association,  and  any  other  group 
with  similar  interests,  immediately  cooperate 
in  discussing  with  broadcasting  officials  the 
flaws  and  inequities  revealed  during  the  Chi¬ 
cago  coverage  with  the  view  toward  eliminat¬ 
ing  them  in  the  future. 

We  doubt  that  any  official  or  politician 
could  be  found  who  would  be  responsible  in 
such  a  discussion  so  it  is  up  to  media  to  iron 
out  their  own  difficulties. 

If  press  cameramen  are  going  to  be  gradu¬ 
ally  eliminated  from  the  convention  floor, 
as  was  attempted  in  Chicago,  then  it  is  time 
newspaper  editors  knew  about  it.  If  that  is 
going  to  be  done,  and  newspaper  pictures 
must  be  taken  from  the  galleries  with  Big 
Berthas,  then  they  must  have  locations 
equally  as  favorable  as  cameras  for  other 
media.  This  was  not  the  case  in  Chicago, 
either. 

“Ground  rules”  for  press  conferences 
should  be  established  to  prevent  them  from 
being  turned  into  three-ring  circuses  for  the 
personal  aggrandizement  of  the  interviewee. 
Working  together,  the  media  can  prevent  this 
in  the  public’s  interest.  A  press  conference 
properly  conducted  before  TV  can  benefit 
the  people.  But  a  press  conference  where 
a  subject  is  asked  no  important  questions 
and  gives  no  important  answers  accompanied 
by  the  delighted  applause  of  a  biased  audience 
is  nothing  but  a  personal  appearance. 

All  newspapermen  want  is  equitable  treat¬ 
ment  in  order  to  continue  serving  the  public 
as  they  always  have  in  the  past. 

EDITORIAL  OR  AD 

IN  Kennewick,  Wash.,  Glenn  C.  Lee,  pub¬ 
lisher  of  the  Tri-City  Herald,  was  arrested 
and  jailed  last  week  because  a  justice  of  the 
peace  chose  to  interpret  an  editorial  comment 
as  “advertising.”  A  school  board  recall  battle 
is  boiling  there  and  Mr.  Lee  editorially  imged 
readers  to  sign  the  recall  petition  and  told 
them  where  they  could  be  obtained.  Appar¬ 
ently  lined  up  with  the  opposition  forces,  the 
law  officers  cited  the  editorial  as  in  violation 
of  a  law  prohibiting  advertising  of  recall  pe¬ 
titions.  Such  an  interpretation  is  patently 
ridiculous. 

The  publisher  refused  to  be  intimidated 
and  said  the  paper  would  continue  to  work 
for  the  recall.  “I  think  I  have  the  right  to 
comment  about  misfeasance  and  malfeasance 
of  public  officials  and  1  am  going  to  keep 
right  on  doing  so,”  he  told  E&P.  We  agree! 

This  is  another  example  of  the  efforts  of 
small-time  politicians  to  thwart  newspapers  in 
their  crusade  for  good  government.  They  will 
try  every  subterfuge. 
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PERSONAL 

MENTION _ 

Cecil  B.  Highland,  publisher 
of  the  Clarksburg  (W.  Va.)  Ex¬ 
ponent,  had  the  honor  of  snipping 
the  ribbon  at  the  opening  of  a  new 
road  that  was  built  with  donated 
labor  and  equipment. 

*  * 

E.  B.  MacNaughton,  president 
of  the  Oregonian  Publishing  Co., 
Portland,  Ore.,  has  retired  as  presi¬ 
dent  of  Reed  College,  Portland, 
after  serving  four  years  without 
salary.  Shortly  before  the  close 
of  the  school  year  he  was  honored 
with  a  surprise  party  given  by  the 
student  body  of  the  college. 

*  *  * 

Charles  McD.  Puckette,  gen¬ 
eral  manager  of  the  Chattanooga 
(Tenn.)  Times,  has  been  named 
Tennessee  vicepresident  of  the 
Southern  Association  of  Science 
and  Industry,  Inc. 

*  *  * 

Ed  Schneider  has  been  appoint¬ 
ed  general  manager  of  the  Tucum- 
cari  (N.  M.)  American  Leader  by 
Publisher  Marcus  Griffin. 

*  *  * 

Mack  Boswell  has  been  ap¬ 
pointed  editor  of  the  Brownwood 
(Tex.)  Bulletin,  succeeding  Ernest 
Jones,  who  resigned  to  join  the 
staff  of  the  Palestine  (Tex.)  Her¬ 
ald-Press. 

On  the  Business  Side 


Ralph  C.  D. 
Whitehead,  a 
veteran  of  adver¬ 
tising  and  sales 
promotion  work, 
has  been  appoint¬ 
ed  copy  chief  of 
sales  promotion 
department  of  the 
Miami  (Fla.) 
Daily  News. 


Don  Peterson  .  . 

has  returned  Whitehead 
from  active  duty  in  the  Navy  to 
resume  his  former  position  as 
circulation  manager  of  the  Steu¬ 
benville  (Ohio)  Herald-Star,  suc¬ 
ceeding  Harold  Wise,  who  has 
been  named  city  circulation  mana¬ 
ger  of  the  Canton  (Ohio)  Reposi¬ 
tory.  Mr.  Wise  replaces  Paul  C. 
Seiple,  resigned.  Both  papers  are 
in  the  Brush-Moore  group. 

*  *  * 

James  T.  Quirk,  general  pro¬ 
motion  manager,  Philadelphia 
(Pa.)  Inquirer,  has  been  elected 
vicepresident  of  the  Philadelphia 
Public  Relations  Association. 

«  #  * 

Franklin  J.  Ehiert,  a  former 
advertising  staff  member  of  the 
Washington  (D.  C.)  Star  and  the 
Washington  Times-Herald.  has 
Iwn  appointed  advertising  produc¬ 
tion  manager  of  the  Star. 

*  *  * 

Ed  J.  Curtin  has  joined  the  cir¬ 
culation  sales  staff  for  Oregon  of 
Dow-Jones  Co.,  Inc.,  publishers  of 


the  Wall  Street  Journal.  His  head¬ 
quarters  wilt  be  in  Portland. 

*  *  * 

Ross  Johnson,  formerly  classi¬ 
fied  advertising  manager  for  the 
Alhambra  (Calif.)  Post-Gazette, 
has  been  named 
classified  adver¬ 
tising  m  a  n  a  g  er 
for  the  ,Yakima 
(Wash.)  Morn¬ 
ing  Herald  and 
the  Yakima  Daily 
Republic.  He  is 
immediate  past 
president  of  the 
Western  Classi- 
T  .j  '  fied  Association, 
,  .  and  is  a  former 

Johnson  president  of  the 
Southern  California  Classified  Ad¬ 
vertising  Managers  Association. 


Calvin  Lambert,  former  local 
advertising  director  of  the  Daily 
Iowan  and  a  graduate  of  the  Uni¬ 
versity  of  Iowa  school  of  journal¬ 
ism,  has  joined  the  Oelwein  (Iowa) 
Daily  Register  ad  staff. 

In  the  Editorial  Rooms 

Bud  Bauman  of  the  Elizabeth 
(N.  J.)  Daily  Journal  has  been 
presented  with  the  annual  award 
of  the  New  Jersey  Sports  Writers 
.\ssociation  for  spot  news  writing. 
The  feature  story  award  went  to 
Bob  Whiting  of  the  Paterson 
Morning  Call. 

*  *  * 

Vance  Johnston,  news  editor 
of  the  Harlan  (Ky.)  Daily  Enter¬ 
prise,  has  resigned  to  join  the 
Louisville,  Ky.,  bureau  of  Asso¬ 
ciated  Press. 

m  *  * 

Roger  Olson,  graduate  of  Mac- 
alister  College,  St.  Paul,  has  joined 
the  Oelwein  (Iowa)  Daily  Regis¬ 
ter  as  state  editor  and  photo¬ 
reporter.  He  will  become  sports 
editor  in  September. 

*  *  * 

Samuel  E.  Clarke,  former  as¬ 
sistant  state  news  editor  of  the 
Atlanta  (Ga.)  Constitution,  has 
been  named  to  the  same  position 
on.  the  Savannah  (Ga.)  Morning 
News.  Joseph  E.  Lambright,  Jr., 
has  been  named  managing  editor 
of  the  News,  succeeding  William 
J.  Fiedler,  who  becomes  associate 
editor  and  state  news  editor.  Mr. 
Lambright  also  retains  the  posi¬ 
tion  of  associate  editor.  Mrs.  Eva 
J.  Barrington,  former  feature 
writer  receptionist  has  been  named 
society  editor  of  the  Morning  News 
and  Evening  Press,  succeeding  the 
late  Miss  Catherine  Charlton. 

*  *  * 

Capt.  Thomas  J.  Devlin,  re¬ 
turned  to  the  copydesk  of  the 
Los  Angeles  (Calif.)  Examiner 
after  several  months  at  Walter 

Reed  Hospital  following  service 
with  a  tank  battalion  on  the  North 
Korean  front. 

*  *  « 

George  Bellamy,  since  1949 

Cooperstown  district  reporter  for 
the  Oneonta  (N.  Y.)  Star,  has  re¬ 


signed  to  become  an  editorial 
staffer  on  the  Cooperstown  week¬ 
lies,  Otsego  Farmer  and  Freeman’s 
Journal.  He  is  a  former  New  York 
City  newsman  and  theater  publi¬ 
cist. 

*  *  * 

Nan  Robertson  has  recently 
begun  a  two  columns  per  week, 
feature  on  shopping  for  American 
women  in  Germany  for  the  New 
Y  ork  Herald  Tribune  Paris  edition. 
She  is  the  wife  of  Allyn  Baum, 
U.P.  photographer  and  photo 
manager  for  Germany. 

*  *  * 

Recent  additions  to  the  repor- 
torial  staff  of  the  Calgary  (Alta.) 
Herald  include  Bill  Drever,  for¬ 
merly  of  the  Edmonton  (Alta.) 
Journal,  and  Dave  Bond,  formerly 
of  the  Liverpool  (Eng.)  Evening 
Express. 

*  *  * 

William  Jorden,  veteran  of  the 
Japan  and  Korea  staff  of  the  As¬ 
sociated  Press,  was  elected  presi¬ 
dent  of  the  Tokyo  Correspondent’s 
Club  at  this  year’s  annual  election. 
*  * 

Therman  Evans,  Sunday  editor 
of  the  Portland  (Ore.)  Journal, 
has  been  elected  president  of  the 
newly-organized  Oregon  State 
Gladiolus  Society  which  has  more 
Ilian  200  members.  Mrs.  Opal 
Eisenhauer,  of  the  Journal’s 
Garden  Magazine  staff,  was  elected 
secretary  of  the  society. 

*  *  * 

Alan  Webber,  labor  reporter 
for  the  Waterbary  (Conn.)  Re¬ 
publican,  sails  this  month  for  Lon¬ 
don,  England,  where  he  will  be  a 
reporter  at  the  United  Press  office. 


In  the  Military  Service 

Elizabeth  Griffin,  Ensign, 
USN,  city  editor  of  the  Tucumcari 
(N,  M.)  American  Leader,  on 
leave  with  the  United  States  Navy, 
has  been  assigned  to  the  communi¬ 
cations  department.  Pentagon, 
V/ashington,  D.  C. 

*  *  * 

Frank  H.  Rhodes,  an  Indian¬ 
apolis  (Ind.)  Star  staff  photogra¬ 
pher  for  the  past  two  years,  re¬ 
cently  entered  the  United  States 


Air  Force  and  is  now  stationed  at 
Lackland  Air  Force  Base,  San  An¬ 
tonio,  Texas. 

«  *  * 

Barney  Oldfield,  once  film 
editor  and  columnist  for  the  Ne¬ 
braska  State  Journal,  Lincoln, 
Neb.,  has  been  promoted  to 
Colonel  on  the  U.  S.  Air  Force 
list  for  this  month.  He  is  pres¬ 
ently  Chief  of  Public  Information, 
Hq.  Allied  Air  Forces,  Central 
Europe,  on  the  staff  of  General 
Lauris  Norstad,  and  has  been  in 
Europe  for  18  months. 

*  *  * 

Pvt.  Arnold  H.  Ismach,  for¬ 
merly  on  the  staff  of  the  Daily 
Oklahoman,  Oklahoma  City,  has 
been  assigned  to  the  Public  In¬ 
formation  Office  of  the  Second 

Armored  Division  in  Germany. 

*  *  * 

Capt.  William  E.  Cleghorn, 
former  assistant  sports  editor  of 
the  Montgomery  (Ala.)  Adver¬ 

tiser  now  serving  with  the  Eighth 
U.  S.  Army  in  Korea,  is  contrib¬ 
uting  a  series  of  articles  to  the 
Advertiser  on  the  life  of  Ameri¬ 
cans  in  Korea. 

*  *  * 

E.  J.  Daly,  ex-reporter,  Hart¬ 
ford  (Conn.)  Times,  has  been  as¬ 
signed  to  Base  Public  Information 
office  staff  at  Reese  Air  Force 
Base,  Texas. 

*  *  * 

First  Lt.  Richard  A.  Peacock, 
a  former  reporter  for  the  Birming¬ 
ham  (Ala.)  News,  recently  was 
assigned  as  aide-de-camp  to  Brig. 
Gen.  R.  L.  Dulaney,  commander 
of  the  3d  Infantry  Division  in 
Korea. 

*  *  * 

Capt.  Richard  K.  Gottschall, 
on  military  leave  as  assistant  city 
editor  of  the  San  Diego  (Calif.) 
Union,  has  been  named  public  in¬ 
formation  officer  at  headquarters. 
Advance  Section,  Eucom  Com¬ 

munications  Zone,  in  Verdun, 
France. 

*  «  * 

Clellan  j.  Hunt,  ex-copy  boy, 
Hartford  (Conn.)  Times,  is  now 
on  active  duty  with  the  U.  S.  Navy 
Reserve. 

*  *  * 

Capt.  Sam  Freedman,  copy- 
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Capt.  Robert  M.  Myers,  for- 
mer  sports  editor  of  the  Lewis-  200  DBltS  HeiD 

_ _  \  hoe  n«*  _  .  * 
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Educators  Owe 
Much  to  Press 
Study  Shows 


.  .  .  r  ^  ,  W7  Organized  Reserve  Corps  School,  Chicago — More  than  2  00  j  ^ 

mder  of  the  Los  Angeles  Exam-  Richmond,  Va.,  after  combat  ser-  “Berts”  help  to  get  out  the  Chi-  OtUClV  OxlOTVS 

n  j  *  °  released  from  yi^^  Korea.  cago  Tribune,  it  was  revealed  •  j  w 

Walter  Reed  Army  Medical  Cen-  *  •  *  from  payroll  records  by  ‘The  There  is  a  need  for  more  rw- 

ter,  ^er  six  months  hospit^-  2nd  Lt.  Jack  E.  Boyer,  for-  Trib,”  monthly  employe  publica-  ogaihon  from  educators  of  f^ 
non  followmg  duty  m  North  Kor-  „„ly  advertising  manager  of  the  tion.  The  list  includes  Col.  Robert  treatment  and  e^torial  courtesy 
ea.  He  is  on  conv^escent  leave  Oklahoma  Daily  Newspapers  in  r.  McCormick,  editor  and  pub-  rec«‘ved  by  them  from  the  Ameri- 
at  Tenso,  Va.,  and  plans  an  eariy  Norman,  Okla.,  is  acting  as  an  i-sher,  and  Elbert  Antrim,  business  can  press. 

return  to  the  Hearst  service.  artillery  forward  observer  in  Korea  manager.  implications 

^  ^  ^  with  the  3rd  Infantry  Division.  The  Trib’s  story  breaks  down  ^  dwtoral 

Walter  Fr^en^o  re^^r  _ _  the  Berts  by  departments  and  in-  to  the  faculty  f  Teachers  Col- 

on-leave  of  the  Wi^ton-Salem  Polla  elides  men  whose  first  names  are  °  MirW 

(N.  C.)  Journal,  has  been  gradu-  WedCllIig  DePS  Allvrt  Flh«Tt  niihort  HprSirt  John  A.  Buelke,  Western  Micni- 

ated  from  Infantry  Officer  Candi-  ■  i  gan  College  of  Education,  candi- 


Walter  Friedenbero,  reporter  _ 

on-leave  of  the  Winston-Salem 

(N.  C.)  Journal,  has  been  gradu-  VvGddlXig  DGltS 

ated  from  Infantry  Officer  Candi-  -  Lambert  "^  Norbert  ^  Roberr  8“  College  of  Education,  candi¬ 
dates  School  at  Fort  Benning,  Ga.,  miss  Helen  M.  Wasmijth,  lay-  Wilbert  ’  ’  date  for  the  Doctor  of  Education 

and  will  report  to  Fort  Ord,  Calif.,  out  artist  and  production  aide  in  - i _  de^ee.  The  title  was:  ‘‘The  Edi- 

following  a  leave.  ihe  INS  Promotion  Department,  to  ciate  society  editor  of  the  Johnson  1°*’**^  Tre^ment  of  Major 

1  T  Harold  Schneider,  a  member  of  City  (Tenn.)  Press-Chronicle,  and  If.™*  ™ 

1st.  Lt.  William  Woestendiek,  the  King  Features  Syndicate  Kenneth  E.  Morrell,  city  editor  Newspapers,  1945-1949. 

who  has  bMn  on  leave  from  the  sales  staff,  July  12.  of  the  Press-Chronicle,  June  6.  ]®  newspapers  elected  for 

Winston-Salem  (N.  C.)  Journal  *  *  «  *  *  *  the  study  were:  New  York  Daily 

while  he  saw  service  with  the  ^  ^  „tail  adver-  Don  Shannon  who  is  a  member 

Army  in  Korw,  has  been  placed  jising  salesman,  and  Miss  Eleanor  of  the  Washington  Bureau  of  the 
on  inacuve  duty  as  a  resenvst.  advertising  de-  Salt  Lake  City  (Utah)  Deseret 

partment,  both  Miami  (Fla.)  News  and  Miss  Sally  Van  Deurs  r^^^°rhirn^'^nilM^New^  De 

EWTOBSPtJBU^^  »•  Jr  nSX 

— '  ■■  ...  ■  III  I  I _ I  .  .  .  «  «  *  „  .  „  . ,  — Other  needs  listed  by  Mr. 

Tht  outrt  PuUuhtrs-  AdvtrtisnP  Sam  S.  Clevenson,  Springfield  ,  Buelke  were: 

with  which  haa  Jouroaliit,  (Mass.)  Union  editorial  Staff,  and  ^  “(2)  educators  to  separate  po- 

Groopman  of  New  litical  and  non-political  issues:  (3) 

Editoi^urerflw^V.  wi?Ad^:  ^ork  City,  June  8.  Joseph  Felmet,  reporter,  Har/-  educators  to  compare  the  roles  of 

*’  Titjei  Patented  and  ♦  ♦  *  ford  (Conn.)  Times,  and  Miss  newspaper,  periodical,  radio,  mo- 

bSiot'a  Publ^r^  Int*^  ^  Betty  Wilkison  of  the  woman’s  Mandy  Ryon,  recently.  tion  picture,  and  television  media 

THr"EDiTorTTunuaiErco7Tiic!  department  of  the  Atlanta  (Ga.)  *  *  *  ijj  interpreting  education  to  the 

Jauia  Wuc^BaowM  Constitution,  and  William  Gray,  J.  Wallace  Carroll,  executive  American  people;  (4)  educators 

- Cm/ra/  PMuation  OMtes- -  assistant  manager  of  the  Georgia  editor  of  the  Winston-Salem  (N.  to  explore  every  means  of  main- 

Seventeenth  Floor,  Tim^ower  Press  Association,  June  28.  C.)  Journal  and  Sentinel,  and  taining  open  avenues  of  communi- 

42nd  St.  and  Bro^wn^aw  York  36,  N.  Y  a  a  a  Mrs.  Carroll  announce  the  birth  cation  between  themselves  and  the 

BRyant  fr.3052.  sotST^U,  3055  fc  3056  Carl  E.  Rau,  of  the  Portland  of  a  daughter,  July  4.  editors  and  publishers  of  news- 
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BRyant  9.3052,  3ok  3055  t  3056  Carl  E.  Rau,  of  the  Portland  of  a  daughter,  July  4.  editors  and  publishers  of  news- 

ul***”  ar  Ediior;  Jeioue  h.  (Ore.)  Journal’s  advertising  de-  *  •  *  papers;  (5)  educators  to  promote 

K'  C^Ltmoa^  partment  and  Miss  DeEtta  Lois  Robert  M.  Speidel,  editor  and  more  scientific  thinking,  open  in- 
EawiR,  e^n  Knoll,  Featurts;  Leweence  Fieldhouse,  June  21.  publisher  of  the  Visalia  (Calif.)  Quiry,  and  systematic  study  in  re- 

*  *  •  Times-Delta,  and  Mrs.  Speidel,  gard  to  their  problems;  (6)  the 


*  *  *  iimes-uena,  ana  mrs.  speidel,  ...v 

^starch  Manattr;  Janet  Haslett,  Librarian.  Reporter  George  A.  PENNY  of  are  parents  of  a  son,  ROBERT  M.,  use  Of  many  means  of  mass  com- 
c^ELia  T.  Stvaet,  PMuktr;  Leach  Lanet,  the  Raleieh  fN  C  J  News  and  child,  born  July  4.  munication  other  than  the  press 

AMerttsint  Managtr;  Beenadette  Boekies,  °  t-  a  a  a  in  interpreting  education  to  the 

Ad^in,  Productiim  Manattr;  Wm.  l!  Observer  and  Yvonne  Elizabeth  *  ♦  •  " 

drt—Cop;^reative;  Robeet  p.  Wade,  June  28.  ROBERT  Clark,  reporter  for  the  American  public,  (7)  a  carefully 

e“e“*n  \  *  *  *  Louisville  (Ky.)  Courier-Journal,  campaign  of  refutation  of 

Kolojat,  OassifitJ  Manattr. _  Harry  A  Turrton  on  the  edi-  Ci-ARK  are  parents  of  a  misconceptions  and  reflections 

wTIkinrton  4,  D.  c.  Burtau,  Jamm  J.  Butlee.  i  J  «  '  #  ^  ^  L  i  •  dauchter  PATRICIA  O  r  r  Clark  Promoted  by  some  ele- 

1140  Ntttion^  Prtss  hidt.,  Ttltphants,  Wheeling  ®  .  ’  .  ,  .  -  ’  ments  of  the  American  press;  (8) 

M^mn0S23.OS24as2S.  _ ^  (W.  Va.)  News-Register,  to  Miss  born  June  30.  It  is  their  first  ^  n,onitoring  division  under  the 

"ArtSl^il^CriJ'L^uki^^ATc^  Quarrier  Wilson,  re-  child.  ^  ^  ^ 

*  A  A  Jerome  N.  Wolfert,  a  City  I™*? 


Atcidt^i  Bldt^  360  North  Michigan  Ave,^  Chu 
tato  /,  III.  Tel.  STite  2-4898-99;  Geoece  A. 
Beandenbueo,  Editor;  Haeet  R.  Black, 

Adotrtisint  Rtprtstntatitt. _ 

PkUadtlpkia  Button,  1046  Commtrcial  Tmjt 
Bldt.,f5tk  and  Marktl  Sts.,  Pkiladtlokia  3. 


Miss  Nancy  Stoddard  Seely 


Bl<it-.JSika^  Mtokti  su.,  Pkiladtipkia  3.  of  the  New  York  Post  rewrite  w™  pppx  wi.ntiv  Kpmmp  thA  nar  various  channels  of  mass  com- 
DEAco"iin^‘*“'^*'  Staff,  to  Frank  Edward  O’Sulu-  WoLF^ERy^nUy  became  the  par-  ^u^i^^tions;  (9)  people  who  can 

Pici/u  Coast  Bdior,  Campbell  Watbon,  Mills  assistant  copy  editor  of  the  *  A  A  Critically,  in  order  to  detect 

BiduSan  Francitcod.  Tel.  Garheid  1-7950.  Same  newspaper,  June  23.  ,  .  propaganda  and  hidden  motives  in 

pfXLTjum.  *  *  *  Walter  V  McKinney,  who  is  communications  content  like  the 

WHCAN  A.  SCOTT,  !>MUtd,  Ftntkonst  MtUs  _  _ _  _ _  accictant  to  thp  niihlichpre  of  tliA  . 


Hall  reporter  for  the  Buffalo  andrejwrtconstantlytnetreat- 
(N.  Y.)  Evening  News,  and  Mrs.  ™“t  afforded  education  m  the 
Wolfert  recenUy  became  the  par-  various  channels  of  mass  com- 
ents  of  a  son.  munications;  (9)  people  who  can 

^  ^  ^  read  critically,  in  order  to  detect 

.  .  propaganda  and  hidden  motives  in 

Walter  V.  McKiiwey,  who  is  communications  content  like  the 


BUi.,  San  Frantiteo  4.  Tei  GErfidd  1-7^  ClaUDE  EvERETT  SpARKS,  JR.,  assistant  to  the  publishers  of  the  newspaper  editorial.” 

5.  T«  Blytheville  (Ark.)  Press  advertis-  Hillsboro  (Ore.)  Argus,  and  Mrs.  • 

m  Enti^  Ofict:  Aluin  Deui,on.,  dep^ent,  and  Miss  Anne  horn  FqU  Ends  32-Year 

Manattr,  19  DorcktsUr  Conn,  Mnsotll  Hilt  MeRLE  WELDY,  June  22.  “ESt  cnilQ,  MARGARET  1-OUISE,  DOm 

April  28.  ^ - ^ - 
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Robert  Ray,  born  recently. 


Homer  L.  Somers,  who  is  na¬ 
tional  advertising  manager  and  cir- 


Awie^de1SriA‘*^ienM.^Mr*(&oo1^  SCOTTIE  GaYLE  SHEPHERD,  /  u  *  e  LOVELAND,  Colo.— MrS.  Zclma 

M  Editoe  *  PuBLiEHEE  Are  EVEiUble  at  iha  Montgomery,  Ala.,  news  editor  of  Tesch,  society  editor  and  reporter 

pSToS)  County  (Fla.)  Citizen,  of  *e  La  Grande  (Ore.)  Eastern  Reporter-Herald  here  for 

^»Ml3uditBur..„fC.rcd.doHL  ^ORMAN  F.  J.  Allen,  "  J  more  than  32  years,  has  retired. 

Net  Paid,  ind.  iundt,  Nov.  3, 1951 _ 18,450  June  28.  BERTSCH  are  parents  of  a  son,  Starting  out  with  the  Loveland 


et  Paid,  ind.  iUndt,  Nov.  3,  1951 _ 18,450  June  28.  DEKiacn  arc  parcui^  oi  a  sou,  Starting  OUt  with  the  Loveland 

Avaraae  renewal  for  7  yean . 81.69%  AAA  ROBERT  RAY,  bom  recently.  i,....,...,  loio  Mr. 

TorSubKription  Rate.nePw2  AAA  1  January,  1920,  Mrs. 

friSPLAY  ADVER'nsiNG  RATES  HoMER  L.  SoMERS,  who  is  na-  »  ^  ^  Tesch  bad  missed  only  two  dajw 

I  r  6  ii  26  u  tional  advertising  manager  and  cir-  Jack  Ostergren,  reporter  for  from  work  because  of  illness  until 

Stoai  Time  Timei  Timet  Timei  Timea  culation  manager  of  the  Ansonia  fb®  Portland  (Ore.)  Journal,  and  last  April  when  she  suffered  a 

ipe.  $415  $355  $330  $306  $275  (Conn.)  Evening  Scnf/ne/,  to  Miss  Mas.  Ostergren  are  pare^  of  fractured  hip  in  a  fall  at  her  home. 

Hps-  235  i®5  186  176  155  Helga  Ria  Mueller  on  June  21.  their  first  child,  Craig  Jack  Oster-  Her  place  was  taken  for  the 

hS;  M  *75  *70  ‘S  55  *  •  •  GREN,  bom  June  16.  summer  by  Miss  Jean  Hunt,  an 

Ca  pg.  60  43  39  86  83  Miss  Wynotta  BARKER,  asso-  AAA  English  teacher  at  Loveland  H.  S 
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irninouncement 


by  the  member  newspapers  of 

THIS  WEEK  MAGAZINE 


Starting  October  5th,  1952,  we  are  proud  to  welcome 
into  our  newspaper  partnership 

THE  RICHMOND  (VA.)  TIMES-DISPATCH 


The  Baltimore  Sunday  Sun  •  The  Birmingham  News  •  The  Boston  Herald  •  The  Charlotte  Observer 
The  Chicago  Daily  News  •  The  Cincinnati  Knquirer  •  Cleveland  Plain  Dealer  •  The  Dallas  Morning  News 
Des  Moines  Sunday  Register  •  The  Detroit  News  •  The  Houston  Post  •  The  Indianapolis  Star 
The  Jacksonville  Florida  Times-Union  •  Los  Angeles  Times  •  The  Memphis  Commercial  Appeal 
Miami  Sunday  News  •  The  Milwaukee  Journal  •  Minneapolis  Sunday  Tribune  •  New  York  Herald  Tribune 
New  Orleans  Times-Picayune  and  States  •  The  Philadelphia  Sunday  Bulletin  •  The  Phoenix  Republic 
The  Pittsburgh  Press  •  Portland  Oregon  Journal  •  The  Providence  Sunday  Journal 

Rochester  Democrat  &  Chronicle  •  The  Salt  Lake  Tribune  •  St.  LouLs  Globe-Democrat 
San  Francisco  Chronicle  •  The  Spokane  Spokesman-Review  •  The  Washington  Sunday  Star 


32  newspapers  ★  10.5  million  homes  ★  24.2  million  readers 


[SWu 


A  VOTE  OF  CONFIDENCE 


Cincinnati  —  Expansion  of  the  William  Fortlage  of  that  paper’s 
board  of  directors  of  Cincinnati  composing  room  who  were  chosen 
Enquirer,  Inc.,  to  include  six  local  earlier  by  Enquirer  employes, 
business  leaders  has  been  an-  Roger  H.  Ferger,  Enquirer  pub- 
nounced  by  James  H.  Ratliff,  Jr.,  lisher,  and  Eugene  S.  Duffield,  as- 
chairman  of  the  Enquirer  Employ-  sistant  publisher,  are  also  direc- 
es’  Committee.  tors. 

Besides  bringing  experienced  Employes  Study  Committee 
management  men  into  the  enter-  ^  chairman  of  the  En- 

pr.se  this  naove  is  necessary  prior  Ownership  Participation 

to  registration  of  the  proposed  ^  Committee,  designed  to  sur- 
stock  and  bond  financing  program  y-y  o.t,er  successful  emolove- 
with  the  Securities  arid  Exchange  cLpanies,  announced  that 

Alter  SEC  registralioil  ij  cleared  j  ^  ^  j  departments  ot 

common  stock  not  subscribed  by  Enquirer:  Eleanor  Albrecht, 
employes  will  be  offered  to  the  bookkeenine-  Marv  Stoeckel  ad 
public.  Halsey  Stuart  &  Co.  New  SSrA:  M  pUn^r^^^^ 

York  and  Chicago  investment  ... 

bankers,  will  underwrite  and  sell  /niohia-  lark’  Krm 

bond  issues  Jack  Kern,  com¬ 

posing  room  (day);  Emmett  Bak- 
8  New  Members  stereotyping;  Cliff  Kline,  en- 

The  original  Enquirer  board  graving;  J.  W.  McCarren,  produc- 
added  eight  new  members:  Joel  tion,  Jack  Ryan,  circulation; 
M.  Bowlby,  board  chairman,  Robert  Ullman,  stockroom;  M.  F. 
Eagle-Picher  Co.;  Powel  Crosley,  Jones,  controller  office  and  coun- 
Jr.,  president  of  Crosley  Motors  ter;  Glen  Franke,  m  a  i  1  r  o  o  m 
and  the  Reds’  baseball  club;  Har-  (night);  Ernie  Bloom,  mailroom 
old  R.  LeBlond,  president  of  (day);  Ted  Faigle,  pressroom; 
Cleveland  Automatic  Machine  Co.,  Dan  Donovan,  watchmen  and  pa- 
vicepresident,  R.  K.  LeBlond  Ma-  per  handlers;  Leo  Victor,  mainten- 
chine  Tool  Co.;  William  L.  Me-  ance;  Ruth  Schickner,  telephone 
Grath,  president,  Williamson  Heat-  operators;  Homer  Stevens,  truck 
er  Co.;  Walter  S.  Schmidt,  presi-  drivers, 
dent  of  Frederick  A.  Schmidt,  „  ,  j 

Inc.;  James  D.  Shouse,  vicepresi-  ^  ® 

dent  and  director  of  Avco  Manu-  'P*'®  committee,  Mr.  Staab  said, 

factoring  Co.;  Carl  M.  Jacobs,  of  selected  from  rank-and-file 

Frost  &  Jacobs,  legal  counsel  for  workers  with  no  department  heads 
the  Enquirer,  and  “Jim”  Ratliff.  as  members.  An  executive  com- 
Frank  E.  Wood,  Cincinnati  at-  mittee  of  three  is  to  be  chosen 
torney  for  the  Portsmouth  Steel  Jater  by  the  full  committee.  The 
Co.  and  Edward  Helmick  also  of  entire  committee  will  study  em- 
this  city,  a  Portsmouth  director,  Ploye  ownership  in  the  Milwaukee 
will  continue  on  the  board  until  Journal  and  other  companies  and 
notes  held  by  that  company  are  recommend  the  best  features  for 
paid  off.  After  the  Portsmouth  adoption  by  the  Enquirer.  Mean- 
interim  financing  is  completed  while.  Frost  &  Jacobs  are  prepar¬ 
ing  data  for  a  prospectus  to  be 
filed  with  SEC  preparatory  to  the 
sale  of  common  stocks  and  bonds. 
“The  committee’s  job  will  be  to 
help  make  the  Enquirer  a  better 
place  to  work  and  a  better  com¬ 
pany  with  which  to  do  business," 
Mr.  Staab  declared. 

Suit  Dismissed 

Meanwhile,  U.  S.  District  Court 
Judge  John  H.  Druffel  has  dis¬ 
missed  a  stockholder  dissolution 
suit  against  Portsmouth  Steel, 
which  advanced  cash  for  $7,600,- 
000  for  Enquirer  employes  to  pur¬ 
chase  their  newspaper.  The  disso¬ 
lution  action  by  Abraham  Shrage, 
a  Brooklyn,  N.  Y.  stockholder  in 
that  company,  was  intended  as  a 
framework  whereon  to  hang  an 
injunction  to  prevent  Portsmouth 
funds  being  used  in  the  deal. 
Judge  Druffel  dismissed  the  in¬ 
junction  motion,  June  23,  “with 
prejudice,”  meaning  similar  action 
could  not  be  brought  again. 

Counsel  for  Shrage  has  not  in¬ 
dicated  whether  the  case  will  be 
appealed. 
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SENATOR 

MARGARET 


“SENATOR  SMITH  FOR  VICE-PRESIDENT”  ...  the 
National  Federation  of  Business  and  Professional  Women 
formulated  and  endorsed  the  plan. 


Recognizing  the  importance  of  women's  participation  in  the 
forthcoming  Presidential  campaign,  30  leading  Republican 
women  delegates,  headed  by  Clare  Boothe  Luce,  former 
Congresswoman  from  Connecticut,  decided  to  offer  a  woman 
as  candidate  for  the  office  of  Vice-President. 


After  careful  deliberation  they  selected  Senator  Margaret 
Chase  Smith,  first  woman  to  be  elected  to  the  U.  S.  Senate. 
Senator  Smith  had  established  herself  as  an  able  adminis¬ 
trator,  sound  in  her  views  as  to  the  best  interests  of  the 
country,  and  independently  courageous  in  a  fight. 


But  not  wishing  to  “create  any  division  of  loyalties”  in  the 
party,  Senator  Smith  asked  that  her  name  be  withdrawn. 


This  series  of  events  clearly  demonstrates  the  outstanding 
position  and  strong  character  of  Senator  Margaret  Chase 
Smith.  Both  of  these  are  reflected  in  her  popular  column, 
published  daily  in  leading  newspapers  throughout  the  country. 


A  NEW 
WAY  TO 
INCREASE 

Circalation 


Mounted  on  poles,  etc.  at  strategic 
points  this  “Honor  Vending  Box”, 
is  physicallx  attractive  .  .  .  handy 
convenience  lor  hurried  newspaper 
patrona. 

Newspaper  visible.  Box  takes  any 
size  paper.  Coin  dropped  in  .  .  . 
paper  can  be  withdrawn  easily  .  .  . 
Weather-resistant  .  .  .  Price  indi¬ 
cated  .  .  .  cut  distribution  costs  .  .  . 
visual  ad  lor  paper. 

NOT  an  experiment.  Many  newspa¬ 
pers  now  using  it  with  enthusiasm. 
Write  lor  brochure  containing  com¬ 
plete  inlormation. 


Hard-hitting,  deliberate,  informative  copy  direct  from  the 
country’s  legislative  halls. 


For  rates  and  samples,  wire  today. 


NEWS  VENDOR 


Milwaukee  Metal  Products  Co. 
1737  North  Palmer  Street 
Milwaukee  12,  Wieconsin 
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The  place 
where 
summer 
never  ends 


The  slow,  steady  aging  of 
fine  whiskey  calls  for  a  sum* 
iiiery  temperature  twelve 
months  of  the  year.  Only 
in  a  man-made  climate  could 
this  ideal  weather  exist  all 
year  round.  That’s  why  sum¬ 
mer  never  ends  in  Schenley’s 
many  warehouses.  Schenley 
helps  Nature,  creates  and 
maintains  its  own  wonder¬ 
ful  warehouse  weather.  Even 
when  snow  covers  the 
ground,  inside  it’s  balmy, 
with  pleasantly  moist  air 
and  soft  breezes. 

Year  after  year  in  this 
jH'rfectly  controlled  climate, 
whiskies  mature  in  sturdy 
oak  barrels  which  Schenley 
makes  itself.  Each  barrel  is 
carefully  watched  over  and 
checked  all  during  the  long 
aging*. 

Making  perfect  weather  is 
just  one  of  the  quality  con¬ 
trols  that  guard  Schenley 
whiskies  from  the  time  the 
grain  is  grown  till  the  whis¬ 
key  is  in  your  glass. 

This  is  Schenley’s  way  of 
making  certain  that  you  get 
the  utmost  enjoyment  in 
every  drop  of  every  drink. 
Schenley  Distillers,  Inc., 
Neu'  York,  N.  Y. 


SCHENLEY 


Schenley’s 
unmatched  skill 


The  best-t^ting 
whiskies  in  ages 


‘  Nature’s 

u^tirried  goodness 


JOURNALISM  EDUCATION 

Clark  Says  First  Job 
Is  to  Teach  Freedom 


By  Dwight  Bentel 

FfRST  OBJEcnvrry  of  a  school 
of  journalism,  believes  Dr.  Wesley 
C.  Clark,  the  new  dean  of  jour¬ 
nalism  at  Syracuse  University,  is 
“to  teach  as  many  citizens  as  pos¬ 
sible  the  meaning  of  a  free  society, 
and  particularly  its  dependence 
upon  a  free  press.” 

Dean  Clark,  former  Philadel¬ 
phia  newsman  and  aide  to  Harold 
L.  Ickes,  thinks  the  journalism 
school  has  not  fulfilled  its  function 
by  the  mere  training  of  young  men 
and  women  for  journalism.  “Those 
who  would  think  so,”  he  says,  “are 
bedazzled  by  a  title.  They  are 
mistaking  the  package  for  the  sub¬ 
stance.” 

Nor  does  he  rank  this  function 
even  in  second  place.  “Second  goal 
of  the  school  of  journalism,”  he 
says,  “is  the  training  of  laymen 
in  the  use  of  the  various  media 
of  the  press. 

“There  is  a  tremendous  number 
of  our  adult  population  who  need 
such  training  if  they  are  to  become 
effective  citizens,”  he  believes. 
“They  do  not  need  complete  jour¬ 
nalism  courses,  but  they  do  need 
more  than  a  smattering  of  ignor¬ 
ance  if  they  are  to  use  the  avail¬ 
able  communications  facilities  to 
the  end  that  democracy  may  be 
served.” 

Vital  Need 

Dr.  Clark,  who  succeeded  to 
the  deanship  following  retirement 
of  M.  Lyle  Spencer,  *  points  out 
that  “need  for  people  versed  in 
using  the  media  of  communica¬ 
tion — how  to  present  a  message  so 
that  the  news  media  will  see  news 
in  it  and  publish  it — is  so  vital 
that  other  colleges  at  Syracuse  are 
channelling  more  and  more  of 
their  students  into  journalism 
courses. 

“For  these  arts  and  sciences,” 
he  says,  “need  to  train  not  only 
artists  and  scientists,  but  artists 
and  scientists  who  are  capable  of 
interpreting  the  work  of  their  col¬ 
leagues  to  the  world  of  the  lay¬ 
man.” 

Dean  Clark  lists  as  the  third  ob¬ 
jective  of  the  journalism  school 
“the  big  task  of  training  techni¬ 
cians  in  journalism  .  .  .  long  the 
major  concern  of  the  school.  Where 
once  its  graduates  found  jobs 
within  a  small  area  around  Syra¬ 
cuse,”  he  points  out,  “now  em¬ 
ployers  from  Erie  to  New  York 
City,  and  from  St.  Lawrence  to  the 
Pennsylvania  border  seek  our  grad¬ 
uates.” 

Where  once  Syracuse  trained 
graduates  almost  exclusively  for 
jobs  on  daily  newspapers,  now  the 
school  offers  programs  also  in 
preparation  for  jobs  on  weeklies. 


in  advertising,  on  magazines,  in 
public  relations,  on  church  pub¬ 
lications,  in  graphic  arts,  photog¬ 
raphy,  radio  and  television. 

Working  for  Doctorate 

The  school  has  long  had  a  grad¬ 
uate  program,  he  points  out,  and 
now  is  working  toward  the  estab¬ 
lishment  of  a  doctorate  in  journal¬ 
ism. 

As  the  fourth  objective  of  the 
journalism  school  Dean  Clark  lists 
research,  “of  which  there  is  vital 
need;”  and  as  the  fifth  objective, 
conservation  of  knowledge  in  the 
field  of  journalism.  He  believes 
Syracuse  needs  to  establish  a  re¬ 
search  institute  in  journalism,  and 
a  museum  to  house  the  memora¬ 
bilia  of  journalism  in  New  York 
State. 

Necessity  of  training  high  school 
teachers  of  journalism  if  the  pub¬ 
lic  is  to  be  made  aware  of  the  im¬ 
portance  of  a  free  press  and  how 
it  works  is  emphasized  by  Dean 
Clark. 

“Many  of  our  citizens  will  never 
attend  college,”  he  says,  “yet  they 
too  need  to  know  about  the  work¬ 
ings  of  our  free  press  and  about 
the  ways  this  press  can  present 
their  views  and  the  views  of  the 
organization  to  which  they  belong. 
To  reach  those  who  cannot  or  will 
not  attend  our  colleges  there  is  a 
vital  need  for  high  school  teachers 
trained  in  the  need  for  a  free  press, 
aware  of  those  ways  by  which 
news  is  published,  and  competent 
to  advise  students  who  work  on 
high  school  publications.” 

Gunning  Puts  Writing 
Principles  into  Slide  Set 

Robert  Gunning,  the  read¬ 
ability  expert,  is  marketing  a  set 
of  150  slides  illustrating  the  prin¬ 
ciples  of  clear  writing. 

The  slides,  which  follow  pretty 
closely  the  content  of  his  book 
“The  Technique  of  Clear  Writing,” 
are  accompanied  by  a  teacher’s 
handbook  which  introduces  Gun¬ 
ning’s  “ten  principles  of  clear  news 
writing,”  the  formula  for  deter¬ 
mining  “fog  index,”  and  the  ma¬ 
terial  on  the  slides  themselves. 
These  latter  are  2x2  inch  trans¬ 
parencies  of  printed  material  illus¬ 
trating  various  principles  of  good 
writing,  and  contrasting  good  with 
poor. 

Teachers  of  newswriting  grabbed 
for  the  Gunning  slide  set  but  fast. 
A  shortage  of  audio-visual  aids  is 
one  of  the  handicaps  to  progress  in 
journalism  instruction  .  .  .  and  the 
teachers  showed  such  prompt  and 
active  interest  in  this  material  that 
“the  first  day’s  orders  wiped  out 
the  entire  stock,”  Gunning  reports. 


“We  have  been  overwhelmed  by 
the  response,  which  has  been  just 
five  times  as  large  as  we  were  ad¬ 
vised  we  could  expect,”  he  says. 
(This  information  should  be  con¬ 
veyed  to  commercial  producers  of 
audio-visual  materials,  who  have 
hesitated  to  develop  aids  to  jour¬ 
nalism  instruction  because  they 
doubt  the  demand.) 

Advantages  of  the  Gunning  slide 
set  will  be  less  evident,  probably, 
to  newspaper  editors  ...  but  fact 
is  that  the  level  of  writing  in  many 
newspapers,  most  perhaps,  could 
be  raised  by  occasional  showings 
of  this  material  to  their  staffs. 

First  group  of  slides  in  the  set 
illustrates  the  desirability  of  writ¬ 
ing  short  sentences  and  shows  how 
to  recast  long  sentences  into 
shorter  ones.  Others  show  how 
shorter  words  and  familiar  words 
save  the  reader  effort,  how  un¬ 
necessary  words  may  be  elimin¬ 
ated,  how  writing  may  be  given 
force  and  interest  by  the  use  of 
action  verbs. 

Slides  illustrating  conversational 
writing,  the  advantage  of  concrete 
over  abstract  terms,  the  pitfalls  of 
jargon,  comprise  part  of  the  set. 
Slides  64  to  147  are  in  pairs,  the 
first  slide  of  each  pair  showing  a 
news  item  with  high  “fog  index,” 
the  second  a  rewrite  covering  the 
same  facts  in  more  readable 
fashion. 

All  of  the  writing  principles 
covered  by  Mr.  Gunning’s  slides, 
and  the  illustrations,  have  been 
presented  in  the  Gunning  book. 
Advantage  of  the  slide  set  lies  in 
projection  of  the  material  so  that 
an  entire  group  can  view  and  dis¬ 
cuss  it. 

Visually,  the  slides  would  be 
somewhat  more  adequate  if  they 
had  been  made  in  314*  x  4-inch 
size.  The  bigger  slide  permits  bet¬ 
ter  projection  of  small-print,  and 
the  greater  illumination  makes  a 
dark  room  unnecessary.  The  larger 
slide  is  more  expensive,  less  con¬ 
venient  and  durable,  however. 

Price  of  the  Gunning  set  is  a 
consideration,  of  course,  and  at 
$128.00  for  the  150  slides  seems 
somewhat  too  high.  Mr.  Gun¬ 
ning  explains  he  is  making  little  or 
no  profit  from  the  sale  .  .  .  which 
would  seem  to  indicate  need  for  a 
change  in  production  methods. 

Newspaper  History  Charts 
Made  by  Boston  Student 

A  YOUNG  MAN  at  Boston  Uni¬ 
versity’s  School  of  Public  Rela¬ 
tions  and  Journalism  has  com¬ 
bined  imagination  with  a  good 
sense  of  timing  and  come  up  with 
what  looks  like  an  excellent 
graphic  contribution  to  the  teach¬ 
ing  of  the  history  of  American 
journalism. 

He  has  summarized  the  devel¬ 
opment  of  the  American  news¬ 
paper  with  a  series  of  charts,  each 
covering  one  of  the  periods  in  the 
newspaper’s  evolution.  Nine  of 
these  charts,  each  roughly  11  x  14 
inches  in  size,  takes  the  newspaper 
from  Ben  Harris’s  Publick  Occur- 


^erwhelmed  by  ences  to  the  Memphis  Commer- 
has  been  just  cial- Appeal. 

IS  we  were  ad-  Advantage  of  the  charts  is  that 
)ect,”  he  says,  they  permit  the  student  of  joumal- 
hould  be  con-  ism  history  to  see  at  a  glance 
I  producers  of  newspaper  development  and  dis- 
ils,  who  have  tribution  in  any  of  these  periods. 

»  aids  to  jour-  The  charts  were  developed  by 
because  they  Thomas  Henshaw,  &  senior  jour¬ 
nalism  student,  under  the  guidance 
:  Gunning  slide  of  Dr.  David  Manning  White,  re¬ 
lent,  probably,  search  professor  of  journalism 
s  .  .  .  but  fact  who  encouraged  the  young  man  to 
writing  in  many  pursue  the  problem  as  a  regular 
perhaps,  could  class  assignment.  With  the  assist- 
ional  showings  ance  of  Prof.  Evan  Hill  in  the 
their  staffs.  typography  class  he  then  set  the 

ides  in  the  set  charts  in  type, 
ability  of  writ-  This  contribution  to  the  study 
and  shows  how  of  journalism  history  comes  at  a 
sentences  into  time  when  a  committee  of  the 
ers  show  how  Association  for  Education  in  Jour- 
familiar  words  nalism  is  investigating  ways  of  im- 
ffort,  how  un-  proving  instruction  in  this  subject, 
lay  be  elimin- 

may  be  given  Vo.  BuUding 
by  the  of 

conversational  Morgantovw,  W.  Va.  _A 

ige  of  concrete  modem  training  plant  will  arise 
,  the  pitfalls  of  during  the  coming  year  for  the 
art  of  the  set.  University  School  of  Journalism 
re  in  pairs,  the  here  from  reconditioned  Martin 
pair  showing  a  Hall,  one  of  the  finest  old  late 
!h  “fog  index,”  Georgian  academic  structures  on 
te  covering  the  the  West  Virginia  campus.^ 
nore  readable  Almost  all  of  the  entire  four 
fioors  will  be  utilized  by  the 

iting  principles  school.  .  ,  . 

unning’s  slides.  Present  tentative  plans  include 

ns,  have  been  for  the  eight  rooms  in  the  base- 
Gunning  book,  ment  functional  laboratories  for 
slide  set  lies  in  typography  and  for  advertising 
naterial  so  that  copy  and  layout;  a  composing 

1  view  and  dis-  room  with  quarters  for  engraving 

and  offset  laboratories;  storage 

ides  would  be  space  for  printing  materials  and 
{equate  if  they  supplies;  a  student  lounge. 

I  3V4*  X  4-inch  At  the  front  door  entrance,  on 
ide  permits  bet-  the  first  floor,  the  main  advertis- 
mail-print,  and  ing  seminar  room  and  the  adver- 
lation  makes  a  tising  business  office  of  the  Uni- 
sary.  The  larger  versity  daily  newspaper  will  \x 
nsive,  less  con-  located.  On  this  floor  also  will 
e,  however.  be  the  Director’s  office  and  three 
inning  set  is  a  classrooms,  one  of  which  is  espe- 
course,  and  at  cially  constructed  for  audio-visual 
50  slides  seems  teaching. 

ih.  Mr.  Gun-  The  second  floor  will  be  taken 
making  little  or  over  entirely  by  the  large  news  or 
sale  .  .  .  which  local  room,  the  morgue  and  gen- 
cate  need  for  a  eral  reading  room,  an  office  for 
on  methods.  the  faculty  editorial  supervisor, 
departmental  offices  for  Daily 
nrv  CVtnri  Athenaeum  writers,  and  an  audi- 
°ei  j  torium  seating  about  175  persons, 

a  Student  News  -  photography  instruction 

at  Boston  Uni-  will  be  greatly  strengthened  by 
f  Public  Rela-  having  available  six  darkrooms  on 
lism  has  com-  the  third  floor,  a  picture  studio, 
with  a  good  and  a  technical  classroom.  Lo¬ 
ci  come  up  with  cated  here  also  will  be  offices  for 
an  excellent  teachers,  a  radio  studio,  and  » 
n  to  the  teach-  special  laboratory  for  technical 
y  of  American  training  in  radio  and  televisiw 
journalism.  A  special  feature  will 
ized  the  devel-  be  a  room  giving  dignified  quar- 
tmerican  news-  ters  for  memorials  of  the  West 
of  charts,  each  Virginia  Journalism  Hall  of  Fame 
e  periods  in  the  and  for  museum  exhibits  of  hi>' 
ition.  Nine  of  torical  significance.  There  will  al- 
roughly  11  x  14  so  be  a  general  classroom, 
s  the  newspaper  P.  I.  Reed  is  director  of  the 
Publick  Occur-  journalism  school. 
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It’s  new! 

It’s  exclusive! 

It’s  stimnlatinn! 


It’s 


'The  Advertisers  and 


The  Newspaper"  . . .  EDITOR  & 

PUBLISHER'S  special  section 

about  the  Agency- 

Advertiser-Newspaper  Field 

See  pages  15-24 
of  this  issue 


Advertisers  and  their  agencies  wanted  it. 
Newspapers  asked  for  it.  So  we  did  somethiDg 
about  it.  We  grouped  all  advertising  news  in 
one  section  for  your  convenience.  It’s  called 
The  Advertiser  and  The  Newspaper  and  you’ll 
find  it  prominently  placed  in  the  forward  sec¬ 
tion  of  each  issue. 

Now,  more  than  ever,  the  advertiser  and  his 
agency  can  talk  to  the  newspaper  through  our 
columns;  and  the  newspaper  will  talk  to  the 
advertiser  and  the  agency  that  are  concerned 
with  newspapers  as  a  medium.  It’s  a  natural 
and  exclusive  communications  center  for  them. 


The  discussions  promise  to  be  lively  and  con¬ 
structive. 

What’s  in  this  new  section.^  Personality  inter¬ 
views  with  newspaper  representatives,  ad 
agents  and  ad  managers;  advertising  case  his¬ 
tories;  merchandising  programs;  everything 
and  anything  that  concerns  the  newspaper  and 
its  advertisers. 

Turn  to  it  now  . .  .  read  it  every  week.  It’s  an¬ 
other  service  of  Editor  &  Publisher  which 
keeps  it  the  most  outstanding  medium  for  news¬ 
paper  advertising. 


EDITOR  a  PUBLISHER 
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SYNDICATES 


Midsummer  Medley 
Of  Syndicate  News  Items 


column  has  achieved  high  ratings  King  Features  Syndicate  will 
m  Daily  News  reader  surveys.  supply  Olympics  photos  in  its 

news  mats  service,  and  also  plans 
‘Handy  Homers'  Creator  to  feature  athletes  from  the  games 
The  idea  for  Max  Horne’s  new  guests  of  honor  at  its  Banshee 
household  hints  comic  strip,  “The  l^^ucheon  to  be  held  Sept.  16. 

Kandy  Homers,”  distributed  by  ^ews  and  Notes 
Editors  Syndi- 


6y  Erwin  Knoll 

Comic  Strip  Fights 
Free  Press  Battle 

An  effective  example  of  how 
a  feature  syndicate  can  cement  re¬ 
lations  with  editors  along  the  cir¬ 
cuit  and,  incidentally,  deal  a  blow 
for  freedom  of  information  is 
offered  these  days  by  the  Register 
AND  Tribune  Syndicate.  And  the 
medium  for  this  good  fight  is  not 
the  political  pundit’s  column  but 
the  lowly  comic  strip. 

A  story  sequence  launched  June 
30  in  the  “Jane  Arden”  strip  and 
now  fully  under  way  describes  the 
efforts  of  the  comics’  perennial 
girl  reporter  to  obtain  access  to 
the  public  records  of  a  corrupt 
municipal  administration. 

Miss  Arden  sounds  for  all  the 
world  like  a  censorship-beleag¬ 
uered  editor.  When  Parks  Com¬ 
missioner  Otto  Grabbe  tells  her 
that  “we  can’t  open  up  our  rec¬ 
ords  just  to  satisfy  somebody’s 
curiosity — the  details  of  our  pay¬ 
roll  are  our  business,”  the  comic 
strip  heroine  replies: 

“But  I’m  not  just  somebody! 
Tm  a  reporter!  And  those  are 
public  records  .  .  .  They  involve 
tax  money!  The  people  have  a 
right  to  know  .  . 

Comments  James  S.  Pope,  ex¬ 
ecutive  editor  of  the  Louisville 
(Ky.)  Courier-Journal  and  Times 
and  chairman  of  the  American 
Society  of  Newspaper  Editors’ 
freedom  of  information  commit¬ 
tee:  “I’m  delighted  to  see  Jane 
Arden  working  for  my  commit¬ 
tee.” 


General  Features  Offers 
'Strictly  Personal'  Column 

“Strictly  Personal,”  a  daily 
column  which  Sidney  J.  Harris 
has  been  writing  for  the  Chicago 
Daily  News  for  the  past  eight 
years,  is  offered  for  immediate  re¬ 
lease  by  General  Features 
CoRP.  Five  400-word  releases  a 
week  are  available. 

Mr.  Harris  entered  the  news¬ 
paper  field  at  the  age  of  15  as  a 
copyboy  on  the  old  Chicago  Her¬ 
ald-Examiner.  He  became  a  re¬ 
porter,  joined  the  Chicago  Times, 
then  founded  his  own  magazine, 
the  Beacon,  a  news-and-opinion 
journal  for  the  Middle  West.  It 
folded  after  a  year. 

“This  was  a  healthy  experi¬ 
ence,”  Mr.  Harris  says,  “because  it 
taught  me  the  economics  of  jour¬ 
nalism.  Most  of  all,  it  taught  me 
to  write  briefly,  to  conserve  space 
— ^because  I  was  paying  out  of  my 
own  pocket  for  every  line  of  type 
that  was  set.” 

It  also  taught  him  to  avoid  the 
newspaper  business  for  the  next 
five  years,  but  in  1940  Mr.  Harris 
returned  to  the  fold  as  a  reporter 
for  the  Daily  News.  He  later  be¬ 
came  a  feature  writer  and  column¬ 
ist,  writing  “Here  is  Chicago.”  He 
began  “Strictly  Personal”  in  1944, 
and  a  year  later  added  the  duties 
of  drama  critic  for  the  Daily 
News. 

In  “Strictly  Personal”  Mr. 
Harris  exercises  his  forte — highly 
provocative  comments  on  more  or 
less  inconsequential  matters.  The 


CATE,  grew  out 
of  an  advertising  ^ 
campaign.  From 
1949  to  1951 
Mr.  Horne  cre¬ 
ated  a  series  of 
ads  for  the 
American  Home 
Magazine  to  run 
under  the  title 
“Some  People 

Can’t  Think  of  „  “Start  ’Em  Young  at  Tennis," 

Anything  B  ut  Home  ^  10-part  word-and-picture  series 

Home.”  The  ads  embodied  do-it-  by  tennis  coach  Mercer  Beasley, 

yourself  suggestions  for  household  is  offered  by  NEA  Service  for 

gadgets,  and  when  the  campaign  first  release  July  21. 

ended.  Mr.  Home  decided  to  *  *  * 

launch  a  newspaper  feature.  Mrs.  “The  New  Revolution  in 


Panel  cartoons  quoting  “Dick 
Tracy”  on  crime  prevention, 
which  appeared  on  the  front  page 
of  the  Chicago  Tribune  during 
May  and  June,  will  be  published 
in  a  three-color  booklet  for  free 
distribution  to  high  schools 
throughout  the  country  under  the 
auspices  of  the  Cook  County 
Crime  Prevention  Bureau. 

*  *  * 

“Start  ’Em  Young  at  Tennis," 
a  10-part  word-and-picture  series 


launch  a  newspaper  feature.  Mrs.  “The  New  Revolution  in 
Horae,  who  acts  as  the  artist’s  Bridge,”  an  article  in  the  July 

agent,  landed  the  syndicate  con-  issue  of  Cosmopolitan,  tells  about 
tract.  Ely  Culbertson  and  Charles 

Now  in  its  third  month,  the  fea-  Goren,  bridge  columnists  for  the 
ture  is  drawing  compafatively  Register  and  Tribune  Syndicate 
heavy  reader  response.  An  offer  and  the  Chicago  Tribune-New 
of  $2  for  usable  ideas  brings  York  News  Syndicate  respec- 
many  suggestions,  some  illus-  lively, 

trated,  most  usable.  But  Mr.  *  *  * 

Horne  admits  he’d  really  rather  Hal  Foster’s  book,  “Prince 
use  his  own  ideas,  of  which  there  Valiant  in  the  Days  of  King 

is  an  apparently  inexhaustible  Arthur,”  based  on  his  King  Fea- 
supply.  TURES  comic  page,  has  been  ap- 

Mr.  Home  began  his  art  career  proved  by  the  Philippine  Director 
in  his  native  Germany.  In  1933,  of  Education  as  required  general 
when  he  was  17  years  old,  the  reading  for  grades  5  and  6. 

Berlin  magazine  Gebrauchs-  «  « 

graphite,  a  publication  dealing  Arlene  Dahl,  three-a-week 
with  international  advertising  art,  beauty  columnist  for  the  Chicago 
commented  on  the  remarkable  Yorv  ^Jfwq  Kvn- 

precision  and  perfection  of  his  S^e  has  recelrbeenl^^^^ 
execution,  down  to  the  minutest  on  L^ok,  Life,  Quick, 


IT  c  UK  •  1  ^  ^be  J 

His  U.  S.  work  has  included 

creation  of  the  Chiquita  Banana  ® 

advertising  campaign,  childrens’  » 

books,  travel  folders,  and  a  recent  WeWSII 


and  the  New  York  Sunday  News 


Newsman  Hailed 


‘‘Invisible  Red’’ 

powerfully  portrays  undercover  Commies  in  the 
>  U.  S.  . .  .  tells  a  thrilling  spy  story  against  the 
!  Red  background  of  brutality,  lies,  liquidations 
...  is  the  latest  heart-wrenching  love  tale  by 

Maude  Parker... 

celebrated  author  of  “The  Intriguer,”  “Which  Mrs.  Torr?”. .. 

In  this  fascinating  daily  serial  story,  Ann  Douglass  seems  to  be  a 
Red  agent  returning  to  America  after  six  years  behind  the  Iron 
Curtain  — and  John  Pickering,  the  man  who  has  always  loved  her, 
has  the  unhappy  Federal  assignment  of  gathering  proof  of  her 
treason!  A  natural  circulation  builder!  Starts  September  22.  For 
proofs  and  prices,  phone,  wire,  or  write  Mollie  Slott,  Manager .  .  . 

ChietEgn  JVe§t?s 

f  iVeir.  BullMna,  N*>u)  Yorh 

Tribune  Tomer,  ChleuQO 


series  of  Schaefer  Beer  ads  for  For  Turf  Symphony 
newspapers.  Boston — Arthur  Fiedler,  wlw 

has  won  many  a  citation  for  his 
Olympics  Features  Pops  orchestra,  reversed  the  pro- 

Most  syndicates  are  leaving  cedure  last  week  in  presenting  * 
coverage  of  the  Olympic  Games  citation  of  merit  to  a  Boston  news- 
in  Helsinki  to  their  wire  service  paperman. 


brethren,  but  the  games  will  show 
up  in  some  syndicated  features. 


Lucien  H.  “Bud”  Thayer,  assist¬ 
ant  managing  editor  of  the  Boston 


Red  Smith  will  file  six  stories  Globe,  received  the  citation  of 
a  week  from  Helsinki  for  Herald  merit  for  a  musical  composition 
Tribune  Syndicate  clients.  “composed  and  orchestrated  by  * 

The  North  American  News-  journalist  other  than  a  music 
PAPER  Alliance,  through  its  ar-  critic”. 

rangement  with  the  Kemsley  Mr.  Thayer’s  music,  called 
Newspapers  of  England,  will  sup-  “Saratoga,”  received  its  first  hear- 


ply  background  stories  by  Wendy  ing  from  a  capacity  audience  m 
Hall  and  Andrew  MacKenzie.  Symphony  Hall._  In  march  tempo. 

Overseas  News  Agency  will  it  depicts  the  sights,  sounds  and 
supply  color  stories  from  Elmer  emotions  of  a  race  track — at  least 
W.  Lammi,  its  Helsinki  corre-  before  the  races  are  over, 
spondent.  In  receiving  the  ovation  from 

Jeff  Keate,  “Time  Out”  car-  Fiedler  and  the  orchestra,  Mr. 
toonist  Publishers  Syndicate,  Thayer  referred  to  an  old  saying 
will  use  Olympics  gags  in  his  by  the  late  General  Charles  H. 
panel  feature.  Taylor,  founder  of  the  Globe, 

“The  Floor,"  General  Fea-  “That  an  ounce  of  taffy  while  you 


General  Fea¬ 


tures  Corp.’s  English-imported  are  alive  is  worth  a  pound  of 
comic  strip,  will  feature  an  epitaphy  after  you  are  under  the 
Olympic  Games  sequence.  sod.” 
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NEWSPAPER  LAW 

General  Reader  Holds 
Key  to  Libelous  Words 

By  Albert  Woodruff  Gray 

The  Foley  (Minn.)  Benton  would  have  understood  its  use  in 
County  News  published  this  item:  the  published  article  in  the  light 
"The  Benton  County  Co-op  As-  of  the  surrounding  circumstances 
sociation  last  week  received  a  then  present,”  asserted  the  court, 
check  in  the  amount  of  $1,000  referring  to  a  Florida  decision. 
from  the  Standard  Accident  Insur-  “Now  the  term  ‘deficit’  may  not 
ance  Company  of  Detroit.  Mich,  only  indicate  an  amount  wanting 
The  check  was  in  payment  under  as  shown  by  the  books,  to  balance 
bond  covering  Ed  Gadach  at  the  the  officer’s  account  but  the  fact 
time  he  was  employed  by  the  may  be  that  such  amount  had  been 
Benton  County  Co-op  Association,  misappropriated  by  the  officer,” 
to  take  care  of  the  deficit  in  said  the  IHorida  court. 
funds.”  Another  incident  involving  a 

similar  uncertainty  in  the  defini- 
An  action  was  brought  by  tion  of  the  word  “changed”  as 
Gadach  for  libel  in  which  he  al-  imputing  the  crime  of  perjury  in 
leged  that  the  phrase  “deficit  in  the  phrase  “changed  his  testi- 
funds”  was  an  imputation  of  a  mony”  occurred  with  the  publica- 
crime.  tion  by  the  Pittsburgh  (Pa.)  Sun- 

The  judgment  of  the  lower  court  Telegraph: 
holding  that  the  use  of  the  word  "The  government  pleaded  sur- 
“deficit”  in  this  instance  implied  prise  at  the  testimony  of  one  of 
simply  a  shortage  and  did  not  its  chief  witnesses  in  the  Coyne 
necessarily  relate  to  any  civil  or  trial  this  afternoon.  Government 
criminal  delinquency  of  duty  was  prosecutor  contended  that  Robert 
reversed  last  May  by  the  Supreme  K.  Boyer,  Mt.  Lebanon  Township 
Court  of  Minnesota.  Commissioner,  had  changed  his 

“Whether  in  the  instant  case  the  testimony  from  that  given  at  the 
term  ‘deficit  in  funds’  was  intend-  first  trial.” 

ed  to  convey  a  defamatory  mean-  The  libel  suit  brought  for  this 
ing  must  rest  upon  the  jury’s  de-  publication  ended  in  judgment 
termination  of  how  ordinary  men  against  the  newspaper.  The  word 


“changed”  in  this  testimony  im-  ness  changed  his  testimony  is  not 
plied  the  commission  of  the  crime  wholly  different  from  the  more 
of  perjury,  the  trial  court  said,  vernacular  statement  that  he 
The  judgment  was  affirmed  by  the  switched  his  testimony.  The  word 
Pennsylvania  Supreme  Court  ‘changed’  implied  active  design, 
which  there  laid  down  a  rule  that  deliberate  action,  rather  than  un- 
has  been  generally  adopted  in  suits  conscious  alteration  due  to  for- 
on  words  of  uncertain  meaning.  getfulness.” 

“That  a  publication  is  suscep-  The  Ft.  Lauderdale  (Fla.) 
tible  of  an  interpretation  which  Daily  News  published, 
would  render  it  innocuous  does  "There  is  no  doubt  that  the 
not  conclusively  defeat  the  right  most  unpopular  citizen  in  Ft. 
of  action  for  libel,”  the  court  said.  Lauderdale  today  is  Julian  Ross, 
“The  test  is  the  effect  the  article  former  city  attorney.  And  the 
is  fairly  calculated  to  produce,  the  reason  for  his  unpopularity  is  the 
impression  it  would  naturally  en-  suits  he  has  filed  against  the  city 
gender  in  the  minds  of  the  average  and  county  mandamusing  them  to 
persons  among  whom  it  is  intend-  assess  all  properties  at  full  cash 
ed  to  circulate.  value  as  of  January  first.” 

“The  words  must  be  given  by  The  appellate  court  affirmed  the 
judges  and  juries  the  same  signifi-  decision  that  no  interpretation  of 
cation  that  other  people  are  likely  this  comment  on  the  unpopularity 
to  attribute  to  them.  It  is  for  the  of  the  subject  of  this  paragraph 
court  to  determine  whether  the  could  constitute  libel  for  which  the 
publication  is  fairly  and  reason-  publishers  might  be  held  account¬ 
ably  capable  of  the  meaning  im-  able  in  damages.  In  this  disposi- 
puted  to  it  by  the  innuendo,  leav-  tion  of  the  action  the  court  fol- 
ing  it  to  the  jury  to  say  whether  lowed  the  law  as  it  has  been  laid 
it  actually  conveys  the  meaning  down  both  in  this  country  and  in 
so  ascribed  to  it.  England  in  the  libel  actions  of  this 

“It  cannot  be  declared  as  a  character, 
matter  of  law  that  a  prominent  “At  the  trial  of  civil  actions  for 
headline  on  the  front  page  of  a  libel,  it  is  only  when  the  court 
newspaper  captioning  an  article  can  say  that  the  publication  is  not 
dealing  with  a  sensational  trial  of  reasonably  capable  of  any  defama- 
public  interest  and  alleging  that  tory  meaning  and  cannot  be  rea- 
the  ‘star  witness’  changed  his  testi-  sonably  understood  in  any  defam- 
mony,  was  reasonably  incapable  atory  sense,  that  the  court  can 
of  being  considered  by  the  gen-  rule  as  a  matter  of  law  that  the 
eral  reader — considering  the  cynic-  publication  is  not  libelous  and 
ism  of  human  nature — as  implying  withdraw  the  case  from  the  jury 
perjury  rather  than  merely  a  lapse  or  order  a  verdict  for  the  defend- 
of  memory.  Saying  that  the  wit-  ant.” 


•M  IT'S  THE  NUCLEUS.. 


in  Los  Angeles  it’s 
the  ABC  City  Zone! 

DYNAMIC/  powerful  and  concentrated, 

ABC  City  ^ne  is  the  vital  business 
\  portion  of  the  vast  Los  Angeles  metropolitan  area. 

^  accounts  for  58.6  per  cent  of  the  area’s  total 

_ _  population  and  71.8  per  cent  of  total  retail  sales. 

^ImipXPLOSIVE  IMPACT  drives  your 

advertising  message  home  when  you  use  the  one 
Los  Angeles  newspaper  that  concentrates  its  huge 
^|N|I  circulation  in  the  Los  Angeles  ABC  City  Zone  to  give 
you  thousands  upon  thousands  more  readers 
in  this  vital  profit  area.  That  newspaper — 
the  profit  newspaper  of  the  profit  market — 
the  Los  Angeles  Evening  Herald-Express. 

the  full  power  of  the  pressf^ 

choose  the  HERALD-EXPRESS 


Represented  Nationally  by  Moloney,  Regan  &  Schmitt,  Inc. 
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PROMOTION 


Censored  Front  Page 
Emphasizes  Freedom 


By  T.  S.  Irvin 

We’re  chary,  indeed,  about  de-  Hang  for  Steel  Strike, 
scribing  any  newspaper  promotion  “Wise  Government  Qi 
stunt  as  brilliant.  But  if  the  citi-  Baseball  Dispute.”  A: 


could  “turn  to  page  12  for  the  tion,  the  committees,  the  delegates, 
true  story.”  Page  12  was  the  back  the  candidates,  the  issues,  the  nl^ 
page  of  the  Gazette’s  first  section,  chanics.  A  swell  job. 
and  it  was  the  true  front  page  of  In  New  York,  the  Times  ran  a 
that  day,  the  same  news  on  the  series  of  single-column  small  ads 
fake  page  being  there  presented  in  in  the  week  preceding  the  Republi- 
straight,  factual,  unbiased  fashion,  can  convention,  each  ad  picturing 
Now  this  is  a  shocker,  all  right,  one  of  its  convention  staff  and  giv- 
and  the  kind  of  stunt  some  news-  ing  some  brief  dope  about  him. 
Another  Papers  attempt  in  one  or  another  These  ran  under  the  standard  head 
hes  Bitter  April  1.  In  “Your  reporter  in  Chicago.”  They 


scribing  any  newspaper  promotion  “Wise  Government  Quashes  Bitter  way  to  put  over  on  April  i.  in  lour  reporter  in  i^nicago.  they 

stunt  as  brilliant.  But  if  the  citi-  Baseball  Dispute.”  Another,  “Un-  1*^'®  instance,  it  made  a  lot  of  sense  appeared  in  the  Times  itself,  and 

zens  of  Charleston,  W.  Va.,  were  grateful  Eisenhower  Forces  Snarl  when  in  other  New  York  newspapers, 

shocked  last  July  4th  into  some  at  Gift.”  Charleston,  along  wiA  the  rest  of 

realization  of  what  a  totalitarian  Mind  you,  all  this  was  the  legiti-  Ihe  U.  S.,  was  celebrating  Inde-  ^  Lady's  Heart 

government  and  its  accompanying  mate,  strai^t  news  of  the  day.  pendence  Day.  It  was  a  practical 

censorship  would  do  to  their  news-  But  in  this  fake  front  page,  as  the  demonstration  to  Gazette  readers  Plagued  by  resentment  among 

papers,  it’s  because  somebody  on  headlines  indicate,  the  news  was  of  the  difference  between  news  as  womens  clubs  because  it  wasnt 

the  Charleston  Gazette  had  a  bril-  perverted  and  distorted  just  as  it  we  know  it  m  the  U.  S.  and  propa-  printing  enough,  according  to 

liant  idea  and  carried  it  through  would  be  under  a  totalitarian  re-  ganda  under  the  guise  of  news  as  them,  of  their  news  the  Oak 

no  less  brilliantly.  gime.  The  weather  forecast  gave  far  too  many  millions  know  it  m  Kidge  (  Penn.)  Oak  Ridger  solved 


this  instance,  it  made  a  lot  of  sense  appeared  in  the  Times  itself,  and 
to  do  it  on  July  4th,  when  in  other  New  York  newspapers. 


demonstration  to  Gazette  readers  Plagued  by  resentment  among 
of  the  difference  between  news  as  women’s  clubs  because  it  wasn’t 
we  know  it  in  the  U.  S.  and  propa-  printing  enough,  according  to 
ganda  under  the  guise  of  news  as  them,  of  their  news,  the  Oak 


no  less  brilliantly.  gime.  The  weather  forecast  gave  ‘ar  too  mai 

The  front  page  of  the  Gazette  a  further  clue:  “Premier  Truman  other  l^ds. 
on  Independence  Day  was  a  com-  orders  rain.”  fo  ^ 


In  his  front  page  editorial  col- 


this  public  relations  problem  quite 
neatly  simply  by  having  the  gals 


plete  fake.  It  was  the  front  page  Every  story  on  the  page  offered  umn  the  following  Sunday,  Man-  over  to  lunch. 

of  the  Gazette  as  it  undoubtedly  the  day’s  legitimate  news  in  per-  aging  Editor  Frank  Knight  ex-  Society  Editor  Sally  Latham  in- 


would  appear  under  a  totalitarian  verted  and  distorted  fashion. 


plained  the  whole  stunt  and  the  vited  50  publicity  chairmen  of 


regime.  “If  we  lived  in  a  dicta-  box  square  in  the  middle  of  the  reasons  for  it,  and  gave  credit  to  local  women’s  clubs  to  lunch, 
torship,”  warned  a  top-of-the-page  page  explained  the  stunt.  It  told  Ihe  several  staffers,  editors  and  re-  Forty  came.^  After  lunch,  they 


headline,  “here’s  how  your  news¬ 
paper  would  appear.” 

Name  Changed 

First,  the  very  name  of  the  Ga- 


how  the  fake  front  page  was  porters,  who  did  such  a  fine  job  of  heard  Publisher  Don 

® _ _ _ _  "Kt _ ? _ -Tk  *■ 


planned  to  give  readers  a  “patri¬ 
otic  shock.”  One  thing  that  helped  in  the  and  Mrs.  Latham  explain  the  Oak 

“The  ‘news’  on  this  page,”  it  success  of  this  shocker,  as  Frank  Ridger’s  problems  of  time  and 


faking  up  the  front  page. 


Managing  Editor  R.  D. 


7£tte  was  chanced  The  faked  “would  be  the  result  if  Amer-  explained  it,  is  the  fact  that  the  space 

masthead  called  it  “The  State  its  independence  whole  stunt  was  kept  a  complete  Rei 

Newspaper.”  Under  this  appeared  f ‘I  freedoms,  including  the  free-  ^cret  even  from  the  Gazette  staff,  earhe 


the  line,  “Member  of  the  Organ¬ 
ized  Government  Press  Union 
(OGPU).”  There  were  three  ban- 


dom  of  the  press.” 

Real  Front  Page 
A  line  of  arrows  along  the  bot- 


whole  stunt  was  kept  a  complete  Result:  copy  is  coming  in 
secret,  even  from  the  Gazette  staff,  earlier;  it’s  in  more  readable  form; 
Only  the  half  dozen  or  so  individ-  less  copy  is  being  phoned  in,  sav- 


uals  directly  concerned  with  pro¬ 
ducing  it  knew  about  h.  The  staff 


lines.  One  read.  “Murray  to  tom  of  the  page  told  readers  they  straight  and  heard. 

_ _ _ _ _  only  then  were  they  let  in  on  the 


ing  switchboard  and  editorial  time; 
and  fewer  complaints  are  being 


(.Advertisement) 

Jusf  ouf:  new  booklet  on 
how  to  sell  more  linage! 

Printers'  Ink  report  suggests  ways 
to  increase  national  advertising 

We’ve  just  put  together  a  new  in  Printers’  Ink  I 
edition  of  our  fast-reading  folder,  does  a  remark- 
“Advertising  to  Advertisers  —  a  able,  low-cost 
Basic  Sales  Tool  for  Newspapers”  selling  job  for 
that  present  some  of  our  ideas  on  yQy 
how  you  can  capture  more  national  ^  j  u .. 

advertising  for  your  newspaper. 

T  .  7  jv,-  ..  11  ,11  cause  our  23,309 

Last  year  s  edition  was  a  sellout  ;  ,  ■ . 

more  than  600  copies  went  out  to 
newspaper  executives  everywhere.  >our 

X-  u  u  u,  ,  j  ,  story  home  to  the  Bob  Ki 

Now  Its  been  brought  up  to  date.  manac 


***^D*'  f  XI  .1  i 

Promotion  Manager  Ned  Chil- 

ton  has  a  winner  here  in  circula-  Worcester  (M^s.)  Telt- 

tion  and  public  service  promotion.  gram-Gazette  s  annual  hole-in-OTe 
He  ought  to  make  the  most  of  it.  tournament  drew  a  record  2,743 

entrants  this  year.  Each  entrant 

Convention  StuH  f  f 

^  ,  Winner  got  to  within  2V4  incho 

Could  be  we  were  a  little  hasty  qj  jjjg  Promotion  Manager 

last  week  m  jumping  on  the  news-  Walter  F.  Hopkins  reports  only 
paper  promotion  lads  for  laying  holes-in-one  in  touma- 

down  on  their  convention  cover-  ment’s  14  years. 


age  ballyhoo.  Otto  Silha,  promo¬ 
tion  director  of  the  Minneapolis 
(Minn.)  Star  and  Tribune,  checks 


A  hole  means  something  differ¬ 
ent  in  Oklahoma,  where,  accord- 


in  with  a  fine  series  of  full  oaEe  *"8  ^ 

J!ic  J^in  t  fhp  OUahoman  and  Times, 

ads  run  in  his  papers  in  the  period  i  -n-  l 

before  the  Repubhcan  convention,  I 


an^  ^  ome  fin  f^^nt  page  ^ 

t'  o  t/,  ml  Folder  tells  how  they  re 


newspaper  executives  everywhere.  >our  _ 

,  ,  u,  ,  j  ,  story  home  to  the  Bob  Kenyon 

Now  it  s  been  brought  up  to  date,  group  of  advertising,  management, 
revised  an^d  again  is  offered  to  you  agency  executives  who 

without  charge.  (Yes,  you  can  have  ^uy  almost  all  national  (and  a  lot 
more  than  one  copy  if  you  like.)  newspaper  advertising 

.\mong  the  subjects  it  covers  today 

are:  Continuity,  the  N>tional  Ad-  ^30  newspaper  execu- 

vertisers  Media  Decision,  Where  ,•  ,  -.irpufiv  tn 


color  devices  ballyhooing  his  _  ..  ... 

tion  takes  your  r,,  “Convention  Air  Streak  sUll  finding  it  m  Oklahoma, 

story  nome  to  the  Bob  Kenyon  «  ^  ,  „  how  it  means  millions  in  royalties, 

group  of  advertising,  management,  ^  ‘  ,  .  leases  and  payrolls  to  Oklahomans, 

sales  and  agency  executives  who  But  best  of  the  Minneapolis  pro-  polder  is  packed  full  of  interest- 
buy  almost  all  national  (and  a  lot  niotion,  in  our  opinion,  was  a  full  useful  market  information,  in- 
of  local)  newspaper  advertising  page  in  color  of  a  series  of  draw-  duding  a  page  of  “Oklahoma  Oil 
today.  ings  showing  the  seven  steps  of  p^cts.”  One  of  the  best  market 

More  than  100  newspaper  execu-  convention  coverage.  How  the  folders  of  its  kind,  this  should  be 
tives  have  already  written  to  us  to  convention  stories  will  be  reported,  widely  and  closely  read,  and  dili- 
get  copies  of  this  useful  booklet,  explained,  pictured  and  packaged  gently  filed  for  future  reference. 
And  each  day’s  npil  ^ings  new  for  convenient  reading,’’ t^^ 
requests.  If  you  think  that  you  too  line  on  this  page  read,  and  if  you  . 

can  use  this  free  information,  let  can  beat  that,  you  pick  up  the  invites  the  Montr^ 

us  know.  delegates.  Several  small  copy  tQue.)  in  an  exce  lent  market 


to  Begin  Your  Promotion,  etc. 
You'll  find  that  this  Printer’s  Ink 


booklet  is  right  in  line  with  the  pro-  ri^quests.  If  you  think  that  you  too 
gram  of  your  Bureau  of  Advertis-  can  use  this  free  information,  let 
ing.  And  it  sums  up,  in  short  know 

order,  some  of  the  things  you  can  .  .  ^  . 


how  it  means  millions  in  royalties, 
leases  and  payrolls  to  Oklahomans. 
Folder  is  packed  full  of  interest- 


get  copies  of  this  useful  booklet. 
And  each  day’s  mail  brings  new 


“Let’s  talk  business  about  your 
business”  invites  the  Montreal 
(Que.)  Star  in  an  excellent  market 
presentation  analyzing  three  phases 


oraer,  some  oi  me  xnings  you  can  ^  j  ^  ^  jjj  explained  the  whole  con-  a.imy^.i.g  mrcc 

do  now  to  help  boost  your  national  “Advertising  to  Ad-  vention  coverage  story,  naming  tn^^ket,  size,  language,  and 


..  ®  .  .  .If  vertisers — a  Basic  Sales  Tool  for 

Naturally  it  carries  a  pitch  for  Newspapers”  to  you  by  return  mail. 
Printers  Ink.  That  s  because  j  think  you’ll  find  it  worth  having. 


we’re  convinced — on  the  basis  of 
results — that  consistent  advertising 


ROBERT  E.  KENYON,  JR. 

ADVERTISING  DIRECTOR 


DriltfAPT*  Inir  •  205  East  42Rd  Street,  Raw  Yark  17,  N.T 
■  llliliV*v  HIK'  Chicage  •  Pasadena  •  AUaata  •  Oestea  •  Lendan 


names  of  the  reporters  involved,  coverage.  ^  j 

and  tying  in  with  the  drawings.  r  *  *  r*  * 

In  Cincinnati,  O.,  the  Enquirer  “Stat©  F©©  Cut 
published  a  20-page  tabloid  “En-  Toronto — ^The  Court  of  Ap- 

quirer  Political  Primer”  on  the  peal  has  reduced  the  fee  paid  the 
M/onday  the  Republican  conven-  National  Trust  Company  as  **• 
tion  opened.  This  was  just  what  ecutor  of  the  estate  of  J.  E.  At- 
its  title  implies,  a  primer  explain-  kinson,  late  owner  of  the  Toronto 
ing  everything  about  the  conven-  Star,  from  $375,000  to  $149,124. 

EDITOR  A  PUBLISHER  for  July  19,  1952 


!  U 


MECHANICAL 


McDonald  Gets 
MS  Position 
In  Atlanta 


Atlanta,  Ga. — Francis  Me- 
Donald,  foreman  of  the  composing 
room  of  the  Atlanta  Journal  since 
1948,  has  been  named  mechanical 
superintendent  the  Atlanta 

Newspapers.  Inc.,  by  George  Big- 
gers,  ANI  president. 

Mr.  McDonald  has  been  with 

the  Journal  24  years.  He  served  OFFICERS  of  Iowa  Newspapers  I 
his  apprenticeship  in  the  compos-  over  plans  for  the  new  yean  left 
ing  room,  and  has  spent  his  en-  Moines  Register,  second  vicepresid 
tire  life  in  Atlanta  with  the  ex-  Register,  first  vicepresident;  Glen 
oeption  of  two  years  in  the  com-  president;  and  Paul  F.  Kamler,  C 

posing  room  of  the  Seminole - - - 

(Okla.)  Morning  News. 

He  became  assistant  foreman  of  v^VLDClXl  1;  XUII6I0 
the  Journal’s  composing  room  in  n  tn  ■ 

1941  and  was  promoted  to  fore-  i  OfCO  L/aillGS  tO 
man  in  1948.  evwvs^^ 

For  three  years  he  served  on  the  DrOD  XXS  PlOXl 
executive  committee  of  the  me-  ~  . 

chanical  conference  of  the  South-  Havana  —  T  _  _ 

em  Newspapers  Publishers  Asso-  appeared  last  week  to  have  won  __  _  _  _  _ 

ciation.  a  complete  victory  in  their  efforts  Scan-a-graver  for  all  photographic 

He  is  a  graduate  of  the  Tech  *0  prevent  the  importation  into  handouts.  In  three  months  more 
High  School  in  Atlanta  and  he  at-  country  of  Teletypesetters,  as  than  2,000  plastic  halftones  have 

tended  Georgia  Tech  Evening  been  planned  by  several  news-  been  serviced  to  editors  from 

School.  papers  and  printing  houses.  The  Maine  to  Virginia,  according  to 


I  Printers  Plastic  Cuts  Reduce 

Marines'  Publicity  Cost 

L/CQlieS  to  Instead  of  glossies  or  mats,  the 

_  Public  Information  Section  for  the 

i  Ion  Northeastern  Recruiting  Area  of 

the  Marine  Corps  is  sending  plas- 
Cuban  typographers  tic  halftones  to  newspapers. 

*■  *  The  Marines  use  a  Fairchild 


General  Foreman  1“  compositore  stand  Lucke,  photo  editor. 

Scranton  Pa _ I  alUv  an  fo  install  a  During  “Operation  Desert 

emnlove  of  the  ^crantnn  Timet  Teletypesetter,  broke  the  Rock,”  the  atomic  bomb  project 

comoodne  ro2S  fS  2?  vea^  re  “  Nevada,  Leathernecks  taking 

Sy  w^  ^v^Sd  to ’^Se  part  were  individuaUy  phottJ 

tkm  of  general  foreman.  He^uc-  ‘tE^rnSnesTnlo^Cubf  ^’m*^** 

ceeds  James  Walton,  who  went  on  machines  into  Cuba.  for  home-to^  releases.  Of  the 

the  Times  pension  list  as  of  July.  Seek  Permanent  Ban  nearly  500  plastic  cuts  sent  out  89 

Mr.  Walton  has  worked  for  the  Nevertheless,  the  p  r  i  n  t  e  r  s’  *®*^  .  „  , 

Times  more  than  50  years.  His  “battle  committee”  went  ahead  Never  spend  a  dollar  u^ess 
father  served  as  composing  room  with  plans  to  see  President  Ful-  ijnn^ave  to,  In®  w 
foreman  for  many  years.  gencio  Batista  and  other  high  gov-  says  Sgt.  Lucke.  “With 

emment  officials.  The  committee  Scan-a-graver  oi^ration  costs 
Web  Press  Training  is  seeking  to  have  the  government 

Rochester,  N.  Y.— Training  in  ®  permanent  ban  on  the  ■ 

web  offset  press  operation  will  be  importation  of  Teletypesetters.  25  Ontario  Doilies 
offered  for  the  first  time  by  the  ,  M®anwhile,  the  National  Col-  q  Cirruit 

Rochester  Institute  of  Technology  Teachers  joined  lOpe  k^UClUt 

beginning  in  September.  other  Cuban  organizations  in  Toronto  —  The  Canadian  Press 

The  program,  consisting  of  one  ''pi®m8  opposition  to  Life  maga-  completed  conversion  of  its  On- 
semester,  30  hours  per  week,  ofber  American  periodic-  tario  wire  to  Teletypesetter  opera- 

covers  the  mechanics  and  opera-  which  are  publishing,  or  are  tion  July  2.  The  wire  serves  25 
tion  of  the  four-color  web  offset  P'^nning  to  publish,  Spanish-lan-  Ontario  dailies,  20  of  which  are 
press.  guage  editions  for  circulation  in  planning  to  use  it  to  set  type.  The 

Carried  on  by  means  of  techni-  9**^®  throughout  Latin  Amer-  others  will  continue  setting  manu- 
cal  discussions  and  supervised  lab-  Th®  Collegium  claimed  that  ally  from  teletype  copy, 

oratory  sessions,  the  program  will  editions  “compete  unfairly  jhe  Ontario  wire  is  the  first  in 

provide  instruction  in  performing  native  magazines  and  period-  Canada  to  be  converted  to  tele- 
duties  in  each  operating  station  typesetter.  However,  the  service 

on  the  press — roll  stands,  printing  ,  Similar  statements  about  “un-  ^vill  be  extended  to  Manitoba  and 
“nits,  folder  and  sheeter,  and  con-  competition  ’  have  previously  Saskatchewan  beginning  July  20. 
trol  panel.  ®®®n  made  by  the  Cuban  Press  ■ 

Press  equipment  consists  of  a  *^®  National  Collegium  of 

Webendorfer  double-deck  four-  Journalists  and  the  Havana  Col-  NeW  Style  Book 
“nit,  web  offset  neriodical  nress  l®gium  of  Journalists.  PENSACCH.A,  Fla. — ^A  copyrighted 

apable  of  printing  a  S  .S  '  V'’  'TIL  ?»««<>'«««»■»- 

work,  including  I6.page  black-  Stampede  Edition  Journal  bas  b«n  publi^ed. 

and-white  newsnaners  U  compiled  by  James  K.  Hut- 

«  wnue  newspapers.  Calgary,  Alta. — A  34-page 

With  a  full  summer  session  yet  supplement  commemorating  the  • 

to  go,  approximately  30  per  cent  40th  anniversary  of  the  Calgary  _  .  «  j 

nf  the  graduates  of  the  Depart-  Stampede  was  published  July  5  RolSGS  Sundoy  PnCG 
n»m  of  Publishing  and  Printing  by  the  Calgary  Herald.  Material  The  Fort  Collins  (Colo.)  Col¬ 
it  RiT  were  placed  in  jobs  by  was  gathered  by  a  special  staff  oradoan  has  increased  the  sin^e 
toe  end  of  June  this  year,  accord-  under  the  direction  of  Fred  Ken-  copy  price  of  its  Sunday  edition 
tog  to  supervisor  Byron  G.  Culver,  nedy,  agricultural  editor.  from  five  cents  to  10  cents. 

editor  <S  publisher  for  July  19.  1952 
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SUPERMARKET  NEWS 
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CIRCULATION 


Hard-Hitting  Calvin 
Now  ICMA*s  *Champ 


Back  in  1917,  an  11 -year-old 
newsboy  was  starting  out  on  a 
career  in  New  Orleans.  It  was 
a  period  of  cuff- 
fights  and 


ing  newspapers  seemed  then  to 
general  unpleas-  offer  the  quickest  opportunity  of 

antness,  a  jolting  contributing  to  the  family  larder, 

awakening  to  the  |||Bjjp  It  was  my  first  adventure  in  being 

puny  kid  who  35  on  my  own  and  1  didn’t  find  it 

years  later  was  to  easy  to  get  ahead  fast.  I  was 

find  full  measure  a  skinny,  undeveloped  kid,  and  a 

of  reward  as  perfect  set-up  for  a  lot  of  shoving 

president  of  the  around  by  more  aggressive  boys 

International  Cir-  who  let  me  know  they  had  a  cor- 

culation  Mana-  jj]]  choice  selling  spots, 

grs  Association.  ,  “Somewhere  along  the  line  I 

Jack  E.  Calvin,  Calvin  came  to  the  conclusion  that  if  I 

Houston  (Tex.)  Post  state  circula-  was  to  get  anywhere,  I  had  better 
tion  manager,  newly-elected  ICMA  dc  some  standing  up  for  myself, 
president,  has  always  been  a  hard  After  a  few  fights,  with  me  on  the 

fighter  and  a  hard  worker.  He  losing  end,  1  knew  1  had  to  do 

has  earned  the  respect  and  support  something.” 

of  ICMA  members,  who  recog-  Young  Jack  sold  papers  at  a 
nized  him  as  “a  diamond  in  the  location  near  the  old  New  Orleans 
rough”  when  they  started  him  up  Gymnastic  Club.  One  of  his  regu- 
the  ladder  of  succession  to  the  lar  customers  was  Joe  Mandot,  a 
presidency  of  their  association,  popular  boxer  of  that  period. 

Jack  reached  the  top  rung  of  the  “I  had  known  about  him  even 
ICMA  ladder  at  Oklahoma  City  before  he  became  a  customer,” 

last  month.  said  Jack,  “because  I  had  seen 
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books  in  review 

All  Envy  the  Columnist; 
Here*s  How  to  be  One 

By  Prof.  Roscoe  EUctrd 

Graduate  School  of  loumalism,  Columbia  University.  New  York 

pointed  out  as  that  on  which  the 
HOW  TO  WRITE  COLUMNS.  By  Olin  ^35  found  ” 

Hinkle  and  John  Henry.  Ames.  Iowa:  ,  ,,  . 

The  Iowa  State  College  Press.  288  Or  this  idea:  Half  the  prisoners 
pp.  $3.95.  in — Penitentiary  are  studying  law. 

T  !  ,  ..  Paragraph:  “Half  the  prisoners  in 

On  the  bitter  changing  of  the  penitentiary  are  study- 

old  for  new  guards  at  the  Repub-  You  just  can’t  get  the 

lican  National  Convention,  one  or  tendencies  out  of  some 


HOW  TO  WRITE  COLUMNS.  By  Olin  ^35  found  ’ 

Hinkle  and  John  Henry.  Ames.  Iowa:  louiiu. 

The  Iowa  State  College  Press.  288  Or  this  idea:  1 
pp.  $.3.95.  in — Penitentiary  i 

T  T  !  ,  „  Paragraph:  “Hal 

ON  THE  BITTER  Changing  Of  the 

old  for  new  guards  at  the  Repub-  You  j 

lican  National  Convention,  one  or 
a  dozen  columnists  may  already  prisoners” 
have  commented  “To  the  victors  ^hen  they  shov 
belong  the  ways  for  the  san 

The  quickly  turned  incongruity  contented 

and  the  subtle  understatement  of  J^aid  to  come  he 
such  a  quip,  the  two  veteran  col-  „  .  . 

umnists  who  wrote  this  book  an-  Zn  ^l-  ^aV 
alyze— along  with,  literally,  a  .  ,  j .. 

couple  of  hundred  other  ingredi-  j, 

ents  in  their  how-to-write-and-dis-  ,  .  «  ® .  *1  ’ 

play-typographically  the  “personal 
columns  for  newspapers  in  the  Right"  The  tn 
towns  and  smaller  cities  band  isn’t  afraic 

Indeed,  so  much  of  their  how-  „„„  t^dly.  Pc 
to  principles  you  recognize  in  he  , he  thing 

urbane  and  mellow  Topics  of  the  HnUB  th.. 
Times”  in  New  York,  in  the  “Star-  " 

beams”  of  Kansas  City,  and  in  the  *  rnbimnist^r^n 
.1  •  -T-  M  r  /-u-  4U  .  A  columnist  can 

•Line  O’  Type’  of  Chicago  that  nedant 

one  wonders  why  Olin  Henkle  peoani. 

and  John  Henry  profess  their  book  These  authOTs 
tn  be  for  smaller  papers.  down.  Thi 

The  quotable  column,  they  de-  •»uO'y  you  how 
dare,  is  one  that  makes  brief  com-  I™  readership  ^ 
ment  of  unexpected  nature,  by  im-  Herald,  tl 

plication  rather  than  directly,  on  a  Hews,  an 

“timeless”  topic  of  widespread  in-  (Okla.)  Report 
tcrest.  They  write  their  own  paragraphs  l^cai 

quotable  comment  on  quotable  Council  Bluffs  ( 
paragraphs  this  way:  •he  Des  Moin 

“The  world  is  listening  expec-  Tribune,  and  thi 
tantly  for  the  man  who  doesn’t  cate.  And  how 
quite  say  what  it  doesn’t  expect  successful  colum 
him  to  say.”  •he  steep  and  slq 

Unexpected,  incongruous  but  '■'•nting  crest  is 
pertinent  comment  on  a  widely  And  they  are 
interesting,  largely  timeless  topic  usable — with  thi 
—made  usually  with  understate-  elusion  you  reac 
ment — is  the  prescription  the  au-  to-do-it  book  i 
thors  suggest.  They  illustrate  pro-  golf  or  painting 
fusely.  For  instance,  quoting  Ray-  all  the  techniq 

mond  Duncan  in  the  Ellaville  takes  a  lot  of  pi 
(Ga.)  Sun:  genius.  Readei 

“If  all  the  cars  in  America  were  "ith  a  quick  tr 
placed  end  to  end  on  one  long  serious  to  the 
hill,  some  fool  would  try  to  pass  they  come  back 
them.”  also  interesting 

Or  Charles  A.  Knouse  in  the  voking.  But  tl 
Perry  (Kan.)  Mirror:  little,  too.  And 

“If  the  dog  is  man’s  best  friend,  and  have  lived  i 
'yhy  doesn’t  he  come  home  some-  how  to  write,  t 
time  with  a  bone  and  some  meat  thing  very  ofter 
on  it.”  “He  may  havi 

In  every  chapter — and  there’s  his  trciusers  ma 
one  on  every  conceivable  step  in  his  children  hai 
column  writing,  even  “On  Devel-  tened  against  tf 
oping  a  Column  Personality” — the  half  hour  befor 
authors  explain  their  tricks,  get-  for  supper,  yo 
ting  positively  schoolroom-y.  They  "'■th  anything  y 
list  the  Idea  a  writer  picks  out  of  oryn  Launtz  in  i 
the  news:  Even  smaller  towns  are  Journal). 
having  murders.  Then  the  Para-  Or  this,  by 
graph:  “It’s  a  pretty  small  town  Glenwood  (lot 
nowadays  that  hasn’t  one  street  une: 

editor  &  PUBLISHER  for  July  19,  1952 


prisoners. 

Then  they  show  right  and  wrong 
ways  for  the  same  idea.  Wrong: 
“The  contented  husband  isn’t 
afraid  to  come  home  unexpectedly. 
He  knows  he  won’t  find  another 
man  there;  that’s  why  he’s  con¬ 
tented.”  The  second  sentence 
luins  the  graph,  the  authors  ex¬ 
plain.  Readers  resent  having  the 
point  labored  for  them. 

Right:  The  truly  contented  hus¬ 
band  isn’t  afraid  to  come  home 
unexpectedly.  Period.  Understate¬ 
ment  is  the  thing:  letting  the  read¬ 
er  finish  the  subtly  obvious 
thought,  supply  his  own  moral. 
A  columnist  can  be  neither  preach- 
et  nor  pedant. 

These  authors  really  let  their 
hair  down.  They  seem  eager  to 
show  you  how  Hinkle’s  column 
led  readership  in  the  Lexington 
(Ky.)  Herald,  the  Pampa  (Tex.) 
Daily  News,  and  the  Sweetwater 
(Okla.)  Reporter;  how  Henry’s 
paragraphs  became  popular  in  the 
Council  Bluffs  (Iowa)  Nonpareil, 
the  Des  Moines  Register  and 
Tribune,  and  the  McClure  Syndi¬ 
cate.  And  how  a  hundred  other 
successful  columnists  have  climbed 
the  steep  and  slippery  hill  that  any 
writing  crest  is  bound  to  cap. 

And  they  are  valid  hints,  and 
usable — with  the  same  grim  con¬ 
clusion  you  reach  from  any  how- 
to-do-it  book  on  journalism  or 
golf  or  painting  or  speaking:  with 
all  the  techniques  laid  bare,  it 
takes  a  lot  of  practice  and  a  little 
genius.  Readers  like  to  chuckle 
with  a  quick  transition  from  the 
serious  to  the  non-serious;  and 
they  come  back  for  more,  if  it’s 
also  interesting  and  thought-pro¬ 
voking.  But  they  like  to  cry  a 
little,  too.  And  you  have  to  feel 
and  have  lived  a  while,  and  know 
how  to  write,  to  put  this  sort  of 
thing  very  often  in  your  column: 

“He  may  have  a  greasy  hat  and 
his  trousers  may  be  shiny,  but  if 
his  children  have  their  noses  flat¬ 
tened  against  the  window  pane  a 
half  hour  before  he  is  due  home 
for  supper,  you  can  trust  him 
with  anything  you  have.”  (Kath- 
eryn  Launtz  in  the  Washta  (Iowa) 
Journal). 

Or  this,  by  Kay  Neel  in  the 
Glenwood  (Iowa)  Opinion-Trib- 


“God,  1 

Give  me  insight 

To  stay  my  hand. 

Enjoying  a  moment  now 

Those  little  fingerprints 

I  wipe  away.” 

The  authors  warn  against  out¬ 
right  plagiarism.  Yet  they  advise 
adroit  adaptation,  which  is  what 
most  originality  is.  The  Hamlet 
story  had  been  written  1 1  times  be¬ 
fore  Shakespeare  adapted  it  so 
well  that  few  have  dared  to  try  it 
since.  Critics  have  found  only  36 
original  plots  and  fewer  than  a 
dozen  original  jokes.  William 
.Archer  in  his  “Play  Making”  de¬ 
clares  bluntly  that  when  a  play¬ 
wright  thinks  his  plot  has  sprung 
fullborn  from  his  own  brow,  the 
chances  are  it  is  a  pretty  com¬ 
plete  recollection  from  an  old 
source  long  forgotten. 

Yet  a  timely  slant  and  modern 
dress  can  give  a  timeless  thought 
a  cogently  current  meaning.  Ben  i 
Ames  Williams  brought  Hamlet 
alive  in  a  20th  century  story  for 
thousands  who  never  heard  of 
Maurice  Evans. 

And  columnists  may  soon  turn 
up  with  some  such  enlightening 
beam  as  this,  adapted  from  Clarke 
Sanford  of  the  Margaretville  (N. 
Y.)  News: 

“Politicians  these  next  three 
months  will  be  promising  like 
crazy  to  deliver  the  wages  of 
1952,  the  prices  of  1932,  the  divi¬ 
dends  of  1926 — and  the  taxes  of 
1910.” 

But,  imply  the  authors,  not  all 
of  them  will  credit  any  part  of 
it  to  Clarke  Sanford  or  the  News. 

I  never  wrote  but  one  piece  of 
verse  in  my  life.  But  it  was  pub¬ 
lished.  And  ten  years  later  I  found 
it  reprinted  in  a  newspaper.  It 
was  credited  at  the  bottom  in 
Jightface  italics:  “Arthur  Un¬ 

known.” 

True,  but  did  they  need  to  rub 
it  in? 

Query  and  Reply 

A  city  editor  in  Wisconsin 
writes  for  “the  name  and  pub¬ 
lisher  of  a  book  on  the  writing 
and  marketing  of  features  and  pic¬ 
tures.” 

Among  the  best  that  deal  with 
both  writing  and  marketing  are 
Helen  Patterson’s  “Writing  and 
Selling  Feature  Articles,”  Pren¬ 
tice-Hall,  Inc.,  and  DeWitt  Red¬ 
dick’s  “Modern  Feature  Writ¬ 
ing,”  Harper  and  Brothers.  Pren¬ 
tice-Hall  is  at  70  Fifth  Avenue; 
Harper’s  at  49  East  33rd  Street, 
both  in  New  York  City.  I 

*  *  * 

A  New  Jersey  publ’isher  asks 
for  the  name  of  a  book  for  one  of 
his  beginners  interested  in  sports 
writing  as  a  career. 

An  excellent  full-dress,  authen¬ 
tic,  and  comprehensive  job  is  the 
recent  volume,  “How  to  Cover, 
Write,  and  Edit  Sports,”  by  Harry 
E.  Heath,  Jr.  and  Lou  Gelfand.  It 
was  published  in  1951  by  the  Iowa 
State  College  Press  at  Ames.  Iowa 
for  $5  a  copy. 
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CLASSIFIED  CLINIC 


The  Musings  of  a  CAM 
In  the  North  Woods 


By  Daniel  L  Lionel 
CAM.  Brooklyn  (N.  Y.)  Eagle 

When  the  Classified  Manager 
takes  leave  of  his  staff,  accepts 
their  good  wishes  for  a  ‘pleasant 
vacation’  and  their  admonitions  to 
‘slaughter  them  trout’;  when  he 
perks  up  a  bit  as  the  Imss  says  in 
conclusion,  .  .  and  don’t  worry 
about  a  thing”;  he  is  subcon¬ 
sciously  doing  something  that  he 
doesn’t  become  aware  of  until 
later.  When  he’s  trying  to  doze 
as  his  plane  roars  through  the 
night  winging  him  to  a  spot  where 
he  can  ‘forget  it  all’,  he  becomes 
slightly  aware  of  it.  On  the  trout 
stream  the  next  day  he  becomes 
acutely  conscious  of  it.  He  has 
taken  the  whole  gang,  kit  and  ka- 
boodle,  with  im! 

Chances  are,  he  has  been  un¬ 
satisfied  with  figuratively  carrying 
the  staff  about  with  him  as  he  goes 
about  ‘forgetting  it  all.’  He  has 
undoubtedly  instructed  his  secre- 
taiy  to  mail  him  the  linage  figures 
daily  so  that  he  can  make  some 
vicarious  strategy  plays  all  night 
to  confound  the  competition  while 
he  perches  on  one  of  the  well  ad¬ 


vertised  ‘comfortable  beds’  his 
camp  so  loudly  touted  in  its  litera¬ 
ture.  Accompanying  the  linage 
figures,  of  course,  is  a  copy  of 
the  classified  section  (is  there  any 
other  stuff  in  the  paper?)  so  that 
he  can  see  what  the  linage  figures 
imply. 

Now,  all  he  needs  in  his  cabin 
is  a  telephone.  (He  really  feels 
the  lack  of  it  keenly).  He  has 
already  usurped  the  only  table  as 
a  resevoir  for  his  figures  and 
papers  to  the  disgust  of  his  friends 
who  would  prefer  to  see  it  laden 
with  edibles  and  potables. 

Spirits  Soar 

One  morning  he  sees  his  guide 
reading  a  crumpled  copy  of  a 
local  weekly.  With  little  cere¬ 
mony  he  grabs  it  and  immediately 
starts  reading  it  from  the  back 
end.  His  spirits  soar  as  he  notes 
how  fewer  want  ads  it  carries  than 
does  his  “Bugle.” 

Although  he  follows  the  call  of 
the  wild  and  that  of  his  guides 
and  companions  to  take  off  for 


Breakfast  Briefs 

Scientists  are  mystified  by  a 
brilliant  explosion  which  was 
recently  observed  on  the  planet 
Mars,  for  it  is  not  believed  there 
are  any  Republicans  on  the  red 
planet. 
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the  fishy  terrains  at  sunrise,  his 
conscience  irks  because  he  hadn’t 
seen  the  mail.  The  tenor  of  his 
demeanor  at  dinner  and  afterwards 
is  determined  by  what  the  figures 
showed  when  he  scanned  the  mail 
on  his  return. 

All  the  while,  in  his  gay  post¬ 
cards  to  the  staff  and  his  light¬ 
hearted  correspondence  with  his 
wife,  he  is  extolling  the  scenic 
splendor  of  the  Canadian  forests, 
the  fertility  of  the  streams  and  is 
thumping  his  chest  in  token  of  the 
revivifying  effects,  on  mind  and 
body,  of  getting  away  from  it  all.” 

As  Spree  Wears  On 

As  his  fishing  “spree”  wears  on, 
his  nights  are  dedicated  to  more 
specific  problems  and  more  con¬ 
structive  planning.  “How  come,” 
he  frets,  “promotion  didn’t  change 
those  testimonial  boxes?”  In  a 
twinkling  he’s  on  another  tack. 
“That  auto  classification  is  really 
going  to  the  dogs.  Better  get  a 
long,  sharp  needle  ready  for  the 
auto  staff.  .  .  .  Don’t  see  any  new 
accounts  .  .  .  told  the  boys  to  take 
that  MacDonald  and  Parish  stuff, 
cut  it  up;  make  layouts  and  give 
some  real  pitches  to  a  list  of  new 
accounts.  That’s  what  we  need — 
new  accounts!”  By  this  time  he  is 
half  sitting  up  in  bed  when  he 
catches  hold  of  himself  in  the 
middle  of  one  of  his  typical  sales 
meeting  gestures.  Then  he  smiles 
to  himself,  plumps  up  his  pillow 
and  muses,  “Plenty  of  time  for 
that  .  .  .  I’m  going  to  forget  all 
about  the  office  ...  go  back  with 
an  open  mind,  completely  re¬ 
freshed  ...  see  things  then  in 
proper  perspective.” 

He  doesn’t  give  Want  Ads  or 
the  “Bugle”  another  thought  until 
one  of  his  friends  drops  a  pillow 
on  his  head  the  next  morning  and 
complains  that  he  did  it  not  to 
“wake  him  up  but  to  shut  him  up.” 
Apparently  he  has  been  making  a 
two-gun  attack  on  any  imaginary 
advertiser  for  the  edification  of 
the  street  staff  when  the  pillow 
ends  his  harangue. 

Aware  of  Problem 

Now,  of  course,  he  is  fully 
aware  of  his  problem.  He’d  have 
to  make  a  conscious  effort  to 
r-e-l-a-x.  That  morning  they  pack 
their  duffel  bags  with  gear  for  a 
two-day  trip  to  an  outlying  camp. 
Not  only  are  the  prospects  good 
for  fat  native  trout  but  there  is 
even  a  promise  of  salmon  or  at 
least  grisles.  The  journey  involves 
a  canoe  trip  and  later  a  two-mile 
portage  through  fairly  thick  forest. 
As  he  works  up  a  sweat,  he  thinks, 
“This  is  it.  This  is  where  those 
rolls  of  fat  disappear  and  where 
the  taut  mind  unwinds.”  For  a 
while  he  keenly  observed  the 
graceful  birches;  is  aware  of  each 
high  pitched  bird  note  and  its  an¬ 
swering  echo.  Then,  as  he  inches 
his  heavy  pack  to  a  new  spot  on 
his  shoulder,  he  is  aware  that  his 
feet  and  legs  hurt  almost  as  much 
as  his  back. 

He  looks  with  envy  at  the  guides 
who  are  carrying  a  canoe  as  well 


as  a  load  of  duffel.  He  grits  his 
teeth  and  carries  on.  When  they 
arrive  at  the  new  campsite  they 
start  fishing  immediately  while  the 
guides  set  up  camp.  The  fish  are 
biting  furiously  at  first  but  as  the 
sun  rises  to  its  full  height  it  slows 
down  and  suddenly,  in  a  long  idle 
interval,  the  CAM  on  vacation, 
realizes  he  hasn’t  yet  given  any 
real  thought  to  a  ‘fall  retraining 
program.’ 

As  he  makes  another  languid 
cast,  he  mentally  reviews  the  pos¬ 
sibilities  of  refurbishing  Ken  Har¬ 
rington’s  course  or,  he  muses, 
maybe  he  ought  to  go  through 
the  “Principals  and  Practices" 
chapter  by  chapter  with  the  staff 
as  Ray  Beckman  had  suggested  at 
the  Convention.  A  fierce  strike  at 
which  he  strikes  back  savagely  but 
too  late  almost  spills  him  out  of 
the  canoe,  causes  him  to  dismiss 
classified  from  his  mind.  “After 
all,”  he  tells  himself.  I’m  on  va¬ 
cation!” 

■ 

Ownership  Changes 
In  Weekly  Field 

Some  recent  changes  of  owner¬ 
ship  in  the  weekly  newspaper  field 
include: 

Wichita  (Kan.)  Democrat,  sold 
by  Molly  Warren  Wilcox,  its  edi¬ 
tor  for  27  years,  to  her  son.  Park 
Wilcox  and  his  wife. 

*  *  * 

Grand  Prairie  (Tex.)  Banner, 
sold  by  S.  E.  Lowe  and  associates 
to  Guy  C.  Graves,  formerly  own¬ 
er  of  the  Weatherford  Democrat. 

*  •  * 

Denmark  (Wis.)  Dairyland  Re¬ 
view,  sold  by  J.  R.  Satran  and 
Sons  to  Chester  A.  Swanson,  for¬ 
merly  advertising  director  of  the 
Niles  City  Daily  Star. 

«  *  « 

Halsey  (Ore.)  Review,  sold  by 
Mr.  and  Mrs.  C.  V.  Averill  to 
Mr.  and  Mrs.  Leo  E.  Giles,  pub¬ 
lishers  of  the  Brownsville  (Ore.) 
Times. 

*  *  * 

Lyon  County  (Ky.)  Herald,  sold 
by  G.  M.  Pedley  to  Mr.  and  Mrs. 
W.  T.  Davis,  who  formerly  pub¬ 
lished  the  Dawson  Springs  Prog¬ 
ress. 

«  *  * 

Chehalem  Valley  (Ore.)  News, 
sold  by  Logan  White  to  King 
Cady  and  Paul  Dent,  owners  of 
the  Newberg  (Ore.)  Graphic. 

Placer  (Calif.)  Herald,  sold  by 
Mr.  and  Mrs.  A.  G.  Thurman  to 
Douglas  Campbell,  former  Minne¬ 
apolis  newspaperman. 

a  *  * 

Cannon  (Tenn.)  Courier,  sold 
by  Mrs.  Hayden  Smith  to  R.  Mel 
Bryson,  a  former  Courier  employe 
who  has  been  foreman  of  the 
Mianii  (Fla.)  Herald  composing 
room  (nightside)  since  1949. 

*  *  * 

The  Eddy  County  News  and  the 
Pioneer  Publishing  Co.  of  Carb- 
bad.  New  Mexico,  have  been  pur¬ 
chased  by  Marcus  Griffin,  owner 
and  publisher  of  the  Tucumcari 
(N.  M.)  American  Leader. 
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RADIO  AND  TELEVISION 

TV  Chief  Answers 
Newsmen*s  Charges 

By  Paul  W.  White 

Managing  Editor,  ABC  ConTontion  Staff 

Mr,  White  has  had  a  long  career  in  newspapers  and  radio.  Starting 
as  a  cub  with  the  Pittsburg  (Kan.)  Headlight,  he  later  went  to  the 
Salinas  (Kan.)  Sun,  Kansas  City  Journal,  New  York  Evening  Bulletin 
and  was  with  the  United  Press  for  six  years.  In  December  1930,  he 
joined  CBS.  For  13  years  until  May  1946  he  was  new  director  when 
he  resigned  to  write  a  textbook,  "News  on  the  Air."  From  ’48  to  ’50 
he  was  associate  editor  of  the  San  Die^  Journal.  He  is  currently  on 
a  three-month  leave  as  executive  editor  and  program  manager  of 
KFMB  and  KFMB-TV,  San  Diego,  to  supervise  ABC  convention 
reporting. 

Tve  been  hearing  everything  pounders  and  another  one  for  the 
from  yelps  of  rage  to  whispers  of  cameras 


annoyance  about  the  behavior  of 
this  young  pup  Television. 
Apparently,  the  older,  safer. 


2.  Unauthorized  persons  not 
connected  with  any  news  medium 
are  “crashing”  the  press  confer- 


better  trained  pet  known  as  Radio  «nces.  Answer:  Trae.  But  why 
U  by  now  house-broken.  The  must  television  be  blatncd  for  his 
pack  of  other  domesticated  ani-  and  is  it  television  s  job  to  police 
male  kept  around  by  Mr.  and  admittance?  D^rk^ers  who 
Mrs.  Public,  the  mongrel  collec-  ^onld  demand  identifcation  cards 
tkm  known  as  the  Press,  the  and  credentials  (when  issued) 
News-magazine  and  the  Newsreel,  could  clear  up  this  one. 
the  same  bowsers  that  used  to  3.  The  “progressive”  or  follow- 
snarl  and  yipe  at  Radio,  have  up  method  of  interviewing  is 
learned  to  eat  out  of  the  same 
dish  with  it. 


being  disrupted.  “Showoffs”  are 
so  anxious  to  get  on  mike  or  on 
But  Television,  which  at  the  camera  that  ther’re  not  permitting 


hardly  making  actors  out  of  news¬ 
men.  At  any  rate  the  question 
arises  as  to  just  how  widespread 
i'  this  so-called  journalistic  dislike 
of  having  one’s  picture  taken.  Our 
own  experience  has  been  that 
there  are  any  number  of  news¬ 
paper  reporters  who  dearly  love 
being  on  camera. 

5.  TV  reporters  and  commen¬ 
tators  are  usually  untrained  and 
inexperienced.  They  move  in  and 
do  in  a  few  minutes  the  “pick  and 
shovel”  work  of  legmen  who 
work  a  story  seven  days  a  week. 
First  answer:  The  legmen,  if 
worth  his  pay,  probably  already 
has  in  print  the  “news”  the  inter¬ 
viewee  is  about  to  spill  to  a  wait¬ 
ing  world.  Second  answer:  Who 
says  the  television  reporters  are 
unskilled  amateurs?  I’ve  woiked 
for  press  associations,  newspapers, 
radio  stations,  and  television  net¬ 
works  and  1  don’t  know  a  more 
professionally  competent  crew 
than  is  now  handling  news  on  TV. 
Just  what  do  such  men  as  Elmer 
Davis,  Bill  Henry,  Walter  Cronk- 
hite,  Bryson  Rash,  John  Daly  and 
Ed  Murrow  have  to  learn  to 
qualify  as  experienced? 

Loss  of  ‘Background’ 

6.  “Background”  information 
has  practically  disappeared  in 
favor  of  “On  the  record”  copy. 
Answer:  Is  that  bad? 


moment  appears  to  be  the  family 
favorite,  is  being  nipped  at  and 
growled  at  by  his  fellows. 

‘Envy  Enters  Household’ 

That  this  should  happen  psycho¬ 
logically  is  not  to  be  wondered 
at.  The  newest  baby  in  a  home 
cieates  excitement  and  “oh’s”  and 
“ah’s.”  That’s  well  enough — for 
a  while.  Even  the  brothers  and 
sisters  join  in.  But  if  the  new¬ 
comer  continues  to  claim  the  bulk 
of  attention,  if  he’s  prettier,  if  he’s 
quicker  to  learn  and  his  little 
tricks  are  utterly  fascinating  then 
envy  »n  ers  the  household  and  the 
other  kids  get  just  plain  sore. 

Two  metaphors  in  only  five 
paragraphs  are  enough.  Let’s  now 
get  down  to  business.  Just  what  is 
this  criticism  of  television? 


So  much  for  the  malcontent  of 
news  correspondents.  Now  to 
reply  to  some  of  our  critics  whose 
job  it  is  to  serve  as  critics.  There  s 
certainly  no  intention  on  my  part 
to  stop  any  criticisms  that  have 
been  made  or  will  be  made  in  the 
future.  The  more  the  better. 
We’re  not  perfect.  In  fact,  there 
are  lots  of  times  when  we’re  not 
even  fair-to-middling.  And,  I  sus¬ 
pect,  times  when  we’re  just  down¬ 
right  bad. 

But  lot’s  take  up  the  com¬ 
plaints: 

1.  Too  many  commercials.  An¬ 
swer:  Maybe  so.  I  don’t  know 
how  many  is  too  many,  but  I  do 
know  that  the  Code  of  the  Na¬ 
tional  Association  of  Radio  and 
Television  Broadcasters  permits 
six  minutes  of  advertising  per 
televised  hour  and  that  this  figure 
is’t  being  reached  at  the  conven¬ 
tions. 

2.  Some  networks,  including 
ours,  “cut  away”  at  the  wrong 
times,  such  as  during  the  polling 
of  individuals  in  a  state  delega¬ 
tion.  Answer:  Well,  to  me  this  is 
dullness  personified,  and  one  rea¬ 
son  for  the  polling  certainly  is  the 
desire  of  the  delegates  to  be  tele¬ 
vised.  As  long  as  any  one  net¬ 
work  delivers  this  picture — and 
one  has  announced  it  will  do  : 

(Continued  on  page  51) 


the  line  of  questioning  to  proceed 
normally.  The  result  is  that  the 
interviewee  frequently  gets  “off 
the  hook”  by  answering  an  unim¬ 
portant  question  just  at  about  the 
time  to  original  line  of  question¬ 
ing  might  have  begun  to  make 
h  i  m  uncomfortable.  Answer: 
Undoubtedly  a  fact.  Possible  So¬ 
lution:  To  appoint  a  group  of 
experienced  newsmen, — a  different 
one  each  time — probably  includ¬ 
ing  one  each  from  radio  and  tele¬ 
vision,  to  ask  all  the  ques¬ 
tions,  the  other  reporters  being 
asked  not  to  ask  questions  from 
the  floor  but  to  submit  their  ques¬ 
tions  in  writing  to  the  smaller 
group.  As  a  matter  of  fact,  by 
placing  a  mike  with  this  unit,  the 
mike  being  attached  to  a  public 
address  system,  this  probably 
would  lead  automatically  to  the 
interviewee  h  e  a  r  i  ng  only  the 
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It  appears  to  be  two-sided.  On 
the  one  hand  it  comes  from  mem- 

hers  of  the  working  press  assigned  agreed  upon  questioners, 
tc  the  running  story.  On  the  .  Actors’ 

sther.  It  comes  from  radio  and  ...  I  - 
television  critics  who  see  the  same  Against  '^ul>  news- 

things  the  rest  of  the  people  see  P«ipeFmen  are  being  turned  into 
hut  don’t  seem  to  like  them  as  u'lpuid  actors.  Answer:  Tele- 
much  as  the  people  do.  vision  ought  to  make  a  concession 

And  what  are  television’s  sins?  point.  If  the  authorized 

*  questioners  were  a*  one  place  near 

Answers  to  Objections  ^  microphone  position,  there 

Well,  to  take  the  working  press  wouldn’t  be  any  need  for  TV  to 
Objections  first,  they  go  like  this:  train  its  cameras  on  each  ques- 
1.  The  press  conference  is  no  tioner.  Actually,  the  facial  re- 
longer  a  press  conference.  As  a  sponse  of  the  interviewee  as  each 
matter  of  fact,  it  might  be  better  question  comes  out  is  much  better 
to  have  one  for  the  press  and  one  on  television.  Of  course,  there’s  no 
for  television.  Answer  to  that  reason  why  the  camera  at  one 
suggestion:  Preposterous!  That  point  or  another  shouldn’t  “pan” 
would  be  like  having  one  all-Star  the  whole  press  conference  room 
t^aseball  game  for  the  typewriter  to  show  the  setting.  But  that’s 
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JACKSONVILLE 

Journal ...... 

Tunes  Union  . . . 
City  Total 

MIAMI 


News . 

Cit.v  Total . 

ST.  PETERSBURG 

Independent . 

Times . . . 

Citv  Total . 

TAMPA 

Times . 

Tribune . 

City  Total .  114,754 


ATLANTA 

Constitution,  Journal . 

Journal  &  Constitution  . . 
City  Total . 

coluMbus 

EiMuirer,  Ledger,  Ledger- 

Enquirer  . 

Citv  Total . 

SAVANNAH 

News . 

Press . 

City  Total . . . 


IDAHO  FALLS 

Post-RMister . 
City  Total . . 


CHICAGO 

Herald-.\merican . 

News . 

Sun-Times . 

Tribune . 

City  Total . 

*  .LU-day  paper.  f  Does  not 

DECATUR 

Herald.  Review,  Herald- 

Review . 

City  Total . 

PEORIA 

Star,  Journal,  Journal-Star 
City  Total . 

ROCKFORD 

Star,  RMister-Republic . 

Citv  Total . 

WAUKEGAN 

News-Sun . 

City  Total . 


FORT  WAYNE 

Journal-Gazette  d;  News- 

Sentinel  . 

'  Citv  Total . 

INDIANAPOLIS 

News . 

Star . 

Times . 

City  Total . ■. . . 

SOUTH  BEND 

Tribune . 

City  Total . 

TERRE  HAUTE 

Star . 

Tribune,  Tribune-Star . 

City  Total . 

VINCENNES 

Sun-Commercial . 

City  Total . 


Period  Ending  March  31, 1952 

Period  Ending  March  31, 1951 

(M) 

(E) 

FLORIDA 

60.922 

(S) 

(Ml 

(E) 

64,387 

(8) 

132,002 

142,147 

130,441 

139,270 

132,002 

220,130 

60,922 

142,147 

258,616 

98,717 

130,441 

208,340 

64^87 

139,270 

239,575 

95,405 

116,563 

114,331 

220,130 

116,563 

25,754 

357,333 

208,340 

114,331 

25,929 

334,980 

57,031 

60,151 

51,810 

56,299 

57,031 

25,754 

51,782 

60,151 

51,810 

25,929 

55,278 

56,299 

114,754 

127,988 

112,522 

126,083 

114,754 

51,782 

127,988 

112,522 

55,278 

126,083 

GEORGIA 

171,548 

252,138 

471,886 

174,239 

254,437 

457,147 

171,548 

252,138 

471,886 

174,239 

254,437 

457,147 

22,196 

27,133 

46,056 

20,260 

25,510 

43,102 

22,196 

49.057 

27,133 

46,056 

55,142 

20,260 

47,594 

25,510 

43,102 

53,761 

24,353 

25,262 

49,057 

24,353 

55,142 

47,594 

25,262 

53,761 

IDAHO 

• 

4,891 

9,730 

14,641 

5,320 

9,622 

14,955 

4,891 

9,730 

ILLINOIS 

535,316 

546,290 

14,641 

908,756 

5,320 

9,622 

556,463 

553,597 

14,955 

981,221 

*550,293 

888,285 

*607,847 

917,068 

607,199 

1,503,250 

644,215 

1,522,904 

*888,285 

1,081,606 

3,019,205 

#917,068 

1,110,060 

3,148,340 

include  Sun-Times. 

34,167 

30,487 

51,517 

35,144 

31,325 

52,067 

34,167 

30,487 

51,517 

35,144 

31,325 

52,067 

31,721 

69,251 

91,933 

32,565 

69,537 

92,030 

31,721 

69,251 

91,933 

32,565 

69,537 

92,030 

46,010 

35,732 

61,650 

45,284 

36,009 

59,355 

46,010 

35,732 

24,103 

24,103 

INDIANA 

61,650 

45,284 

36,009 

23,622 

23,622 

59,355 

64,870 

80,000 

89,555 

63,101 

80,363 

87,278 

64,870 

80,000 

159,603 

89,555 

63,101 

80,363 

159,902 

87,278 

196,567 

282,106 

191,637 

278,591 

100,560 

99,129 

102,634 

102,195 

196,567 

260,163 

381,235 

191,637 

262,536 

380,786 

(M) 


105,474 

105,474 


106,171 

106,171 


104,811 

104,811 


104,038 

104,038 


CEDAR  RAPIDS 

Gazette . 

C  ity  Total . 

DES  MOINES 

Register,  Tribune . 

Citv  Total . 

MASON  CITY 

Globe  Gazette . 

City  Total . 

SIOUX  CITY 
Journal,  Journal-Tribune 
City  Total . 


27,832 

28,727 

31,133 

47,955 

30,951 

46,851 

27,832 

31,133 

47,955 

28,727 

30,951 

46,851 

13,253 

13,677 

13,417 

13,894 

13,253 

13,677 

13,417 

13,894 

IOWA 

58,676 

58,775 

57,874 

57,747 

58,676 

58,775 

57,874 

57,747 

227,789 

148,869 

543,674 

223,659 

150,644 

540,836 

227,789 

148,869 

543,674 

223,659 

150,644 

540,836 

24,609 

24,532 

24,609 

24’532 

58,578 

23,878 

64,519 

59,044 

24,440 

64,862 

58,578 

23,878 

64,519 

59,044 

24,440 

64,862 

EMPORIA 

Gazette . 

City  Total. 

KANSAS  CITY 


8,821 

8,821 


8,649 

8,649 


Kansan . 

27,727 

27,789 

29,487 

29,509 

City  Total . 

TOPEKA 

27,727 

27,789 

29,487 

29,509 

Capital . 

.  60,388 

62,590 

60,993 

62,394 

State  Journal . 

24,579 

25,175 

City  Total . 

WICHITA 

.  60,388 

24J579 

62,590 

60,993 

25,175 

62,394 

Beacon . 

103,476 

135,089 

106,088 

134,485 

••••••, . 

.  82,083 

61,504 

95.277 

78,393 

60,451 

92,007 

City  Total . 

.  82,083 

164,980 

230,366 

78.393 

166,539 

226,492 

Period  Ending  March  31, 1952 

(M)  (E)  fS) 

KENTUCKY 

FRANKFORT 

SUte  Journal* .  5,744  5,927  6,345 

City  Total .  5,744  5,927  6,345 

*  Changed  from  morning  k  Sunday  to  evening  k  Sunday  effective  July  1,  1951 
LEXINGTON 

Herald-Leader .  30,607 

City  Total .  30,607 

LOUISVILLE 

Courier  Journal  A.  Times .  200,422 

City  Total .  200,422 

PADUCAH 

Sun-Democrat . 

City  Total . 


Period  Ending  March  31, 1951 

($) 


'E) 


24,119 

24,119 


52,506 

52,506 


29,657 

29,657 


170,712 

170,712 


300,970 

300,970 


195,577 

195,577 


26,695 

26,695 


27,368 

27,368 
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BATON  ROUGE 
Advocate,  State  Times. . 

City  Total . 

NEW  ORLEANS 

Item . 

Sutes . 

Times  Picayune.  Times 

Picayune-States . 

City  Total . 

SHREVEPORT 

Journal . 

Times . 

City  Total . 


LOUISIANA 


18,759 

18,759 


30,771 

30,771 


33,493 

33,493 


17,651 

17,651 


107,536 

102,364 


113,072 


AUGUSTA 

Kennebec  Journal . 

City  Total . 

LEWISTON-AUBURN 

Sun  k  Journal . 

Citv  Total . 

PORTLAND 

Press-Herald  Express-Telegram 
City  Total . 


BALTIMORE 

News-Post,  .American. 

Sun . 

City  Total . 

CUMBERLAND 

News.  Times . 

Citv  Total . 


176,288 

281,948 

180,046 

176,288 

209,900 

55,650 

395,020 

180,046 

72.908 

78.498 

70,770 

72.908 

55.650 

78,498 

70.770 

12.622 

12.622 

30,079 

MAINE 

12,907 

12,907 

16.016 

30.527 

30,079 

16.016 

30,527 

45,803 

32.208 

87,359 

45.054 

45.803 

32,208 

87,359 

45.054 

MARYLAND 

216.997 

329,345 

175.669 

198.267 

310.899 

176,653 

175,669 

415.264 

640,244 

176,653 

12.406 

23,172 

29.856 

12,699 

12,406 

23,172 

29.856 

12,699 

6,524 

6,524 

24,382 

51,947 

24,382 

51,947 

172,742 

292,725 

172,742 

292,72S 

23,904 

24,600 

23,904 

24,600 

30,057 

30,917 

30,057 

30,917 

106,680 

111,681 

99,179 

283,624 

205,859 

395,301 

53,390 

78,202 

53,390 

78202 

16.535 

16.535 


32.376 

32.376 


85.136 

85.136 


225,913 

198.104 

424,017 


342383 

313.618 

656.001 


23.348 

23.348 


29528 

29,528 


MASSACHUSETTS 


NEW  BEDFORD 

Standard  Times . 

City  Total . 

WORCESTER 

Telegram-Gazette . 

City  Total . 


57,751 

57,751 


51.880 

51.880 


102,532 

102,532 


Q-.'iQO 

9'.490 

BOSTON 

Record,  American,  Advertiser. . 

362,168 

179,662 

614.683 

377,320 

187,321 

642,280 

Christian  Science  Monitor 

172.699 

173,540 

388,993 

Globe . 

121,537 

155,477 

390.162 

122.653 

158.740 

Herald  A  Traveler . 

128.799 

294.859 

209.400 

262,719 

252,207 

128.367 

295.165 

212,871 

254,901 

248.508 

City  Total . 

907,363 

717,238 

1,519,771 

923,505 

732,472 

1,532,683 

LAWRENCE 

Eagle.  Tribune . 

2.856 

35.262 

2,905 

35,115 

City  Total . 

2.856 

35,262 

2,905 

35,115 

56,871 

56,871 


51,501 

51,501 


101,396 

101,396 


DETROIT 

Free  Press . 

News . 

Times . 

City  Total .... 

FLINT 

Journal . 

City  Total . . . 

GRAND  RAPIDS 

Herald . 

Press . 

City  Total. .. 

KALAMAZOO 

Gazette.  .  _ 

City  Total. . . 

MUSKEGON 

Chronicle . 

City  Total. . . 

SAGINAW 

News . 

City  Total. . . 


MICHIGAN 


427,449 

427,449 


467,066 

430.567 


476,189 

577,826 

596,479 


897.633  1.650.494 


436,675 

436,675 


81.107 

81.107 


79.584 

79.584 


80,558 

80,558 


55.251 

55.251 


110,122 

110,122 


69,390 

69,3W 


57,066 

sim 


108.493 

108.493 


45,916 

45,916 


46,239 

46,239 


45,414 

45,414 


42,964 

42,964 


41,427 

41,427 


45.916 

45.916 


45,723 

45,723 


44,722 

44,722 


AUSTIN 

Herald . 

City  Total . 

DULUTH 

News-Tribune  k  Herald. 
City  Total . 

MINNEAPOLIS 

Star  k  Tribune . 

City  Total . 

ST  PAUL 

Dispatob-Pioneer  Press.. 
Citv  Total . 

WINONA 

Republican-Herald . 

City  Total . 


MINNESOTA 


12,064 

12,064 


20,553 

20353 


11.821 

11.821 


47.384 

47.384 

32,115 

32,115 

'  67,546 
67,546 

47.416 

47.416 

32.329 

32.329 

ii 

194.638 

194.638 

295.839 

295.839 

620,684 

620,684 

187.060 

187,060 

298.213 

298.213 

615.045 

615.045 

93,773 

93,773 

119,816 

119,816 

163.111 

163.111 

93.958 

93.958 

120.203 

120.203 

161231 

161231 

20328 

20.228 


48.008 

48,008 


105,012 

105,012 


.  477,119 

464,940  571.757 

437.186  614.506 

902,126  1,663382 


78.758 

78.758 


68393 


68,593 


45.626 

45.626 


44.429 

44.429 
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BILOXI-GULFPORT 

. 

City  Total . 

JACKSON 

Clarion  Ledsor,  News. 

City  Total . 

MERIDIAN 

Stor . 

City  Total . 

VICKSBURG 

Herald,  Poet . 

City  Total . 


Period  Ending  March  31, 1952 

(M)  (E)  (S) 

MISSISSIPPI 


Period  Ending  March  31, 1951 


42,0«<2 

42,0)>2 


3,225 

3,225 


22,868 

22,868 


41,425 

41,425 


21,272 

21,272 


8,614 

8,614 


90,026 

90,026 


21,334 

21,334 


8,739 

8,739 


CAPE  GIRARDEAU 

Southeast  Missourian . 

City  Total . 

KANSAS  CITY 

Star,  Times . 

City  Total . 

ST.  JOSEPH 

Gaiette-N  ews-Press . 

City  Total . 

ST.  LOUIS 

Globe-Democrat . 

Post-Dispatch . 

Star-Times* . 

City  Total . 

*Cea^  Publication  June  15,  1951 
SPRINGFIELD 

-News,  Leader  i  Press . 

City  Total . 


BiaiNGS 

Gaiette . 

City  Total . 

BUTTE-ANACONDA 
Montana  Standard  &  Post. 

City  Total . 

GREAT  FALLS 

Tribune  Leader . 

City  Total . 

MISSOULA 

Missoulian,  Sentinel . 

City  Totid . 


MISSOURI 


14,025 

14,025 


353,202 

353,202 


45,113 

45,113 


300,387 

300,387 


361,226 

361,226 


49,922 

49,922 


23,409 

23,409 


22,706 

22,706 


18,168 

18,168 


30,340 

30,340 


12,700 

12,700 


GRAND  ISLAND 
Independent. . . . 
City  Total. . . . 
HASTINGS 

Tribune . 

City  Total.... 
LINCOLN 
Journal  A  Star. . 
City  Total . . . . 
OMAHA 


400,743 

4'ob'743 


38,044 

38,044 


8,264 

8,264 


11,507 

11,507 


6,774 

6,774 


3,312 

3,312 


18,766 

18,766 


15,592 

15,592 


(M) 


45,002 

45,002 


3,411 

3,411 


353.836 

353.836 


45,350 

45,350 


(E) 


21,054 

21,054 


39,499 

39,499 


21,590 

21,590 


8,530 

8,530 


13,820 

13,820 


363,127 

363,127 


50,649 

50,649 


360,910  282,611 


819,911  282,611 


59.284 

59.284 


32,423 

32,423 


26,257 

26,257 


33,987 

33,987 


16,236 

16,236 


23.485 

23.485 


22,392 

22,392 


18,007 

18,007 


30,059 

30,059 


12,597 

12,597 


290.052 

179,803 

469,855 


37,680 

37,680 


8,039 

8,039 


11,702 

11,702 


r.ons 

r,oo8 


3,527 

3,527 


17,974 

17,974 


15,413 

15,413 


(S) 


90,585 

90,585 


21,688 

21,688 


8,690 

8,690 


378,184 

378,184 


52,487 

52,487 


364,022 

450,138 


BUFFALO 

Courier  Express . 

Neira . 

City  Total . 

GUNS  FALLS 

Post-Star,  Times . 

City  Total . 

NEW  YORK 

Herald  Tribune . 

Joumal-.Americsn . 

Mirror . . . 

News .  2, 

Post . 

Times . 

World-Telegram  A  Sun . 

City  Totd .  3, 

TROY 

Record,  Tunes  Record . 

City  Total . 

UTICA 

Press,  Ofaserrer-DLspatch . 

City  Tot^ . 


Period  Ending  March  31, 1952 

Period  Ending  March  31, 1951 

(M) 

(E) 

(S) 

(M) 

(E) 

(S) 

143,774 

288.672 

300,399 

143,436 

285,798 

285,798 

294,291 

143,774 

300,399 

143,436 

'294,291 

14,088 

8,809 

14,017 

8,952 

14,088 

8,809 

14,017 

8,952 

347,093 

596.775 

355,743 

635,185 

689,981 

1,043,582 

732,359 

1,106,508 

920.838 

1,822,737 

972,632 

1,957,708 

,161,187 

4.062,769 

2,197,518 

4,113,542 

507,397 


399.081 


278,84? 

1,151,628 


524,086 


391,612 


578,376 


276,947 

1,146,807 


.936,515  1,655,985  8,956,338  4,049,979  1,702,347  9,236,697 


6,556 

6,556 


23,904 

23,904 


39,830 

39,830 


44,889 

44,889 


50.826 

50.826 


NORTH  CAROLINA 


814,160 


58,287 

58,287 


31,712 

31,712 


26,143 

26,143 


33.2.50 

33,250 


16,330 

16,330 


ASHEVILLE 

Citisen,  Times,  Citiien-Times . .  31.475  23,303  51,223 

('itvToUl .  31,475  23,303  51,223 

CHARLOTTE 

News .  68,556  . 

Obserrer .  138,696  .  146,919 

City  Total .  138,696  68,556  146,919 

GREENSBORO 

News,  Record .  80,275  23.885  87,639 

City  Total .  80,275  23,885  87,639 

RALEIGH 

News  A  Observer .  114,741  .  120,613 

Times .  16,874  . 

Citv  Total .  114,741  16,874  120,613 

WINSTON-SALEM 

Journal,  Twin  City  Sentinel, 

Journal  Sentinel .  50,367  33,268  62,882 

City  Total .  50,367  33,268  62,882 


FARGO 

Forum  A  Tribune,  Forum  A 

Republiean . 

Citv  Total . 

GRAND  FORKS 

Herald . 

City  Total . 


AKRON 

Beacon  Journal 
Citv  Total _ 

CINCINNATI 


NORTH  DAKOTA 


27,082 

27,082 


24.193 

24.193 


22,712 

22,712 


10,914 

10,914 


149,998 

149,998 


49.405 

49.405 


32.990 

32.990 


157,687 

157,687 


6,431 

6,431 


23,285 

23,285 


30,681 

30,681 


138,778 

138,778 


78,052 

78,052 


113,618 

iVs.eis 


52,368 

52,368 


26,551 

26,551 


24,012 

24,012 


RENO 

Gaxette  A  Journal . 
City  Total . 


MANCHESTER 

I’nion,  Leader,  News. 

City  Total . 

PORTSMOUTH 

Herald . 

City  Total . 


22,624 

22,624 

47.744 

47.744 

50,376 

50376 

22,567 

22,567 

.60,896 

50,896 

51,907 

51,907 

181..198 

270,384 

185,3.62 

155,376 

149,960 

133.085 

133,085 

118,454 

118,454 

257,164 

257,164 

131,306 

131,308 

118,319 

118,319 

254.966 

254.966 

Citv  Total . 

CLEVEUNO 

181,398 

305,336 

148,117 

270,384 

185,352 

NEVADA 

_  298,888 

522,829 

298,833 

313,752 

10,950 

10,950 

16,454 

16,454 

15,799 

15,799 

10,970 

10,970 

16,839 

16,839 

15.538 

15.538 

City  Total . 

COLUMBUS 

....  298,888 

461,869 

100,435 

159,622 

522,829 

120.396 

298,833 

225,595 

NEW  HAMPSHIRE 

82,043 

87,478 

23,093 

23,093 

23,788 

23,788 

31,909 

31,909 

24337 

24,237 

23.921 

23.921 

32165 

32,165 

Citv  Total . 

LIMA 

News . 

82,043 

260,057  , 

34,104 

345,991 

35,816 

87,478 

11,237 

11,237 


NEW  JERSEY 

ATLANTIC  CITY 

Prae  Union .  24,389  9,614 

„  Ci'y  Total .  24,389  9,614 

jersey  CITY 

Jersey  Journal .  87,400 

. 

?*»» .  263,500 

htar-Ledger .  179,934  . 

-  t'lt.v  Total .  179,934  263,500 

triton 

Tunes,  Times- .Advertiser .  62,618 

Trentonian .  27,906 

City  Total .  27,906  62,618 

UNION  CITY 

Hudson  Dispatch .  48,717  . 

City  TotaL. .  48,717  . 


20,144 

20,144 


260,721 

269,691 

530,412 

58,699 

^.6m 


22,696 

22,696 


173,865 

173,865 


ALBUQUERQUE 

.  31,214 

inbuw . 

santaVe*^' . . 

-New  .Mexican . 

City  Total . 


NEW  MEXICO 


26,001 

26,001 


43,847 

43,847 


10,495 

10,495 


8,034 

8,034 

51,228 

51,228 

260,692 

26b'692 

61,063 

61,063 


19,505 

19,505 


237,382 

263,598 

500,980 

56,558 

56',M8 


Citv  Total . 

TOLEDO 

Blade . 

Times . 

Citv  Total . 

YOUNGSTOWN 
Vindicator  A  Telegram. 
City  Total . 


46.982 

46.982 


39,309 

39,309 


44,581 

44,581 


23,822 

23,822 


70,648 

Vo.MB 


22,399 

22499 


17,695 

17,695 


35,311 

35,311 


23,157 

23,157 


11,047 

11,047 


145.875 

145.875 


152,283 

152,040 

304423 


304,104 

449,524 


87,907 

159,433 


34,104 

190,748 

190,748 

93,209 

93,209 


35,816 

164,520 

164,520 

134,631 

134,631 


47,216 

47,216 


AIBJM4Y 

l^kerbocker  News . 

*™e«-Union .  58,399 

City  Total .  58499 
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22,998 

40,043 

32,472 

23.754 

38,899 

22,998 

40,043 

32,472 

23,754 

38,899 

12.220 

12,259 

12,912 

12.205 

12,220 

I  YORK 

56,303 

12,259 

12,912 

57.145 

12,205 

115,724 

58,648 

121,941 

56,303 

115,724 

58,648 

57,145 

121,941 

ENID 

News,  Eagle . 

City  Total . 

MUSKOGEE 
Phoenix,  Times-Democrat . 

City  Total . 

OKLAHOMA  CITY 

Oklahoman  A  Times . 

City  Total . 

TULSA 

World  A  Tribune . 

City  Total . 


EUGENE 

Register-Ciiiard _ 

City  Total . 

PORTLAND 

Oregon  Journal  . . 

Oregonian . 

City  Totid . 

SALEM 

Capital  Journal . . . 
Or^on  Statesman . 
City  Total . 
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50,062 

50.062 


50,555 

50,555 


146,840 

146,840 


85,075 

85,075 


117,407 

117,467 


62401 

62,301 


48,755 

48,755 


33,075 

33,075 


152,011 

152,011 


273,804 


528,166 

528466 


108,061 

221464 


247,340  329.425 


33.943 

33.943 


189,412 

18g,4i2 


91.349 

91.349 


,35,652 

35,652 


155,704 

155,704 


132,631 

132,631 


14.762 

7,403 

19.178 

1.6.829 

7,610 

19,869 

14,762 

7.403 

19.178 

15,829 

7,610 

19.869 

12,327 

4,7.62 

15.367 

12,424 

5,487 

14.903 

12.327 

4,752 

15.367 

12,424 

5,487 

14,903 

150.263 

113.382 

261.1.65 

146.901 

116,278 

260398 

150.263 

113.382 

261,1.65 

146.901 

116,278 

260398 

78,690 

69.504 

141.824 

78..384 

69.064 

136,627 

78.690 

69,504 

OREGON 

141.824 

78384 

69.064 

136,627 

29.966 

29.972 

29.228 

29332 

29,966 

29.972 

29328 

29332 

192.195 

212.174 

195,936 

209,902 

223.688 

285.112 

230.801 

285.026 

223.688 

192,195 

18.409 

497,286 

230.801 

195.936 

18.087 

494,928 

16,978 

17.272 

16.254 

16.436 

16,978 

18.409 

17.272 

16.254 

18.087 

16,436 

47 


ALLENTOWN 

Ckll.  Chraoiele  A  CaU-Chronicle 
*  CityTotal . 

JOHNSTOWN 

t  Democrat  i  Tribune . 

'  •  City  Total . 

PHILADELPHIA 

Bulletin . 

Inquirer . 

News . 

City  Total . 

PITTSBURGH 

Post-Gaaette . 

Pre« . 

Sun>Tdegraph . 

CHy  Total . 

READING 

Eagle,  Tunes . 

CityTotal . 

WILKES-BARRE 
Recoed.  Times- Leader,  News.. . 
City  Total . 


continued  from  page 

’sriod  Ending  March  31, 1952  F 
(M)  (E)  (S) 

PENNSYLVANIA 


26,772  38.472 

26,772  38.472 


PROVIDENCE 

Bulletin . 

Jot  mal . 

CityTotal  ... 
WOONSOCKET 
Call  A  Reporter. 
CityTotal... 


28.890  60.035 

28.890  60.035 


RHODE  ISLAND 

.  144^41  . 

45.447  .  179.913 

45.447  144.241  179.913 


31, 1952 

Period  Ending  March  31, 1951 

SALT  LAKE  CITY 

(S) 

(M) 

(E) 

(S) 

Daseret  News . 

Tribune  A  Tdegnun . 

Citv  Total . 

57.275 

59,852 

20.626 

54.974 

57^75, 

59.852 

20.626 

54.974 

BURUNGTON 

27.009 

38861 

Free  Preas . 

27,009 

38.561 

News . 

City  Total . 

696.111 

711896 

689838 

RUTLAND 

.138.753 

648.098 

1.148.421 

Herald . 

129.699 

City  Total . 

.834,864 

648.098 

841,095 

1.S37.759 

265872 

ALEXANDRIA 

516.147 

281893 

502.578 

Gasette . 

540.625 

197,145 

550.685 

CityTotal . 

,056,772 

265872 

478,538 

1,053863 

NORFOLK 

53,701 

34.454 

48843 

51.926 

VirnniAD-PUot.  Ledger 
dispatch . 

53,701 

34,454 

48843 

51,926 

City  Total . 

RICHMOND 

28.645 

60,957 

Times  Dispatch  A  News  Leader 

28.645 

60,957 

City  Total . 

ROANOKE 

Period  Ending  March  31, 1952 

(M) 

(E) 

(S) 

96,931 

95.744 

93877 

36,744 

128,418 

93877 

133.675 

224.162 

ANDERSON 
Independent,  Mail..,. 

City  Total . 

CHARLESTON 
News  &  Courier,  Post. 

City  Total . 

COLUMBIA 

Record . 

State . 

City  Total . 

GREENVILLE 

News,  Piedmont . 

City  Total . 

SPARTANBURG 

Herald.  Journal . 

City  Total . 


SOUTH  CAROLINA 


ABERDEEN 
Ameriean-News . 
CityTotal.... 
MITCHELL 

Republic . 

City  Total.... 
SIOUX  FALLS 
Argus  Leader... 
CityTotal.... 


KNOXVILLE 

Journal . 

News-Sentinel . 

■  City  Total . 

MEMPHIS 

Commercial  Appeal. 

Press-Scimitar . 

•  CityTotal . 

NASHVILLE 

Batmer . 

Tennessean . 

■  City  Total . 

UNION  CITY 

Messenger . 

City  Total . 


DALLAS 

TimraHeraid!; 
City  Total... 

FORT  WORTH 


Star-Telegram . 

City  Total . 

HOUSTON 

Chronicle . 

Post . 

Press . 

City  Total . 

SAN  ANTONIO 

Express . 

News . 

Light . 

City  Total . 

WACO 

News-Tribune,  Times-Herald  A 

Tribune  Herald . 

City  Total . 


LOGAN 

Herald-Jourtud . 

City  Total . 

OGDEN 

Standard  Examiner. 
City  Total . 


26.060  26.294 

26,060  26,294 


86.143  87.921 


6.687  12,620  . 

6.687  12.620  27,529 


46,158  142,905  176,954 


35.954 

7.280 

35.728 

33.155 

7,155 

32,862 

35.954 

7,280 

35,728 

33,155 

7,155 

32.862 

46.884 

29,451 

58.610 

44.978 

28.342 

56.262 

46.884 

29.451 

58.610 

44,978 

28.342 

56.262 

28.959 

29,492 

70,916 

77.285 

68.435 

73,889 

70,916 

28,959 

77,285 

68.435 

3,492 

73,889 

69.984 

26.985 

75.538 

67,436 

27.801 

72,760 

69.984 

26,985 

75.538 

67,436 

27,801 

72.760 

27.572 

11.021 

35.853 

25,905 

11,511 

34.554 

27,572 

11,021 

35,853 

25.905 

11,511 

34.554 

SOUTH  DAKOTA 

20.883 

20.894 

3,573 

3.494 

20,883 

20.894 

3,573 

3.494 

16,708 

16.584 

16,708 

16.584 

52,122 

51,275 

52,35 

51.471 

52,122 

51,275 

52,225 

51,471 

TENNESSEE 

84,680 

81.715 

78,863 

3,722 

104.687 

109.008 

107.089 

112.699 

84.680 

104.687 

190,723 

78,863 

107.03 

193.421 

195.880 

247.035 

197.682 

246,701 

128.626 

135.595 

195.880 

128,626 

247,035 

197.682 

135,595 

246,701 

89.760 

89.603 

107,490 

170,560 

10’5.755 

168.389 

107.490 

89,760 

170,560 

105.755 

89.603 

168389 

4,567 

4,608 

4,567 

4.608 

TEXAS 

172,305 

182,547 

172,670 

186.430 

141.100 

140,808 

145.074 

144.030 

172,305 

141,100 

323,355 

172,670 

145.074 

330.460 

51,508 

46.988 

116.875 

125,197 

221,234 

116.309 

13.254 

215.83 

116.875 

176.705 

221,231 

116.309 

167,242 

215.83 

184.828 

204.8.56 

183.261 

201,168 

173,342 

190,786 

176,711 

192.580 

122,606 

109.191 

173,342 

307.434 

395,642 

176,711 

292,452 

393,748 

77,173 

'ss'.oils 

131,432 

7535 

13U3 

82,640 

83.081 

118,237 

76,766 

115.586 

77,173 

166.769 

249,669 

7535 

159.406 

246,786 

20.849 

25.218 

43,756 

20.821 

3.619 

44.326 

20.849 

25.218 

43,756 

3,821 

25.619 

44.326 

Tinres  k  World-News. 
City  Total . 


BREMERTON 

Sun  k  Daily  News  Searchlight . . 
City  To^ . 

SEATTLE 

Post-Intelligencer . 

Times . 

City  Total . 

SPOKANE 

Chronicle . 

Spokesman  Review' . 

City  Total . 

YAKIMA 

Republic  Herald . 

City  Total . 


CHARLESTON 

Gazette . 

Mail . ; . 

City  Total . 

HUNTINGTON 
Herald-Dispatch,  .Ldvertiser  k 

Herald  Advertiser . 

City  Total . 

MORGANTOWN 

Dominion-News,  Poet . 

City  Total . 

WHEELING 

News  Register,  Intelligencer . . . 
City  Total . 


GREEN  BAY 

Press  Gaxette .  . 

City  Total . 

MADISON 

Wisconsin  State  Journal 

Capital  Times . 

CityToUl . 

MILWAUKEE 

Journal . 

Sentinel . 

City  Total . 

SUPERIOR 

Telegram . 

City  Total . 


WASHINGTON 


CASPER 

Tribune-Herald . 

City  Total . 

CHEYENNE 
Eagle  and  State  Tribune. 

City  Total . 

SHERIDAN 

Press . 

City  Total . 


6.685  11.847 

6.685  11847 


97.008 

64.37 

107361 

95.742 

57.109 

103.435 

97.008 

64.M7 

107,561 

95,742 

57,109 

103.435 

125.092 

101.636 

171,980 

13,157 

102,169 

172,774 

13.092 

101,636 

171,980 

13,157 

102.169 

172,774 

42.693 

39.862 

77,065 

44,018 

39.994 

77,435 

42.693 

39.862 

77,065 

44.018 

39.994 

n.435 

19,800 

18.466 

19.800 

18  466 

179364 

264.194 

182,951 

263.944 

212.439 

244.424 

217.425 

243.7JI 

179364 

212,439 

508.618 

182,951 

217,425 

507.694 

76,510 

78381 

83.865 

137,757 

87,051 

135.469 

83365 

76310 

137,757 

87,051 

78381 

135.469 

13.972 

17311 

3.018 

13.31 

17,407 

27349 

13.972 

17311 

28.018 

13.31 

17.407 

27349 

WEST  VIRGINIA 

87,478 

3.516 

86.584 

3.039 

58.769 

58.952 

59,572 

59.00S 

87,478 

58,769 

149.468 

86.584 

59372 

148.043 

39.287 

21.366 

51.836 

37,53 

21.541 

50.046 

39,287 

21,366 

51,836 

37,580 

21.541 

50346 

9308 

9,266 

9.9.313 

9.450 

9.308 

9.266 

9.313 

450 

3.792 

3.990 

45.399 

21.084 

29.53 

44.443 

3,792 

29,990 

45.33 

21.084 

3.589 

44.443 

38.576 

40.586 

70.105 

37.380 

40.143 

68.78 

38.576 

40.586 

70.105 

37.380 

40.143 

68.78 

333.741 

453.823 

330.928 

449834 

174.588 

248,577 

176.039 

295,770 

174,588 

333,741 

702,400 

176,039 

330,928 

745604 

21,697 

22.264 

21-fiQ7 

22,264 

WYOMING 

12.334 

13.043 

11,948 

12.661 

12.334 

13.043 

11.948 

12.668 

9,548 

10.584 

10.716 

9.486 

10.775 

10899 

9.548 

10,584 

10.716 

9,486 

10.775 

10.899 

25.025  25.175 

25.025  25,175 


Milk  Supply  Held 
Subject  for  Criticism 

Santa  Fe,  N.  M.— A  $244,475 
libel  suit  brought  against  the  New 
Mexican  and  its  former  publisher, 
Frank  C.  Rand,  Jr.,  as  a  result  of 
stories  written  in  1946  has  been 
dismissed  by  the  State  Supreme 
Court. 

The  unanimous  opinion  affirmed 
a  district  court  decision  and  found 
that  the  stories  were  not  libel 
per  se  and  that  allegation  of  loss 
of  profits  by  Shenk’s  Dairy  were 
not  sufficiently  specific. 


Del  Rico  Co.,  doing  business  as 
Shenk’s  Dairy,  after  the  New  Mex¬ 
ican  carried  stories  on  hearings  by 
the  city  council’s  sanitation  com¬ 
mittee  on  the  milk  situation. 

While  not  holding  the  stories  as 
privileged  matter,  the  high  court 
stated:  “Certainly,  no  subject  « 
can 'think  of  touches  more  closely 
the  public  health  and  welfare  than 
a  city’s  milk  supply.  It  would 
greatly  curtail  the  freedom  of  ex¬ 
pression  for  the  public  good  if  thf 
press  were  unduly  restricted  in  i*- 
porting  or  offering  constructiw 
criticism  in  a  matter  so  vital  to  tht 
health  of  all.” 


The  suit  was  originally  filed  by  health  of  all.” 
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Daily*s  Gambling  Probe 
Brings  10  Convictions 

By  Bob  Lynch 

Raleigh  Times 


Raleigh,  N.  C. — “Guilty  as  to 
each  and  every  defendant.”  That 
was  the  climax  of  an  investigation 
designed  to  free  a  city  of  an  or¬ 
ganized  gambling  ring — an  inves¬ 
tigation  that  was  born  in  the  edi¬ 
tor’s  office  of  a  daily  newspaper 
and  matured  in  the  superior  court¬ 
room. 

It’s  really  a  long  story,  but  told 
in  a  few  words  it’s  a  story  of  two 
men  who  wanted  to  see  their  city 
rid  of  gambling  and  its  cancerous 
eflects  and  had  the  courage  and 
initiative  to  fight  it  through. 

On  July  11,  ten  men  were  con¬ 
victed  in  the  Superior  Court  of 
Wake  County,  North  Carolina,  on 
I  charges  of  gambling  and  operating 
a  gambling  house.  Two  of  the 
convicted  gamblers  received  prison 
j  terms,  and  the  other  eight  were 
given  suspended  sentences  and 
ordered  to  pay  fines. 

The  story  began  on  February 
12  when  William  S.  Jones  of 
Raleigh  walked  into  the  publisher’s 
office  of  the  Raleigh  Times  to 
talk  to  him  about  a  “letter  to  the 
editor”  regarding  a  local  emergen¬ 
cy  medical  service  that  Jones  had 
written  to  the  editor  about. 

The  publisher,  John  A.  Park, 
Sr.,  referred  Jones  to  Managing 
Editor  Ben  F.  Park.  Jones  met 
the  managing  editor  three  days 
later  on  and  during  the  course  of 
their  conversation,  Jones  told  Edi¬ 
tor  Park  that  he  had  been  a  pro¬ 
fessional  gambler  at  one  time  and 
was  familiar  with  organized  pro¬ 
fessional  gambling  in  Raleigh. 
Jones,  who  said  he  had  reformed, 
was  eager  to  help  clean  up  gamb¬ 
ling  in  the  city,  saying  that  if  he 
could  prevent  some  other  person 
from  following  the  footpath  he  had 
trod  he  would  feel  he  had  done 
at  least  one  worth-while  thing  in 
life. 

During  the  meeting  it  was  de¬ 
cided  that  the  two  would  undertake 
an  investigation  in  an  effort  to 
secure  enough  evidence  to  con¬ 
vict  gamblers.  The  editor  agreed 
to  furnish  Jones  with  money  to 
participate  in  card  and  dice  games. 

Jones’  experience  as  a  gambler 
helped  him  to  gain  entrance  to  a 
smoke  shop’s  back  room. 

He  became  acquainted  with 
gamblers  who  frequented  the  place 
and  after  each  visit  to  the  smoke 
shop’s  back  room,  he  made  re¬ 
ports  to  Managing  Editor  Park. 
Jones  visited  the  establishment  and 
PWicipated  in  gambling  games  for 
high  stakes  with  the  paper’s  money 
on  February  21,  22,  23,  and  25. 

When  Park  thought  enough  evi¬ 
dence  had  been  secured  he  wrote 


a  series  of  three  front  page  articles 
on  the  scope  of  gambling  in  North 
Carolina’s  capital  city.  In  the  last 
article  of  the  series  he  listed  names 
of  men  thought  to  be  the  leaders 
in  the  gambling  ring. 

An  unsuccessful  raid  by  the 
Wake  Sheriffs  department  inter¬ 
rupted  the  Jones-Park  investiga¬ 
tion  in  March,  and  shortly  after 
the  smoke  shop  was  padlocked  by 
a  court  order. 

In  May  when  the  Wake  County 
Grand  Jury  met.  Editor  Park  was 
summoned  to  appear  before  that 
group.  The  grand  jury  had  read 
Park’s  articles  on  gambling  in  the 
county  and  was  interested  in  find¬ 
ing  out  how  much  evidence  the 
editor  had. 

On  the  basis  of  information  he 
supplied  the  grand  jury  indicted 
13  men  in  two  separate  bills  of 
particulars. 

When  the  case  was  called  in 
July  the  state  put  William  S.  Jones 
on  the  stand  as  its  first  witness. 

Under  merciless  cross  examina¬ 
tion  by  the  three  attorneys  for  the 
defense,  Jones  suffered  the  greater 
part  of  this  adult  life  to  be  spread 
out  before  the  crowded  courtroom. 
He  was  accused  by  implication  of 
being  just  as  guilty  as  the  men  he 
“betrayed.” 

Managing  Editor  Park  took  the 
stand  as  the  second  witness  for  the 
state  to  corroborate  the  testimony 
of  the  witness  Jones. 

Under  cross  examination  Park 
was  accused  by  the  defense  of 
“aiding  and  abetting  gambling,” 
and  asked  if  he  did  not  know 
that  he  was  just  as  guilty  as  the 
defendants  in  the  case. 

Park  replied,  “If  I  am  guilty, 
then  I  am  ready  to  be  prosecuted.” 

The  cases  of  two  defendants 
were  continued  to  the  next  session 
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No  Press  Pass — So 
He's  Sgt-at-Aims 

Here’s  how  one  reporter — Guy 
Friddell,  of  the  Richmond  (Va.) 
News  Leader  solved  the  press  pass 
problem  in  Chicago. 

When  the  Republican  National 
Committee  alloted  only  one  pass 
to  the  News  Leader’s  two-man 
reporting  team  last  week  for  the 
national  convention,  Friddell  ap¬ 
proached  members  of  the  Virginia 
delegation. 

The  delegates  finagled  a  legal 
appointment  for  Friddell.  He  at¬ 
tended  the  sessions  as  a  bona  fide 
“honorary  assistant  sergeant-at- 
arms,”  with  a  duly  inscribed  cer¬ 
tificate  to  prove  it. 


of  Superior  Court.  One  defendant 
was  acquitted  on  a  motion  from 
the  defense  after  the  state  rested. 

As  to  the  part  the  Times  played 
in  the  conviction  of  the  ten  gamb¬ 
lers  Editor-Publisher  John  A.  Park 
had  this  to  say: 

“There  is  a  definite  responsibili¬ 
ty  on  the  part  of  every  reputable 
publication  to  uphold  and  defend 
the  standing  of  its  own  commun¬ 
ity.  Open  gambling  that  may  not 
bt  squelched  by  local  police  offi¬ 
cials  is  one  of  the  several  sore 
spots  that  newspapers  ought  to 
definitely  and  through  whatever 
means  may  be  appropriate  in  deal¬ 
ing  with  such  a  problem.” 


Colorado  Publisher 
Is  Reclamation  Pioneer 

Greeley.  Colo.— Two  awards 
have  been  conferred  on  Charles 
Hansen,  publisher  of  the  Greeley 
Daily  Tribune,  in 
recognition  of  his 
leadership  in  the 
C  o  1  o  r  a  d  o-Big 
Thompson  recla¬ 
mation  project. 

One  of  the 
awards  is  the  De¬ 
partment  of  In¬ 
terior’s  conserva- 
tion  service 
sctroll^  presented 
recently  by  Sec- 
retao-y  Oscar  L. 

Chapman.  The  other  is  a  large 
illuminated  globe,  with  engraved 
base,  as  a  token  of  appreciation 
from  the  Greeley  Chamber  of 
Commerce. 


initial  sponsors  of  the  project.  He 
was  president  of  the  Northern 
Colorado  Water  Users  Association 
from  1935  to  1937,  and  upon  the 
formation  of  the  Northern  Colo¬ 
rado  Water  Conservancy  District 
in  1937  he  became  a  director  and 
piesident.  He  has  been  president 
ot  the  district  ever  since. 

The  district  was  formed  to  re¬ 
pay  the  local  share  of  costs  of  the 
project. 

Mr.  Hansen  was  born  at  Green¬ 
ville,  MJeh.,  April  1,  1873  and 
in  1900  entered  newspaper  work  in 
Grand  Rapids. 
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CENSUS  SUPPLEMENT 

to  the  MARKET  GUIDE 

including  Index  to  Market  Guide  Maps 


This  helpful  48-page  supplement  contains  a  complete 
tabulation  on  the  1950  Official  U.  S.  Census  of  Popu¬ 
lation  for  all  cities  and  urban  places  with  1000  or 
more  population.  In  addition,  it  includes  all  unincor¬ 
porated  towns  and  villages  of  more  than  1000  popu¬ 
lation. 

The  supplement  also  serves  as  a  handy  index  to 
Market  Guide  Maps.  By  means  of  simple  key  you 
can  immediately  locate  the  position  of  any  county  or 
any  place  over  1000  population. 

Users  of  the  Market  Guide  will  avoid  much  tiresome 
searching  by  having  this  handy  reference  book. 

PriM  $3.00  postpaid  I 
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Street  Sales  Up 

continued  from  page  9 


on  occasions  when  special  events 
are  televised. 

C.  C.  Goodson 
St.  Louis  (Mo.)  Globe-Democrat. 


50  Per  Cent  Gain 

I  DID  NOT  answer  your  telegram 
immediately  because  we  didn’t 
know  what  our  sales  were  going 
to  be  until  the  end  of  the  con¬ 
vention. 

As  I  was  not  here  in  1948  I  be¬ 
lieve  it  better  for  me  not  to  use 
actual  figures,  because  the  figures 
may  have  been  influenced  by 
other  factors.  Checking  as  closely 
?s  I  can,  our  actual  increase  from 
the  convention  last  week  was 
greater  than  the  increased  sales 
during  the  Republican  convention 


m  1948  by  almost  50  per  cent. 

We  believe  that  television  in¬ 
creased  the  people’s  interest  in  the 
convention  and  as  a  result  our 
sales  for  that  week  were  larger 
than  they  would  have  been  had 
television  not  been  in  existence. 

H.  W.  Hailey 
Seattle  (Wash.)  Post-Intelligencer. 
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GOOD  USED  EQUIPMENT 


EVERY  WEEK  in  the 


CLASSSIFIED  SECTION 
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HERE’S  your  fast  way  to  sell  EQUIPMENT  you 
are  replacing  or  no  longer  using.  (Consecutive 
ads  are  best). 


Publishers  looking  for  equipment  find  the  classified 
columns  the  BEST  source  for  equipment  they  need 
— composing  room — press  room — stereotype,  etc. 


{Deadlines  Wednesdays  at  2  P.  M.) 

WRITE  •  Editor  &  Publisher 

WIRE  •  Classified  Department 

PHONE  •  1 700  Times  Tower,  N.  Y.  36.  N.  Y. 

BRyant  9-3052 


10  Per  Cent  Gain 
It  was  learned  that  the  Wash- 
ington  (D.  C.)  Post,  from  Tues¬ 
day  morning  through  Friday  morn¬ 
ing,  had  an  increase  in  its  morning 
newsstand  and  street  sales  of  ap¬ 
proximately  10  per  cent.  Sale  of 
the  first  edition,  which  comes  out 
at  10  p.m.  was  understood  to  have 
slumped  an  estimated  10  per  cent. 
The  total  sales  of  the  Post  was 
much  better  than  during  the  Re¬ 
publican  Convention  of  1948. 


Salt  Lake 

Telegram 

Salt  L«ke 

Tribune 

1948  Republican 

Convention 

Street  Sales 

Racks  and 
Ilealers 

Street  Sales 

Hacks  and 
Dealers 

June  21  . 

3660 

994 

1350 

1058 

June  22 . . . 

3950 

1234 

1250 

1053 

June  23  . 

4300 

1289 

1400 

1078 

June  24  . 

7'300 

1452 

1500 

1173 

June  23  . 

.  .  5600 

16«3 

1500 

1178 

Total  . 

. .  24,810 

5652 

7000 

6525 

1952  Republican  Convention 

Street  Sales 

Racks  and 
Dealers 

Street  Sales 

Racks  and 
Dealers 

July  7  . 

39«0 

2548 

1700 

1797 

July  8  . 

39«0 

2.348 

2000 

1800 

July  9 . 

4000 

2548 

1850 

1795 

July  10  . 

4000 

2565 

1950 

1824 

July  11  . 

3830 

2755 

1900 

1838 

Total  . 

.  .  19,790 

12,964 

9400 

9055 

TV  Had  EHect 

In  answer  to  your  inquiry  re¬ 
garding  what  effect  television  had 
on  sales  of  our  newspapers  during 
the  Republican  convention  our 
figures  are  indicated  on  the  above 
table. 

The  decrease  in  total  street  sales 
in  1952  over  1948  is  undoubtedly 
due  to  radio  and  television. 

The  increase  on  the  Tribune 
street  and  dealers  is  due  to  a  more 
efficient  operation. 

Television  definitely  affected  af¬ 
ternoon  street  sales  during  the  con¬ 
vention. 

Thomas  Kearns,  Jr. 
Assistant  Business  Manager 
Salt  Lake  (Utah)  Telegram  and 

Tribune. 


vision.  I  want  to  emphasize  again 
that  this  was  only  slight. 

Arthur  E.  Hau 
Chicago  Daily  News. 


Increase  Noted 
Circulation  of  the  New  York 
Times  during  the  Republican  Con¬ 
vention  increased  relatively  more 
this  year  than  during  the  conven¬ 
tion  period  in  1948,  it  was  learned. 


Big  Increase 

Portland  does  not  have  tele¬ 
vision.  However,  the  GOP  Ckm- 
vention  was  covered  by  television 
in  the  Auditorium,  the  Armory 
and  a  downtown  parking  garage, 
the  public  being  admitted  free. 

Comparison  of  circulation  in¬ 
crease  over  previous  week: 

1952 


Monday  plus  . 

143 

Tuesday  plus . 

..  1,238 

Wednesday  plus  . . . 

..  976 

Thursday  plus . 

..  1,316 

Friday  plus  . 

..  4,791 

Saturday  plus  . 

..  7,546 

1948 

Monday  plus  . 

36 

Tuesday  plus . 

57 

Wednesday  plus  . . . 

..  1,236 

Thursday  plus  . . . . 

611 

Friday  plus  . 

. .  246 

Saturday  plus  . 

. .  408 

L.  J.  Cascadden 
Portland  (Ore.)  Oregonian. 


TV  Gives  Lift 

I  believe  the  television  cover¬ 
age  of  the  Republican  Convention 
slightly  stimulated  our  sales. 

A  comparison  with  1948  is  not 
valid  inasmuch  as  the  convention 
was  not  held  in  Chicago  in  that 
year.  Going  back  to  1944  when 
the  Republican  Convention  was 
held  in  Chicago,  I  find  that  our 
sales  were  below  normal  at  a  time 
when  television  was  not  a  factor. 

Since  our  sales  last  week  were 
slightly  above  what  we  could  rea¬ 
sonably  have  anticipated  at  that 
time  of  year  and  for  the  further 
consideration  of  the  depressing  in¬ 
fluence  of  the  convention  on  sales 
in  1944,  I  am  forced  to  conclude 
that  we  had  a  slight  lift  from  tele- 


Triming  No  Problem  for 
Star  and  Stripes 

Despite  the  six-hour  time  differ¬ 
ential  between  Chicago  and  Ger¬ 
many,  73%  of  the  readership  of 
The  Stars  and  Stripes  European 
Edition  had  the  news  of  Gen. 
Eisenhower’s  nomination  at  the 
GOP  Convention  in  their  Satur¬ 
day  paper.  (That  readership  ex¬ 
tends  from  Moscow  to  Morocco 
and  from  Scotland  to  Trieste). 

The  first  flash,  “Ike  Wins”  was 
received  at  the  Darmstadt  plant 
at  6:46  p.m.  (Germany  time). 
The  vast  distances  that  circula¬ 
tion  has  to  contend  with  plus  the 
uncertainty  as  to  how  many  bal¬ 
lots  would  be  needed,  had  caused 
Production  Superintendent  Elmer 
Frank  to  start  the  press  run  on 
the  first  edition  at  the  normal 
time,  and  32,000  of  the  80,000 
run  had  already  left  the  presses 
when  the  flash  came. 

News  editors,  John  W.  Livin- 
good  and  Joseph  Rabinovich 
stopped  the  presses  for  a  fast  bul¬ 
letin  replate,  while  Managing  Edi¬ 
tor  Ken  Zumwalt  directed  the 
make-up  of  a  full  nomination  sec¬ 
ond  edition. 

Ten  minutes  after  the  flash,  the 
presses  started  again  with  a  5-col. 
60-point  banner,  and  a  bulletin 
lead  to  the  convention  story  on 
Ike’s  nomination.  The  second  edi¬ 
tion  at  11:50  p.m.  carried  the  full 
story. 


■1 


Increases  Price 

Glens  Falls,  N.  Y. — The 
Glens  Falls  Post-Star  and  Times 
announced  July  9  their  single  cop) 
price  would  go  from  5  to  6  cents. 
The  publishers  said:  “This  phe* 
increase  has  been  made  necessar) 
by  the  tremendous  increase  in  the 
price  of  newsprint  paper  and  *11 
other  materials  and  production 
costs.” 
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Newsprint  Use 
Increases  4% 
During  June 

Daily  newspapers  reporting  to 
the  American  Newspaper  Publish¬ 
ers  Association  consumed  379,943 
tons  of  newsprint  in  June,  1952, 
an  increase  of  4%  compared  with 
365,324  tons  in  June,  1951  and 
9%  over  June,  1950.  There  were 
five  Sundays  in  June,  1952  and 
four  Sundays  in  June,  1951  and 
1950. 

Stock  of  newsprint  on  hand  and 
in  transit  at  the  end  of  June,  1952 
were  44  days  supply. 

For  the  first  six  months  of  1952 
the  reporting  newspapers  used 
2.270,687  tons  of  newsprint,  an 
increase  of  0.7%  over  the  first 
six  months  of  1951  and  an  in¬ 
crease  of  0.6%  over  the  first  six 
months  of  1950. 

Production  in  Canada  (includ¬ 
ing  Newfoundland)  during  June 
1952  amounted  to  451,915  tons 
and  shipments  to  483,791  tons. 
Output  in  the  United  States  was 
99,080  tons  and  shipments  were 
98,138  tons,  making  a  total  North 
American  production  of  550,995 
tons  and  shipments  of  581,929 
tons,  compared  with  continental 
production  of  558,663  tons  and 
shipments  of  572,308  tons  in  June 
1951  according  to  the  Newsprint 
Service  Bureau.  There  was  one 
work  day  less  in  June  this  year 
than  in  1951.  The  Canadian  mills 
produced  75,220  tons  more  in  the 
first  six  months  of  1952  than  in 
the  corresponding  period  of  1951, 
which  was  an  increase  of  2.7%. 
The  output  in  the  United  States 
was  36,879  tons  or  6.7%  greater 
than  that  in  the  first  six  months  of 
last  year,  making  a  total  conti¬ 
nental  increase  of  112,099  tons  or 
3.4%  more  than  in  1951. 

Company  Formed 

Formation  of  Columbine  Pulp 
and  Paper,  Inc.,  to  produce  news¬ 
print  in  Western  Colorado  was  re¬ 
vealed  in  an  AP  dispatch  from 
Denver,  July  14.  Officials  said 
they  planned  to  build  a  plant  be¬ 
tween  Grand  Junction  and  Glen- 
wood  Springs.  The  development 
corporation  holds  a  certificate  of 
necessity  from  the  Defense  Pro¬ 
duction  Administration,  which 
places  the  proposed  mill  in  a  de¬ 
fense  construction  category,  along 
with  a  timber  sale  contract  with 
the  U.  S.  Forest  Service. 

Donald  C.  Bromfield,  Denver 
real  estate  official;  H.  E.  Holden 
of  the  Loveland  Reporter-Herald, 
and  Charles  R.  Buxton,  business 
manager  of  the  Denver  Post,  were 
named  incorporators. 

■ 

Open  House 

Duluth,  Minn.  —  The  Duluth 
Herald  and  News -Tribune  pub¬ 
lished  a  24-piage  “open  house” 
edition  July  13,  observing  com¬ 
pletion  of  an  extensive  remodel- 
0‘8  and  modernization  program. 
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Red  Record  'Nothing 
New',  Wechsler  Soys 

James  Wechsler,  editor  of  the 
New  York  Post,  acknowledged  in 
pre-trial  examination  Tuesday  in 
New  York  that  he  had  been  a 
member  of  the  Young  Communist 
League  while  a  student  at  Colum¬ 
bia  University.  His  statement  was 
made  before  trial  of  the  half  mil¬ 
lion  dollar  libel  suit  brought  by 
Jack  Lait  of  the  New  York  Mirror 
against  the  Post  and  five  employes 
including  Mr.  Wechsler.  He  said  he 
had  discussed  this  with  his  pub¬ 
lisher  before  he  was  named  editor. 

Following  front  page  headline 
treatment  of  this  story,  Mr.  Wechs¬ 
ler  told  E  &  P  there  was  “nothing 
new — no  revelation  in  all  this. 
Since  1987  on  I  have  always  ack- 
knowledged  it.  I  have  always  an¬ 
ticipated  it  would  be  dragged  up 
again.” 

Mr.  Wechsler  said:  “I’ve  never 
made  any  secret  of  my  youthful 
affiliations  which  are  a  matter  of 
record.  It  is  also  a  matter  of  rec¬ 
ord  that  I  fought  the  communists 
in  the  Newspaper  Guild  for  many 
years.  I’ve  been  editor  of  the  Post 
for  three  years  and  we  have  been 
denounced  four  days  a  week  by  the 
Daily  Worker. 

“I  am  currently  a  very  active 
member  of  Americans  for  Demo¬ 
cratic  Action  which  is  militantly 
anti<ommunist.  And  the  Post, 
under  my  editorship,  has  supported 
the  whole  Truman  program  of 
combatting  Communism  around 
the  world.” 

■ 

Jersey  Political 
Reporter  Dies 

Jersey  City,  N.  J. — Julius  S. 
Grunow,  83,  political  editor  emer¬ 
itus  of  the  Jersey  Journal  and  dean 
of  New  Jersey  legislative  corre¬ 
spondents,  died  July  15  at  Glen 
Ridge  from  injuries  received  when 
he  was  hit  by  a  truck  a  week  be¬ 
fore. 

Mr.  Grunow — known  to  news¬ 
men  as  Uncle  Julius — was  named 
political  editor  emeritus  of  his  pa¬ 
per  last  Feb.  21,  after  65  yeras 
of  editorial  service.  In  1890,  he 
was  made  a  political  reporter.  He 
served  two  terms  as  president  of 
the  New  Jersey  Legislative  Corre¬ 
spondents  Club. 

■ 

First  Day  Missed 
In  49  Years  Work 

Los  Angeles — James  Gribben, 
77,  of  the  circulation  department 
of  the  Examiner  was  very  apolo¬ 
getic  last  week  when  he  called 
Circulation  Manager  John  Black 
to  say  he  was  ill. 

“I  hope  you’ll  forgive  me,”  Mr. 
Gribben  said.  “I  really  am  sick.” 

Mr.  Black  said  he  could  forgive 
him  all  rigat,  because  it  was  the 
first  time.  Mr.  Gribben  joined  the 
Examiner  circulation  department 
in  October  of  1903,  two  weeks 
before  the  paper  published  its  first 
edition.  In  the  49  years  since  he 
never  missed  a  day  of  work. 

5r  July  19,  1952 
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Charles  M.  Morgan,  66,  for 
32  years  business  manager  of  the 
hur.ington  (Vt.)  Hawk-Eye  Ga¬ 
zette  and  a  newspaperman  for  45 
years,  July  10. 

« 

Glenn  S.  Coffin,  54,  comp¬ 
troller  of  me  Fort  Worth  (lex.) 
Star-Telegram,  July  1. 

*  *  * 

Frederick  L.  Prentiss,  86, 
former  editorial  staffer  on  the 
Cleveland  (Ohio)  News  and  the 
Cleveland  Plain  Dealer  and  more 
recently  on  the  staff  of  Iron  Age, 
July  11. 

*  *  * 

Morris  Adams,  82,  for  more 
than  40  years  a  reporter  and  desk 
man  on  the  Rochester,  N.  Y., 
newspapers,  July  15. 

♦  ♦ 

John  S.  Palmer,  49,  news  edi¬ 
tor  of  the  Dubuque  (Iowa)  Tele- 
grupii  Herald  and  previously  on 
the  staffs  of  newspapers  in  Wis¬ 
consin.  Michigan  and  Chicago, 
July  12. 

*  *  « 

James  H.  Haberlin,  66,  copy 
editor  of  the  Springfield  (Mass.) 
Union  from  1927  until  his  retire¬ 
ment  in  1947,  July  9. 

*  *  * 

Curtis  C.  Humphries,  38,  who 
rose  from  carrier  boy  to  mechan¬ 
ical  superintendent  of  the  Coving¬ 
ton  (Va.)  Virginian,  died  July  11. 

*  *  * 

B.  J.  Kospoth,  71,  who  worked 
on  the  Paris  edition  of  the  Chica¬ 
go  Tribune  in  the  ’20’s  and  in  the 
London  bureau  of  the  Tribune  af¬ 
ter  World  War  II,  July  3.  He  had 
also  worked  for  the  Paris  editions 
of  the  London  Daily  Mail  and 
Neyv  York  Herald  Tribune. 

*  «  * 

Howard  C.  Atkins,  57,  who 
worked  as  a  promotion  man,  cir¬ 
culation  supervisor  and  distribu¬ 
tor  during  15  years  with  the  Buf¬ 
falo  (N.  Y.)  Courier-Express,  re¬ 
cently. 

*  « 

Ellis  Prentice  Cole,  90,  writ¬ 
er  and  former  lecturer  for  the 
Chicago  Daily  News,  July  8  in 
Oak  Park,  111. 

*  *  * 

W.  Vernon  Richardson,  80, 
former  editor  of  the  Kentucky  Ad¬ 
vocate  and  Boyle  Independent  at 
Danville,  Ky.,  July  12. 

*  *  « 

George  H.  Puntenny,  66,  tele¬ 
graph  editor  of  the  St.  Petersburg 
(Fla.)  Times  since  1929,  June  30. 

*  *  * 

L.  H.  Dingman,  87,  president 
and  publisher  of  the  St.  Thomas 
(Ont.)  Times  -  Journal  and  the 
Stratford  Beacon  -  Herald  and  a 
newspaperman  for  more  than  70 
years,  July  5. 

*  *  * 

William  L.  Sturdevant,  67, 
formerly  editor  of  the  New  York 
Telegram,  the  Birmingham  (Ala.) 


Post  and  the  Youngstown  (Ohio) 
Telegram,  and  managing  editor  of 
the  Cleveland  (Ohio)  Press  and 
the  Louisville  (Ky.)  Herald-Post, 
July  1. 

*  *  * 

William  T.  Devlin,  65,  execu¬ 
tive  director  of  the  Dow  Jones 
News  Services  and  formerly  finan¬ 
cial  reporter,  assistant  editor,  cir¬ 
culation  manager,  advertising  man¬ 
ager  and  business  manager  of  the 
Wall  Street  Journal,  July  8. 

■ 

Army,  'Air  Force 
Seek  New  Agency 

Washington, — ^T  h  e  Secretaries 
of  the  Army  and  Air  Force  July 
17  announced  the  national  adver¬ 
tising  contract  for  the  Army  and 
Air  Force  recruiting  service  will 
be  negotiated  during  the  next  two 
months.  It  is  expected  that  a  new 
contract  will  be  awarded  covering 
the  last  three  quarters  of  fiscal 
1953.  Army  is  sending  a  letter 
to  all  listed  advertising  agencies 
having  the  required  gross  domestic 
billing  inviting  them  to  compete 
for  this  contract. 


TV's  Answer 

continued  from  page  45 

•ABC  has  a  chance  to  bring  live 
news  and  features  during  these 
periods  of  comparative  inactivity. 
The  same  thing  occurs  during  the 
seconding  speeches  for  nominees. 
We’ll  carry  the  main  speech,  but 
reserve  the  right  to  supersede 
lesser  oratory. 

3.  Some  TV  commentators  talk 
too  much  rather  than  letting  the 
picture  tell  its  own  story.  An¬ 
swer:  Right!  One  by  one,  the 
facts  of  life  are  being  explained  to 
the  offenders. 

4.  The  convention  story  is  too 
“big”  for  us.  We're  not  sufficiently 
flexible.  We  can’t  see  everything 
under  the  big  top  at  once.  We’ve 
got  too  much  equipment,  too 
many  commentators,  too  many 
cameras,  to  much  “junk.”  An¬ 
swer:  We  can  use  about  every¬ 
thing  and  everyone  we’re  got  if 
we  work  intelligently.  But  our 
mistakes,  when  they  occur,  are 
glaring  and  often  in  full  view  of 
the  audience.  But  as  day  follows 
day  I  think  the  TV  networks 
make  fewer  and  fewer  blunders 
and  manage  to  get  the  convention 
itself  into  focus,  combining  the 
activity  both  within  and  without 
the  Amphitheatre  itself. 

This  has  been  written,  as  you 
can  fully  appreciate,  in  a  defensive 
mood.  Now  if  Editor  &  Pub¬ 
lisher  had  only  asked  me  to 
dwell  on  some  of  the  errors  of 
the  press  .  .  .  ! 

■ 

Plan  Expansion 

Olympia,  Wash.  —  Plans  for 
plant  expansion  of  the  Olympia 
Olympian  were  disclosed  Wedn«- 
day  by  S.  A.  Perkins,  publisher  of 
the  Olympian  and  of  the  Belling¬ 
ham  (Wash.)  Herald. 
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Progress  Since  Flood 
Celebrated  With  Tab 

Manhattan,  Kan. — The  Man- 


severe  losses  in  the  flood. 

The  Seaton  Publishing  Co.  sold 
2,000  extra  copies  of  the  edition 
“This  tabloid  section  is  only 


hattan  Mercury-Chronicle  on  July  ont:  phase  of  a  renovating  job  now 
11  issued  a  16-page  tabloid  Prog-  going  on  there  at  the  Mercury- 
ress  Edition  on  “One  Year  of  Chronicle,  both  in  the  mechanical 


Progress;  Celebrating  Manhattan’s 
Flood  Recovery.” 

With  picture  and  story,  the  edi¬ 
tion  records  the  remarkable  come¬ 
back  staged  by  this  city  since  the 
flood  one  year  ago  this  month. 
The  newspaper  plant  itself  was 
flooded,  but  it  did  not  suspend 


end  as  well  as  editorial,  circula¬ 
tion  and  advertising,”  said  W.  A. 
Colvin,  managing  editor.  “We 
have  netted  about  1,000  new 
readers  in  three  monflis  and  feel 
that  we  are  really  regaining  some 
statute  in  this  city  which  a  year 
ago  suffered  $17,000,000  in  flood 


ANNOUNCEMENTS 


Publicatioiis  for  Sale 


No  advertising  was  solicited  for  damage — one  of  the  hardest-hit 
the  special  edition  on  the  grounds  towns  in  the  great  flood  —  the 
that  the  merchants  had  suffered  worst,  in  fact,  per  capita.” 


RATES— consecutive  insertions 
3  line  minimum. 
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in  advance. 


Ads  payable 


Inquire  for  28  and  62  time  rates. 
CharKe  Orders  Accepted. 
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LOOK  SOUTH! 

THE  NEXT  25  years  may  well  belong 
to  the  South.  There  is  much  expan¬ 
sion  and  growth  ahead  for  pnblisning 
properties  in  all  sections  of  “Dixie  I 

iLaIiF-INTEREST.  Opposed  wsekly 
but  superb  market.  BasI  cbsuice  for 
management  •  advertising  go  •  getter. 
$5,000. 

SMALL  WEEKLY.  In  Virginia  na- 
land,  near  Hot  Springs  and  White  Ci¬ 
pher  Springs.  Sooeessfully  operated  for 
50  years.  Ideal  living  conditioos.  Owner 
80,  retiring  for  “20  years  of  leisnrel'* 
Suited  for  man-wife  operation.  Should 
know  printing  equipment  operation. 
Here  you  will  never  be  rich — and  nev¬ 
er  poor — and  a  dollar  is  worth  nearly 
a  dollar.  Building  and  equipment  can 
not  be  duplicated  for  total  cash  price 
of  $15,000. 

EXCELLENT  WEEKLY.  Man-wife 
team  can  make  $10,000-$12,000  yearly 
now — more  later.  $10,000  cash,  bal¬ 
ance  of  $30,000  already  financed. 

GOOD  WEEKLY.  Now  making  small 
profit  but  fine  growth  potential.  $30,- 
000.  all  cash. 

MATURE  WEEKLY.  Priced  at  $15.- 
000.  Terms. 

\VEEKLIBS-JOB  PLANT.  In  boom¬ 
ing  section,  headed  for  daily  field. 
Requires  $S^,000  cash. 

WRITE  about  these  properties,  if 
interested,  or  tell  us  what  you  want 
and  where.  Listings  of  other  proper¬ 
ties  for  sale  invited. 

P.  T.  HINES 

PUBLISHERS  SERVICE 

P.  O.  Box  3132,  Greensboro,  N.  0. 


announcements 


Newspaper  Appraisers 

NEyrM>APER  VALUATIONS 
Tax  and  all  other  purposes. 

A.  8.  VAN  BENTELDYBEN 
446  Ocean  Avenue.  Brooklyn.  N.  T. 


NEWSPAPER  APPBA.I8AL8 
MAY  BROTHERS 
Binghamton,  New  York 


Editor  &  Pybllshor  Classified  Dept. 

I  Times  Tower.  New  York  36,  N.  Y.  BRyont  9-3052 


ANNOUNCEMENTS 

_ Newspaper  Brokers _ 

FOR  better  newtptper  propertiei. 
(jood  leleetian  dsUiess  weeklies. 

ODETT  A  ODBTT,  Brokers 
P.  O.  Box  527.  Sen  Fernando.  Oalif. 


CALIFORNIA  DAILIES,  WEEKLIES 
J.  A.  Snyder,  3570  Prances  Avenue, 
_ Venice,  Onlifornia 


irk  Let  me  help  you  find  a  sound  prop¬ 
erty  in  the  West.  Arthur  W.  Stypes, 
625  Market  Street,  San  Francisco  5, 
California. 


GOOD  Middle  West  papers  sold  right. 
No  other  kind  handlea.  Larry  'Towe 
Agency,  1807  Soatk  Shore,  Holland. 
Michigan. _ 

FOR  81  YEARS— We  have  dealt  In 
nothing  but  newspapers.  Nation  wide. 
Honett  service  to  both  buyer  and 
seller. 

LEN  PEIGHNER  AGENCY 
Box  192 _ Mt.  Pleasant,  Michigan 


OWN  A  NEWSPAPER 
ON  Pacific  Ooast  where  bnsinesa  and 
climate  are  good  I 

J.  R.  GABBERT 

3937  Orange. _ Riverside.  Oalif. 

OONFIDEN'nAL  INFORMATION 
Daily  Newspaper  Properties 
W.  H.  Glover  Oo.,  Ventura,  Oallfomls 
MAY  BOTHERS.  Binghamton.  N.  Y’ 
Established  1914.  Newspapers  bought 
and  sold  without  publicity. 


Publications  for  Sale 


CENTRAL  JERS?!Y  TABLOID  12-16 
page  weekly  for  immediate  sale.  No 
plant.  Established  27  years.  Paid 
circulation,  definite  expansion  poten¬ 
tial.  Cash  required  $5,000.  T.  M. 
Ries,  112  North  Main  Street,  Mill- 
town,  New  Jersey. 


“Future  Publishers: 

You’ll  find  tbese  columns  help¬ 
ful  in  locating  that  publication 
yon  want.  Read  them  weekly." 


ANNOUNCEMENTS 


Publications  for  Sale 


BRITISH  COLUMBIA  WEEKLY  on 
the  Pacific  Coast.  Owner  can  earn 
$15,000  yearly.  Full  price  $100,000— 
down  payment  $50,000.  Bindley  A 
Parrott,  Publishers’  Consultants,  5619 
Dunbar  Street,  Vancouver  13  British 
Columbia. 


MISSOURI — ^Weekly  grossing  $32,000 
for  $20,000  half  cash  down;  Exclusive 
weekly,  town  of  1,200,  gross  jnst 
under  $20,000,  price  $18,000  on 
terms.  Exclusive  weekly  town 
of  1,300,  gross  $16,300.62;  price  only 
$20,000  with  building  valued  at  $10,- 
000,  apartments  included;  Big  city 
newspaper  and  commercial  plant,  has 
grossed  $75,000  and  netted  $15,000 
above  publishers’  salary,  priced  at 
$50,000,  only  $7,500  cash  down  right 
party;  equipment  alone  worth  around 
$45,000.  Bailey-Krehbiel  Newspaper 
Service,  Box  88.  Norton  Kansas. 


ROCKY  MOUNTAIN  semi-weekly. 
Gross  $50,000.  Well  equipped  shop. 
No  competition.  Asking  $50,000  terms. 
Jack  L.  Stoll  &  Associates,  4958  Mel¬ 
rose  Ave.,  Los  Angeles  29,  California 
TEX.AS  WEEKLY  controlled  circula¬ 
tion.  No  plant.  Grossed  $20,000  first 
year;  $23,000  second  year;  $15,000 
first  6  months  this  year.  Profit  each 
year.  $15,000  with  $8,000  cash.  Bal¬ 
ance  terms.  Unlimited  potentials.  Box 
2827,  Editor  &  Publisher. 


PROFITABLE  Central  Pennsylvania 
weekly  for  sale;  also  two  excellent 
Western  Pennsylvania  weeklies.  Write 
PNPA,  207  Telegraph  Bldg.,  Harris- 
burg,  Pennsylvania. 


STANDARD  APPRAISAL  CO. 
Bolton  6  Church  Street  Atlanta 
Philadelphia  Chicago 

Pittsburgh  New  York,  N.Y.  St.  Looii 

Appraisera — Liquidators  _ 

PBINTORAFT  RBPBdMffiNTATIVie 
$T7  Broadway,  New  York  7,  M.  T, 

_ Promotion  Services _ 

AERUNAUTIUAL  Servicei 
Oaln  Aviation  Support  Through  Arti¬ 
cles  or  Oolumna.  For  fnrUier  intornu- 
tion.  Box  2321,  Editor  A  Publisher. 


HOW  TO  STIR  MORE  LINAGE 
FROM  USED  OAR  DELILEBS 

THE  Howard  Parish  Service  has  pro- 
pared  a  powerful  “Plus  Value  Usod 
Oar”  promotion  to  help  yon  stir  mon 
used  ear  linage  by  helping  dealers  ttli 
more  isles. 

Kit  inclndes  enta  of  “Plus  Value  Usod 
Oar”  emblem  in  alses  from  1-inch  to 
22-ineh  pennant,  colorful  presentatloi 
folder,  8-sd  promotion  campaign  and 
suggestion-packed  “How  to”  sectiox 
Available  to  one  paper  at  followlaf 
fees  in  cities  without  a  subscriber  to 
the  Howard  Pariah  Service:  Dp  to  25,- 
000  population,  $15;  25-000-50,000. 
$20;  50,000-100.000,  $25;  over  100,- 
000,  $30.00. 

Order  the  “Pins  Value  Used  Ckr” 
promotion  kit  by  wire  or  airmail  NOW. 


HOWARD  PARISH 

Tested  Want  Ad  Selling  Plant 
2000  NW.  79th  St..  Miami  47.  Fit. 


EXCLUSIVE  WEEKLY  in  Southern 
Oalifornia  coastal  county  seat.  Grots 
$33,000,  Easy  terms  by  owner.  Box 
2818,  Editor  A  Publisher. 


Poblioitioiis  Wanted 


WANTED  DAILY  NEWEPAPER 
Not  leas  than  30,000  circulation.  Pra- 
ferred  location  New  York,  New  Jersey 
or  Penntylvanla.  Please  write  In  atriet 
confidence  to  principal.  Box  2608, 
Editor  A  Publisher. 


Business  Forms 


ONE-TIME  CARBON 
INTERLEAVED  FORMS 
2  to  8  Parts 


DEALERS — Increase  profits  by  selling 
“Snap-i-Sets.”  Newest  type  rotary 
lithograph  equipment  installed  to  of 
fer  you  fast,  low-cost,  highest  quality 
work.  Easy_  to  understand  price  list. 
Also  facilities  for  all  types  letterpress 
and  ofTset  bnsiness  forms.  Send  in 
qniry  for  pricing.  Ask  for  information 
about  large  discounts,  exclusive  terri' 
lory.  General  Mnlti  Forms  Sales  Oo. 
P.  O.  Box  1094,  Nashville,  Tenn. 


Syndicates — Features 


COUNTRY  EDITORS  OP 
WEEKLIES  A  DAILIES 

2  Heart-warming  features  by 
Karl  Kirchhofer 

“COUNTRY  WAY  OP  LIFE”- Rural 
reflections  of  Life  in  the  country. 
“COUNTRY  BUSINESS” — A  feature 
to  promote  YOUR  advertisers'  reiulte. 
Either  or  both  available  weekly  it 
your  stringer  rates.  We’d  like  yon  to 
review  samples.  Write  or  wire:  Suf¬ 
folk  Herald  Syndicate,  P.  O.  Box  1111, 
Southampton,  New  York. 


Press  Engineers 


LOYAL  S.  DIXON  CO. 

NEWSPAPER  PRESS  ERECTORS 
Dismantling — Moving — Erecting 
Newspaper  Oonveyor  Installatloaa 
Service  Nationwide 
11164  SatieoT  St.,  Snn  Valley,  Oalif. 

StJnaet  1-4575  _ 


RADIO-NEWSPAPER 

PROPERTY 

TWO  weekly  newspapers  and  radio 
station  in  important  and  growing 
southeastern  market.  Giving  good  re¬ 
turn  on  price  asked  and  headed  for 
daily  field.  Land,  buildings,  equip¬ 
ment.  accounts  receivable  and  cash  in 
bank  worth  $210,000  of  the  $350,000 
cash  price. 

Box  2851,  Editor  A  Publisher 


Publication  Representatives 


GET  YOUR  SHARE  OP 
NATIONAL  ADVERTISING 
TWO  experienced  sales  executives 
forming  own  representative  firm.  Ex¬ 
cellent  contacts  Chicago,  Detroit,  New 
York.  Will  represent  auocesaful  trade 
publications  or  newspapers.  Box  2715 
Editor  A  Publisher. 


Newspaper  Appraisers 


BEN  SHULMAN  ASSOCIATES 

600  Fifth  Ave.,  New  York  36,  N.  Y. 


MACHINISTS — Dismantling,  movlaf. 
assembling,  entire  newspaper  pleau. 
Repairs,  maintenance,  service  netioe* 

LORENZ  PRINTING 
MACHINE  CO..  INC. 

3626—31  St.,  Long  Iiland  City  1.  N-7. 
STillwell  6-0098-0099 

MASON-MOORE-TRACY.lnc 
Printing  Press  Engineers 
Machinists  and  Movers 
Web,  Offset,  Rat  Bed  Experts 

We  will  move,  erect  or  repair  preess* 
ANYWHERE  , 

28  East  4tb  St.,  New  York  8.  N.  »• 

PHone  spring  7-1740  _ 

NATIONAL  PRINTING  EQDIPMIW 


(X>.,  Printing  Machinery,  DiemenUsd 
— moved — erected.  Ridgewood,  Ne* 

Jereey.  RI  6-4252. _ _ 

Cline  Syeteme  Servleed 
AXiBERT  L.  PETERSON 
Regietered  Profeieionel  Engineer 
Referencee  Famished 
5728  W,  Superior,  Obicego  44.  D*- 
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CENTRE-AMMON  CO..  Inc. 

(OiT.  of  Oontre  Trnoking  Oo.,  lae.) 
IfaehinitU  —  Rinen  —  Honling 
Tor  the  Allied  Printing  Tmdee. 

Diimentling  •  Hoeing  •  Erecting 
Single  Ifnehinee  or  Entire  Plnnte. 
liOOAli  AND  I.ONO  DISTAMOB 


PHONE  WATKINS  4-30io 


Mtintenance,  Service,  Repairs,  Erection 
SAM  6.  PUNTOLILM) 

}11  Lincoln  Avenue  Lyndhurst,  N.  J. 
SPEOIALIZINO  in  Duplex  and 
Ooss  Flat-Bed  Webs 


E,  P.  WAl^LMAN  *  OO, 
Machinists,  Movem,  Erectors,  ^palra. 
Msintenance,  Erections,  all  tTpes  of 
presses  Coast  to  Ooaat. 

Tel,  8-41M,  075  N.  Ohurch  Street 
Soekford,  Illinois 


MACHINERY  and  SUPPLIES 
Binders — Files 

BODTE  BOOK  COVERS 
OARBIER  REOEIPT— 

ROUTE  BOOKS-^AO  RLNO’S 

NEWSPAPER  FILES 

Manufactured  bv 

HAARVIO  LOOSE  LEAF  DEVIOES 
1802  N.  Kedvale  Ave.,  Ohleago  80,  lU. 

_ Composing  Room _ 

LINOTYPES 

82  •  31  -  30  •  27  •  23  •  14  -  8  •  5 

INTERTYPES 

0  -  H  .  D  -  OSM  •  0  •  B  •  Z 

Either  reconditioned,  “as  is",  or 
Kebnilt  ■  Guaranteed,  as  desired, 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  Avenue,  New  York  8<J,  N.  Y. 


BARGAIN  IN  TYPE 

18  FONTS  of  Ionic  type  as  follows: 
2  FONTS  5J4A42 — 5V4  pt,  Ionic  No, 
S  with  black  face  No.  2. 

U  FONTS  7A122 — 7  pt.  Ionic  No.  5 
with  black  face  No.  2. 

1  PONT  8A384  —  8  pt.  Ionic  No.  6 
with  Italic  and  small  caps 
1  FONT  9A112  —  9  pt.  Ionic  No.  5 
with  black  face  No.  2. 

41iL  of  the  above  are  1,200-mat  fonts. 

ALL  are  Matrix-Contrast  treated  for 
better  visibility  and  handling  In 
the  machine.  If  sold  together  these 
may  be  had  tor  8100.00  a  font, 
separately  they  may  be  had  for 
$115.00  a  font.  They  are  all  eom- 

Slete  and  in  first  class  condition. 

aytnond  B.  Bottom,  Business 
Manager,  The  Daily  Press,  Inc., 
Newport  News,  Va. 


Our  Metal  Sides  enable  yon  to 
BUILD  YOUR  OWlf 
Galley  Cabinets — Type  OaMneta 
Send  for  Descriptive  Oireular 
L.  Beecher,  1160  Dlversey,  Chicago  14 

linotypes  and  Intertypes,  Models 
8,  14,  24.  IntertypM  B— O— OSM. 
taoranghly  rebuilt,  also  many  good 
tsed  machines  available  attractively 
priced.  Eight  "  “  ‘  - - 


■ rmmrir 


Monotype  14  pt  thru  >6  pt  type 
wring  machine,  920  AO  motor  and  15 
*^is  mats.  Molds  for  all  slses,  new 
style  sore  molds.  Machine  in  good 
S^cnlcal  condition.  Erie  Dispatch, 

■rie,  Pennsylvanta. _ 

*y^LL  PAGE  all  steel  nesrspaper  tur- 
If**  (8  with  steel  casters.)  $60  each, 
thsaposlng  Room  Superintendent,  Ni- 
Falls  (New  York)  Gaiette. 
linotype  MAOHINE-^o.  14.  se- 
^1  >8G481,  now  running,  equipped. 
"•St  offer  over  $8,300.  Westchester 
^w  Journal,  85  Orawanpum  Street. 
White  Plains,  New  York.  »-3011. 


LINOTYPES 

15  —  Gas  Pot  —  one  mag.  —  $1,000. 
K  —  Electric  Pot— two  mags. — $1,000. 

3  MIEHLE  CYLINDER 

33x46  Bed-Spiral  gears  $1,500. 

Proof  Presses — Saws — Lino,  magaxine 
rack,  etc. 

LITTLE  GIANT  $4 

12  X  18 — A.C.  motors  $2,000. 

PRINTER’S 

I  TROUBLE  SHOOTER 

New  Haven,  Connecticut 


FOR  SALE— One  Model  18,  one  model 
14  Linotype.  Large  quantity  7)4pt. 
Excelsior  mats,  118.1  count  for  Teue- 
typesetter  operation  (like  new).  Also 
large  quantity  used  5)ipt  and  7pt 
mats.  Few  fonts  of  8  and  Opt.  Also 
one  6  col.  and  one  8  col.  flat  naatlng 
box.  0.  B.  Ospps,  Charlotte  Observer, 
Charlotte,  North  Carolina. 

Newsprint _ 

MILL  CONTRACT 

AVAILABLE 

FOR  standard  quality  Canadian  News¬ 
print  at  mill  contract  price. 

ANY  else  rolls  in  carload  and  pool  ear 
quantities. 

FOR  full  details  write 

Box  2607,  Editor  A  Publisher 

HAVE  UP  to  5,000  tons  Canadian 
Standard  newsprint  availabie  remain¬ 
der  1052  and  2,000  tons  first  part 
1953.  Wiil  consider  offers  based  on 
deiivery  New  York,  Box  2636,  Editor 
A  Publisher. 


NEWSPRINT  AVAILABLE 

DUE  to  change  of  roll  sises,  Pennsyl¬ 
vania  piibiisher  has  a  supply  of  stan¬ 
dard  Canadian  white  newsprint  in 
65!-$,  49!i  and  32)4  available  at  cur¬ 
rent  contract  price  f.o.b. 

Box  2729  Editor  and  Publisher. 

_ Press  Room _ 

3  UNIT  HOE 

22%',  Reels,  tensions,  pasters,  color 
fonntain,  rnbber  rollers,  complete 
stereotype  equipment. 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  Avenne,  New  York  86.  N.  T. 


GOSS 
32  PAGE  PRESS 

2— tl6  PAGE  Floor  Units. 

1 — PULL  Automatic  AO  Drive. 

1 — DOUBLE  Folder  A  Conveyors 
Length  sheet  cut-off  22%*, 

John  GrifRths  Co.  Inc. 

11  W.  42nd  8t.  New  York  86.  N.  Y. 


FOR  SALE— 4  deck,  tingle  width  Hoe 
Rotary  Web  Press.  Prints  16  pages 
straight  or  32  collect  with  top  speed 
of  25,000  hr.  Haa  I  reverse  deck, 
color  hump,  4  auxiliary  color  foun- 
taini  on  top  2  decks.  Balloon  former, 
X  pattern  folder,  Cline  Weatinghonte 
control.  Preia  drive  ia  40  hp  60  cycle 
G.E.  with  5  hp  starting  motor,  link 
belt  chain  drive.  Many  tpare  geara 
and  parta.  2  deekt  new  roUera,  2 
deeki  newly  regronnd  rollara.  Can  be 
seen  ia  operation  Saturday  and  Wed¬ 
nesday  nights  after  7  and  T^nradaya 
7  a.m.  to  1  p.m.  The  Van  Nays  Newt, 
1453«  Sylvan  St.,  Van  Nuyt,  Calif. 
Phone  State  5-1181 


HOE 

4  UNIT  PRESS 

4 — 16  PAGE  Balcony  Type  Unita. 
Ink  Pumps,  Rubber  Rollers. 

1 —  DOUBLE  Folder,  2  Conveyors. 

2—  ALTERNATING  Current  Motor 
Drives. 

1 — EXTRA  Unit  for  Color  Printing. 
Length  Sheet  Cut-off  23-9/16*. 

John  GrifRths  Co.  Inc. 

11  W.  42nd  St.  New  York  36.  N.  Y. 


FOR  SALE  CHEAP 

8  X  12  NEW  series  CAP  open  job 
press  number  51286. 

12  X  18  NEW  series  CAP  open  job 
press  number  56653. 

24  X  36  R.  HOE  A  Company  press. 

8  PAGE  folding  nvachine. 

BOSTON  stapling  machine,  treadle 
operated. 

MODEL  K  Mergenthaler  linotype  ma¬ 
chine,  recently  rebuilt  at  a  coat  of 
$1,100.  Serial  number  1334. 

36  INCH  Portland  multiple  punching 
machine. 

32  INCH  Hicock  ruling  machine,  ae¬ 
rial  number  2423. 

30  INCH  Gem  paper  cutter. 

CABINETS,  wood  and  metal  type,  as¬ 
sorted  faces  and  sises. 

Other  items  not  listed. 

Write  WASHINGTON  DAILY  NEWS 
Washington,  North  Carolina 


24-PAGE  TUBULAR 

TWO-to-Ons  model  with  stereotype 
equipment.  $30,000  cash 

GEORGE  C.  OXFORD 

Box  903  Boise,  Idaho 


COTTRELL  6-color  Rotary  Magazine 
Preag,  roll  feed,  58*  cut-off;  two  col¬ 
ors  on  one  side,  four  on  reverse;  de¬ 
livering  prodnet  flat  in  single  or  don- 
bio  delivery.  Box  2838,  Editor  A  Pub¬ 
lisher. 


SCOTT 
4  UNIT  PRESS 

22%'  cut-off,  double  folder,  roller 
bearinga,  steel  cylinders. 

BEN  SHULMAN  ASSOCIATK 

500  Fifth  Avenue,  New  York  86.  N.  T. 

IMMEDIATE  DEIdVERY 
64-Page 

GCSS  HIGH  SPEED 
UNIT-TYPE  PRESS 
21>4*  iheet  cut 
*  *  * 

4  Unita — 3  Pairs  of  Folders 
1  Doable  Upper  Former 
1  Color  Half*dock 
4  Reels  and  Tensions 
Subatrueture 
125iHp.  AC  Motor 
#  •  * 

All  equipment  can  he  seen 
in  operation 

THE  GOSS  PRINTING 
PRESS  COMPANY 

1585  8.  Panlina  Street 
Chicago  8,  IllinoU 

Stereotype 

good  VALUES 

HOE  Curved  Casting  Box,  Shaver  and 
Trimmer  for  22  %"  she^  cut. 
DUPLEX  Tubular  Plate  Finisher  and 

HOE*Cufvfd  Router  for  2lH" 

4-TON  Ensign  Reynolds  Metal  foi. 
PUMPS  for  all  size  Furnaces. 

S  T.M.. 

Kps’?™.; 

O _ HAMILTON  48-case  Steel  lype 

Cabinets  with  working  top. 

36x  50  MASHEK  Form  Truck. 

NEW  “Dural”  Stereotype  Chases, 
prompt  delivery. 

THOMA.S  W.  H.ALL  00..  Inc. 

120  W.  42nd  St.  ,  York  18 

(Plant  at  Stamford,  Conn.) 


6  UNIT  HOE  PRESS  I  excellent  stereo  equipment 


VERTICAL  type  21J4*  ent-off,  2 
doable  folders,  rnbber  rollers serial 
No.  2594.  Available  immediately.  Can 
be  divided. 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  Avenne,  New  York  36,  N.  Y. 


1 — 7Vi — 100  H.  P.  Westinghonse  two 
motor  drive  400-1200  R.P.M.  280 
volts  D.C.  with  controller. 

1—754 — 100  H.  P.  Westinghonse  two 
motor  drive  400-1200  R.P.M.  280 
volts  D.C.  with  controller. 

The  Caneo  Press,  Inc.  of  Indiana 
1125  East  Vaile  Are.,  Kokomo,  Indiana 


6  Kohler  paper  reels 
Plat  Shaver 

Metal  pot  and  pnrap  4,500  Iba. 

Pony  Antoplate  2154'  length. 

Curved  rontera  any  length. 
40-50-60-75-100  Hp  motor  drivee. 
George  0.  Oxford 
Boise,  Box  908,  Idaho 

WANTEI^— 16  to  24  page  rotary  or 
tubular  press;  also  all  stereotype 
equipment— by  small  dally  which  it 
outgrowing  flatbed  operation.  No  junk. 
Box  2805,  Editor  A  Publisher. 


MODEL  AB  Duplex  flat-bed  preM. 

ROTOGRAVURE  PBJBSS  34  page 
TAB.  wltA  complete  aceesaerlee. 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  Avenue,  New  York  SO,  N.  T. 


Color  Plate  Preregister  machine 
Automatic  Autoplatea 
Junior  Autoplatea 

Autoshavers  , 

8-10  Ton  furnaces;  gas  or  electric 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  Avenue.  New  York  36.  N.  Y. 

STEREOTYPE  EQUIPMENT 
FOR  SALE 

7200  POT.  Goss  Hand  Casting  Box, 
Tail  Cutter.  Shaver  and  some  apart 
parts.  Motors  inclndeL  22%  in^ 
Mt-off.  $2,500. 

Californian,  Bakersft^el^  CaUforniS; — 
MOD^  23  Vandercook  full  page  elec¬ 
tric  composing  p’l? 

A.C.  motor.  Box  2839.  Editor  A  Pub 

iisher. _ _ _ _ 

FOR  SALE:  Goal  curved  casting  box, 
shaver,  trimmer  for  ^3-9/16*  cutoff. 
7/16"  plates  with  AO  motors.  All  fine 
condition.  Good  for  small 
color  plates.  Box  2847,  Editor  A  Pub¬ 
lisher. 


Wanted  to  Buy _ 

WANTED:  Control  Panel  Board  for 
40  page  straight  line  press-^O  h.^  A. 
C.  230  veils  drive  Motor  with  5  HJ". 
“incher.”  Box  2819,  Editor  A  Pub¬ 
lisher^ _ _ 

WANTED  TO  BUY  eight  page  news¬ 
paper  press.  Will  pay  eai*  for  good 
fhiplcz  or  00*8  Coinct^  No  Inflntod 
prices,  please.  Red  Willow  County 

Reporter,  McCook,  Nebraeka. _ _ 

WANTED:  Model  F  or  O.  4  magaaiae 
Intertype  machine.  State  full  particu¬ 
lars  Printcraft  Repreaentativei.  277 
Broadway,  New  York  7,  New  York. 
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MACHESERY  and  SUPPI-II« 
Wanted  to  Buy 


NEWSPAPER  PRESSES 
COMPOSING  ROOM  EQUIPMENT 
COMPLETE  PLANTS 


BEN  SHULMAN  ASSOCIATES 

500  Fifth  Avenua,  New  York  88.  N,  T. 


W^T  16  OR  24  PAGE  Duplex  Tu- 
oular  Press.  Want  sood  press  with  AO 
motor  equipment  and  complete  stereo¬ 
type  equipment.  Will  inspect.  Box 
2119,  Editor  A  Publisher, 


HELP  WANTED 


Display  AdvertWt 


RETAIL  DISPLAY  SALESMAN  — 
above  average  in  sales,  copy  and  lay- 
onts.  State  experience,  age,  references, 
salary  expected.  W.  M.  Fuller,  Elk¬ 
hart  Truth,  E..Mart,  Indiana. 


ADVERTISING  MANAGEai  for  Green¬ 
wich  Time.  Write  fully  to  Mr.  E.  A. 
Pearson,  Greenwich  Time.  Greenwich, 
Connecticut. 


HELP  WANTED 


Display  AdTertfaing 


ADVERTISING  MAN:  Young  man 
with  at  least  one  year  of  experience 
in  selling  and  layouts  for  No.  2  man 
in  department.  Send  full  details.  Box 
2809,  Editor  &  Publisher. 


WANTED:  used  Ludlow  cabinets  and 
matrices ;  steel  type  and  make-up  cabi¬ 
nets.  Please  detail  proofs,  condition 
etc.  Box  2723  Editor  &  Publisher. 


HELP  WANTED 


Administrative 


BOOKKEEPER.  Weekly,  job  printing. 
Good  salary.  American,  Tucumcari, 
New  Mexico. 


EXPEBIEXOED  MANAGER,  weekly, 
job  plant,  Salary,  bonus  American, 
Tucumcari,  New  Mexico. 


( 'irrulation 


CIRCULATION  MANAGER  and  di‘^ 
trict  manager  for  11,000  circulation 
A.M.  paper  in  east.  Highly  competi- 
tive,  nominal  salary,  attractive  incen- 
2716,  Editor 

&  Publisher. 


DISPLAY  SALESMAN,  no.  1  staff 
position,  progressive  19,000  combined 
daily.  Excellent  opportunity  for  clean, 
aggressive  man.  University  City,  fine 
community.  Write  all  details  in  first 
letter.  R.  F.  Sowers,  Morgantown 

Post,  Morgantown,  West  Virginia. _ 

ENERGETIC,  friendly  young  adver¬ 
tising  man  wanted  by  a  leading  mid- 
western  daily.  Must  be  fully  qualified 
in  selling,  layout  and  copy  writing, 
with  a  friendly  personality  and  an 
ambitious  attitude  toward  his  own 
future.  Modern  plant,  ideal  working 
conditions,  growing,  high  desirable 
community.  Starting  salary  $85  to 
$90.  Top  opportunity,  excellent  future  j 
for  the  right  man.  Write  Box  2711 
care  of  Editor  A  Publisher,  giving  | 
full  details  of  training,  experience 
background.  _ 


_ Editori»l _ 

AGGRESfilVE  young  lady  reporter  for 
social,  women's  news,  column  of 
briefs,  local  features.  Air  Mail  replies 
Daily  News,  Box  1660,  Anchorage, 
Alaska. 


FARM  AND  FEED  PUBLICITY 


HELP  WANTED 


Editorial 


YOUNG  REPORTER,  preferable  sods 
experience.  About  $50.00  to  start. 
Excellent  future.  Immediate  opeBing. 
Managing  Editor,  The  New  Mexicaa, 
Santa  Fe,  New  Mexico. 


Instructors 


$1,125  GRADUATE  ASSISTANTSHIP 
available  in  large  state  university  lor 
experienced  editorial  newsman  to 
study  in  department  other  than  joor- 
nalisin.  Box  2822,  Editor  A  Publisher. 


Promotion — Public  Relations 


NATION-WIDE  Feed  company  seeks 
experienced  reporter  with  farm  back¬ 
ground.  Should  have  several  years 
small  daily  experience,  know  farm 
problems  and  be  able  to  write  news 
and  feature  releases.  Camera  ability 
helpful.  Opportunity  lor  man  with 
initiative  and  creative  abilit]r  to  help 
build  long-range  public  relations  pro¬ 
gram  with  top-grade  Midwest  concern. 
$4,000  to  $5,000  year  to  start.  Replies 
acknowledged.  Box  2611,  Editor  A 
Publisher. 


ADVERTISING  SALESMAN — ^By  11,- 
000  circulation  morning  daily  in  com¬ 
petitive  field.  Write  fully  to  Ernest 
L.  Swanson,  Jamestown  (New  York) 
Sun. 


CIRCUL.4TION  M.AN — Jf  you’re  ex¬ 
perienced,  ambitious  and  aggressive, 
I  challenge  and  can 

build  a  circulation  department  and 
sales  in  a  competitive  field,  if  you  like 
eomforfable  living  in  medium  sized 
midwest  city  with  an  assured  future, 
If  you  can  handle  the  job,  tell  us 
aboii^  yourself.  Every  letter  answered. 


ACCEPTING  APPLICATIONS  for 
position  open  September  1st  in  our 
Display  Advertising  Department.  Pref¬ 
erence  given  to  draft  exempt  young 
man  with  ear.  Give  references  and 
experience  in  first  letter.  Reply  to 
E.  A.  Olson,  Business  Manager.  The 
Star-Beacon.  General  Offices  of  the 
Rowley  Newspapers.  Ashtabula.  Ohio. 


Box  2823.  Kdit^&  Punisher. 

AXAGER  wanted 
for  Evening;  Daily  and  Sunday  news- 
paper.  Must  have  ability  to  build  a 
good  producing  circulation  department 
so  as  to  enable  him  to  eventually  take 
over  paper  management.  The  job  is 
not  an  easy  one.  The  reward  for  ac¬ 
complishment  will  be  exceptionally 
good.  State  age.  experience  and  start¬ 
's" ‘‘^I’ccted.  Box  2817,  Editor 
&  Publisher. 


METROPOLITAN  NEWSPAPER 
would  like  to  employ  experienced  cir¬ 
culation  man  to  handle  solicitors  mak¬ 
ing  house-to-house  calls  to  secure  sub¬ 
scriptions  to  the  newspaper.  Must 
have  the  ability  to  sell,  promote  and 
maintain  working  organization.  State 
experience,  salary  expected,  w-ith  ref¬ 
erences  first  letter.  Apply  Box  2801. 
Editor  K  Publisher, 


OLD  INDUSTRIAL  firm  with 
young  ideas  in  Graphic  Arts 
field  wants  newsman  25-30 
for  Public  Relations  work. 
Must  be  good  feature  writer, 
photographer,  picture  editor. 
Should  know  industrial  edit¬ 
ing.  New  York  Area.  Sub¬ 
mit  resume,  salary  require¬ 
ments.  Confidential.  No  press 
agents  wanted.  Good  oppor¬ 
tunity  for  the  right  man. 
Box  2717,  Editor  A  Publisher. 


COLLEGE  OPENING 


LARGE  New  England  College  seeking 
director  expanding  news  service  de¬ 
partment.  Requirements:  experienced 
journalist,  over  30,  coming  immediate¬ 
ly  from  active,  successful  newspaper 
career,  especially  interested  college 
work,  and  living  small  New  England 
town.  Apply  giving  biography.  Box 
2730,  Editor  A  Publisher. 


ARE  YOU 

THIS  ADVERTISING  MAN? 

PROMINENT  midwest  m.mufacturer 
appealing  to  farm  and  poultry  indus¬ 
try  is  seeking  a  young  news  or  adver¬ 
tising  man  as  copywriter.  If  you  want 
to  change  to  a  wider  scope  of  adver¬ 
tising,  employing  every  medium  in 
the  graphic  arts  industry,  here’s  your 
chance  to  learn  all  phases  of  produc¬ 
tion  while  working  as  a  copywriter  on 
well  organized,  closely  coordinated 
staff  that  functions  like  an  agency. 
Good  salary,  good  town  and  good 
people  to  work  for  and  with.  Write  us 
your  qualifications  cont.iining  all  de¬ 
tails  that  you  think  qualify  you  for 
this  job  and  give  us  some  indication 
of  your  salary  requirements.  Box 
2844.  Editor  A  Publisher. 


EDITOR — employee  publication  of 
Pennsylvania  Utility.  Must  write  well, 
be  able  to  handle  features,  edit  and 
read  copy.  Knowledge  of  photogr^hy 
helpful.  Salary  above  average.  Give 
complete  details  of  education  and  ex¬ 
perience  and  submit  samples  to  Box 
2722.  Editor  A  Publisher. _ 


SMALL  DAILY  and  SUNDAY  (12  000 
circulation)  needs  man  with  proven 
ability  to  build  circulation,  high  rev¬ 
enue.  Must  have  ear  and  know  mail, 
motor  route  as  well  as  carrier  manage¬ 
ment.  Permanent.  State  all  in  first 
letter,  salary  expected.  Box  2«21 
Editor  A  Publisher. 


Classified  AdvertLsing 


Oua.SSIFIED  ADVERTISING 
,  -MANAGER 

r  or  Ohio  daily  newspaper  with  24,000 
circulation.  A  good  proposition  to  the 
right  person.  Write  Box  2840.  Editor 
«  Publisher. 


Display  Advertising 


^75— $100— ♦1251  Yon  can  earn  it  on 
our  New-Business  Bonua.’*  $76 
salary  and  from  $2.50  with  60c  a 
month  for  a  year  on  a  new  1  inch  con¬ 
tract  (not  in  the  paper  for  8  months) 
to  ^30  with  $10  ft  month  on  ft  pftj^e 
contract.  Also  special  bonus  of  $300 
possible.  Evening  and  Sunday  in  a 
eompetetlve  market  with  a  huge  po¬ 
tential  in  a  city  of  60,000.  This  is  a 
real  deal  for  a  man  with  at  least  8 
years  experience  that’s  on  the  ball 
and  likes  to  work,  sell  and  make 
money.  This  it  not  a  replacement. 
Write  fully  to  Box  2*35,  Editor  A 
Pnblisher  stating  when  available  and 
telephone  number. 


ADVERTISING  MANAGER  to  get  in 
on  the  ground  floor  of  an  expansion 
program  for  a  group  of  progressive 
weeklies  of  the  25,000  class.  Must  be 
able  to  promote-sell  against  competi¬ 
tion  train  men. — Only  top  notch  ap¬ 
ply.  State  salary,  references.  Box 
2829.  Editor  A  Publisher. 


FEATURE  WRITER — with  progres¬ 
sive  organization  of  young  men.  An 
excellent  opportunity  for  contacts  and 
advancement.  Recent  college  graduate 
preferred.  Write  for  appointment.  Box 
2718.  Editor  A  Publisher. _ _ 


Salesmen 


UNUSUAL  OPPORTUNITY:  for  mu 
experienced  in  sales  and  distribution 
of  sjrndicated  features.  Income  tad 
position  determined  by  your  own  ibil- 
ity.  Please  give  full  details  about  year- 
self  when  answering.  Box  2602,  Edi- 
t-ir  A  1^1  Wisher. 


SYNDICATE  SALESMEN  (2-3) 

SYNDIO.\TE  with  top  features  run- 
Class  .4.  papers  wants  men  West- 


MAN  OR  WOMAN  reporter-editor  un¬ 
der  30  with  solid  educational  back¬ 
ground  and  some  experience.  Must  be 
accurate,  know  make-up,  able  to  write 
editorials  and  possibly  assume  com¬ 
plete  editorial  direction  and  respon¬ 
sibility.  Car  necessary.  Write  publish¬ 
er  ABC  semi-weekly,  News-Times, 
Morehead  City.  North  Carolina. 


NEWS  EDITOR — afternoon  daily,  AP 
wire,  stress  local  news,  good  makeup. 
Must  be  steady,  sober,  reliable.  Op¬ 
portunity  to  advance.  Harlan,  Ken- 
tucky.  Daily  Enterprise 


HAVE  OPENING  for  experienced  ad¬ 
vertising  manager  capable  of  develop¬ 
ing  new  accounts  and  selling  special 
promotions.  Arkansas  town  of  25,000 
on  combination  morning  and  evening 
newspapers.  Salary  and  commission. 
Paul  T.  Morgan,  Texarkana  Gazette, 
Texarkana.  U.  S.  A. 


NEBRASKA  daily  of  8,000  circulation 
has  immediate  opening  for  aggressive 
man  in  display  advertising  depart¬ 
ment.  Salary  commensurate  with  abil¬ 
ity,  experience  and  training.  Give  full 
details,  including  expected  starting 
pay,  in  first  letter  to  George  P.  Mar¬ 
vin.  Advertising  Manager.  Beatrice 
Daily  Sun,  Beatrice,  Nebraska. 


’TOP  NOTCH  newsman  who  can  han¬ 
dle  sports  and  general  assignment 
and  act  as  second  in  command  in 
newsroom  of  five.  Air  Mail  replies  to 
Dsily  News,  Box  1660,  Anchorags, 
Alaska. 


A^ISTANT  SOCIETY  EDITOR  to 
act  ss  part  time  editorial  secretary. 
Shorthand  helpful.  Interesting  job  and 
future  on  expanding  72-year  oId_^  tan 
coast  weekly.  100  miles  from  N.Y.C. 
Box  2845.  Editor  A  Publisher 


EXPERIENCED  NEWSPAPERMAN 
acquainted  with  editors  for  feature 
selling  work.  State  background  and 
salary.  Box  2800.  Editor  A  Publisher. 


NIGHT  TELEGRAPH  EDITOR  for 
pre  date  editions  of  midwest  afternoon 
paper  in  city  of  50,000.  5  day  week, 
40  hours.  State  experience  and  salary 
expected.  Box  2832,  Editor  A  Pub¬ 
lisher. 


SPACE  SALESMAN  by  na¬ 
tional  newspaper  representa¬ 
tive  in  New  York  City.  Box 
2830,  Editor  A  Publisher. 


YOUNG  AMBITIOUS  Advertising 
Salesman  for  prize  winning  snbnrban 
weeklies  to  assist  advertising  manager 
on  display  and  classified  advertising. 
On  Lake  Michigan  in  Milwaukee’s 
finest  suburbs.  Salary-bonus.  Write 
Wm.  Dale,  Advertising  Manager, 
North  Shore  Publishing  Co.,  3514  N. 
Oakland,  Milwaukee  11,  Wisconsin. 


REPORTER — icover  all  phases.  Daily 
offers  opportunity  to  advance  and  gain 
all  round  experience.  Ideal  for  begin¬ 
ner  or  civic  minded  newsman  anxious 
to  settle  in  small  community.  Sauger 
ties  Daily  Post.  Saugertics,  New  York 


RE-WRITE — Top  Free-latice  or  staff 
er  New  York.  Write  general  news 
round-up  every  Tuesday.  Apply  Box 
2828.  Editor  A  Publisher. _ 


SPOR’TS  EDITOR.  Prefer  single  mid 
westerner.  Opportunity  for  young  man 
with  little  or  no  experience.  Must  be 
draft-exempt.  Courier.  Lincoln.  Illinois 


ern  and  Southern  U.  S.  Only  men  with 
proven  records  need  apply.  High  com¬ 
missions  paid  for  life  of  contract. 
Prefer  men  with  car,  we  pay  gas,  etc. 
Must  be  capable  of  closing  large  pa¬ 
pers  AND  small  also.  It’s  expected 
that  men  selected  do  a  thorough  job. 
Write  giving  qualifications  and  where 
you  may  be  reached  by  phone  or  wire. 
Box  2850,  Editor  A  Publisher.  Repliet 
confidential. 


Mechanical 


WANTED:  COMBTN.VTION  man  for 
work  on  Goss  Unitube  press.  The 
Sentinel-Tribune,  Bowling  Green,  Ohio. 


LINO’TYPE  OPERA’TOR  WANTED: 
night  shift;  sick  benefits;  vacstioni; 
life  insurance;  group  hospitslisstioii; 
union.  Address  Russell  B.  Miller,  Tht 
Daily  Pantagraph,  Bloomington,  Dl. 


WANTED — Two  High  Calibre  ad  com¬ 
positors  and  2  proficient  operators  for 
well-equipped  eastern  Pennsylvsma 
open-shop  newspapers.  Good  pay  hst 
must  be  competent.  Pennsylvanm 
Newspaper  Publishers  Association.  297 
Telegraph  Bldg.,  Harrisburg,  PeM- 
sylvauia. 


INSTRUCTION 


Linotype — Printing 


MIDLAND  LINOTYPE  SCHOOL 
Charles  City,  Iowa.  Handicap.  OivlUta. 
Veteran  eonrsea.  Free  Placement 


SITUATIONS  WANTED 


Administrative 


EXECUTIVE  Secretary  Assistant,  I*- 
customed  responsibility,  seeks  oppot' 
tunity  to  prove  usefulness  in  publish¬ 
ing,  printing,  advertising  or  puhlw 
relations.  Box  2803,  Editor  A 
lisher. 


PUBLIC  RELATIONS  associatioa  sot 
busy  ’enough  for  staff  magaaine  write*" 
photographer  with  proven  graphic  arO 
managing  record.  Will  set  up  or 
small  company  program.  Married,  sj- 
prefer  East.  Box  2837,  Editor  A  r®*" 


YOUNG  experienced  newsman  Anglo- 
Jewish  weekly  within  100  miles  New 
York.  Good  chance  for  investment. 
Box  2816.  Editor  A  Publisher. 


CITY  OR  MANAGING  EDI’TOR.  1* 
years  reporting,  editing,  managemw 
administrative  experience.  UniverfW 
graduate,  38.  Box  2848,  Editor  • 
Publisher. 


EDITOR  &  PUBLISHER  for  July  19.  19S2 
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SITUATIONS  WANTED 


CircnlatioD 


OIRODUATION  MANAGER:  14  7e»n 
uperience  sll  pbMei.  Deiire*  iinall  to 
a^ium  paper.  Yoang,  aggraaaiTe, 
Birried,  referencei.  Resultf  goaran- 
tMd.  Box  2543,  Editor  A  I^blialier. 

NEWSPAPER  EXECUTIVES 
OIEOUUATION  alone  can  supply  In- 
ereued  newsprint  costs.  I  otFer  factual 
proof,  ability,  plus  25  years’  experi¬ 
ence.  Now  handling  near  2  million 
rtrenne  paper.  Contact  in  strict  con- 
Idence.  Available  about  Oct.  1.  Box 
2705,  Editor  ft  Publisher. 

Cl— Med  Adrcrtfah^ 

CLASSIFIED  MANAGER  —  top  pro¬ 
ducer,  now  employed  large  Western 
daily.  Desires  position  with  publisher 
looking  for  increased  business,  not 
alibis  and  loss  statistics.  Box  2700, 
Editor  ft  Publisher. 

CLASSIFIED  MANAGER 

PROVEN  Record  —  finest  references. 
Hard  hitting — 100%.  sales  minded. 

Straight  classified  or  Display. 
Steady  lineage  —  ad  count  increase. 
Available  at  once. 

Write  Box  2736.  Editor  ft  Publisher. 
.IGOBESSIVE.  Classified  Manager, 
BB.l.  Administrative  ability,  7  years’ 
piperience,  age  34.  Presently  em¬ 
ployed.  Seeks  larger  paper.  Box  2841, 
Editor  &  Publisher. 


SITUATIONS  WANTED 


Editorial 


ASSISTANT  EDITOR  13  months  top 
Baltimore  weekly  seeks  news  spot 
on  daily  40  miles  of  Philadelphia, 
scooped  dailies  on  ton  local  story.  Ver¬ 
satile,  single,  24,  vet,  college.  Ready 
2  weeks’  notice.  Box  2605,  Editor  ft 
Publisher. 


Correspondents 


MEXICO — Writer  -  photographer  team 
will  act  as  Mexican  Correspondents. 
Assignments  on  speculation  welcomed. 

Ogden  ft  Todd,  Tetela  -  “ 

vacs,  Mexico. 


*20,  Cuerna- 


Display  Advertising 


NATIONAL  ADVERTISING  MANAG¬ 
ER.  Capable,  thoroughly  experienced. 
Middle  thirties;  college  graduate; 
well-rounded  background.  Now  em¬ 
ployed  important  market.  Interested 
IB  similar  or  secondary  spot,  or 
straight  media  selling  position.  Most 
M  south,  preferably  central  or  east. 
Box  2733,  Editor  &  Publisher. 


AD  S.ALESM.AX.  No  order  taker.  Will 
compare  with  your  No.  1  man.  Age  40. 
Comfortably  located,  so  interested  in 
srester  opportunity  only.  Box  2802. 
Editor  ft  Publisher.  _ 

^VERTISING  .MANAGER— CapabR 
successful.  Wants  change.  Experienced 
on  papers  cities  50  to  300  thousand. 
Msture  judgment — solvent — promotion 
^'*1'  edged  references  backed 
by  ability  and  lineage  records.  Per- 
soasl  interview  in  August.  Box  2835, 
Editor  ft  Publisher. 


ADVERTISING  MANAGER— Expert- 
»  -Advertlainif  Salesman  now  on 
staff  of  leading  metropolitan  daily 
wants  managership  on  daily  of  20,000 
"P-  ‘onng.  ambitious,  proven  producer. 
Address  Box  2836,  Editor  ft  Publisher. 


advertising  MANAGER — 7  years’ 
faperienoe.  38  years  old,  married, 
sober,  reliable,  capable.  Small  daily 
Box  2804.  Editor  ft  Publisher. 

Editorial 

ABLE  REPORTER  -  REWRITE,  20 
i  and  rural  dailiea  all  beati; 

'  Yorker;  draft  exempt  vet- 

i  Thoroughly  enterprising.  Ready 
.  ®  •  d  i  a  t  e  I  y.  Please  state  sal- 
*■7.  Box  2618,  Editor  ft  Publisher. 

AOCDEATE  REPORTER,  five  years 
Wpjrience,  all  beats.  Now  detkbonnd. 

East.  Married,  80.  wet,  draft 
«»inpt.  Box  2518,  Editor  ft  Publisher. 

TOPTREADER  with  general  report- 
‘Pd  stete  desk  experience,  tome  re- 
mm**’  to  relocate  in  East  or 

Ml^est.  Now  with  250,000  dally, 
named  veteran.  2fl,  with  Journalism 
d»ree.  Box  2626,  Editor  ft  Publisher. 

Newi  Reporter,  Sporte 
*d  tor  daily  now.  25.  Single.  J-grad, 
Till  »o  anthers.  Pay  secondary  to 


DESK  OPENING  1  Newsman  7  yaam, 
all  beats,  features,  column,  some  part- 
time  but  want!  fnll-tlme  desk  work. 
B.  S.  draft-free  vet,  35,  married  ekild. 
car,  references,  now  on  PM,  need  $75. 
Sonth  or  East.  Box  2502,  Editor  ft 
Publisher. 

WANTS  MA’TE,  Sports  editor  with 
future  seeks  similarly  inclined  jo''  4 
years’  experience,  vet.  family,  college 
grad.  Relocate  for  right  spot.  Box 
2601,  Editor  ft  Publisher. 

CAREER-MINDED  gal  reporter,  5)4 
years’  experience  Metropolitan  daily, 
all  beats.  Single,  dependable,  accurate. 
Will  relocate.  Box  2725,  Editor  ft 
P  il>'i«hi'r. 

EXPERT  HEADLINE  WRI’TER,  fast, 
accurate  copyreader,  now  wire  editor 
on  well  known  midwest  daily.  4  years’ 
experience,  handling  local  and  rewrite, 
draft-free,  Missouri  grad,  married. 
Box  2708.  Editor  ft  Publisher. 

MAGAZINE  man  with  4  years’  expe¬ 
rience  in  reporting,  writing  and  edit¬ 
ing  for  national  trade  journal  seeks 
new  opportunity  in  news  or  mass  cir¬ 
culation  publication.  Veteran,  29; 
MS  in  journalism;  trained  in  photo 
editing  and  all  phases  of  _  production. 
Excellent  university  and  job  records. 
No-w  employed  and  currently  free 
lancing  in  fiction.  Complete  resume  on 
request.  Box  2720.  Editor  ft  Publisher. 

MANAGING  EDI’TOR  wants  to  ad¬ 
vance;  years  as  managing  editor 

of  4,000  circulation  daily,  54  year  as 
editor  of  weekly.  354  years  as  report¬ 
er  (city  hall,  police,  county,  general 
beats)  and  rewrite  on  papers  of  5.000 
to  60.000  circulation;  AB  in  journal¬ 
ism;  references.  Box  2710,  Editor  & 
Publisher. 

REPORTER-iFeatnre  /  Writer-Deskman 
offers  experience,  reliability,  common 
sense  in  return  for  challenging  spot 
with  future.  3  years’  dailies  on  top 
of  B.A.  with  journalism  honors.  Sal¬ 
ary  secondary  to  opportunity  but  fair 
return  asked.  Know  graphic.  Vet,  26, 
single,  draft-exempt.  Box  2739,  Editor 
ft  Publisher. 

REPORTER,  top-notch  writer.  One 
year  experience  large  and  medium 
dailies.  Superb  general  edneation. 
Young,  vet,  B.  A.  Box  2707,  Editor  ft 
Publisher. 

SPORTS  EDITOR — 13  years’  experi¬ 
ence  desires  good  eastern  city.  Cur¬ 
rently  employed  pjn.  daily  35,000. 
Knowledge  all  sports.  Can  handle 
sports  announcing.  Will  accept  any 
spot  on  sports  staff.  Box  2702,  Editor 
ft  Publisher. 

TOP  REPORTER  desires  relocate  in 
New  York  or  Washington  in  editorial 
or  public  relations  work  or  both.  Offer 
you  18  years  of  experience  in  editorial 
writing,  publicity  work  and  newscast- 
ing,  seven  trips  to  Europe,  top  refer¬ 
ences.  clear  writer,  age  45,  good 
health  married  and  two  children,  hard 
worker.  Box  2731,  Editor  ft  Pnblisher. 

WIRITER — 10  years  skill  fact,  fancy. 
Will  cover  any  phase,  field  or  media. 
Box  2721,  Editor  ft  Publisher. 

YOUNG  MAN,  24.  vet.  A.B.  social 
sciences,  minor  journalism  one  year 
reporting  4.000,  one  year  '25,000 
daily.  Searching  for  small  i  ’y  in 
which  to  settle  after  marriage.  Prefer 
general  news  and  mixture  of  sports. 
Prefer  Midwest  or  Southeast.  Avail¬ 
able  now.  Box  2738,  Editor  ft  Pub¬ 
lisher. 

SITUATIONS  WANTED 


editor  &  PUBLISHER  for  July  19,  1957. 


YOUNG  (26),  capable  editor  prise¬ 
winning  weekly  2  years  wants  report¬ 
ing  or  editing  job.  Good  on  sdt, 
photography,  featnree  too.  Daily  ex¬ 
perience.  (Graduate  Missonri.  Veteran, 
stable,  willing.  Am  marrying,  want 
spot  to  prove  lelf,  bnild  fotnro.  Ref¬ 
erences.  John  R.  Stanley,  Princeton. 
Mitsonri. 


Editorial 


SPORTSMAN  looking  for  Job  with  op¬ 
portunity  for  advancement.  Three 
years’  experience  as  sports  deskman, 
reporter,  photographer.  Now  night 
sports  editor  on  prominent  Midwest 
daily.  Missouri  grad,  27,  draft-free. 
Box  2712,  Editor  ft  Publisher. 


MAN,  ai,  5  years  editorial  experience. 
Author  of  novel,  short  stories.  Seeks 
opportunity  newspaper  or  msgaxine. 
Box  2741,  Editor  ft  Publisher. 


.ALL  AROUND  daily  newspaperman — 
reporter  photographer,  desk.  Avail¬ 
able  August.  Married,  veteran,  27. 
Box  2815,  Editor  &  Publisher. 


SITUATIONS  WANTED 


BOOK  REVIEWER 

A  WELL-KNOWIN  Editor  with  an  out¬ 
standing  book  reprint  publishing  house 
in  Now  York  City  would  like  to  re¬ 
view  books  on  a  free-lance  basis  for  a 
metropolitan  or  rural  newspaper,  or 
magazine.  Also  interested  in  starting 
a  book  section  with  the  thought  of 
bringing  in  book  advertising  revenue. 
Uo.x  2825,  Editor  &  Publisher. 


CITA'  EDITOR,  30,  four  years  Moun¬ 
tain  States,  Coast  seeks  medium  daily 
post  same  area  after  year  layoff  for 
GI  education.  Top  deskman,  qualified 
for  wire  or  managing  editor-combina¬ 
tion.  Past  employers  will  recommend 
highly.  Box  2834,  Eilitor  &  Publisher. 


EDITOR,  43,  medium  size  east  coast 
daily  seeks  change  to  daily  in  south 
or  west.  25  years’  experience  in  all 
phases  of  editorial  department  work 
including  supervision  of  staff,  makeup 
as  well  as  numerous  civic  activities. 
Box  2833,  Editor  &  Publisher. 


FOUR  YEARS  in  radio  .  .  .  documen¬ 
tary,  music,  continuity.  Journalism  de¬ 
gree.  Wide  knowledge  recorded  music, 
good  writer.  Want  radio-TV’-record- 
reviewer  job  or  straight  reporting. 
Veteran,  age  29.  Month’s  notice.  Box 
2806,  Editor  &  Publisher. 


L.ABOIl  REPORTER,  2  years’  experi¬ 
ence  -AFL  paper,  2  years  editing  small 
daily,  weeklies.  Also  know  rewrite. 
Solid  labor,  political  background. 
Seeks  daily  or  magazine  in  New  Y'ork, 
New  Jersey  or  Connecticut.  27,  B.A.. 
draft-exempt.  Box  2810,  Editor  & 
Publisher. 


NEED  TO  CHANGE  climate.  Capable 
sports  or  staffer.  Now  small  Hooaier 
daily  editor.  Single,  23,  draft-free  vet. 
Box  2807,  Editor  &  Publisher. 


RECENT  JOURNALISM  GRADUATE 
wants  Job  on  a  small  West  or  Midwest 
paper.  Good  training  in  news,  photog¬ 
raphy  and  some  advertising.  24,  mar¬ 
ried  with  a  family.  Salary  to  fit  local¬ 
ity  but  is  secondary  to  job  with  a 
future  and  chance  to  learn.  Draft- 
exempt  and  available  immediately.  Box 
2808,  Editor  ft  Publisher. 


SPEEDY  PERFECTIONIST  seeks 
news  spot,  daily  or  wire  service.  B-J, 
.MA  government  and  politics.  Married. 
24,  draft-exempt.  Reporting,  news 
desk  and  editing  experience,  daily  and 
weekly,  some  publicity.  Car,  locate 
anywhere,  camera  and  dark-room  ex¬ 
perience.  Box  2824,  Editor  ft  Pub¬ 
lisher. 


Editorial 


YOUNG  J-Grad,  24,  married,  draft- 
exempt.  Experienced  all  phases  Jour¬ 
nalism,  seeks  editorial  assistant, 
sports  or  general  reporter  position. 
Relocate.  Box  2846,  Editor  ft  Pub¬ 
lisher. 


Photographers 


YOUNG  VETERAN  Press  Photogra¬ 
pher  5  years’  experience  on  dailies. 
Excellent  referencee,  deiiret  change. 
VTill  travel.  Box  2421,  Bdltor  ft  Pub¬ 
lisher; _ _ _ 

EX-NAVY  FO’TOO;  magasine  atsociate 
editor:  1  year  daily,  news,  features 
and  photos  with  BS-J  now  available. 
25,  marriedi  Box  2614,  Editor  ft  Pub¬ 
lisher. 


PHOTOGRAPHER-Reporter  long  of 
syndicate  desires  change  to  paper. 
Ardent  emissary.  Family,  age  40,  My 
references.  Paul  0.  Wagner,  7747  13th 
Ave.,  N-W..  Seattle  7.  Washington. 
PHOTOGRAPHER-News  and  features, 
layout  and  editing.  Six  years’  experi¬ 
ence.  Journalism  grad.  Single,  have 
car.  Member  NPPA.  Box  2843,  Editor 
ft  Publisher. 

Photo  Engravw_ 


PHOTOGRAPHER-ENGRAVER  team, 
w  itli  complete  modern  equipment  opM 
for  contract  with  daily  up  to  50,000. 
J  BA,  memhers  NPPA,  thorough  news- 
papur  experience.  Prefer  Texas,  will 
consider  anywhere.  Box  2826,  Lditor 
&  Publisher. 

PromotioD— Public  Relations 

PUBLIC  RELATIONS 
EXECUTIVE 

20  years’  Company,  Agency  ExpMi- 
ence;  Wants  Change  to  Growing  Or¬ 
ganisation  Planning  Expansion 
eral.  Employee  Or  Community  Rela¬ 
tions.  Box  2737,  Editor  ft  Publisher. 


THIS  ISN’T  one  of  those  ’’Stop I — 
Look  no  further  I”  advertisements; 
the  wise  employer  always  looks 
further,  anyway.  But  if  yon  are 
interested  in  a  young  man. 
single,  for  public  relations, 
promotion  or  publicity  with  a 
yen  for  new-fashioned  ideas  and 
old-fashioned  work,  then  check 
my  record.  Three  year*  college 
public  relations  and  daily  newspaper 
experience,  some  radio.  Handle 
promotion,  copy,  layout,  photos. 
Member  AOPB.A ;  former  wire  service 
stringer.  Would  like  position  i 

demanding  initiative,  ingenuity, 
responsibility.  Top  references. 

Box  2812,  Editor  ft  Publisher. 

WOMAN  REPORTER,  copyreader,  26. 
B.J.,  M.A.  University  of  Missouri. 
Three  years  radio  new*  director.  One 
year  reporting.  Now  journalism  in¬ 
structor  iBig  10  University.  Box  2813, 
Editor  ft  Publisher. 


THOROUfiHLY  EXPERIENCED  pro- 
motion  man  with  eye  to  increasiiyt 
circulation  and  building  reader-good¬ 
will  with  newspaper  on  year-round 
program  available.  Have  25-year  news¬ 
paper  background.  Address  Box  2726, 

Editor  ft  Publisher.  _ _ _ 

PROMOTION -Display  Advertising  Dy- 
namo^“Public  Relations.  iMing  experi¬ 
ence  in  all  phases.  Top  copy  writer, 
idea  man,  lineage  builder,  31.  Box 

2743,  Editor  ft  Publisher. _ 

EXPERIENCED  Newsgal,  editorial, 
radio,  wishes  publicity,  publishing 
New  York  City  area.  Box  2814,  Editor 

ft  Publisher. _  _ _ 

FEMALE  PUBLICIST  with  television 
and  motion  picture  background  seeks 
connection  where  traveling  is  neces- 
sary.  Home  base  New  York.  Box  2842, 

Editor  ft  Publisher.  _ _ _ _ 

YOUNG.  SINGLE  man  with  2^^  yearr 
experience  in  daily  newspaper  ^field  in 
East  and  Midwest  wanU  Public  Rela¬ 
tions  or  Sportswriting  job  anywhere. 
Looking  for  advancement.  Can  Mpply 
Kood  references.  Box  2820,  Lditor  « 

Publisher. _ _ 

15  YEARS  in  Public  and  Press  Bel*- 
tion.s,  including  creative  radio  and 
TV  magazine  writing.  University 
graduate,  38.  Will  consider  $10,000. 
Box  2849.  Editor  ft  Publisher. 

_ Mcchankftl 

PRESaROOM  FOREMAN.  Broad  ax- 
perience  all  makes  preiaea.  Exparl* 
enced  large  end  email  presirooms.  Also 
as  combination  press  and  Stereotype 
Superintendent.  Excellent  background. 
Union  or  nnorganiied.  Snlnry  opan. 

Box  2511.  Editor  ft  Publisher. _ 

PRESSROOM  FOREMAN 
THOROUGHLY  experienced  on  all 
types  of  black  and  color  equipment. 
Fully  capable  as  mechanical  superin¬ 
tendent  all  departments.  Prefers  me¬ 
dium  size  afternoon  daily.  Box  2311, 

Editor  ft  Publisher. _ 

TELETYPE  REPAIRMAN,  5  years  on 
perforators,  transmitter  distributors, 
page  and  tape  printers,  switchboards. 
Know  press  camera  and  photo  lab 
work.  Licensed  commeroial  pilot.  Have 
poor  personality;  considered  laiy  and 
.shiftless  by  friend*.  Availaphle  hy 
August.  Dan  True,  7  Bremer,  Dan- 
ville.  Ill.  Phone  6-2067. 
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Shop  Talk  at  Thirty 


By  Robert  U.  Brown 


Material  appearing  in  Editor 
&  Publisher  every  week  has 
been  used  often  as  source  mate¬ 
rial  or  a  text  for  many  different 
kinds  of  speeches. 

In  the  past  year  the  E  &  P  li¬ 
brary  has  been  besieged  for  refer¬ 
ences  to  stories  concerning  access 
to  news  or  freedom  of  informa¬ 
tion.  Countless  addresses  by  peo¬ 
ple  in  and  out  of  the  newspaper 
business  have  been  based  on  this 
material. 

Our  annual  cost  studies  are 
used  similarly  and  there  are  nu¬ 
merous  calls  for  additional  de¬ 
tailed  information. 

On  the  lighter  side,  “Short 
Takes”  provide  a  wealth  of  mate¬ 
rial  for  the  editor  who  wants  to 
give  a  light,  humorous  talk  to  a 
Kiwanis  Club,  etc.  For  instance, 
Charles  Helfenstein,  publisher  of 
the  Aroostook  Republican  at  Cari¬ 
bou,  Maine,  sets  up  the  boners  in 
huge  type  and  prints  them  on 
large  sheets  loosely  bound  to¬ 
gether.  Placed  on  an  easel  they 
can  be  read  at  a  distance.  With 
index  cards  in  his  hand  he  intro¬ 
duces  each  “Short  Take”  and  the 
circumstances  in  which  it  ap¬ 
peared.  “Darned  sooir  the  chuc¬ 
kles  and  belly  laughs  begin,”  he 
says.  This  talk  is  good  for  five 
or  six  repeats  in  or  near  a  town 
of  his  size,  Mr.  Helfenstein  re¬ 
ports. 

*  *  * 

Recently  E  &  P  became  the 
text  for  a  completely  different 
kind  of  talk — a  sermon  from  the 
pulpit  of  the  Fifth  Avenue  Pres¬ 
byterian  Church  in  New  York 
City.  Minister  L.  Humphrey  Walz 
delivered  it  on  the  occasion  of  his 
final  sermon  before  departure  to 
another  church.  On  the  theme 
“Publish  Glad  Tidings,”  it  con¬ 
tains  an  unusual  appreciation  of 
the  efforts  made  by  newspapermen 
to  print  the  good  as  well  as  the 
bad  news.  This  is  almost  unique 
in  these  days  when  newspapers 
are  frequently  criticized  for  their 
alleged  pre-occupation  with  the 
tragic  and  sensational  news. 

Dr.  Walz’s  Biblical  text  was 
“What  I  tell  you  .  .  .  proclaim 
upon  the  housetops,”  from  St. 
Matthew  10:27.  His  first  sen¬ 
tence  was  the  headline  “Religious 
News  Now  Often  Makes  Good 
Page  1  Copy”  from  a  story  in 
E  &  P  Nov.  24,  1951,  which  said: 
‘‘Wars  and  rumors  of  wars  have 
stimulated  reader  interest  in  re¬ 
ligion  and  what  it  has  to  offer 
suffering  and  scared  humanity. 
Editors  generally  have  been  quick 
to  fulfill  the  aroused  desire  for 
news  of  religious  movements.” 

Dr.  Walz  called  this  statement 
“no  mere  lip  service  to  a  cause.” 

“There  are,  obviously,  still  a 
large  number  of  papers  which  will 
feature  a  minsiter  being  sued  for 


divorce  and  pass  over  one  who 
has  made  a  substantial  contribu¬ 
tion  to  the  stability  of  the  Ameri¬ 
can  home,  or  will  include  a  pic¬ 
ture  of  you  spattered  on  the  side¬ 
walk  if  you  jump  out  a  window 
defeated  by  life’s  problems,  but 
pass  you  by  if  you  expend  your 
life  in  labors  of  love,”  Dr.  Walz 
continued. 

“However,  if  you  will  study  the 
pages,  day  after  day,  of  the  bet¬ 
ter  newspapers  you  will  notice 
how  steadily  they  include  items 
w'hich  make  real  the  importance 
of  the  teachings  of  Christ  in  daily 
life.”  He  illustrated  by  citing 
news  items  about  his  own  church. 


“I  WISH  that  the  everyday 
church  member  could  be  as  aware 
ol  the  fact  that  Gospel  literally 
means  ’good  news’  and  that  Jesus 
insisted  that  it  be  treated  as  such. 
Official  proclamations  and  an¬ 
nouncements  in  His  day  were 
made  from  the  flat  roofs  of  con¬ 
veniently  located  public  or  pri¬ 
vate  buildings,  so  when  He  said 
‘What  I  tell  you  .  .  .  proclaim 
upon  the  housetops,’  He  was  urg¬ 
ing  the  use  of  the  ancient  equiva¬ 
lent  of  the  newsreel,  news  broad¬ 
cast,  news  telecast,  news  maga¬ 
zine  and  newspaper  to  ‘publish 
glad  tidings.’  ” 

Dr.  Walz  found  two  extreme  re- 
aetions  in  the  average  church  to 
this  thought;  one  from  the  pub¬ 
licity  hound  eager  to  get  a  free 
plug  for  some  impending  church 
function  or  church  personality; 
and  “those  who  remind  us  that 
Jesus  warned  His  followers  against 
doing  good  works  ‘that  they  may 
be  seen  of  men,’  and  would  shy 
away  completely  from  any  pub¬ 
licity  at  all.” 

“Between  and  above  these  ex¬ 
tremes  lies  the  course  commended 
bj  Jesus:  ‘Let  your  light  so  shine 
before  men,  that  they  may  see 
your  good  works  and  glorify  not 
you  but  your  Father  which  is  in 
heaven,”  the  minister  advised. 

As  for  the  impact  of  church 
news  in  the  newspapers,  he  ob¬ 
served:  “Many  important  church 
events,  regarding  which  there  has 
been  only  limited  response  to  an¬ 
nouncements  from  the  pulpit  and 
in  church  publications,  have  sud¬ 
denly  received  vigorous  support 
once  the  membership  has  discov¬ 
ered  that  the  papers  consider  them 
important  enough  to  mention. 
This  pattern  has  appeared  on 
every  level  up  to  the  recent  over¬ 
flow  Presbyterian  Panorama  at 
Madison  Square  Garden.  Of  the 
hundreds  of  unchurched  people 
who  have  joined  our  congregation 
in  recent  years,  a  goodly  propor¬ 
tion  have  first  entered  our  doors  as 
a  result  of  their  hearts’  response  to 


something  they  saw  of  our  words 
and  our  works  in  the  papers.” 

*  *  * 

After  discussing  ways  to  “get 
more  good  news  into  the  papers,” 
Dr.  Walz  concluded: 

“In  all  this,  we  must  recognize 
the  tremendous  pressures  the 
newspapers  are  under,  from  the 
cost  of  newsprint  and  the  limita¬ 
tions  of  space  to  the  heavy  pres¬ 
sures  put  on  them,  in  most  in¬ 
genious  ways,  by  strongly  organ¬ 
ized  groups  who  have  their  special 
axes  to  grind.  If  they  fail  to  pub¬ 
lish  a  story  that  is  of  great  sig¬ 
nificance  and  importance  in  our 
judgment,  let  us  not  be  too  hasty 
to  blame,  remembering  Robert 
Burns’  advice  to  the  ‘rightly  right¬ 
eous’: 

“  ‘Then  at  the  balance  let’s  be 
mute. 

We  never  can  adjust  it; 

V»'hat’s  done  we  partly  may  com¬ 
pute. 

But  know  not  what’s  resisted.’ 

“Nor  let  us  forget  to  express 
our  appreciation  on  the  frequent 
occasions  on  which,  in  spite  of 
everything,  the  Good  News  is  fea¬ 
tured  in  the  news,  in  space  that 
is  highly  in  demand  and  very 
costly. 

“Support  them,  too,  with  your 
prayers  something  in  the  spirit  of 
Walter  Rauschenbusch’s  prayer 
for  writers  and  newspapermen: 

“  ‘O  Thou  great  Source  of  Truth 
and  Knowledge,  we  remember  be¬ 
fore  Thee  all  whose  calling  it  is 
to  gather  and  winnow  the  facts 
for  informing  the  people.  Inspire 
them  with  a  determined  love  for 
honest  work  and  a  staunch  hatred 
for  the  making  of  lies,  lest  the 
judgments  of  our  nation  be  per¬ 
verted  and  we  be  taught  to  call 
light  darkness  and  darkness  light. 
Since  the  sanity  and  wisdom  of  a 
nation  are  in  their  charge,  may 
they  count  it  shame  to  set  the 
baser  passions  of  men  on  fire  for 
the  sake  of  gain.  May  they  never 
suffer  themselves  to  be  used  in 
drugging  the  mind  of  the  people 
with  falsehood  and  prejudice.’ 

“One  last  word:  Remember  that 
the  Gospel  has  spread  and  the 
Church  has  grown  even  when  the 
ordinary  news  media  have  been 
withheld  from  them.  This  is  true 


E  &  P  CALENDAR 

Aug.  8-9 — Virginia  Press  As¬ 
sociation,  Summer  meeting, 
Roanoke,  Va. 

Aug.  8-9 — Maryland  Press 
Association  and  Virginia  Press 
Association,  Roanoke,  Va, 

Aug.  8-9  —  Chesapeake 
(Maryland  and  Washington) 
and  Virginia  Associated  Press 
members,  joint  meeting,  Ro¬ 
anoke,  Va. 

Aug.  8-9 — ^Newspaper  Ad¬ 
vertising  Executives  Assn,  of 
the  Carolinas,  Summer  meet¬ 
ing,  Ocean  Front  Hotel,  Myrtle 
Beach,  S.  C. 

Aug.  16 — ^International  Ty^ 
graphical  Union,  meeting,  Cin¬ 
cinnati,  Ohio. 

Aug.  18-25  —  International 
Photo  Engravers’  Union  of 
North  America,  annual  con¬ 
vention,  Statler  Hotel,  Cleve¬ 
land.  O. 

Aug.  25 — International  Print¬ 
ing  Pressmen  and  Assistants’ 
Union,  convention,  Netherland 
Plaza  Hotel,  Cincinnati,  O. 

Aug.  25-26— Southern  News¬ 
paper  Mechanical  Conference, 
Eastern  Division,  Andrew  Jack- 
son  Hotel,  Nashville,  Tenn. 

Aug.  25-28 — Association  for 
Education  in  Journalism,  3^ 
annual  convention,  Columbia 
University,  New  York  City.  j 
-  i 

in  vast  areas  today  where  only 
the  prayers,  thoughts,  words,  ac¬ 
tions  and  spirit  of  believers  with-  i 
out  further  aid  are  making  theii 
impact.  Let  us,  therefore,  while  ; 
gratefully  using  the  freedom  of 
our  press,  so  live  that  even  its 
withdrawal  would  not  stop  the 
Gospel  and  its  Fellowship  from  ' 
being  know  n  and  felt.” 

■  i 

New  English  Paper  i. 

Tokyo  —  A  new  English-lan- 
girage  daily  newspaper  will  begm 
publication  in  Tokyo  July  21.  Tht 
Tokyo  Evening  News  announced  > 
it  would  be  an  “independent  Md 
non-partisan”  publication.  It  raises 
the  number  of  English  -  language 
papers  in  Japan  to  four.  Editor 
and  publisher  is  Kimpei  Sheba, 
former  managing  editor  of  the 
Nippon  Times.  The  paper  will  re¬ 
ceive  AP  service. 
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RELEASED  THROUGH  UNITED  ARTISTS 
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ORDINARY  ROLLER  drips  flaming  rubbw 
after  short  exposure  to  neot  equaling  tem¬ 
peratures  developed  by  burning  newsprint. 
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INDIANAPOLIS  TIMES 

readers  are  responsive 

For  a  long  time  we’ve  known  that  our 
readers  hold  a  unique  sense  of  loyalty 
to  their  favorite  newspaper.  They’ve 
demonstrated  it  time  and  again  by  their 
prompt  and  generous  response  to  edi¬ 
torial  appeals  on  behalf  of  worthy  causes. 

In  the  very  nature  of  things,  such 
reader  loyalty  to  editorial  concepts  and 
content  translates  itself  into  BUYING 
ACTION  for  advertisers  who  use  The 
Times  adequately  and  effectively. 

Why  not  put  this  potent  .  .  .  and  eco¬ 
nomical  . .  .  selling  force  to  work  for  your 
product  in  the  Indianapolis  market  .  .  . 
with  your  very  next  advertising  schedule! 

THE 

INDIANAPOLIS  TIMES 
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nm»ber«  too  real 


Started  in  Ireland  1845.  Came  to  America  / 
in  1851.  Established  its  general  offices 
and  principal  plant  in  Indianapolis  90 
years  ago.  Sells  its  products  in  46  of  the 
48  states.  Indianapolis  owes  much  to 
Kingan’s  for  the  tremendous  contribution  j 
it  has  made  to  the  growth  and  stability  / 
of  this  city  as  a  consumer  market. 


SCRIPPS-HOWARD  NEWSPAPERS 


NEW  YORK  World  Telegrom  S  The  Sun 

CLEVELAND . Press 

PinSBURGH . Press 

SAN  FRANCISCO . News 

INDIANAPOLIS . Times 


COLUMBUS . Citizen 

ONCINNATI . Post 

KENTUCKY . Post 

Covington  edition,  Cincinnati  Post 
KNOXVILLE  ....  News-Sentinel 


General  Aslvertielng  Department.  230  Perk  Avenue.  New  York  CHy 


DENVER . Pocky  Mtn.  News 

BIRMINGHAM  ....  Post-Herald 

MEMPHIS . Press-Scimitar 

MEMPHIS  ...  Commercial  Appeal 
WASHINGTON . News 


EVANSVILLE . Press 

HOUSTON . Press 

FORT  WORTH . Pre« 

ALBUQUERQUE . Tribute 

EL  PASO . HeraM  Post 


Chicago  Sen  Franclsca  Detroit  Cincinnati  Philodelphla  DalhM 
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